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n5.201 ¥ENN1TIANITIINAUALDIANTS 3 (3-0-6)
BI201 Principles of Business and Organizational Management

N5.202 NVENETIAT SUEUNITAT NTAINY ULAENISAIEINT 3 (3-0-6)
BI202 Business Laws and Trading and Investment Regulations and Taxation
n5.203 mslddeyamenmstyBuasmsiuitenisinduls 3 (3-0-6)
BI203 Accounting and Financial Information for Decision Making

N5.204 NTAATILVRAAMNTTULAYNITHYITY 3 (3-0-6)
BI204 Industry and Competition Analysis

n5.301 seleuidegsna 6 (3-9-6)
BI301 Business Research Methodology

N5.302 NTINUNUTINT 6 (3-9-6)
BI302 Business Planning

n5.401 sysurmanslunaiiiedany 6 (0-18-12)

BI401 Thammasat Model for Society
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BI304 Empowering Data through Storytelling and Visualization
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BI305 Analysis of Business Problems and Decision Making with Data Analytic
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BI306 Business Data Analytics Capstone
N5.402 WUSITULAYsTINHEUN1NTINT 3 (3-0-6)
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nguil 1
N5.151 MsAeansyNagIRaMenIwIy 1 3 (3-0-6)
BI151 Business Communication in Chinese 1
n5.152 NMsAeANTN9gIAAMIENTY 2 3 (3-0-6)
BI152 Business Communication in Chinese 2
n5.251 MsdeaNTNegIAAMIENWITY 3 3 (3-0-6)
BI251 Business Communication in Chinese 3
n5.252 mi?%amsmaqiﬁaﬁwmwﬁu 4 3 (3-0-6)
BI252 Business Communication in Chinese 4
nguil 2
n5.161 mi?%amsmaqiﬁaﬁaammzﬁﬁu 1 3 (3-0-6)
BI161 Business Communication in Japanese 1
n5.162 M3deaNTN9gIAAMIEA T 2 3 (3-0-6)
BI162 Business Communication in Japanese 2
N5.261 M3AeaTNIgIRamEn gy 3 3 (3-0-6)
BI261 Business Communication in Japanese 3
n5.262 M3deanssgIAIETWIYY 4 3 (3-0-6)
BI262 Business Communication in Japanese 4
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n5.172 MsAasnigIRamen e 2 3 (3-0-6)
BI172 Business Communication in German 2
n8.271 ﬂﬁ%‘l@ﬂﬁ%’lﬂﬁﬁﬁﬁ]éﬁ&mﬁiﬂ’lwaiﬁu 3 3 (3-0-6)

BI271 Business Communication in German 3

N5.272 NSHANINNGININEAYILEBTIU 4 3 (3-0-6)

BI272 Business Commmunication in German 4



nguil 4

ns.181 msﬁamiquﬁﬂﬁ’;smmwhmsmwﬂ 1 3 (3-0-6)
BI181 Business Communication in a Foreign Language 1

ns.182 msﬁamiquﬁﬂﬁ’;smmwhmsmwﬂ 2 3 (3-0-6)
BI182 Business Communication in a Foreign Language 2

N5.281 NMsAeaANTMNIgIRAMEBNWIENSUsEINA 3 3 (3-0-6)
BI281 Business Communication in a Foreign Language 3

n5.282 msf?‘%amiquﬁﬂﬁ’;smmwhmsmwﬂ 4 3 (3-0-6)

BI282 Business Communication in a Foreign Language 4
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U211 miﬁ’aﬁmi@u%’juﬁu 3 (3-0-6)
Al211 Fundamental Financial Accounting
va311 msday@msitudunans 1 3 (3-0-6)
Al311 Intermediate Financial Accounting 1
U312 msﬁ’ﬁy%mﬁ@u%’juﬂmq 2 3 (3-0-6)
Al312 Intermediate Financial Accounting 2

2V

Und.313 nMsUayTnunu 3 (3-0-6)
Al313 Cost Accounting
UnL314 nsaeutyuasuinisTiauideny 3 (3-0-6)
Al314 Auditing and Assurance Services
U315 sruvansauman1ensUnBuagnisaiuaunelu 3 (3-0-6)
Al315 Accounting Information Systems and Internal Control
un.411 msﬁ’ﬁg%miﬁu%uqa 3 (3-0-6)
Ald11 Advanced Financial Accounting
vaL439 MstydmeuiiR Enew) 6 AnufdRmussosnaniivdngns fivun)
Ald39 Accounting Internship
n5.315 duuuuleunsnagnagnsgsnag 3 (3-0-6)
BI315 Seminar in Business Policy and Strategy
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BI221 Thai and Global Political Economy

n8.222 ﬂ’]ﬁ%‘qLLﬁSﬂ’]ﬁ%ﬂﬂ’]i%ﬁ]ﬂJﬂﬁLﬁ@mﬁmi’wﬁﬁjﬁﬁ] 3 (3-0-6)
BI222 Identification and Management of Data for Business Analysis

n5.223 N1saauInnssunegsiamewmealuladansaune 3 (3-0-6)
BI223 Creating Business Innovations with Information Technology

n8.331 miu%mig’mgﬂﬁﬂLﬁaa%ﬁqu“aﬁﬁﬁ]mﬁ 3 (3-0-6)
BI331 Customer Base Management for Value Creation

n8.332 mﬁms’wﬂamaLLazmmﬁ’]mEJGUadaﬂﬁﬂiﬁhuisuuqsﬁﬂé’ﬂﬁaz 3 (3-0-6)
BI332  Analysis of Organizational Opportunities and Challenges through Business Intelligence
n5.333 gsfedianyseiind 3 (3-0-6)
BI333 Electronic Business
nu.321 MsbiAUsnwmegsialegldnsalfnw 3 (3-0-6)
BA321 Consulting Practices using Case Study

wu.331 Temamagsialulszmadiiy 3 (2-2-5)
BA331 Business Opportunities in Japan

n.332 lananegsnalulsewmedu 3 (2-2-5)
BA332 Business Opportunities in China

wu.333 Tonianeganalulseimaienlus 3 (2-2-5)
BA333 Business Opportunities in Singapore

wu.334 lanangsnalugiinim CLMV 3 (2-2-5)
BA334 Business Opportunities in CLMV

wu.336 lomavnsgsialuyssimaifiiun 1 3 (2-2-5)
BA336 Business Opportunities in Selected Country |

wu.337 Temanassialulszimediimun 2 3 (2-2-5)
BA337 Business Opportunities in Selected Country |I

