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nsdaTdusy
Fundamental Accounting
sanaiasdu

Introduction to Business

2.2.2 39¥19nN15AAA

1. AwenlsAu 33 wilein

hAnwardesinumeinee mufieaea fvua Sl

WoANTIUEUTLNA
Consumer Behavior
NSIANIIATIEUA
Brand Management
MATemsmseanaLiionsinaule
Marketing Researchfor Decision Making
NSUSMSHANN IILAZUSNNS
Product & Service Management
NMSUSMIINAAENSES AN lS19nISRaTa
Pricing & Marketing Profitability
N1V TVOINNITINT VU

Distribution Channel Management

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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nM.317 miﬁamimimmﬂLLUUinmm'ﬁ 3 (3-0-6)
MK317  IntegratedMarketing Communications

An.318  MSieszienseanasiionisinaule 3 (3-0-6)
MK318  Marketing Analytics for Decision Making

NP.319  NAYNSNIINAIAFIYEA 3 (3-0-6)
MK319  Digital Marketing Strategy

a1l msmaeiiennudadiy 3 (3-0-6)
MK411  Sustainability Marketing

nM.412 miu'%m'imamimmm%uqq 3 (3-0-6)

MK412  Marketing Management Capstone

2. AInusoIvaeN 18 wiqwha

o ¢ a = a A a = -1

UnFnwudendnyiiviinvseiyudengluuulaguuuunis fail

2.1 3vn
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Juwivin Inefnwnuderimuauaseuluvemangnsivinaiuiviuue) wasmniviieinuesiviv
waesy UnfAnwavdeudenfnuriviainnuiniviniifenfnulivsanuiaigfenaiunivien
NIAAIANIONLINITIDUY NtnAnwaulan mualiaTUANTILIURBARTNIATUAT 1A
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2.2 39a8n
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(n) denlusrvinisaann dnAnwdendnuseivianeg Afmual? siedl Jund
dendnwilumnadvident avdeslisrdeutvivlumnaisiendenilddondnu gty uas
Lidrfnindeadenivinelunguiviieaniy

NHUN1IAAA

nn321  MseaadmiuUszneunis 3 (3-0-6)
MK321  Entrepreneurial Marketing

n9.322  NISUSMISNISAIUEAN 3 (3-0-6)
MK322  Retail Management

10.323  N1TUTIITUE 3 (3-0-6)
MK323  Sales Management

nn.324  NIAAIATINT 3 (3-0-6)

MK324  Business — to — Business Marketing
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NM.325  NMSRAIAGINANWILAL UL 3 (3-0-6)
MK325  Sports & Entertainment Marketing
n9.326  N1SRAIATEIINUTEINA 3 (3-0-6)
MK326  International Marketing
AR.327  NISAAIANITINYAT 3 (3-0-6)
MK327  Agricultural Marketing
NM.395  WTeNlAYNINNIIRaIA 1 3 (3-0-6)
MK395  Special Topics in Marketing 1
A2l MIUIsTemanIsinsmeuuudenles 3 (3-0-6)
MK421  Omni-Channel Management
nM.422 mi‘i%’amqmimam%’uqq 3 (3-0-6)
MK422  Advanced Marketing Research
N9.423  NAgNSNIINATA 3 (3-0-6)
MK423  Marketing Strategy
NR.495  WTaNAYNINNITRAA 2 3 (3-0-6)
MK495  Special Topics in Marketing 2
NRM.499  NISANBIDATENINNITHATN 3(0-0-9)
MK499  Independent Study in Marketing

(¥) Banuana1vinisnain UnAnwiaiuisaidendnwivlafléfilnaeuly
uInerdosssueaniiiuivuden Tnsuushlhdungaiviifinyuaiug duadunisusznouind
Tuswian visenedminindnuaule sl deadulununasiveamineds lumsduismiudividen

Aag1auusin1sIANgUIY LGN

14 aa o =

NFUIVIAIUAING LialaSuasanuiedeseumuluagugsiaminetdes

JUAIa
UBNIINIV NA.319 nagnsnsaanAda ui nAnwiausadenioudnuagivniiieadouiiufs
PNAULH TUNNIINYISY 19U

nR.321  MseandmTuUsENaUNs 3 (3-0-6)
MK321  Entrepreneurial Marketing

U341 AsUTLEINeN 3 (3-0-6)
AC341  Forensic Accounting

v9.351  waluladiialulidmsuivdndyd 3 (3-0-6)
AC351  Emerging Technology in Accounting Professions

58319 ganeddnvselind 3 (3-0-6)
1S319 Electronic Business

NM.313  ATHAILIAIUANAT INETIALAYNITAS NUIRNTTY 3 (3-0-6)

ER313  Development of Creativity and Creation of Innovation
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AN.411
ER411

AN.422
ERA22

u1.326
OM326
uy.422
OoMaz2

NSUIMITRIANTUIRNTTU

Managing Innovative Organizations
nsusmsnalulad

Technology Management
nsianismaluladiazuinnssy
Technology and Innovation Management
TMFeTeitoyarunlngnegsna

