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15.100 wawdestunsasiioldiaym 3 (3-0-6)
TU100 Civic Enagement

(%
a v = ¥

veil Undnwideadend@nwisedvlunangnsividnwnaly nuaaladlasndiuau 1 391

3 UUIYAR

2) AWNanIe 99 $d8nn

a

21 Svunldmdasu a5 hlnein

o =

thAnwatdesdnuaeivhd q Tumnadvunldudiduieaemdvemabduaznistd
vun Rl
WU.201  wANNYUINEediuNITUTENOUSINg 3 (3-0-6)

BA201 Business Law

NU.202  NISAIEBINS 3 (3-0-6)
BA202 Taxation
NU.204  @DRgIN9 3 (3-0-6)

BA204  Business Statistics

w401 msuiadanaghd 3 (3-0-6)
BA401  Strategic Management

w201 MsUadldu 3 (3-0-6)
AC201  Fundamental Accounting

w202 mstydiienisdanis 3 (3-0-6)
AC202  Management Accounting

n19.201  ARUGISAY 3 (3-0-6)
FN201  Business Finance

NM.201  MENNIIAAIN 3 (3-0-6)
MK201  Principles of Marketing

56201 wialuladfdviaiiiegsia 3 (3-0-6)
1S201 Digital Technology for Business

n.201  MsUIMswagn1sUsEneuntsalielhl 3 (3-0-6)
HR201  Modern Management and Entrepreneurship

U201 ASUSMSMSUURNIS 3 (3-0-6)
OM201  Operations Management

f.213 Lﬂi‘lﬂiﬁ’]ﬁ@ﬂaﬂﬁm‘ﬁa@u 3 (3-0-6)
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EC213 Introductory Microeconomics

f.214 mwgma@wmﬂﬁa@u 3 (3-0-6)
EC214  Introductory Macroeconomics

A9.221  AWSINOWTIGINR 1 3 (3-0-6)
EL221 Communicative Business English 1

#9.321  N1WINGWTIFINT 2 3 (3-0-6)

EL321 Communicative Business English 2

2.2 J%en

2.2.1 3BNNTU
1. Ay uandsAu 21 silaedn
Tndnwakdesinueivhdns o il

n1211 ademabduavadfinistu 3 (3-0-6)
FN211 Financial Mathematics and Statistics
N4.311 NISUIMIINITHU 3 (3-0-6)
FN311 Financial Management
N4.312 N19a8U 3 (3-0-6)
FN312 Investments
9313 msduseihslsene 3 (3-0-6)
FN313 International Finance
N4.314 NISUIMTAITUNITRY 3 (3-0-6)
FN314 Financial Institutions Management
19411 Mesmdduarmsuimsanaundsmianisiy 3 (3-0-6)
FN411 Financial Risk Analysis and Management
n9.412 nsRuiterudadu 3 (3-0-6)
FN412 Finance for Sustainability

2. 3veniden 18 silaein
TnAnwetdesdinumeiviendenauiiavinstuinuasiuay 18 kiledn wazddefnun
9i

1. @endnwiivluning 2.1 Svendenluaininisiiu (9 ne) sauau 15 hdaedn vl

madendnuilumnn 2.1ldeudondnwiinanhdiinlaivmiafendiividen vie dendnwiivian

heAndeld 2 hdsAuaululd
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2. dendAnuniviluming 2.2 v enidenuenaininstu s1uau 3 wedn Inddediiden

'
a =

Anwivdighdoutu (1) Snidmusddiduisentiduniedvenidonvesanisieni 2 vie (2) Jud

'
@

sl Tnfidn@nwidenanulduisnln wie (3) Fudidnanwdendnuliuisdenlumuandan

Tnidodviden vise (@) Jnnanseazmdlveabiuay n1sUad

n4.281
FN281
N4.399
FN399
N4.421
FN421
n9.422
FN422
n9.423
FN423
n4.424
FN424
N4.456
FN456
N4.461
FN461
N9.471
FN471
nN.472
FN472
N4.491
FN491
N4.499
FN499

N4.351
FN351

2.1 danlua1v1nisu
(n) Aguudmsmsiiy
ANSUSMITAIINLNAY 3 (3-0-6)

Wealth Management

m@mwﬁmmﬁﬁu 3@?1\1’114@3@85’1 135 %ﬁiu@@ﬂﬂﬂﬂﬁﬁﬂwﬂ)
Internship in Finance

msleddssnunamsiu 3 (3-0-6)
Financial Statement and Reporting Analysis

nsanepakduldldnisnisdu 3 (3-0-6)
Financial Viability Study

ﬂ’]iU%M”liﬂ’]iL?m%uQ\i 3 (3-0-6)
Advanced Financial Management

NAUYFUND 3 (3-0-6)

Investment Banking

nsnnideyild 3 (3-0-6)
Derivatives Analysis

ﬂ’ﬁlﬁuiz@wwizma%uqﬂ 3 (3-0-6)
Advanced International Finance

WTUEHRAUTUNTRU 3 (3-0-6)

Econometrics for Finance

nsRugsiaAulngaargsiamaluladnistu 3 (3-0-6)
Start-up Financing and Fintech

nsfnyianzideldiunisiugsia 3 (3-0-6)
Selected Topics on Corporate Finance

NIANYIDATLTNINTRY 3 (0-0-9)
Independent Study in Finance

(V) Equmsamu
msiebdasansui 3 (3-0-6)

Fixed-Income Securities Analysis
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n14.399
FN399
N4.451
FN451
N4.452
FN452
n9.454
FN454
n9.455
FN455
N4.456
FN456
N9.471
FN471
19.492
FN492
19.499
FN499

N4.399
FN399
n9.453
FN453
n9.454
FN454
n4.455
FN455
N4.456
FN456
N4.471
FN471
N4.493
FN493
N4.499

nbdnelghunmsiu
Internship in Finance
mﬁmm@mwmmu
Equity Securities Analysis
nsiesdthduvdnnnduarnisuimsaunshd
Portfolio Analysis and Asset Management
AFINITUNITUY
Financial Engineering
Fuvuhassiiensrenuaiosdeninisiu
Models for Financial Instrument Reporting
nsnideyild
Derivatives Analysis
WswglAdmIuNI_uY
Econometrics for Finance
miﬁmfnLQWWL%@WWW@WW
Selected Topics on Investments
N3ANEBaTLNIINITHRY
Independent Study in Finance

() Aguaanunsiiu
mbnandghunmsiu
Internship in Finance
NMsUIMsgInUsEiUiY
Insurance Business Management
IFINTIUNTRY
Financial Engineering
Fuvuassiiensrenuaiosdenanisiu
Models for Financial Instrument Reporting
nsnideyild
Derivatives Analysis
WTUFHRAUTUNTTRUY
Econometrics for Finance
ms@nvnanzdehduantunsiu
Selected Topics on Financial Institutions

ANSANYIDATENIINT U

Uma.2

3ldneuldlideshdy 135 Falubdonans@nwn)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (0-0-9)

3Eaﬂﬂﬂumﬂﬂ88531 135 %ﬁiugaaﬂﬂﬂﬂﬂiﬁﬂ%ﬂ)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (0-0-9)
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FN499 Independent Study in Finance
2.2 |@9NUaN&IvINIEU
93211 msvldesgihassinadoldu 3 (3-0-6)
IT211 Introduction to International Transport
93.361 MsUsEAufoMmziauaznIsUIsALALS 3 (3-0-6)

T361 Marine Insurance and Risk Management

59.211 amwLn@ammqiﬁ%zﬁwﬂimm 3 (3-0-6)
IB211  Global Environment of International Business

59321 msendundunierseidhussine 3 (3-0-6)
IB321 International Trade Operations

50.211 ganaedwniamihdifobdy 3 (3-0-6)
RB211 Introduction to Real Estate Business

59.312 MsUsziuTIAed NN 3 (3-0-6)
RB312 Real Estate Valuation

59.313 N3 NMsaIULazNAyhIgTRvedTamhe 3 (3-0-6)
RB313 Real Estate Finance, Investment and Business Strategy

50.414 MsUSIMsnShiau 3 (3-0-6)
RB414 Property Management

50.415 meerddenalaululdysAvodmtunind 3 (3-0-6)
RB415 Real Estate Business Feasibility Studies

w311 msdgydtunans 1 3 (3-0-6)
AC311 Intermediate Accounting 1

vr.312 m3Unydtunans 2 3 (3-0-6)
AC312 Intermediate Accounting 2

U%.317 m‘su’%mimmLfﬁ'ma@ﬂiLLazﬂﬁmUQmmﬂu 3 (3-0-6)
AC317 Enterprise Risk Management and Internal Control

U411 madydtug 1 3 (3-0-6)
AC411 Advanced Accounting 1

U412 natiydtugs 2 3 (3-0-6)
AC412 Advanced Accounting 2

w311 mensdditenisinaulanisgsia | 3 (3-0-6)
OM311 Business Analytics |

U.313 MIUiuUTasUsunseuIunsnIegsng 3 (3-0-6)
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OM313
uU.315
OM315
ul.414

Business Process Improvement and Transformation
nswendalnegsia
Business Forecasting

ASUSMISIATING

OM414 Project Management

ul.422

N1591909801UNT0IN9GIAI

OM422 Business Simulation

N.315
HR315
76.319
1S319
f.311
EC311
#.312
EC312
#.320
EC320
7.325
EC325
#.415
EC415
d.246
ST246
d.247
ST247
d.346
ST346
#.347
ST347
§.349
ST349
d.447
ST4a7

nsUSEgmeULNY

Managing Compensation and Rewards
ganedldnvsetind

Electronic Business
wqwﬁmwﬁsma@ﬁ;amﬂ
Microeconomics Theory
mqwﬁmwgma@uwmﬂ
Macroeconomics Theory
ﬂzﬁmmwgma@ﬁa@u

Introductory Mathematical Economics
megﬁ&ﬁ"a@u

Introductory Econometrics

LG

Game Theory
anbidialuiieafunisuseiude
General Principles of Insurance
panansiuazmsasuluvdnm e
Financial Market and Portfolio Investment
nguinenide

Theory of Interest
adnmahdusziudin 1

Mathematics of Life Insurance 1
adamabduseiIuase

Casualty Actuarial Mathematics
adamabduseudin 2

Mathematics of Life Insurance 2

Uma.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

4 (4-0-8)

4 (4-0-8)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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3. Aylnvzedvden 15 ihefin
tAnwudenfnuilmioividonsuuuulnguuuunis feil
3.1 3un
dnAnvndendnyiivienladvindeialunazuenameillaaouly
unAnedesssumahdluialy viedvlndfindngasldunisianigislusazuenams TasAnyinu
[dommunuazitoulvvemdngnsivinanadsug uazmnithheinvesdinlnndeds dndnwviakdes

& = a a a a = ’B
La@ﬂﬂﬂ@qasﬁ’]"\nﬂWNjﬂrJ%’ﬂW‘wLa@ﬂﬂﬂ'@

=

<

3.2 A¥@en
tndnsidendnusedshds 4 awdismualdlumnadsiendenuenaivinisiy
lJeshdn 15 hhein el dedal@enfnuivitshdeuiu (1) Suiimudldudventefuiedsien
Bonvesaandseni 2 wse (2) Snasmualdiuivlniivndnwdenfnwldud anln wie (3) S1il

o

UnAnwdonfnwiklulrieniden Ui v endonuenaivn1sky wse (4) I INAAUT NI

4. n1sAN¥IABINNISEY
4.1 dwiiuiindnwauzmdivemaaduaznisind 15 shhefn
TnAnwaazwdivemabduaynstyd Auszabdesfnuivinnnsdu sldesine
srednanuiianvmstusmunsiuay 15 khein lnsabdesinudslumnaisindeiusiuau 9 hube
Am warlumnedvlndensiuvau 6 hdhein uatdesaouldldluseivintiduldassedon Lihda ¢
m a y 1 [a
[drszauinavazaduinstamelalsirhdr 2.00
.U 3 AN 9 dihein
19211 AdlnahIwasadnnisdu 3 (3-0-6)
FN211 Financial Mathematics and Statistics
Ne.311 NITUINMITNITHY 3 (3-0-6)
FN311 Financial Management
M14.312 N1TaINU 3 (3-0-6)
FN312 Investments
2. Benfnwmeinaniviennisidu (s ne) snlddeshdr 6 hihefa
4.2 dwiuiindnwuenanzwdvesanduaznstyd 21 tuhefa
TnAnviuenansnidveabduaynisind fuszabdesfnunivinnisiu addes

Anwiseivhens 4 siisvuddsbdeluil Tnddesseuldldlumeindesuilldldivunldnndeu uasion
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wu.291 vomdngasuimsgsnatdin bdasseivlilibd warlddrsefuiadvavaiulniimualale
b 2.00

Ldvu 6 A 18 wihefin
wu.291  gshalulanusisnisidsuuiag 3 (3-0-6)
BA291  Business in a Changing World
vr.201  mstayTddich 3 (3-0-6)
AC201  Fundamental Accounting
n4.201  AMSRUGIND 3 (3-0-6)
FN201  Business Finance
ne211  Ademabduazaiinisdu 3 (3-0-6)
FN211  Financial Mathematics and Statistics

N4.311  ATUIMIINITRY 3 (3-0-6)
FN311  Financial Management

M.312 Nseenu 3 (3-0-6)
FN312  Investments

2. Aenfnwsedmaniviennisdu (sva ne) snldileshdy 3 dhuheda

2.2.2 3 DNNITAAIN
1. AyuandsAu 36 swilaein
ihdnwatdesdnuneivhdr 4 auiinazmdvemabduarnstad fvue et
nn.211 wednsslguilna 3 (3-0-6)
MK211 Consumer Behavior
n®.311 mﬁtmw@uazﬁmmm;@q 3 (3-0-6)
MK311 Customer Analytics and Management
n9.312 Msdansnsratendanaghd 3 (3-0-6)
MK312 Strategic Brand Management
A9.313 MITemensnaadiensdndule 3 (3-0-6)
MK313 Marketing Research for Decision Making
314 msdanswandaleluazuinns 3 (3-0-6)
MK314 Product and Service Management
AR315 MSTANITIARaENITEIIRals 3 (3-0-6)

MK315 Pricing Management & Profitability
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An316 msdanbdemisnsdnsitie 3 (3-0-6)
MK316 Distribution Channel Management

nn.317 mﬁaawmwmmmquyﬁmmi 3 (3-0-6)
MK317 Integrated Marketing Communications

n9.318 91hdoyadmdnaula 3 (3-0-6)
MK318 From Data to Decisions

nn.319 naghdnismannAavia 3 (3-0-6)
MK319 Digital Marketing Strategy

411 nsmaaiiennudady 3 (3-0-6)
MK411 Sustainability Marketing

nM.412 mﬁmmﬁmimmm%uga 3 (3-0-6)

MK412 Marketing Management Capstone

2. w1 lnuseivLaen 18 hileiin
tnfnwidondnuivlmiividenguuuilaguuuunis il
2.1 3v1ln
@endnwanvivilaivvioilusazuenausiidsaoulunminendusssumahdiu

a

11l TneAnvinddetmunuasdeulrvemdngasiviinanuisiiug uasmnddhefnvediulnmdons
indnwabdesdendnuiumnmnaduiniidendnulduionuanividensuiiiennisnaianionuan
Jeduq fdndnwaulatvusldasunusiuiwhbeRadismubdhbdu
%38
2.2 3y @en
tndAnvudendnunaeivhdrs 1 lubdy (n) vde () Adwusdldsbdelud loshd
18 hihwin steil deddidendnuiniishdeurviviiimudldiuiviendetunieiviendenvosaian
Fvnend 2 Tngdnidendnulumneividenildstbdidosdeninaeluauiiviieatu Lduusild
Foniviifiuyuanid duadunisusznevendnluouen vieneinithAnwala
(n) donluavimsnana tndAnwidendnusedwsianisnain (swa na.) fit1vun
[andighldnai
rﬁunﬁimaﬁﬂ
n®.321 mimm@"dimaumi 3 (3-0-6)
MK321 Entrepreneurial Marketing
An.322 msdankeuan 3 (3-0-6)
MK322 Retailing Management
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N9.323 N1FAANITIIUVEY 3 (3-0-6)
MK323 Sales Management
nA.324 NIRANGINA 3 (3-0-6)

MK324 Business to Business Marketing

N6.325 N15HANDINIT 3 (3-0-6)
MK325 Food Marketing
17,326 NsPaRsEIeUsEImA 3 (3-0-6)

MK326 International Marketing

NR.327 Aslawanfvia 3 (3-0-6)
MK327 Digital Advertising

n9.395 nsmanavhdefivy 1 3 (3-0-6)
MK395 Special Topics in Marketing 1

n9.396 Mmsmaavibdefivy 2 3 (3-0-6)

MK396 Special Topics in Marketing 2

AR.495 msnaavidefivy 3 3 (3-0-6)
MK495 Special Topics in Marketing 3
n9.496 Msmanavhdefivey 4 3 (3-0-6)
MK496 Special Topics in Marketing 4
N9.499 N1TANYIDATENINITRNAA 3 (3-0-6)
MK499 Independent Study in Marketing

(¥) danuananvinisnain YnAnwawnsadendnudulaild i aaeuly
uninerdesssumabdaluividen Tnswusilddubduivnfdiismunnid duadunisszneuisndnlu

ouAn vieneimitindAnuaula sl dedalulumunalslvesminends lunmstidvtaddiAvniden

#irbshauuzinsdanguisnden

hguiwhduadva esubdnsnnigadhseldlumenugsiefifshdosiufdia uenain
el
n9.319 naghansnanAdvia ne.327 mslawandda was na.321 MsranagUszneunis Ldr dndnw
awnsaideniFouseiviishdeadiug ladu
nL472  nsRugsiaiulngauwasgsnamalulagnisiiy 3 (3-0-6)
FN472  Start-up Finance and Fintech
56311 anbddebdufefunadeulusunsldonvlnson 3 (3-0-6)
1S311 Introduction to Programming with Python

36.312 E’nmaqmqqsﬁfu 3 (3-0-6)
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15312
Jd.313
15313
36.319
15319
961.281
15281
961.282
15282
96.361
15361
96.381
15381
N.211
ER211
N.311
ER311

NN.312
ER312

AN.411
ER4A11

AN.422
ER422

yu.311
OM311
ul.313
OM313
vu.314
OoM314
uy.315
OM315
ul.316
OM316

Business Intelligence and Analytics

nsfeakdeyavnagsisuueihtheuaznisuszananauuuaahd

Business Data Communications on Cloud Computing and Networking

sfadiinnseiind
Electronic Business
wdosonsWaubehuaeufunbddmilild
Tools for End-Users Computing and Development
miaamwuLLazﬂizLﬁ@’JﬁEaﬂizmuﬁ’@@
User Interface Design and Evaluation
Bzyzmﬂixﬁ‘@
Artificial Intelligence
iSesfledmiuianndunenndindunazuenndinduuuinsiiyiede
Web and Mobile Development Tool
mimi@ﬂizﬂaumiﬁa@u
Introduction to Entrepreneurship
miﬂ’wu@uLLUUﬁﬁﬁf\]LLaxmﬁLﬂﬁ@mmBﬂU@

Business Model Development and Feasibility Analysis

N13aseasIANanA N UIRNTIY
Creation of Product Innovation
NIIYIUINITNNNITUTENOUNT
Entrepreneurship Capstone
nsusmsmalulad
Technology Management
MsnsEdionsindulanisgsia |
Business Analytics |
MsUTuUTsagUJUNTEUIUNTNIGIAR
Business Process Improvement and Transformation
nsudmaifionmuninuarasludamaU iR
Managing for Quality and Operations Excellence
miwmﬂ‘ﬂmqqiﬁﬁl
Business Forecasting
ASUIMSNINITUINNG

Service Operations Management

Uma.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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w321 melnntddionisiedulanagsia 2 3 (3-0-6)
OM321  Business Analytics |l

U324 msdansmaluladuazuinnssu 3 (3-0-6)
OM324  Technology and Innovation Management

w413 NsIamkagnagnsnIsuImsigeuniuy 3 (3-0-6)
OM413  Procurement and Supply Chain Management Strategy

ul.414  AsusslaTinig 3 (3-0-6)

OM414  Project Management

E@qu%@mmmgﬁu LﬁaLa‘%uEﬂamﬂm;@wiaﬁmﬁlumﬂmuﬁqiﬁaﬂﬂmm%ﬁu UININ
J91 nn.411 mMsmaasiiennudiulds WnAnwansadendeudnvasiniishdesiinBuainantes
q lunminende b

- figuAvhduanudsduluame
w331 nstylilennusulinveldedutdouuasdany 3 (3-0-6)
AC331  Accounting for Environmental and Social Responsibility
313 msUszneunsiiiedany 3 (3-0-6)

ER313  Social Entrepreneurship

59.433  Uszihumsasesssulunisailiugsia 3 (3-0-6)
1B433 Ethical Issues in Business

- Eu%@mmwé’a@uuanamz
1.348 ﬂgmﬂ]@mia@uﬁm 3 (3-0-6)
LA348 Consumer Protection Law
1.443 ﬂgwmamilﬁlq%’umgﬂ 3 (3-0-6)
LA443 Competition Law
3309 U §309 funIsLiles 3 (3-0-6)
PO309 Capital, Business and Politics
7.375 mwﬁma@mzqa@ﬁmm%’wmﬂsﬁismﬁLLaz"S'qm@am 3 (3-0-6)
EC375 Applied Economics for Natural Resources and Environment
an.213 MswasunUamedinuuas nsimudan 3 (3-0-6)
SW213 Social Change and Social Development
28.201 AvBLaRnm a3usTsuuaznginede 3 (3-0-6)
JC201 Freedom, Right, Media Ethics and Laws

I
a o

18.237 Aanbdeunaznisiaunidey 3 (3-0-6)
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ES237 Environment and Sustainable Development

E@qu%@ﬁumﬁﬁauaﬁmﬁaa&a L‘ﬁ@Lﬁ%ug’mﬂ’l’l@gﬂﬁaﬁﬁﬂumElﬂ’mﬁqiﬁﬁ]ﬂ@’mm%
'3UEJLLa3ﬂ’1ﬁme£'@azga ¥30 Data-driven Marketing 4on91n3%1 nn.313 Msisemsnsnaiaiiens
dnalalds uay nn 318 bdeybdmsdinauls infnwansadenizoudnvariniifshdeadisiduan
seivdhdeluil
w311 mslesddidienisdndulamegsia | 3 (3-0-6)
OM311 Business Analytics |
uu.315 mawmm@mqqiﬁa 3 (3-0-6)
OM315 Business Forecasting
w321 mlesddidiensdadulamagsia 2 3 (3-0-6)
OM321  Business Analytics |I
wla21  Bnsiendddeyavuneliamegsia 3 (3-0-6)
OM421  Big Data and Business Analytics
uu.425 mawmmﬂmwﬁa%uqa 3 (3-0-6)
OM425  Advanced Business Forecasting
36.312 @nmaamaqsﬁa 3 (3-0-6)
IS312 Business Intelligence and Analytics
56.461 LLu’aUﬁﬂ’aéﬁzugﬂumﬁLmﬂ%agaqiﬁ% 3 (3-0-6)

IS461  Advanced Practice in Business Data Analytics

3. N1SANYIIVINNITNAIN
3.1 dwiiuiinfnwauemdiverahduaznsind 15 ihedin
indnwinazrndlvemabduaznisdayd fuszakdesnuiiviinansmain abdesine
se3vhdre 9 auiidwusddsbdeludl weldesaeuldldluseindasuldasseion laldhdr ¢ wasldd
sviudvavaAvlnmueldsbd 2.00
LU 2 31 6 dheda
n9.211 wRnsslguilna 3 (3-0-6)
MK211 Consumer Behavior
9312 msdanmansiaddudanagid 3 (3-0-6)
MK312 Strategic Brand Management
2. dendnweinaniviennisnatn (na.) Snldldeshd 9 dhein

3.2 dwiuiindnwuenanwidveranduasnstyd 21 tuhoha
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dnAnwuenamrgite fszatduzinuiduinnnsnain sbdesdnusedvidns o
auiidnuslldsbdelud Tnddesaouldidlusein deruildldivunddrn difuuasion wu.291 2es
ndngnsvdmsgsiatudinlderseiuldinhd ¢ uadlidrseduiadoaraniuTnomnalalsbdy 2.00

LU 4 3 12 dbheda
wu.291 gshalulanussnisiasuuuag 3 (3-0-6)
BA291 Business in a Changing World
N9.201 MANNIIHATN 3 (3-0-6)
MK201 Principles of Marketing
nn.211 woAnsslguilne 3 (3-0-6)
MK211 Consumer Behavior
nn.312 nMsdanmansatdidnaghd 3 (3-0-6)
MK312 Strategic Brand Management

2. Benfnwneimanivienniseain (na.) snldileshdn 9 dhedn
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2.2.3 A9 aN5TUVASHUNANDNISIANIS
1. YNV 33 laefia

o =

indnwekdosinuneivhdns 4 mufieazmdvemabduaznistad svun il
50311 emufiestuiaiunsdeulusunsudenilnsou 3 (3-0-6)
1S311 Introduction to Programming with Python
58312 U1INT0INNGIND 3 (3-0-6)
IS312  Business Intelligence and Analytics
36.313 mi?iamQagamaﬁﬁﬁwutﬁ%@wLLazmi‘UismamaLL‘U‘Uﬂm@ 3 (3-0-6)
1S313 Business Data Communications on Cloud Computing and Networking

58314 syuugutoya 3 (3-0-6)

1S314 Database Systems

58.315  MITIATIZAITUU LazN19d31akuudnass 3 (3-0-6)
1S315 Systems Analysis and Modeling

36.317 mmﬁumﬂaamﬁaLLazmimuamzwmiaumﬂ 3 (3-0-6)
IS317 Information Systems Security and Control

N oA

58318 SEUUANTAULNAAIUAIRULAE AU TNDNITINUNUNS NN TOIANT 3 (3-0-6)
IS318  Financial and Accounting Information Systems for Enterprise Resource Planning

58319 gsnadianmselind 3 (3-0-6)
1S319 Electronic Business

J8.411  mswauukeundadu 3 (3-0-6)

15411 Internet Application Development

58.415  nseonuuukazUsuldssuuansaumea 3 (3-0-6)
1S415 Information Systems Design and Implementation
78.416  NNTRTIVADUITUUETAUNA 3 (3-0-6)

1S416 Information Systems Audit

2. Jyuaniaan 9 sl efin
ihdnwatdesdinuneiniendennuitanvivienssuuasaumaiion1sinns fviun
$1uau 9 muhein neldosun feil
54281 \edesdemsiannduneuiunesdmiugly 3 (3-0-6)
IS281  Tools for End-Users Computing and Development

58.282  n1seankuukarysHudusaUssanuiugly 3 (3-0-6)

30



15282

36.361
15361
96.381
15381
36.395
15395
Jd.461
15461
76.462
15462
38.467
1S467
38.482
15482
76.491
15491
36.493
15493
WU.322
BA322

User Interface Design and Evaluation

Uma.2

Uyaysenng 3 (3-0-6)
Artificial Intelligence

iw3aslodmiuiaunduseundindulazuouniinduuulnsdnisiote 3 (3-0-6)
Web and Mobile Development Tool

wielulafidedniilessia 3 (3-0-6)
Deep Technologies for Business

wnUftidugdunsieneideyagifa 3 (3-0-6)
Advanced Practice in Business Data Analytics

mif{'}’mmigmﬁa@gaifuqq 3 (3-0-6)
Advanced Database Management

NsInNsuagIAIwgInveaulall 3 (3-0-6)
Online Business Management and Analytic

nsUseunMAIngeniLs 3 (3-0-6)
Software Quality Assurance

1ATINTLAYATUTEUUANTAUINA 3 (3-0-6)
Senior Project in Information Systems

wialulagfalndiuuinnssuniegsia 3 (3-0-6)
Emerging Technologies and Business Innovations

N1sHnaUgIna 3 Enaulaitfesndn 135 Halusdenianising)

Business Internship

3. Ay Invsedvden 12 hlnein

o = = = a N a & -1
Uﬂﬂﬂl‘nLaaﬂﬂﬂ@’]’l%'ﬂmﬁia?sﬂqLaaﬂEULLUUIWEﬂLLUUMUQ PNUY

3.1 Benfnwiinieivilag dllausssisanddudvenidensesarvidsiszuy

A ) A oA ¢ a A N @ o a o ‘1@ a
A1TFUNALNDAITANANNT ‘VﬁaLaaﬂﬂﬂmmﬂmm’m’lauf[,uﬂmw\nmﬁwma AZNITULYTY TUTU 12 YNA

9158

3.2 \dendnwivnenladnmiwisluLazusnausikaasulunminedosssuaahdidy

Aun M’%a%ﬂmﬁﬁwﬁﬂqms@umsmwwzﬁﬂuuazuaﬂﬂmz Imﬁﬂmmiﬁlaﬁmumazﬁaul‘uﬁuamé’ﬂqm

ANNA1VI IV IUU LLazmﬂﬁMQaﬁmaﬁﬁuﬂmmﬁa@ inAnwatdesdenfnuivianmnaiviniiden

Anwild

31



Uma.2

4. msdnedvInszuuasaumAianIsIans
4.1 dwiiuiindnwauzmdiverabduaznisind 15 shbedn
TnAnwparmdvsrabduaznsUnd fusvakdas@nuiviinssuvansaumeiiie
msdanis atdesinueivmudeulaiitmuddeluil Inldesaouldidlusredvdeduladsibdy ¢ wasld
[drseuedeazauioinsimueladhd 2.00
1. Seuldin@newdendnwiseivanainiivienssuuasaumadionisdanisly
hdiFvnentsdu Sruau 9 duhefn
2 i Anwdenfnviseivainainniviensruuasaumndiion1sianisly E@J
FyentiduiinGy wes/MisiniEenvesauivienssuuasaumAiionsIams s1uay 6 theda
4.2 dwiuiindnwuenanzwidvesanduasnstyd 21 tuhoha
TnAnwuenauzdverahduarnsdad fusvakderAnuduinssuuasaumna
Wionsdanis atdesdnueivmudeulviimmadeldd Inddesaeuldldluseiv vl divuny
[futafunazin wu.291 vesmdngasuivnsgshadudinldazseivlalihdy ¢ uasdddhseavindoazan

o

B Y 1 1 i N X % 3 M
lalsrbdn 2.00

Ldsu 2 31 6 hihefn
wu.291  gsnalulanuisnsiasunlas 3 (3-0-6)
BA291  Business in a Changing World
58.201 weluladfdviaifiogsia 3 (3-0-6)
IS201  Digital Technology for Business

2. @ﬁﬂﬁﬂmLﬁaﬂﬁﬂwﬁw%ﬁmmﬂ%mLaﬂizwmsaummﬁamﬁmmﬂu@m%mﬂ
Tauvesanriviensyuuansaumaiionsinms s1uau 9 wlefdn

3. Idfndnen Lﬁaﬂﬁﬂmsw%mmfﬁmLaﬂszwmiaummﬁami%’mmﬂu@ﬁmLaﬂ

Jaduiindy uagvidonidonvesannivienssuuansaumeiion sinns s1uu 6 kiedn

2.2.4 Fyuannsuivisskdnis nsUsznauns wasniwensuytl

tnAnuvhdesdondnwitduiviladvmis 91n 2 hdadnn Ae 1. dduivinisumamineans

ul‘g‘t@ (Human Resource Management) kag 2. f@m%ﬁﬁ’lﬂ’lim@ﬂizﬂauﬂ'liLLazﬂ’liU%W]i
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(Entrepreneurship and Management) Imﬂﬁﬂmﬂﬂsumﬂmqawﬁd@am@m%mﬁmum@ wavazlddu
miizui@ﬁm (Concentration) IAlulusesnunanisiinu (Transcript)
nguil 1 hgaAvinisudmsmiweansuyte (Human Resource Management)
1. v uenisau 33 sl eiin
thinwetdesdnnmeinnuiinasmdvemabduaznsda fue fail
VU211 MSUSIINTNeNIUYYE 3 (3-0-6)

HR211  Human Resource Management

w211 nadudussneunsidesiu 3 (3-0-6)
ER211  Introduction to Entrepreneurship

212 finwensdeans sl wagnisiasdeses 3 (3-0-6)
HR212  Communication, Persuasive and Negotiation Skills

31l weRnssuesnIsuazn s dugl 3 (3-0-6)
HR311  Organizational Behavior and Leadership

NU312  SPUUNITUIMITHAY 3 (3-0-6)
HR312  Performance Management System

U313 NITVNUHULAEARERNNINEINTUYYE 3 (3-0-6)
HR313  Human Resource Planning and Acquisition

VU314 NISHAIIMSHEINTULYLE 3 (3-0-6)
HR314  Human Resource Development

Nu.315  ATUTUITAINBULNY 3 (3-0-6)
HR315  Managing Compensation and Rewards

U316 NIITNUNNUALIUS 3 (3-0-6)
HR316  Employee Relations

U317 NSANeRnswarIUITSMsUAsuLUAY 3 (3-0-6)
HR317  Organization Development and Change Management

NALL  SEUUATAUWALAENITIATIBRIUN TN T e 3 (3-0-6)

HR411  Human Resource Information and Analytics (HRIA)

2. Fyuaniden 3 ihefn
TrdnAnwidendnwisedveniden Aun1suTmMmsnensuyee Aivuasuansil vse
FIPINNAWININTUITMNTBIANTT NMIUTENBUNT waeninensuyue (599 HR vise ER) 31w 3 vide

114

N1.321  NISUTISAIURAINAANY 3 (3-0-6)
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HR321
NU.322
HR322
N1.395
HR395
nu.421
HR421
Nnu.422
HR422

nu.423
HR423
nu.424
HR424
NN.425

HR425
N4.495
HR495

Diversity Management

Uma.2

NENIUAIUNITUTIINI NN TUYWE 3 @nauliidesnd 135 MiluweniAnsdny)

Internship in Human Resource Management

Wty NMIn1sUTIMINTneInTIyee 1 3 (3-0-6)
Special Topics in Human Resource Management 1

n33deuagliAUsne MunsuTIMInineInIuy e 3 (3-0-6)
Research and Consulting in Human Resource Management

Vinwenslarnnegsia 3 (3-0-6)
Coaching Skills in Business

NFUTMINITNINTUYRETENINIUTEIWA 3 (3-0-6)
International Human Resource Management

VingEMIIANTEUIUNITEEUF 3 (3-0-6)
Learning Facilitation Skills

N1sENUEIAa Ussaunmsalnipauiy 3 Anadlaitosndn 135 Malusdeniamsdn)
AUNITUTIINTNEINTUYWE

Business Internship Practical Experience in Human Resource Management

WtaiilAy N19N1TUTIMINITNEINTULYE 2 3 (3-0-6)

Special Topics in Human Resource Management 2

3. Ay lnusedvaen 18 hilaefia

UnFnwudendnyiiviinvseiyudengluuulaguuuunis fsil

3.1 390

dondnwanadnladvvidsiduazuenasiageuluamingdusssumahdily

Auln TneAnwnddetmuanarSeulvvomdngnsivinauivdug uazmnihefnvesivlnindob

TnFnwatdesdenfnunivianmanivinidenfnuildwiemnaividenauiivennisusmsekdnis

nsUsEnauns wagninensuydd dduivinisuimaminensuytdivusldasuausiuiwhl wwind

fvuasbedy
w38
3.2 Jyuden
Tdondnuneivieniden smumsumamineinsuyed vie sedvidon Afue
dail atlaedadlidndouuneinildidondnuliud mulddesnt 18 mhedn
nn21l  weAnsIUEUILaA 3 (3-0-6)
MK211  Consumer Behavior
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yu.316  N1SUSUISAINITUSANS 3 (3-0-6)

OM316  Service Operations Management

59.211 am‘wmc@ammqﬁ%s@wﬂasmm 3 (3-0-6)
IB211 Global Environment of International Business
AN.103  NSUSLNSUABLRLABSIUBIAU 3 (3-0-6)

CS103  Introduction to Computer Programming

2200 arwiidosumensdeans 3 (3-0-6)
JC200 Introduction to communication

9200 Feinevily 3 (3-0-6)

PY200  General Psychology

2.380  ININYIQAANNTTULALBIANT 3 (3-0-6)
PY380  Industrial and Organizational Psychology
81304 §IPLAINYIINAIBITULAZLINY 3 (3-0-6)

S0O344  Sociology of Work and Labour

helufi 2 @iﬁﬁ?Iﬂﬂ'limm;ﬂ’i%ﬂ’e)Uﬂ’]’iLL’d%ﬂ’]’i‘U%W]’i (Entrepreneurship and Management)
1. AyuandsAu 30 silaedn
thinwebdesdnuneinnuiinasmdvemabduarnsta fue fai
nl.211 mnﬂuﬁ%maumsﬁaaﬁu 3 (3-0-6)
ER211  Introduction to Entrepreneurship
212 vinwemsdeans nsliuting wazn1sieTseses 3 (3-0-6)
HR212  Communication, Persuasive and Negotiation Skills
vu.311  waAnssuesdnIskaynsidugin 3 (3-0-6)
HR311  Organizational Behavior and Leadership
N3l MsiaAuLuUgsiakasMsBnssiaadulule 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis
NK312  ASESNETIARARAUNAUTRNT I 3 (3-0-6)
ER312  Creation of Product Innovation
313 msUszneumsiiedeay 3 (3-0-6)
ER313  Social Entrepreneurship
w314 msudmsgsiaimdadulpuasgsfnseunia 3 (3-0-6)
ER314  Managing Growing Business and Family Business

NH315  MIeanaLazn1sueLiveUsEneuns 3 (3-0-6)
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ER315
411
ER411
NN.412
ER412

Uma.2

Marketing and Sales for Entrepreneurs

NIYIINITNNNITUIZNBUNT 3 (3-0-6)
Entrepreneurship Capstone

Uszaunsalmaduiussnaunis 3 (3-0-6)

Entrepreneurial Experience

2. Ayaniaen 6 hlnein

TiinAnwidendnwaeirienden sunmsduiiszneunisuaznisuims innuedua

ayl-’ = a a a s o/ s C% = o
U NIIYIYINNFIUNIYINITUINIIBDNANT ﬂ’]51]‘55ﬂE]Uﬂ’l'ﬁLLﬁ%VliWEJ’]ﬂiQJHﬂEJ (@ HR %198 ER) 911U 6

WUILNG

AN.321
ER321

NN.322
ER322
AN.395
ER395
nN.421
ER421
NN.422
ER422
NN.423

ER423
NN.495
ER495

ANSHAILIANNANFS19ETIALALNNSAS U TANT T 3 (3-0-6)

Development of Creativity and Creation of Innovation

mstnnuiumsduiiszneunisuarnisuims 3
Internship in Entrepreneurship and Management @naulaitesnin 135 Falusanianisanen)
defiviy nenmaduiuszneunis 1 3 (3-0-6)

Special Topics in Entrepreneurship 1

neazliAUTnY ATuN1TUTENOUNITHAZNISUSIS 3 (3-0-6)
Research and Consulting in Entrepreneurship and Management

nsuImavalulad 3 (3-0-6)
Technology Management

MsHnaUgIna Usgaunsalninaunu 3
sunsudusznaunsuaznisuims @naulaitiosndn 135 Fluseniansdne)
Business Internship Practical Experience in Entrepreneurship and Management

deiiay nansdugusznauns 2 3 (3-0-6)

Special Topics in Entrepreneurship 2

3. Jwlnv3edviaen 18 ihefn
UnAnwidenfnuivilnselvidensuuuulaguuuumile Al
3.1 3vn

A = a a = & dllm a o @IB
WWenAnwiaviwlaivnilaslulasuenausldadeuluurinedusssua U

uin Ine@nwaddedmuauas Seulvvemdngnsivinanviviiug wasmnituhefnvedivlnmdons

Y

nFnwatdesdenfnuivianmnaiviniideninwild wieniisividenaufiivennisusmsekdnns
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n13UsENaUNIg LLﬁ%W%WEJ’]ﬂ‘iiJH‘I@ @u%mmaﬂ@jﬂwﬂaumumxmau’%miﬁmummumu«{hmu
huheRafisvud e

%38

3.2 3v148n

idendnwsiedsnenidon arunsiduduszneunisuaznisuims vie siedsnden

fitmuasall sdardedliidoutunginildidendnuliugr sullitesnd 18 wiein
nn.211  weAnIIUAUILAA 3 (3-0-6)
MK211  Consumer Behavior
ne.321  NsRANARUsENaUNIS 3 (3-0-6)
MK321  Entrepreneurial Marketing
w311 meleseiiensdadulavnagsia | 3 (3-0-6)
OM311  Business Analytics |
vU.316  NISUSMITNANITUING 3 (3-0-6)

OM316  Service Operations Management

vU.324  nsannsmaluladwazuinngsy 3 (3-0-6)

OM324  Technology and Innovation Management

59.211 am‘wLn@amaﬂﬁﬁﬁ%zﬂwﬂisw]ﬁ 3 (3-0-6)
IB211 Global Environment of International Business
AN.103  NSUSLNSUABLARLABSIUBIAY 3 (3-0-6)

CS103  Introduction to Computer Programming
28200 Anufidesdumansionns 3 (3-0-6)

JC200 Introduction to communication

a. msfnAnlnnsuimseldns masusznauns wasniwennsuybel

tndnwannsnidendnunivlnaduivladvvids 91n 2 hduden fe 1. Adudwnisuinis
ninensube vie 2. hduAnmaaliuszneumsuazmsuivs Tnenwrluesunsilasdeeiildashdsion
sl LL@%%%@%UﬂWiizuEm%‘m (Concentration) [dlulumenuxansin (Transcript)

4.1 hgudvnisuimsninensuyhd
1) dwiuinfnwausmdivemabduaznsind 15 shiefn
thAnwangndvemabduarmstd Assdidasfnuininmsuimsekdms ms

Usznoums waznineinsuybe hdunisudmsminensuydd atdesAnunseivhere 4 aufidimuelld
sheloluil waldesaouldidlusmeinisduldassein ladinhd ¢ wadliehseduindoavaniuinfommalal
sihd 2.00
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L 3 dn 9 hedn
yu211  MsuUIIvneInsuy e 3 (3-0-6)
HR211 Human Resource Management
yu311  woAnssuohdmsuaznidallein 3 (3-0-6)
HR311  Organizational Behavior and Leadership
U312 STUUMTUIMINAIY 3 (3-0-6)
HR312  Performance Management System

2. Bondnunneivaniviienmsuimseldnis nsUsznouns uagninenns
uyde] hdunsuSmaniwennsunbie (v va) Snlddoshdn 6 dihedn

2) dwiuiindnuusnanmdveraniuaznisinyd 21 duhefa

Tndnwuenausndeemabduasnisind ivszabdasfnudainnisuinas
olielnns maUsznaunns uagninensaytel hgunsuimaninensuyte sbdes@nuneivid 4 aud
snusldstdolutl Tnddosaouldldlumedndasuildidiviunldntedu uasion wu.291 vosmdngns

uimsgsiatiudinldagseiuldibd ¢ wadldsesuadvaraniuiniomeladibd 2.00

LOwu 5 3w 15 hihein
wu.291  gsnalulankdsnsidsuuuag 3 (3-0-6)
BA291  Business in a Changing World
nu.201  MsudmswasnsUsyneunnsasielil 3 (3-0-6)
HR201  Modern Management and Entrepreneurship
.21 mau%mw%’wmmw%@ 3 (3-0-6)
HR211  Human Resource Management
713.311 anﬂsma@mmazﬂﬁm@ﬁﬂ 3 (3-0-6)
HR311 Organizational Behavior and Leadership
73.312  FEUUMTUIMITNAY 3 (3-0-6)
HR312  Performance Management System

2. Benfnweivaniviennisuimseldnis nsuszneunts wagninenns

uybe] hdunsuimamiwennsuyde (s via) Snldhloshdn 6 duhefn

4.2 heudvnsiiligusznaunisuaznisuivmns
1) dwiuinfnwausmdivermabduaznsind 15 shiefn
Tndnwnusaliveabiuasnisdyd ivsvabdesfnuivlnnisuimsebdns