WU.345 NMSUITUNNGINATLAUIR* 3 (0-3-6)
BA345 National Business Competitions

NU.346 NMILUTUNTINITLAVWIWIYIA* 6 (0-6-12)
BA346 International Business Competitions

WU.347 @nson 1% 3 (0-3-6)
BA347 Start-up 1

WU.348 @nnFon 2% 6 (0-6-12)
BA348 Start-up 2
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YnsAnwil 1

MAseud 1 WG
Adnwialy 1 3 (3-0-6)
A@nwnily 2 3 (3-0-6)
A@nwrily 3 3 (3-0-6)
Adnwily 4 3 (3-0-6)
Fdnwialy 5 3 (3-0-6)
N5.201 YENN1SIANITTINIUALBIANT 3 (3-0-6)

591 18
AAGeud 2 WUwne
Ag@nwiily 6 3 (3-0-6)
A@nwnialy 7 3 (3-0-6)
A@nwily 8 3 (3-0-6)
n5.202 NOVIINETINT karsEideunIsA1 1SRN wAEN1SANBOINS 3 (3-0-6)
n5.203 mslddeyamemstaBuazmsituiiienisindule 3 (3-0-6)
AU TEIA 1 3 (3-0-6)

59 18
nanaiou
I NaRNLES 1 3

594 3

Yn1shnendi 2
A 1 nuwAn
vae.211 msdyBnsitudud 3 (3-0-6)
N5.204 N1TIATIENQAAMNTIURALNITUITY 3 (3-0-6)
n5.301 581083905309 6 (3-9-6)
n5.303 Madeulusunsusiionsuddameaniulnsou 1.5 (1.5-0-3)
n5.304 ﬂﬂiLﬁ%MWﬁﬂLLﬁ”ﬁamﬂacﬁumiLéﬂL%IENLLazLLamQﬂ’]W 1.5 (1.5-0-3)
NNINNUTEINA 2 3 (3-0-6)
394 18
YnsAnend 2
A 2 nuwAn
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Uzu.311m3ﬁ’zg%mit§3u%’juﬂaw 1 3 (3-0-6)
Um.312m3ﬁzy%miﬁu%’juﬂmﬂ 2 3 (3-0-6)
N5.302 NTIUNUTIND 6 (3-9-6)
n8.305 Mylasezilyuaznisandulanigsiamenisineideys 3 (3-0-6)
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nanafeu
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393 3

Yn1sfnen 3

AAGSeudi 1 Vel
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Ut 31555 uuansaumnan1anIsUnd waznsmuauniely 3 (3-0-6)
n5.315 duuuuleugnasnagnsgsng 3 (3-0-6)
FNIWIRIUTEINA 4 3 (3-0-6)
Ag@nwily 10 3 (3-0-6)
394 18
aAGSeudi 2 Vel
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N5.402 TWUSTTULALEITUTEUNIIGINT 3 (3-0-6)
394 9
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n8.201 ¥ANNSIANITTINIUALBIANTS 3 (3-0-6)
BI201 Principles of Business and Organizational Management

ndnnslunseenuuunagnsesdns asdanudlumiiinundnnisgsia iadunmanain
NSHAR N1339N15 MY M3URY wmaluladuazszuuteya AmudAyvasnsufuinisluwsiag
fhenusgdfusfuiletuindouununagninisgsiouasinaanuannsalitueadng

The fundamentals of designing and implementing organizational strategies.
Knowledge about key business functions including marketing, operations, management,
accounting, technology and databases. The importance of working collaboratively among
those functions to drive business strategies and strengthen organizational competitive

advantage.

N5.202 NVINNETINT karsEdeunIsA1 N15AINU waEN1SAN oINS 3 (3-0-6)
BI202 Business Laws and Trading and Investment Regulations and Taxation

ﬂgwmaa‘hﬁ’amﬁLﬁmﬁumﬁm&g& NIANIUTIND wagn1shYadu Tnowanzludiud
Lﬁ'msﬁaﬂ@amqﬁ’uﬂssmumﬁmqqiﬁﬂ N138ANFURAYOU wasTavUI19e TIUAING NANT LAz
suflou vesisildmansenurislunisuan uazynsaudedneniwlunisutsdy uaganuannsaly
mMsvirnlsvesgsia udmthiiuazeuduisveulunisidenduesyana uazesdnisgsna g
ATeUARUUANINNS LagdnsTaiunSuseinneeg vanSasawandin andaaning uaznd
onsmuUszanasunsiildeglutiagiu

Major laws related to starting a business, business dealings and competition,
focusing especially on laws that relate directly to business processes. The course will also
examine laws, rules and regulations imposed by the state competitive on and
profitability. In addition, it corers tax responsibility of individuals and companies as well

as diffierent types of taxes.

n5.203 mslddeyamemstiyTuagmsiuiiensdaduls 3 (3-0-6)
BI203 Accounting and Financial Information for Decision Making

1935 Uszanuiazyseloyivestayan1eanisUniuazn1stu IngnsaunquuulIfn uLaz
isesilefunsta@nisiu msdgduimsuaznisugsia Ausnzaslunisiuldlu 13
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ARDAIUNTANTUAINTIUAN 9 N19TINI Imw:ﬂL‘fiumiﬁwmﬁﬂwﬂumiLL‘LJammMmEHJEN
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This course studies types and benefits of accounting and financial data covering
concepts of financial and managerial accounting and business finance. The course
emphasizes on applying accounting and financial information to reflect strategic activities.
This course focuses on an interpretation of accounting and financial information for

business planning and decision making.