Big Data and Business Analytics

uno.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

naNIvIRIUANNSIEY WaleSuaiiauegTeuiuluasnugIianie g Ey

YBNANNIT NA.A11 NTRAIANBAINUTITULA UNANYIANUITLEBNSYUSN YL IVINLNEIVBILNULAL

NAUEANNY TUNNINEIAD 19U

U9.331
AC331
N.321
ER321
§9.433
1B433

Uu.305
LA305
1.443
LA443
3.309
PO309
#.375
EC375
@n.213
SW213
18.301
JC301
19.266
ES266

- nguAvduanuddulunme
mstiydiiennusuinyeuieduandenuasdny
Accounting for Environmental and Social Responsibility
ﬁﬂmmit,fluéiﬂizﬂaumiLLaeéﬂszﬂaumiLﬁaé’mm
Entrepreneurial Skills and Social Entrepreneurship
Uszihuneasesssulunisanidugsia

Ethical Issues in Business

- nguivIduanudduuenan:
NVANEALATRIRUILAA

Consumer Protection Law
NOVHIETINILNITRUITUNINITA

Competition Law

U §373 fun1silos

Capital, Business and Politics
swgmansUszgnddunnensoTIiv AuarAanndey
Applied Economics for Natural Resources and Environment
nsiasunlamednunardymda

Social Change and Social Problems
ﬂg]wmmazﬂ%aﬁiimﬁamimaﬁﬁu

Law and Ethics of Mass Communication
AsundeuuagnsiaunTigEy

Environment and Sustainable Development

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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3. MsANEIBINAIIAANA
3.1 dmSuiinAnwausnidiveansuasn1sUayd 18 wioeia

tnAnwanendivdy fszasdasAnuiivlnnisnain sdesdnwseIvsiieg
aufismunlisweludl wazdeaoulaldluseivTifuudazseden lidndn C uagldassiuade
avaivlmiamualising 2.00

LUWU 2 99 6 wulehn
nn.311  weAnIIUEUILAA 3 (3-0-6)
MK311  Consumer Behavior
M312  NISIANISASIAUA 3 (3-0-6)
MK312  Brand Management

2. @en@nws1eiv1anIvienniseann (ne.) dnlitesnin 12 wulehn

=

3.2 drusutinAnwuanausndiseransuasnsUyd 24 wildena

fnAnwuenauymdvendivds fuszasdaz@nudvlnnisnain awdesdnu
sre3vee s munliselud Tnedeaouldldlusieivdeiuiilildisunusiuddunasin
Wu.291 Yeandngmsuimsgsnatufiaudazsnednlaininia warldrnszduiadsazauivilnian
Taisindn 2.00

LUy 4 W 12 widiwde
wu.291  gaRudesdu 3 (3-0-6)
BA291  Introduction to Business
n9.201  MANNITNAIN 3 (3-0-6)
MK201  Principles of Marketing
nA.311  neAnTIUEUIlaA 3 (3-0-6)
MK311  Consumer Behavior
NR.312  ANSIANIIATIAUA 3 (3-0-6)
MK312  Brand Management

2. @BNAN®ISIEITINIINBNNITAATN (NR.) Dnkiteenin 12 wuedn
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3.1.5 WHUNISANYI

3.1.5.1 ¥ dNNISHU

uno.2

Un1sAne® 1

nAGeud 1 nuwh
dnuiialy @il 1 e 4 3 12
w201 mstyTdudu wie mu.201 msuiwskarn1sUsEnunsadiels 3
NU.204 @0RAgINa 3
394 18
nAGeud 2 nuwh
Fdnw il dandl 1 $runu 3 3 9
Fndnuihily dwdi 2 (Fen 1 31) 3
n.201 MsuimsuasmsUsznaunsastelval wie u.201 nsUadtud 3
50201 walulaBAdviaifiossia uie np.201 ndnnsnaia 3
393 18
YnsAnendi 2
nAGeui 1 nuwhR
9.211  mM3ils - MsyA 3
n4.201  AMSLRUGIAR 3
9201 mdnnspaa vide 5a.201 walulaBAdviaifiossia 3
NWU.202 N15A1ERINT 3
f.213  \Asugrnaniganiailesy 3
N4.211  AdaAansLazanAnIey 3
593 18
aMAeud 2 nuwn
9.221  AIDIUTNINING 3
1,202 msUnyBiitensdanis 3
Ul.201 MSUIMSNNSUHURNTS 3
wu.201 vdnngunetieaiumsUseneusina 3
7.214 mwgmam%mnmmﬁaqﬁu 3
N4.311  NMISUIMITNITEUY 3
394 18
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Un1sAnw 1 3

madeudl 1 nein
A9.221 N1W1DINGUTIGIND 1 3
N4.312 N8I 3
n9.313  NsRusEnINeUsEINA 3
Jueniaen 2 3 6
Flnvisedvden 1 390 3
574 18
AMaSeud 2 nein
d9.321 NWIBINELTIGING 2 3
Ne.411  MIAATIZRRUNUS 3
Jneniaen 2 3 6
A nusedden 2 30 6
574 18
manaiou e
WU.301 NSANUTINT 3
574 3
YnsAnend 4
madeui 1 NUAR
WU.401 NISUIMISTINAENS 3
Jneniden 2 30 6
A nuseinden 3 30 9
574 18
AMaSeui 2 nein
Jdonds 2 3 6
574 6
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3.1.5.2 ¥ enn1Inana
NLELe : Svunusrudesuiiduivindnveaurazien wu FN201, HR201, BA203, 15201, MK201,
AC201 msBeuludusny Wevrldnsuanurevvesmuesiesnidendeuludvienta wimndainis
Seuludviennisnain msSewdrwnusindiuludiuvesivn FN201, AC201, BA204 Aoy 1iasain

yravadudvseiiasiuiven

sUBUUT 1 : Gy nn.201 TumaBeuin 1 U9 1

UYn1sAned 1

madeuil 1 nein
Anwyvily d@ud 1 1w 4 3 12
AV WAUTIVIAY 18U 1 397 3
N6.201  1annN1IRaNR AV WNUTINTIFU) 3
57U 18
MaSeud 2 NUAR
Anwdrily dudl 1 $auau 3 31 9
AV WAUIILVIAY 1L 2 397 6
nn.311 naAnssuEuIlne 3
57U 18