N5UENBUNNS LLaSW%’WSWﬂiﬁJH@ @Mﬂ?ihﬂ@ﬂi%ﬂEJ‘Uﬂ’]iLLﬁSﬂ'ﬁ‘U%MWi a@aaﬁﬂmsw%ﬁw 9
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muditualdstidelutl watdesaeudldluseindiiuldazseivldibdy ¢ wadlldrszsunaeazay
3 % 1 1 1/1 N N % 3 9
Laléihdn 2.00

LU%u 3 3 9 hein
ni.211 mim@ﬂisﬂaumﬂﬁya@u 3 (3-0-6)
ER211  Introduction to Entrepreneurship
nK.311 miﬂ’wu@umuqiﬁaLLazmﬁmemmmﬂU@ 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis
NW.312  ASESNATIANARA MU TRNTTU 3 (3-0-6)
ER312  Creation of Product Innovation

2. Benfnwseimandvienmsudmsskens MsUszneuns uwasnneIns
mw@ @mms@@ﬂwﬂaumiLLazmiU%mi (sa nw.) Bnlddeshdr 6 duhedn

2) dwuinAnuuananswidivemabduaznisiyd 21 tuhoha

ﬂfﬂﬁﬂmuaﬂﬂmwmﬁ%ma@uasmsﬁ’zy% fiuszabdozAnuiivinnisuims
abedns nsuszneuns LLaw%fwsnmmyQ @umimi@ﬂszﬂaumﬁLLazmi‘U‘%mi abdosdnuseiv
[dha 9 anuditausdidsbdelud Tnldesaeuldidlusetundeduilalldivunldrudsduuaginn wu.291 veq

ndngnsuimsgiatadinldassneivlalibd ¢ uadddsiundoaranininiomelalihd 2.00

LUy 5 3 15 duhefn
wu291  gsnalulanuisnsiasuilas 3 (3-0-6)
BA291  Business in a Changing World
M1.201  nsUIIkagn1sUsEnaunsadislng 3 (3-0-6)
HR201 Modern Management and Entrepreneurship
w211 naduduszneuniadesiu 3 (3-0-6)
ER211  Introduction to Entrepreneurship
N3l nsimwsuLuugsiawaznsimsziaudulule 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis
NW.312  N19E5NATIANARATIUIRNT I 3 (3-0-6)
ER312  Creation of Product Innovation

2. denfnwmeivamivnennsudmseldnis msuszneunts wazndnenns
mp@ @mmaﬂ@ﬂizﬂaummazm%‘u%mi (swa nw.) Snlddoshdr 6 hiledn

2.2.5 A naNUININISUHUANIS

1. ¥8nUIAU 30 hlnein
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thinwetdesdnuneinnuiinasmdvemabduaznsta fue fa
w311 meleseiiensdagulavnagsia 1 3 (3-0-6)
OM311  Business Analytics |
U312 MIUSMIAunulinagns 3 (3-0-6)
OM312  Strategic Cost Management
vl.313  MsuTuyssasufsunseuiunmIegsie 3 (3-0-6)
OM313  Business Process Improvement and Transformation
w314 msuimailenunwiazanandudamajiing 3 (3-0-6)
OM314  Managing for Quality and Operations Excellence
U315 NSNEINTAINNGIAA 3 (3-0-6)
OM315  Business Forecasting
vU.316  NISUIMISNINITUINNG 3 (3-0-6)
OM316  Service Operations Management
vl412  msiaman1su)URnuesans 3 (3-0-6)
OM412  Organizational Performance Measurement
w413 MIINIAENAENSNMITUTINSIaUNIY 3 (3-0-6)
OM413  Procurement and Supply Chain Management Strategy
U414 nTUTSlATaNIg 3 (3-0-6)
OM414  Project Management
U319 MSRNUAIUMSUSMIIMsUSURNIS 3 @nendlaifosnd 135 drlussieniansdinw)

OM319  Internship in Operations Management

2. Jywaniaan 6 sl efin
Fondnwanmedvshdelul

w321 meleiiensdadulavnagsia 2 3 (3-0-6)
OM321  Business Analytics I
Ul323  MTINGUKUKAYNSAIUANNISUUANTS 3 (3-0-6)
OM323  Operations Planning and Control
U324 msdiansmalulaguazuinngsy 3 (3-0-6)
OM324  Technology and Innovation Management
UU.325  ATUSHTAUAIASASILAZ ASIELA 3 (3-0-6)
OM325  Inventory and Warehouse Management
w326 msuSmsmsvieadien 3 (3-0-6)

OM326  Tourism Management
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uu.327
OM327
1U.328
OM328
1U.395
OM395
yy.421
OoM421
58.461
1S461
uy.422
OoM422
3d.312
IS312
ul.423
OoM423
uy.424
oma24
uy.317
AC317
uy.425
OoM425
yy.495
OM495
11.496
OM496
1y.499
OM499

38.315
IS315

f1.444
LO444

N15UIMINMSUHURNITNINIART

Sport Operations Management
nsuImsmMsUuanislufisnisusnisguam
Healthcare Operations Management
WvafiAY 119N15UINSNISURURNTS 1
Special Topics in Operations Management 1

TMFIeTeitoyarunlngnegsna

Big Data and Business Analytics %39

wnUftRdugdlunsinsgideyagsia
Advanced Practice in Business Data Analytics
N1391889E0IUNTAINIITIAT

Business Simulation %39
U1INTBINNGINI

Business Intelligence and Analytics
N15kANUIN¥IMN9gsAa

Business Consulting
MSATITAOUNTAIUIIULEE NS USSANIADS
Operational Audits and Risk Management
miu‘%mimmLﬁaaaﬁﬂsuagmsmuquma‘lu
Enterprise Risk Management and Internal Control
miWEJ’]ﬂiﬁle’]\‘iﬁjﬁﬁl%uQﬂ

Advanced Business Forecasting

Wteiilay N19N15UTMINMSUHUANT 2

Special Topics in Operations Management 2
funuINsuImsnsujuanng

Seminar in Operations Management
NsANYIBaTEMIIUIMITNITUZUANS
Independent Study in Operations Management
NUAVITTUUATFUMALNENTT AN
ATIATIERTTUU LATNITES LU NADS

Systems Analysis and Modeling

nauIvIvINIIgINATEnIesUsema ladannduaznisvuds

L d‘ 1
nsdansAdsslulgaunu

Supply Chain Risk Management

Uma.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-9)

3 (3-0-6)

3 (3-0-6)
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3. Alnvisadvden 18 slwda
tAnwudenfnwilnieividonguuuulnguuuunis feil
3.1 3vln
denfnwaaivleivndsiilusaruenausillaaouluuminedosssumabdialy
Fln TneAnwaldefwuauazdeulvvemdngnsivinanaieniiug uasmnnddhefnvediulnmiots
tnfnwratdendondnuiivinnuuindsiniidonAnwildviamnnividenauiivienuinignis
UFtRnstmusldasumusiuumheindidmuedhbey
ViED)
3.2 3y aen
ninAnwidendnwnedvilunguivieniienuinisnsuguiRnisinesiu vseiden
Anwn9183919993u1LonN1IAAIA IVLENTEUUATAUMATNEN1TIANNT FvNeNN1TUTMNTRIANIT NS
U58NauUns wasnineInsuywd Ivenuivsginaseninlseme ladainduaznisvuds waziviengsna

DAIMZTUNSNG AU NANUA N9l FvdenAnuilunuinIvaeniazfosbisr douduivlunuag

[
v a

Fwnenidenilaldendnuliuduaglidiaindesdenivaielunguiviseiu dadl

NRUIYINITNAN
nn.211  weAnIIUEUILAA 3 (3-0-6)
MK211  Consumer Behavior
NR.312  NISIANIIASIAUANTINAENS 3 (3-0-6)

MK312  Strategic Brand Management

nn313  MTEnInseaiadiensindula 3 (3-0-6)
MK313  Marketing Research for Decision Making

NR.314  NISIANITHARAUTILAZUSNNT 3 (3-0-6)
MK314  Product & Service Management

AM.315  A1SIANITTIAILaEANSESIINanLS 3 (3-0-6)
MK315  Pricing Management & Profitability

N9.316  NIFIANITVOINNNITIAIINAUNE 3 (3-0-6)
MK316  Distribution Channel Management

nM.317 miﬁaﬁ’]imimmwLL‘UUU‘JimWﬂ’]i 3 (3-0-6)
MK317  Integrated Marketing Communications

N9.319  NAgNSNIINAIARIYEA 3 (3-0-6)
MK319  Digital Marketing Strategy

nR321  MSAAIARUTENOUNTS 3 (3-0-6)

MK321  Entrepreneurial Marketing
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NR.322
MK322
N6.323
MK323
N6.324
MK324
n%.326
MK326
nR.a11
MK411

76.314
1S314
96.318
15318
76.319
15319

nu.211
HR211
nu.311
HR311
NU.312
HR312
NU.313
HR313
nu.314
HR314
N3.315
HR315
N1.316
HR316
U317
HR317

N159AN1TN1TATUEN

Retail Management
N5IANITIIUY

Sales Management
NIAAINTINT

Business to Business Marketing
N1IAANNTZNINUTLNA
International Marketing
mMsmaeLiionudady
Sustainability Marketing
NENIVITLUUATAUMALINENITIANS
JTUUTIUTRLA

Database Systems

STUVANTAUNARIUNITRULAE MTURTLNDNI TN U S NN TDIANS

Uma.2

3 (3-0-6)

3 (3-0-6

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

Financial and Accounting Information Systems for Enterprise Resource Planning

ganadidnvseiing

Electronic Business

NGUIVINITUINITAIANTT NMTUTENBUNIT WATNIWEINTHYWE

- NFUIVINTUIMISNSNEINTUYEY (HR)
NFUTMINTNEINTUYYE

Human Resource Management
woAnIsuBIANITHazNIS UL
Organizational Behaviour and Leadership
FEUUNTUTMTHAU

Performance Management System
N1FIUHLLAZNTARERNNSNEINTUY WY
Human Resource Planning and Acquisition
NSWALINTNYINTUY B

Human Resource Development
NISUINITANMBULNY

Managing Compensation and Rewards
NINUNITUANRUS

Employee Relations
nIBIANITLaEN1TUTININSIUAsLLUAS

Organization Development and Change Management

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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nu.422
HR422
NnN.423

HR423
nu.424

HR424

N.211
ER211
AN.311
ER311
N.312
ER312
AN.313
ER313
AN.314
ER314
N.321
ER321
AN.411
ER411
nN.422
ER422

§9.212
LO212
§9.341
LO341
§9.342
LO342
§9.442
LO442
§9.443

WiNweN15lAIN19gIna
Coaching Skills in Business
NMSUIMIININeINSUYBgTEIaseme

International Human Resource Management
VinwenIdanssuuNITEeu;

Learning Facilitation Skills

- ngun15Usznauns (ER)

madufusznouniadosiu

Introduction to Entrepreneurship
mMsimduLUUgIiakaznses i dulule
Business Model Development and Feasibility Analysis
N9 NETIANANA T UINATIN

Creation of Product Innovation
nsUszneunsiiiedny

Social Entrepreneurship
mMsuimsgsRanidaiulanazgsionseun

Managing Growing Business and Family Business
NINAILIAINANESNATIALAZ NTET U IRNT T
Development of Creativity and Creation of Innovation
N13YINITNNNITUIZNBUNT

Entrepreneurship Capstone

nsusmaalulad

Technology Management

nguAYIUTMTFINATENINUsEIMA Tadannduaznisuds
nMssanslavafnd oy

Introduction to Logistics Management
nsinn1sladaRndseninauseine

International Logistics
MIATIEATUTIad@ s unIsIansladafing
Quantitative Tools for Logistics Management
nsuIMsigguniu

Supply Chain Management

nsassuuIaesidauniuy

Uma.2

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)
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LO443

§8.211
RB211

Uma.2

Supply Chain Modeling

1A

nguYIgsnvedmsunsng

gsfvedumsunsndilawiuy 3 (3-0-6)

Introduction to Real Estate Business

4. msAnw3nlnuimsnisuuang
4.1 dwiuinfnwauemdivermahduaznisind 15 sheda

o ¢ a @ v o a @ = a a a wa
UNANBIAULNIUBY AR NITUEYY Nnused "\]gﬂﬂ@’]'gsﬁ'ﬂW‘UﬁW’]iﬂqiﬂg‘UC‘]ﬂ’]i

sbdesinuseivhdns 9 muitmudldstdeluil waldosaeuldidlumeindesuldaz e lalshdy ¢

wadldedhsesundsavasiuinitanueladdrhdr 2.00

yu.311
OM311
uu.313
OM313
uU.315
OM315

VY

1L adu 3 3w 9 whedn
mMsesgiiionsindulaniegifae 1 3 (3-0-6)
Business Analytics |
MsUTuUTsazUJUNTEUIUNTNIGIAR 3 (3-0-6)
Business Process Improvement and Transformation
NINYINTAUNTIAR 3 (3-0-6)
Business Forecasting

2. Benfnwmgivanirienuimsnmsufitinis (sa vu) Snldldeshdr 6 dulwfn

4.2 dwiuiinfnwuenanzwidvesanduasnstyd 21 tuhofa

Fn@nwiuenamusnidasmabduaznisdyd Auszatdes@nurviinuinisnis

Uﬁﬂ’ﬁms%@aﬁwnw%@w q awiidvusldsbdelui Tnddesaeuldldlusedndssuilaldivuny

[futafu uagdn nu.291vmdngasuivnsgsiadudinldazseivlalihdy ¢ uasldehseaviadoazan

[

3 % 1 1 1/1 i 3 % 3 M
lalshhdn 2.00

10U 6 3 18 dhedn
Wu.291 qiﬁﬁﬂ,uiaﬂLmesLﬂﬁauLLan 3 (3-0-6)
BA291  Business in a Changing World
ve.202  mstedidionisinns 3 (3-0-6)
AC202  Management Accounting
.20 MSUIMSMSUZURNT 3 (3-0-6)
OM201  Operations Management
w311 menidilenisiadulaniegsi 1 3 (3-0-6)
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OM311  Business Analysis |

uU.313  msUSulTaavusunTEuIunInIegsie 3 (3-0-6)
OM313  Business Process Improvement and Transformation

ul315  MINgINTHNNGIna 3 (3-0-6)
OM315  Business Forecasting

2. Bonfnmnaeivanivienudmsnsufoinng (swa ul) 3n 3 mhefdn

2.2.6 AvnanuinsgsnaszudrsUsuing TadaRnduaznisuids
tindnuhdeadondnubduiulaivivils an 3 hdudun Ae 1. hduuivmsgsiaseidhadsine
(International Business) 2. E@ﬂa%ai@ (Logistics) Waz 3. E@me@d (Intemational Transport) Tag@nu
@mumzﬂma@wﬁ@aw@u%mﬁmum@ LLﬁS%%E%JUmii%wEﬂﬁsm (Concentration) [luluseauna
n13fAn®" (Transcript)
faudi 1 hduuivnsgshasehdrsUsend (International Business)
1. FyuanleAy 18 tuhwha
shnwaldesinuseivhdrs q muiinagmdsemabduaznstyd fvun dd
59.211 ELﬂ’]‘WLL’J(@@M%@Q@?ﬁ%%BN‘Ui%L‘V]ﬂ 3 (3-0-6)
1B211 Global Environment of International Business
53.312  suleuinivy 3 (3-0-6)
1B312 Research Methodology
53324 msWaugshakasnsazanululszmelng 3 (3-0-6)
1B324 Business and Capitalist Development in Thailand
§9.332  YausTauuaznsudmassnasyirhaussma 3 (3-0-6)

IB332 Culture and International Business

59.421 miu‘%msﬁqiﬁ%zﬁwﬂmm 3 (3-0-6)
1B421 International Business Management
59.423 éfmmmqaﬁ%z@wﬂizmﬂ 3 (3-0-6)

IB423 Seminar in International Business

2. Ay eniden 18 hilefin

Fondinw 3 31 9 wthefin 9nhdu (n) wasidendnw 3 3v1 9 hedn anhdy ()

(n) Fenludduuimsgshasshdradsema dnAnwidenfnusedvidieg Asavusld Vi
Ffiidendnulunuinivident atdedidshdeusuivlunneisiendenildidondnuildldhd by
$1uu 3 31 9 fhein fedl
95.211  nsvldeseidaussmendoldy 3 (3-0-6)
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m211 Introduction to International Transport .

59321 mssiiumbdumbdissidisusane e 3 (3-0-6)
1B321 International Trade Operations

§5.323  mswaungeavinssuazamannsalunmsldsiussihassmavesgsi 3 (3-0-6)
1B323 Industrialization and Global Competitiveness of Firms

59.391  vhdofiay nen1suivnsgsieseldhesene 1 3 (3-0-6)
IB391 Special Topics in International Business 1

§9.392  vhdofiay nen1suimsgsiessidhalseina 2 3 (3-0-6)
IB392 Special Topics in International Business 2

§5.422  NSANYIUSEUMBUSTUUTINAUIUYIA 3 (3-0-6)
1B422 Comparative Business Systems

59.424 wmﬂymmﬁaqqiﬁﬂaﬂ 3 (3-0-6)
1B424 Perspectives on Global Business

53.433  Uszihunsasesssulunisaniiugsna 3 (3-0-6)
1B433 Ethical Issues in Business

§9.498 m@mw@mqsﬁ%z@wﬂizmﬂ 3lanauldlleshdr 135 Hlukdenianising)
1B498 Internship in International Business

() danlutduivhdreg dhdeluil tnAnwannsadennunubduivibddaunnuaula
el dedalulumunaidvesmingds lumstuividdwividen Tneansadendnuiluinladldly
hdilabgdumilsualaliribdbdosidonimnelubdiivufendiu sruau 3 3w 9 dhhedn il

1. hgunnsanifiugsiaszhdnsuszma (Global Business Operations)

w.422  msUnissidausemea 3 (3-0-6)
AC422  International Accounting

n9313  nsuseirheUsene 3 (3-0-6)
FN313  International Finance

n9.461 mafﬁmz@wﬂazmm%ugq 3 (3-0-6)
FN461  Advanced International Finance

An.326  M3maaszirdisUsene 3 (3-0-6)
MK326  International Marketing

50423 oddunshdseihelsene 3(3-0-6)
RB423  International Aspects of Real Estate

212 snwensdeans nsidlid waziesehdeses 3 (3-0-6)
HR212  Communication, Persuasive and Negotiation Skills

w423 msuimainensubidseidhsseina 3 (3-0-6)
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HR423  International Human Resource Management

2. hugsRauinsszhdnsUszna (Global Services)
MW.314  msuImsgsiefimdaivlauazssianseuas 3 (3-0-6)
ER314  Managing Growing Business and Family Business
321 msiewanuAnbdwaskduay sk ianssa 3 (3-0-6)
ER321 Development of Creativity and Creation of Innovation
np.322  N3IAN1IANUEN 3 (3-0-6)

MK322  Retail Management

AMN.325  N19RANNBDINIS 3 (3-0-6)
MK325  Food Marketing
54319 gsnadinnsedihd 3 (3-0-6)
1S319 Electronic Business “

. 139
nM.319 ﬂasﬂﬂmwammma 3 (3-0-6)

MK319  Digital Marketing Strategy

ne.327  AslavanAava 3 (3-0-6)
MK327  Digital Advertising

UU.316  NISUIMISNINITUINNG 3 (3-0-6)
OM316 Service Operations Management

uU.324  nsdansmalulaglasuinnssy 3 (3-0-6)
OM324  Technology and Innovation Management

VU326 MsUIMsMsvinaiien 3 (3-0-6)
OM326  Tourism Management

U327 MIUIMISNISUHURNITMNaNISAMN 3 (3-0-6)
OM327  Sport Operations Management

1328 mMsusmsmsudanislufianisusnisaunm 3 (3-0-6)
OM328 Healthcare Operations Management

ne472  nsRugshadulagauazgsiamalulagnisiy 3 (3-0-6)

FN472  Start-up Financing and Fintech

3. Eﬁumw@wz@wﬂsuwﬂ (International Transport)

95361  msUsEAufomMameiaLarnsUSIIANLLEDS 3 (3-0-6)
T361 Marine Insurance and Risk Management
95373 weluladlunsulds 3 (3-0-6)
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[T373 Transportation Technology

v3.374 qiﬁ%mim@aﬁi@wmammﬂ 3 (3-0-6)
[T374 Air Cargo Business

93.375  msuimsmadanide 3 (3-0-6)
T375 Ship Chartering

45376  msteveuanasudldrssihassme 3 (3-0-6)

[T376 International Commodity Trade

95.463  msusmidhiSeuazladannd 3 (3-0-6)
[T463 Port and Logistics Management

95.471  myenidanizinedenveinisuldisyirhaussiva 3 (3-0-6)
mar1 International Transportation Environment Analysis

935.472  nshestdnisulidennernia 3 (3-0-6)

Tar2 Analysis of Air Transport
U388  NMIIENIAtEUNT 3 (3-0-6)
LA388  Maritime Law
U387  AOVUNEFUIUNIRINTA 3 (3-0-6)
LA387 Law on contract of carriage by air

4, @uia%aﬁﬁuaz@qﬂmu (Logistics and Supply Chain)
89301 msdannsladaftdsyirhsUsvne 3 (3-0-6)
LO341  International Logistics
89303 msdanslasannddmiualenfivldwnsennie 3 (3-0-6)
LO343  Air Cargo Logistics

89.442 mi‘u%miﬂqﬂmu 3 (3-0-6)
LO442  Supply Chain Management -

. - 790
uy.413 mim‘mLLazﬂaq‘Emsmmiﬂqﬂmu 3 (3-0-6)
OM413  Procurement and Supply Chain Management Strategy
w31a  msvimaitenuninuazasliudamaiifnig 3 (3-0-6)

OM314  Managing for Quality and Operations Excellence

5. hun1sisnegsiauatedayavunnlvial (Business Analytics and Big Data)
w311l menddiensindulanigsie 1 3 (3-0-6)
OM311  Business Analytics |

a9



uy.321
OM321

yl.421
Oom4az21
96.312

15312
36.361

15361

n4.211
FN211
N4.313
FN313
NN.461
FN461
v9.361
T361

V3.376
[T376

3.464
[Td64
yu.311
OM311
yy.421
OoM421
3d.319
IS319
n§.319
MK319
§9.499
1B499

mendditensindulanisgsia 2
Business Analytics I
BMFIATEitoyaruInlngnegsna
Big Data and Business Analytics
[danseemnsgsia

Business Intelligence and Analytics
Bzgzmﬂazﬁ@;

Artificial Intelligence

6. @um@umsmﬁﬁuis*@ﬂwﬁzwm (Global Trade and Finance)

adnraRIwaradAinIstu

Financial Mathematics and Statistics
nsiiussirhasema

International Finance
mifﬁuiz‘{ﬁmﬂizmm%ugd

Advanced International Finance
mMIsUsEiuSamameawarNTUIMIANLLaes
Marine Insurance and Risk Management
nsgeewanasualdrssid sz
International Commodity Trade

7. E@qmaﬁ'ﬂqsﬁﬁl (Business Research)
1A5INTITY

Research Project
mMnsEdiiionsdindulanisgsia |
Business Analytics |
WTIATITOLAVUIAINYNINTINA

Big Data and Business Analytics
ganedidnysetihd
Electronic Business
naghInsnAIAATTA
Digital Marketing Strategy

nsfnwBasemsgsiaseirhassne

Independent Study in International Business

3. Ay lnusedvaen 18

hlnein

Uma.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3(0-0-9)
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1%

thnwidendnuiininvidolvudenguuuulaguuuunis fadl
3.1 31l
Beonfnwauinlamivmiaidlusazuenamzinaouluuninedosssumabdalu

ol TneRnwisnddodmusuas Seulvvemdngnsivinarviizndug Tuniadenisiin dnAnwien
Uimsgsheszidhadssmamsiasanbduivfetdaaduuaratuayunisusneuindnmbdugsia
seidausina Gsonafimadenidluassdnume Ao n. Bonlvluasuimsgshafinuaulaazusznauendn
Ly n1smanm sy wiedugiifinisdnnsSeunisaeulunarmdlivemabduaznstad vie v. Fenlvly
msiFounwiiiehadiunnuannshduniwilumsusznouedn

w38

3.2 3yden @ondnwivmuitauls lnsenadenaubduideldnubduienidohadbedy
dediuuanbdiembduuatduatunsszneveniwluouan il dediilumuinalatesuminende

Tumsiudstidduisden

nguit 2 dduladafngd (Logistics)
1. Fy¥nanvenu 30 hlnein

indnwabdosinueivhahs q mufieaemdsemabduaznmstad fmun fil

95211 msvldesyirhssemadeldy 3 (3-0-6)
T211 Introduction to International Transport

59.211 amwm@amaaqsﬁ%z@wﬂ33mm 3 (3-0-6)
1B211 Global Environment of International Business

59.312  s2idaUisaNe 3 (3-0-6)
1B312 Research Methodology

89212 mssamsladennditebe 3 (3-0-6)

LO212  Introduction to Logistics Management

89301 msdansladanbdseidaUsine 3 (3-0-6)
LO341  International Logistics

09342 mylerdddsinadmiunsdanisladaind 3 (3-0-6)
LO342  Quantitative Tools for Logistics Management

a0.401  Fmumibdniladafbduaznisuivnddgunu 3 (3-0-6)
LO441  Seminar in Logistics and Supply Chain Management

89.442 miﬁmi@qﬂmu 3 (3-0-6)
LO4d42  Supply Chain Management

89.443 mi@mmuaﬁ’wamﬂqﬂmu 3 (3-0-6)
LO443  Supply Chain Modeling
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a2.498  nhdnediduladannd 3dneuldileshdy 135 dhlakdenanisine)

LO498  Internship in International Logistics

2. Iy waNLaaN 6 silefin
Fonfinwn 2 3 6 wuhein dnAnvaansadeninuiliivlefldluseivd

59321 mssiumbduniberssihasene 3 (3-0-6)
IB321 International Trade Operations
§9.332 5’wuﬁiﬁmLLaxmau’%m'ﬁﬁjﬁaizﬂwﬂimm 3 (3-0-6)
IB332  Culture and International Business
95.375  msuimsmadhsanise 3 (3-0-6)
[T375 Ship Chartering
89303 nsdemsladaftddvsualiehfivlidemiserne 3 (3-0-6)
LO343  Air Cargo Logistics
a2.444  msdansmnuidestuldguny 3 (3-0-6)
LO444  Supply Chain Risk Management
ul.423  nshaAUsnwmegsie 3 (3-0-6)
OM423  Business Consulting
5311 anudidesiufenfumadeulaunsadenvilnseu 3 (3-0-6)
IS311  Introduction to Programming with Python
36.312 E’nmmmaqiﬁa 3 (3-0-6)

1S312 Business Intelligence and Analytics

3. 3vlnnTedviasn 18 sihefin
tnAnwudenfnuilmidoividonsunuulnguuuunis feil
3.1 39
Fondnwanudviladvmiislunazuenaasildaseuluiminerdosssumabdidy

Fln TneAnwinldefwuauazdeulvvemdngnsivinanaieniug uasmnddhefnvediulnmiots
thdnwatdondendnuiivianmneiviniidendnwilldviamneividensuiiivienuims gfa
svirhadsema wievnnivdug fiindAnvaulatusldasumusiuukdheRadismubdhbedu

%38

3.2 3y uaen

FendAnuseivhs 9 fismurldsbdelud Weshdn 18 huhefn

59321 nsdfunmbgunberssidhsssma 3 (3-0-6)

1B321 International Trade Operations
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§5.323  mswawngaavnssuuazanuaansalunisidsiussirheussmavesgaiia 3 (3-0-6)
1B323 Industrialization and Global Competitiveness of Firms
§3.324  msimwgInakaensazaunululssmelng 3 (3-0-6)

1B324 Business and Capitalist Development in Thailand
§9.332 5’¢uuﬁ'§imLLa3m'§u§miﬁjﬁaizﬂwﬂimmﬂ 3 (3-0-6)

IB332 Culture and International Business

§5.021  nmsudmsgsiaseidhalseing 3 (3-0-6)
1B421 International Business Management
§5.422  NSANYIUTEUNUTEUUTIAIUIUINA 3 (3-0-6)

1B422 Comparative Business Systems

§9.023  dunungsiaseidisussme 3 (3-0-6)
1B423 Seminar in International Business

55.424 wmﬂgmaqﬁaqqiﬁﬁﬂaﬂ 3 (3-0-6)

1B424 Perspectives on Global Business

59031 nsdanismSsvirhaussne 3 (3-0-6)
1B431 International Taxation Management
59.433  Uszihumeasesssulunisailiugsia 3 (3-0-6)

1B433 Ethical Issues in Business

a9.391  wheofiey neladafnd 1 3 (3-0-6)
LO391  Special Topics in Logistics 1

89.392  Whaofiey naladannd 2 3 (3-0-6)
LO392  Special Topics in Logistics 2

89.499  msAnwdasznsladanog 3 (0-0-9)

LO499  Independent Study in Logistics

93.361  nsUsERufemamgiaLazn1suSm e 3 (3-0-6)
T361 Marine Insurance and Risk Management

v3.371 miL‘EuLLazmsamummmw@mg@wﬂsxsti 3 (3-0-6)
T371 Investment and Finance for International Transportation

93372 swgmabduazulouiemsmndveund 3 (3-0-6)

[T372 Maritime Economics and Policy
71.381 Lﬂwgma@miﬁuﬁﬂ 3 (3-0-6)
EC381  Economics of Transportation

95373 weluladlunsulds 3 (3-0-6)
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[T373 Transportation Technology

93370 ganavldedddmiseinie 3 (3-0-6)
[T 374 Air Cargo Business

93.375  nsuswsmadvianie 3 (3-0-6)
T375 Ship Chartering

95.061  nsUSsnsvldesirhaUssine 3 (3-0-6)
Ta61 International Transportation Management

95.062  duuunnsudmsnisuldessidhassmne 3 (3-0-6)

T462 Seminar in International Transport Management

15.463  nsuimirhideuasladaind 3 (3-0-6)
[T463 Port and Logistics Management

95.471  mslesitdanznedenvesnisuldsssisussmea 3 (3-0-6)
mar1 Shipping Transport Business Environment Analysis

95.472  wsitdnisuldomsene 3 (3-0-6)
Tar2 Analysis of Air Transport

93473 Ussiuddddunisuimsgsivssihassmaladaitduazniselds 3 (3-0-6)
Tar3 Current Issues in International Business Logistics and Transportation

U315 NISNEINTRINIGGINg 3 (3-0-6)
OM315  Business Forecasting

wa12  myiamanisufoRauekdns 3 (3-0-6)

OM412  Organizational Performance Measurement

hdufi 3 @ium's%@ﬂ (International Transport)

1. v nanUeAuy 18 silaein
15211 mseddwssihasamadoledu 3 (3-0-6)
T211 Introduction to International Transport
59.312  sz1deuinidy 3 (3-0-6)
IB312 Research Methodology
93.371 miﬁuLLazmiammaqmw@ﬁzﬁwﬂszL‘vm 3 (3-0-6)
T371 Investment and Finance for International Transportation
93372 imsugmabduazulovionsmidveu 3 (3-0-6)
T372 Maritime Economics and Policy
95.461  msuimsmsaldsseidhasene 3 (3-0-6)
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Ta61 International Transportation Management
93.462  dununisudmsnsuldssyihaseme 3 (3-0-6)

[T462 Seminar in International Transport Management

2. Ay uenasn 18 hlnein

endnw 3 3w 9 hihefin :nhdu (n) wazidendnw 3 3w 9 hihefin anhdy (1)

[V '
U a a I

(n) Bonlutdurldeszndrauszma dnAnvidondnwisieishere q Admuelld s 3o

Aondnuluaneivident atdeddshdeusuivlumnaiviendenildidondnutldidhdbdy s1unu 3

a

3 % 1
9 dulefn fail

a.212  msdansiadanbdidoldy 3 (3-0-6)
LO212  Introduction to Logistics Management

59.211 amwLn@amaqqiﬁmzﬁwﬂﬁgmm 3 (3-0-6)
1B211 Global Environment of International Business

935361 MsUsEiufemmzianaznisuimsauides 3 (3-0-6)
T361 Marine Insurance and Risk Management

95.463  nsuimidhiSeuaslaianod 3 (3-0-6)
[T463 Port and Logistics Management

99.498 m&lﬂmﬁmm@ﬁzﬁwwsmm 3@?1\‘1’1‘14@]3]885’] 135 %ﬂiu@@ﬂﬂﬂﬂ’ﬁﬁﬂ‘w?)
T498 Internship in International Transport

(v) Fonlutdudvidreq ftdeluil Wndnwiaunsadendnuinubdsivisddnmniuauls
i dedulumunaldvesumingtds lunsiudnididudvden lneamnsadendnuluivladldly

bdslnhduvismusoiuded waddaldtbdidosdenivinelubduividientu o 3 31 9 dhedn

a1l
1. hgunsanifiugsiaszhdneuszva (Global Business Operations)
59.332  Jmussuuarnsuimsgsiessidhesene 3 (3-0-6)

1B332 Culture and International Business

w422 msUnylssideusine 3 (3-0-6)
AC422  International Accounting

n4313  nsduseidheUsine 3 (3-0-6)
FN313  International Finance

n4.461 mifiuizﬁwﬂszmm%uqa 3 (3-0-6)
FN461  Advanced International Finance

M326  nseannseideUseme 3 (3-0-6)
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MK326  International Marketing

50.423  edwsunihdssidadsena 3 (3-0-6)
RB423  International Aspects of Real Estate

212 wensdeans mslddnhn waziesebdeses 3 (3-0-6)
HR212  Communication, Persuasive and Negotiation Skills

nu.423 mw%mw%’wmﬂimw@izﬂwﬂimm 3 (3-0-6)

HR423  International Human Resource Management

2. Eﬁumwﬁwz@wﬁmﬂ (International Transport)
93361 mM3UsEiufonavesianaznisuimsninudes 3 (3-0-6)
T361 Marine Insurance and Risk Management
95.373  walulaflunisulds 3 (3-0-6)
[T373 Transportation Technology
93374 gshamsvlddtdrmeonnia 3 (3-0-6)
T374 Air Cargo Business
95,375 MSUSmMsnadmSe 3 (3-0-6)

[T375 Ship Chartering

93376 mstevewanidsudliehsyidhausuine 3 (3-0-6)
[T376 International Commodity Trade

15.463  msuimirhiZeuasladadind 3 (3-0-6)
[T463 Port and Logistics Management

95.471  mwrddanzutdenvesnisuldesyirhaUssma 3 (3-0-6)
Tar1 International Transportation Environment Analysis

95.472  myasddnisuldmiserne 3 (3-0-6)

Ta72 Analysis of Air Transport
3. Quia%aﬁ@uaz@qﬂmu (Logistics and Supply Chain)

29301 nsdanisladafbdseidrasena 3 (3-0-6)
LO341  International Logistics

89343 nsdanisladafbddnsualehdivldmeine 3 (3-0-6)
LO343  Air Cargo Logistics

89.442 mi‘u%miﬂqﬂmu 3 (3-0-6)
LO4d2  Supply Chain Management i

ul.413 mi%’mmLLazﬂaq‘Emﬁﬁmi@me 3 (3-0-6)

OM413  Procurement and Supply Chain Management Strategy
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w31 mauimsdieannuazealiudanisfoin 3 (3-0-6)
OM314  Managing for Quality and Operations Excellence

4, v@qumﬁmm@maqsﬁmmayjawm“lv@ (Business Analytics and Big Data)
w31l mdenddiiensdndulomsgsiia 1 3 (3-0-6)
OM311  Business Analytics |
w321 mylesddilensadulanegsia 2 3 (3-0-6)

OM321  Business Analytics |l

ul.421  TBMseseideyarunnlvgnegsna 3 (3-0-6)
OM421  Big Data and Business Analytics

36.312 @nﬂiaﬂ‘maqiﬁa 3 (3-0-6)
1S312 Business Intelligence and Analytics

5d.361 Bigzywisﬁ@; 3 (3-0-6)

1S361 Artificial Intelligence
5. E}um@qLtaxmiﬁusmﬁ'}wixmﬂ (Global Trade and Finance)
ne211  edamahduazadanisdu 3 (3-0-6)

FN211 Financial Mathematics and Statistics

14313 nsduseideUsene 3 (3-0-6)
FN313  International Finance

n4.461 miﬁuizﬁwﬂium%uqq 3 (3-0-6)
FN461  Advanced International Finance

95.361  msUssiufemmzianaznisuimsauides 3 (3-0-6)
T361 Marine Insurance and Risk Management

93376 mstevewanidsudliersyidhalsune 3 (3-0-6)

[T376 International Commodity Trade

6. Qu’?ﬁ'&lsﬁiﬁ% (Business Research)
25.464  1ATINTINY 3 (3-0-6)
Ta64 Research Project
w311 meenddilensdindulanisgsia | 3 (3-0-6)
OM311  Business Analytics |
ul421  IEmslasgndeyavunnlngniegsie 3 (3-0-6)
OM421  Big Data and Business Analytics
54319 g3iedidnnseind 3 (3-0-6)

[S319 Electronic Business
13

57



Uma.2

9319 naghdmananadina 3 (3-0-6)
MK319  Digital Marketing Strategy

95.391  vhdefy menisuldessidhaszme 1 3 (3-0-6)
T391 Special Topics in International Transport 1

¥5.392  vhdefiy mansvldiszidnsUszina 2 3 (3-0-6)
[T392 Special Topics in International Transport 2

95.499  msAnudasemeldessidsussme 3 (0-0-9)

[T499 Independent Study in International Transport

3. Jwlnuieadviaen 18 befn
tnAnwidondnuivlmideividenguuuilaguuuunis il
3.1 31l
denfnunauivledvnisidlusazuonauzfideaeulusminedesssumabdalu

el Inefnweniderinuauss Seulvremdngasivlnanuiyiug lunisdeniuln dnfnwienylds
srhdhvssmanisinnsanbdiinfatdaatuwasatuayunsusznoviviinmbdrurldsssidasema
eonafimadenldluaesdnung fe n. Bonlvlumeuimsgsiafinuaulagusenavendn kdu nismain
1133 WieduafiinsinnisSeunisaeulunnrmdlivemahduaz st wie 2. WeonlnlunisiSeunie
iiekdaieuruaanshdunvwlunisUsznouendn

i3

3.2 Jyudan WWendnuivmuiiaula Tnseradonmubduiidaldaunduenidehdrbey
dediuuantdiombduuatduatunsszneveniwluouan il deddilumuinalatesuminende

Tumstudvtiadduiniden

a. msAneIninimsgsiessideussma Tadadtduaznisulds

tnAnwannsadendnyiivlnaduivlaivmis 9 3 ddudv fe 1. hduuImsgsia
szid19UsEinea (nternational Business) 2. @uia%a@r@ (Logistics) wag 3. f@ﬂﬂ?i%ﬁﬂ (International
Transport) neAnwldasumalessadiildashdsinsmudd waraddsunsszybdsinn (Concentration) (1w
Tuneaunanis@ne (Transcript)

4.1 hguuSmsgsnvszidalsma (international Business)

1) dwiuiindnwaugmndivermabduaznsind 15 shlefn
tnAnwiaugnidvoaianiuaznisiyd AuszabdasAnuviivlnuinisgsia

sehdhsussa TodaRhduarmsvlds dduuimsgsiaseldasema (ntemational Business) akddos@inn
swivhes q auiitaudld shdoludl wakdosaeuldidluseinsssuldayseion faldrhd ¢ uaedddn

sedulRavazasnlnvianualadnhdr 2.00
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1. Usfu 4 3 12 hhefn

59.211 am‘wan@ammﬁjﬁ%sﬁwwﬁzma 3 (3-0-6)
1B211 Global Environment of International Business

15211 mswldwssihaUsamadoledu 3 (3-0-6)
T211 Introduction to International Transport ED)

59321 mssdiunbdhuniehssihasene 3 (3-0-6)

1B321 International Trade Operations
553.332 %uuﬁﬁuu,azmau’%miqiﬁ%zﬂwﬂimm 3 (3-0-6)

IB332 Culture and International Business
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1B421

§3.323
1B323
§3.324
1B324
§9.422
1B422
§3.424
1B424
§9.433
1B433
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nsudmsssiasyihalssmne 3 (3-0-6)
International Business Management

2. endnw 1 w1 3 heAn Indnwannsadendnuildvlaildlusedoed
nsimungaamnssLazamannsalunsldiiussihassmavesgsia 3 (3-0-6)
Industrialization and Global Competitiveness of Firms
nsimungsakagnsavauululssnalne 3 (3-0-6)
Business and Capitalist Development in Thailand
NSANY YT U UTEUUTINAUIUIYIA 3 (3-0-6)
Comparative Business Systems
wamgwau‘%aaqiﬁﬂaﬂ 3 (3-0-6)
Perspectives on Global Business
Uszihumeasesssulunisdiiiugsia 3 (3-0-6)
Ethical Issues in Business

2) dwuinAnuuananswidivemabduaznisiyd 21 tuhoha

TnAnwuenaazmdvemabduaznistad AuszakdasAnuivlnns

uimnsgsiaseideUssmalaiaitduagmvlds fduuimsgsivssldhatseina (interational Business)
sbdesfnunsedvhehs 9 muiimusdldshidelil Toddosaeuldidluseivndssuilldldivunldaddiu
Laz3m 1U.291 vesmdngnsuimagsiatadin bdazseduldihd waeldehszfuiadazanivilv
siaymelalsinbdh 2.00

nWu.291
BA291
§3.211
1B211
v3.211
T211
§9.321
1B321
§9.332
1B332
§3.421
1B421

§9.323

1. 93U 5 Jv0 15 ththedn

qiﬁaiuiaﬂLL‘]/iQﬂﬁLUSsJuLLUaﬂ 3 (3-0-6)
Business in a Changing World

amwLL’J@amaqqiﬁszNﬂmm 3 (3-0-6)
Global Environment of International Business

nsuldessidhausainadehdy 3 (3-0-6)
Introduction to International Transport .
nseiuniighuntierssldrsusyine W 3 (3-0-6)
International Trade Operations

fuusssuuarnsuITsIssithssene 3 (3-0-6)
Culture and International Business

Msuinsgsniaszideseina 3 (3-0-6)

International Business Management

2. dendnw 2 311 6 mheRntnAnwaunsadendnuiluivilefldluse v

msimungaavnssuLazamansalunsldsiussihassmavesgsi 3 (3-0-6)
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IB323 Industrialization and Global Competitiveness of Firms
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§3.324  manawgInakasnsasauululssmelng 3 (3-0-6)
1B324 Business and Capitalist Development in Thailand
§5.422  MsANWIUIBUNEUTEUUTINAUIUIIRA 3 (3-0-6)