N5.204 NMFIATIENRAAIMNTINUALNITUYITY 3 (3-0-6)
BI204 Industry and Competition Analysis

FwdeRuneu: @euldivn N5.201 MENNITIANTIFINIUALDIANTS

LUIAALATHIANANTIANIA LAZIATHIAERNTUNAIA N1TYINUVRINAINTIAT QUAAKAY
UNTUYBIFUA LLazm‘%'aaﬁaﬁﬂizauﬂizmuumﬁmmLﬁﬁs@mam%mﬁmms N1IAAA LaznNII
Famadanagns wieltlumsiinseilassaianaenauiiauiniswaganinindousisg idama
nIENUABNTUALLLUAIDIgAEMNTTH LAZN1TLTTY ﬁaﬁima@aﬁwmﬁy’qmmﬁ PR
dila waitnugmstiesgitiduiiugiuddgdmsunsimunnagnsaneldaniwuandesluns
sulugshafifimnududou wazanuliuiueulusefugs

Prerequisites : have eamned credits of BI201 (Principles of Business and Organzational
Management)

This course looks at the thinking and the concept of Microeconomics and
Macroeconomics, The price mechanism, demand and supply of goods. The concepts of
management economics, marketing and strategic management in order to analyse the
structure, development and different environmental conditions that impact on changes in
industry and competition will also are discussed. This is to be achieved by focusing on
developing knowledge and understanding and analytical skills, which are the
fundamentals of determining strategy within a complex and highly uncertain business
environment.
n5.301 seileUidugIng 6 (3-9-6)
BI301 Business Research Methodology

Wmune vannis waenszuauni1slunisidessia tneyadunisiauineelunssey
ey nstmuanseusiAalunisiansandamni nseenwuuiiniseneg wWieldlunisdum
AIMDU N1TANTUNITAUNIAINBUIINUNAITBLAUTELANGIIY A1TIATIEYTeYA N1TuUA
AUNEYRItaYa naonaun1sUssiuauamnauna wazaudululdvesdayanowiluly
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In this course students will learn about the business research aims, principles and
processes, concentrating on problem identification skills, determination of concepts
behind the consideration of the problem and different types of research methodology
design, in order to search for answers. The course will also examine different ways of
obtaining results from data, data analysis and interpretation and evaluation of the logic
and probability of data before making business decisions based on it. Both quantitative
and qualitative research methods on both off-line and on-line arenas will be covered in

the course.

N5.302 N1TINUNUGTINT 6 (3-9-6)
BI302 Business Planning
FnUsRunew: aeulaivn n5.301 sedevidegsna
a [y 3 [ a < 1%
WWaAn TngUsvasd aaenaunsruIunstuntsiawl wazdsedivanudululdvesuny
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Prerequisites: have earned credits of BI301 (Business Research Methodology)

This course examines the concept, objectives and development processes and
evaluation of the feasibility of business plans both of newly established and fully
operational enterprises. The content covers enterprise modelling, the different
components comprising the various elements of business planning, forming a vision, (13),
goals, analyzing the situation, business strategy, marketing plans, production/operations
planning, management planning, financial planning and contingency planning. The design

of all these elements relies on both off-line and on-line landscapes. The focus will be on
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development of skills in integration of knowledge of duties in different business work

areas in order to carry out business in a recognizable form.

n5.401 s3suranslannatiiedny 6 (0-18-12)
BI401 Thammasat Model for Society

Fdaduneu aauls n5.302 NMTIUNUTINA

Anwin1suszendlduuifnsssumanslunalunisuilydynivesday wazUsemavid
agralugusssnludnwazredasinissasdriiunssuiunisianulung neddmunely
N1INTEAUAIUTINADTENINANTUNNTANYT TIND YUV WAEMNIBIIUVRITT

Prerequisites: have earned credits of BI302 (Business Planning)

Study and apply the concept of Thammasat Model for creating the solution for
problems of society and nation. The students are assigned to create the campaign to not
only solve such defined problems but also encourageto build collaboration among

business, community and government.

2.2) MnAvYinwelasun19gsiaLasIAIenteya

n5.303 Madeulusunsusiionsuddameeniwinsey 1.5 (1.5-0-3)
BI303 Programming for Problem Solving with Python

faruvoununmAanssy Mmsunwilnseu nisfndalsunsy hensaiftugiu
wUs dadudiuns nadadulawagnisiugy ToyauszLAnenee Wy Miay a1wsnusy 516013
yuita wanynsy M3sansTunan faddu wega msdanisuiludeya msdansauinusnd

M Peulusunsudeing dnainily mMadeulusunsudisieyssanunsniindugly (ne)

Flowchart or activity diagram, overview, setup, basic syntax, variables, operators,
decision making and loops, data types such as numbers, string, lists, tuples, dictionary,
date and time management, functions, modules, file 1/O management, exception

handling, object-oriented programming, regular expression, GUI programming.

N8.304 MILETUNAWATOYAHIUNTENTDIALNITUAAININ 1.5 (1.5-0-3)
BI304 Empowering Data through Storytelling and Visualization
wananstazdaglunsiauinusuazanuindndulunmsuanaasmewnsdoya duusn ay

Y
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This course will help you develop the skills and knowledge necessary to
effectively display and disseminate your data. First, you'll learn how to define your
audience and end goals before crafting a data story. You'll also learn where, when, and
how to add interactions to data visualizations. Finally, we'll look at how to use

animations and motion graphics to convey a powerful message.

n8.305 Mydaeilymuaznisandulanigsiamenisimneideys 3 (3-0-6)
BI305 Business Problem Analysis and Decision Making with Data Analytics

wuafn 1n3eadle wazdinisivisluniswmuninuglunisimseidym wagdvun
madondeg Mdululfifenisdadulanisgsia deludunisnuny nmsdaassmineins
MIALEUNIT kagNSRAMNUTIEUNG Imamaummﬁy’amﬂﬁﬂﬂwﬁmeﬁl,%w'%mm NTHATIER
N9eha LaznsidauAnasassalunsuiladom

In this course students will look at the concepts, tools and methods that help to
develop problem analysis skills and determining various possible options to aid business
decision making. This will include planning, resource allocation, operations and appraisal.

Students will also learn quantitative and statistical analysis and how to think creatively to

solve problems.