UYn1sAne® 2

madeuil 1 nein
9.221  MSOUTINING 3
AV WAUTIVIAY 18U 3 377 9
n9.312  N15IANITATIEUAN 3
AM.314  NSUSMSHANAMIILAENISUSNS 3
37U 18
AMaSeui 2 nein
Jdnwhlu dadl 2 (Fen 1 39) 3
WU.202 N1SA18OINS 3
AV WAUTIUTIAY 2 31 6
AR.315 NSUSINIIIALAEAISAS19NaNI bsn19nIsRana 3
n6.316  NTUIWITTRINIIAITININNUY 3
37U 18
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Yn1sAnwn 3

madeudl 1 VeRRL)
FVMNUITMUIAY 2 397 6
An.313  Msisenmseaasiianisinaula 3
nR.317 mﬁamimimmmLLuugim1ﬂ15 3
A nusedriden 2 3 6
57U 18
MaGeudi 2 NUIAR
9.211  nsile-msyn 3
FVNUITMUIAU 2 3 6
An.318  Msiasinnisaatniionsinaula 3
NM.319 NAENSNIIAAARIVA 3
Anuseiden 1 390 3
37U 18
YnsAnendl 4
madeui 1 NUILAR
AV UAUIILVIAU 1 21 3
np.412 miﬁmimamsmam%uqq 3
Flnvisedvden 2 0 6
v ndenas 1 3 3
37U 15
madeuil 1 nein
AV WAUIILVIAU 1 391 3
Ana11 mseatauiion st 3
lnuseiiden 1 390 3
Jndonds 1 3 3
57U 12
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Yn1sAned 1

madeuil 1 wiefin
Anwmyvily d@ud 1 1w 4 3 12
AV MAUIIUVIAU 2 31 6
37U 18
aMaSeud 2 wiefin
Anwdrily dufl 1 $uau 3 31 9
FVMNUITMUIAY 2 39 6
n9.201 nannIsea1n (AunusuUru) 3
37U 18
Ynsdnundl 2
maseuil 1 wiefin
Anwdviald dawdl 2 (Fen 1 3w) 3
WU.202 N1SATEOINT 3
AV UAUIILTIAU 2 91 6
nn.311 naAnssuEUIlne 3
nuseiden 1 390 3
37U 18
AMaSeui 2 wiaein
AV UAUIILTIAU 3 391 9
n9.312  A1SIANITATIAUAN 3
n9.314 ANSUSTSHARAUTILALUSNNS 3
A nuseirden 1 30 3
37U 18
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Yn1sAnwn 3

madeudl 1 nuein
FVWMAUITMTIAY 2 T 6
An.313  Msisenmseaasiianisinaula 3
AM.315 NISUSMSIIALAEANSES19NAaNTbsn19nIsRana 3
A nusedriden 2 3 6
57U 18
MaGeudi 2 RUEAA
9.221  MIOUINININY 3
FVWMAUITWMTIAY 2 390 6
N6.316  NITUIWITTRININITININNUY 3
n§.317 ﬂ’]’igamim‘ima’lﬂLLUUi{I“im’Iﬂ’]‘i 3
Anuseiden 1 390 3
37U 18
Ymsdnundl 4
madeuil 1 nuein
9.211  nsfle-msyn 3
AV WAUIILVIAY 1 397 3
An.318 Msiasinnisaatniionsinaula 3
NM.319 NAgNSNIIAAIARIVA 3
v udenas 1 3 3
37U 15
AMaSeui 2 nuein
An.411 mseanaiiornudiy 3
n9.412 ﬂ’]iU%M’]’iM’Nﬂ’]i@ﬁ’]ﬂ%N@ﬂ 3
nuseiden 1 30 3
Jdonds 1 3 3
57U 12
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Yn1sAned 1

madeuil 1 nein
Anwmvvild dwdl 1 $1uau 4 Fun 12
AV MAUIIUVIAU 2 31 6
574 18
aMaSeud 2 nein
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FVMNUITNUIAU 3 39 9
574 18
YnsAnendt 2
madeuil 1 NUILAR
9.221  MSOUTNININY 3
WU.202 N1SA180INS 3
AV WAUTIUTIAU 1 31 3
n6.201  1annN1IRaNn AV WNUTINTIAU) 3
Flnvisedvden 2 0 6
574 18
aMaSeud 2 NUILAR
Anwdild dwdl 2 (Fen 1 3v1) 3
AV WAUIILVIAU 2 391 6
nn.311 woAnssuguslaa 3
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A nuseirden 1 30 3
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UnsAnwi 3

maBeui 1 wi2wnn
AV MAUTIUVIAY 2 97 6
n9.312  A1SIANITATIEUAN 3
N9.314 ANSUSISHARAUTILAZUSNNS 3
nM.315 NSUSMTIIALaENSEsS1eRanlsnenisnanm 3
A lnuseiriden 1 3 3
57U 18
MaGeud 2 wi2wnn
9.211  n13fla - msne 3
AV UAUIILTIAU 2 91 6
An.313  MsdTenenseataiionsinaule 3
nR.317 ﬂﬂiﬁ@ﬁﬁiﬂﬁmawmquyimmi 3
Jlnvisedvden 1 390 3
57U 18
YnsAnendl 4
madeuil 1 wi2eAn
An.318 Msiaseinnisaatniionsinaula 3
NM.319 NAgNSNIIAAARIVA 3
Alnuseiiden 1 390 3
Jndonds 2 3 6
57U 15
MaSeud 2 w2eAn
AV WAUIILVIAU 2 391 6
Ana1l mseatauiion st 3
n9.412 mw%mimqmimmm%”’uga 3
57U 12
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3.1.6 ANB5UNYSIYIYI