1B422 Comparative Business Systems

59.424 mmﬂgwaaﬁaaqiﬁﬂiaﬂ 3 (3-0-6)
1B424 Perspectives on Global Business

55.433  Ussihuneasesssulunisaniiugsna 3 (3-0-6)
IB433 Ethical Issues in Business

3.2 heuladahd (Logistics)
1) dwiuindnwaugmndvemabduaznistind 15 shhefn
tinAnwangmdvemahduaznstod AuszabdesAnydnlnimsgsia

seihaUszina Tedadhduaznnsulids bduladadnd (Logistics) abdes@nwisedshehs o suiirivuslld
shdeluil uatdesaeudidluseivdeduldazsein llihdr ¢ waddehsesundoazanivintmmold
snbdh 2.00
89212 msdansladanndidokdy 3 (3-0-6)
LO212  Introduction to Logistics Management
89301 msdannsledanndsyirhesUssne 3 (3-0-6)
LO341  International Logistics
89302 myeniddssinadmiunsianisiadanad 3 (3-0-6)
LO342  Quantitative Tools for Logistics Management
a9.402  msuivndldgunu 3 (3-0-6)
LO442  Supply Chain Management
89.443 ﬂ’]iE’NLLUU’ﬁWamEQﬂV}’m 3 (3-0-6)
LO443  Supply Chain Modeling

v S

2) dwmiuinAnwuanansdiveaahduaznsind 21 hlnein

v

v o A

Infnwuenamsmidvematduaznsiyd duszatdaz@nudvalnns
Uinsgsfassidalsena ladaRtduaznisulds heuladantd (Logistics) atdeafinunsedvleds 4 aui
snualdsbdeludl Tnddesaouldldlumeivtasuiladldisunldanssdu uagiu w201 UVOIVNGAT
Uimnsgsiatiudin bdagsedunlalinhd waelfldhsesuiadvarauiuTntommeldihd 2.00
Wu.291 qiﬁaiuiaﬂLmeiLUﬁauLLUm 3 (3-0-6)
BA291  Business in a Changing World
ve.201  mstayTddicy 3 (3-0-6)
AC201  Fundamental Accounting

a0.212  nsdansladannadidekey 3 (3-0-6)
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LO212  Introduction to Logistics Management
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§3.341
LO341
§9.342
LO342
§9.442
LO442
§9.443
LO443
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msdnnsladanhdseidsUssine 3 (3-0-6)
International Logistics
nMsiasdddsnadmiunsianisiadantd 3 (3-0-6)
Quantitative Tools for Logistics Management
nsuimaldgunu 3 (3-0-6)
Supply Chain Management
m‘z@mmmﬁam@qﬂmu 3 (3-0-6)
Supply Chain Modeling
33 Eums‘uﬁa (International Transport)
1) dwiuindnwaugmndvemabduaznistind 15 shhefn

tihdnwiangmdvemahduaznstod AuszabdesAnydvlnuimsgsia

seidsuseime ladaftduagnisvlds hdunsulids (ntemational Transport) atsesdnyeivhsha o

auiismusldsbdeluil uatdesaeuldldluseinteduldazsednn lalsihdr ¢ uaddddsesuindvazay

Folnviavun laldnhdr 2.00

29.211
T211
§9.212
LO212
§3.211
1B211

§9.343
L0343
99.361
[T361
3.372
[T372
#.381
EC381
3.373
[T373
93.374
[T374

1. Sadu 3 B 9 dhein
nsuddissiidradseimad obeu 3 (3-0-6)
Introduction to International Transport
msdansladannaidehs 3 (3-0-6)
Introduction to Logistics Management
amwLL’J@amaqqiﬁszNﬂmm 3 (3-0-6)
Global Environment of International Business

2. @endnw 2 3v1 6 hheAminAnwawsadendnuludviladldlusedvgdedl
ms¥ansladannddmsvaldriialdmisenniea 3 (3-0-6)
Air Cargo Logistics
mMsUsERufommsiawas MsUSmMsAILEe 3 (3-0-6)

Marine Insurance and Risk Management

wwswgmabduazulovsnmIndeeud 3 (3-0-6)
Maritime Economics and Policy %30
mwgma@mw@q 3 (3-0-6)

Economics of Transportation

welulaglunisulids 3 (3-0-6)
Transportation Technology

safansuldiatdvnaeinie 3 (3-0-6)

Air Cargo Business
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93375  msuSmsmdduvende 3 (3-0-6)
T375 Ship Chartering

43376  nssevisnaniUasudlersyirhssne 3 (3-0-6)
T376 International Commodity Trade

95.391  vhdefy menisuldeszidhaszme 1 3 (3-0-6)
T391 Special Topics in International Transport 1

95.392  vhdefeiy menisuldiszidnsusive 2 3 (3-0-6)
[T392 Special Topics in International Transport 2

95.061  nsuSmsnsuldesyirsUsene 3 (3-0-6)
Ta61 International Transportation Management

95.063  nmsuSmidhiieuazladanhd 3 (3-0-6)

[T463 Port and Logistics Management

U388 NQMINENIIYEUNT 3 (3-0-6)
LA388  Maritime Law

U387 AOVNNEFUIUNIRINTA 3 (3-0-6)
LA387  Law on contract of carriage by air

95.471  mMslesitdanznadenvesnisuldssyirhsussme 3 (3-0-6)
mar1 Shipping Transport Environment Analysis

95.472  mwstdnisldmisenne 3 (3-0-6)
Ta72 Analysis of Air Transport

2) dmiuinAnwuenansdiveaahduaznsind 21 hlnein

v

N A

dnAnwiuonamenidvsamabiuaznisdyd AUszatdagdnuidvilnnns
uimsgsiaseidsusema Tadaddduaznisudds ddunisedds (ntemational Transport) atdesfinwn
se3vhdne 4 audivudldstdeluil Tnddesaouldidlusedvdsduildldivunddudedu wazden wu.
291 vesmdngmsuimsgsavadin ldagsredulalinhdy ¢ waelddrseuiadvavaniulniammelalshdy
2.00

1. Jadu 4 Fun 12 dwhedn

Wu.291 qiﬁaiuiaﬂLL‘]/iQﬂﬁLUSsJuLLUaﬂ 3 (3-0-6)
BA291  Business in a Changing World

15211 mseddszihussmeadoledu 3 (3-0-6)
T211 Introduction to International Transport

59.211 amwLn@wmaqqiﬁ%z@mszmm 3 (3-0-6)
B211 Global Environment of International Business

89.212  nsdanslasanndilehey 3 (3-0-6)
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LO212  Introduction to Logistics Management

2. \Bendnw 3 31 9 fhein tnAnwansadendnuluinlefldlusieiv
20343 msaanisladanhddvsuaddrdivddsmnsennie 3 (3-0-6)
LO343  Air Cargo Logistics

935.361  MsUsEiufemmzianaznsuimsauides 3 (3-0-6)
T361 Marine Insurance and Risk Management

93372 \eiswgmabduazuleviensnndiveund 3 (3-0-6)
T372 Maritime Economics and Policy %30

7.381 Lmﬁs@ma@mﬂ@q 3 (3-0-6)

EC381  Economics of Transportation

15.373  wieluladlunsulds 3 (3-0-6)
[T373 Transportation Technology

93374 gshevldedddwsenne 3 (3-0-6)
T 374 Air Cargo Business

95,375 MSUSmMsnadmSe 3 (3-0-6)

[T375 Ship Chartering

93376 mstevewanidsudliehsyihausune 3 (3-0-6)
[T376 International Commodity Trade

95391 whdefivaw men1svldessiassina 1 3 (3-0-6)
T391 Special Topics in International Transport 1

95.392  vhdefeiy manisvldszidnsUsina 2 3 (3-0-6)
T392 Special Topics in International Transport 2

95.061  msusmsmsldessihasene 3 (3-0-6)
Td61 International Transportation Management

95.463  msusmidhiSeuasladannd 3 (3-0-6)

[T463 Port and Logistics Management

U388 NYMIENINYEUNT 3 (3-0-6)
LA388  Maritime Law

387 ngmneurunIeINeA 3 (3-0-6)
LA387  Law on contract of carriage by air

95.471  meanddanzinbdenvesnisuldessirhaUssma 3 (3-0-6)

mar1 Shipping Transport Environment Analysis
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93.472  msiesddnnseldmnsennia 3 (3-0-6)

Tar2 Analysis of Air Transport

2.2.7 Fynangsivadenn3unie
1. 3y nendsau 36 sihefin
hdnwaldesinumeivhd 4 auflnasmdvomabduasnisdayd s i
50.211 ganaedamiunihehiabdy 3 (3-0-6)
RB211 Introduction to Real Estate Business
50.212 nnsxdeldevsdumbdrussiaodmiunind 3 (3-0-6)
RB212 Real Estate Business Regulations
50.311 wialuladnbdebdrseneslugsivedmniunite 3 (3-0-6)
RB311 Building Construction Technology in Real Estate Business
50.312 MsUsziiusimedamiunsie 3 (3-0-6)
RB312 Real Estate Valuation
59.313 N193U NMsasuLaznayIgTRvedvTamThe 3 (3-0-6)
RB313 Real Estate Finance, Investment and Business Strategy
50.315 iAsugrnaindddvsunsiandes uavedavniunsh 3 (3-0-6)
RB315 Economics Analysis for Urban and Real Estate Development
59.316 m@nw@wuﬁjﬁaaé’wﬁm%’@ slenaldiloshd 135 Falukdenianisinen)
RB316 Internship in Real Estate Business
§50.411 NMUIIMSMIRaIRRaziILunetedwSunsh 3 (3-0-6)
RB411 Real Estate Marketing and Brokerage Management
50.012 MeATedmiugsivedmEumind 3 (3-0-6)

RB412 Research Methodology for Real Estate Business

50.413 dunubdhugshvedavdunihd 3 (3-0-6)
RB413 Real Estate Seminar
50.414 MsuSIINnThelay 3 (3-0-6)

RB414 Property Management
50.415 mynsddenulilululdssAvodmtunind 3 (3-0-6)
RB415 Real Estate Business Feasibility Studies

2. Ay Invsedvden 18 hlnein

o [

= = = a A a 2 = &
UNANWI Laaﬂﬂﬂmmﬂwﬁia’,}‘m Laaﬂg‘ﬂ LLU'UI@IE‘U LUUNUS AU
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2.1 390
Aonfnwanvinlaivmieilusazuenansildnaenluuvinedosssumahdiau

a

11l TneAnvinddetmunuasdeulrvemangnsiviinanuisiiug uasmnddhefnvediulnmions
dnAnviatdedondnuiivininuuinisniniidondnuillduiensnividensuiidseongsna
ofmnm$hdimualdasumusaubhedniiuuadbdu

visa
2.2 3y den
1. Iddonanbdiividenanungsisedmiunitd hdhbalos 9 hihefin 91neien

[dlelui
§8.332 N5UTEEUTIANNATIAY 3 (3-0-6)
RB332 Business Valuation
59.302 msliyTdmiugsivedamTumihe 3 (3-0-6)
RB342 Real Estate Accounting
59.395 sthdefiay vnagsiaedanmiunihe 1 3 (3-0-6)
RB395 Special Topics in Real Estate Business?

§9.422 Msudvnslasanisedaniuniie 3 (3-0-6)
RB422 Real Estate Project Management

50.423 odwnFuniheseihasyine 3 (3-0-6)
RB423 International Aspects of Real Estate

§0.431 duuu1nsusEliugian 3 (3-0-6)
RB431 Seminar in Valuation

50.441 dumngranefifehdostugsfedimTunthe 3 (3-0-6)
RB441 Seminar in Real Estate Business Law

50.442 uinnssunaswaluladifiogsivedmiunihe 3 (3-0-6)
RB442 Property Innovation and Technology

59.495 shalefiey vnagsiaedmiunihe 2 3 (3-0-6)
RB495 Special Topics in Real Estate Business 2

a A

2. ddendnvannednlag Adeausseneluazmndsemabduag st vielu us.

an

9 heRn sdduIulumnadnuvialy

3. nsAnenIvngshvedeniumid

3.1 dwiiuiindnwauemdivermahduasnisind 15 shiefn
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tnAnwiangndvemabduaznisted AuszabdazAnuivlngsivedmniumihd
abdosfinuseivhdns 4 aauidmuddstdelul] waldesaeuldidluseiudstuldagseion ladibd ¢
waeldlehseuaivazasiulnimuelalibd 2.00

LWy 4 3 12 fhwfn
50.211 ganaedwniamihdiabdy 3 (3-0-6)
RB211 Introduction to Real Estate Business
50.212 nnauideldetesdumbdugsinedmniunshe 3 (3-0-6)
RB212 Real Estate Business Regulations
59.311 wialuladnbdebdreenaslussivedavniumshe 3 (3-0-6)
RB311 Building Construction Technology in Real Estate Business
59.313 N3 NsasuUaznaghagTRvedTumThe 3 (3-0-6)
RB313 Real Estate Finance, Investment and Business Strategy

2. Benfnwneimamiviengsiaedeniunihe Snldideshdy 3 dhefin an
sevhdeluil
50.312 msUsifiusaedamnIuniad 3 (3-0-6)
RB312 Real Estate Valuation
50.414 MsUsmmihdau 3 (3-0-6)
RB414 Property Management

%

3.2 duuinfAneusnansndiverahsuasnisUnd 21 hulaefia

o

v =2

dndnwiuenamugnidveaianduaznisdyd Auszabderdnuriviingsia
adarsaumine sbdesdnuseivlehe audirmudldstdelutl Tnddesaeudldluseivtesuilladldian
unldaisdu uagdn wu.291 vesvidngmsuivnsgsnaldazedulalinhd ¢ uadldseduadvazasin
Tntavmelalsithdh 2.00

Ly 5 3 15 duhefe

wu.291 ganvlulankdsnsidsuuuag 3 (3-0-6)
BA291 Business in a Changing World
19.201 N3RUTNI 3 (3-0-6)
FN201 Business Finance
§08.211 ﬁqiﬁﬁ]aé’mﬁm%@ﬁa@u 3 (3-0-6)
RB 211 Introduction to Real Estate Business
50.212 nnauideldetesdumbdgsinedmnunshe 3 (3-0-6)
RB212 Real Estate Business Regulations
50311 weluladnbdobdrsoraslugsivedavniumshd 3 (3-0-6)

RB311 Building Construction Technology in Real Estate Business
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2. Bendnmmeinaniviengsivedimiumihe Snldhloshdr 6 hihefin 91

seivhdeluil

50.312 msUssifiusaedonIunihe 3 (3-0-6)
RB312 Real Estate Valuation

59.313 Mstiu MaasuuaznaghdssiaedmEumihe 3 (3-0-6)
RB313 Real Estate Finance, Investment and Business Strategy

50.315 iAsugenabdiiasdddmsunsiandes uavedavniunthd 3 (3-0-6)
RB315 Economics Analysis for Urban and Real Estate Development

§9.316 m&lamﬁmqsﬁaaﬁwﬁw%’@ slnenddideshdr 135 Flubdonanisinun)
RB316 Internship in Real Estate Business

50.411 NMsUSIMINsAAIAKaTTLLeted v 3 (3-0-6)
RB411 Real Estate Marketing and Brokerage Management

50.412 MATedwiugsiaedmiunind 3 (3-0-6)
RB412 Research Methodology for Real Estate Business

50.413 dunubdugsivedavniumihe 3 (3-0-6)
RB413 Real Estate Seminar

50.414 MsUSMsnihiau 3 (3-0-6)
RB414 Property Management

50.415 mynsddenaliulldssisodmniunind 3 (3-0-6)

RB415

Real Estate Business Feasibility Studies

3) Aynaanids 6 hlnein

1. dndnwansadendneivilafldillaaeulunmumdiveaabduaynisdyd Tneden

fAnw1s1evuananvIIvILen vse

1Y
o

2. dnAnwansadeninuinlefdldildngoulunninedesssuaahdduividonias

9194 ‘iﬁvﬂwé’ﬂqm‘iﬂﬁﬁﬂmﬁﬂﬂﬁ@mﬁaizﬁu 100 lalanunsalihAsdeniadls
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4.3.2.3.1 ¥ 2NN15HU
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3
594 18

ldnnsAnenii 2

aaSeui 1 nthein
FrAnwIall $1u 1 3

19.201 N13RUGsHY

nn.201 vdnMsmann vide 5a.201 wialuladAdviaiiogsiia
WU.202 N15AEH0INS

f.213 mwgma@qammﬁa@u

W W W W W W

n9.211 pdlaenabduavaninisiiu

KLY 18

AAGeud 2 tihein
Aprfnusill S1uau 1 31

1%.202 M3tayTifion1sdnns

ul.201 MsusmsNsU{URNIS

wu.201 wannguseifeafunsUszneussia

7.214 \svgmandunniaidobdu

LW W W W VW W

A14.311 NSUSUISANSNU

374 18
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Yn1sAnwN 3

aMAGeui 1 niein
#19.221 N8N UTIEINT 1 3
N4.312 N1V 3
N4.314 NN5USMITANNUUNITHU 3
uenLaen 2 10 6
FlnvTedden 1 391 3
37U 18
aadeudi 2 nein
9.321 MWIBINOWTIGING 2 3
14.313 N15RUTTUINUSZINA 3
19.611 MFIATZALETNISUTINTAMUEEIVNNITEY 3
A nenden 1 390 3
A Inusedgden 2 a0 6
37U 18
Imsdnwdl 4
nMaSeud 1 nuein
NU.401 MIUIMSINAYNG 3
n9.412 Msduitornudiy 3
nentaen 2 10 6
lnvsoivden 2 190 6
FIoFY 18
aadeud 2 nuein
ueniden 1 3w 3
udenLEs 2 3 6
Pl 9
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wnews : Irenldudiduilidiirmdnvesldaziennisdeullidusn 4 wWevdldvsuanuveuresnues

[dornidenFeuluivienta ldhd vy.201 nstydilsu na.201 n1sRugsha vw.202 Msrydients

IAN1T NK.201 MaNNITRAIA N31.201 ﬂ’]i‘U%‘Vl’]ﬁLLaSﬂWﬁUiSﬂQUﬂqiﬁﬁﬂiﬁ

L ddesnsseuludviennisnana asseudvunidindisuldduvesivienalduivhdedestu

Fynennsnann lold
1,201 n3UsyT sl
U%.202 NSUQBNONITIANT

nM.201 RANNITAAN

a a

NU.204 @nRgsNa

]

=

sULUUT 1 58U na.201 TunialFeun 2 U9 1

YnsAnedi 1

aMaGeui 1 niein
F@nwvalu S1uan 4 12
NUTINTIAU U 1 391 3
Souauganadu $1uau 1 39 v.201 nMsdaTdusy 3

57U 18
aadeuii 2 niein
F@nevalu S1uan 3 9
T wnusdefu 1mau 1 391 wu.204 adifgsne 3
Fpunus iy S 1 31 19,202 Mstydidienisinns 3
FVWAUITMTIAU 71U 1 391 10201 RENNITHAIRA 3

37U 18

Ymsdnundi 2

MaSeui 1 nuein
FAnwll $1u9U 3 3 9
AUNUTIWTIAU T 2 391 6
wnentedu F1uau 1 391 Mn.211 neAnssuguslae 3

574 18
aadeudl 2 nu8in
AUNUTIWTIAU 1 3 391 9
Fyendadu T 2 31 1311 MTBATIEILaEIANITINAT Uay 6

n91.312 N13IANIIASIAUANTNALNG
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eNTIAU 91U 1 31 (Genmudsende) 3
37U 18
Ymsdnwdl 3
aMaSeud 1 nein
IVIAUTINTIAU U 2 91 6
Fnenvasdu S 139 ne.313 MTisennsaaaiienssindula 3
UNTIAU U 1 310 (Fenaudsende) 3
T den 91U 2 390 6
37U 18
aadeudi 2 nuein
UNUIIWTIAU T1U 1 391 3
Fynendadu 9w 13w ne.318 ndeyadnisdndula 3
A neNUIAU 91U 2 311 (@enmudsende) 6
AN den U 2 30N 6
37U 18
Ymsdnundl 4
aMaSeui 1 nuein
FVWAUIWTIAU U 1 397 3
Jrnenteiu druam 1391 nn.412 nsdanmsmananatiugs 3
I UDNTIAU 97U 1 391 3
IV EDN MU 2 90 6
Pl 15
aadeud 2 nuein
FVWMAUIWTIAY U 1 391 3
I UDNTIAU 97U 1 391 3
oIV LEDN WU 2 90 6
FIoFY 12

newmn  UnAnuneani1siennIna1nmsiseuTeIvT ne.31l N1TIATIEN

s v A

wardANITeNAT wag NA.312 N13IANNTATIAUALTINAENS TuilLd

A0UHUTIYIY NR.211 WeRANTIUAUILAA
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Ynsdnendl 1
aMaGeui 1 niein
F@nw vl S1uan 4 12
UNUTINTIAU 91U 2 Fv1 (Fonaussede) 6
37U 18
aaGeui 2 niein
Fdnevalu S1uau 3 30 (Fenmudsends) 9
UNUTIMTIAU 91U 1 301 (Fonaudsede) 3
FUAUTWTIAY 91U 1 397 WU.204 @0RgIAR 3
Souaugandadu S1uau 1 31 vr.201 nMsdaFdudy 3
37U 18
Ynsdnendi 2
aMaSeui 1 nuein
ANl $1u9u 3 3 9
AUAUTINTIAU 91U 1 391 (Bonaussede) 3
Apunus Iy 19 1 31 13202 mstydionisdanis 3
FVWAUIMTIAU 91U 1 391 10201 RENNITHAIA 3
FIoFY 18
aadeuii 2 niein
AUNUTIWTIAU 1 3 391 9
wnentedu 91w 1 391 Mn.211 neAnssuguilae 3
ANl den 91U 1 3900 3
FIoFY 15
Ymsdnundl 3
AMaSeui 1 niein
FVWAUIMTIAY U 3 381 9
wnenUedu F1uU 2 391 AR311 MTIATIEIRAINNITANAT wag NR.312 NMITANTT 6
AIAUANTINALNS
o Ivaen WU 1 390 3
37U 18
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Ynsfnedi 3
aaGeui 2 niein
Fnantasdu $1uau 139 ne.313 MTTensnsaaaiienmssindula 3
AUNTIAU U 2 31 (Fenaudsede) 6
NIV NG MUY 2 90 6
57U 15
Ymsdnwdl 4
aMaGeui 1 niein
FVWAUIWTIAY U 1 397 3
wwentadu 9w 1 330 ne.318 ndeyagnisdnaula 3
UNTIAU U 2 311 (Fenaudsende) 6
Tl den 91U 2 390 6
37U 18
aadeudi 2 nuein
Ty uenteAy 91U 1 v nR.412 ms%’mmimimam%’uqq 3
AUNTIAU U 2 311 (Fenaudsende) 6
IlnvTeisden 91U 2 390 6
57U 15
NUBG TnAnenfidesnisiennsnainnisiousieds nn.311 n153aszi
wardAn1IgnAn wag NR.312 N15IANITASIAUANTINAYN
A0UHUIILIY NR.211 WeRANTIUAUILAA
4.3.2.3.3 3YNBNTTUUASALNANBNISIANTS
Ynsdnendl 1
AMacSeui 1 NUAN
Anwdrhly Sruau 6 v 18
574 18
aadeudi 2 NN
Anwdvily Sauau 4 397 12
58.201 weluladfdviaifiogsi 3
AVAUTINTIAU 1 T 3
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3734 18

Ynsfnedi 2

aMaGeui 1 el
Vr.201 msUnytusy 3
UNUTITIAU 2 90 9
3d.311 3
3d.312 3
Jd.314 3

37 18
aadeudi 2 N8N
n4.201 N5EUESND 3
#9.221 AYIBINGWTITINT 1 3
NUTWTIAU 2 97 6
3d.313 3
3d.315 3

37U 18

Ymsdnund 3

AMacSeui 1 wilein
19.202 nssyBiitenisdanis 3
FVWAUIWMTIAY 1 381 3
3d.316 3
3d.317 3
3d.319 3
ueniden 1 390 3

37U 18
aadeui 2 wuqein
#9321 AYIBINGWTITINT 3 3
UNUTMTIAU 2 90 6
3d.318 3
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3d.416 3

neniden 1 390 3
394 18

Ynsdnedi 4

aMaGeui 1 wuqefin

WU.401 MIVIMSNaYNS 3

3d.411 3

Ineniden 1 3w 3

A nusedgden 1 390 3

A naenias 1 39 3
394 15

aadeudi 2 wuqein

A nenden 1 390 3

A nusedgden 2 a0 6

udentas 1 39 3
394 12

4.3.2.3.4 %%anmsu%msa@ms n1sUsgnaunis u,azm%'wmniug@

1) @u%mmsﬁmw%’wmniuq@ (Human Resource Management)

Yns@nendl 1
aMaSeud 1 nuein
Anwdvhly shuau 4 v 12
IVIAUTINTIAY 2 T 6
37U 18
aadeud 2 nuein
Anwdrhly shuau 4 v 12
IVIAUTINTIAU 1 397 3
UAUTINTIAU MU.201 N1SUSMSLarn1sUsEnaunsalyll 3
37U 18
Ynsdnedi 2
aMaSeui 1 MIYne
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Se@nevill S1uan 2 6
WAUTIMTIAU WU.202 N1SATHDINS 3
UNUTIMTIAU 2 397 6
VU211 NISUTIMINTNYINTUWE 3
57U 18
Ynsfnedi 2
aaGeui 2 niein
UNUTIMTIAU 4 97 12
V1.212 Vinwen1sdeas n1situig waslasareses 3
.31 ngAnssuesAnswaznsidugin 3
57U 18
Ynsfnedi 3
aMaSeui 1 nuein
FVWAUIWTIAU 2 390 6
NU.312 SEUUATUSIINAY 3
VU313 NTIUHULAENITAREDNNSHEINTULLE 3
N.314 NIFWAUIMSNEINTUY WY 3
711315 NMSUSUITAMDULNY 3
57U 18
aadeuii 2 nein
UNUTITIAU 2 97 6
U316 AMINUNUTURUGS 3
V11,317 MIRRDIANISHAZATISUTIMINSIUAUMUaY 3
VU411 FEUUATAUNALAZNNITIATIERATUNSNEINTULLE 3
ueniden 1 30 3
37U 18
Ymsdnundl 4
aMaceui 1 nein
WU.401 NMSUIMITINALNS 3
Jueniden 1 w1 3
lnnseivden 2 390 6
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uaentas 1 3 3
57 15
aaGeui 2 wiIYne
IlnvTedden 3 91 9
uaentas 1 3 3
523 12
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2) @uﬁmms@@lﬂszna‘ummazmm%mi (Entrepreneurship and

Management)
Ynsfnendi 1
aMaSeui 1 nuein
Anwdvily Shuau 4 Jon 12
NUTTIAU 2 90 6
57U 18
aaSeudi 2 nein
Anwdvily Sauau 4 397 12
NUTWTIAU 1 397 3
UAUTIMTIAU U201 A1SUIMTLarn1sUsEnaunSalylml 3
57U 18
Ymsdnundl 2
aMaGeuil 1 wIYne
FAnwll $1u9U 2 3 6
A UWAUTINTIAY 1U.202 NMSANERINT 3
FVWAUITWTIAU 2 390 6
nN.211 m‘s@uﬁﬂizﬂaumsﬁaaé]’u 3
37U 18
aadeud 2 nuein
FVWAUTWTIAU 4 30 12
V1.212 Finwenisdeans N1l uazlesfeses 3
n1.311 woRnssuesfnswaznsduiii 3
57U 18
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Yn1sAnwN 3

aMaSeui 1 nein
IVIAUTINTIAY 2 397 6
w311 Msimwduluugsiakaznsiwsziaadulule 3
313 MsUszneunisiiieday 3
ueniaen 1 3w 3
A nusedgden 1 390 3
57U 18
aadeuii 2 niein
UNUTITIAU 2 97 6
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uentden 1 3w 3
37U 18
Ynsdnedi 4
AMaSeui 1 niein
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A nuseigden 2 30 6
I naenias 1 3 3
37U 15
aadeui 2 nein
w412 Usgaumsainsduguseneuns 3
Jlnnseivden 2 390 6
udentas 1 39 3
57U 12
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Un1sfned 1

aaEeud 1 mdlein
Anw3vinly $1uam 5 3 15
ul.201 MIUIMINSUURNT 3
et 18
Ay 2 mdein
Anwdvinly $1uom 2 3 6
NU.202 N1N1FINT 3
vr.201 msUnytudy 3
NU.204 #HRgINT 3
nM.201 MENNNTAATNA 3
59U 18
UnnsRnwnil 2
aaeud 1 mdein
#9.221 AWIBINGWTITINT 1 3
n4.201 N5EUESND 3
FndnwiTill 1wy 2 31 6
wu.201 ndnnguseifeafunsUszneussia 3
vl 311 mlesgidionsdndulalangsia 1 3
et 18
aABeuil 2 mhenn
Fndnwivill $1uau 1 31 3
#9.321 111N WTIFIND 2 3
58201 waluladddviaiiiogsia 3
19.202 nssyBiitenisdanis 3
V3.201 M3Umskan1sUsenaunsadely 3
ul.313 MsUSuUTsavUJUNTEUIUNTNIGGIAR 3
Elett 18
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YnsAnwnil 3
aaEeud 1 milein
7.213 Lasugmanigameidosd 3
U315 MINYINTANGIAA 3
uU.316 N1SUTMNTNANITUINIS 3
v weniden 1 3 3
NVTOIY LGN 2 3 6
59U 18
AABeuil 2 mhene
f.214 asugmaniunaileiu 3
U312 NISUTMIAUYULTNALNS 3
vl 314 msuimaiilenunimuazanuudanisUfianig 3
Fwneniden 1 3 3
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et 18
nManaiou Wdaehin
uU.319 Anauauuimsnsugunig 3
et 3
Ynsinwil 4
aaFeud 1 mdein
WU.401 MSUIMITINALNS 3
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JuFends 1 3w 3
Elett 12
aaBeuil 2 mhenn
ul.414 N15UIMSIATINTT 3
FNvTeIYEeN 2 3 6
v nFenEs 1 39 3
Elett 12
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1) E;uu%msqsﬁ%z@wﬂizmﬁ (International Business)

Uma.2

= =
Eln']iﬂﬂ‘l‘.‘}']‘ﬂ 1

aMaGeuil 1 wthein
Fadnewvhaly $1uau 4 3 12
Senunldadedu 2 31 6
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MASeud 2 nihefn
Sadnuwvhaly $1uau 3 39 9
Senunldadedu 3 31 9
593 18
Ymsdnundl 2
aMaSeui 1 nuein
SeAnwvialy $1uan 2 3 6
Sdnwviludnd 2 (Fen 1 3w0) 3
WU.202 A1INIEDINT 3
f.213 mwgmam%@ammﬁaﬁu 3
udentas 1 390 3
FIoFY 18
aadeuii 2 niein
UNUTITIAU 3 97 9
lnnIoivaen 2 390 6
§3.211 AN NKINRBNVBIFINATENINNUTENA 3
Pl 18
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Ymsdnwdl 3

aMaSeud 1 nein
IV IAUTINTIAY 4 F97 12
§9.332 NSUSMTTINAVILTMUSTSH 3
weniden (Ngu n) 13 3

37U 18
aadeudi 2 nuein
FWAUIWTIAU 1 390 3
59.312 s210uUiTINY 3
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FvenUsAu 1 3 3
Jweniden (ngu n.) 13w 3
Jweniden (ngu ) 173w 3
lnvseivden 1 390 3

57U 15
aadeudl 2 nu8in
§9.423 FUNUEINATEMINUTEINA 3
v neniien (Mg v.) 1 3 3
lnnsoivden 1 390 3
uaentas 1 39 3
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2) heluladaind (Logistic)
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aMaSeui 1 nein
Sedneviall S1uan 4 12
IV IAUTINTIAY 2 397 6
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aaGeui 2 niein
Sednevill S1uan 3 3 9
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F@nwvall S1uau 3 3 9
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Ymsdnwdl 3
aMAGeui 1 niein
IV IWAUTINTIAY 3 397 9
§5.211 ANINWINGOUVRIGINITENINIUTEINA 3
lnnsoivden 1 390 3
ueniaen 1 3w 3
37U 18
aadeudi 2 nein
FVWAUIWTIAU 2 30 6
59.312 s210uUiTINY 3
89.341 NsIANsladanndseninguseina 3
89.342 MTAATIEATIUTINUEMSUNITIRNSladannd 3
A naenias 1 3 3
57U 18
mMangiou nein
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57U 3
Imsdnundl 4
aMaSeud 1 nuein
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aadeud 2 nein
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89.444 mﬁmmimmL?im‘l,uisziqﬂmu 3
lnnsoivden 1 390 3
574 9
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3) l@q&lﬂﬁ‘ﬂ‘l@ﬂ (International Transport)

Un1sfned 1

aMaSeui 1 nein
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aMaGeui 1 niein
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57U 21

Ymsdnundl 4

aMaSeui 1 nuein

NU.401 NIFUSMITINAYNS 3

99.461 NNISUSWIINITVURITENINNUTEINA 3
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394 18
aAFeud 2 aVetdhtd
Anw3uinly $1unu 2 3 6
7.213 LAsugmanigametlody 3
WU.204 05N 3
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Un1sfnue® 3

AAEeud 1 milein
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59U 15
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§9.316 MsHnulugsisedmsuning 3
59U 3
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§9.411 NSUIMIINIIAGIALALAILNUUNENTNDFMTUNITNE 3
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4.3.2.4 A1B5UIETIEIV
1. AAnwwialy
15.100  walllesiunisasilauntym 3 (3-0-6)
TU100  Civic Engagement

Ugniladmeniln unum wazmhiimusuReveuvesmaiduandnifvesdsauluguzmaiiodan

NIUNSTUIUNITNAINMAIETT 1w N3UTIeN MIeiusensdifinwing q gou Judu tnetnfnwiagsies
Forilassnssaused WeliAnns3us vieiAansiasuutas Tulssidiufianla

Instillation of social conscience and awareness of one’s role and duties as a good global
citizen. This is done through a variety of methods such as lectures, discussion of various case
studies and field study outings. Students are required to organise a campaign to raise awareness or

bring about change in an area of their interest.

15.101  lan, wdeu wazlne 3 (3-0-6)
TU101  Thailand, ASEAN, and the World

Anwusngmsalfiddgyvestan edeunarine lufifnisnsidles iasugha dsauiansss lng
T¥nseunndn nuf wazszdovisomsdsaumans riiunsedusesuazenmetaamunisalvioyanad
#¥uennuanla ilelmAnyusowierunanuasuasdilaaududeuiiduiusiuitan feddnana
(GLOBAL MINDSET) annsavhmenseunudeiduuas Delaniiendlvalliinavanetu

Study of significant phenomena around the world, in the ASEAN region and in Thailand in
terms of their political, economic and sociocultural dimensions. This is done through approaches,
theories and principles of social science research via discussion and raising examples of situations
or people of interest. The purpose of this is to create a perspective of diversity, to understand
the complexity of global interrelationships, to build a global mindset and to be able to challenge

old paradigms and open up a new, broader worldview.

5.102 FINAUUNTININ 3 (3-0-6)
TU102 Life & Aesthetics

qum%mwLLazaﬁﬂszﬂauﬁugmﬁuawuﬁaﬂzLLazamWLmé’amassﬁa%q mwmw%ﬂuﬂqmm
WaTAMUMINY TIATIITNNG wasnsdenloadniuiinauesuazuSunmedany

The course investigates aesthetic and fundamental elements of art and built environment.
These include appreciation in value and meaning, analyses and criticisms, and connections to lives

and social contexts.
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45103 Finfuanudsdu 3 (3-0-6)
TU103  Life and Sustainability

nMssfuinegnaviviufumsdsuasedlan dilarnuduiussewinmatnvedsssund
m‘gwé LAYATINGS TR RNETTAS NSl LASEND Fapaluanudauduaznisuusaeu
ADAIUBIRMNNINEIEan Aawanden Thinlugnsusuanittindgauddy

This course provides an introduction to the importance of life-cycle systems perspectives
in understanding major challenges and solutions to achieving more sustainable societies in this
changing world. Students will learn about the relationship between mankind and the environment
in the context of energy and resource use, consumption and development, and environmental
constraints. Furthermore, an examination of social conflict and change from the life-cycle
perspective will be used to develop an understanding of potential solution pathways for

sustainable lifestyle modifications.

15.106  AMUANASNATIARAZNTADEANS 3 (3-0-6)
TU106  Creativity and Communication

NTUIUNISAREE A 9assA InefinsAnddnndduesdusyneudify wasnsdeansanudn
fananlianadugrsegiamnzan aaudundiey Tausss anmindou ‘ﬁﬂuizé’uqma BIANT Uy
GSGH

Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and

environmental contexts, at personal, organisational and social levels

15.107 vinweAdianunisuAtym 3 (3-0-6)
TU107 Digital Skill and Problem Solving

vinwgnsAndsiuaiiionsuitymuas maiaulendlmisudinuuasiasusia
aansaluduasnsinisansauneldegnivsydniam nmsussidiuanuddedoves
ansauwma mIndunsesazdnnsansaumeegraduszuy mslduarasseussasnuiidna n13
deansooulatiognaiioandn

Basic computational thinking skill for solving problems and developing new social and
economic opportunities. Efficient access and search for information. Information reliability

evaluation. Filtering and managing information systematically. Ethical digital usage and professional

online communication.
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¥5.109 winnssuiunszUIuAnLUENOUNNS 3 (3-0-6)
TU109 Innovation and Entrepreneurial Mindset

msUszfiuamudsauaznisainslonialysl maﬁﬂLLasmmwLLNULLUUQJﬂizﬂaums N3
dndulauaznisianngsie msdeansidagsiauaznsainausegdlosgisduszavinin msaianmuansiile
GG

Risk assessment and creating new opportunities. Thinking and planning as an entrepreneur.

Decision making and entrepreneurial venture development. Business communication for delivering

concept or initiative in an efficient, effective and compelling manner. Social shared value creation.

AF.101  N15AA 91U LazlleuRE1NiIaTuY I 3 (3-0-6)
LAS101 Critical Thinking, Reading, and Writing

ﬂ’wmﬁﬂwzmsﬁﬂa&mﬁ%’ﬁmzy’lwhumi%u’aﬁwmu MTIATIZA NITAUATIZI wazn1sUsZIdUA"
Wanvinsgniseuiioduanszddy iilagasjanune Fauad auudsiu vdngruaivayy msldvauad
Wluddeasuvesnudeu Mamnvinvenmadeuiannnufniuegadiarauasnadeundaivnnis 59
fhevenrudn uaziBeslosteyaitriuyuueswomues samdsannsasndmangunazdoyaunllums
asvassnnuloulagrsiusza@nsnm

Development of critical thinking through questioning, analytical, synthetic and evaluation
skills. Students learn how to read without necessarily accepting all the information presented in
the text, but rather consider the content in depth, taking into account the objectives, perspectives,
assumptions, bias and supporting evidence, as well as logic or strategies leading to the author’s
conclusion. The purpose is to apply these methods to students’ own persuasive writing based on

information researched from various sources, using effective presentation techniques.

¢9.105 ﬁﬂwﬂwﬁaaflimwmmé’aﬂqw 3 (3-0-6)
EL105 English Communication Skills

Wanvinwe nsieanInensSanguiiunsits WA 91 wawldeu Anmsldniw Adudt uay
aunluvsunmArnisuezdnu

Development of English communication skills, including listening, speaking, reading and

writing. Practice of language, vocabulary and expressions used in academic and social contexts.
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aw.125 nwdanguriiudedeny 3(3-0-6)
EL125 English through Social Media

WaninwenanmsanguuuuysannsiudedinuUseiamsng q Bndunislénne fdnw way
dunudnsunisieansmanina

Development of integrated English skills through different types of social media. Practice of

language, vocabulary and expressions for digital communication.

d9.295 NWISINUTNVIN AL TINweAnw 1 3 (3-0-6)
EL295 Academic English and Study Skills 1

miﬁﬂmﬁﬂwmmé’ﬂﬂquﬁﬁmmﬁy’uﬂaw nsmuTinue s dudonisinyndsinns ns
Hnnagnsniseu nMsdeuderumdvinisivanuats uagnisiiauenansAne

Study of academic English skills at an intermediate level. Development of skills required
for academic study. Practice of reading strategies, writing different types of academic texts, and

presenting results.

2. WIUANE
2.1 A UNUTINUIAY
Wu.201 vanANYNELRgITUNTUTENOUSIAA 3 (3-0-6)
BA201 Business Law
ﬁﬂmmgwmaLﬁaaﬁumﬁﬂaaﬁﬂiﬁﬁﬁa oA UsuvasAnsgIRamunguelng dnvagngang

v

warn3t1aedd ngraneieatunisusenoufanssuvnegsia Wy ndnngranedews Wming while
e sy S1ups 1 fitu Fyanuseiusy niwdaumeyan N3ANATEIRUIINA NYVUNEINIY
nsazin wargsnssunieBidnvseiind

The course examines the legal system and basic legal principles affecting various forms

of business. Review of particular contracts; purchase, sale, hire of property, hire purchase, loan,
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guarantee, mortgages, pledge, notes, insurance contract, bankruptcy, intellectual property,

consumer protection, wrongful act, and electronic based transactions.

NU.202 A15NIEDINT 3 (3-0-6)
BA202 Taxation
Auderuneu: @aaulaivn ue.201

Anvmdninausinagismsinifundasswanin miraninsuazaBennsnuusyanaduginsilded
Tutagtiu loun mERuldyarasssun mEsulddiyana mmByaduiiu Mdgsiaemzuazensuand
sutan8flesinisuivnsduriestiuduliniu Tdun nSfiRusasdsgnaine anufufiaveuvesynna
uarasAnsgINIedinulunsidenis

Prerequisite: Have earned credits of AC201

An overview of excise taxes and custom taxes, personal income tax, corporate income tax.
Topics include value-added taxes, specific business taxes revenue stamp, land and building tax and
other related taxes collected by government agencies. Responsibility of individuals and businesses
to society in paying taxes.

a

NWU.204 &fifgsng 3 (3-0-6)
BA204 Business Statistics

nMssunnteyastraduszu adfnssan nguinruninandu muiiud) dudsdeduuazend
Aald nswanuasrunazdy adfoyuu AadfvesdiiegawaznsuszinaAnnesy oslszying
NINAFBUANNRAFIY NTIAATIEVANULUTUTIU NTIATIERANFUNUSHALNITONNBY NANNITIATIEALAL
nMsUszgndldnadnsiilinnnlusunsunesiiames

Systematic data collection. Descriptive statistics. Probability theory and Bayes’ theorem.
Random variables, expected values, and probability distributions. Inferential statistics: sampling

distribution, estimation of population parameters, and hypothesis testing. Analysis of variance.

Correlation and linear regression. Analyzing and applying the results of statistical program.