N5.306 MylATesitoyansgRatugs 3 (3-0-6)
Bl 306 Business Data Analytics Capstone
ﬂﬂﬁmi’wﬁ%}@%aLLa8‘{]iy}%’]‘l/ﬂﬂﬁqiﬁf\]ﬁ]’mﬂiﬂjﬁﬂw’m@\‘]@ﬂﬁﬂiﬁqiﬁﬁ] LLazaaﬂLLUUﬂaqwé
wsauuImaunlulamnliiugsia maleseidesanansassyurauasyssinnuestoya Yysanns
Lﬂéaﬂﬂjaﬁhx‘iﬂiuﬂﬂiaLﬂiﬂzﬁ%aHa LAAININNITIATIET TEUNBEENNTINIRALAINITODDNLUY
nagnsuaLuINaun lulviiugsiala
The analysis of business data and problems from selected business organizations
and design of business strategies and solutions for such organizations. The analysis may
cover an identification and verification of data source and type, an integration of different

analytic tools, a visualization of analysis, a determination of business implications and a

design of business strategies and solutions for businesses.
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n5.402 JAUTTTULALSITULTHENNI9TINT 3 (3-0-6)
BI402 Business Culture and Etiquette
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This course examines the foundations and general knowledge that is important
and essential for communication, contact and appropriate behaviour in business circles,

focusing on personality development, taking meeting minutes, project presentations,

business negotiations, socializing and giving opinions in public.

n5.151 NSHOAINNGINAMIEN WU 1 3 (3-0-6)
BI151 Business Communication in Chinese 1

Soudsvuuidsanaginnisesnidesniwdu $inanuduninaenaulassasisesindnus
Ju Beusheinsalllesiuauaiunsaynusisuseleaiugulamenuie Insondersdniigslydly
aa o U d‘ d‘ ¥ U ﬂy o U o
PINUTLI1IUNNYIVDINUNTTRVIUALAIUNNUYTEUU 250 AN

Students will learn about Chinese tonal sounds and pronunciation and the origins
and structure of Chinese characters as well as fundamental grammar in order to be able
to construct basic sentences independently using trade and office related vocabulary
comprising 250 words.
N5.152 NSHANSNNGINANEAIYITU 2 3 (3-0-6)
BI152 Business Communication in Chinese 2

Fwdsfunew: @aoulaivn N8.151 NMIF0AIINNNGIAITIBNIWIAY 1
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Vagludinnisinau wuyuamdnd lnganzimdnniingidesiuirsygianaggsianistu 8n
Uszanal 350 A ANTAT1eRgUSnYIIULagS U NaNN 1IN IUYIMIUIUNTUIURAL N TTUNN
R = « a s
fonuTAUlUAToIAONNILADS

Prerequisite: have earned credits of BI151 (Business Communication in Chinese 1)

As a continuation of the prerequisite course, students on this course will learn
about complex Chinese sentence structures frequently in working life, especially another
350 words of economic, work and business-related vocabulary. Students will also practice
analyzing Chinese characters and study the basics of the Chinese dictionary and typing in

Chinese on the computer.
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n5.251 MsdeanTNIegsAamEn WY 3 3 (3-0-6)
BI251 Business Communication in Chinese 3
Judsduneu: aeuliivn n5.152 msdeasmegsRasen wiy 2
Anmseenifissuazaunu Tnedsudandogaunaunundug fiierfesiunishnse
a:u’mmLLazmsv‘f’muﬁmﬁuﬁﬁuqﬂﬂa%ﬂ IuL%ﬂqiﬁ% warRnnsuasunaunundunwIusie
AULBN
Prerequisite: have earned credits of BI152 (Business Communication in Chinese 2)
In this course students will practice pronunciation and conversation by studying
short dialogues related to contact and social interaction in business situations and by

practising forming independent conversations in Chinese.

N5.252 N15AANSNNGINAINIENYIU 4 3 (3-0-6)
BI252 Business Communication in Chinese 4
FwdeRunieu: @eulaivn N5.251 N5EREITNNNGINIMILNIYITU 3
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Prerequisite: have earned credits of BI251 (Business Communication in Chinese 3)
In this course students will practice reading and understanding meaning of
Chinese characters from short written passages with business related vocabulary in the

form of letters, news reports, announcements, legal notices etc.

n5.161 NMsdeansnisgsfasmen gy 1 3 (3-0-6)
Bl161 Business Communication in Japanese 1
Soudszuuidsauariinnseenidean gy dnmsdousnusdsaus snusmanniue
wazdnusdud Fouhensaidesiuauansaudsssloaiiuguiddluiinse s1iu waranunsn
doansmsgshatuiiuguldtioaues Taserdomdnyiilldludinusedriu fidertestuns
wugthd nsavang MstereiaynITAuNg uaziFeudiausssunsdeansiuaudu
This course covers the study of sound system, pronunciation practice, character
writing Hiragana, Katagana and Kanji, basic grammar and vocabulary enabling students to
make basic sentences used in daily life and basic business situations : introducing oneself,

making appointment, trading, travelling and learning culture communicating with the

Japanese.
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N5.162 NMsdeanTNegsAamEn UL 2 3 (3-0-6)
BI162 Business Communication in Japanese 2
Antaduneu: aouldinn ns.161 msdeasmnagsiafmenindgiu 1
Zoushensaidesiutesananimsdearsmessiasendiu 1 Hnduvinue fls
we 87 wazisegUusEloanwdiuitugiu Tngldsdnililuiinsesiu udsunaunndi
Aeadestumsuugihg nisdavane uugthdud msdows madumeslesiien wasFous
Juusssunmsdoasiueudiy
Prerequisite: have earned credits of Bl 161 (Business Communication in Japanese 1)
This course involves further study of basic grammar from Business Communication
in Japanese 1. Practice listening, speaking, reading and forming basic sentences using daily
- life vocabularies and making conversation related to self introduction, making
appointment, recommending products, trading, travelling and learning culture

communicating with the Japanese.

n5.261 mi?%amsmaqiﬁaﬁaammzﬁﬁu 3 3 (3-0-6)
BI261 Business Communication in Japanese 3
Jdafunou: aeuldinn ns.162 msdeansmsgsiafen gy 2
Zoudhensaldowiudenanainisnisdeansmgsiafonimdiu 3 Anduinue ils
o 81y Weuuszleanwdgulagldmdminldaunuiludinuszdriu Andunien Anudaun
aumnfiieadestunisinsegsia wugiifina uugihaud msdersdudlaslizuussleni
Fudoutu warFoudiausssunmsdeatmisgsie
Prerequisite: have earned credits of Bl 162 (Business Communication in Japanese 2)
This course covers further study of basic grammar from Business Communication
in Japanese 2. Practice listening, speaking, reading, writing Japanese sentences using
vocabularies in daily — life conversation, practicing verb conjugation and conversation

related to business dealings, introducing the team, recommending products, trading using

more complex sentences and learning culture communicating with the Japanese.