1. Axdnwnialy
dauil 1

15.100  walesiunsasowiteym 3 (3-0-6)
TU100  Civic Engagement

Ugnilsdndriin unum waswihiinnusuiiaveusesnsiduandniidvesdsnslugiuznaidios
Tan NUNTTUIUNMIVIAINTAIETE U N15USsE18 MseAuTensalfnwirie ga udu lnetdndnw
wdpsdavinlasamssased WeliAnnsiug vieinnsiuasundas luussidudiaule

Instillation of social conscience and awareness of one’s role and duties as a good global
citizen. This is done through a variety of methods such as lectures, discussion of various case
studies and field study outings. Students are required to organise a campaign to raise awareness

or bring about change in an area of their interest.

15.101  lan 911@uu wazlne 3 (3-0-6)
TU101  Thailand, ASEAN, and the World

Anwusngnsniidhdyredan endeuuarive lufifivanisdies insusia denuTmusssu
lngldnsounwifn nouf wazselouiTomedinumans H1un1seiuTeuasendIeg 901U T0ise
yarafildsunnuala ileliAmpuesionumnmsuazdlonnududouiisuiusiuiilan &
Indniinanna (GLOBAL MINDSET) ansnsavimenseumuibeiiuuazdalaniailmilinirsndy

Study of significant phenomena around the world, in the ASEAN region and in Thailand
in terms of their political, economic and sociocultural dimensions. This is done through
approaches, theories and principles of social science research via discussion and raising examples
of situations or people of interest. The purpose of this is to create a perspective of diversity, to
understand the complexity of global interrelationships, to build a global mindset and to be able

to challenge old paradigms and open up a new, broader worldview.

15102 VinwsTiannedeny 3 (3-0-6)
TU102  Social Life Skills

NIAIAALAMALLBILUUBIATIN Travafugnene o1sual danu wardndyana Sadu
vinwgdAiiagdislivssauanudiFaualidinludsaueadugy Menmsfauiaruamselunis
AUAAUAIWYNINE M3daniseaeien nsaieusiuamisersual madlanueauaznisususi
dowdnyfutlgymeiuiala e1sual wazdsan madilanumnevesguydsmans n1slasu
Usvaunsaluageueuisluanuduiussevinedats fuayed Tunauseg aieudat auss
Aavznisuans wazan1Unenssy

Holistic health care, addressing the physical ,emotional ,social ,and spiritual needs ,

which is considered. Important skills for success in leading a happy life in society. Students
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learn to develop their ability in physical health care to manage stress, build emotional security,
understand themselves and adapt to psychological, emotional and social problems. Students
also learn to understand the meaning of aesthetics, experiencing and appreciating the
relationship between art and humanity in different fields, namely visual arts, music, performing
arts and architecture.

WeauldivdnAnwsutnisne 2561)

15.102  vinweTianisdeny 3 (3-0-6)
TU102  Social Life Skills

aﬂﬁﬂizﬂauﬁugm @mm LAYANUNLNEYDINUAAUY LaYANINLINABNATIAASS
ﬂ’]ﬁLﬂi’]ﬁfi ‘i‘wmﬁ mwﬁ ,ﬂ’]‘INEJ‘L!GHr AaUziazn1suans LazazAy ﬁﬂuﬁaﬂ JIUNTIU LA
ammIndeNasIRas e warndenlesnuAalzuaranniindenassnasaiuiiaaues wasuunTnaday

The course investigates fundamental elements, values and meanings of art and built
environment. These include analyses and criticisms of music, film, performance, drama, visual
art, literature and the built environment. Connecting these works of art and environment to
lives and social contexts is also focus for the course.

Waduldiuinfnwgulnisfing 2562 WWusiul)

15103 Finduanudsbu 3 (3-0-6)
TU103  Life and Sustainability

nMsfiuTinegawiniuiumaisuaswedan Wilsanuduiudserinmainvesssmmni
uyud LazaTINas TaadoNassass malindsnu wiswgia demilunudaudauaznsudsidasy
AADAIUBIRANINTINEIEan Aaanden TinlugnsUiuAeiivingenudsdy

This course provides an introduction to the importance of life- cycle systems
perspectives in understanding major challenges and solutions to achieving more sustainable
societies in this changing world. Students will learn about the relationship between mankind and
the environment in the context of energy and resource use, consumption and development, and
environmental constraints. Furthermore, an examination of social conflict and change from the
life- cycle perspective will be used to develop an understanding of potential solution pathways

for sustainable lifestyle modifications.

15.050  MISHAILTINEENWDINGY 3 (3-0-6)
TUO50  English Skill Development laiumiein
Anvinwenwdingulussaudosdu loua nsils n1swa n158711 M5eu WeysuINIg e

@ & ) o o o
Lﬂuwuiﬁﬂumiwmmwﬂwmmamqmzmmﬂﬂ
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Practice basic skills for listening, speaking, reading, and writing in English through an

integrated method. Students will acquire a basis to continue to study English at a higher level.

