KAUNIEIYINIG 1 5180150 5 U doundevasanasduszimangns

NANGATUINTTINAVUAA (MaNgATUIUIYIRA) AUUUTUUTE N.A. 2561

10717391509 U

1. A.03.881 TusIng

Khanthavit, A. (2017). Disappearing Weather Effects: Evidence from Thailand (2011-
2016), Catalyst Journal.

A A

2. A.A5.07006 AlALA%Y

Y
[

910if AdlALaY way ausNIT lunSaNans. (2561). nagnsamuaINdaumd@eueviin
JUTIAN. MIANTEIIUAIENS, 37(1) © WA, Y 60-77.

3. SA.ASLANFNA ISE29A

Jumreornvong, S., Jiraporn, P., Jiraporn, N., & Singh, S. (2016). How do independent
directors view powerful CEOs? Evidence from a quasinatural experiment. Finance Research
Letters, 16, pp. 268-274.

4. SAATNUNAY N1IUAT

Pavabutr, P. & Charoenrook, A. (2017). A window into Thai Mutual Fund Managers'
Perception and Decision-Making Process. Review of Pacific Basin Financial Markets and
Policies. Vol.20(3), pp. 1-43.

5. WA.OUYYUNS LITYINTATIY

Jaroenjitrkam, A. & Padungsaksawadsdi, C. (2017). Stock Market Reaction to Money
Supply: A Dynamic Approach. 33a15USYN535AAASUASUNTILIW, Ul 8 atiudl 1 UNIIAL-uey
2560, 1 39-50.

6. NA.DUTY LU1IULAA

Chaowalered, O. & Khanthavit, A. (2016). Revisiting the day-of-the-week effect in the
stock Exchange of Thailand. Journal of Business Administration (Thai). 39(151): July-June
2016, pp. 73-89.

7. ufi.os.Soyns uasdnaatan
Padungsaksawadsdi, C. (2016). Attention Effect via Internet Search Intensity in Asia-
Oceania Stock Markets.The 23rd Annual Conference of the Multinational Finance Society.

8. WA.AT.BYA LI3YINT

Charoenrook, A. & Pavabutr, P. (2017). A window into Thai Mutual Fund Managers'
Perception and Decision-Making Process. Review of Pacific Basin Financial Markets and

Policies. Vol.20(3), pp. 1-43.



#191797N150a10

1 aAndd JuSewa

wialiladia 93AnsiAY The Next Gen Corporation of Design: pensiinleiauuoisdulo,
260 - 279, 2561

2. 5A.A5.0u150 TuaIT

Wattanasuwan, K. and Charinsarn, A. (2015). When More Time to Choose is Not Good.
Thammasat review, 18(2), ¥ 1-17.

3. 5A.ASAAN_BAS

peAnsiialyllauuestulng: Ameugsiaenfdneaynaunigla The Next Gen Corporation

9

of Design : psAnsialeliauuaisdulug, 9 - 35, 2561

4. 5A.05.a15dNA lnsasasiadl

Suthisak.k (2018) Beyond Consumption: The Promising Contribution of Voluntary
Simplicity. Social Responsibility Journal, Vol. 14 No. 1, pp. 80-95.

5. HeLNSsUYs dvslaniana

Building a Brand for the Community — A Unilever Case, Asian Management Insights,
Vol. 2, Issue 2, pp. 46-51.

6. WA URNS 523163181

Pitipee R. (2017, fugnsu-s§uaaw) lanantsniseainuazdadeniinaudnsavesgsnonas

(% [

Trhanndenudina 1sasdadindny uninerdesviglageansel lunszususyudus.

11(3), 259-274

7. uA.As.asnyd fisanfiuig
The Influence of Neighbor Effect and Urbanization towards Organ Donation in
Thailand l95un1smausun1s@iunlua1gas Progress in Transplantation, 2018 Mar;28(1):49-55

8. WA.AS.AfIA1 LE1SHE

Pinrada.M & Kandapa.T (2016, October). Private Label Purchasing: Integrating Effect of
Store Image, Store-Category Association, and Branding Strategy. Review of Integrative
Business & Economics Research, Vol 5(4), pp. 411-419

9. SA.AS.059Y LAAIIIAING

The Effect of Electronic Word-of-Mouth on Brand Knowledge, Brand Relationship and
Repeat Purchase Intention: A Study in The Passenger Car Market in Thailand. Srinakharinwirot
Business Journal 7(1), 2016

A a
10. NAATUNNT LI8IIT1UY

Percevied Benefits and Issues of Student Learning in Business Case Competition
Comparison Study of Serbia, Australia and Thailand. Athens Journal of Education, Volume 5,

Issue 1, February 2018, 43-60