N5.262 Msdansmagsiamnenwdiu 4 3 (3-0-6)

Bl 262 Business Communication in Japanese 4
Antaduneu: aouldinn ns.261 nsdeansmessRasnen gy 3
Zeudhensalifoswiudenanainivnisdearsnisssfafsaimddu 3 Anduiinue s
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Prerequisite: have earned credits of Bl 261 (Business Communication in Japanese 3)

This course involves further study of basic grammar from Business
Communication in Japanese 3. Practice listening, speaking, reading, writing Japanese
sentences using daily - life vocabularies. Practice verb conjugation, polite language in
noble form (keigo) and humble form (kensongo), conversations related to business
dealings in formal situations using appropriate noble (keigo) and humble (kensongo) verb
forms and learning culture communicating with the Japanese. After completing Business
Communication in Japanese 1 - 4, students will have basic Japanese proficiency and be
able to take the Level 4 Proficiency Test.
n8.171 miﬁamimaﬁjﬁﬁ]ﬁwmmwaiﬁu 1 3 (3-0-6)
BI171 Business Communication in German 1

Jyadunow: dwsuglififunwusesiuindey

Soudaruudsaynseenides Yiulassadiiddyesniwilasdouilonsaidosiy
Aninwrsnu e wa Jeu Bowsiwidddluiinussdriu wsdwidowiumagsia

Prerequisites: This course is for those with no prior knowledge of German.

Students will learn the different sounds and pronunciation of German and also
the main structures of the language by studying basic gsrammar. There will also be
practice of listening, speaking, reading and writing skills and study of everyday and basic

business related vocabulary.

n8.172 ﬂﬂiﬁ@ﬁﬁ%’lﬂﬁqiﬁﬁ]G’hsmmwaiﬂu 2 3 (3-0-6)
BI172 Business Communication in German 2

FwdeRunieu: aeulaivn n5.171 NsdeasNegINAmEN 1Y LeeTi 1
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Prerequisites: have earned credits of BI171 (Business Communication in German 1)
This course involves further study of German grammar and business

communication following on from Business Communication in German 1, as well as basic
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reading and writing and building economics and business related vocabulary by means of
printed matter and the internet. This should allow students to understand daily lifestyles

and viewpoints of Germans to a reasonable extent.

n5.271 msﬁamimqqiﬁﬂéf’;ammwaiﬁu 3 3 (3-0-6)
BI271 Business Communication in German 3

v o 1

FwdeRunieu: @euldivn n5.172 N13E0aNINNGINIEN NI 2
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Prerequisites: have earned credits of BI172 (Business Communication in German 2)
In this course students will learn and practice using vocabulary and business-
specific idioms, in addition to studying and understanding business structures and study

through reading business related documents via new media.

n5.272 miﬁamimaﬁjﬁﬁ]ﬁwmmwaiﬁu 4 3 (3-0-6)
BI272 Business Communication in German 4
Jndafunouaeuldin ns.271 nsdeansmsgsiafonwieesiiu 3
THuuanisaeulfisatunisdearsniagsfaseniwieessiu 3 Anileuenaisniagsia
aunnlagliiednmizsia Anvuazidilaviunmeiausssunisinsdeldegsnia
Prerequisites: have earned credits of BI271 (Business Communication in German 3)
This course will have the same instruction methods as Business Communication in
German 3, with practice in writing business documents, conversation using business
related vocabulary and studying and understanding the cultural context of business

contact.

n5.181 MsAaTNNgIAIMENWIRIIUTEIA 1 3 (3-0-6)
BI181 Business Communication in a Foreign Language 1

nsaearsluusunnsgsnalagldniwidissemanane dmvua laggaiundni ua
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In this course students will learn how to communicate in business contexts in a

foreign language determined by the faculty, focusing on vocabulary and basic general
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sentence structure. At this level, students should be able to communicate using simple

sentences.

ns.182 ms?%amimqqsﬁﬂﬁ’;smmwiwﬂsmm 2 3 (3-0-6)
BI182 Business Communication in a Foreign Language 2

Jodsuneuaeuldinn ns.181 msdoannsgsiasenvissUseime 1

msdoasluiunmsgsialasniwiiasemaiang fvun selilesain ns.181 lag
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ANNANNTLUNITON LAz UEUIANNNETINIDENNE

Prerequisites: have earned credits of BI181 (Business Communication in a Foreign
Language 1)

In this course students will learn how to communicate in business contexts in a
foreign language determined by the faculty, following on from Bl 181. The focus will be

on expanding vocabulary and using more complex sentences. At this level, students

should be able to read and write simple business letters.

ns.281 ms?%amsmaqiﬁaﬁasmwwimhmm 3 3 (3-0-6)
BI281 Business Communication in a Foreign Language 3

Ataduneu: aouldinn ns.182 Msdeansngsiafeniudaseing 2
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Prerequisites: have earned credits of BI182 (Business Communication in a Foreign
Language 2)

In this course students will learn vocabulary, sentences and expressions
frequently used in business communication in the foreign language determined by the
faculty. Students will practice listening, speaking, reading and writing for communicating

information and opinions correctly. At this level, students should be able to deliver a

short oral presentation on a business related topic.

N5.282 MsAeaINIgIRamEnwIAIsEINA 4 3 (3-0-6)
BI282 Business Communication in a Foreign Language 4

Fdadunew: aaulaivn N5.281 NsHRANINNEINARILNWIANUTENA 3
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Prerequisites: have earned credits of BI181 (Business Communication in a Foreign
Language 3)

As with Business Communication in a Foreign Language 3, this course will further
study vocabulary, sentences and expressions used in business communication in the
foreign language specified by the faculty. Students will practice listening, speaking,
reading and writing for communicating information and opinions correctly. At this level,

students should be able to produce a short written report on a business related topic.

2.3) MAYYINMNMVTNTYT

U211 M5URINITRUTUAL 3 (3-0-6)
Al211 Fundamental Financial Accounting
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This course covers the principles and concepts of double-Entry accounting system
and recording in accounting cycle and preparation and presentation of financial
statements in accordance with Thai Financial Reporting Standards. This course focuses on
accounting for transactions that related to operating activity, a preparation of statement
of cash flows, accounting changes and error corrections and events after the reporting

period. Professional ethics and professional rules and regulations are also covered.