15.104  N15AM 81U LaZIWBUDLINLIA T 3 (3-0-6)
TU104  Critical Thinking, Reading, and Writing

Wamnfnuzn1sAnogeiiasugruiunsfiman nMsieseR Msduased wasnis
Uszidiu Wauvinsenmssnuiioduanseddny dlageisaneg Waued auufsm wangiuaduayu
nsltivanaiiilugdoasuvesnudou Wamwinuensidouuansanudniiuegnsdingrauasnsidou
\B93vns Findnenennnudn uazienlesdoyaith fuyunesueanues yudanunsnsisdamdngiu
wazdeyaunldlunmsaiassdnuliuliegadiusydnsam

Development of critical thinking through questioning, analytical, synthetic and
evaluation skills. ~ Students learn how to read without necessarily accepting all the information
presented in the text, but rather consider the content in depth, taking into account the objectives,
perspectives, assumptions, bias and supporting evidence, as well as logic or strategies leading to
the author’ s conclusion. The purpose is to apply these methods to students’ own persuasive
writing based on information researched from various sources, using effective presentation

techniques.

5.105 ﬁﬂwzmi%amiﬁwmmé’mqw 3 (3-0-6)
TU105  Communication Skills in English

WaLYnwensils Ya 81u LLaxL%umméﬁﬂquazjaLﬂummmmmiummummLﬁa
wanasunrudauiv waznise devhanudiladeninnislumansseg fiendesiuininves
UnAnY

Development of English listening, speaking, reading and writing skills, focusing on the

ability to hold a conversation in exchanging opinions, as well as reading comprehension of

academic texts from various disciplines related to students’ field of study.

15.106  AVNARASNETIALAzNNSA0aNS 3 (3-0-6)
TU106  Creativity and Communication

N5TUIUNISARBE1aseassd TnednisAndainndidussdusenevdday wavnisdeans
auAndenaTlfAnNadugSes Nz an auuiundse TausTsn anmuandeu veluseduyana
29ANT LazdIAN

Creative thought processes, with critical thinking as an important part, as well as
communication of these thousghts that lead to suitable results in social, cultural and

environmental contexts, at personal, organisational and social levels
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15.108  NISWAILILAZIANITAULDY 3 (3-0-6)
TU108 SELF DEVELOPMENT AND MANAGEMENT
nMssansuarmsUsudfuEInluSuminenderunanseamanavaneuasESAm A3
WAUNNWENNEIANLAZANURA1ANI991TUM N1 ARAULBILAE AT NUNUBUAR miﬂ’mmmiﬁ'aui
naenTin warnsegiuAuLBusE sacUATLATIANITNDITUAL U
Coping with and adaptation to university life. Development of social skill and emotional
intelligence. Self understanding and planning for the future. Personality and social etiquette.

Learning to live harmoniously and respectfully with others and the society.

daudl 2

2.211 M3ils-un 3 (3-0-6)
EG211 Listening-Speaking

Fdadunew: aeuld 15.105 wIalasueniiu 18.105 vieldsuniseyliRainaiviv

miﬂqLLazmmmmﬁqﬂqwé’m%’uﬂﬁﬁamﬂu%‘imﬂszaﬁ’ﬂ"’a’uﬁgﬂuamumsaﬁLﬁumqmiuaz
Lidumens Tassa$rshensallunwimn nseenidss vénnsitudedduszfuduazyseloniile
WannTwa AsilsunaunuILazUIAaIna1eUssan. AnuuaneamssumusssufineliAe
ANAASETN WAL ANINANIN S0 A0 AN TN TsTTY

Prerequisite: have earned credits of TU 105 or exemption or permission of the
English Department

English listening and speaking skills for everyday communication at both formal and
informal situations; grammar in spoken English; pronunciation, sound stress and intonation
patterns to improve comprehensibility and fluency; listening practice through various types of
speeches; development of cultural awareness and critical thinking to promote communication

across cultures.

9.221 N9 IUTNININY 3 (3-0-6)
EG221 Critical Reading

FwdeRuneu: dould us.105 viseldsusniiu us.105 viselasuniseydfiainavin

NSAAEAINING 7iN¥ENTe11 ANNEITALUNTIATIETkALdUATIE Ny NLER19Y
N UNITINIATIAT VDI

Prerequisite: have earned credits of TU 105 or exemption or permission of the English
Department

Critical thinking and advanced reading skills, ability to analyze and synthesize
information from various sources, strategies for structuring basic academic texts, and ability to
write general academic texts that reflect their needs and relate to academic reading and writing

tasks.
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15122  nguaneludinuszdniu 3 (3-0-6)
TU122 LAW IN EVERYDAY LIFE
Snwaznluveanguine TugrusidunuuusuniansewgAvesyvdludem vdnns

ay

ﬁugmmaqﬁm 3 (rule of law) ijﬂ'wmﬂg‘wmaiugmz‘ﬁL%auimﬁ’wﬁﬂ@mﬁssmawﬁwwu AN
fugniluFesngmneensuwagngrneumauiinadioduszueuUssrdulasasfesdiidludues
avs waglusuesthil masziudefinnuaznszuiunseisssumeding nénnslians ndnnsliay
nsheungyane Tnewunsinvannsdlfodsiiiatuaseluiiausesiu

To study general aspects of law as correct patterns of human conduct in society. To
equip learmers with basic principles of public law (rules of law), and its values which are
associated with citizens’ moral core. To provide basic knowledge in public law and private law,

involving the issues of rights and duties, dispute settlement, Thai Justice procedures, the usage

and interpretation of law principles, with an emphasis on case studies in our daily lives.