WU.401  MITUSMSIINAENS 3 (3-0-6)
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BA401  Strategic Management
a v ! v = a s v A VY
AndsAuniew : Unfnwiaugmdvemaniuaznsdyd aeulainn ne.201 uag ne.201
MINNISUIMINagNsMegsiakarnsasanuldUeulududadusgsdstu lngasasoungy
NILUIUNITAT 9 AIUF NTFUIUNITINUNUNSENS Fausenaueie Msfmuadderial msfmuaiusia
nFATERanImwIndeunelukarateuen MIMMUANaENENIlUTEAUBIANTT SEAUNLILEINT wae
SERUMNT nsvUUNTTeINsUINagNSan1sURUR waznsyuiunsinmuUsediunasindnisseuing
A A o0 a a s 1% ca o Y A =~ v
wesilorng q NTNdulunmsuImalenagns nsasnagnsidauinnssu TinsdlfnuuseneunisiBeus

WisngAunsAnE tutuln 4

Prerequisite: Thammasat Business School student and have earned credits of FN201 and
MK201

The course examines a comprehensive process of strategic management to generate
sustainable competitive advantage. It also includes deep analysis of internal and external
environments for high-impact corporate executives to make logical decisions in alignment with
vision, mission, and strategy at each organizational level. Analysis of critical factors pertaining to
strategy formulation, implementation and techniques of evaluating strategies. Creating an
innovative strategy. This course will be discussed through case studies. Recommend for 4™ year
student.
w201 mstaTdudu 3 (3-0-6)
AC201  Fundamental Accounting

pdnnadesiu undnuagnssuiunmaiieriusauasiufindoyaninistad medamiuasns
AATIFATIVUNNNTRY 29950 msﬁ’zﬁuazmiﬁmmaﬁﬁasﬂalﬁ'mﬁ’mwmsﬁw%’wé WisAU wavaIu
SRNEREIEN

Basic principles, concepts, and procedures for collecting and recording accounting
information; preparation and analysis of financial reports; accounting cycle; accounting and
disclosure for assets, liabilities, and owners’ equity.
19,202 Msdydifionisdnnis 3 (3-0-6)
AC202 Management Accounting

FyrdeRuneu doulainn Ur.201
wnAnkarNsAMAUYURERTe inTesllenmslinsgidoyadunuiioniseunuuazindla

UDATOUARNNTANUIUAUNUNAALUUNUFIY N5TNEUAUNY SEUURUYURULUTUAL AU
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JuUseuned &U“Uizmm%mju G’Tunummgm LLazmﬁLﬂ'ﬁwﬁNaﬁmﬁunu NMSUQIMILAMNSURATOULAY
saleu armdiusvosiunu Uinauaziils deyadunuiitenisdindula msfvunsaiuie
Prerequisite: Have earned credits of AC201
Concepts of product costing and tools for planning and decision-making. Topics include
basic product costing and cost allocations, variable costing and absorption costing system
budgeting, flexible budgeting, standard costing and cost variance analysis, responsibility accounting
and transfer pricing, cost-volume-profit analysis, cost analysis for short-term decision and pricing

decision.

n4.201  ANSRUGINY 3 (3-0-6)
FN201 Business Finance
FurTeruneu: @aulaivn Uv.201 Bse U%.291

'
a Yo a v v a

UANMNTUITMIMIRUNHIANTNINTRUABSSURRYRY Lﬂmmamia%aaﬂamLﬁmmﬁﬁ]mi
‘wé’ﬂmaﬁugmé’mmsﬁuﬁ8%%’115‘141@8‘1715% ANMLIAZELANG 9 M9N153Y wdeaiierne g Tunsuims
138U MIATIETBrIIMINITAY nsvuaiuan Malessiideduresmudes uarSasmanouwny
AYBIRUAMINLIAT UEUIERUNUMYLIEY ATIANITIATIEIUIIEAMWU N15IAEIWHANNINITRY RuUY
sevduuarszazen nMstieRuifionu Funuvesiunu udenudidestuiiiuiauinisly
9AEVMNTINNITRY 1Wu NMsRuionudsdu dunindada

Prerequisite: Have earned credits of AC201 or AC291

The basic principles of financial management for business, the responsibilities of financial
managers, maximization of enterprise value, axioms of finance, analysis of financial reports, cash
flows, fundamental analysis on risk and rates of returns, the time value of money, working capital
policies, capital budgeting techniques, financing mix, short-term and long-term sources of funds,

distributions to shareholders, the costs of capital, and an introduction to developments in the

financial industry, such as sustainable finance, digital assets

NM.201  YENNIIHAIN 3 (3-0-6)
MK201  Principles of Marketing

ANUNLILAYANUEIRYUDINITAAIA demseimuszneusie wudansnannadsll
nsasuulaswesnsnaialugafda unuinuazHansEnUiddyuesmInandeLATysAalazdn
anmwndeuiiinasenisdndulenisnisnann NYANTIUEUTLNA AU T AU IR AR UUA BANLAY UL
MSRENARIVE NSEUINMTIANTINIIRATR N3savurunsRanilesiy waraSesTsuveinnInan

The central theme of this course is the introduction of the marketing definition and its

importance as a vital business function. The content includes modern marketing concepts, the
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shift in marketing in the digital era, its role, and the major influences of marketing on the economy,
society, environment, and consumer behavior. The course also covers the traditional marketing mix
and the digital one, introductory marketing management, preparation of a basic marketing plan,

and ethics of marketers.

54201  wialuladAdviaiilessia 3 (3-0-6)
15201 Digital Technology for Business

nswasuuUaseslangsfa mavigsiaguuuul svuvansaumanazmaluladansaumeadia
AINUAINITAVDIVUIUAITAITIINGTAD UNUINUAEIUAVDITEUUAITAUNA SEUUAITAUNANIGGIND
Tasvadefiugiuresiiva asusznevvedlansadisiiugrumealuladarsauma wualtuveanalulad
arsaume 3audaya ARTRYA big data ¥19NT89N19TINA ATFITU NISAARUUTLIMAKES TUTWNTY
lulpsvenvidndiva Tsunsulsluindlnswaeelnudu

Global business change, new business re-designed, IS and IT enhance business process,
roles & types of information systems, business information systems, digital technology
infrastructure, components of information technology infrastructure, trends of IT platform,

database, data warehouse, big data, business intelligence, ethics, security, logical thinking, Microsoft

Excel, Robotic process automation

M.201  MIuSmsuazn1susznaunisarieln 3 (3-0-6)
HR201  Modern Management and Entrepreneurship

WNAAMINIUIT  Aamsnguinsuims  whilwegiinweduimsesdns wihiluazms
ALuUNElUBIAnIT  ASINUNY N1FBBNKUULAEFULUUNTINGIANS MSUTMININeINTuyed 113
Judih nsadausigels ngfnssuesAnisuasnanisufifian waenisavay msdndulanianisuims

Y Y

WAZATEETIUNMTUIMNS  MsldiATean1enisusmsyaddvia  naensunsuseneunsalielvil annienis

o [V %

Usgnaunstuseiulanuazluusemealneludaqiu uwnAnuasvinuefidndudmiuiusznouns audnuae
wazUszinnvedusznauns

Management concepts, evolution of management, roles and skills of managers,
organizational functions and operations, planning, organizing, human resource management,
leading, motivating, organizational behavior and performance, controlling, managerial decision
making, ethics, and use of various management tools in the digital era. Also, modern

entrepreneurship, current state of entrepreneurship in the global and Thailand contexts, concept

and skills required for entrepreneurs, types and characteristics of entrepreneurs.

ul.201 MsusMsMsUHURnIS 3 (3-0-6)
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OM201 Operations Management

mMsfinwuunAn wede waziedesdelunisesnuuu Tnsien warUTuUsIANNaINITanannIg
UfuRn1s wasmaihlldlneningsiagaamnssuvainuaisann lneaseuagunagnsnisuiifnig wia
AN NNFODNLUVAUAILAZUTNNT NTODALUUNTZUIUNTT MTUSMITAUNN NISUTUITAUAIAIAGT N5
U3M3lATIN1s MIVIMsigunIu Msianansuifauesdng uagmsUfURnsenudsBu

Study of concepts, techniques and tools to design, analyze, and improve core
operational capabilities, and their application to a broad range of industries. Topics include
operations strategy, productivity, product/ service design, process design, quality management,
inventory management, project management, supply chain management, operational performance

measurement and operations for sustainability.

YIVDIAULATHFANENS
f213  \Asugenansanialesy 3 (3-0-6)
EC213  Introductory Microeconomics

(dmsuindnwiuenauziATugAEns)

AnwiniuanuAsmaassgamaniuaymadhlanndeguiiduataiedlanisinduladen
meldtesfnvesiuilnauasiusznounts emaseuaguudnnisvhauimiuresguasdiarguniusiu
nalnnaialazlAsasemaInussnneng o f??ﬂLLGimaﬂﬂQﬂmﬂmiﬂﬁamaﬂﬂLLsd\‘isﬁ'uanmiﬁ saludanAnAu
SuvaveanaiauarunUIMYeINAdgUNALlaLaR LA e TaRn1s AL

(For students who are not Economics majors)

The course provides a practical understanding of the core economic principles that explain why
consumers and companies make their decisions given scarce resources. The topics include the
interactions of supply and demand of market operations, through wide-range market structures,
ranging from monopoly to perfect competition. Moreover, the course also explains types of

failures, in which the role of government intervention policy can improve social welfare.
A214  Aswgmansuunielawuy 3 (3-0-6)

EC214  Introductory Macroeconomics

(@wsutinfnyiuenanueiAsugeans)
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ﬁm%nLm'ummﬁmm&Lﬁi‘iﬁgmam%mwmﬂLLazmiL%’ﬂ%mﬂ(91”3@8]7\‘1‘1'71'Li‘JuﬁQLﬁaLﬁﬁ'ﬂﬁ]msﬁﬂﬁuh
nalnmsvinuresasegialunmgn waz wWilanalnnisviauwesuleuigluszauamnin Wosandain
wagdgmitdifylumaassgmansuningliusennd Mshauresssuunsiumssums N
duiuuleniemsiu wag ulsuienisads iesnviatissnimussszuuiasugia luniadsussna Anw
AaN3T15z iU na1aRunsweUsEme waznsfvuniTuandoy sudsnmnideid nasgiaumnie
TUldlumsiiasiziantunisalniuasegna

(For students who are not Economics majors)
The course will provide you a practical understanding of the fundamental macroeconomic theories
that explain how the economy functions and how macroeconomic policies affect it. The course
will cover key macroeconomic measurements, problems, and policy performance, as well as the
determinants of national income, employment, and price level, the role of monetary policy and
the banking system in stabilizing the economy, and the role of monetary and fiscal policies in
stabilizing the economy. The balance of payments, foreign currency market and exchange rate
determination, and the use of economic indicators to understand economic circumstances are all

covered in the international economics part.

Ivesaniunen
A9.221 AWIBINGWTITINT 1 3 (3-0-6)
EL221 Communicative Business English 1

MeWuTinugnsioasnunsingugsiisseninaseina maaauadesLazANLgnsodly
msldnuensils mawn nmse wasmaBeulummsingy nisldddwiniedesiunsigsia nmsiln
Anseai Liteldinnaimnagsiatisley nouimagsie lunmsiendldduseumng

Development of international communicative business English. Improvement of fluency
and accuracy in listening, speaking, reading and writing. Use of business related vocabulary.

Application of existing business knowledge and therories in assignment completion.

#9321 N1W19INGWTIFING 2 3 (3-0-6)
EL321 Communicative Business English 2

Antsduneu: aeuld aw.221

m3ﬁwuwﬁﬂwmiﬁamsmmé’qnqquﬁ%wdwﬂazmﬂ%uzja NIRNMSHAINITITIRANAL
amznsudinlugsieseninasama nsiauanuagsemazaugnaestunisldinuenisite nsya n1s
10 wagmadeulunmndinguiugs mlimiwidugeiifendestumehgsia mafinieseildanusd

Vuadowazngunnegsna Tunsvinuiladuteuning
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Prerequisite: Have earned credits of EL221

Development of advanced international business English. Practice in business participation
and leadership in international business. Improvement of fluency and accuracy in advanced
listening, speaking, reading and writing. Use of advanced business-related vocabulary. Application

of current business knowledge and theories in assignment completion.

2.2 3¥uen
2.2.1 ¥ UeNN15EY
1) FvnendeAu

ne21l  AlAAERSHALARANITEY 3 (3-0-6)
FN211  Financial Mathematics and Statistics

adlneaniuaradfnasMieadeatunaiu Anwilsidundamansissandlflunisdu vy
Exponential, Logarithmic) uuann1sidunsiuay Quadratic knagdadosdu (wu oywus Ujouwus
Uwudidowiy) nismerfiunganiian (Optimization) waziwindiiugiu amasdu nguonuediidy
ﬁugmmm Machine learning aaaﬁaqé’mﬁ'aL‘T]mﬁugmmué’m Data analytics wagwuIAALATHFHRA

Waswudmsuaunisannesiudunss msUssendiiion1sandulanianisitu

This class covers a broad range of topics that are critical foundations to the study of
finance. The first part of the class covers exponential, logarithmic, linear, and quadratic functions
as well as basic calculus. Calculus concepts include the principles of limits, differentiation rules,
implicit differentiation, definite and indefinite integrals. Extended applications of these concepts
are provided via modules on matrix algebra and optimization. The second part of the class
focuses on probability and statistics. The aim is to develop familiarity with tools that are necessary
building blocks in understanding algorithms behind machine learning and data analytics. The
concept of prediction is introduced through basic econometrics of linear regression modeling and

applied to financial forecasting problems.

M311 MSUImSNIsHu 3 (3-0-6)
FN311  Financial Management
Fwdadunew: aeuldiv n9.201 uay na.211
mnAauaznguimsumsmsiuluddnvesfiomsiifinnismenisiuseandaluaniunsal
339 Msuimanmsiuiednuduning vildu uarduveadvediussaimnevesiants Yieesdlo

NN IRuLlglunsuTsaUNSWE BUaY wardueud U NIANYILUTIANTINITUTUABAI 9 N9
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nsRuanllunmsivuasedusasnisdindulalunsusmsRumumyuieu wingamu Gunsngly
oy meldinmzanuuiusunazanlsivivey (msndss) mstmualassadimuiazaiuna
yanmsRuivngan maUssiiugaduaiunuvesiuruanui uarduveninves uagnsiansnisiuliel
q nsmaulalunsdamitunu msdndulaiduninduunaats uunAamulymiunusssnAviaves
Aams saufannnuAnuesnsiuwuudsdy Mdwansenuiensuseidiugarifionis

Prerequisite: Have earned credits of FN201 and FN211

Theoretical concepts of corporate financial management and their applications to
resolving real-world financial problems that financial managers regularly encounter, management
of asset structure and financial mix, applications of financial models and instruments on managing
assets, liabilities, and equity, valuation, the cost of capital, capital structure, capital budgeting
under uncertainty, leasing, concepts of agency problems and corporate governance. Sustainable

finance and its effects on firm valuation.

N14.312 N138499)U 3 (3-0-6)
FN312 Investments

Fderuneu: @eulaivn ne.201 uag ne.211

UssLanduniwduaznsansmanisiiu aanandnninguaznalnlunisdeuevdnning nmsinsns
NanoULNLLazA AN NsaUluvdnngAe e ngumdnnIng n1snsranemsanuiil

UseAnEnm wuudnaeen1smuunsAmanming auufgiusa1andusydnsaim nsussliuyaringansni

Y

ada

WHUlAISR AR DU mmLﬁ'mmﬂmiamﬂumﬂmwﬁ nMsUssiluyarnsasuiesAnannsyLa
RuanuaznsiSeuiiey mmiﬁugmL?‘imﬁ’umwmiauﬁuﬁ‘ miﬂizLﬁugaﬁwaaU%ULLazmwmi%yama
A2t

Prerequisite: Have earned credits of FN201 and FN211

Asset classes and financial instruments, securities markets and trading mechanism, risk and
return measurement of individual securities and portfolios, efficient diversification, asset pricing
models, efficient market hypothesis, bond pricing, yield curve, risks of bond investing, equity
valuation: discounted cash flow and relative valuation, foundation of derivatives, valuation of

futures and options

313 AsRUsERINaUsEmA 3 (3-0-6)
FN313  International Finance
FwdsRuneu : @euldiun na.311 waz f.212 w3e A.214
N13UIMINTRUAIMTUTINITENINUIUNALALTIAITIUIIA AN INLINFOUNUATYANENT

a

JEUINUTEmA SEUUNSRNIEINUsEme falafiiuasin naladluu ganistiseiu Seuluaue
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Y

AMATENINUTEWA NabnuaInanusIssnRunsIiNlsee sautensUlnmasisuTasdunsndnlva
IFN5USITANUERIIN ORI AN UATUTAL] YA 99NN SRUTMMILNLEYN  UNUINUDIBIANTNIINISHY

v o

¥MINeUTEINA WU nBIUMIRUTENINsUsEma sunaslan wagsunasiitenstisedyTsenineUszing
Prerequisite: Have earned credits of FN311, and EC212 or EC214
Financial management of international and multinational businesses, international
economic environment, international monetary system, current account, capital and financial
account, balance of payment, the mechanism of foreign exchange market including
cryptocurrencies and digital assets, application of financial instruments and derivatives for foreign

exchange risk management, roles of international financial institutions, International Monetary Fund

(IMF), World Bank, Bank for International Settlement (BIS)

Ne.314  MsUIMsEnITuNITRu 3 (3-0-6)
FN314  Financial Institutions Management

Ftadunow: aouladvn N1.201 waz na.211

NITUTMTUBZAITINNITAUAN 9 VOIAAITUNITRULABNIZSUIAITHIAYE N1TUTITAIY
FeaUsziaveng 9 vesanntunisdu mdanisiuiunusarnsuimsanimages msudmsauningduas
wijau nsuimsilsuasiunu mlengiguzlazanusiuas nagnslumsnauywnunsiu

nannaeinIsIsNsiaueveasan tunisiu ngsslsudetAuvesan1dunistu

Prerequisite: Have earned credits of FN201 and FN211

Various aspects in financial institutions management especially commercial banks, risk
management, capital and liquidity management, asset and liabilities management, profit and cost
analysis, stability and investment strategies analysis, principles of credit management, regulation

and compliance.

19611 MPIATZALETUSMsANUEDMIIN1SEY 3 (3-0-6)
FN411  Financial Risk Analysis and Management

FveRuneu: doulainn ne.311 uag ne.312
Anwaudsmsnsiufiesdnsdoandyluvaesiiuiomaiioayad 30 Aeneiuazuimsdnms
anudssmeiaiesionimsdunsedteu Welinnudssaenndesiussiuanudsdiseusunazuunsuls
YDIDIANT

Prerequisite: Have earned credits of FN311 and FN312
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The course introduces financial risks that corporates necessarily take for value creation. These risks
are measured, analyzed, and managed using financial and non-financial techniques so that risk

levels satisfy corporate risk appetite and tolerance.

n1412  nsiufiernudsby 3 (3-0-6)
FN412  Finance for Sustainability

FsAunew: @oulaivn ne311 way N9.312
wneuAnAEIfUNMsUSIsMsRuazasasyuiuudBu dadumsiauddgylusuduindon dsau
waznsinfuguaians sawdseudssiieides msamuegeiinnuiuiinveu mIsonpsIanITNINTRY
dnwarlnal 9 ARgdeaiunsiunuudidu sufelessmuuaruuujuiRnavesinnsdu

Prerequisite: Have earned credits of FN311 and FN312
The course introduces concepts of sustainable financial management and sustainable investment,
which emphasizes roles of environment, social and governance (ESG) and their associated risk,

responsible investment, new financial instruments related to sustainable finance, ethics and best

practice for finance people.

2) I ueniden
9281 MIUIvIALLeAs 3 (3-0-6)
FN281  Wealth Management

litumbeAeindldmn@nuin wu.202 mamBeins wie ne.453 mavdmsgiialseiuse
¥30N4.312 Msawmu vide Uv.318 msv@nPeins ¥e u.336 ngruneaSenns vide asg q Mduin
FrunsUssiude) ud viie Anviwdinarmfeutuinilunianisinuiieai)

MINaUHLUN IRy ARaRIuNTasseLsaRs mIazaunaEians nsUntesausisds
waznsaeleunnusians ManauunsTdiediuyana grusmmamsiunszuaiuandiuyana sy
dauyana Mlnesiunsiuduyeea masadmneansfuifuasumunisiu yaARkumunan
uazieseallomamsiuduiieumsnisiudiuyana msuUssiuanuazduidediuyana N5INAUNUNNS
asuidenndeafiutinammuuazvanzaniuan1IENsaiig 4 NINTEINTAMU NF0ONLUUNGY
wannsng nsAndennisamulaegaivsz@nsnim n1sinnu Janan1saniduniskaznsUTULELNIS

oo

G mwmsmamsﬁuﬁugmm Wounarmadon WU sl ATIETNUY DUWUS Mhwaanu Fuf
TnAsauet edwn3unsng Funsndaava wasdunsnsmadonsu n1591uHun® MIMRUnSUsERY N3
Makuiie oS LaynITINNLNTAN

No credits earned from this course if BA202 Taxation or FN453 Insurance Business

Management or FN312 Investments or AC318 Tax Accounting has been taken or is taken with this
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course in the same semester (or LA336 or STxxx related to insurance has been taken or is taken
with this course in the same semester)

Personal financial planning via wealth creation, accumulation, protection, and distribution;
personal consumption planning, individual financial positions and cash flows, analysis of personal
financial statement, setting optimal personal financial goals and financial planning, the time value
of money, and other financial techniques for personal financial management, cash and credit
management for individuals; investment planning consistent with individual goals and
circumstances, diversification, efficient asset selection, tracking, evaluating, and revising investment
plans, basic, complexed, and alternative financial instruments, such as fixed-income securities,
equity securities, derivatives, unit trusts, commodities, real estates, digital assets, and other
alternative assets; tax planning; insurance and assurance planning; retirement planning; and estate

planning

n9351  MsiAsERRsIEns 3 (3-0-6)
FN351  Fixed Income Securities Analysis

deruneu: @oulaivn ne.312

@i?ﬁ’]iﬁﬁLLﬁ%ﬂavLﬂﬂ’]’iﬁ’]ﬁuﬁdaﬂ(ﬂa’]ﬂﬁli’lﬁ’ﬁﬁﬁIUU’iSLV]ﬂiVlEJLLﬁ%‘ﬁI L‘fJ‘lJﬁ’]ﬂa Iﬂiﬁﬁ%’]ﬂ‘ﬂ@ﬂ@i’]
ﬁ’]'i‘ﬂﬁl E‘ULLUULLEW‘Ui%LﬂVlGUE]\Wli’]ﬁ’]ﬁﬁﬁl ms%’mé’uﬁummﬂwﬁaﬁa ﬂ"liﬁ"l‘lﬁ‘u{ﬂﬁ’]ﬂ’]Wi]aﬂﬁiiJﬂ’J’]iJL’?iEN 13
ANUIUNIONTINANDULNU ﬂ’]iLLﬁﬂQﬂ’J’]ﬂJﬁMWﬂﬁ%%Wﬁ’Ni’]ﬂ’?LLagﬁm51NaG}@ULLWU ﬂ’]i@@ﬂLLUU@i’]ﬁ’]iﬁﬁl na
esnsasmulunsiansnil

Prerequisite: Have earned credits of FN312

Fixed income securities, the mechanisms of domestic and international debt markets,
fixed income instrument analyses, credit risk, pricing, risk behavior, return and investment strategies

of debt portfolios.

N9.399  MSHNAUAUNSIRY 3 @nadlaitfosndn 135 Falusdenia
nsAn)
FN399 Internship in Finance
Adailidon: aouléin ne311 uay na312
mMaWaaniganansauazysraundalmsinustaitewnioudhdbdnisulgszneu
Jndnmbehunstuiitiuszavsamluowan Intehunssurumsdold dostu ousy wazufiRnusety
hhenutsenvunasigluneindnmsduiiindnwanls wasmedvdiuteu Ennusssuudush
135 41a14)

Prerequisite: Have earned credits of FN311 and FN312
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A student internship to obtain finance professional experiences of at least 135 hours in a

pre-approved state or private organization.

N4.421  ATIATIERTIENUNIINITRU 3 (3-0-6)
FN421  Financial Statement and Reporting Analysis

sAuneu: @euldinn ne.311

(laltfumbedsmniflimndnudo ve.413 Teeunsiuuarnsinseiunmsitu)
\n3esilering 9 dnsumsiinnizsimisnsiiu WelilunisusziiurudiSavesnagvsesdns deinlag
awannsalunsviils WewSsudlsutusyiurmudesiiiendes wasiiiomanisalnanisiiduau
uaznszuaiuanluowandaduiiugiudia fydmiunsUssifiuya wagmslinszsiduide

Prerequisite: Have earned credits of FN311

(No credits earned from this course if AC413 Financial Reporting and Statement Analysis
has been taken)

Various financial tools used in financial analysis for performance evaluations of firm

strategies based on profitability relative to risks, applications of financial analysis for better

prediction of future cash flows for valuation and credit analysis

ne.422  msAnwanudululanienisitu 3 (3-0-6)
FN422  Financial Viability Study

Furtaduneu : aauldivn n4.311 wag N4.312

wdesdleuazinaiain g Aldlunagnslunmsfnuanudululinisnstuuesians ndnuasis
UftRlumstaviunugsi msussifiuanuduldldvedassnsludnuaes 4 iedulasenislyl ns
yegnefans Mailasuuudunindlinudou muadmedasinisuarnisdugalasinis aronaufnu
fanseunuAnvesiteuluiienaaziululsiads (Real Options) lumsussidiumnuidululdvestasenisamu
soge 6 o MeAnUfTRhlasinsassiietmguiiGounyseygnd

Prerequisite: Have earned credits of FN311 and FN312
Various tools and techniques used in financial viability study; principles of and practice in
developing business plans, feasibility studies of projects including new projects, expansions, non-
current-asset replacements, project delays, and terminations of projects; real options and

evaluations of long-term investments, a group project on a business feasibility study
n4.423 miﬁmimsﬁu%uga 3 (3-0-6)

FN423  Advanced Financial Management

Jarunau: @aulaivn n9.311 wag n9.312
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nsassyaALiLAians tneldnagnsarnaisiunsuimsnsdutugs snsdamiduny
waznIam Luamsfnwdunisusseneniauvinsalfny

Prerequisite: Have earned credits of FN311 and FN312

Value creation using advanced financial management strategies and tactics of both

financing and investing activities; lectures and case studies

N9.424  MAYEUNI 3 (3-0-6)
FN424  Investment Banking

aduneu: gouleinn na.311 uag ne.312

MANNIUALITNIALTINEIAeINNYEURY JULUULAZHANTENUYBN Digitalization sioniseniu
gsfvesndvsuia miaeyaruiinliiuianisainnisauniufanis msuiulassadesdns n1susu
laseasedunuy waen1susuuleueRudunaredfianis N15eenunIATIERNITaMmU NENNISUALTEN1INNT
sgaumu MslEmUInwInImatiu msuimnsdanisduninduasmaiausnendnning lasdvmengu]
faesenduanuinamatanisnisiusszniaufciannsdinuidulssme uagsaseme

Prerequisite: Have earned credits of FN311 and FN312
Principles of investment banking. Value creations for firms and investors by mergers and
acquisitions and business reorganizations. Digital transformation of financial institutions. Variety of
investment banking activities; restructuring, underwriting services, financial consulting services, initial
public offerings, investment research, asset management and capital raising; through case studies in

Thailand and abroad.

Ne.451  MFIATIBYRTIANSYU 3 (3-0-6)
FN451  Equity Securities Analysis

dsdunau: aeulaivn ne.312

Anvnavinuresindiamesinad Sell-side uaz Buy-side Hiunmsinesilasiasiegane
VBINAAYULALNTUTIUYAAIN AT Y LLmﬁmms‘imeﬁﬁﬁaﬁugmﬁﬁmmﬂmﬁmiwﬁmwﬁa

'3

AFAATILIRAANNNTTU LAZNITIATIZINUTEN WUININNSUTLAUT A NNSNERUUNITANAANTLLEIUER

q

(% v ¢

Mylazimdnninddaliouiieu nainseindnnweidaliing MsnununRniEedundon day
waznsinAuguaians uagsRaRtaunINERTa n1saauuuiaeuiteustiiuaslmvesyaaTIans
Ny

Prerequisite: Have earned credits of FN312

The course familiarizes students with the market microstructure of equity markets and
the work process of sell-side and buy-side analysts in the valuation and recommendation of listed

equity securities. There is emphasis on top down fundamental analysis starting with economic,
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industry, to company analysis. Mainstream valuation approaches (discounted cash flows, relative
valuation, and residual income) are highlighted with hands-on approach to class delivery.
Valuation of ESG and digital initiatives are included along with applications of simulations to

evaluate asset price sensitivity.

N1.452  MITIATILANGUUSNVSHEWAZNITUTIMSRUNTNE 3 (3-0-6)
FN452  Portfolio Analysis and Asset Management

Fwdsduneu : aauldinn ne312

o uaznsufiRvesnsianisnquuanvindadelny nsasrengundnning nmsaanisal
AANAYU N1FUTHURAN SAEIUNUVBINGUNSINING N1TUTIMINGUANNTNGATINTVITITULALTIIN
N1T89YULUY Factor investing ﬂ’]’iU%Mﬁﬂﬁ:M%ﬁmﬂ%Wﬁj@i?ﬁ’liviﬁ FININBINUTILUATHANTANYIT
Uszdndiiiatunesusin hdesiwadvdy 9 fideatumsuimsauning Tasdniaihliindnulld
foyardsnnamansiuiiolinszideyauaraireangumdnnindlnslilusiunsy Excel

Prerequisite: Have earned credits of FN312

Theory and practice of modern portfolio management. Portfolio construction. Capital
market expectations. Portfolio performance evaluation. Passive and active equity portfolio
management. Factor investing. Bond portfolio management. Mutual fund business and empirical
evidence in mutual funds. Contemporary issues in asset management. Financial modeling using

actual market data in Excel program.

ne.453  MsuImsgInaUseiuey 3 (3-0-6)
FN453  Insurance Business Management

Fradunew: aeulaivn ne314

anufidesiurossiovssiude nanfusisefuiinuasssiiuady nsimuasnsude
Ui goannensveyseiudiatazuseiuiunads nsiansansulseiuds nsusnsnisaneaaulag
NALMY MIAATERIUNMIRUYeIsIRaUsEiufe nsamuesgsiausziudy nmsudmsmnudssdugsi
Usgitufs maUseudose msiuguagsiaussiufy shdefimsimaiodu q MAsatunisuimsgsia
Useiudy

Prerequisite: Have earned credits of FN314

Introduction to insurance business. Life and non-life insurance products. Insurance
premium pricing. Insurance distribution channels. Underwriting process. Insurance claims
management. Financial statements analysis of insurance companies. Investments of insurance
companies. Risk management in insurance business. Reinsurance. Regulation of insurance business.

Contemporary issues in insurance business management.
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N4.454  AAINTIUNTEY 3 (3-0-6)
FN454  Financial Engineering

FUsdunen: aauldinn ne.311 way n4.312

nsUszandldadinAnansuasadATInAuNgBivanIsiu N159oNHUULASTMLINER STV
mMsudmiunidammensiussvaisassaungamuuasgssauiun. InetuFeanssryngAnssuds
duvesmdnming nguvdnninduaznguouiud msonuuundnning nsfmunsauazmsianandes
yomdnnindlunammsiiulneldgnsnsuinuaslagiBiiey mssenuuunagnsiiion1simdnning
M13NT2IUNTAMUUALNITUTINTANAEDS

Prerequisite: Have earned credits of FN311 and FN312

Applications of mathematical, statistical, and financial theories and models to resolve
financial problems of investors and fund raisers in innovative ways. Interesting topics include asset-
price behaviors, securities designs, advanced derivative pricing, and portfolio and advanced risk-

management strategies.

A9.455  FWUUINADBNBNISINEULATELENI9NITHY 3 (3-0-6)
FN455  Models for Financial Instrument Reporting
FurTeruneu: @aulaivn ne.311 way n9.312

a

mMsUszgnAldiuuSaemguiilessyuyagisssuveaioaionansiiu Tasianveyius
waveyitususl AMunmuansrosrvesdunindiasin wagiiesginsuimsanundedlagnisi log
maﬁwéﬁiﬁaﬁuawmmgmswmumamiﬁu

Prerequisite: Have earned credits of FN311 and FN312

The course introduces theoretical models for calculating fair values of financial
instruments, especially derivatives and embedded derivatives, estimating impairment values of

credit assets, and analyzing hedging for risk management. The results serve as inputs for financial

reports under accounting standards.

N3.456 NMIAATILNBYNUS 3 (3-0-6)
FN456 Derivatives Analysis
Idsauneu: @oulaivn ne.312

a v

ANusug Ut Udyy T eaIwmT AvBeuus Wy saUdu tesuIud uardyguaniudeu
FWENSwels MQuimIftimuasIAIeYUS NseanwUUNayNSNIsAMUvIza Weansiiailssanis
Josiunnudes

Prerequisite: Have earned credits of FN312
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Fundamental principles of derivatives, including futures and forward contracts, options,
warrants, swaps, and option embedded securities, derivatives pricing models, strategies for

speculating or hedging

n4.461 mﬁmwdwﬂizmﬁ%uqq 3 (3-0-6)
FN461  Advanced International Finance

Fdefuneu : g@aulaivn ne313

paAmsdusTrilsemAkaruIanssumesnsiiuiistulunaanisdu sudesulnnesisud
uarAunINgRITa widilunuiigsiamusoszauiuldaneaandnvindserinasema aanaviiay
TenIUTEINA LagaanAvialniay NMIUIMINIsRuYesiamstiuyd duldun MIliesginisau
Taonse nmsawulungundnningdssninasema menevienudsmnainisdies. msdahaudigamu
FENIUTENA NITUTINITRUN UMY

Prerequisite: Have earned credits of FN313

International financial markets, innovation of financial markets including cryptocurrencies
and digital assets, financing sources from international debt and stock markets and digital tokens;
financial management for multinational corporations, direct investment analysis, international

portfolio investments, political risk analysis, international capital budgeting and working capital

management

N9L471  LASEEHRAUTUNITEU 3 (3-0-6)
FN471  Econometrics for Finance

daruneu: @eulaivn n9.311 way ne.312

(itfunedsisiflimnnuin @425 wsugin 1 vie M.426 Wswgiin 2 ud vie Anwiie
FananmfeuiuiniflunamsAnuiioat)

mwgﬁaﬁ”ugm WU AUNITOANDLLTAAY LUUTIABATIIAT WUUTIABIANRUNIY NMTIATILY
wuumgsaifne Wy Wesstisiumanudiusuesi i smanisiu wensalfnuusmnienisiu
VIBNAEDUNGUN1NTRY nelddayaaseanaaianisiu

Prerequisite: Have earned credits of FN311 and FN312

(No credits earned from this course if EC425 Econometrics 1 or EC426 Econometrics 2 has
been taken or is taken with this course in the same semester)

Basic econometrics including linear regression, time-series model, volatility model, event
studies, etc. is employed to estimate the relationship of financial variables, to forecast financial

variables, or to test financial theories with real data in financial markets.
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n9.472 nsRugsiuAulngargsiamalulagnisiiu 3 (3-0-6)
FN472  Start-up Finance and Fintech

FtaAunew: @eulaivn ne311

LLmﬁmmmzqqiﬁa Startup Ms¥aIRUYY MsAwuadminensaiunukasiuls walulag
fiandszgndlugsianisiu uaznswamndndusiaimansiu

Prerequisite: Have earned credits of FN311

Conceptual and practical issues in a startup business development; financing startups,
operational goals and growth; technology applied in a finance business; a development of new

financial products

N491  MIRnwIlIzEesiuNsEugIAe 3 (3-0-6)
FN491  Selected Topics on Corporate Finance

dsauneu: @ouleivn ne.311 way ne.312

mnneissdulyvmanmsuiidulagiuvdeesams TaensiGeuiavBusnvgnisali
Antuass mieldnsdneiduniedielidndnuinsed wasuanasumuandiusiuiy neflo1asd
Haoudugiinlilstoasitaummamna uazilaugniodudeininis

Prerequisite: Have earned credits of FN311 and FN312

Analysis of selected or current financial issues using case studies, guided class discussions,

and business presentations

n4.492 miﬁﬂ‘mLaW’lzﬁaﬂﬁ’mmﬁamu 3 (3-0-6)
FN492  Selected Topics on Investments
Ftadunow: @aoulsivn ne311 waz N1.312

myinszisznulgmiunsamuinduiegiuitesesans lnensiseudasguen

' 1%
fal a =

wansaiiAnguass videldnsdiAnwidueesdielithdnuiiinsest uazuaniasurnudaiiusuiu Tne
fio1sdaeuduftivldtoasufiauvmauns wardarugniodudsienis

Prerequisite: Have earned credits of FN311 and FN312

Analysis of selected or current issues in the area of investments using case studies, guided

class discussions, and business presentations
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N9.493  NSANEIRNIISRIE uEn TUNS Y 3 (3-0-6)
FN493  Selected Topics on Financial Institutions
FuTeruneu: @aul@ivn N9.312 way n4.314

PN ¢ 3 1Y o a A & o oA A = 1% a
miﬁLﬂi%‘wﬂi%LﬂuﬂigmmuamuumimuwLﬂu{jﬁlﬁguuwialﬁa\‘iLQWWS Iﬂﬂﬂ’]'ﬁljﬁluz‘ﬂg‘Mﬂ‘Uﬂﬂ

' 1%
fal a =

winssifiAntuaie videldnsdlfnuuduedesdeliindnuinses uaznanidsuanuAaiiuganiu lag
fiornsdaeudulFuldtoasuftanmmauna wasdarugniodudinms

Prerequisite: Have earned credits of FN312 and FN314

Analysis of selected or current issues in the area of financial institutions using case

studies, guided class discussions, and business presentations

N9.499  NSANIPATENINNTRY (0-0-9)
FN499  Independent Study in Finance

AsAunew: aouldivn na.311 way N4.312

Auatshdeomenmsiuiiala vieduaifefmunausfguiionsnadeuiouinisan uas
Jpzitym Weneumanuetaduszuy lngenfedoyaannumeasine 9 saudansEninyen1sideu
FIBUNANITANYA

Prerequisite: Have earned credits of FN311 and FN312

Researching on an interesting topic. Being able to identify problems or raise questions,

then provide evidence to resolve them. A study report is required.

2.2.2 33 8NN15AAN
1) 3y endeAu

nR.211 WeANTINEUILAA 3 (3-0-6)
MK211 Consumer Behavior

Fdsduneu: @auleivn ne.201

wnAnuaznguitevhenudlanginssuguilne demeirussneuseumnudauuy
ﬁgalﬁue?’mﬁumwawwﬁm%wmLLaswqaﬂﬁumamﬂumﬁmeﬁﬂizmumsé]’mﬁﬂﬁa Uadesina 9 it
melunazneueniifinasonisindulate wnsmguimadenlmitatiumnudlaguilaaanifmadng
WAz TRIUEIIN WaENSUIHUIANLAALAEN BVNE LI LAz Y BE e UssgnAlun15AN Y
nginssufuilne uenlumnilidemssnsounquasessauesssiaroduilag alussaumesjuilnadegsia
nsviau ey

n3UsEenAlENTIATIEIngRnTsuUsInATUNITINNAENEN NSRRI
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Prerequisite: Have earned credits of MK201

The central theme of this course is a study of concepts and theories of behavioral
analysis to understand consumers and their behaviors. The content includes traditional thinking,
which emphasizes psycholosgical and behavioral theory for the purchasing decision-making process,
and contemporary alternative theories from sociology and anthropology, which emphasizes
understanding consumers from social and cultural dimensions. The course also covers different
perspectives on ethical issues, including unethical business conduct and the dark side of consumer
behavior. The content also focuses on the practical applications of consumer behavior analysis in

marketing.
nR.311  NITIATIEILardanITan 3 (306

MK311  Customer Analytics and Management

wtdunow: dnfinwdrennisnain wazaouleiu ne.211

msuesgnAlugudnans msadeduiusnmiugnAsuunasvlesudeyagndn demsein
Uszneudie n1sdaiudeyagninfiudeyagnujduiusiugnAdimeniu FBnnsiivuaznmsieseidey
gnéileltuszneunisimaulavnamsnainuazgsia deyagunuunginssudedniileairsnuidladums
nsandulavesgnA nsaansalngAnssuwazeaniuuUsEauMsalliiugnAl nsAnyarnsiddnenasn
FInvesgnm lUsunsumsdnnisanuduiusiugna meiaunagnslunism vene uagsnwigiugna
Wieriuyadmsldinenasntiedinvegnin msaisduiusnwluguuuuiRuamnumanislitugndn

Prerequisite: Marketing major and have earned credits of MK211

The central theme of this course is customer-centricity and customer relationships
enabled by a customer data platform (CDP), which collects and unifies customers' data from
various sources and touchpoints. The content includes different data collection and analytics of
such customer data to inform marketing and business decisions, gain customer insight and
behavioral patterns, which use to map the customer journey, predict customers' behaviors and
design customer experience. The course also covers the customer lifetime value concept in
customer relationship management programs. Students will learn how to develop customer

acquisition, expansion, and retention strategies, which will enable them to achieve optimized

customer lifetime value and delightful customer relationships.
nR312  MSIANSASIAUANTINAENS 3 (3-0-6)

MK312  Strategic Brand Management
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Ftadunow: aoulaivn nn.211

sthiluazanuuinvouresinmanaud e meinszneudie nsieneidiodila
ngugnén Msidenngugniimanzan mssenuuunAuUAislRlFfmuLaiuwemsEuf s
MuHULAETUANagNSNIIRIAvesITAUA mavhliuusuidainaulnegudBu memuan Yssdiuka
WAEATIVHBUAVNINYBINTIAUAT

Prerequisite: Have earned credits of MK211

The central theme of this course is to introduce students to the overall responsibilities
and tasks of a brand manager. The content includes developing and understanding different
customer segments, the methodology to select the strategic target market(s), the design of brand
positioning and identity, brand strategy and marketing programs, growing and sustaining brand

equity, brand audit, and brand health check.
9313 MTEneIeaaiiensendule 3 (3-0-6)

MK313  Marketing Research for Decision Making
Fwdedunaw: aaulaivn wu.204 way NR.312
nsrUIUMTHENIMIRaIAInIEmeesinn1maIn Womeiviuszneude muddgmes
MiTemenisnata maamusinurlunisnisdum nsiesed msdauaszideyaiiiothunldlunis
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Prerequisite: Have earned credits of BA204 and MK312

The central theme of this course is the marketing research process from a marketer's
perspective. The content includes the importance of marketing research, research skill
development in seeking, analyzing, and synthesizing information to formulate marketing problem
statements from which research questions are derived, integrating marketing problems with the
research question, marketing research designs including qualitative, quantitative research, and
mixed methods. The course also covers the development of data collection tools, fieldwork,

analyzing and reporting research results to answer the research question, and developing a

marketing strategy to solve marketing problems.
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N9.314  A1SINNISHARTUNLALUSNNT 3 (3-0-6)

MK314  Product and Service Management

Fdsduneu: aeulaiv nn.211

msAnmINsdnmsuaznsTenagnskanfasiuasuinsiiufulamiduaudnans iemseinn
Usenausie Aileny anuddsy Anuwansisseninmdndasinazuinms Jadunnelusazneuendiinase
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Uszaumsmannuimsiiteadnadszaunsalliigndn (7P’s) nagmduimsanenansiae/ naunansusiuazns
IAN152993TIaNAASUUaTUINT MIsaniuuimuRdadusilaruInsinilaeunsaiadssaunisel
Tirugniuazatsnualifuesdnsluszezensiunslfindeaionamsnainsing 9 wu srauiunn
wuudiansgsie Auildeuins mswansandusiuinnssy smfueiesdleilddmiuniseuny Ussidy

warUFUUTIAUA N 1Y LUUTIRRATIANES kae WUUTIRDIB-LBTNAIeA

Prerequisite: Have earned credits of MK211

A central theme of the course is the study of management and planning of
customer-centric product and service strategy. The content includes the definition,
importance, and unique differences between products and services, as well as internal and
external factors affecting management, market positioning, product and service decision
strategies, such as customer experience-enhanced service marketing mix (7P's), product mix,
product line, product portfolio, and product and service life cycle management. The course
also covers new product and service design and essential tools to create a positive customer
experience and long-term organizational value, which are the Business Model Canvas,
Service Blueprint, Innovative Product Development, and tools for monitoring, evaluating, and

improving service quality, such as SERVQUAL and E-SERVQUAL models.
N9.315  ASIANITIIABAZNNSASINAATLS 3 (3-06)

MK315  Pricing Management & Profitability

Furderuneu: @aulaivn Uv.202 way nn.201
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Prerequisite: Have earned credits of AC202 and MK201

A central theme of the course is to introduce students to price setting and pricing
strategies, which are important drivers of profitability through hands-on workshops and case
studies. The content includes applying methodologies and concepts such as cost-based pricing,
competitor-based pricing, customer value-based pricing, breakeven analysis, price elasticity, price
segmentation, pricing of interrelated products, dynamic pricing, competitive pricing strategy, and

pricing psychology in different business settings.
N9.316  NIFIANITVOINNITIRIINAUNE 3 (3-0-6)

MK316  Distribution Channel Management

Fwdedunaw: aaulaivy ne.201
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Prerequisite: Have earned credits of MK201

A central theme of the course is distribution channel systems for traditional and
modern trade, their roles, management constraints, and integration into the marketing strategy. The
content includes analysis of dynamic market factors, design and distribution of channels for
effective and efficient management distribution networks, and strategic deployment of multi-
channel marketing and omnichannel decisions to gain competitive advantages. The course also
covers the roles, behavior of channel members, dimensions of channel power, management of
channel conflict, channel incentive programs, coordination of channel relationships, and trade
marketing, developing, controlling, and evaluating a distribution channel in consumer and business

markets.
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NA.317  A1SHOENINTAAIALULYININTG 3 (3-0-6)

MK317  Integrated Marketing Communications

wdsduneu: doulaivn ne.312
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Prerequisite: Have earned credits of MK312

The central theme of this course is concepts, principles, and approaches to integrated
marketing communications in response to the marketing challenge. The content includes an
integrated marketing communications plan in terms of message and seamless contact point (digital
and physical) integration and evaluation, based on the understanding of consumer and brand,

especially brand positioning.
n9.318 ndeyadnisandula 3 (3-0-6)

MK318 From Data to Decisions

Fndadunew: dnfnwiviennisnain wazasulaivy ne.313
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Prerequisite: Marketing major and have earned credits of MK313

The central theme of this course is to build decision-making-related skills emphasizing the
use of data and marketing metrics to create impactful decisions in various landscapes and
perspectives via a hands-on approach with assignments, projects, and case studies. The content
includes data acquisition, analysis, visualization, obtaining various types of data used in marketing
from multiple data sources, and cleaning and storing them for easy access and interchange.

