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MK201 Principles of Marketing
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MK313 Marketing Research for Decision Making*
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MK318 From Data to Decision
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MK411 Sustainability Marketing
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MK412 Marketing Management Capstone
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nn.321 n1smandmsurUsznaunis MK321 Entrepreneurial Marketing
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NM.499 N1SANBIBHTENINISARIN MK499 Independent Study in Marketing Y
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Strategic Brand
Management

MK313

Marketing Research
for Decision Making

BA204

Business Statistics
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Integrated Marketing

MK311

Customer Analytics and
Management
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Independence Study in
Marketing
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MK315

Pricing Management &
Profitability
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Retailing Management

MK318

From Data to Decisions

MK327

Digital Advertising
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Distribution Channel
Management
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Marketing Management
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PERSONAL & SELF DEVELOPMENT

Soft Skills | Technical Skills | Personality & Traits | Social Skills | Many More...
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[Asunns Upskill & Reskill
MARKETING CERTIFICATE & MARKETING BITES
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PRCA
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THAMMASAT
BUS NESS SCHOCL

This Is to certify that

THAMMANOON SAEYANG

has successfully participated in

Workshop on Crisis Management

organized by Department of Marketing, Thammasat Business School
in collaboration with Public Relations & Communication Association of Thailand
on Bth October, 2022

Assoc. Prof. Dr. Aurathai Lertwannawit Miss Karin Lohitnavy
Head, Departmeant of Marksting Chairman
Thammasat Business School Public Relations & Communication

Thammasat University Association of Thailand

Cardl Frzvim |z IACHHC N

A 1LARKETINGTU  rethinlc ‘DUGA

THAMMASAT ACADEMY imsm siivewins wons

WEILE L SHOOL N

This is to certify that

KANUNGPORN AU-CHANAPAI

has successfully participated In

Workshop on
Marketing in Action: The Interplays of
Customer Insight, Strategy and Technology

argenized by Department of Marketing, Thammasat Businass School
In collaboration with Rethink Academy by MDES and DUGA
on 18th and 26th March, 2023

Assoc. Prof, Dr. Aurathai Lertwannawit Miss Supavadee Tantiyanon
Head, Department of Marketing President
Thammasat Business School Thai Digital Technology User Groups
Thammasat University Association
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"It you want to succeed at any job,
make yourself invaluable.
GO THE EXTRA MILE;
make them never be able to imagine
what life without you
there would be like.”
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Marketing Careers

Sustainability
Marketing
Trade Marketing, Brand Management,
Wholesale & Retail, | Service Marketing
Sale Management I /
: - 7 Marketing for
MHI’kEtiI’Ig Research | / Non-Profit
N / ~ ° Organization
— — ;

Marketing < — % I \ I I o — Digital Marketing,
Communication, - | I y E-Commerce
Event Organizer = N 1
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Logistic Management
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Trade Marketing
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PREMIER
MARKETING

SAHAPAT

LOXLEY TRADING
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Logistics Management
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Marketing Communications
dentsu %A”]

B
Yo Becrnne¥ ™ @ HAKUHODO

G”MM;

GRAMMY




Event Organizers
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Marketing for Non-profit Organizations

world Vision :i

yaidAnniawislszmalne
World Vision Foundation of Thailand

unicef &

for every child
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LINEMAN & agoda
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get groceries fast
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Sustainability Marketing

@) bcpg

Forward | Green | World

value
UOONSSUIWOADIIDQaOU




wvavinams | Entrepreneur

RE2¥ me

<
& sunganzen SRSl

DIGI TORY \,O(\wav M AKER