15.152 mé’nﬁugmmma‘immam‘ 3 (3-0-6)
TU152 FUNDAMENTAL MATHEMATICS

Aunidmiuindnuiieessuadaemanilusyiuiseunumpoulanglimnii 16 mbedn
visaluiniinay/audndaduliizew)

vdninasimanssnmaniildlunisiigal Basfigaiuuuing @ mssramgea maguiods
adinmans msfigavlunguiifeafueaunisuaziduysal nnsufeaunns fladdu fadduvdasineeg
lavguszendvesilaidu nsdlsunsivesileidu mswenmudiuesnilumediuges nsuiszuy
AU TR U1

(This course is for students who have already studied mathematics in high school
and have gained not less than 16 credits or as demanded by their faculty.)

To prove logical rules, methods of proofs, arguments, mathematical induction,
proofs of theorems of inequalities and absolute values, inequalities solving, functions, type of
functions, applications of functions, curve sketching, partial fractions decomposition, solving of

simple systems of linear equations.

2. AN
2.1 F¥unuIIUUIAY
wu.201  wdnngrneifatunisUszneugsia 3 (3-0-6)
BA201  Business Law
Jetadunon : - nAnwamgmdusmaniuaznmstyd giusiuld 2
- dnAnwuenAuzdreAan Saz NsUYT Aesaeulaivn wu.291

Anwinguuneiielfun1sdnesdnsgsfalaunsluuuasdnsgsianmunguunelnednyuey
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ﬂg*vimEJu,a.;",misz?ﬁzﬁ’ig%ﬂgwmsLﬁ'mﬁ’uﬂﬂiﬂixﬂauﬁaﬂimm&qiﬁ%Lsziumé’ﬂﬂgwma%amwzhm%’wé
Lﬁdﬂ%@ﬁﬁméﬂﬂizﬁuﬁmmﬁwﬁﬁaL'Eu'ﬂaﬂ sutsAns s uRTETIsRu e s usaEnTEE
Prerequisite : - Thammasat Business School and second-year student status
- Non - Thammasat Business School have earmned credits of AC 291
The course examines the legal system and basic legal principles affecting various forms of
business. Review of particular contracts; sale, hire purchase, agency, mortgages, lease, creditors’ right

and bankruptcy, etc. Also covered are the applications of law to financial instruments.

NU.202  NISANERINT 3 (3-0-6)

BA202 Taxation

v
v =2 a U

Adaduneu : - Tndnwauzmdvemaniuaznstd gruzdula 2
- Un@nwuenAuzndlvemansiaznsUd fesaoulaiv wu.291

AnwmdninasivazisnisdaiuniBassnandanBraninsuasadensniuuszanadegins
Mdegludagtulsuindtuldyanasssumndiulddiyaranidyaiundgsiaemsuazoins
wamudrnan8fiosdnisuimsduesiudufiniulduianslsadoundvigaiosiiuazansiie
ANUSURRYRUTRIUARaLaY AN sTINadadertlunTdunE

Prerequisite : - Thammasat Business School and second-year student status

- Non - Thammasat Business School have earned credits of AC 291

An overview of excise taxes and custom taxes, the tax treatment of individuals,

partnerships and corporations.  Topics include value- added taxes, specific purpose taxes,

property taxes, and other related taxes collected by government agencies.

WU.204  @0RgsNa 3 (3-0-6)
BA204  Business Statistics
nsnuswdeyasgrnlussuuAmaifvesiied auaza 1 TmesveUsesnTguiaiy
ety (mguiiud) fuusdsduuazariiaialinsuanuasenuiiasunimageuauuigiuns
Annevianduiuduaznsannsevdnmsinneiuas maussgndlinadnsildanlusunsunesiiomes
Systematic data collection, sampling statistics, population parameters, probability
theory and Bayes’ theorem, random variables, probability distributions, hypothesis testing,
analysis of variance, correlation, linear regression, and analyzing and applying the results of

statistical program
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WU.301 MSRNMUEINT 3 @naulsitfesnin 240 Hlusseaanisding)
BA301 Business Internship

Andedureu: thinwangwdvemaniuazmsdyd srusdudi 3

UsggnaldanuimsnstBuaznsudmsgsiaflddnuanlflumsimilussdnsgsi
WBUNIATY 115009ANTELY

dnfumsaniiumsagegniglinmsauatiuiuseninaugndivemansiaznsUnduas
UM T9909ANIFIRAY MBIUNASE Vi3eRsAnIdu naenszeziaiiinny Taefimsnnasueuiun
wihil AusuRinrey maenIusTEzIAn warudninasilunsUssiiunaidaiau IneaiinufiRaudy
09AN3g3Aa Mhwaunady videesdnsdu litesndn 240 Halusdaniansdin

Prerequisite: Thammasat Business School and third-year student status

Apply the knowledge acquired in accounting and business management to the real-
world work in the business organization, government agencies or other organizations.

Thammasat Business School and Executives of the business organization, government
agencies or other organizations will supervise the students during the internship period. The
scope of work, duties and responsibilities, the length of internship period and evaluation criteria

are specified and agreed upon by both parties no less than 240 working hours per semester.