Students will learn how to conduct online data (web) scraping and import data from other primary

and secondary data sources. The course also covers various approaches to marketing data analysis
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and their application across multiple marketing situations, equipping students with the art of

visualizing data in a way that aids businesses in making effective decisions.
N9.319 NAgNSNIINAIARIVEA 3 (306

MK319 Digital Marketing Strategy
Avsruneu: @eulainn ne.312
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Prerequisite: Have earned credits of MK312

The central theme of this course is to educate students to understand how to apply digital
technologies to craft marketing strategies in responding to consumer and business markets in a
digital era. The content includes issues and challenges of digital technologies in the competitive
marketing landscape, leveraging digital technologies to gain competitive advantage, formulating

digital marketing strategy, and designing metrics to measure the success of digital marketing

strategy.
nna11 msmanaiienudadu 3 (3-0-6)

MK411 Sustainability Marketing

Fwdadunew: aaulaivy nn.312
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Prerequisite: Have earned credits of MK312

The central theme of this course is how responsible marketing management can contribute

to sustainability and discussing the adverse impact of conventional business and marketing

mindsets and practices. The content includes changes from the organizational level by employing
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sustainability-related concepts and conducts, strategic management tools, and technology to
create competitive business advantage with the responsibility to stakeholders and commitment to
overall sustainability, which later influences changes in marketing management from creating
sustainable value, targeting, branding, to other key marketing strategies. The course also covers

marketing applications for not-for-profit organizations and social enterprises.
nn.412 N15IANITNSAAIATUES 3 (3-0-6)

MK412 Marketing Management Capstone

FsAuneu: dnAnwenivinisnan wazaeulaiun ne.318
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Prerequisite: Marketing major and have earned credits of MK318

The central theme of this course is to integrate marketing theories, concepts, and
knowledge to develop marketing strategies and plans via a learning-by-doing approach. The
content includes developing a comprehensive marketing plan, using marketing simulation, or a
consultative project for a real firm to develop skills in marketing decision-making and marketing

performance analysis in a dynamic and competitive environment.

2) Ayaen

nA.321  ASAAARUTENBUNTT 3 (306)

MK321  Entrepreneurial Marketing
sAunew: aoulaivn nm.201
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Prerequisite: Have earned credits of MK201
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The central theme of this course is to examine key entrepreneurial marketing theories,
concepts, and strategies that can be applied to both established and new businesses operating in
fast-changing, volatile business environments via a series of hands-on case studies and business
simulation. The content includes a discussion of the evolution of the marketing and
entrepreneurship interfaces, an exploration of the underlying elements of entrepreneurial
marketing. The course also covers how entrepreneurs can proactively identify, evaluate, and
exploit market opportunities to acquire and retain profitable customers and how to formulate
entrepreneurial marketing strategies using innovative approaches to risk management, resource

leveraging, and value creation.
nRN.322  NISIANITATUAN 3 (306

MK322  Retail Management

Ftadunow: aaulaivn np.211
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Prerequisite: Have earned credits of MK211

The central theme of this course is a study of retail business management, based on
shopper behavior understanding in order to determine effective retailing strategy and retail
marketing mix so that the store can compete in the retail business, covering on-site, online, and
Omni retail. The content includes retail concept development, location selection, store design and
decoration, and category management, including determining the breadth and depth of product
categories, purchasing, store layout, product display, retail pricing, promotion, and retail human

resources.
A9.323  N15INNITITUVIY 3 (306

MK323  Sales Management

Fu1Terunau: @aauleivn ne.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is to study the modern concept of sales management
that requires internal and external data usage. The content includes the use of internal and
external information for situation analysis and qualitative and quantitative data to plan and
determine sales strategies to satisfy target customers and purchase decisions. This course also
studies how to build effective sales teams and ethical sales management under the proper use of

technology.
nn.324  ASAAIATING 3 (306)

MK324  Business to Business Marketing

Furdaruneu: @oulaivn nn.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is a study of creating marketing strategies in the
business market. The content includes different and intertwined business marketing and consumer
market, vision in the business market, analyzing market environments in business marketing,
procurement and service design for the business market, business purchasing behavior,
government purchasing behavior, marketing opportunities, marketing strategy, product
development and management, business marketing channels, marketing communications, digital
marketing for the business market, sales management, selling techniques, pricing and negotiation,

marketing evaluation, and customer satisfaction.
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A9.325  A1SAAABINNTS 3 (3-0-6)

MK325  Food Marketing

Fwdsduneu: @oulaivn nn.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is food product marketing and food innovation. The
content includes challenging environmental factors affecting the food industry, such as trends and
consumers' social and behavioral characteristics, which drive food consumption decisions and
behavior. The course also covers searching and understanding the food technologies enablers in

developing a competitive value proposition for food products and practicing creating food

marketing strategies.
AMN.326  NISRAIATENINUTELNA 3 (3-0-6)

MK326  International Marketing

Fwdedunaw: aaulaivn ne.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is a study of concepts and ways of doing international
marketing, including importing and exporting, foreign direct investment, marketing strategy in
globalization, and factors affecting international marketing through in-class assighments, case

studies, and group projects. The content includes gaining consumer insights across international

markets and translating them into appropriate marketing programs, linkages of the dynamic
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international environments, international opportunities, and international marketing strategies

through an international marketing manager.
ne.327  nslayanada 3 (306

MK327  Digital Advertising
wdsfuneu: aauldivn ne.319
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Prerequisite: Have earned credits of MK319

The central theme of this course is to educate students to understand the digital
advertising planning process that aligns with the digital marketing plan via a hands-on approach
with assignments and projects. The content includes digital advertising channel selection,
communication strategy, execution in different digital advertising platforms, and performance

measurement.

AM.395 WIVaNLAY 119N159a19 1 3 (3-0-6)
MK395 Special Topics in Marketing 1
FurTerunau : @aauleivn ne.312
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Prerequisite: Have earned credits of MK312
Philosophy, concepts, principles, tools, innovations, recent trends, and recent
developments in marketing to develop students' thinking and paradigmatic view that will be

beneficial to their future careers.

AM.396 WIVBNLAY N19N1THANR 2 3 (3-0-6)
MK396 Special Topics in Marketing 2

Audssunau : @aulaivi ne.312
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Prerequisite: Have earned credits of MK312
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Philosophy, concepts, principles, tools, innovations, recent trends, and recent
developments in marketing to develop students' thinking and paradigmatic view that will be

beneficial to their future careers.

nM.495 VDAY N19NITAAIN 3 3 (3-0-6)
MK495 Special Topics in Marketing 3
FuTerunau : @aulaivn ne.312
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Prerequisite: Have earned credits of MK312

Philosophy, concepts, principles, tools, innovations, recent trends, and recent
developments in marketing to develop students' thinking and paradigmatic view that will be
beneficial to their future careers.
N9.496 FTaTiLAY N19N1TRaIR 4 3 (3-0-6)
MK496 Special Topics in Marketing 4

dsAuneu : @aulaivn nn.312
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Prerequisite: Have earned credits of MK312

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in marketing to develop students' thinking and paradigmatic view that will be

beneficial to their future careers.

N9.499 N1IANYIDATENINITNAA 3 (0-0-9)
MK499 Independent Study in Marketing
AsAuneu : dnfnwennisnan wazaeulaivn ne.312
nyiRedymvseinideiiayninisnaialagldnd@nyaivivinisnainnelinisaiuasaLaay
Tifuuzihesensdivinuiniaenndesiuassenussanazussingindnminisnain
Prerequisite: Marketing major and Have earned credits of MK312
The central theme of this course is an individual project basis. During the course, the
student conducts research on a particular problem or topic in marketing under the supervision of

an advisor in accordance with the ethical and professional norms in marketing.

2.2.3 AU DNTTUVETAUNALNDNISIANTS
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1) A nenUsAu

5311 enufidesiufenfunadeulusunsudonvilnseu 3 (3-0-
6)
IS311  Introduction to Programming with Python
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Flowchart or activity diagram, overview, setup, basic syntax, variables, operators, decision
making and loops, data types such as numbers, string, lists, tuples, dictionary, date and time
management, functions, modules, file I/O management, exception handling, object-oriented

programming, regular expression, GUI programming, data structure and algorithm

58.312  U1INTBINNEGINT 3 (3-0-6)
IS312  Business Intelligence and Analytics

F1sAunew: @oulaivn 1@.201
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Prerequisite: Have earned credits of 15201

Overview of business intelligence, analytics, data science, and artificial intelligence, The
nature of data, statistical modeling, and visualization, The data mining process, methods, and
algorithms, Emerging issues and practice of data visualization, Text mining, sentiment analysis, and
social analytics, Big data, cloud computing, and location analytics, Workshops for dashboard,

classification and image recognition
58313 N15ARANIUYaNNTIRIVLIATEUIBLAYNITUTEUIAHAWUUAATIA 3 (3-

0-6)

IS313  Business Data Communications on Cloud Computing and Networking
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Introduction to data communication, computer network models, Internet, computer
networks, network security, network management, Concepts of Distributed Systems, High
Performance Computing, Information Storage Management, Overview of Cloud Computing, Cloud
Computing Models, Components of Cloud Computing, Emergent Trends and Practices, Cloud
Security, Cloud Monitoring, Artificial Intelligence in Cloud Computing, Career Opportunities and Job
Roles in Cloud Computing

58314 szuugIuleya 3 (3-0-6)
IS314  Database Systems
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Database architecture, relational database, relational algebra, Structured Query language:
data definition, data manipulation, relational integrity, database design: normalization, Entity
Relationship diagram, case tools, data recovery, data concurrency, data security, web database,

NoSQL, big data

SA.315  NFATITNTTUU HATNITAS UV 3 (3-0-6)
IS315  Systems Analysis and Modeling
Fudsrunau: aaulaivn sa.314
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Prerequisite: Have earned credits of 1S314
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System development approaches and methodologies, roles and skills of system analyst,
understanding business strategy, business knowledge, investigating situation and considering
perspectives of IS/IT projects, future state analysis, change and development strategies,
requirements engineering, object modeling, business process modeling, Agile methodology, RPA

and business process

38.317 mmﬁumﬂaaﬂﬁﬁLLazmiﬂ’JU@mwumiaumﬂ 3 (3-0-6)
IS317  Information Systems Security and Control

Fwdsduneu: @euliiv) 54.201
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Prerequisite: Have earned credits of 15201

Risks associated information systems and how to mitigate these risks which comprise top
management and operation in computer center, application, data base, blockchain, network
operating system, and computer network. In addition, the course will introduce introduction of IT
standard, law and ethics. This course also introduces fundamentally practical experience on how
to implement controls in information systems based on 1SO27001 and fundamentally analyse
security and control using tableau.
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58318 SEUUATAUMAAIUNTRULAE N TURYTRNONITIUNUNSNGINTDIANT 3 (3-0-6)
IS318  Financial and Accounting Information Systems for Enterprise Resource Planning

JdsAuneu: aeuldivn 5a.201
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WHudy iamﬁqm’mLﬁaqLLazmmﬁumﬂaamﬁaLLazmimmmmzmumsmaqiﬁaLﬁaﬂaaﬁumwmﬁm Hn
UTRRefuMIimuaAnsiaueesiiuls dmiussuumanausunineInsesdnsvunnaite L
annsaldussuuludody LLazmﬁmswﬁ%’agaﬁﬁmLﬁUMizUUﬂTﬁTNLLNW%’WEnﬂsaaﬁmﬁwmmﬂsu
msleeieyaidedldiulnelUludeduls

Y

Prerequisite: Have earned credits of 15201
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Fundamental concept of ERP system, funding information systems, business processes
such as revenue, expense and production. In addition, risks associated with business processes and
security and control related to mitigate those risks. This course.also introduces fundamentally
practical experience on how to configure core functions of ERP systems for medium enterprise and

fundamentally analyse data on ERP using rapidminer.

58319  g3nediénnsetind 3 (3-0-6)
IS319  Electronic Business

Fwdsduneu : aeuldin 5a.201

nsoULIARUsHINRIgIABAnTTeiind anudiuguiatulinagsiadidnnsoind ueundie
Fu walulad anuvasadeuazUsznunistosiuanududiudi nagnsgsiadidnvsedndsiudenisnain
e uazUssfiumsdnnisgsiedidnnseiind mssenuuuiivladuasiedesdeluianiunmslediieri
lasansgsnediannsedndass

Prerequisite: Have earned credits of 15201

Conceptual frameworks of different types of electronic business, basic concept of
electronic business model, applications, technology, security, and privacy protection issues.
Electronic business strategy together with digital marketing and electronic business management

issues, website design and development tools (WordPress) to implement a real electronic business

project.

58411 nsRmIAIULEUNGAT 3 (3-0-6)
IS411  Internet Application Development

dsfuneu: aaulaivn 54.315

Bnsuardunounsiaszusnuuudy nstnaea wessu wdesdle uaznwilusunsusg
q waluildlaaius wes @5nes Alddmsuiaunssuunuuudu mawruduliensausundeuau
nsuanssaldmuvantasvesgUnsnl BBnafvaniugingldnalnsma q 1wy and wae wadu Dudu
msldfouszaniuiu grgeuveinndeulusunsussuunuuuividesionslaufliAnanudens uay
wmadesiulunsudlugasoumatuiioadsanuiiuasasadelifussuunuuiv Bnfumls
ansaasszuvnuuuuwuldneuiudld Aideudedugiudeya niendoyadilsainnslduinms e
file (AP Buanldeny

Prerequisite: Have earned credits of 1S315

How-to and steps for developing information system. Web protocols, standards and
programming languages for both client and server sides. How to develop a responsive website.

Storing states and other temporary data using web cookies and session. Displaying media on
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website. Web application weakness; i.e., points that are vulnerable to hackers. Technique to
correct and increase security. Student will create web application that interacts with users run on
desktop or mobile devices and connects to database or retrieves data from other web services or

API

584.415 n1seenwuukarUsuldsyuvasauma 3 (3-0-6)
IS415  Information Systems Design and Implementation

Fwdsduneu: @euldiv 54.315

wlavan1seanwuukaznseenLuUanUnenssy nmseenwuudUssauiuglosiulufuun
nseanuuULTLsaUaudan (responsive) wazlumilisea (material) n1seaniuudIuysEauiuglidmsu
weundedunatioU 1iu Jefieuazleledl nsesnwuugudeyalidnduivdiudiaewesdiusrauues
#l9 uazuaUnAiaduiuuuy mfinduasnaaeusruy mIsenuuuiituiadouselaiu (domain driven)
iauﬁamiymmmagﬁmé’?«wumLﬁaa wwIAaneay (DevOps) unanvloTuABUIMLLLEY UAzN1SIANTS
384 (release) wioumensinauuseimudam (issues)

Prerequisite: Have earned credits of 1S315

Design phase and system architecture design. User interface design including responsive
and material design concept, user interface design for desktop, web, mobile and loT applications.
Database design including Ul mockup and prototyping. System deployment and testing. Domain
driven design with continuous integration and delivery. DevOps, container platform and release

management with issue tracking.

58.416  MIATIIABUTEUUAITAUINA 3 (3-0-6)
IS416  Information Systems Audit

Fdadunew: aeuldin sa.317

FEmsuazimeilasig o dmsumsnsedeuiiolinsuinfiansiiianessuuasaumetsTu
PuAuegIzay MslIEnsuasmaliansasiadeusing  sausinsldmelulabifiodigluns
P3RADY ATINABUITTUVATAUATasHY FumsdiunuresfuimauasmsufiRnssruuasaumna
Tugudreuiunes lWswnsudszand grudeya vdenwu ssuuUfifniswsevis wazssuuiniatig

ABUAILADS TINTINITIAIINTZAIBYINNTT UEZTIENIUNITNTIEDUTILANASIUINAITNTIVEDUDU TINE

a

AnuftRiRefunmsmsaeusruvasaumadesiu melfnueiesdietisanasuiifenldiuily
Prerequisite: Have earned credits of 1S317
The course covers various issues in IT auditing. Issues such as introduction of auditing
mechanisms which comprise top management and operation in computer center, application, data

base, blockchain, network operating system, and computer network, technical audit trails, audit
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processes, working paper, and audit report will be discussed. This course also introduces
fundamentally practical experience on how to audit information systems and how use audit tools:

excel, ACL, and teammate.

2) I ueniden

54281 edesdiemsiinnndunoninesdmiugly 3 (3-0-6)
IS281  Tools for End-Users Computing and Development

nsldwensidanisgiudeya iledanmsteyassrafuszuy worduasmasinmaiedine
FoyauazihiauenenuiaivayunmsufoRnu minausuaznsinaula saudansldeenduasng
anmwndeslunsmsimunldetimniiazie ieaiueuniiadumsssiafianmnsadeuseiudoya
Tuunasvosudu 9 ¢ ueundinduansadhdsldangunsalinsdwivionuusiwes (lalaswovd nn
0% wov)

Use database management systems to manage systematic data; spreadsheet software for
data analysis and report presentation for operation, planning and decision making; and using
software having a faster and easier development environment for building business applications

that can connect data from many platforms. Applications can be accessed via mobile devices or

via the browser (Microsoft Power Apps).

58.282  mseenuuularUszilluduseUssauiugly 3 (3-0-6)
IS282  User Interface Design and Evaluation

NIZUIUNITNITNWUUAIURDUTZ AU miLﬁman’mﬁa;&a ﬂ’lﬁmi’wﬁ;ﬂ%’muuawm
a0 UnenITUATAUMNA LaZNTORNLUULTILNARA NYUALNANNNTNNTERNIUY miaamwuﬁu}wﬂ%’muﬂu
vdn MsvidiuLuy mIsenuuvduieUssauniindugly nsdiAnwiReiuanudesnis mseenuuy
warmsUseiiu nsUseliudiudeysyany msasauagn1sadeun1siFudie nsdeasuasnisldaed
AUNU NMSUNSISnETenans

Interface design procedure, data gathering, task and user analysis, information architecture
and conceptual design, design principles and rationales, user-centered design, prototyping,
graphical user interface design, case study on requirements, design and evaluation, interface
evaluation, usability inspection and testing, communication and using findings, software

maintenance
5a.361  Unyayrsehvg 3 (3-0-6)

IS361  Artificial Intelligence

FuTedunau : @aul@ivn 5a.201
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Prerequisite: Have earned credits of 15201

Concepts and fundamentals of Artificial Intelligence (Al). Applications of Al i.e. core
business data, sales and marketing, media, natural language, content creation and community

building. Data, technology and people preparation. Al implementation strategy, implications and as

a service approach. The example of Al i.e. churn analysis. Economical perspective of Al.

5a.381 nsesfledmsuimuivieundintuasweundeduuulnsdwidede 3 (3-0-6)
IS381  Web and Mobile Development Tool

wTsAunew: deuliivn 98311

nsannueUndlnduuuiiefie Taeldinsuisaiidon Bouimsldiedesdiosis 1w lefis (DE),
loafilA (SDK) wazahumuaunestusgrafuszuunaudedulufisiamn Uuusdmy fauiusiugly
wuue ez sruUALa Uiuusinadenleaaznsdamsteyaluleundiady e liweundiadu
shemsiiesdadlasluledu (asynchronization) msideslesueundiaduiiudeyaanvansuvas nsveaey
waddfnuasinsoundinduuuiiofo

Prerequisite: Have earned credits of 15311

Mobile applications develop using emerging frameworks. Learn how to use tools such as
IDE, SDK and version control to systematically and collaboratively work as a development team.
User interaction implementation via forms and gestures. Implement routing and state management
in mobile applications. Speed up mobile applications via asynchronization. Integrate mobile

applications with various data sources. Test, build and deploy mobile applications.

54395  wialuladiBsdnilogsia 3 (3-0-6)
IS395  Deep Technologies for Business

AnUsdunen : aauldiv sa.201

USwy uudn vdnms iedesdlioveamaluladifedn 1-3 wdeslle fleglunszua iiertesiugsia

wazo1¥nluawianvestindnw nisastleufjuanseldiasote

Prerequisite: Have earned credits of 15201
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Philosophy, concepts, principles, tools of 1-3 deep technologies in trends relating to
business and future careers of students, hands-on learning
s8.061  wnUfthdugdunsieseideyagsia 3 (3-0-6)
IS461  Advanced Practice in Business Data Analytics

ArtaRunou: aouladvn sa.312

amsuveaaiesiedmiuminesiteya wiewlouarnuiisadesiuingiissia Anug
Rendudeya m3sdnnisteya msuansdeya msadrsuuudiasmaadia msiiidssansam msBouiuuy
Lififaou nsSeuuuuiidaon N15aduUUTIaRILaENINTINERY

Prerequisite: Have earned credits of 15312

Overview of Tools for Data Analytics, Related Analytic Tools and Languages, Data Basics,

Data Manipulation, Data Visualization, Statistical Modeling, Optimization, Unsupervised Learning,

Supervised Learning, Modeling and Validation

36.462 mﬁ@migméﬁ'mﬂaﬁi‘?uqq 3 (3-0-6)
IS462  Advanced Database Management

FrtaRunou: aoulain 4.314

mssenuuugutoyasdiiudtugs malumandsdoya nsléiedestio (lulaseens wites ©
1a)luﬂszmumsaﬁ’m NNSkURY LLazﬂﬁImam’J’agaLﬁaé’mm‘%aaﬂmma%’aaﬂaLﬁav‘hiwsmuﬁ'mﬁumsmmmu
dndule mssenuuugudeyalusziumenn mduasiledidu sQL Tumsmuaugiudoya msdnms
gudeyaseszuuiansgiudeyaiiviuaiis (Oracle Database) Msdanisgiudeyauunaind uasluna
F1utaya NoSQL

Prerequisite: Have earned credits of 15314

Advanced relational database design; data warehouse modeling, using Microsoft Power Bl
for extracting, transforming, and loading process (ETL process) to prepare data model for planning
and decision making reports; physical database design; SQL statements and functions for database

control; database management with modern database management system (Oracle Database);

Cloud database management; and NoSQL database model.

58.467  MITANTLaEIATIEigIivsaulal 3 (3-0-6)
IS467  Online Business Management and Analytic

Fwdadunew: aauldiv 58319

wnfn mada wazuuIvnasg 4 Milidlanginssuguilneosulavuazsiliigsivesulat

Uszauanudnsa madlnseilunagsisosulad nsasanllemgsivesulal mslémedauazunanesy
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Fing ﬂium5’3mezﬁ%@gamaqqiﬁaaaulaﬁuuL%Ul%ﬁLLazﬁaﬁqﬂmaaulaﬁ (19U Google Analytics, Google
Search Console, Google Ads, Facebook Data Analytics, A/B Testing, Search Engine Optimization)

va ¥ v

Usziiuwnlthmesgsiveaulay msiuidvia ngmnewaswseetydiduasestoyadiuyanadiioades
funsihgsteeeulad dndnwilassusaziinnsldmaiiauazunasosulunisimszidoyavegsna
ooulatiing 9 Welidmuuzihlunmsuiuusuasausunusasdlunsigsisosuladlidanuannsaly
nsutule

Prerequisite: Have earned credits of 15319

Concepts, techniques, and approaches to understand online consumer behaviors and run
a successful online business. Online business model analysis, business online content creation, use
of tools and platforms to analyze online business data on the website and online social media
(e.g. Google Analytics, Google Search Console, Google Ads, Facebook Pixel and Marketing Analytics,
A/B Testing, Search Engine Optimization), digital finance trend and law issues related to online
business. Students will have project work and workshops to practice various online business data

analysis techniques and platforms to propose the improvements and campaign planning

suggestions to enhance competitive advantages of online business.

58.482  MsUsEAUAMAINYONALIS 3 (3-0-6)

1S482  Software Quality Assurance

JdsAuneu: aaulaivn s@.415

Anusug s ununeeNiLas Tausssugunn Fermunduamnmeoniieg snesgIuua
LUUINABNIAINTINGENALIS N15391500 NIATIVABULDNALIT NSNAABULATIIUGDU N1IIANIINT
Svundgendas ulsuns nszurunsLastuRoy Msiana NMsnnsauEss MsiansTimanetees
WAETEANAY WNUNITUTHAUAMAINTINALIT LINTFIUAMNINYDNALIS

Prerequisite: Have earned credits of 15415

Software Quality Fundamentals, Quality Culture, Software Quality Requirements, Software
Engineering Standards and Models, Reviews, Software Audits, Verification and Validation, Software
Configuration Management, Policies, Processes, and Procedures, Measurement, Risk Management,

Supplier Management and Agreements, Software Quality Assurance Plan, Software Quality Standard

58.491  1ASINSNLARAIUSEUUEITAUNA 3 (3-0-6)

IS491  Senior Project in Information Systems
FyrdeAuneu: doulainn sa.415
miﬂﬂﬂﬁﬁaaﬁhﬁL‘ﬁu%‘U‘ULLaquJiimﬂ’]ﬂumﬁmiwﬁuazaaﬂLL‘U‘Ui%‘U‘U RPNV LAY

ABNNINBT MTIAATIENUATDBNUUUFIUTOYE WAZBIAANILIATUNITUTINTIANT SIUVawIAnTIdAgydY
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Prerequisite: Have earned credits of 1S415

Systematic and integrated practice of analysis, design, programming, database,
management, and other relevant concepts to develop an information system project.
Development of applications or customization of software package for startup business /

organization / community.

58.493  wiAlulagfialvdiuuinnssuniegsia 3 (3-0-6)
IS493  Emerging Technologies and Business Innovations
ArtaRuneu: doulain 5a.319
walulad winnssu uazn1sudlunnegsia MsIaNsuinnssu winnssunnegsia (Wansue
U3N13 LUUTIR09NR) NSAAWEBNILUY Buamion wnAnuealad nmsiuuaswnliuveunaluladiin
Tl waluladiinlrduszinnene q nsdldnyinalulagifalnifuuinnssuniegsia
Prerequisite: Have earned credits of 1S319
Technology, innovation and business competitiveness, innovation management, business
innovation (product, process, business model), design thinking, lean startup, agile concept, overview
and trends of emerging technologies, emerging technologies in trends, case study of emerging

technologies and business innovations

2.2.4 3BUBNNITUINITBIANTT MITUTLNBUNIT WAzNTWeNTUYLE
1 a a [ L4
NENAIYINITUTIIINTNENTUYEE (HR)
1) v nandsAu
MUL211 MIUIMININEINTUYYE 3 (3-0-6)
HR211  Human Resource Management

aa o

WUIARNITUTMSNINENSUYWITRINA NAENSNMTUTMININGNTUYLS MIIATIANUY N3
JWQLLNHVI%JWEHﬂiMWf}?j MMIATIMLAZAALADN  ATRNDUTULAZHAILN M3Usziiiunsujunau NS
Usglenilnauunu naenaumsaiausseInIalunIsiney waensusmMmsneInIuyydseninaUsena

Concepts of human resource management and digitalization of human resource
management, strategic human resource management, job analysis, human resource planning,

recruitment and selection, training and development, performance appraisal, compensation and

benefits, employee relations, and international human resource management.
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nu212  Vinwensdeans nsiuiig wazn1siesseTes 3 (3-0-6)
HR212  Communication, Persuasive and Negotiation Skills

WNAAMTABANTININTIMNT  NIzUUNINSARReRoas MsAndedeasszuileyana N
WAZBIANTT  WIAANITUINIANUTALEILAZNITIATAINRTEY  NAENSUAL JULUUVBINTUTMINTAUTALES
WarNTRseses malanmsiiaues sl wazesadeses msldimaluladiiionisdeans

Concepts of managerial communications, communication process, interpersonal
communication, communication in groups, organizational communication, conflict management
and negotiation concepts, strategies and models of conflict management and negotiation, and

techniques of presentation, persuasion, and negotiation, using technology in communication.

311 weRnssuesnIsuaznsdugl 3 (3-0-6)
HR311  Organizational Behavior and Leadership

amsudygmmehauluedinms mafiuvssansamnsiauluesing seluseiudaen
UARa  TPAUNGY  uazIEAUBIAnIs  Anwianmuandensne o Tuesdnswaznisinadngnisiduesinis
adelval  wnAsuasvquinsdufihguuie q  wgAnssumsihiiaensdesiuaniunisaliayas
\WasLuUAY

Concepts and underlying frameworks on work performance at all levels including
individual, group, and organization. Exploring organizational environment and managerial issues
related to organizational changes in the modern era. Depicting leadership styles, leadership traits,

and leadership behavior that are suited for the abrupt changes.

U312 FTUUMTUIMITNANY 3 (3-0-6)
HR312  Performance Management System

WAANSUSINSNANSUL URIL/HaTY MIUIMINaNSU TR/ NauBanagns
nsrUIUMINMFUIMIaMSUTRNL/HaNY  MsunsnansuitRnwmanumslng  ieTesiloarilvsl
dwiumsiauarUseilunansu) URaw/manu

Performance management concepts, strategic performance management, performance
management process, performance management for remote work, and modern tools for

performance measurement and evaluation.

U313 MTINUHULAEARERNNTNEINTUYYY 3 (3-0-6)

HR313  Human Resource Planning and Acquisition
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LLmﬁ@m'ﬁaNLLmuw%stnﬂimqwsj mia'ﬁ‘mLLazﬁmﬁaﬂw%’WMﬂmuwé NITINNUNINEGINT
:Jig@&?@&ﬂasmﬁ‘ ﬂi%U’Juﬂ’]i’J’NLLNuVl%JWEﬂﬂiiJ‘léHEj ﬂaqwémia'ﬁi‘mLLazﬁmﬁaﬂw%’wmﬂﬁméwé sana
gmsmsaaLUIUiUIde nszuIunsuaziaseslealitlmilunisassua Amdenninensuywd

Human resource planning and human resource acquisition concepts, strategic human
resource planning, process on human resource planning, human resource acquisition strategies and

employer branding strategies, processes and modern tools on human resource acquisition.

U314 MINAWIMNTNEINTUYYE 3 (3-0-6)
HR314 Human Resources Development

MNARMIRALMINEINTIYES N3zUImMsMIRE JULUUNMSGoudifoimumineinsuyud
nseenuulAsIIMIaLMNeInsIyed  msddumsimumineinsuyed  msldinaluladiiens
Wnnnensuyed N15UsziuMSeuiiarNanaULIUYIN TN SN LE

Human resource development concepts, developmental processes on strategic human
resource development, design of effective leamning interventions and human resources
development programs, implementation process, using technology for human resource

development, assessment of learning and return of human development programs.

U315 AITUTUITAINBULNU 3 (3-0-6)
HR315  Managing Compensation and Rewards

WRARUNUIMTNAYNSVDITTUUNTUTMTAMOULNY  MIATIIN N1sussidiuAnau
msdsammeuumy msdmilassaafuiou mstmuadidnsgila msuimsatadnig ngrneiReatu
AREUUNY wazUseiiusiuatafienfunsusmsanauwny

Strategic roles of compensation/rewards systems, job analysis, job evaluation, wage and
salary survey, pay structure, incentive and benefits programs, remuneration law and other relevant

contemporary issues on managing compensation and rewards.

U316 NITNUAIUENEUS 3 (3-0-6)
HR316  Employee Relations

wnAamsndnnuduius  Welaznmslduinsnsmaddelugaulsznaunis @AY
ngvsnefiieadesiunsesny msaesasieses massiudedaudiluesdns mslndindensssiutofinam
WS NSUANULAZNTUAYAII WSULUURAN/ASsuULuNanedy  uazmsadiesruduiussud

%

senIaugInLazgnIluanUUIENBUNITYARTYIA
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Employee relations concepts, disciplines and disciplinary actions, labor unions, labor law,
labor relations law, collective bargaining practices, negotiation and conflict resolution procedures,
processes of lockout and strike, gig workers/platform workers, and how to create and maintain

positive relationships between employers and employees across firms in the digital era.

nu.317 ﬂ?iﬁ@ﬂ’]E]\Wﬁﬂ'il,l,agﬂ’]iU%‘Wﬁﬂ’]iLﬂgﬁJULL‘Ua\‘i 3 (3-0-6)
HR317  Organization Development and Change Management
LL‘L!’Jaﬂﬂﬁiﬁ’GNUWBﬂﬁﬂiLLagﬂ’]iU%W’]iﬂ’]ﬁLﬂgﬁJULLUﬁ\‘i maaamm‘umﬁm ﬂig‘U’JUﬂ’]{LUﬂ’ﬁ‘U%ﬁ/ﬂi
mawdsuulas welanmsaneudumunsisuilas Msaiensidusunieuimsesding adeadle
TunsimiesdnTuas Uimsnisiasuuyag
Concepts on organization development and change management, organizational design,
processes of change management, techniques in minimizing resistance to change, participations in

managing organizations, tools in organization development and change management.

U411 STUUANTAUWALAZNITIAT IR UNTNENTUYYE 3 (3-0-6)
HR411 Human Resource Information and Analytics (HRIA)
Fdsfuneu : geulaiu nu.211
mau’%miﬁﬁa;ﬂamiaumﬁLLasmﬁmmsgmﬁﬁagaé’mw%’wmﬂiwwﬂﬁgﬁzw TULFNT00ALUY

Poyauaznisinldiierignisdndulaludiunsuimminensuysduazn1susmsiamadanagnsves

Y

[V Y]

My Suduiusiuusedniamvesmsuimesnunineinsuywd  lagaseuagunisidteyaiiionts

©

UftAnns deyaiiionisuims wardeyaiioiiunrmanusalunisudsiuvededns

Prerequisite : Have earned credits of HR211

Creation of HR information that supports daily operation, management decision, and
business competitiveness of the organization. Covering HR database management, HR statistics and
related business functions. Increasing usage of HR information and analytical skills of HR business

partners.

2) Ay L@en
Y3.321  ATUIMITANUNAINVAY 3 (3-0-6)
HR321  Diversity Management

ANEANE A URINITUINTAIVEINTAN  TINLAZUSEATIVEIAUVAINNAIERUURNS 9|
SEUIBNTUTMIIANITANNTaIAangluesinis  Uselevtiuaennuvainvangsienddinis  ASANTNLAE
PRUSUAMULANGATS NSHEIUTIN ANUYITIEN ANULENDN1ATIALIUBIANTT NTET1ITRILETTULIIAIY

Wwhla wiweniiula waziduaassnnuvainvatslusidnis
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Study the importance of diversity management, sources and different types of diversity.
Learn how to manage diversity in the organization, organizational benefits of diversity, respect and
acceptance of differences, inclusion and equality in the organization, and the development of

organizational culture that centers on understanding, empathy, and diversity celebration.

VU322 MSHNAUAIUMIUIIINSNensuy e 3 @naliitfesndn 135 Hilusienia
n13AnY)
HR322  Internship in Human Resource Management

Fwdsduneu : aeuleiy 211

ssliinAnviAaussiumalalunmshausumsudmsmsnensuyedlfiiufelssaumsai
WRendosiuanususing 4 ARetesiumsuimsminenansduasidlanmshouduiuduluesdng
5379 UMy viossdnsdun

dwvsumsiiliunsazegaelanisauatiuiuseninanemdyemansuasnsUnuasuing
Y9909ANTTINT MheUNATE ViieesAnsdug naenszeziaiinau lnednisnnaweuivn Wil A
fURaveunaDnIuTEEYI LayndninaeilunsUsyliunaiidaiou ssozaluflnufiRnuiuesdns Tl
foenin 135 Faluwienianisfnu

Prerequisite : Have earned credits of HR211

Aim to inspire students to work in human resource management. Reap experience
related to various aspects of human resource management and understand working with others in
the business organization, gsovernment agencies or other organizations.

Thammasat Business School and executives of the business organization, government
agencies or other organizations will supervise the students during the internship period. The scope
of work, duties and responsibilities, the length of internship period and evaluation criteria will be
overseen jointly between TBS and the management of the organization. Duration of internship with

the organization is no less than 135 hours per semester.

U395  Wdeiliay N9NISUTIMININEINTUYYE 1 3 (3-0-6)
HR395  Special Topics in Human Resource Management 1
F1dsAuneu : geulainn nu.211

19 1Y

o wiadn widnns wdesdleamy uimnssy  wnldufidifyuasiannnsinifiviaulad
Rendoamsmeudmanineinsuywd faunnszunimilesiadumm@aliiuindnulumsinuluewan

Prerequisite : Have earned credits of HR211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in human resource management that benefit students’ thinking and future careers.
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u.421  mMATeuarliaUine sumsusmminensuyd 3 (3-0-6)
HR421 Research and Consulting in Human Resource Management

Juaduneu : douldin vin.211

wnAnMTImATeduminensuyed  MIsenkuwddy  eiesdlenmiidudinauey
WIANIN IATIERToLANEITY NIEUIUMTTENIITYA VAN IYINTT

wwIRRN1slRUSnwIunsensuyed  nseuiun1sn1sliadne  vinwglumsliasisiiuas
dauewumailedgmedradussuy

Prerequisite : Have earned credits of HR211

Concepts of research in human resource management, research design, quantitative and
qualitative research methods, data analysis, and research publication process.

Concepts of human resource management consulting, consulting processes, and skills for
case analysis and fact-based problem solving skills.
422 vinwenslaannegsia 3 (3-0-6)
HR422  Coaching Skills in Business

ydnmsuazAuvsneveansiiy  msldmiioimumansufiRnuiiiussansamgs msse
puitensliy dinwenisliy wuuusunsldy nseuuwnanisléy apamdssiunslis madednudingg
wsdmsumsléy mslsitoyatoundu nakadmaneussnstvuauauUfoRns wissionisléy nisin
Ufuslunslay

Principles and concept of coaching;, coaching for high performance; coaching state;
coaching skills; coaching framework coaching mindset; intuition for coaching; asking a powerful
question in coaching; giving corrective feedback; creating goal and action plan; coaching tools;

coaching practices.

U423 MIVIIINTNeINsUYwdsEninaseine 3 (3-0-6)
HR423  International Human Resource Management

AnwinAouagndnnislumsuimeminensuyedssninUssna  dadedn 9 Adwadens
UIMININYINTUYEIVOIUTIINTINYA (Multinational Corporation) NIsMvuALlEUIS NAENS Uaslhud
UFtRlumsuimaninensuyudseninaUssna suiasifiudu 9 fiferdosiunmsuimemineinsuyud
seninlseme 819 NMsUTInInOuiue@ (Expatriate) N15USMIVSNEINTULEGlUUTUNYRINTAIU
FIAINTTENIUTENA

Principles and theories of international human resource management, factors influencing
human resource management in multinational corporations, development of international human

resource management policies, strategies, and practices, and other relevant contemporary issues
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on international human resource management, including managing expatriates and human

resource management in cross-border mergers and acquisitions.

w424 YinggmIdanTruIuNISSeu; 3 (3-0-6)
HR424  Learning Facilitation Skills
waNMT WIAn RsafunseenuLaEdnnsEUIUNT WhilkazanuuRnveuTINTEUIUNIS
UNUIMTBIRINNTIUNITIANTEUIUNIS vinwnidesiufenfunsianszuaums msflsszdusa 9 msan
uiin nsadeiuiinisGeud nsstundu msseniuunsEUILNT MstinUFSAnIsdnssuIunsSeus
Principles and concepts of learning facilitations, roles and responsibility of facilitators,
manager as a facilitator, basic skills for facilitations, different levels of listening; note talking; holding

learning spaces; understanding group; learning design and facilitation practice.

U425 N1SENAUEIAA Ussaunisalnmauiy 3 @Anailaitfosndy 135 Halussienie
n5AnY)

AU INTNEINTUYWE
HR425  Business Internship Practical Experience in Human Resource Management

Uszgnaldnnudvmnanstad msuimsgsie waznsuimsminensuyed Aldanwanldlums
vhauduimamineinsingesluesdnsgsia nihsnunaiy vieesdnsdue

dmsunmsaiiumsaregnelinisauatiuiusenineansmdvemansuasnsUgdkasuims
Y9409ANTTINT Mhgunads vioosdnsdun aaeasyezinanihay lasdinsnnaweus wihil anu
SulinveunaanIuTYEzIan kasvdninasilunsussdunaditaian eedlasgnemis dodl

1. vhauneldmsiiuretesinsgsia missauniasy viessdnsdug lidosndn 135 dalusde
AANSANYY Y50

2. NaueUszang wseseeu leedinisuszidivannanansdlunusndvemansiaz nsveyd
vielvEidenmnynsueniidnionse vie

3. finsihdymnvseiiteainaeusnuiuily wien1sUfURTEN  wazlinsvilassnuliaue
IGERRINIEEIH)]

Apply the knowledge acquired in accounting, business management and human resource
management to work in human resource management area in business organizations, government

agencies or other organizations.
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Thammasat Business School and executives of the business organization, government
agencies or other organizations will supervise the students during the practical training period. The
scope of work, duties and responsibilities, the length of internship period and evaluation criteria
are specified and agreed upon one of these conditions:

1. Practical training with no less than 135 working hours per semester or;

2. Producing empirical evidence/report, which evaluated by TBS faculties/external
experts or;

3. Completing/presenting a project that solve practical/real-world business problem

N.495  FafikAY N9NITUTMITNTHEINTULLE 2 3 (3-0-6)
HR495 Special Topics in Human Resource Management 2

FyrdaRuneu : aaulaivn nu.211

USoun wnfn wénn1s wedesdeanty winnssy wwiltuitddwasiaunnslydiiviauled
Rendomanisudmanineinsuyud WaunnszuwimilagiasuauAnlaiudnAneilunisvihanly
AUIAK

Prerequisite : Have earned credits of HR211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in human resource management that benefit students’ thinking and future careers.

ngudyn1silugusenaunisuaznisu3ng (ER)
1) ¥ nanveAu
w211 madufuszneunmadosiu 3 (3-0-6)
ER211  Introduction to Entrepreneurship
wAnmsdugUseneuns msUssgnivgquivesmaiduifusenoums FBnsBugsiwvioranngsie
Tl Meseikazlsediulonaniagsna nmsAnwenudululd MsosnuuunueidImMS UMWY M3
IAVIUAUTIND UaYNITHMUIGIND
Concepts of entrepreneurship, theoretical applications of entrepreneurship, a start-up
business or a new business development venture, analysis and evaluation of business

opportunities, feasibility study, business planning design and business plan development.
N3l nsiwAuLuugsiakarmMslaszianuduldla 3 (3-0-6)

ER311  Business Model Development and Feasibility Analysis

Fureduneu : @aulaivn AN.211
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N155¢UlaN1an19gsng LLU’JﬁﬂLL@%Lﬂ%ENﬁEﬂumiE]E]ﬂLLUULLﬁ%ﬁGLJH’]ﬁHLLUUW’Nﬁjﬁ‘\] NINAEDU
warUszifiudunuiynagsia msasileodifiunumigsia nssuaunsiesgianudullfveinisGugsi
vidoftmungsialyel msUsziiulenmanagsialml nagnsnisFugsiall miuidsswesiadoaninuinden
AeluLAzEBNBIANIT N1FRDNLUUNTIINGINT WALLININITNITAIUANNIINGSAA

Prerequisite : Have earned credits of ER211

Business opportunity identification, concepts and tools for business model design and
development, testing of business models, implementation and evaluation of business models,
process of feasibility analysis for new venture or business development, assessment of new
business development, new venture strategy, risks on the interplays between external and internal

factors, and business designs and control mechanisms.

K312 ASEs19asIANARA MU InNT Y 3 (3-0-6)
ER312 Creation of Product Innovation

WA vinwe wazanuiBuvadalunisasienufnasneassd myasuinnssulazaue uag
ASWAILHER Ui Ll ﬁqﬁﬂwﬂmﬁup:iﬂizﬂamm%qLwﬂﬁﬂ \easeuwuundnsaeiiiuinnss T
anansahludgnisnusunsimungsnalussely

Concepts, skill sets, and technical knowledges of creativity, innovation and value

creation, new product development, and technopreneurial skills for the planning of business

prototypes for new business development.