Ua.311 N15URTINITRUTUNAN 1 3 (3-0-6)
Al311 Intermediate Financial Accounting 1
FsAuneu: aaulaivn ua.211 nsUyTn1sRuTuaY
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Prerequisites: have earned credits of Al211 (Fundamental Financial Accounting)

This course covers the conceptual framework for financial reporting and accounting
treatments for investing activities in accordance with Thai Financial Reporting Standards.,
i.e., accounting for property plant and equipment, intangible assets, investment property,

borrowing cost, impairment of assets, leases, and financial assets.

Ual.312 N15URTINITRUTUNAS 2 3 (3-0-6)
Al312 Intermediate Financial Accounting 2
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Prerequisites: have earned credits of AI211 (Fundamental Financial Accounting)
This course covers accounting treatments for financing actiies, both debt and
equity financing in accordance with Thai Financial Reporting Standards, i.e., accounting for
financial liabilities, equity and earnings per share. This course also covers accounting for
revenue recognition, deferred income tax, employee benefits, derivatives and hedge

accounting, presentation of financial statements, and interim financial reporting.

U

U313 NMsUUTAUNU 3 (3-0-6)
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Al313 Cost Accounting
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Prerequisite: have earned credits of Al211 (Fundamental Financial Accounting)

The role and importance of cost accounting, cost terminology and cost
accumulation systems, job order costing, process costing, manufacturing overhead cost
allocation, joint cost allocation and accounting for by-product, quality cost, variable
costing and absorption costing system, standard costing system and variance analysis,

just-in-time production, and performance evaluation

unL314 nsaeutyuasuinisiiauidoiu 3 (3-0-6)
Al314  Auditing and Assurance Services
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Prerequisite: have earned credits of AI311 (Intermediate Financial Accounting 1)
and Al 312 (Intermediate Financial Accounting 2).
This course studies the objectives of auditing, auditing standards, professional
ethics, the audit process, starting with planning the audit, obtaining audit evidence,

recording and summarizing the audit results and preparing the audit reports.

U315 sruvansaumnan1ensUndnaznisaivauniely 3 (3-0-6)
Al315 Accounting Information System and Internal Controls
Juradurou: deuldivn val211 nsUnsdutudu
LUIALAALATNANNITVDITTU VAN TAUNANIINITUYT N19IATIZRLAZ 80N UUTZUY
asaumad niuliaziaasianssy Tnemidafnmidsafitisades wazaieszuumsaiuny
melufieanmudssdiing suLuAnres COSO
Prerequisite: have earned credits of Al211 (Fundamental Financial Accounting)
Concepts of accounting information system, analysis and design of information
system for various cycles, according to coso and focusing on related risks and how to

mitigate the risks.
U411 nsUnInTsRutues 3 (3-0-6)
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Al411  Advanced Financial Accounting

a % v

FrdsRuneu: @eulaivn val.311 nsUnIsRusuna 1 tag 391 un.312 nsUayd

(%
Y

ANTHRUTUNANS 2

L% a o (%

N30 FAIMTUNITIINGIND N1593UN159U [uamuluuT¥nsIneaznIsIINal
Guamuluui¥ndes sun3tusn sunsiuenizianis sansenuanmsivasuuladng
wanasuduassnalsyinafidaasionisulasinsunsiuresmiasnulusisseme sauvens
Wawmedoyaifsaudwldidslufonisdu madamedeyaifeaiuyananiofanisiisatostu
wAZAILIIUATUIY smﬁgamiﬁcy%ﬁm%’mwaﬂwsﬁwﬁLf]ul,'ﬁumsmmizl,m

Prerequisite: have earned credits of Al311 (Intermediate Financial Accounting 1) and
Al 312 (Intermediate Financial Accounting 2).

This course covers accounting treatments for business combinations, joint
arrangements, Investments in associates and joint ventures, Investments in subsidiaries,
consolidated financial statements and separate financial statements, effects of changes in

foreign exchange rates in translation of foreign entities, disclosures of interests in other

entities, related party disclosures, operating segments, and foreign currency transactions.

U439 MU 1AUUR Fnaw) 6 EnuftRnuszeznanfivangnss Mvum)
Ald39  Accounting Internship 6 (Full-time for the period set by program committee)

a Y

Fudeduneu: aeulaivy ual.311 n1sUyINSRNTUNAIN 1 wae 391 uad.312 MsUnyd
Msudunans 2
- a ua v o A ¢ A 4 A wa v =
nsasiloufURnuaudnlussdnsneglusevenameg, sudd meldnsguavesnmed
UTnw1 lagiinisanasveuuantii A3usuineay naenluseeslial Lagnd ninaely
nsUseliuna Ay el lngyaduliinnisisouiannnistianug wasvinweilaanwiuiiie
Tgdniunsinulugsienss neufinzdnianisfinwidnglannisviieu wiensdnwiselusedu

Ysyalnanuvidngns

Prerequisites: have earned credits of Al311 (Intermediate Financial Accounting 1)

and Al 312 (Intermediate Financial Accounting 2).
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Students will learn about and practice accountancy related work in an
organization approved by the faculty under the supervision of the advisory committee.
There will be clear stipulation of the internship duties and responsibilities, duration and
appraisal criteria. The focus will be on learning via application of knowledge and skills
gained during the programme to a real business situation in preparation for entry into the

world of work after graduation, or for entry onto a Masters degree programme.

n5.315 dunwuleuny waenagnsssng 3 (3-0-6)
BI315 Seminar in Business Policy and Strategy

Fdadunew: aaulaiv) 15.302 NTINUNUGINA

wdNA1T LaznTEUILASIUATAIUY Amun uazUfuldsuulouisuaznagnsssia
Tagmsysanmsanuannsalumhinususmsgmsgsiaiienisairemnulfiievlu 13
wiady Vet Taesjain1si3oudainnisuaniudsunudadiulaensd Anw uagnisiinUfialag
TUsinsudnaemegsneg

Prerequisites: have earned credits of BI302 (Business Planning)

This course studies the principles and processes involved in developing,
determining and altering business policies and strategies by integrating abilities in different
business roles in order to build competitive advantage. The focus will be on learning
through exchange of opinions, case studies and practice via an enterprise modeling

programme.