WU.401  NISUTMSTINaYNS 3 (3-0-6)
BA401  Strategic Management

FwdsRuney : dUnAnwirngnditemansuazn1sUnd §1uvtuln 4

o A

MANN1TUIMIINAgNSNIsgIRAkaznsasanulmussuluBudetuagedady lagay
ATBUARUNTTUIUNTTANN s ASTUIUNMTISUEUNAYNG Fausznoudie mafvuaddeied g
fvunitusia Mslesganminadeunislulazaeuen nstnuanagnsieluseRuaIdnig seRy
MegIRY wazsEAuMtn? nssuIunsveIMTnagnign1sufua uagnszurunsAnaUseiiiuna
sufamsFeudianiesienng Adudulunmsuimadanagns msaienagndideuinngsy

Prerequisite : Thammasat Business School and fourth-year student status

The course examines a comprehensive process of strategic management to generate
sustainable competitive advantage. It also includes deep analysis of internal and external
environments for high-impact corporate executives to make logical decisions in alignment with
vision, mission, and strategy at each organizational level. Analysis of critical factors pertaining to
strategy formulation, implementation and techniques of evaluating strategies will be thoroughly

discussed through case studies.
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U%.201  ASURTTUAU 3 (3-0-6)
AC201  Fundamental Accounting
ndnnsLdowi LnARNAzNTTUIUM e TUTIINAsTuTindeyaman1stad msdaiuas
NTILATIZRTIBIIUNNNITRY 29950y T miﬂ’zy%uasmm%Lmaeﬁaa&alﬁ'mﬁ’mwmsﬁw%’wé wiau
WAL AUV
The basic principles, concepts, and procedures for collecting and recording accounting
information; preparation and analysis of financial reports; accounting cycle; accounting and

disclosure for assets, liabilities, and owners’ equity.

w202 msdadilensdanis 3 (3-0-3)
AC202  Management Accounting
FsAuneu aouldivn uv.201
WnAnuaznIAARUYLUNERTe! IeSesdensienyideyaduyuilenisnaunuLas
dindnla shieaseunqunsfuIniuusdauuuugIu mstudiuiunu sutssann sulssann
P ULAaTNITIATIEHAR1INTUY KARFLUNSURTNNANNTURAYOU AudUTUSYaIRuY
Ysuaumazils NM9IATIZRANLANANNTE NI NNIEN NSATUATIANYE
Prerequisite : Have earned credits of AC 201
Concepts of product costing and tools for planning and decision-making. Topics
include basic product costing and cost allocations, budgeting, flexible budgeting, sales and cost
variance analysis, responsibility accounting, cost-volume-profit analysis, differential cost analysis

and pricing decision.

n9.201  NSRUTINT 3 (3-0-6)
FN201  Business Finance

sAuneu: @oulainn Uv.201 se U.291

wdnMsUIINsRuiginnismensiiudesiuiiavey iWhmnenisaiisyaniiinveaians
ANNLINEEUAY q N19NTRY irdesiiorie o Tun1sUTMINISRY MF AT LRN1aNISEY MTIATIEH
ASTUARLER NITIRLNINNTIERY N5 1Av Rl eafiuresnuiEiss SR IHARDULULAYHUTRIT1AN
NINEFU A199IUAINIAT WEUIRUNUUYWILY JUIIHAINU N1TTAFIURENNIINITREY 115N
Lﬁunuiwzé’juuamzmma FITIAUYUVBIRUNU

Prerequisite: Have earned credits of AC 201 or AC 291

The basic principles of financial management for business; the responsibilities of
financial managers; maximization of enterprise value; financial analysis, cash flow analysis,
financial planning, fundamental analysis on risk, return, and asset pricing models, time value of
money, working capital policies, capital budgeting, financing mix, short-term and long-term

financing, and the costs of capital
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NM.201 “ENNIIAAA 3 (3-0-6)
MK201 Principle of Marketing

ANNMNYLAZANAIAYVDINITAANN IugmzﬁL“l‘;lu%‘fmumuwé’ﬂmﬂﬁﬁﬁﬁ] LUIANNITAAN
asfelmifiaunanegiseillos unumvesnsmaiafiilrelrsvgiauasdeny anmundesiiduase
nssndaulanienisnain anﬂiim@:ﬁiﬂﬁ AMILUIEIURaIA N1stdonRaIAtIRLIY NISATAUARILALY
N1aNIAaTA drudszanniannataimnzaufugsAafilvuiauandisiy wazndugnAnfidid
weluladldumnenetu nszurumsudmsnisnainidosiu naenaudsesssuvesninnsaann

The course introduces the definition of marketing and its importance as a vital business
function. Topics include evolution of marketing, influences of marketing on economics and the
society, marketing environment, consumer behavior, segmentation, targeting, positioning, optimal
marketing mix for businesses of various sizes and consumers with distinct levels of technology

accessibility, introductory marketing management, and ethics of marketers.

50201  waluladAdviaiiiessna 3 (3-0-6)

1S201 Digital Technology for Business

Py 'y

wsandnsunnelviinnsiUdsuLUagsna walulagadnayinategsiananduanuiuuiy
al

9d14ls N13UTUWABUESIRARTTE nsfnuazeanuuugsiaRIvaluy sUukuuindveunalulad

woUnAiAdu TeyataransaunAvesgInIfITia nsnsentndsauduasasadenialuivaiiaz

]

Y

weluladiihanld vevsdniddesuildaivayunisnsunusasdndulalunssiiunsgsianiviaiiog
TugNNLINADNAGEIRITIAGY

The key forces for change in business, how digital technology disrupts traditional
business, digital business transformation, rethinking and redesigning of digital business, the new
technology, applications, data and information platforms of digital business, managing digital
business IT/IS infrastructure, Cyber security awareness and technology, and understanding how
to use software for planning and decision making support of digital business operations in the

agile environment.