313 nsUsgneunsiiiodeny 3 (3-0-6)
ER313  Social Entrepreneurship

FtaRuneu : aaulaivn nu.211

wndsmsidugusznounsiiledeny Wmnemsvhgsiafliodien usegdavesfUszneunsiile
GNGH] gULLUUSUENmsﬂsgﬂaumnﬁaé’mm miﬁ«ﬂm;:IﬁmmmmsaLLaw%f‘wmﬂiﬁm%fumsﬂssﬂammﬁa
GRGH IamaLLazQ‘Uasiﬁi‘umiLﬁuéﬂizﬂaumﬂﬁaﬁqﬂu AMATMIIFIANLAENTUTEIIUNARB UWIUN IS IR

Prerequisite : Have earned credits of ER211

Concepts of social entrepreneurship, goals of conducting social business, motivation of
social entrepreneurs, types of social enterprises, attracting talents and resources for social
enterprise, opportunities and challenges for social entrepreneurship, social value and social return
on investment.

v a

nW314  NsUIsgIianmaasiulalazgIniansauasy 3 (3-0-6)
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ER314  Managing Growing Business and Family Business
wnfnnsuImsgsianndniduluguunsiangeavnssuuulaninveding  nsuaisen
WIMaAsYEia  Msaiengugsia mswauwauuianssy msldinalulad nsudasswgsia saumanis

a = Y

UIMNI5ININTOUATY MTHUNBANINTTUALLIAN 5I5ULYATEUAT nsidloan nstievukuuiisiia-Navu
¥y msmushumisuims mswamunguIomiuims rasnunagnsiiiesgsenainings 1wy Inganisal
MsRuieidy 2540 Ingalein-19 waziongaiufusinyssmaneliiunans

The concept of managing businesses growing from small to large dimensions in Thailand
involves catch-up industrialization, including rent seeking, conglomerate creation, innovative
combinations, tech savvy, and business transformation. Other factors are family business
management, office succession and inheritance, family constitutions, holding company
establishment, pyramidal and cross shareholding, interlocking directorates, and managerial
enterprise development as well as survival strategies during such challenges as the 1997 Asian

financial crisis and Novel Coronavirus 2019 (COVID-19) pandemic, while transcending the middle-

income trap.

nW.315 mimamLLagmimﬁlLﬁaﬁUizﬂaumi 3 (3-0-6)
ER315  Marketing and Sales for Entrepreneurs
UNUIMBAENENNITAUATITAAIAkaEN15VIedmTULUTENBUNIS N1soaNLUULAUTEENALY
i3esiledunisnanauaznisne iweaudisaludomnddvesduiuazuinislunainfiiaui
muLazIUABLLUAeE19TINE LaAauaznsUsEEnAldNIRannRdTa uuIAnnagndnnsueadTell
Mnuwrn1sIERasNITasNEERTIY N13asaruSmsingegelivsesssuidlulanaSaslaniaiiou
Role and principles of marketing and sales for entrepreneurs. Designing and applying
marketing and sales tool kits to commercialize products/services in the volatile and fast-
changing marketing landscapes. Concepts and applications of digital marketing. Modern

concepts of sales strategies. Sales and increasing sales skills. Building ethical sales team and

sales management in both the real and virtual worlds.

NELA1T  NITYIAUINITNNNITUIZTNBUNT 3 (3-0-6)
ER411  Entrepreneurship Capstone

FUsAuniew : aaulein nu.311

nsyIAINIIATAEIELMIsENeUMS fudnsuasmsiinseileniangsia n1sdavii
Aukuunagsiawazaugsia Myleszinnudulilavigsia nsadsiivnunely wagdssauauiu
mhenuneueniifeates saeasumssuiiunisUszneuns uasnmshteyadounduliulsgsie

Prerequisite : Have earned credits of ER311
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An integration of entrepreneurship concepts starts from opportunity searching and
assessment, prototyping, business plan development, feasibility analysis, internal team building,
coordination with relevant external partners, and running a new venture to obtain feedback for

improvement.

412 Uszaunmsainsiduguszneunis 3 (3-0-6)
ER412  Entrepreneurial Experience

AANINsavesgUsEneuns ANudievesiUsznauns ndriinveiusznounts usegslaves
fuseneums wasanasjaiuvesiseneums nsdifinunituszauanudiianazanudumaivesnisiy
AUENOUNTT NMsisuiuasinmuUsENauUN1S

Entrepreneurial capacity, entrepreneurial belief, entrepreneurial consciousness,
entrepreneurial motivation, and entrepreneurial determination, case study of success and failure of

entrepreneurs, shadowing with real entrepreneurs.

2) 3y aen

NW.321  NISRRILIAINANASINETIALAZ NS U IRNT T 3 (3-0-6)
ER321  Development of Creativity and Creation of Innovation

Furadunou : @oulain nw.211

wnfnAuAnasassAtlumaduiszneunts wadansimuaudnadeassd aadnuuy
g 9 vasnsdudusenouns maludusenaunmsdeamelulad nalnnisiamunuinnssy anuinisgsia
N139@N5URns N13asaeIeTIsuinnTsy

Prerequisite : Have earned credits of ER211

Concepts of entrepreneurial creativity, techniques on creativity development,
characteristics of entrepreneurs, technopreneurship, innovation creation mechanism, business

acumen, patent registration, innovation network building.
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322 nsinausumaduguseneunisuasn1susms 3 @Ennulsidesnin 135 Hlusionn
n13AnY)
ER322  Internship in Entrepreneurship and Management

Fwdsduneu : aeuleivn nw.211

ssliinAnviAaussiumalalunsiduiusznouns  IdAuReussaunsainsialugsie
anmsndwideasdnsssiadu Sousdsiintuaidunniaufeengnann Annsudmsuagnsyinnudauiy
o

dwfumsiiliunmsazegaelanisauasiuiuseninanemdvemansuasnsinuasuing
y9909An1sgIRIRRDRsEErIatinny Taefimsnnaweuiun wihil mnuSuilnreunasndustezna uas
vdnunasilunsUssifiunadidaau seeznaluilnufiRnuivesdns litesnin 135 Hlusdenianisdng

Prerequisite : Have earned credits of ER211

Aim to inspire students to become entrepreneurs. Get an opportunities to work closely
with business startups or other business organizations. Experience first-hand what challenges young
companies are struggling with in getting their products and services to market. Practice
management and working with others as an entrepreneur.

Thammasat Business School and executives of the startups or other business
organizations will supervise the students during the internship period. The scope of work, duties
and responsibilities, the length of internship period and evaluation criteria will be overseen jointly
between TBS and the management of the organization. Duration of internship with the organization

is no less than 135 hours per semester.

w395  hdedivey nenisiugusgnaunis 1 3 (3-0-6)
ER395 Special Topics in Entrepreneurship 1
10sAUneu : gaulaivn nw.211

(%

USon wnfn wdnns edesdioanty uianssu wudlduiidduaswaunislwdfiviauled
Lﬁ'm%’awNﬂmﬂuﬂﬂszﬂaums WalunszuIwirllaziEsuauAarnudnAnwilunsianulusuian

Prerequisite : Have earned credits of ER211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Entrepreneurship that benefit students’ thinking and future careers.
w421 mMPTewazliaIUIng fun1sUIznounITkasNITuITIIG 3 (3-0-6)

ER421  Research and Consulting in Entrepreneurship and Management

Fudadunau : aaulaivn nn211
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[

WUIAANIITINATEAUNSUSENEUNSUAENITUIINS  MseenuuuWidy indesdlonisrinide
WIUSINLAZITANAIN IATIEVToYANWITE NTEUIUMATEUNUITEAUNTNIYVINTS

WNAANISLEAIUINEIAUNITUTENBUNITHAZNITUINIT NT2UIUNIINSIAIUSNEN inwgluns
Annvsiuaziiiauowunsilelgmedradussuy

Prerequisite : Have earned credits of ER211

Concepts of research in entrepreneurship and management, research design, quantitative and
qualitative research methods, data analysis, and research publication process.

Concepts of entrepreneurship and management consulting, consulting processes, and

skills for case analysis and fact-based problem solving skills.

nW.422  AsuImsmalulad 3 (3-0-6)
ER422  Technology Management

F1sAuneu : aaulainn vn.201

wnAnnTussvealulad msWawisruumsusnsmaluladlaznsuan  vinwgdmsuns
vivnawmalulediialulsanudomensidn warlugsiousnis msvdmsaainin maudmsviadaguny
suudnmaneens  MsAnduuazide/Maundnsnel  wasutinssunsedn  Tnswniziesantnenssy
IINV/HAN

Prerequisite : Have earned credits of HR201

Concepts of technology management, development of technology management
processes, skills for a firm’s technology and production in factories or production lines as well as

service businesses, quality management, supply chain management, supplier system, research and

development, and production innovation especially business/ product architecture.

NN.423 MIANUEIAa Usvaunisalniaauny 3 @nalaifosndn 135 Hilusienia
N13ANY)
sunsudusznaunsuaznisuims
ER423 Business Internship Practical Experience in Entrepreneurship and Management
Uszgndldnuivnanstayd nsuimsgsta uasnsiduiusznounsld@nwanldlunisinlu
gifvanisniensAnssfadu
dnfumsanfiumsazegnelimaguaiuiusenineuendivemansiazn1sUnduazguimaes
psAnsgsRImABnszarnaaL  Taslimsnnawouna il Anuiulinvousasadustezna  Uas
wdnnarlunsUssiiunaiitaeu serdlnogramited

1. hunngldmsiiuresssisanimdnrseeinisdus lidesndn 135 Filussiananisinm
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2. fwanudelsednyg wesenu lasdinsuseiliuanenansdluauzmdsemansuayn1siyd
Vol deamgneuent
dIUTINEY 30

3. dmsihdgwvseideanaieusnuiuily wien1sUfUiRaEn wasiinsilassnuliaueuay
apuUseiiiu

Apply accounting, business management and entrepreneurial knowledge studied to work in
startups or other business organizations.

Thammasat Business School and executives of the startups or other business organizations
will supervise the students during the practical training period. The scope of work, duties and
responsibilities, the length of internship period and evaluation criteria are specified and agreed
upon one of these conditions:

1. Practical training with no less than 135 working hours per semester or;

2. Producing empirical evidence/report, which evaluated by TBS faculties/external experts
or;

3. Completing/presenting a project that solve practical/real-world business problem

nn.495  Widefivey nenisiugusenaunis 2 3 (3-0-6)
ER495  Special Topics in Entrepreneurship 2
0sAUneu : daulaivn nw.211

@ Y

USon wwada ndnns eesdlolanty uinssy wudldudiiddauasiauinisTwdiiviauled
Rentommamaduuszneuns Waunnszuamimitasiaiunnudslituindnylunsvihanulueuen
Prerequisite : Have earned credits of ER211
Philosophy, concepts, principles, tools, innovations, recent trends, and recent developments in

Entrepreneurship that benefit students’ thinking and future careers.

2.2.5 3 UBNUINISNSUHUANTS
1) FyenvsAy
vl 311 melineiiensdadulamagsia | 3 (3-0-6)
OM311 Business Analytics |
n13fnwinslddeya waluladarsaune madad miun19imsenduSunauagfiuuunig
adinmans viemuuulusunsudisasy ietielunisdadulamagsiavesiuimsldetagndeuazisiug
domaseuagunslusunsuiBadu sfuuunisruds Muuudienu malnsesiindeon fuuuiagaads

LaEN13INABIENIUNTE
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Study of using data, information technology, quantitative methods, and mathematical or
computer-based models to help management gain improved insight about their business
operations in order to make better, fact-based decisions. Topics include linear programming
models, transportation models, network models, Markov analysis, inventory models and

simulation.

U312 NISUTMSAUNUTINAENS 3 (3-0-6)
OM312 Strategic Cost Management

FvrdsRuneu: aeuldivn Ur.202 Wae Uv.313

Anwunuimuazgnsmaninislideyaduyuiiiiienisuimsidenagnivesesdns wazunumues
Funuiiirionisudmsssia numuaudiAsafusunuiazsiinsizsiniamsiukaznisasmu msldsumu
Wlon1nausY NMsAufunuLaznTmuUANduYL uasmsldfuuiontsindula Tduiumumuaza
Fudunslidoyadunuiiteidunagndnisuimsianislsgunu dunuuaznsiwszinisiuuagnisamu
iemsandule mnuduiudseinsiunuuazanulunisdanisldguu msdmuasunuidhvneiions
TNUNUTINT TEUUAUUFINAINTTY Uazn1Tiasieiiilsvesgnan madalunisussunaiuyu ssuy
wszanulunsusmsgsia ﬁaLLUUﬂajmmam%ﬁ'Lﬁmﬁjumiﬁmiﬁunu oy maﬂ%’uﬂqamwﬁmmﬁaaﬂ
AU

Prerequisite: Have earned credits of AC202 or AC313

Study of the strategic roles and applications of cost information in planning, controlling,
and decision making involved in the business strategies. Topics include the rationales for using cost
information in business and supply chain management, concepts of cost management and
fundamental of financial analysis and investment, roles of cost in planning i.e. cost estimation,
target costing, and the analysis of capital investment. Next, roles of cost in controlling i.e. activity-
based costing, budgeting and cost analysis and profit planning. Finally, roles of cost in decision

making i.e. decision making with cost management model, and cost reduction techniques.

U313 msuiudsauazysunsyuiunsmegsne 3 (3-0-6)
OM313  Business Process Improvement and Transformation
Idsauneuaeulainn vl.201

N13AnwITATIET USUUTT WageeniuuNszuIuNITNIGINA kulAn wazmadadsnldlunis

L

AT pRNKULLATUTUUTITEUUNY ANUIlafeIiundnnIn Ussdnsam uwavUsydnSuavasseuuay

1 =

Anuaguagqds nsundgyviieusulenseuiunmsiussuuanu mslddmuadineTauseansaineu

wazmaTaluN1TIATILYNTEUIUNTHUIMIINTTU TUTsANBId enfTneauazgnavnTsy 4.0

Prerequisite:Have earned credits of OM201
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Study of concepts and tools for analysis, design and improvement of business processes,
concepts of productivity, effectiveness and efficiency of work systems, waste, systematic problem
solving, performance indicators of work processes, process analysis techniques, and business

transformation for Industry 4.0 and digital age.

vl.314 msudmaienunmazarndudama jieng 3 (3-0-6)
OM314 Managing for Quality and Operations Excellence
Fwdsduneu:  aeuldin ul.201
nsAnwIuulfn 1e3esile wazmadaileyldgauiduidanisufianis ﬂy’ﬂm%aﬂmmw
anuannsalunsaireils wazanudsduvesnisiniugsio Tnsasounau nénAIsAMATM UIATEIY
FYUUNITUIMTAMAIN ﬂ’]iE]E]ﬂLLUUBQﬁﬂ’iLLﬁ%iSUUG’M@JQNaﬁmim%‘g\‘i N1308NKUUHANTUIAMAIN 51973
suaunmuazaududanafiinng manisussyndliiaiedioneadia esdnswiinisFeus uazun
AmaufuRnsfuanudsBuvessina
Prerequisite: Have earned credits of OM201
Study of concepts, tools and techniques to gear up operations excellence in terms of
quality, profitability and business sustainability. Topics include principles of quality, standard of
quality management system, design of organization and high performance work system, design for
quality and product excellence, quality and operations excellence awards, applications of
statistical tools and methods, learning organization, as well as operational best practices and

business sustainability.

U315 NISNeINTaINIegsne 3 (3-0-6)
OM315 Business Forecasting

FsAuneuaaulaiv wu.204

AnwIN1Tinsgrdeyaniegsisanednisdagiunazusrendldnumaianisneinsallag
TUsunsudifaguiiieniswennsalounandiundede shiefiiounseunquils mmumuvdnadafiieites
AMNUAIAYVDINITHYINTAFBAINTTUNIIAN 9N9FIAD NTEUIUNITNEINTA] LATANITHEINTAIRUUFING 9
I wedndoswu Anadamdouiidnadsdininuuudnlduudeasuuvanaesedsiowazannes
WUUNYA wAlaugnesdUsEnaumaiavestenuaziauiy uavmadinsaunanensal

Prerequisite: Have earned credits of BA204

Study of analyzing historical business data and applying computer-based quantitative
forecasting techniques to achieve reliable forecast of the future.  Topics cover the review of
relevant statistical concepts, the important role of forecasting in business functions, the forecasting

process, the studies of several forecasting techniques such as naive, moving averages, exponential
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smoothing, simple and multiple linear regression, time series decomposition, Box-Jenkin, and

combining techniques.

ul.316  NISUIMSNANITUINIG 3 (3-0-6)
OM316 Service Operations Management

Frarunowaeulaiv vl.201

NS AN YIZANIETBIRINITUSNMSTLANGNIIINNITHER N5 IUNLLAZODNKUUNTZUIUNS
WiuIN1s wagn1suImsianisuinisegeiiusednsam sudle AnusulaveusedinLuAz 35N Vay
usnislaemsfineiunisussgndnannis Aufanisusmvanrangyssinmidu Aansiuetms 1s
ameuns Tssusy Tsmeuia s3iadeans msvuds Wudu

Prerequisite: Have earned credits of OM201

Study of distinctive characteristics of ‘service’, the strategic planning for service business,
service process design, and effective service operations will be discussed. Applications of concepts
in several types of service such as restaurants, movie theaters, hotels, hospitals, communication,

and transportation, social responsibility and service provider’s ethics will be introduced.

vU.319  MsEnusuuImsMsuguRnis 3 @nadlaitosndn 135 Halusdenianisdin)
OM319  Internship in Operations Management

JaRunou: niefnasan 87 ena

sty suldnusidainns uasufuiidvanmnsyhaluivdnfauls ades
sndludumisin@nyiinny wasdfiRauaiduaniuusznounadunaegdes 135 4l szwinans
fAnanil Tndnwagldsumuuginneannsdlumenduneyana edarhasnudaisusiaseinus
Tulianine uaziiauesenmznssunsaundansiinamuaiaduindnuiiameadoudouiend liawns
awmudeulumedndug lelunmenis@nwiieiu

Prerequisite: Cumulative credits not lower than 87 credits

Opportunity for applying academic proficiency in real setting and adapting to
professional environment, applying and working for an internship position in an organization of
choice at least 135 hours during a semester, working with an advisor of choice to gain advice and
help in preparing the internship report, taking this course prohibits students from registering other

courses in the same period
w412 msianan1sufumaueang 3 (3-0-6)

OM412 Organizational Performance Measurement

Furarunew: @aulaivi ul.201
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nsfnnsdarihsruunsiasansuiifnuesdnaiftoasvieounanisujinuikiiunileiey
fuLNY UnUmYessrUUMTIanalunsufiRnuuaunagnd duiuesdnsisjmisuaglimimaniils
shdausznaumeiinsaisanissuunsianadlulFlumau fiR niseenuuussuunmstanavesesding
LuaAnEesiTanan1sUfURIIUNEN YT Key Performance Indicators (KPIs) Balanced Scorecard ua
Objectives and Key Results (OKRs) dsazanglidndnwiinnudilanazarunsadindnnisilalyaels
osdnsusqumanedlFaaly

Prerequisite: Have eamned credits of OM201

Study of performance measurement system as a tool to translate strategies into actions
in order to achieve the desired outcome in both for-profit and non-profit organizations. The topics
include the design and implementation of performance measurement system, concept of Key
Performance Indicators, Balanced Scorecard, and Objectives and Key Results (OKRs) that helps

students to understand and can apply this knowledge for organization to achieve its goals
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ul.413  nsdavmuagnagnsnisuImsigguniu 3 (3-0-6)
OM413  Procurement and Supply Chain Management Strategy

ArtaRuneu: @ouladnn U201

ANEINIZUIUNITIANI LLazﬂaqwémiﬁmiwqﬂmmﬁaLﬁu%mmmmmiumiwﬁﬂsﬁ’uﬁum
29AN3 IngiTeusnTeuIunstunsdan MsAnEendv1y N15USMISAYYY N133AN1TANTALEY NS
Smunitinfiisadestunsdam nsusuisaudenis miu%miéquu WALANITIATIIADTDI NS
BATIEkazUsEiiugve nsldngunudlunmsuivisnsdam nmsusmsanuduiusiuga n1susmsly
QUNU feuuAnfILUY SCOR uway GSCF msdamszdulaniagnsdavuuudady

Prerequisite: Have earned credits of OM201

Study of procurement management process and supply chain management strategy to
enhance competitive advantage. Topics include purchase order cycle/ process, supplier
development, contract management, conflict resolution, procurement KPIs, demand management,
cost reduction, negotiation techniques, supplier performance analysis and management, games
theory in procurement, supplier relationship management, supply chain management models such

as SCOR and GSCF, global sourcing and sustainability in procurement.

414 AsUTSiATINIg 3 (3-0-6)
OM414  Project Management

AsAuneu: aoulaiun wu.401

msfinwianasazaudndulunsuimslasinis 19583nealATINTT NTINLNULAEAIUAL
1AsINsTdanatalun1T9uN UG8 NMsdnvinsulsena Mslanineans miﬂimﬁummﬁquéma
LAZNANTENUVDILATINIG N1TTALATIAS19D9ANS miﬁmﬁaﬂqﬂﬁa msUszfiuanudss msffuiaa
wazUszanuanlasinis maenauszifiufitasing 4 TngldlassnsiifegadslunisysannisBeus

Prerequisite : Have earned credits of BA401

Study of rationale and necessity in managing project including project life cycle, project
planning and control in several dimensions. Techniques such as activity and time scheduling,
budget estimation, resource allocation, outcomes and impact evaluation, organization structure,
project staff selection, risks assessment, project monitoring and coordinating, and other special

issues will be focused. A real world project will be assigned to integrate knowledge for class work.
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2. 3vaen

w321 msengiionsindulanisgifae 2 3 (3-0-6)
OM321  Business Analytics |l

Fwdsduneu: @ouliie) ul.311

nsfnwimaiiansisgideyadeinnu mslfiedestiedainalunsinneideyaiiietos
Tunsindulaldegralussuunasivseansnmnisussendldmatianisinsgideyaludalsunaduns
wAUgynIn19g3na Wdefidnuniertesiulusunsuneadinaandsng o Wndnwazilontalunisld
AawfiimasgoniuIsun suidavsunsdifnwin1egsiavindeusenausie TUsunsudadu JUswnsudgs
duitdmeuidusiuiudy Wsunsudmung NULAINITTBADY NITUINITLATING N9
Aasizinsdnaula ngufny waglusunsudanaing

Prerequisite: Have earned credits of OM311

Study of various data analysis techniques, tools for quantitative analysis to help make
decision systematically and efficiently, applying quantitative analysis techniques to solve business
problem, mathematical modeling, and using computer software to solve business problems via
business case studies. Topics include linear programming, integer linear programming, goal
programming, queuing theory, project management, decision analysis, game theory, and dynamic

programming.

Ul.323  MINGUKULAYATUANNITUSURNTS 3 (3-0-6)
OM323  Operations Planning and Control

FwdeRuneu: geuldiv ui.201

nMsfnyINIsUSMIINSUSURNIS LLasmﬂﬁU%mﬂuL%qﬁﬂﬁgﬂudauﬁuaamimqLLmuLLazmimuQm
N13W3EUNTNEINT N13LATIEINIAIHUNUILNYRUYIEVRIERUNIU AITHEINTUIAIUABINITUAS
USinanswan Mt n1snausLdindn NSATUANFUAIAIARY NMTINUKUMTINTHER ARBAY
N1IINUNUNITHAR IFUTUSAUTTUUNIITNERN N1SNERFUAILAEUSNITHULEY Lazn15uTuIsigg Uniu
BosralunsuimInsufiang nsfneagldnisussens unau msuanasuanuAaiiu nisada
Usgaumsalinunudassdnuljiiinig wagnsdavilasnisufuusedudesiin@nwauls

Prerequisite:Have earned credits of OM201

Study of concepts and in-depth techniques in planning and controlling the operations of
a production unit andor a service organization, operations planning, forecasting, capacity planning,
inventory management, material requirement planning, lean philosophy, and supply chain
management in both manufacturing and service context, ethics in industrial management. Delivery

of the course: lectures, assigned readings, group discussions, simulation gaming, and term project.
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UU.324 nmisianamaluladiazuinngsy 3 (3-0-6)
OM324 Technology and Innovation Management

Futaruneuasulaiv ul.201

MsfnwnAnLazguiiinsadesiunsinnsmaluladuazuinnsslunisnanagnivesosdng
Iﬂamamqm&gqLwiﬁziwﬂ'ai'wl,l,mﬁm (Fuzzy-front End) aufian13iInunnagns (Strategy Execution)
UnAnwiaglasouinaiauazisne qiiufanssunguuazduundauuiRinig wWu neuiunis Design
Thinking (Stanford d.school) 35n1588nLUU Human-Centred Innovation Workshop (UTokyo i.school)
ey Strategic Roadmapping (Cambridge IfM)

Prerequisite: Have earned credits of OM201

Study of basic concepts and theories in technology and innovation management to enable
the organization’s strategic destinations, covering stages from fuzzy front-end to strategy execution.
This course aims to provide students with different schools of thought, approaches, and
techniques on innovative idea generation through group discussions and workshops such as Design
Thinking (Stanford d.school), Human-Centred Innovation Workshop Design (UTokyo i.school), and
Strategic Roadmapping (Cambridge IfM).

UU.325  NISUSINITAUAIAIAGILAZAGIAUAT 3 (3-0-6)
OM325 Inventory and Warehouse Management
FtaRunou: aoulsivn ul.201
Anwinisldinadaitnisudmsaudasedsivmngan Bnsildlunisuimsdudinedauuia
sudanailalviy fauuulunsusmsdudandafiiuszansnm uuiAnises Theory of constraints waz
NsUSMsAGeAUALAzAUdnsEEEUANSTUIUMSTuNMTRNKUULAE T USE ANSAmadsdumuazaud
nsgaredaun Aanssulunisaiunuvesnsedunuaraudnszrgduai n1suszendlduuaniulunis
U3MIAdsaud msinwarldnnsussens unanu nsdfne nsuandsuanuAniy LLaxﬁﬂwW@mﬂu
A0IUNITAINT
Prerequisite: Have earned credits of OM201
Study of principles and practical procedures in inventory management and warehouse
management from the traditional approach to the revolutionary Technique and recent
development such as theory of constraints, Inventory optimization model. Furthermore, topics
include the concept of warehouse and distribution center management, the effectiveness and

efficiency enhancement in warehouse design and development. Course delivery modes can be

lectures, group discussions, and site visits.
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w326 MsuEmsNsTioudien 3 (3-0-6)
OM326 Tourism Management

Ftaruneuasulaiv vl.201

msfnwwltisaraounsaimsveadiesluuiunlan wleuienmsvieniiedlulsaneasia 9 was
ﬂ’]'i’J’NLLNuﬂasméﬂ’ﬁViENLﬁEJ’JGUE]QEJWL“?JEJ‘L! NISAAUINAYNTUALNTLUIUNITNITIANITAY aafUsznavil
AsUfuTBINTiosfnaduldun nsdanisguasdas msdanmsguniunisvienilon nsvudainvionilen
nMsdamsfiinifiesesduliniiosdien nsdanisaniufiveaiion mnuauna senineni sliuseleviian
NENBINTNINTTVRUTBIMAZNNT NBIENNWIAGBURAZNS BTN STTBATIET SaudadTnenisdndy
Aansussinneng qiliendesegnadsby

Prerequisite: Have earned credits of OM201

Study of global tourism trend, tourism policies and strategy in various countries, ASEAN
and Thailand will be discussed. Tourism policy and strategy, Thailand tourism situation and its
potential gaps will be analysed. It is also included the study of demand and supply in tourism
industry such as transportation, accommodation, and destinations in order to manage and sustain

all related resources.

U327 MsusmsmsuiRnimiensin 3 (3-0-6)
OM327 Sport Operations Management

AurTerunau:aaulaivn vu.201

'
a 1 1

nsfnwuualiiuuasided Ayiierdmadensivdsuilawesgpannssumsiingdesuiesins
luniasguaznianyuy MToUsenaunIuAUNUIEYDINITUTITNISURURANIITNINITART SeUunIs
AIVANNISANTUIUNIAIUNITART TEUUNITUTEHUNATDINITIANITNNAIUNISART NITTANITNIAIU
YAaININNFIUNTAN kaznnsdanismsinunisufianislugsiafifeudestuivn nmsfneragldnng
Us38N8 MIaniUAguanuAniiu uaznsdnilasinisuszidvilugnavnssunmsfiwifiala

Prerequisite: Have earned credits of OM201

Study of the evolution of sport industry as well as its current trends and issues affecting
organizations in both government and private sectors. Topics include operations management in
sport, service control system, performance measurement system, and human resource
management in sports organizations. Delivery of the course: lectures, group discussions, and term

project in depth areas of sport operations management.
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1Y.328 mMsusmsmsudanislufianisusmsaunn 3 (3-0-6)
OM328 Healthcare Operations Management

Fwdsduneu: @ouliivn vl.201

nsfnwededielunisieszinagnsiionisufuugmanisufuiRausunsduiuauves
15angIUIakagAINITIUETAINNIUNITANYI0IAUTENOUNENTDINITUSINIMIURTRNS ek nsTasizn
nszUUNT MIUFTRNMIMUMIUINT Msdansaunm mMsufuusedseiiles wagnsuImsaudiag
Ada teazUsznoumenisuivusinssuiunsiduisnisuinisguam lagldieTesdle wu s
Ansesimsiadoulnavesauld n1sdanisaunin nsdanisuuudu dnd nun (Six Sigma) tlevhlsianansa
uegeiivssansainuazUszansuatnludgmnudnilunisuimsesdnsaiuguain nsfinwiazldnig
U33818 mmaﬂLﬂﬁauﬂaﬂuﬁmLﬁuLLazmﬁ@ﬁﬂmqmiﬂizﬁiﬁ%ﬂﬂiﬂwmmaLLazﬁﬂamiqﬁumwﬁaﬂ%

Prerequisite: Have earned credits of OM201

Study the tools to analyze and identify strategies to improve the operational performance
of hospitals and healthcare organizations. Courses focus on key concepts in four essential areas of
operations management: process analysis, service operations, quality management, continuous
improvement, and inventory management. This course will focus on operations improvement tools
i.e., patient flows, quality management in healthcare, lean healthcare, six sigma to help health care
organizations get things done so they can provide departmental input to the organization's
leadership. Delivery of the course: lectures, group discussions, and term project in depth areas of

hospital and healthcare operations management.

U395 Thtdeiiay N9anTusMISNISURURNT 1 3 (3-0-6)
OM395 Special Topics in Operations Management 1
F1sAuneu : aaulalnn vl.201

(% v

USveyn wunda wdnnig wnesdleaniy uinnssy wuilduiidfyuasiawinislmifiuiaulad
\AerdeamanIsuImsmMsUiinig WaunssuiuimilasiadueuAalviuindnwlunmsviandluounen

Prerequisite : Have earned credits of OM201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Operations Management that benefit students’ thinking and future careers.
U421 TBMFinTeideyaruinlngniegsna 3 (3-0-6)

OM421 Big Data and Business Analytics

Furderuneu: @aulaivi ul.311

161



Uma.2

mMsfnwdnuazvesteyavuinlngniagsianuiasnsiesey Whivaeiedesnisinw
wmMaigsAsszannsnaiyalnonsliteyavunalugilerinauaansalunmsudsdunisgsiae Tng
\domasumsuszgndliimalieneiuaziansalumslieneiliymidiediluguadiia shdefidne
Usgnoulume 1w nsadnseuindndmiuizlnszideyaruinivg nsaiyarilaenisldinalulad
wazirseadiolumslinsgsiluguuuusing 9 sufsdasnuiivssendlideyaanniagsia

Prerequisite: Have earned credits of OM311

Study of the nature of big data and business analytics, and a practical toolkit on how to
perform big data analysis. The aim is to discover different ways to generate business value from big
data sets for the purpose of increasing competitiveness in the business context, applying an
analytical process that covers all activities from problem formulation to business outcomes. Topics
include conceptual framework for business and Big Data analytics, value generation from new
technologies, methods and tools for visual analytics, text analytics and predictive analytics, as well

as project on the business data set.

U422 M39188IERIUNTINIEIAY 3 (3-0-6)
OM422 Business Simulation
FsAuneu: @oulaivn wu.204
Anwmdnnis Yselewy wasdsvinnvesnissiassaaiunisel suneunisldfauuusiaes
anunsalifiedieduimsdndulaldftuneldanuliuiusuvesdadosg q Faueufaila mafudoya
mMsnageusULUUMIkInLIsmguidmiuiadeiididanuliwiuuey msfauduuuiaedasld
TUsunsuABNiiames N1INTIAAUAINYNADIVBIRIUUY MsATEikaruUIANIENeNRadnSALE nns
AyREsUANIdeRovewuUY nsUstgndldnissiassanumsallusnusiig q 017 msdaduleasu
nsaUINEAA g N1TUSUUTINIZUINMINEALAZUINIT NSUTMSIATINGG NTUTNISVRIAIARY N3
Ian1slgaunuavasdafnd vav
Prerequisite: Have earned credits of BA204
Study of concepts, benefits, and types of simulation. Steps of using simulation models for
helping managers make better decisions under uncertainties. Monte Carlo Method. Data
collection. Goodness of fit tests for input distributions.  Developing simulation models using
computer programs. Model verification. Analyzing and Interpreting simulation results. Model
validation. Applications includes investment’s decision making, product development, production
and service process improvement, project management, inventory management, supply chain

management, and logistics etc.
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U423 n1stAAUSneINnegsie 3 (3-0-6)
OM423 Business Consulting

Fwdedunew: aeulaivn ul.201

msfnwiatesdioflilumslinneidoyanisstauaznisussendllunsdifne sanfamadous
MnUszaunsainssvesdifisvgyluanvni

Prerequisite: Have earned credits of OM201

Study of practical analysis and consulting tools and frameworks through real-life business

consulting scenario and first-hand experience from professional consultant and practitioner.

1424 NIATIADUNIALTLLLAYNNTUSNTATLIE 3 (3-0-6)
OM424 Operational Audits and Risk Management
FtaRunew:  @aulaivn ul.201
MsfnwuuIAn adesle uazmadadmiviaudanuannsauazgiiduiuagluvededns
msfl,éfmmﬂﬂé’umamimﬁauLL‘anaﬂaﬂLLazﬂ’JmhjLLﬂuauqu'iﬁa lAEATOUARY N1INTIVABUNIT
fufiuay Ussinnvesnnandes ﬂaqwémﬁmﬁm ma’dizLﬁmmmﬁ'mmw;ﬁﬂ’@mi NMSUSMIAILELY
MeUFTRns msvimsanuseileswosnsduiugsia uauFuRate U diALua s TN AUIATDY
D9ANT
Prerequisite: Have earned credits of OM201
Study of concepts, tools and techniques to improve competency and resilience of
business under pressure of global changes and business uncertainties. Topics include operational

audit, types of risk, risk strategy, operational risk assessment, operational risk management,

business continuity management, as well as corporate social responsibility and good governance.

ul.425 ﬂ’]iWEJ’]ﬂﬁilel’Nﬁﬁﬁﬁ]%uQﬂ 3 (3-0-6)
OM425 Advanced Business Forecasting

AUsRuneu: aaulain uU.316

Anwiismswennsaldmiuteyamgsiafifianududeuduazinaings lnsanzlunsdvesdoya
8 daminetu viionedalus Bnswensalfeyaludnuurnguueadniag FBnsmweinsalludnuue
Gummmﬂwmﬂuﬁ%Lﬁmmmizﬂuaummﬁu logistic regression '3%'ﬂﬁwmma§%uqq3usﬂéll,d non-
linear and dynamic regressions, seasonal ARIMA-type forecasting models, state space models for
exponential smoothing tag neural network models TUsHATUABLRUABTAINTUNITNEINTAL R LA
RStudio

Prerequisite: Have earned credits of OM316
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Study of forecasting models for more complicated and dynamic business time series;
especially, weekly, daily, and sub-daily data. Forecasting models for hierarchical or grouped time
series. Forecasting models for probability of an event happening such as logistic regression. More
advanced forecasting models such as non-linear and dynamic regressions, seasonal ARIMA-type
forecasting models, state space models for exponential smoothing, and neural network models. R

and R-Studio programs for forecasting.
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ul.495  Thdafivay N1en1suTMsMsULURnIsg 2 3 (3-0-6)
OM495 Special Topics in Operations Management 2
JudsAuneu : geulsivn vl.201

(% v

USwey1 wwaRn wdnnng indesdlolanie uinnssy wuildufiddyuagimuinisludiunauled
Aerdeamnan1suimsmsuiiinig WaunssuiuimitasiadueuAalviiuindnwlunmsvihendluouen

Prerequisite : Have earned credits of OM201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Operations Management that benefit students’ thinking and future careers.

U496 duuuIMsUIMIINISUURNTS 3 (3-0-6)
OM496 Seminar in Operations Management
sAunew: aoulaivn ul.313

s a

AnwmuniuiugiudunisuimsnisufoRnis wu wdnnm nagndgsfanaznisufong
ANuMImamalulad waznszuunITeljuianisuuulnl Jymmisaunisusmsnisuoinis
ensadelnilunisuinsnisuuinig Fmsfnwldnisussens nmsueunngliin@nwfnwiunaing
LLﬁ%Laﬂﬁ’lﬁ"tﬂmiﬁ/]’]\iél’lumiU%W]’imiﬂﬁ‘f@mﬁ Wewaue uwazdunwuandsunnudadivluieniou
Usgnoufiunsanuuenaoudl «ide uwaznsdlfinw

Prerequisite: Have earned credits of OM313

Study of introductory lectures on the foundations of productivity, business and operations
strategy, contemporary issues in production and operations management through lectures,
seminars, field trips, researches, and case studies, distinctive challenges and problems in

operations management, encouraging and facilitating students to do literature review, presentation

notes and reports in order to lead and actively participate in discussions

ul499  msAnwdasenisusmsnisujuanis 3 (3-0-9)

OM499  Independent Study in Operations Management

¥

nsnuiniduaiuliinAnviduaiianuiluideiiunaulafuimsnisujiiinng neld
TaYATIIYINITIINWNALEe 9 UnAnwragladniinvenisSeuimenuiesegeliuss@nanaainnissu
ns@nwdeyasss mruddusulunsininduanininufniu sunsAeteneidioutladgmedis
Duszuunmeldduugiinnneiansd

Study of encouraging students to do individual in-depth study on operations
management topics of their interest, training to conduct effective self-learning under the

instructor’ s supervision through reading, fact-finding, participating in critical dialogues as well as

pursuing a systematic problem solving process.
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2.2.6 I WBNUINII§INDI2NINUsEINA ladafnduaznisuds
NFUUINT§INTENIUTEINA (International Business)
1) ¥ nanveAu
§5.211 ANMKINRBNVRITINATENINUTENA 3 (3-0-6)
IB211 Global Environment of International Business
anmundouiiddnesnsusznaugsfvseineUsema 1wy nsrurunslanAta
NITINFUNLATHFAIFULUUAN GaNINLINGBUITIAL TRIUTTTU N5LEIBY NANTENUVDIANTNLINS DY
son1sUsEnaugsRTEnsE Al ST fyvesgsiaseinalsma Tmunnsesdnisfuayas
awusEiassmALaznguiiieides unumuazansEnUINNsATLUYRIUTENI YR
The global environments of international business, including the globalization process,
regional economic cooperation, social, cultural, and political environments. Evolutions of
international business, international trade and foreign direct investment. Key theories in

international business. Roles and impacts of multinational enterprises.

51.312 5210805998 3 (3-0-6)
IB312 Research Methodology

FsAuneu : aeulaivn wu.204

unumazANNdAUeIN iderensAnwgsianisesnuuunsise nniislunside inesdle
MHluns1ds msldnavesnmsideressia a3ussuvedivnn

Prerequisites: Have earned credits of BA204

Roles and relevance of management research, Research design. Research methods,

Research instruments, Implications of research in business. Business ethics.

§3.324  MINawgsiakarnsazaunuluysemelng 3 (3-0-6)
IB324  Business and Capitalist Development in Thailand

Jtaduneu : gauldiv 59.211

Wannmsuasmaiiulnvesgsialulsemelne flauiiddy uinnssumanmsuimsves
ganalne nalnmsidrganuduanavesuunlve unuimvesgsialnelugiinie

Prerequisite : Have earned credits of I1B211

Evolution and development of business in Thailand. Key players in Thai business.
Management innovation in Thai businesses. Internationalization process of Thai firms. Roles of Thai

business in the Asian region
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§9.332  TWUSIIULALNITUTMNITINDTENINUSEINA 3 (3-0-6)
IB332  Culture and International Business

JEUUANAIMNEIAY BYEnavesinusssulun1suTmsssiaseninalsemaALagn SUTISNagns
aussouzIdeiausss MsdemsfiiusEansnwseninsgaumniiinandsTmusss Msasarieses s
U'%miqﬂﬂaﬁﬁmﬂmmﬂumEJmﬁ@uuﬁim U158 Tausssulugusduddseen

Social values. Influence of culture on business and strategic management. Cultural
Intelligence. Effective intercultural communication. Human resource management in culturally

diverse context. Business etiquette. Culture as export.

§9.421  MSUIMNIEINTENINUTENA 3 (3-0-6)
1B421 International Business Management

Ftaduneu : aauldiv 59.211

TnsuTmsuagmIaniiugsiaseninaseina dnguszasAuasnagnslun1sdiiun1sgsna
sevinassinanaUselend lenalunsamusinadseng msiauleuigiasnagnsnIsusmsvedssia
spiaUssnmanieusiniuifiaenndefuannuindonvesgsfiosenineUssma

Prerequisites : Have earned credits of IB211

International business management. Objectives and strategies for international
operations. Analysis of foreign investment opportunities. International expansion strategy

development and implementation.

§9.423  dunugINATENIeUTEINA 3 (3-0-6)
1B423 Seminar in International Business
TAuneu : @auleiv) 59.312 way 53.421
nauiiRedosiugsfessninsma  Ussiiiulymmeiugsfassninadssine
Prerequisites : Have earned credits of IB312 and 1B421
Theoretical concepts in international business. Academic research and articles on key

issues in international business.
2) ¥ aen

§5.321 ANSALIUNITAUNITANTENINUSENA 3 (3-0-6)

IB321 International Trade Operations

167



Uma.2

wanNaI wuINRURURAmSUNIsALTugsRianIsAseninalsena nssuIums nsud sedeu
FoUfiRsng 4 mefumsiseninssana iesmsazuleuneeing q Amuslaeiguialneuasizua
AaUsema YeufuRainalunienisiseninelseme
Criteria and guidelines for international trade operations, import and export procedures,

rules and regulations of international trade, Thai and international policies on international trade.

§9.323  MINAILIAAIMNTTULAZAIINEINITAMINITUYITUITENINIUTEMATDIT AT 3 (3-0-6)
IB323  Industrialization and Global Competitiveness of Firms

Awdsduneu : aeuleiun 53.211

wansznuveslamAinuiinliAnnsiasuulasesgsisuasgramnssuluusemeading 4 s
\RnTuuazdnvarresnsuiuas dnassasetieminisianTlussiulssnasasseiulaniagamyunum
YIUTENIINUsEmAmMSiaunluesygialan m'iLUﬁsJuLLUaqmaﬂmua?wmaqiﬁ%LLasqmaWﬂﬁimaq
Tonvadmnuiuasideufoins

Prerequisite : Have earned credits of I1B211

Impact of globalization on the transformation of businesses and industries. Progress of
firms, value chains and industries from developing countries. Theoretical explanations and

empirical evidence of the structural changes in the global business and industries.