3. Iy AN
n5.221 wswgnanisidaslneuazlan 3 (3-0-6)
BI221 Thai and Global Political Economy
a L L4 < ¥ a =)
n15ATIERanIunIsal Useiulgm wazuleuigiuiasygnakazni1siloanaaussine
Ineuarlan lnefnassuseiiundanuddyuasmaaduiaulaluvasiuuyiinisinsigsiesia
o X

andawaziluszuu laeldsudouiBnsdenumans Tnanizeg9BaAsugransiaztasugeans
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This course analyses the situation, problems and issues and policies of political

economy both in Thailand and globally by selecting important issues of current interest
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for in-depth systematic analysis. This will be done using social science methodology, in

particular that of economics and political economy.

n8.222 misz‘qLLazmﬁmmﬁagaLﬁamﬁmiwﬁﬁjﬁ% 3(3-0-6)
BI222 Identification and Management of Data for Business Analysis
LuAnkazesAUTENauYeITEUUINTeYa lunagiuteya gaudeyaideduiug a1
guteyaids laseadie (leadnea)ilonissryuaznisdnnisgiudeya msisevideyanas
thiauesssuiiatiuayunsufoReu msnausutazmsiadulamegoniuinm sy
Concept and component of database system, database model, relational
database, Structural Query Language (SQL), database management, data analysis and
report presentation for operation, planning and decision making with spreadsheet

software.

n5.223 Nsaauinnssunegsiamewmealuladansaune 3 (3-0-6)
BI223 Creating Business Innovations with Information Technology

walulad uInNITUNNEINY (WERHue USN1T WUUTIaeegsna) warn1TuUelun1egsa
NSAALTBBNLUY dudn1son WuAnuwealad nwsiuwazuulduvesnaluladiialm wmalulad
Nalmiuszinneneg nsdlfnwimalulaginaludivuinnssuniegsia

Technology, business innovation (product, process, business model) and business
competitiveness, design thinking, lean startup, agile concept, overview and trends of
emerging technologies, emerging technologies in trends, case study of emerging

technologies and business innovations.

n5.331 MIUIMsIUNALioaiayarfianis 3 (3-0-6)
BI331 Customer Base Management for Value Creation

Wwu1n1s wazwnuuRadelvdlunisusmseanuduiussenineesdnsgsiadugnan aele
ndnnsiitgnénduauning munuifeduninduugiunain sl laenisysannismansd

nsnan N3N kagnsdansanldlunisinuasUsediuyaAvesgiugnan SIensATIARYLi
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d1Agy 9 ‘1'7iLﬁuﬂiﬂwﬂéfm%miﬁmumﬂaq‘mﬁ N1399NLUY maamumiﬂsuﬁummﬁuﬁwaﬂ
Aunsslunsdnnisaruduiusgnéniteatrsyaliiufamaidlussesduiayszeren

This course examines modern development and practice in the management of
relationships between business and customers under the principle that customers are
assets, in line with the concept of market based assets. This is done by the integral
development of marketing, finance and management for the purpose of measuring and
evaluating customer base value, as well as calculating important indexes beneficial for
determining strategy, design and evaluation of the extent to which customer relationship

management activities for creating value are worthwhile to business in the short and long

term.

N5.332 N1TIATIENBNMALALANTNINEVBIBIANTHIUTEUUTINIT Y 3 (3-0-6)
BI332 Analysis of Organizational Opportunities and Challenges through Business Intelligence

N1531AT18MLoNIARAZAIINTIINIENNTINAINIYTLUUTINIBITEE N1TIATIEVIToYa
ernsteya wazlygUsehvg sssuviivestoyn ai WUUSIaeaznIsidgalawedu
n3TUIUNNG TBsuarsanedsulunisiunilesteya Ussidunaziu ORI AaTmlunnsin
Fvaalawdu msvimileateyanndsglon mainsgiauaniiu uazdeny deyausin n1s
Uszanauuuaang uagnsinsgilandu nsinujuRdviuusvuede aanadiliadu waznis
Uszaananm wwiufuvesgsiadaaseslunisenseaulonanasionsus AUy ImIenIegsia

Overview of business intelligence and its ability to analyze business opportunities
and challenges, analytics, data science, and artificial intellisence, The nature of data,
statistical modeling, and visualization, The data mining process, methods, and algorithms,
Emerging issues and practice of data visualization, Text mining, sentiment analysis, and
social analytics, Big data, cloud computing, and location analytics, Workshops for
dashboard, classification and image recognition, Bl's practices of leveraging business
opportunities and overcoming business challenges.
n5.333 gsfedianyseiind 3 (3-0-6)
BI333 Electronic Business

nIULIARUsTIAMYRIgIRaBEnTselind ArudfluguAituluaagsiadidnmsetdind
weundiadu malulad nguanswazauvasadewasUssin unistesduanuludiuda nagns

“
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Aules dodanusaulat uay nsosdislunisimuiszuuiiievillasinisgsiaddnvsedndasa
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Conceptual frameworks of different types of electronic business, basic concept of
electronic business model, applications, technology, law, security, and privacy protection
issues. Electronic business strategy together with digital marketing and electronic business
management issues, website or social media design and development tools (WordPress)

to implement a real electronic business project.

wu.321 nsliAUSnwingsialagldnsalinw 3 (3-0-6)
BA321 Consulting Practices using Case Study

UIAUNeU ; UnAinwiatgndlvemansuazn1sUay

Uszgnadlinsaunuifnvnegsna fMuwuunegsia Juuuunsaiesglaniagsia nsimun
1As9a313 TunsliA1usnwn Consulting framework n1suAlanddgyninsalAny n193LATIZNH
AulaUFeuludansudaty n1s3esgianIunIsaluazan eIty N3y laniniegsne
ANUYIMElUBUIARYRIEIAY N1TYTAUINITRIAATNSTUAIUNITRY AUN1TRaIR iUl Ay
MIUTMITINNITNTZUIUNIT ATUAITUIMISTANISMSHENTYARa WUl n1sdawmeuuuzii
Uszuraunismien1siu winveanuiduionnTnnisgsialaun nsdnauenasnu Wnvelunis
UImsdanisian vinwelunisienduiiy vinveanudugin Jusiu

Prerequisite: Thammasat Business School

An application of business concept. Business Model and Revenue Model.
Consulting framework development. Case cracking. Competitive advantage analysis.
Situational analysis and Competitive landscape. Business problems identification. Future
challenges of the business. Integration of multidisciplinary business area including
Finance, Marketing, Accounting, Organization Management, Human Resource
Management, etc. Formulation of recommendation. Financial Model. Business

professional skills including presentation, time management, teamwork, leadership, etc.