§3.391 hdafivAy N19N15UMSTINTENINNUSEWA 1 3 (3-0-6)
IB391 Special Topics in International Business 1
J1sAuneu : aaulaln 59.211

1Y (9

VS wundn mdnns wdesdleanis winnssy waltuiiddyuasimunmslmidinauled
Rerteamsmsuimsgsiaseninsema Wannnssuiuisilasiauanudaliiuindnylunsiedly
AU

Prerequisite : Have earned credits of IB211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Business that benefit students’ thinking and future careers.

§3.392  hdefiiAY N19N15UIMNIIINTENINUSEIMA 2 3 (3-0-6)
IB392 Special Topics in International Business 2
UsAUneu : aeuldivn 59.211

19 Y

US9ey1 WnAa #ann1s eIssdlaaniy uinnssy wnldundAglazsiaunmsividnuauladn

DTN NNITUITMTTINTEN I SENA Nanssuuiallagiasuanuaatatutindnwlunisyienly

BUNAR
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Prerequisite : Have earned credits of IB211
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Business that benefit students’ thinking and future careers.
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§9.422  NSANYIUSEUIBUTEUUTSAIUIUINA 3 (3-0-6)
1B422 Comparative Business Systems

FUsduneu : aeulsivn 55.211

WiguiiguauunninawesssuugInalulssmavsaninineig § wussuuginaluedessuy
gaRvluglsy spuugshalulsemaanizenidng Yadesins q Afnansenudesyuugsianagnisdiiusiia
Tademaniadios JademelseTaaans uastlade Jadenmedany avnuesninuunnsnevedssuugsnaly
lan

Prerequisites: Have earned credits of 1B211

Comparative study of a variety of business systems, including those in Asia, Europe, and
North America. Economic, historical, social, and institutional factors shaping business systems.

Causes of differences in business systems.

53.424 Mmﬂymmﬁiaﬂﬁqiﬁﬂaﬂ 3 (3-0-6)
IB424  Perspectives on Global Business
F1sAuneu : aeulaivn 53.211

(% |

annwangenveInsiniugsivtunaaiUssmanianudfyseusemelng ssuunguang

o

a v

JEUUNTLITRY S3UUNTIRY TusTsuwasUauURlun1saiiugsna Tonnaemeanisan wasnsinnisnu
LINU

Prerequisites : Have earned credits of 1B211

Business environment of different regions/countries that are potential markets for Thai
businesses. Different legal, political, financial, cultural and commercial systems and practices,

including international trade agreements, and labor arrangement in specific regions.

59.433  Uszhuneasesssulunsaniiugsia 3 (3-0-6)
IB433  Ethical Issues in Business

Wossslunsiniugsio madndulavesiuims Yseiiumeaiesssuiennunnisdadule uu
nensUfiRneiuatessaluesing unumvssgsialuden nansenuvesnisauiugsie fidnlddon
e

Business ethics, executive decision makings, ethical dilemma, organization guidelines on

ethical issues, roles of business in society, consequences of doing business, stakeholders

§5.498  nsHNUAUgIRATENINUSEInNa 3 @neuliddesndn 135 Falussanian1sfing)

IB498  Internship in International Business
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1B499

§9.212
LO212

Uma.2

Fwdaduneu : aeulaiu §9.211
dune Anwy Basenlymnsu UinnuasauesesfinIshasuneeugInaseniIelsemna
Prerequisites : Have earned credits of 1B211

Learning how to work in the real environmen to finten rational business.

N3RNDATENNTINATENINUTEINA 3 (0-0-9)
Independent Study in International Business
FsAuneu : aeulain 59.312
HayiAgriunsimsgsfassrinsUssme oehadnis
Prerequisites : Have earned credits of 1B312

In-depth study of topics related to international business management.

nauladafnd (Logistics)

1) ¥ nanvedu
nssamsladanndidesdu 3 (3-0-6)
Introduction to Logistics Management

o a

AlleuuiAn wasnguUewuiediun1sdnnisladafndniuianssuvan 1eessuy

1a3aRnAU N1FINTDNISUSUITATIAUAT NIFINNITAUAIAIAGINITNTLANBAUAT NTINNITATVUA

uaghanssuladafndous)

The fundamental definition, concepts and theories of logistics management through key

activities such as purchasing, warehousing, inventory management, physical distribution,

transportation management and other logistics issues

§9.341
LO341

A5IANISladaRndserinalseing 3 (3-0-6)
International Logistics
FurTaRuneu : @aaulaivi a9.212

1A598519%045509 Usetanvesunisdmiudasean-iididun n1sviudaoumuiIes

ANMULANANITENINNDNANTAMTUNITINNSLAFAR NATLNINUTLNARAL N SVUAIRUAITENINIU LN A

AENYzYRINITULdaIlawmane JULUUTdwansEnUian sIan1sladafndseninaUseina

Prerequisites : Have earned credits of LO212

Business structures, types of service offered to exporters and importers, container

consolidation, related documents difference between International Logistics Management and
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International Transport Management, multimodal transport characteristics its effect on international

logistics.
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89.342  nTieTesilsinadmsunisdanisladaning 3 (3-0-6)
LO342  Quantitative Tools for Logistics Management

Aaduneu : aeuldiv) a1.212

WUUA1A8 WA TensmHaanslunisesnuyu auay UURNSWAENSTANSIsUUNMSUUEN
uarladading mavszgndldimafiadaliinanissaneifuuariiiaind Wienesiszuulnssdiouaznms
Fadulawuunanedads Tunismeununszuunseng 9 iieadestu nmsdanisladafnduaznisuuds ns
Inassguasd mssenuuulasiieiionszaiedui msuimsmsiads MInudunaagnisians
T MIeTEIALsTiReT Nyl nsmuaduAaseds mslszgndldrenfiameslunis
Angvissuuladanind

Prerequisites : Have earned credits of LO212

Models, concepts solution methods in the design, control, operation and management of
transportation and logistics systems. Applications of exact algorithms, heuristics, network and
multiple criteria optimization techniques, logistics and transportation management, demand

allocation, routing and scheduling, location selection and inventory control. Excel spreadsheet

with its solver tool.

89.441  duuumeeuladafnduasnisuimsigauniu 3 (3-0-6)
LO441  Seminar in Logistics and Supply Chain Management

Fwdadunow: a@euls 93.341 uag 49.342

ysanmsmnuimenuladainduaznisuimsldgumumeliuiunesidoisedifuiiaulaly
Tagdu WaunvinwemasunsAnanesiazui Jagmmenuladainduaslgounulagldyuusawuuesa
53

Prerequisite : Have earned credits of LO341 and LO342

Integrate logistics and supply chain knowledge within the context of current research

issues. Skills will be developed to analyze logistics and supply chain issues from a holistic

perspective.

89.442  msUIMslgaunu 3 (3-0-6)
LO442  Supply Chain Management
Fwdaduneu : aaulein a9.212
AsuAneesErinensiaszuuladafnduarmsuimslegunu legumunasnsainayasii
uigné nseulnAnlunsmsansunulnelamzegisbeiunulunsuimsadsduisuludansii
anuannsalumsudiiuredlsgumusinunsdsuilanesguasduesgnAuazn1sianTn sz UL THAR

WNOROUAUDIABAUABINITVDIGNANBE 1MUY
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Prerequisites : Have earned credits of LO212

Difference between logistics and supply chain management. Supply chain and added
value creation to consumer. A framework for cost reduction, particularly inventory management
costs, as well as to increase supply chain competitiveness through changes of consumer demand

and production process management to optimize responses to customer demand.

89.443  nsaLULIaesldUny 3 (3-0-6)
LO443  Supply Chain Modeling

Adsduneu : @euldiv 89.212

fuvuiaesaaunsaliuuinnsallsisiodes msauayunsiindulalunisianisladafing
wazlgaunu MIUIFIKUUTIaRY NMTIATIEINANITTIARIEIIUNTINTAANULAENTATUNANTS
RIGERE]

Prerequisites : Have earned credits of LO212

Discrete event simulation modeling, decision support in logistics and supply chain
management model building, simulation output analysis, communication of technical information
and conclusions drawn from data analysis.
a9.498  nsHneusuladafing 3 Fnenlsitfosndn 135 dalusdenia

n13ANWN)

LO498  Internship in International Logistics

FeRuneu : a@ouleivn a9.342

Aneu dunafnwiwaginsentdymnsu JURuasreseefinIsuasuNeIuNIg
vImsnseuladanng

Prerequisites : Have earned credits of LO342

Observe, learn, and analyze real operational problems of the organizations and

work of international logistics.

2) Ay aen

1Y a"

SuAuANvUEImI9BINA 3 (3-0-6)

a

89.343  nsIanslalafndd v

LO343  Air Cargo Losgistics
FTeRuneu : gaulaivn a9.212
Anwnszuaunsiadafndfiiestedunisindduiiniternia wu msiivre nisuuds s

AU hAZAITVUAIEAUAT dnSUAUATAlULAYAUATILAY WU AUATUNTIY AUy 81uas
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v fada =

VUi wazdnidyin Anwvingszdeutevshu Fumeumsvuds onanslunisvuds msAaenszng
Auf wagusseienzandniuaud

Prerequisite: Have earned credits of LO212

The operation of air cargo logistics for general and special cargo such as dangerous goods,
perishable cargo, pharmaceutical products, and live animals. Also includes is the cargo acceptance

process, freight rate calculation, air waybill completion, and packaging standards.

89.391 veniay neladading 1 3 (3-0-6)
LO391 Special Topics in Logistics 1

TaRuneu : @auldivl a9.212

VS wwafia ndnms wlesdlomne uimnssy wnliufidfyuasiaunnsiifiviauled
Aertemdadaing waunnssuiwiadwasasuemudnliiutindnelunsyhauluewan

Prerequisite : Have earned credits of LO212

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Logistics that benefit students’ thinking and future careers.

89.392 WivenAyY nsladafng 2 3 (3-0-6)
LO392 Special Topics in Logistics 2

vaRuneu : @auldivl a9.212

USuaun wwifia ndnns wlesdloanne uinnssy wnliufidfyuasiannsinifiviaulad
Aertesndadaing Waunnssuiwiadwasiasuemudnlituindnelunisyhaulueuan

Prerequisite: Have earned credits of L0212

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Logistics that benefit students’ thinking and future careers.

a0.440  msdanisanandedlulaguniu 3 (3-0-6)
LO444  Supply Chain Risk Management

Fwdaduneu : aaulein a9.342

AnvundnEosnundes Jedeidnasonudss uaznsdnnismnuidedulsgunu
feusznousedunoundn 4 duneufe nsszyriiavesnuidss msussidiussiuaudss matmuanun
YIMIanRaNTENUAINATILABY WaynUssliuuasRrnukansyuIIneNEss uenandsdnudeuun
yamsuiedldgumudainuanseny Wevnivusznaudemsfinuiuudn ngud uasedesdefld

lumslinsgianudsduidazduneu wenanil gsudwesdnuuuimenisdanmsanudsduldguniu
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NNUTIMEUsENouNs Welridilanisdansarandedluuiuneing o naenauiiuguassavidedednind
Lﬁm%ﬂuﬂixmumﬁﬂmimmLéaﬂumﬂﬂﬁﬁ’a
Prerequisites : Have earned credits of LO342
Managing a supply chain is challenging. Apart from the operational risks, companies
encounter greater unprecedented risks caused by natural disasters and economic swings. These
uncertainties disrupt the routine processes across the supply chain. To mitigate these problems,
companies need to understand how their supply chains are exposed to risks and how they can
lessen the impact of the disruption. The main purpose of this course is to describe the concept of
risk and risk management in a supply chain, and to explain the enablers that would be used to
manage those risks.
a9.499  nsAnwBaszNladasing 3 (0-0-9)
LO499 Independent Study in International Logistics
Ftaduneu : aaulaivn 59.312
Anwhdemeauladafnduazdnnangivulagazideanmienueinieldinisaunuguasgdlnddn
VBI0NNIIEUTTEY
Prerequisites : Have earned credits of 1T312
An individual in-depth study of logistics and supply chain issues under close supervision

from the course instructor.

NguN15vUES (International Transport)

1) JynanUsAu
93211 nsvudesswinsdsuinadesdu 3 (3-0-6)
T211 Introduction to International Transport

DIAUTENOUTBINITATENINUTHUNALALNIANINELD 1ATETLAEEN YL ORAMNTTUNT
YuAdFuAmMamEe 1ATeEseeAnIuTENvLas UNUIMUBeEUIENBUAINTTTININITVUES FILnuTUE
AUAUTTANGNG 9 UNUIMTBITTHRONAUNTIUNITVUES dnwasIsn1sUuRnuvesUsEnvuds nsdavi
GRS TNl mwudwiatﬁawmagmmu 39 UszAudeniameia laafind Lonaisnisvuas
srUUMsYUEY saemaugUnsalitltlunisvuniedud
The elements of international trade and commercial shipping, the structures and

characteristics of the shipping industry, organizational structures of a transport company, role of

the intermediate persons or freight forwarders in the shipping business, the role of government as

a policy maker, principles and practices of transport companies, contract, the multimodal transport
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concept, ports, marine insurance, logistics, transport document, equipment and cargo-handling

system.

93.371  MIRULAEMTAUYRINSYUAITENINNUTTINA 3 (3-0-6)
[T371  Investment and Finance for International Transportation
FwdsRuneu : @euldinn 93.211 war 14.201
Whmnevesnmsuimanisfuvesgsvudssninsema madedldlumsiinngsinsiu - s
Usziiulasanisaamuiiaunan siussuulydvesusunuudsseninasena n1sdnheudseann ms

TNURU NTATUAN NMTUIMTRUNY WaZNITasY

Prerequisites : Have earned credits of IT211 and FN201
Financial management goals, financial analysis techniques, evaluation of investment
projects based on financial figures, accounting system, budgeting, planning, controlling, fund

management, and investment for international transport companies

¥9.372  LAswgAansuazuluuIgnIsnIsiveu 3 (3-0-6)
T372 Maritime Economics and Policy
Andafuniou : aeuldin (1) ¥3.211 uay (2) @211 vie A.212 vide A.213 laisndy C
VYN IUATYFANEASTUIOTUILANINGIAINTVUAINME NOANTIUNIAINUADAT)
A1¥119 Muiguasdnguiouniu warmawesde Tadeiidvunguasduasguuueaie wissle 1
WwiswgAanslunIsAIANTTalngn ATIERAUULATEI1INAINYRSRT FaUseTdunI andulas
npinasising qiifeadesfunaianisrudimansia wu npdedduresnguussinaciig 9 Tiwuinisnis
FINGUTIAVRIUTTNVUAINMELD LATHIAANTUNAIA TATIEHRIANUFAYVDITIAINTUUANNIELA
LLazwaﬂizwumaaqsﬁ%fjsiaﬁ’iy%qamiﬁﬁﬁxL‘Eumawszmﬁ N153ATIEININISRY (Financial Analysis)
nanaw Cost-Benefit Analysis Tunsdlanainnssunisuudsseninseme
Prerequisites : Have eared credits of (1) [T211 and (2) EC211 or EC212 or EC213 up to C
Shipping business with economic theories, an analysis of freight pricing behavior, demand &
supply and vessel price, factors influencing vessel demand & supply. Economic tools for market
forecast, analysis of structural cost of tramp and liner markets. Organizations and rules related to
sea freight market boat club, rules and regulations of each country, evolution of marine shipping
company business aggregation. Analysis of macroeconomics to developing countries’ need to
participate in shipping business for country development effect on the nation’s balance of

payments financial analysis and cost-benefit analysis shipping industry.
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Y5.461 NIFUIMITNITVUAITLIINUIZNA 3 (3-0-6)
[Td61 International Transportation Management

Fwdsduneu : aauleiv 99.211 wag v3.372

1A59a5 190z TUIMSNUTUATIUANY 9 T09USENED NMTIMUUAEUNIINISIALED N5IANIEE
NSUTMINBAUTENIIMMUAAITEINTE MIATUANLAEMIUNURNS daum WAZNALNSNNNITAAINVBY
UTENLID

Prerequisites : Have earned credits of [T211 and T372

Management concepts and operation practiced in the ship liner company such as the
route planning (traffic study and scheduling), ship planning (new and second-hand tonnage), ship
management (crew, technical, insurance), container management (planning, control and operation)

and the corporate marketing strategies. Role of ship agents and their practices.

93.462 FUUUINITUTIITNITVUAITENINUTZNA 3 (3-0-6)
[T462 Seminar in International Transport Management

FsAuneu : @ouleivn 99.461 Lag §9.312

Bsduahilyvveinsuins msfndulaznagnivesuiiniliunsmsiunsuudesning
Usewne "3Lﬂiﬂsﬁé’fﬂEJmWGUENizUUmssuua'ﬂuﬂszmﬂimLLasﬂuﬁmﬂ

Prerequisites : Have earned credits of IT461 and 1B312

Methods to identify management problems, judgment and strategies of transport service

providers and a potential analysis of national and regional transport system.

2) 3vaen
93.361  nsUsziufemmeiawarn1suimsninudes 3 (3-0-6)
[T361  Marine Insurance and Risk Management
sAuneu : aeulainn ¥5.211
BsUFER ngunasilaeiia 9 U vesngranemsussiude niusssiussdussmamsiaatull
299 Lloyds, Institute Clause dmsusAuduasiace nqnasidisdufidatuanlussoevdadouluns
AUATEY MAERIUNMTUTEIULAZN SRR H e SEn ey wazidlandnnisuimsanuides
Prerequisites : Have earned credits of 1T211
General rules and regulations of insurance law, new Lloyds, Institute Clause of marine

insurance policy for goods and vessels — additional rules after the coverage period - and measure

of indemnity between the counterparts. Understanding the principle of risk management.
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99.373  wialulaglunisvuds 3 (3-0-6)
IT373  Transportation Technology

Fdsduneu : @euldiv 19.211

wndn edesile msUszendldinaluladadelmilunsduugsiasunsuuds
Prerequisites : Have earned credits of IT211
Transportation technology concepts, tools, and applications adopted in transport business

operations.

93.374 §IAANTVUANAUAIMNIIBINA 3 (3-0-6)
[T374  Air Cargo Business

'
1 =

anmwingenlugInavudmeINIA nYIeilsy oy iig G]Vlﬁmﬁ?faﬂ NISANUAANTAIS
T ununveaszlugsiavudeduaniseina mMaaainisiiusnisuudimnaenie nmsinves
gRANMNTTUVUAIEUANI9EINTA WnldilariAn1avesenaInnsy fLiusnsvues Auvun1svuds M3
¥ WAEAIIANUATIAN

Air transport business environments and policy, the rules and regulations, international
conventions, traffic rights, government roles in air transport business, and deregulation of air

transport service. Study also includes the overview and trend of the air cargo industry, the cost

structure, air freight pricing, and air cargo marketing.

23.375 ANTUIMITNISLTNUANLTD 3 (3-0-6)
[T375 Ship Chartering

Fdsuneu : geulaivn 99.211

SnuarrewmaInnTISe Wumsnsiuievesdess Jadeiiruuamszandlunainum
150 vlalardyQIv0INITYUUNILTD wmpdauarduneulunsesagnde msussdualdsnelums
PUE093 LLaxmi?ﬁ’ﬂu’amnmﬁlﬁﬂumimumsﬁuﬁﬁmmﬁzymmhmmL‘%@

Prerequisites : Have earned credits of IT211

Ship chartering market, types of ship chartering, demand and supply, Time and Voyage
Charter Parties, Laytime calculation, Voyage cost estimation, the role of shipbrokers, and the

fixture/charter procedure.
95.376 NSTOVIWANURLUEUAITETNINUSENA 3 (3-0-6)

[T376 International Commodity Trade

FuTsrunau: @aauleivn 95.211 laisinia C
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osumquinsfmarislminazmsuURTATUULUUMsAIanAsudufinnesvidng d1fty

vaslan wu vy Masssunnd Sty Fuus werlunaindudmnosdun ssunelasedmaiavesdudly
paAlanvianl wu guasd gunu nalndusien diendnuazdunevienaiaudn Jadedu iy n1s
WEdulamaasugia uazulouensiiifosnanenisimunnaianisdauded sudnisld
\n3esilonnansiiu wu psanseyius Iumiﬂﬁﬁ’ami%asmaLLamU?{au?ﬁuﬁﬂ

Prerequisites : Have earned credit of IT211 up to C

Modern trade theories and practices relevance in the development of major bulk
commodity trading patterns in oil and gas, grain, ore and other commodity markets. World market
structure of the key commodity markets (i.e. demand, supply, price mechanisms, key buyers and
sellers or key market players in the industry. Other fundamental factors include economic growth
and policy affecting trade in world commodity markets. Use the basic financial tools such as

derivatives for commodity trading.
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99391 WIVBNLAY N9NITVUEITENINUTTIA 1 3 (3-0-6)
[T391 Special Topics in International Transport 1
JydsAunau : @auleivn v5.211

@ Y

US¥ayn wunfn wdnns wdesdelanis winnssy wnlbuiiddauasimunistyifiunaulad
Aertosmemsuudeseninassme Wamnnssuiwiaduasiasuemnudnliiudn@nelunisvhauly
UNAN

Prerequisite : Have earned credits of IT211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Transport that benefit students’ thinking and future careers.

93.392 oY N9N1TTUAITERINUsTIVA 2 3 (3-0-6)
IT392 Special Topics in International Transport 2

wtaduneu : aauldivn v5.211

USoyn wwada ndnns wnsesdlonniz winnssy wnldufiddyuasiamnnisinifinaulad
Aerdosmemsrudsseninsana WaunssuaurimiuasaSueudalitutindnulunsviouly
AUIAR

Prerequisite : Have earned credits of IT211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent
developments in International Transport that benefit students’ thinking and future careers.
15.463 N3UIMIIGauasladasng 3 (3-0-6)
ITd63 Port and Logistics Management

Fvraduneou : aaulaivn 3211

nsUsMsIselusEAusuIa W uleuerisewied seiunsufiansmsnauLay
PanLUUIauassyuUladaind n1sU URNsrenEouasARIELAT TBltun1SUUAISSUUAD UMDY
nansznuresmeluladnevhSouarladafindg msuImsmsiiuuazn1snasmesnsusmshiSouas
ARIAUAT NIFUIMITUIIUFUTUS

Prerequisites : Have earned credits of IT211

Port management at the government level, National Port Policy, operational level, port
and logistics planning and design, port and warehouse operations container transport system,
technological effect on port and warehouse, financial management, pricing of port and warehouse

services, labor relation management.
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95.464 1ASINSIVY 3 (3-0-6)
[T464  Research Project
Avrdasunau: @aaulaiu §5.312

[ % =3

Fidumsidemutuneuresniteiielildnanisfinu uasidoudvinugddyin madutoys
msldi3asfion1site msUszanana sfusiena warmsdeunanisidenasnaunsiiaueranisise

Prerequisites : Have earned credit of IB312

Conduct the research and learn core research skills including data collection, research

tools, data analysis, discussion, writing the research results and presentation.

U9.471 NITIATIRANIZWINADNVDINITVUEITETNINUITLNA 3 (3-0-6)
[T471  International Transportation Environment Analysis

dsAuneu - aouleivn v3.211

VW ATEFANENTLAZULIAANIIAIUNITUTIMITINAUsEENALE UM TR TIERan N InSDUTIAT
NSVUAITENINUTENA HANTENUABYAAIMNTTUNTVUAITENINNUTENA AADAIUANTTULASNLLNAIIHIG 9
AAgdostunsmainnisvud ngetiduvengulsemasiig q msddesfeFounsyan sauds nilauoy
wiadum

Prerequisites : Have earned credits of IT 211

Economic theories to analyze international transport business environment and the
impacts on the international transport industry and on institutes and rules concerning transport
market, rules and regulations of each country, emissions of greenhouse gases, and One Belt, One

Road Initiative.

U3.472 MTIATIANITVUEINIDINA 3 (3-0-6)
[T472  Air Transport Analysis

taRuneou : aauldivn 13.374

ANUALNITUINTOINNT wazn1FieszileUSunalugsianisaudmisenia wiseendu n1s
Smumdunianisdu (route planning) Msdaniadestu (fleet planning) nMsudwsszaediu (capacity
management) kazn13usmsnelatiinuselovigean (yield management)

Prerequisites : Have earned credits of IT374

Study of the management and administration of airlines and the quantitative analysis of
the business e.g. route planning (routing and scheduling), fleet planning (aircraft acquisition),

capacity management (fleet/space allocation), and yield management (revenue management).
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v Y

93.473 UssiudAggenumsuimsgsnassninedseme ladafnduasnisvuds 3 (3-0-6)
ITd73  Current Issues in International Business Logistics and Transportation
Usziuddmssiaiifesefuseedieaniieunns Ussiiuiviuailuavudmsgsiasening
Uszina ladafnduaznisvuas
Important issues in business that need wide discussion, issues on international business,

logistics and transportation

25.498  AIHNIIUAUIUAITENINUTELNA 3 Fneuldifesndy 135 Falusiena
N13ANY)

IT498  Internship in International Transport

FrsAuneu : aeulaivn 99.211

Junsilnauliindnwausadane Anw wazdnszidymnisujiRenuaiees
DIANITLAZIIUNNAIUNITUIMITNITVUAITENINSUTELNA

Prerequisites : Have earned credits of IT211

Students are trained to observe, learn, and analyze real operational problems of the

organizations and work of international transport management.

U5.499 NMSANYIDATLNIVUAITENINUTLLNA 3 (0-0-9)
[T499 Independent Study in International Transport
FrtaRuneu : aaulaivn §9.312
Anwineumsvuddlagazideamenueinglinismuaugiasgelnainuetonsdiusseny
Prerequisites: Have earned credits of IB312

An individual in-depth study of any topics related to international transport under

2.2.7 3 1angsnademsunsng
1) FyenvsAy
50.211 gataedwnsamindidesiu 3 (3-0-6)
RB211 Introduction to Real Estate Business
ndnmsgsieedmnTumindidesiy finseilasesnu nsmatauienti msuimanisUssdi
5P 11 ngrne Msawu wazmsiu msdndule naensunsTEUILesinassfiau MsnsIvaouiify

LNANTANSUAZANINKIAGENANS 9 TAgITesiugsived I TunIng
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Basic principles, project analysis, brokerage, management, valuation, tax, law, investment
and finance. Related to the real estate industry as well as subdivision development, surveying

land, legal documents and environments.

50.212 ngseleudedsRunisnugsiaedmizunsng 3 (3-0-6)
RB212 Real Estate Business Regulations
ﬂgLLamzLﬁEJULLax%umaumiawiyw‘LﬁﬁwLﬁuﬂﬂ'ﬁlﬁmﬁ’uqiﬁaaé’mﬁm%’wéﬂwLmn A9 9 NS
Anneingruneuarsuidousiig q MAstesdeiinanssnusensimugsisodmniuming lasiawiznns
AUALNMIRaEIIeIMIMIAMIUAN WazdAnaTunsAeaiseImMTUIsUssan ngrneifeafuiaiies
Law & regulation as well as permit procedures in real estate business operations, Analyze
law & regulation relevant to the real estate development. Emphasis will be on construction

control regulation, prohibit areas and types of buildings and town planning law.

50.311 walulagmsneasisernslugsivedmzunsng 3 (3-0-6)
RB311 Building Construction Technology in Real Estate Business

wielulad 3Enseains Bnserunuuianiden Janeaiesing q Aldlunsneaths dawdszney
vosrasludiunuredtasads dunuaniinenssy naenugunsalillifadiluemsiasanizszuy
ihdsetn szuuliil seuutnde szuudnd ssuunes seuutiostuling uasssuureufinnesaunu
91ATTIITIYUAeanTaY uazNISUTZUIUIIAAINDATI9VDIDIATT

Technologies, construction methods, blue print reading, construction materials, project
structures and construction cost estimation as well as building facilities specially water pipe
system, electricity system, waste system, elevator system, air conditioner system, Fire alarm

system, computer controlling system and all communication system.

50.312 msUssidiusimedimsunsng 3 (3-0-6)
RB312 Real Estate Valuation

Fwdadunieu : deuldin 50.212

nénidesfuifeniuyan Tagusrasd nsvuiums vénmawayisnmsdsuidusaiedaniuningd
AseUAgUATUsEULeva VA TnqUszasd Ly agammmmﬁami%ama vievdnmindmusziu yaen
Sadume yarnuiu vieifieTrgusrasdfiaudu q saufvinuinispdnunsiifulaun enensanuiisis
ngvineuazadedu q MAvades ilevuUszidiuyarmedamiuming

Prerequisite : Have earned credits of RB212

Principles on real estate valuation process and methodologies that are suitable for all

valuation purposes such as market value for market transaction purposes and for financial loan
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collateral, forced sales, compulsory acquisition or other special purposes. Title deed, construction,
law and regulations or any other related factors analysis to real estate value are also included in

the subject.

59.313 N13RU NI KAENAENEIINVRIMNTUNINE 3 (3-0-6)
RB313 Real Estate Finance, Investment and Business Strategy

F1sAuneu : aaulain ne.201

Assatinune Wusha LLaz"?%mﬂummmu W%'am/?léamsawﬂaqwﬁ‘@m qﬁﬂiaUﬂqumuLLm
nemsediugsiemesnuedmnduning wuihu fegends o1asdinny qudnisi Tsawsu man finn
éjméuaqmsﬁwqiﬁﬁa U N1521ALINIINITABIN N15IIEUAIILLELS mia%wmoﬁu LLaxﬂaQW§§Uﬂ
LFDIFNNUSAUNITAATIZANNNITRY UAZADIUSVDIUTENITDDIANT

Prerequisite : Have earned credits of FN201

Goal, Mission, process and strategies in developing a real estate business project, for
instance land, residential, office building, shopping center and hotels etc. All aspects of the
business component i.e project positioning, risk management, product differentiation and other

strategies must be consistent with the financial analysis and company/organization status.

50.315 As¥gMAaniATIERdmTUNSLLEDY wazadunIuning 3 (3-0-6)
RB315 Economics Analysis for Urban and Real Estate Development

WUIRUnNY : WefAnYIIY A.311 Y M.213

nalnvesmaaiinu wazedwsumsng dedinnuuansisannalnnainesdufulndus wazuunan
iwsusAndiAgaiunisifa mstauideswarnmsiauedniuming sasnautladesng q Aduasenis
WasuuUaansliiau uazwgAnssugfuslae

Prerequisite : Have taken EC311 or EC213

Mechanism of land and real estate markets, which are different from other goods and
services. Further, urban economics issues related with cities, urban development and real estate
development shall be explored, including factors that may affect uses of land and consumer

behavior.

50.316 MsHnUUgINvedImsUnINg 3 @nadlaitfosndn 135 Halusdenians@in)
RB316 Internship in Real Estate Business

Fwdaduneu : deuldivn 50.313

gathulindnwliiannaud muannsn fn Aesesitymmeiugsisedimiming ile

& a

wissnmignIsiludusznevivdmmessinugsiaedamnsuning ifiuseansanlueuan Tngru
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nrUIuNSEeus Hndy ousy wasdjuRnuresesdnivisevhsnulugsisedwnsuning ianasguas
a o ado =
nvuluandvaniitndnwaula
Prerequisite : Have earned credits of RB313
Emphasize, and encourage students to develop their knowledge and analytical skills in
real estate business problems in order to achieve their career path. Means include learning ,

practicing and training in real estate business organization , both of government and private sector.

50.411 NITUTMTNITNANALASFIUNUUIBNUIDEIMNTUNSNE 3 (3-0-6)
RB411 Real Estate Marketing and Brokerage Management

wTeduneu : @auleivn Nn.311 %3 59.313

WUIAIUAALAEN B nMsnaauazdunuentedmIunsndlagyinisinudunoudis o
maéfmmimmﬂ@T’aLwimsmqLmuﬁf\]ﬂiimammiﬂﬁﬁammmumu NSAIVANLAENITUTTIIUNASIU
nsRaakaznagnsveddunauniIsnannisanwianudululdnisinunisnaianasnsundnnisuag
Aanssuveamsdudunuunenilugsisedmizuning

Prerequisite : Have earned credits of MK311 or RB313

Theories and principles on real estate marketing and brokerage management by analyzing
each marketing procedures from planning, implementing, controlling and evaluating. Study

marketing strategies in order to make feasible of real estate projects.

50.412 MTREdmTUsIiaedmsuning 3 (3-0-6)
RB412 Research Methodology for Real Estate Business

WUIAA NN YRV funou LaznszuuNMPToifiewluussgndldlunisidemeiugsia
aé’wﬁwﬁ"w&?ﬁﬁﬂizﬁw%maLﬁawﬁmmauﬂqmﬁqms@?&ﬂizLﬁuﬂfymmi?}g\‘iamag’]mmdﬁa;&aLLazms
AUTIUTI Mdesgikazasunanisiiauenanulugubuua o

Principles, format and process in conducting a research in order to apply in real estate

business. This consist of how to conduct assumptions, data collection, analyzing and how to

conclude in various formats.

50.413 dunwIiugsAvedmzunng 3 (3-0-6)
RB413 Real Estate Seminar

Fdaduneu : aeulein se.411

Ans1e9t wazaRUe Jymidiugshvedanmiuning delunindnnmamguiuazninilld saenau
Pommeiuassenussu anminedesmaasugiauadsay e liinAnuldidlafetymuagnansznu

1o

niivadsauludagiu
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Prerequisite: Have earned credits of RB411
Analyze and discuss various problems both theoretical and practicality of real estate
business perspective as well as ethical problems , economic and social circumstances in order to

achieve an in-depth understand of those problems and impacts on the society.
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50.414 NISUTMTNTNEIAU 3 (3-0-6)
RB414 Property Management

Autaduneu : gauldivn 59.211

ANWULLAYNITINUNY NMFUSMININIAUTTAAN 9 1wu 91AsaunuAsuladitoy onSnuun
uazilegendy daugnanvnisuiinsevidioiinvomingau guims uasfin dnvaznsigmingauns
Lf\]ﬁ’lGiE]’iENﬂ’]iLﬁuai’lSﬂﬂuﬁlaaﬂf\]uﬂ’l'ﬁLﬂ‘i’]%ﬁwa‘di%IEJ?IﬂQQEjﬂIﬂﬂ’]iU%W]'ﬁV]'q:TJWEjau

Prerequisite: Have earned credits of RB211

Strategies and the how-to in managing real estate businesses such as office buildings,
condominiums, apartments and other residential buildings as well as industrial compounds.
Analyze aspects concerning the landlord, managers and lessees. Analyze leasing types, negotiation

skills and the conduct of reports in order to achieve highest and best use of the property.

50.415 msawszianudululdgsisedamniuning 3 (3-0-6)
RB415 Real Estate Business Feasibility Studies

wtaduneu : aauleivn §9.212

rudululdlugsivedamnsunsng Uszianans 9aszuaunisdnwianudululdnansznuaiy
Wululdlusinusng quaztlafedasdoninnfinnsauinisanaziuglasduasguniunasinisindulanis
AIAASLUTIBFUTIBTNE BRsanauLny wazn1sUszdliuazulasesnsng o fernadulle

Prerequisite: Have earned credits of RB212

The fusibilities of real estate businesses and their process as well as the their impacts.
Influential factors in the demand and supply forecast, income and expense forecast, rate of return

and their evaluation analysis are also included.

2) Avuden
58.332 AM5USEEUTIAINIAGINT 3 (3-0-6)
RB332 Business Valuation
Fwdedunieu : deuldinn n9.201
vdnnguiuarisnisussiiunmniagsiasing g mathdeyavnanisiudifiegiiasnuusauasudy

withazasslnimeldlunmsussdiusianiagsfianisuseiiiuygar1viueesssia nMslaseiaunistuly

'3
a aa a a v

WdgHeNg 9 NMTEUTIBURaEAIUNITUTTEILAIAMUTEuATRNeN1SAMGvaNEANSUsElevl AnsUng
wazdU 9

Prerequisite: Have earned credits of FN201
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Theories and process in business valuation. Using existing financial information and
applying to the process of valuing business and stocks. Analyzing different aspects of finance and

how to conduct reports. Valuing good will and other business rights.

50.342 mMsUnTdmsugsiaedmisuning 3 (3-0-6)
RB342 Real Estate Accounting

AudsAunau : @auleivn Uuw.201

[
a [V 4 o

anwurnN1sURYTLarn153InYN e UAReAUNANTTALTUIUYEIgINIRFMNTUNING SIUTIN1S

v = 4' v ) a

UrdMAvifunisasmu uaznsdndulalugsiaedmuninduinsgrunstyiniedeatugsia
DEMNIUNSNIUTZLANFNG 9

Prerequisite : Have earned credits of AC201

How to analyze accounting and taxation problems in real estate investment and decision
making process. Revise law and regulation on accounting and taxation principles for real estate

businesses. Analyze data, plan and control any real estate accounting and taxation aspects.

59.395 Wteiiiay MegsNedmnsuning 1 3 (3-0-6)
RB395 Special Topics in Real Estate Business 1
1dsAuneu : @eulaiv 59.211

o w @

USoyn wuafa #1dnnns iseddlatanis uinnssy wualdundiAguazWauinisinunuiauladn

]

=

NeUanNgINIRFmsUNING Naunnssuiwimluazasuanuanlinutindnyilunsvinulueuen
Prerequisite : Have earned credits of RB211
Philosophy, concepts, principles, tools, innovations, recent ftrends, and recent

developments in Real Estate Business that benefit students’ thinking and future careers.

50.422 N1SUTMTIATINITOAMNTUNTNE 3 (3-0-6)
RB422 Real Estate Project Management

1dsAuneu : @euleiv 59.211

NAYNS LazNITINBRLIIUNDUNRE519TEMI NN Noas A eI INTASINSRE51UAESe
FAINITUTINILATINIG LAZNILDTARDTON

Prerequisite : Have earned credits of RB211

Strategies and planning procedures on pre-construction phase, during construction phase

and complete construction phase as well as managing projects and negotiation skills.
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50.423 adwmsunindseninaseine 3 (3-0-6)
RB423 International Aspects of Real Estate

FUsdurien : aeulsiv 58.211

gifvoden3umingseninsUssmauNSAmUN AN UTEAUNNSAIUANAINLLEBY 115
wswdsuveslangsalneiugsinedmiunindves sy maiouthunasUsemedifysiadu 0199sd
nsAnwkazgnulusUseme

Prerequisite : Have earned credits of RB211

Real estate business interaction among nations on the following basis investment,

regulations, risk, assurance and global changes. International excursion is a possibility.

§9.431 duuuinsuseiiiusian 3 (3-0-6)
RB431 Seminar in Valuation

Ans1e9t uazoRuTefeaiuilymeng 4 Kiluwivdnms nquiuasmeufoivesnsUssidusian
naentutlymsuinanasseusuanndeuaTssAauardsmuitelviinAnulfiussaunisaiuas
\iladetiymiiilrodsnslutlagiu

Analyze and discuss various problems both theoretical and practicality of valuation
perspective as well as ethical problems, economic and social circumstances in order to achieve an

in-depth understand of those problems and impacts on the society.

50.441 dunnngrnediftestussiaedamiuming 3 (3-0-6)
RB441 Seminar in Real Estate Business Law

ngving seidsy Tetsduing q dededungniznsas atulml qiieadesiussivedmnTuming
Tnethdgmuazdenguunefifeiulunisdidussisedmmiunindlagldnsdane deliinfnuliian
uanasuuazuansruAnuLLLAY

Law and regulations related to real estate business. Discuss problems, laws and regulations

in real estate business by using case studies

50.402 winnssunoswaluladiilegsivodmiuming 3 (3-0-6)
RB442 Property Innovation and Technology
nsltuinnssunazimaluladifiensdndulelugsisedmiuninddulsenaumenisnauny ns
Fufiuau warnismuauUsziiuna Tufunisiaulasnis msmensainisgsia msuivislasinisig
Tutsniou sevine wazndanisneaiia Msaau MeTeignd quasiy ufnisdlansiwasundas

' '
a =

vounAluladNiinadeginvedmsuninduargsnanneiles
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To use innovation and technology for decision making process for real estate business in
terms of planning, analysis, development, investment and construction as well as controlling and

evaluating. Understanding of change in property technology (PROPTECH) is also included.
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50.495 Wtaiiiay 19gINvRdmNTuNINg 2 3 (3-0-6)
RB495 Special Topics in Real Estate Business 2

Fwdsduneu : aeuleiv 59.211

USvgyn wuafn wdnnis wn3esdeanie uinnssy wuildufiandgyuarimuinisludiiuiaulad
\Rerteamsgsiveduniuning Waunszuiudimisasiaiunnualiiuindnulunsmaidusues

Prerequisite : Have earned credits of RB211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Real Estate Business that benefit students’ thinking and future careers.

3. AW LNVANGAS

3.1 3y nann1sUnyd

vr.311 nsvadtunans 1 3 (3-0-6)
AC311 Intermediate Accounting 1

dsfuneu aaulaivn ur.201

NIEULNANAMTUNMITBNUNIINTRL MdnNT WUFTRmMeSyBReiuauning wilAusvuzd
wazdszanmunaniiau msduunusaon M33uiTens msdayaridlesuinens msiagadnendsns
$ufsrens madniudnens mawansemssarmadawetoyaieatuiuninduasniauinsiuusia
FIENITINUINTFIUATTTILNUNNNITRY AN TN IENRITOUTEULIAITIENU

Prerequisite: Have earned credits of AC201

Conceptual framework for financial reporting; principles and accounting treatments for
assets, short-term liabilities and provisions; classification, recognition, initial measurement,

subsequent measurement, , de-recognition, presentation and disclosure of assets and the above

liabilities in accordance with Thai Financial Reporting Standards; events after reporting date.

w312 msdgydtunans 2 3 (3-0-6)
AC312 Intermediate Accounting 2

F10sAUneu douldinn uv.201

s msuniaussezen dyane duvestievu seld mMswasuulamsyTuaznis
uAlotaranwann ﬁ’lli@iaﬁ:u NIFINYINIUNTL WAL UER ﬂ’]3ﬂ’lLﬁu@ﬂUmi@uLLa%ﬁmiLﬂﬂLNEJ‘Z‘JIE]yjaSLuQUmiL?u

Prerequisite: Have earned credits of AC201

Accounting for long-term liabilities, leases, shareholders’ equity, revenue, accounting
changes and error corrections, earnings per share; Preparation of statement of cash flows, financial

statement presentation and disclosure.
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Uy.317 ﬂ’]'i‘U%‘Vl’liﬂ’J’mLgﬁdaﬂﬁﬂiuaxm’iﬂ’JUﬂﬁJﬂ’]ﬂiu 3 (3-0-6)
AC317 Enterprise Risk Management and Internal Control

Fwdsduneu : aeuleinn ve.312

LW’JMW@@%MLLazmﬁUszﬂa‘uLﬁ'mﬁ’Uﬂﬁﬂ’JU@uﬂWIummLLmﬁma& COSO LLu’Jmmﬁmﬁugm
vasmsnTIvdeumely nMsusmsmdssiaeesding nssuiumsUImsAuEss ke
SuiinreuvesinaaeunglutazfuftRnuifstunsuimsanndes nhilezanuiuinvouves
‘WLi’JEJ\‘iWumi’lﬁ]ﬁ@‘UﬂﬁEJIHLL@ZQ’]UU%W‘I?WJ’W@JLgﬂﬂﬁiaﬂmﬁﬂiiuﬂﬂiﬁﬁ’lﬁ]ﬁaU ﬂWZﬂiiiJﬂ’]i‘ngﬁﬁﬁﬂ’J’]llL’a‘lﬁN
uazesAUsENEUNMSAAUgUARINSTIR

Prerequisite: Have earned credits of AC312

Basic concept and components of COSO internal control; Basic concepts of internal audit;
Enterprise Risk Management (ERM); Risk management process; Duties and responsibilities of internal
auditors and risk management officers, Duties and responsibilities of internal audit function and risk
management function to audit committee and risk management committee; and Components of

good corporate governance.