wu.331 Temamagsialulszmadiiy 3 (2-2-5)
BA331 Business Opportunities in Japan

Anwrinmssaundedinunaidgina ssnnieuniessia anumsaiilumagsie uas
Tomansgsialutssmadiu saniamagnuuisnsuiludgiu

Study social and business cultures, business customs, common business
situations, and business opportunities in Japan. Company visits in Japan are incorporated

in the course.

wu.332 Tonanegsialudseinaiy 3 (2-2-5)
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BA332 Business Opportunities in China

AnwfmusssuiBsdanunazidagsia sssullouniessfia anunisalmnluniegsie uag
Tomanagshalulssmadu saansgeuuisnduiiluiu

Study social and business cultures, business customs, common business
situations, and business opportunities in China. Company visits in China are incorporated

in the course.

nu.333 lanmanagsnalulsemedenlus 3 (2-2-5)
BA333 Business Opportunities in Singapore

AnwTmusssuiBsdanunazidegsia ssaufonniegsia anunisalinlumagsia uay
Tomansgsialutssmadenlud sauansgauuidnduiluaeelus

Study social and business cultures, business customs, common business
situations, and business opportunities in Singapore. Company visits in Singapore are

incorporated in the course.

wu.334 lananegsnalugiinia CLMV 3 (2-2-5)
BA334 Business Opportunities in CLMV

AnwfausssuiBsdanunazidagsia sysullouniessfa anunisalmluniegsia uag
lan1Annagsna Iuﬂ'ﬁzmmﬁmﬂ CLMV (i @13 waln wagtigauny) 'iwﬁgﬂmﬁ@muﬁﬁw%y’u
luginnm CLMV

Study social and business cultures, business customs, common business
situations, and business opportunities in CLMV region (i.e., Cambodia Laos Myanmar
Vietnam). Company visits in CLMV region are incorporated in the course.
wu.336 lomavsgsialuyssimaifiun 1 3 (2-2-5)
BA336 Business Opportunities in Selected Country |

AnwfausssuiBsdanunazidagsia ssaulouniessfa anunisaimluniegsie uag
Tomansgsialutssweadiiimun 1 saussnsgauuisnduiluiiimun 1

Study social and business cultures, business customs, common business
situations, and business opportunities in Selected Country I. Company visits in Selected

Country | are incorporated in the course.

wu.337 lomansgsnalulszimadiinvua 2 3 (2-2-5)

BA337 Business Opportunities in Selected Country |I
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Anwrimusssudedsaunaziessia sssulouniassia anunnsalinluniagsie uas
Tomansgsialutsswmediinnun 2 satansgauuisnduilufidimun 2

Study social and business cultures, business customs and common business
situations, and business opportunities in Selected Country Il. Company visits in Selected

Country Il are incorporated in the course.

NU.345 MU TUNEIAITLAUA 3 (0-3-6)
BA345 National Business Competitions
ITIAUNaUL: UnAinwAnzndveransuaznsUyT
dunautsiusarldsusesiaanmantsiunisgsiasedund sl Feadulunu
naust uae TéFueyiRnnenenssunmaiisuleumnudiasmslimiefinmity
Prerequisite: Thammasat Business School students
Participated and awarded in a business-related competition at a national level.
Approval from the committee of course accreditation is needed in accordance with the

criteria set by the committee.

[ [ Y 1 a =~ o & = 1% M 1 o [ ::4'
AU ACC IWEJM‘U‘WH’JEJﬂG]LW@ﬁWLi%ﬂ’]iﬂﬂ‘t}ﬂﬂ LLmlzummmmmﬂmmumaaazam

NU.346 MU TUNNTIAITLAVUIUIYA 6 (0-6-12)
BA346 International Business Competitions
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Prerequisite: Thammasat Business School students

Participated and awarded in a business-related competition at an international
level. Approval from the committee of course accreditation is needed in accordance
with the criteria set by the committee.

[y [ Y 1 a = o & = 14 M 1 o o a
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WU.347 @nsnon 1 3 (0-3-6)
BA347 Start-up 1

IdsAuneau: UnAinwAnzndlvemansuaznsUd

35UgsNIENIMEN UazaunTasTaNU wselasus19Tanuansdnudnsalunissisy

g3natiu viall desdulumunae waz lasueudRnnauenssunisifisulaurnuiuasnisliviag
ey

34



Prerequisite: Thammasat Business School students

Initiate and raise funds in start-up business or awarded in a start-up-related
competition. Approval from the committee of course accreditation is needed in
accordance with the criteria set by the committee.

[ <) Y 1 a = o = = 1% M 1 o o d'
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NU.348 ARITNON 2 6 (0-6-12)
BA348 Start-up 2
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Prerequisite: Thammasat Business School students

Operate and raise funds in start-up business or awarded in a start-up related
competition.  Approval from the committee of course accreditation is needed in
accordance with the criteria set by the committee.
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7.1 N15USEUNANISIIUVDIUNANYI
nsUTEiuNantsiSou Tdulum et aduuANe1d8sITUANERNS TNPENITANYITERY
USquayns w.e. 2561 90 35 HanSANYIVBILAAES187YT wispeniduaesuseinnadl

(1) NANISAN®ITILIVINAAITLAULALUINIATUIUTLAUALUURAY UDNWTAINUNALY

LazAnsEauRD

NS AUV AUMUIENNWIDING Y ASEAY
A NansUsTuTuT AR Excellent 4.0

B+ nansUsziuduRann Very Good 3.5

B NanTUsTIRuTLA Good 3.0

C+ nansUsTIuTuAnels Almost Good 2.5

C nansUsTiiudumneld Fair 2.0

D+ nansUsviiuduAaut ey Almost Fair 1.5

D nansUsTIuTusou Poor 1.0

F NansUsTIuTAN Failed 0
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(2) Wan15ANEINLUTA1ITEAIUWAL LU AI LIS AUATLUULRAY TDNYTHAEAINUNLY

et
SNYT AUANNE AN TYIBINGY
S 14la Satisfactory
U Tlaile Unsatisfactory
ACC Iasusniusiedvlagiiunis  Accreditation
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ndeUiEUANUIVSBLHA

nsaeulusiedvnludu

nehn
| nyinnaldauysal Incomplete
W nsneuseivileglasueyl®  Withdraw
AUD nsanwilagliianan1sane Audit
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