11,331 nstyiiieruiuiinveuseduandeunardny 3 (3-0-6)
AC331 Accounting for Environmental and Social Responsibility

Fwdsduneu: aeulaivn uv.201

nseULANMTRINeEEIEY mnufuRnveuTesnAgIRaTiTiedndeuuardeny nansENy
L%ﬂa‘U“Uaﬂmiﬂszﬂauqiﬁﬁ]ﬁﬁGi@%%WEHﬂSﬁﬁwmaLLaz?ﬁLL’mé'au ATPUIUNTIANISAWINGDN NTTIUTIN
tuiin uazdiesgitoyanelduasfunuilifetosivasunndenmsdnimenumsinnisdsnndes
saTmsdarhnenumsiauilenuddy

Prerequisite: Have earned credits of AC201

Sustainable development concepts, corporate environmental and social responsibility;
negative impacts of business activities on the environment and natural resources; environmental
management process; identification, collection, and analysis of environment-related costs and
earnings information; environmental reporting, and sustainability reporting.

1Y

U9.411 NMsUTYUas 1 3 (3-0-6)

v Y

AC411 Advanced Accounting 1

[y |

FJordaduney : @aulaivn U311 way Uv.312
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Prerequisite: Have earned credits of AC311 and AC312

Accounting for business combinations; Accounting for investments in associates, joint
venture, and subsidiaries; Accounting for joint arrangement; Preparation of consolidated financial
statements; Accounting for foreign currency transactions; Translation of foreign currency financial
statements; Disclosure of interests in other entities and operating segments.

[

U.412 M3URTtugs 2 3 (3-0-6)
AC412 Advanced Accounting 2

FyrdaRuneu : deulaivn uv.311 way Uv.312

nstyddmsuneldnndyanividugndnlunainvanssuiuureanisinmsield nmstinyddmsu
m‘%'aqﬁamam3L‘3u6‘§&mmms%’mﬂizLmnﬁwstiLLazmi’j’mﬂam%w%’wsj‘vn&msfﬁuuawﬁ%umqmsﬁu M3
FauszianTenisinivesdunindgninisiu nsfuinenisuarnsdniuinenisvesduningninisitu
uazniiAunI9nT9iiu MskeerAunndvan sty oytiuduaynstiyTdestuanuides wazauuanmg
sewhaiiAunsmafuuardiuondives msdnyddniunalsylavivommidniu MTINYAAYRATITU WAL
madnwedeyaiiietes

Prerequisite: Have earned credits of AC311 and AC312

Accounting for revenue from contracts with customers in various revenue-generating forms;
Accounting for financial instruments including classification and measurement of financial assets
and liabilities, reclassification of financial assets, recognition and derecognition of financial assets
and liabilities, impairment of financial assets, derivatives and hedge accounting and distinction
between financial liability and equity; Accounting for employee benefits, fair value measurement,

and related disclosures.

U9.422 M3UeTsenineuszine 3 (3-0-6)
AC422 International Accounting

F10sAUneU : aaulaivn Ur.311 uay Uv.312

MU B UL UTENINU SN amwgﬁwé’aLﬁam’mL%ﬂﬁ]ﬁﬂ%qslus’mmuﬂﬁL'Eusm:ifmﬂimm
Hadufruanimiandonsng 4 nsmstydninaseinnsgiuiasuuiUjiinenisdyduiassema Jogm
msfmunsnleu unumsazdesialunisldansaumamanistydifieusslenilunsinneghaunisiy
LaEMIUIMIgIAsEinaUsEma UseiiunafumBennsiiisates uaznisiifuguaians

Prerequisite: Have earned credits of AC311 and AC312
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Comparison of international accounting practices, backeround for a profound
understanding of international financial reporting, factors affecting international accounting
standards and practices, the problem of international transfer pricing, roles and limitations of
accounting information system in the financial statements analysis and international business

management, related tax issues and corporate governance.

3.2 3V INANVIAUSNINVAERSHATNITU YT
wu.321  nshiduSnwmnsgsialagldnsal@n 3 (3-0-6)
BA321 Consulting Practices using Case Study
A1dsAuneu : dnfinwiazndseransuayn1Uyd
UszenAlinsaukuiAnmnNIegsia fAuwuun1egsne g‘iJLLUUﬂﬁa%N'ﬁsﬂﬁmﬂﬁﬁﬁﬁ] AT
Iassas1lumsliaiusnwn Consulting framework nsualanddymnsdifine nsaasigianulalseu
Tugamsudady Mylieseaniunisaliiaran1ien1sudedu nsseytyniegsia aruvimelusuian
Y94IND NTYIUINITIAANLILUAUNITEY MuMIeaIn Aulnyd dunsuimsianisnseuiuns o
mauImsiananswennsyaaa Wusiu msdawienduuzdl Yssanansmnisiu vnveanuluile
918nmagsivlaunn Msihaueranu invglunisuimsdansna invelunsinuduiiy dinveay
uduin Jusiu
Prerequisite : Thammasat Business School students
An application of business concept. Business Model and Revenue Model. Consulting
framework development. Case cracking. Competitive advantage analysis. Situational analysis and
competitive landscape. Business problems identification. Future challenges of the business.
Integration of multidisciplinary business area including Finance, Marketing, Accounting, Organization
Management, Human Resource Management, etc. Formulation of recommendation. Financial
model. Business professional skills including presentation, time management, teamwork,

leadership, etc.

NU.322 MIANIUGIAR 3 @Anauliitesndt 135 lusienian1sing)

BA322 Business Internship

v A

A1dsAuneu: dnAnwiaazwdsemansuazn1sUyd

Uszgndldaudvnanmstayduaz msuimsgsietils@nuunldlunshanlusadnsssia nieau
MA3g ieesAnsdu 9 dmsumsiuiunsazeganelinsquasiufusevineragindveransuagnis
Uy Tuasfuimsvednidnggsia Mihenunasg wieednsdu q naenszeziaiiinnu lnsdinisnnag
yauLn i AuSURnTeu ARaRILTEEEIaT uasvAnnaeTlun st liukafidaiou egndlnotnmils

(%

N

=De

195



Uma.2

1. InuftRauiuesdnggsie mhesanuniady vioesdnsau 1 litesndy 135 Falusenia
N13fnw %30

2. Inanuitauszang Msesieau lasdinsusziliuanonansdluausndsermansuazn1siyd
vielE iy neueniidniusie vie

3. dnmsihdgyrseiiteainneuaniiunly W3ensUJURTEN wazlinnsvilassnulaustay

anuUseliiu

Prerequisite: Thammasat Business School students

Apply the knowledge acquired in accounting and business management to the real-world
work in the business organization, government agencies or other organizations.

Thammasat Business School and Executives of the business organization, sovernment
agencies or other organizations will supervise the students during the internship period. The scope
of work, duties and responsibilities, the length of internship period and evaluation criteria are
specified and agreed upon one of these conditions:

1. Internship with no less than 135 working hours per semester or;

2. Producing empirical evidence/report, which evaluated by TBS faculties/external experts
or;

3. Completing/presenting a project that solve practical/real-world business problem.

wu.331 Temansgsislulsemadiu 3 (2-2-5)
BA331 Business Opportunities in Japan

Anuiausssndedinunandegsna ssaudeumnagsia aomunisaiinluniegsie waglonianis
pataludssmadiu mavinageuuisniuiludgiu

Study social and business cultures, business customs, common business situations, and

business opportunities in Japan. Company visits in Japan are incorporated in the course.

nu.332 lenanegsnalulseimaiu 3 (2-2-5)
BA332 Business Opportunities in China

Anuiausssndedinunazidessia ssaudeumnassia aaunsaivialunsgsie waglenianis
galutssmatu sufinsgauuisnduinluiu

Study social and business cultures, business customs, common business situations, and

business opportunities in China. Company visits in China are incorporated in the course.

nu.333 lonanegsnalulssimadealys 3 (2-2-5)
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BA333 Business Opportunities in Singapore

Anuiaussnndedinunasdegana ssaufeumigsia aamunisalinlunsgsie waglenianis
atalulssmadealus saiaimapnuuisnsuludselus

Study social and business cultures, business customs, common business situations, and

business opportunities in Singapore. Company Visits in Singapore are incorporated in the course.

nu.334 lenaniegsnatuginig CLMV 3 (2-2-5)
BA334 Business Opportunities in CLMV
Anuiausssndedinunazidegania ssaufleumnigsia aanunsalinlunsgsie waglenianis
gsfialulszmagiane CLMV (funw 813 wih wazilenwim) muﬁgams@muu‘%ﬁ’wﬁzuﬁﬂuqﬁmﬂ CLMV
Study social and business cultures, business customs, common business situations, and
business opportunities in CLMV region (i.e., Cambodia Laos Myanmar Vietnam). Company Visits in

CLMV region are incorporated in the course.

w335 lemavsgsialudsamelng @EmivindnvuaniuasunnmsUssmaniibg) 3 (2-2-5)
BA335 Business Opportunities in Thailand

Anuiausssndedinunandegsna ssaudeumnagsia aounisaiinlunisgsie waglonianis
gnalulsenale iamﬁ\‘imi@muﬁﬁw%uﬁﬂuiwa

(Only exchange students are permitted.)

Study social and business cultures, business customs, common business situations, and

business opportunities in Thailand. Company visits in Thailand are incorporated in the course.

wu.336 Temanisgsislulsemeaiifiue 1 3 (2-2-5)
BA336 Business Opportunities in Selected Country |

Anuiausssndedinunazidegana ssaufleumnigsia aamunisalinlunsgsie waglenianis
geRvlulsemadiimun 1 mm/ﬁgami@amu%ﬁ’m%uﬁﬂuﬁﬁmum 1

Study social and business cultures, business customs, common business situations, and
business opportunities in Selected Country I. Company visits in in Selected Country | are

incorporated in the course.
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Wu.337 IamamqﬁjﬁﬂuﬂizLMﬂﬁﬁmum 2 3 (2-2-5)
BA337 Business Opportunities in Selected Country |I

Anufansssndedinunaziegania ssaufleumigiia aanunsalinlumsgsie waglenianis
sanalulszmaiiiivun 2 saiinmsgeuusniuiluiimun 2

Study social and business cultures, business customs and common business situations, and
business opportunities in Selected Country Il. Company visits in in Selected Country Il are

incorporated in the course.

WU.338 N15IANTTINAUUTUANS 3 (2-2-5)
BA338 Luxury Brand Management
ﬁm-maﬁﬂizﬂauﬁugmmqmimmmsuaa?mﬁ”uLLazu‘%ﬂmwﬁuﬁwgﬁﬁﬂixﬁm%ma ANWLYDINT
wsdunanvawmaanususug Wesiieuaziinue s udulunmsiannagnémansaaadmivauduay
UINMSUUTUAN]
Study the basic elements of effective marketing of luxury goods and services, the
characteristics of different segments of the luxury market, tools and skills necessary to develop

marketing strategies for luxury goods and services.

WU.339 deiivAy M1auIsesia 1 3 (3-0-6)
BA339 Special Topics in Business Administration 1

o w [y

VS wufn wdnnis wdesilaianng uinnssy wnlduitddyuasiaunnisinifhinauls
ﬁLﬁm%qmqé’mU‘%miﬁqiﬁa WewaunssuwiaisaziaSuanudalisuindnelunisieuly
DUNAR

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.340 WteiiAy N19UIMIgInag 2 3 (3-0-6)
BA340 Special Topics in Business Administration 2

LY v

U971 wuafn 1dnn13 sesllomniy winnssu wwlldundAguaziauinislumiiuiaulad
NEITINATUUIINTTIND LioTmuInssuIwirlkasiasumuAninuindAnwlunisinanly
BUAN

Philosophy, concepts, principles, tools, innovations, recent trends, and recent
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developments in Business Administration that benefit students’ thinking and future careers.

WU.341 WteiiAy N19UTIIEINa 3 1.5 (1.5-0-3)
BA341 Special Topics in Business Administration 3

[y [

USway1 wuadn ndnn1s wnsesdioanty winnssy wnliuiiddyuasiauinislnifhialed
Aerteameiuuimsgsia WewannssunwimilasiaiueuAalvruin@nylunishauly
AUAR

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.342 FteiilAy N19UYNTgINa 4 1.5 (1.5-0-3)
BA342 Special Topics in Business Administration 4

[y [

VS wunfn wénnis indesilaianng winnssy wnldufidduasiauinisludfiinaulad
Agrtpameiuuimsgsia WewannssunwimilasiaiueuAalviuin@nylunishauly
AUNAN

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.343 Tdeiiy nauIMsgIng 5¢ 1.5 (1.5-0-3)
BA343 Special Topics in Business Administration 5
USay1 wuadn mdnns wdesiieanng winnssu waltufiddyuasiaunmslmifauled
Rerteamsinuuimagsia Wlewannnssunsimilasialuaudalifuindnwlunsiaulueuen
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

Wu.344  Wdeiiiay N9UIMNTEIAT 6% 1.5 (1.5-0-3)
BA344 Special Topics in Business Administration 6
S wnAa #dnns wesessldaaniy winnssy wuliunddguaziauinmsiudnuiaulad

NEMDImMNIUUIMIEIna WeiunssuIwiallasasuanuAa it uindnyilunisiaulueuien
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Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

NU.345  MsuUsdunegsiaseauna* 3 (0-3-6)
BA345  National Business Competitions
AdsAuneu: dnAnwAnzndteAansuaznTUYT

Whmnsudsdunarlasuseiannmsudsdunisgsiassaumd visll deadulunnoe uaz

lpsuayliRanneuenssunsifisuleunnuivasnisiindiefnuingu

Prerequisite: Thammasat Business School students
Participated and awarded in a business-related competition at a national level. Approval
from the committee of course accreditation is needed in accordance with the criteria set by the

committee.

U346 NMSURITUNINGINATEAUUIUNIR* 6 (0-6-12)
BA346  International Business Competitions

dsAuneu: dnAnwanzmateAIansLaznsUYT

Wrsunsudeiunaglafunsannmsudeiusssuumnnid sl deadulumunadt uas WU
puffnnAugnssunMafisuleunuiuagmslimiefnuinu

Prerequisite: Thammasat Business School students

Participated and awarded in a business-related competition at an international level.

Approval from the committee of course accreditation is needed in accordance with the criteria set

by the committee.

NU.347 @ANSNON 1% 3 (0-3-6)
BA347 Start-up 1

a v o o =2

Adaruneu: dnfinwiangmdseransiaznisyd

1%
a o

33ugshvanindw uarausaszaunu wisldsusslaniuanstsnnudnialunissisugsiaty

]

1% v
7 o

visll seadulumunae wazldueuiiRaneauznssunsiieulouanuiuasnislimieinintu

Prerequisite: Thammasat Business School students
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Initiate and raise funds in start-up business or awarded in a start-up-related competition.
Approval from the committee of course accreditation is needed in accordance with the criteria set

by the committee.

NU.348  @ARNSNON 2% 6 (0-6-12)
BA348  Start-up2

a v v U =€

Adaruneu: dnfinwanzndseransiaznisyd

v
a o

3B3ugINERIINTN wazanunIasTaNnU viielasusiaTiuanterudisalunisiisugsiatu

]
v [
o

et Foudulumuinnst uazldfueyiRanamenssumaiiisulouaruiuasmslimieinginy

Prerequisite: Thammasat Business School students

Operate and raise funds in start-up business or awarded in a start-up related competition.
Approval from the committee of course accreditation is needed in accordance with the criteria set
by the committee.

Fywhdefiamumisumsgaia 1.5 mhedn Tduiinnansfnuilusieden vie nquieinilésu
nseysiAlifieulournuiuasmhefndudnus ACC Tnatumbednitedganisanuls udlslviian
funnuAziuuAsazay il Wulumumnasinsieulou warldueuiRnnauznssumaiiouleuanud

LALASYMLIEAM

3.3 SviadoudwiuinAnwuenanznidivemansuaznsiayd
UY.291  wand1AgueINISUYT 3 (3-0-6)
AC291  Essentials of Accounting
(@ msuinfneusnauzndseansuazn1TUYT)
wdnnsaTidosdu 2wstad Uszinnuazyselevivasdayan1anisdayd a5y Tnsitunes

=

N30y duinis neyadunisulannuningvesteayanian sdyluaznsldteyadydineiunldlunis
AndaulaveEuITINg

(Widundrsialidudndnyivesaugnidveraniuazn1siyd LazinAnwiuenams
widivernansuazn1stad Adnwannivinistadvieaninsiuduiviin)

(For non - Thammasat Business School students.)

Basic accounting principles, accounting cycle, types and benefits of financial and

managerial accounting. The course emphasizes on accounting information interpretation and uses

of accounting information for business decision making
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(This course is not permitted for students of Thammasat Business School and any

students who intend to minor in Accounting or Finance.)

wu.291  gshalulanusisnisiasuuiag 3 (3-0-6)
BA291  Business in a Changing World
Anwunumuesgsislumsaiinuemegsiaiiennuduiaesnadady Tinsizsinnuduiusiug

fduldduds anmundonlunisdiiugsia mnuferiuvesssduszneuii 9 Tunsduiusiia i
AUNSURY N1SRY MIRa1n NsHAnLarUJuRns niweinsuywd MIvsMsWienagns nsusenaunis
uarTdEsTTIMINgIte  vhanaseiAeuulasedantagiy  Ieefinsysanmsanudssiadesily
a1719119 9 H1UNTYINIIBNUAIUTIAR
wanewn Juwindwsuindnyiuenauzmdvemanswaznisiad fiusvasFaziSouTeivang 9 ve
prndlveranswazm sty Tiluirinamsiedouinn wu291 Aewdrduileliduiiugiulunseu
199 G UeIRMENlTEmansa NSV

Study the role of business in creating business value for sustainable success. Analyze
stakeholder relationships, business environment, the collaborative elements of business including
accounting, finance, marketing, production and operation, human resources, strategic management,

entrepreneurship, and business ethics, in the changing world. Basic business concepts in different

fields are integrated together through the implementation of business project.
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3.3 FyUBnANTNINTEAEATWATNITUYY
9200 Feinevily 3 (3-0-6)
PY200  General Psychology
wuRasng  madninendildlunisvhanudnlanginssuuyes wu fugumnedaine) nsiud
MssEus N133An WuINsvesLEY 91sunlkAzLRele UAdnaMEsALLarANURAUNANITR
Psychological concepts understanding human behavior such as biological foundations,
perception, learning, cognition, human development, emotions and motivation, personality,

society, and psychological disorders.

3380  ANINYIQAAMNTIULALDIANTT 3 (3-0-6)
PY380  Industrial and Organizational Psychology
NANAIS wqwﬁuazmuiﬁamﬁm%mﬂL'ﬁ'&nﬁ’quaﬂiimwwﬂuamuﬁﬁwm WU N5AALEN
yAans M3Uszliunansu iR nsineusy wsgelavemidney anuisnalaluanuuazanugniiuse
99An13 nrfh wazmsdoansluesdnis
Psychological principles, theories and research concerning human behavior in work
contexts such as employee selection, performance appraisal, training, employee motivation,

employee satisfaction and commitment, leadership, organizational communication.

w348  ngvneAuATEIUIlnA 3 (3-0-6)
LA348 Consumer Protection Law

FUeduneu: IeAnw1IN 1.230

w&NT e uaziaAniviliiRna s duisdesdingrunedunsesiuilnm snnsniseng q
manguanefliiiiensduasesiuilng Bnstadulingmne sasmsiiliiitedeieuiguslnadslésy
amademe enufiusnglunguaneidsmsduesesiuilng ngmnehdearuiuindearundemed

v
a = a

Nindundumfliasnds NgVNIEIIMIENISEATMALADIALUUATY NYNUNEIIMIEITNANTUAR

¥

Fuslaa uaznguaneduiiieades mmaamﬁqms%’mﬁy’aaﬁﬂiﬁmmmﬂfﬂm muidnyaiAl lusgsssye
Prerequisite: Have taken LA230
This course explores principles, rationales and concepts providing room for enactment of
legislation for the protection of consumers. The study embraces legal measures for consumer
protection, enforcement of law and measures for redressing injury suffered by consumers as
embodied in the consumer protection law, product liability law, direct sale and direct marketing

law, consumer case procedure law and other relevant legislation as well as establishment of

consumer protection organizations as prescribed in the Constitution.
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1387  NOVINNETUIUNIRINA 3 (3-0-6)
LA387 Law on contract of carriage by air

WTeRUNY: WABANYIIY W.230 150 ©.209 %30 WU.201

NANNOUUIENITFUTUALLAEANTLAZAUAPNAMNANAITENINUTEINA waznguueing 5189
Hapmdengruneiifedesivavsveslasaslumsiiunmseinia 1wy n1sdunsesdvsglagans wlegn
Ufasmstueies Hendudidn uiesnidnnsuasesfiasansiinig viedlasasiifiaudesnisiams
nsAuATesEVSElagasAunislavanAlagas

Prerequisite: Have taken LA230 or LA209 or BA201

This course examines legal principles on carriage of persons and goods by air under
international conventions and Thai laws. It also explores legal issues in relation to air passengers’
rights including the events of denied boarding, long delay of flights or cancellation, the rights of

passengers with special needs and the issues on advertising rules for airline tickets.

1.388  NOUUIENIAYLUT 3 (3-0-6)
LA388 Maritime Law

F1sAuneu : refnwn3vn 1.230 %39 W.209 W3e Wu.201

wanngrIeN@veund 1wy nprnefeafuFeidunsia UERRITON PRI RATEE VN U NITR
AMURALAZNITIINAANUTURAVBUIIVBAUTO NITYUIDLAUNZIA NITTUTUVBIN VLA ANRADULAAIIN
Beloufu  mstiewdedfovmimeia msedeanudememly uasnsUseiufomanzia

Prerequisite: Have taken LA230 or LA209 or BA201

This course is dedicated to exploring principles in maritime law e.g. the law on sea liners,
the law related to mortgage of vessels and maritime preferential rights, liability and limitation of
liability of shipowners, charterparties, carriage of goods by sea, liability for vessel collision, sea

salvage, general average and marine insurance.

WA43  NQUNNEIWRENISLITUNNIT 3 (3-0-6)
LA443 Competition Law
dsfuneu: Wwefiny3vT W.350
wnAnuazmdnmsfidAueIngmnesemswsdumansi wmslunseuuvideriu
guanginssufinsenunszifiewsionsudstulneiadosnadusssu msnadesniiulalddfuunnginssnuna
dnwaig unumvesgiunalnmsly maemautiymitduiuditendesiunsfuagmsamussninaseme

Prerequisite: Have taken LA350
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This course aims to provide an account of concepts and fundamental principles of
competition law, means used to control or regulate activities which will affect the free and fair
competition, exceptions to specific activities, governmental role in the law enforcement and

problems pertaining to international trade and international investment.

3309 U §309 AunIskiles 3 (3-0-6)
PO309 Capital, Business and Politics

FUsdunieu : aeuldivn 5.211

AnwAnuduiugseninau 5308 Aunisdies aseuaquludssinuunumvesiglunisimn uay
U mMKaEBvEwavesnduuLaraagsiaTamelulaz s ATiienssuunIamadies uasuleue
81571508 TUN151 AL IANTUDIST WU NITANITLERY $301 S3UT8 waLIEUUTIVNNT

Prerequisite: Have earned credits of PO211

Study on relations among capital, business and politics including, the role of state in
development and the influence of private sector, domestic and transnational, on political

institutions’ activities which affect political process and public policy.

8.237 AwIndeuuaymsaunigdu 3 (3-0-6)
ES237 Environment and Sustainable Development

AuduussEAndenfunsiaw unideuaineiin dymuasnansenuanmsiaunfidde
ANAWEIIAdDN MFNLRUMTLAadeuIloannsTaLdssErinssTann funseyindaswandey
ﬁmiﬁmﬂmﬂmuaﬂamuﬁ

Relationships between development and the environment. Lessons from the past.
Problems and impact on environmental quality from development. Environmental planning to

reduce conflicts between development and environmental conservation and field trip.

2200 Anufidesiumanisdonns 3 (3-0-6)
JC200 Introduction to Communication

ANUVINY DIAUSENOY NTEUIUNNT SNBaIZLASUNUMTTTIveIn1saeas Ussanuasseiures
ﬂ?i%@ﬁ’ﬁ mwﬂumﬁ'ams '3'3’%1mmiﬁuaﬂmsﬁamimﬂ%&Lauﬁﬁaiwﬂ Qﬁﬁﬂﬁﬁ@ AADAIULUIAN
JULUY aqvﬁﬂszﬂauLLaz@mamﬁaLﬁmﬁmaaﬁﬂmLLazﬁaﬁy’uamUizLﬂmN q SN TENY

Fundamental concepts of communication: meanings, processes, roles and characteristics,
including communication types, levels and languages; the evolution of communication from
traditional media to new media, focusing on each medium’s concept, forms, elements, basic

characteristics, and impacts; current media landscape.
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28.201 AvSLainIn a3usTTuLAzngIede 3 (3-0-6)
JC201 Freedom, Right, Media Ethics and Laws

WWIARANSIETAN gauNITal LLazﬁmmaﬂﬂamwﬁLﬁﬂﬁ@ﬁﬁ@ﬁﬁﬂﬁiﬁyLLazmiﬁﬁuﬁ’uLaq
AusuRae UAadInLLAE MIANATesAeLaLEUSnATe 3amﬁqﬁm%ﬁauqﬂﬁa

Concepts of freedom and rights of speech and expression; ideologies; legal and moral
background related to media codes of ethics and self-regulation practices; social responsibilities,

media protection, and consumer protection, as well as the right to privacy.

A311  NuATYEAIansanIA 4 (4-0-8)
EC311  Microeconomic Theory
TeAuneu : aauld M211 (W39 M.213) waz A.216 (W38 A.211)
AnwuarliasigvingAnssuguilaa lnsdunguianunelaviniu msuslaadiunar nsuslan
fumeldarandes vguimandnuagiuunisudn nseusaivmmaiauidvlagldiunuansauma s
Annevinaaudeiuliiauyselldun sanngnann nainRudedufagnuin waznangunetossns naugnu
Josiu madenaTlunsiiRi mssmuanatlusaatadonsudameldlasadmaaussameig g
pauaminluuaziasgmansaiannig anuduaivemaiauaznsLitym
Prerequisites: EC211 (or EC213) and MA216 (or MA211)

Consumer behavior focusing on indifference curve analysis, intertemporal consumption,
consumption and risks. Theory of production and cost, the birth of the firm using information cost,
structure and behavior of imperfect competitive markets which are monopoly, monopolistic
competition and duopoly markets. Introduction to game theory. Price setting in practice. Price
determination in factor markets, general equilibrium analysis, welfare Economics, market failures

and measures to correct.

A312  NOufATYIMARTUTAIA 4 (4-0-8)
EC312 Macroeconomic Theory
Fwdaduneu : aeuld () M.211 uag £.212 vive (V) A.213 way A.214
Anwszuuiagnsliulenieiiodnwiaiosnmveaasygialasnmsumenguinasamiinly
ﬂ’j\‘iizuuLﬂi‘iﬁgﬁﬁ]ﬂﬂLLazLﬁi‘lﬂgﬁﬁ]Lﬂﬂr}husﬁaﬁumauazLLu’JaGWHWIi]szGh\‘i 9 WU AaEan Aaadnlal iaud
Feu wuddeulvl Wudu aaonaun1suszendnguiasygmansunnainiasgian1un1sainuasugie

luAsugialafnwdoauuiias g ANTTUYRINAINLINIY N1TAIANIAIKAZNTUSUMYBINAIAKTINUTS
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ldnsyhausiniuveselasuiasiutasaunuuiasiukasdulAdiladud weludsadauazwatag
sudadelunisaniuuleuns ﬁﬂmmﬁmﬁu’lwawﬂwLﬂi@gﬁaLwiawu"gaé’aaﬁugmmwgmm%ﬁ;amﬂ
iiewinslavhau msususa maiuls uae ulsuefivmnzas lumassUssimafnwuuudasanasnin
FlURAINRY AAIANANES WaTAAINRUATIANUIZNA (WUUT1aDI IS - LM - BP)

Prerequisites: a) EC211 and EC212 or b) EC213 and EC214

The course discusses the economy's mechanism using a general equilibrium approach,
which proposes appropriate government policies to stabilize and boost economic growth. Classics,
New Classics, Keynesian, and New Keynesian school of thinking are all used to create appropriate
policies. The role of how the labor market perceives and responds to information in determining
the character of aggregate supply and the Phillips curve is examined for the closed economy. The
static and dynamic elements of aggregate supply and demand interactions are investigated.
Furthermore, the microeconomics foundation is utilized to investigate how agents react to one
another, to policies, and to the economy's growth. The model of joint equilibrium (IS-LM-BP) in

product markets, money markets, and foreign exchange markets for an open economy.

7320 adoasugmaniitoy 3 (3-0-6)
EC320  Introductory Mathematical Economics

Auderuneu : @aula (n) A.211, A.212 was A.216 (V3o A.211) %39 (V) A.213, A.214 was A.216
(39 A.211)

(agldfunheinly mnaeulaiv f.421 insursemas@nyivdng 13ee)

thunAnuasnguiadamans Bos fleddu aunisuasiednd mameroyiusussiveng q lu
nsifffuUsBasevilauas vt nswmaldea (Optimization) lunsaifilififedfiauasidedniin
Bufinfaidowiu ineduneunauAawasnnuinaasvgmaniganmakazanma welmdlaauduius
YosiUseng q maaswgans Inetduiennudiiusserineileitusn fadduede wagilaidudia
Tunguiasugaans Sinszianubaney nasnmean Navein1sinune wasuuudassadenisudn
wazHaran ey

Prerequisites: a) EC211, EC212 and MA216 (or MA211) or b) EC213, EC214 and MA 216 (or
MA 211)

(Credits will not be awarded to students who are taking or have completed EC421)

Applying mathematical concepts and tools such as functions, equations, matrices,
univariate and multivariate differential calculus, constrained and unconstrained optimization, and

basic integral to understand the relationship between different economic variables and explain

concepts of Microeconomic theory and Macroeconomic theory. An emphasis will be placed on

207



Uma.2

relationships between total, average, and marginal functions, the analyses of elasticity, market

equilibrium, impacts of taxation, and the basic input-output model.

f.325 asugiinitou 3 (3-0-6)
EC325 Introductory Econometrics

Fwdsruneu : aeuld f.211(w3e /.213) 212050 A.214) A.216(%50 A.211) Uay
4.216 (30 @.211)

(AglifunieRnly mnaeuldivn /.425 uneursemasfiny v RN 38t

mi‘ﬁhLLmﬁ(ﬂm\‘imi‘t@ﬁaLﬁmﬁmmm”m 9 ATAUARY NTUTTUUAILUUIIABIFUNTANDDYLTS
umse warmsuitaymidediu Wud Jamuusdassidmuduiusiudadunss Jymsunuiiey
wUsUnuliaedl Jagmssumuiinnuduiusirutianan Jamnstvuauuudassianan Jeminis
sTuLUUSIa0Y MauidymanuduiusmelufeiSnnsUssnuauuuiusaiesde nuuudn
wuudaedladn lnsiiunsdssendlflumafiRuagnsesuresaildanmsussauriainlsunsy
dsagumaasugiadundn saenauaunsadeniuuiiaenasugiauussgndldlunuidenis
\ATgANEn S iogLmngay

Prerequisites: EC211 (or EC213), EC212 (or EC214), MA216 (or MA211) and ST216 (or
ST211)

(Credit will not be awarded to students who are taking or have completed EC425)

Apply basic concepts in econometrics, including; linear estimation methods and problems
with remedial technique i.e. Multicollinearity, Heteroscedasticity, Autocorrelation, Specification
error, Identification, solving endogeneity problem using Instrumental Variable (IV) technique, and
Logit model. Practical applications of all topics are mainly emphasized, as well as, how to choose
the appropriate tool for an empirical study and interpretation of the estimated results obtained

fromm econometric software.

7.375 mwgmam%Uszqﬂoﬁﬁmm%’wmmﬁismnaLLaz?ﬁLmé’am 3 (3-0-6)
EC375 Applied Economics for Natural Resources and Environment

Fpisduneu : aeuld M.210 vi¥e A.211 vde .213 (eldfunneAels ynasuldiulisinid
58U 400 vesmanagesiunnou ierddny ivdinaeg)

ANUFUNUTTENINANLATYAULAN AT mMsdnasmineInssssuvAuasdymandon

o a & v a ¢ o v
ﬂfﬁ?ﬂLLu’JﬂﬂLUaﬂmquﬂLﬁiﬂiﬂanﬁUﬂqiﬁLﬂﬁqg‘WLLagﬂqi‘UigQﬂﬁﬂsmUﬂqiﬂﬂﬂqiﬂfgﬁqﬂ’]{Lsﬁ

208



Uma.2

NINENTEITU AU AL NG DN AnWIUNUIMYRIYLYU N1ATINT N1AST WaznAUssyIdany Tum'ﬁﬂ’m@m
wazuAdamnslininenssssumiuarasuanden welussaureu seiuUsame wae seulan Anw
wnAamsimwegadiiudesiy wnfnarudusssuiuduinden uay wdnidesiusumsusziiiv
YAAMNALATYEMANSUDmMINIINToTIIMALAL AIINdoN LAz STIR U AP UM SN s TTNT ALas
Aaundon

Prerequisites: EC210 or EC211 or EC213 (credits will not be awarded to students who are
taking or have completed any 400-level courses in this subfield.)

The relationship between economic growth, natural resources allocation and
environmental problems. Basic economic theories used for analysis and application in natural
resources management and environmental problems. The roles of government, community, and
business sectors to control and solve problems in natural resource and environmental exploitation
at local, national, and global levels. Concept of sustainable development. Concept of
environmental justice. Basic concepts and methodologies in economic valuation of natural

resources and environment. Current issues in natural resource and environment.

A.381  LATYEAIARSNITVUEN 3 (3-0-6)
EC381 Economics of Transportation

F10sAuneu : aaula A.210 e M.211 v3e A.213

unumveInIsvuddtussuuasegianglukasssninaUseme ANudUNUSIEnI9NYLEwionIs
enfirsoamhendnuazgananisin vininusiasimuamssasasaaudduduasegenans duyu
nvuuazduudsauiAstestunisuds puduiusvosnsuddhudestunisuenefeades Jam
wazulsueiiieadesiunmsasmusunsvuddumnios

Prerequisites: EC210 or EC211 or EC213

The role of transportation in the domestic and international economy. How
transportation affects the location of businesses and production sites. Criteria and economic
reasons for transportation pricing. Private and social costs related to transportation. How urban

transportation is affected by expansion. Problems and policies related to investment in urban

transportation.

A.415 Nauqny 3 (3-0-6)
EC415 Game Theory

Fwdsduneu : deuld A.311 uay #.320 (W30 M.421)

wndn edesile uaznsUszgndlivguiinuneldannnsaiflansaumaauysaiuagliauysol

917 LNUNAYNT AREATNLUULLY AREATNWUUNAYNSNEN LNUTIIN15#BYENY (Extensive game) AREATN
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wuvaysalInLges g wasinaiiinsdevenenigldannmsaifiensaumelsianysal uazihiedu 1
fjaouiiiuannis

Prerequisites: EC311 and EC320 (or EC421)

The application of game theory with complete and incomplete information including
strategic games, Nash Equilibrium, mixed-strategies equilibrium, extensive games, subgame perfect
equilibrium, Bayesian games, extensive games of incomplete information, and other topics that the

lecturer finds suitable.

206 anuFluifeaiunsyseiue 3 (3-0-6)
ST246 General Principles of Insurance
Mé’ﬂﬁugmmmmiﬂizﬁuﬁa Uszinvveanisusyiude dnvazvesdyagiuaziouluvasnsusss
Useiude msdanisanudestouaznisussiude nsussiuluasouay
MsUsEAUTIALUUANS 9 MIdsziudiose n1sUsziudenu mmiﬁmé’uﬁmﬁma‘immam%ﬂizﬁuﬁa
Basic principles of insurance; types of insurance; insurance policy contracts and provisions;
risk management and insurance; casualty insurance and life insurance; reinsurance; social

insurance; introduction to actuarial science.

4.247  aaen1sRukarnsamuluanning 3 (3-0-6)
ST247 Financial Market and Portfolio Investment

STUUNMIRU laseasenann sty AAIARTIETYY AANANSIANTVE MANANsEUsETeUsEINeA
NAnBULYIY AILAEY Ynasteyatiiensindila mslinsizivdnming
mw%mmajuwé’nw%w&? NNTINLNUNITIIYNY ATIE1TYU ATIENIAL NBINUTIN MLAWUY
ATIENTOYNUSLATAAINDYINUS

Financial System; The Financial Markets; Equity Market; Bond Market; Derivatives Market;
International financial markets; Return of an investment; Risk; Information for Decision Making;
Security Analysis; Portfolio management; Investment Planning; Equity; Bond Mutual Fund; Unit

Trust; Derivatives.

a.306 nguiaenidy 3 (3-0-6)
ST346 Theory of Interest

ﬁugm%wqwﬁmamﬁ& ﬁuﬁmmmmwﬁﬁhi’mm BNTIHANDULNUYDINITAMU WNTT52AY
fuf Msussendnnuiinenis wdeduq fiunauls

Basics of Interest Theory; Basics of Annuity Theory; Rate of Return of an Investment; Loan

Repayment Methods; Application of Interest Theory; Other Interesting Topic.
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4347  adamansuseiudin 1 3 (3-0-6)
ST347 Mathematics of Life Insurance 1

Fwdsduneu : aeuld 4.246 way @.346

ydnfiugiuvondnmanise fude NSWANKIINITOLYTOAVDITINUALANTIITN
ANSILIINANUNITNTITN Lﬁwszﬁqu%ﬁhsm%y’qLﬁmu,amhEmmmﬁuaqﬂﬁﬂizﬁu%mwuth 9
\Dedseiuy LﬁuéﬁaﬁzwLﬁwizﬁqu%mﬁ

Prerequisite : Have earned credits of ST246 and ST346

Basic principles of actuarial science; survival distributions and life tables; life annuities, net
single premium and net level premium for life insurance and life annuity contracts; gross premium;

net level premium reserves.

4349  atnansUsziuiuany 3 (3-0-6)
ST349 Casualty Actuarial Mathematics
F10sAURU : dula @.211 wse d.216 Vive @.218 130 §.219
mia%ﬁqa‘”mwLﬁwixﬁuﬁaﬁugm mMsfmundnsmaidssionoyana MsduunUsznmsiAss
fo Nsd1TeIRNgadY A55ENUTTNMITITINTnAdnmansUTEiuY
Prerequisite : Have earned credits of ST211 or ST216 or ST218 or ST219
Basic rate making; individual risk rating; risk classification; loss reserving, code of

professional conduct of actuaries.

4.447  AfnAERTUTEAUTIR 2 3 (3-0-6)
ST447 Mathematics of Life Insurance 2

AdsAuneu : aeuls @.347

Fudsesszuudevsstugruuudandas dlsifunane®in fuvuduiuiingen
ﬁﬁmiam‘hmuaqLﬁa\ﬁmﬂwmamma UL YUaYRUNaUsEloTUINATINEY

Prerequisite : Have earned credits of ST 347

Modified net premium reserves; multiple life functions; multiple decrement models for

single life; pension plans and retirement benefits.

An.103 MslusunsumeLAesLt oy 3 (3-0-6)

CS103  Introduction to Computer Programming
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MsuAtgvmelsnsmensuiames n1seeniuukazmMslusunsulislasiadne sinvestoya
lassasanisauay fandunaznisdadmnsiwes faidudewin n1snaaey wasnTITaRaNaIn

Algorithmic problem solving, structural design and programming, programming language
syntax and semantics, data types, control structures, functions and parameter passing, recursive

functions, testing and debugging.

am.213 nsiUAsunlamedenunasmsiaudany 3 (3-0-6)
SW213 Social Change and Social Development
VANNITHAE VYN THAUIIINATINARGNN 9 ensaansnsimwluseduseaulan ginne
way Uszina mswdsuulamiadiey Useiumedinududunaaniamnwarmsussausuvestade
wisugia daau madles Awadou fifinatn mswdsuzudey (Social Transformation) siilugiug
NaNsEMUINNUAULUAY Loy Uﬁﬁamﬂﬁaa%ﬂmiLU§auLLﬂaqﬁaﬁuawumiﬁwmaﬂwﬁqﬁu
Principles and development theories from various schools of thought; global, regional, and
national development strategies; social change; social Issues as a result of the development and
convergence of dynamics economic, social, political, environmental factors ; social transformation

as consequences of changes and actions to create changes that lead to sustainable development.

#1.304 FIRINYTIIABNULAZIIINY 3 (3-0-6)
SO344 Sociology of Work and Labour

Fwdadunen : @3.201 vIelageusiRaNGUITEY

A dyresnuRegun nekardndnual msldussnuiedidumanmsuag i unenisivielud

AmULML MU wasueaaing dunlasveulnsEiuiumsinieundoula Avhauiuiiey
01dy fiuflanssastuiuiidins mandadunsdugnissdn a9 anuduiusssriathusuiiuiivhauly
TAIUSTIUAN 9 A TzfuNMsTRRLiThay Msulsuifhssrinane ufumsasanudundaiay
anuue walnvesruuazisanulugafdvia

Prerequisite : SO201 or permission of instructor

The matter of work on well-being and identity. Definitions of formal and informal (abour,
paid and unpaid employment, domestic work and voluntary work. Dichotomies and boundaries
between work and leisure, house and workplace, the public and the private, production and
reproduction, etc. Co-constitution of work and home across cultures. Gendered operation of work

and varieties of gendered division of labour. Contribution of work to the construction of

femininities and masculinities. Dynamics of work and labour in the digital age.
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WU 7 N15USEIUNANISISEULAZINUIINITANSINITANEN

7.1 N15USLUNANISIS8UVDIUNANEI

nsUseiunaniIsiseu TmdulumudadsduumInendusssuaans Iaeni1sanen

[y

1
v A

JEAUUTEYRIRS WA, 2561 10 35 nansAnwveAazsein Lusesnduaesssinnall

(1) HaNISANWISIEIBINTAITEAULALUINIATUIUTEAUALLUULAAY TDNYS

AMUNLNY LATANTEAURIL

NYT
A

B+

B

C+

C

D+

AUNUNY AUMNIENNYIDING Y ATZHIU
nansUsEuTuTuAe Excellent 4.0
nansUssiuduRan Very Good 3.5
NansUsTIuTLA Good 3.0
nansUsTilududnels Almost Good 2.5
nansUsviliuduneld Fair 2.0
nansUsTiluduAaut e Almost Fair 1.5
nansUsTliuTusou Poor 1.0
nansUsTLludunn Failed 0

' [

(2) wani1sanwnbiiA1szaunazlidiiuAuIsEAUALLUULREAY ToNYTWAY

AAINY Gl
DNYT
S
U
ACC

EXE

AUD

AINURUNY

14l

191l
lougniiusedvlagiunisaaauiiuaus
visoldnansaoulunedniduniein
wselasunsiisulegsedvuasmiein
lougniiusednlagiunsaaauiiuaus
vidoldnansaoulumeivilifumein
nyinnaldauysal
nsneuseIninglasuouds

mMsanelagliinnanisAnen

AUNUNLANDING Y
Satisfactory
Unsatisfactory

Accreditation

Exempted
Incomplete

Withdraw
Audit
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7.2 \nUIINSENTINTANBINURANGAT

7.2.1 lannseiveing q asumslassamdngnsuasimieinasanlininiy
135 e

7.2.2 Ifeszdundsavanlisinndi 2.00 R1NsEUU 4 SERUAZLLL)

7.2.3 Sy nentiadu axdesaeulaldusarseivliinin C

7.2.4 fos fjuRnudoulrdug AaugmidvsmaniuaznsUiyd uazuninede
SITUANARTAAUA

a

NN TTUBYUSMANgATUINSSNatUgR

Y

dndnwianzmdveeansuaznstyd ARnvivdngesuimsginatudia wld
annsadnulfasunslassairauazdoulysing q Adwmunlilundngas dndnwifidnsvesu
oyUinaldmuiouly Faeluil fio
1. limheinavaulivesndt 105 miefn
Ie¥uensziuindeazanlaisnng1 2.00
Ig@nunseinTumnein@nwwild 1 30 mihefn

2

3

4. leAnwivmnuisau lidasnin 42 wiehs

5. ladnwmivnendedusay/Mseenden lidesnia 30 viiiedia
6

la@Eny v aenas Wisenin 3 vilein
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