VU201 MsUIMSaENIsUsEnaunsale vy 3 (3-0-6)
HR201  Modern Management and Entrepreneurship

WIARNIINITUTINTHAENITUTENBUNTT TIMUINITNGBNITUITINS Mﬂwﬁuazﬁﬂmﬁu’%mi
BIANT  UTLANUAANANYAENUTENBUNIT NTINUNY N1FINBIANTT NITUTMININEINTUYEE 113
Wugun nsasieusegela uwagnismvan n1sdndulanianisuims wagasesssun1suinis nsld
\esiionensuivsgafanea

Management and entrepreneurship concepts, evolution of management, roles and

skills of managers, types and characteristics of entrepreneurs, planning, organizing, human
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resource management, leading, controlling, managerial decision making, ethics, and use of various

management tools in the digital era

Ul.201 ASUIMINSUHURNT 3 (3-0-6)
OMZ201 Operations Management
Msfnwuunfn weds wazedesdelunisesnuuu Tins1en wazUIuUsIANaInsanannIg
UURn15 waznisiluldlasningsfageairnssuvainuaisaiv) lneaseungunagnsn1sujuanig
HERNIN N15RBNWULAUAILAZUSNNT NMIBBNLUUNTEUIUNT NITUTMTAUNIN NITUTMTAUAIAIAAS
N15UIMIIATINTG NsUIMslgauniunsiananisuufauesdng wazmsUfiRnsionudsdy
Study of concepts, techniques and tools to design, analyze, and improve core
operational capabilities, and their application to a broad range of industries. Topics include
operations strategy, productivity, product/ service design, process design, quality management,
inventory management, project management, supply chain management, operational

performance measurement and operations for sustainability.

YIVDIAULATHFANENT
f213  \Asugenansanialesy 3 (3-0-6)
EC213  Introductory Microeconomics
(d@msuindnviuenauziATegAEns)
uAauazmsUszgndlivguinsugeanifeafulgmiugumaasusia mahauves
nalnaen guasduargunuvesdud nquiidestuioatunginssuduilon nofnssunisudn fuu
nsuaEn Msimuasimduilunaiefidnisudeduanysal wazliauysalsuuuud1eq Wisuidioy
UsgAnsammsdnasmineinsmandslunanautstuanysaiuaznaindug nguiidesfuiietunann
U998n19WER LazAUANLUAIVDINATN

(For students who are not Economics majors)

Concepts and applications of economic theories regarding fundamental economic
problems, price mechanisms, the supply and demand of goods and services, basic theories of
consumer behavior, production and costs, and price determination in perfect and imperfect
competitive markets. Comparing market performances in resource allocation, basic theories of

factor markets and market failures.

214 Asugmansunnadesiy 3 (3-0-6)
EC214  Introductory Macroeconomics

(FwTuinAnwiuenauiATYgAEnS)

ANUMIIEKAEITNSANYIASEEAEn S Wnunskarlgmluniuasygaansunain 113

Awuglavsen i nguinisivuanalaussnvinaenin aainn1stiu auasrkaraUnureiu
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Yyminrsinsnu YymBuienazRuia ulsuignisdukaznisadslunissneaio sn1neesss uu
1AEgAY AaN1TtNsERu Aa1aRuasIAsUseme uagnsiundaskaniudou sadansthdildTa
wiswghaumnaldlglunsinasianiunisainaasugia

(For students who are not Economics majors)

Concepts and application of economic theories involving Macroeconomic indicators;
goals and problems in the context of Macroeconomics; determination of national income; money
markets, supply of and demand for money; Macroeconomic problems including unemployment,
inflation, and deflation, fiscal and monetary policies used for economic stabilization; the balance

of payments; foreign exchange market and exchange rate determination; application of economic

indicators to analyze economic situations.

Fv1909E0I0UNIYN
A9.221 MWIBINGWTITINT 1 3 (3-0-6)
EL221 Communicative Business English 1
FyraRunow: aauls dw.172 ¥39 15.105
Wauinuensdearsaiwsenguiiieadugsia ietndsunieulidndnwiaiuisald
awidanguluviunvesnsingsissninssemald medndiunstauidludueuadesuas
anugniedlumslivinuenisila nsyn Mg warnadeulumwsingy uennieividsjutiy
mstauramsiulavesindnuilunisieansienwidinguluui unvesnsigsiaseninassine
Snédne drdmsiinenfiieadestunisingsiaturrgnihuiinldsamtunsiinds 4 v dnAnudes
hauludnvasieasngy SnisdnAnwdeddnsiienegiiieldanusiiiediiu nauinisssia
naonutoyaideieldainds Tumsvhaudldsuseunnednde
Prerequisite: Have earned credits of EL172 or TU105
This course aims to develop students’ business related communication skills in order
to prepare them to use English in international business context. This course focuses on improving
students’ fluency and accuracy in four skills; listening, speaking, reading and writing. Business
related vocabulary is incorporated in the practice of the four skills. Students are required to work
individually and in groups. This course also requires the students to critically apply current
knowledge and theory in business as well as information from trustworthy sources of media in

completing both individual and group assignments.

#9.321 MWI9INWTITINT 2 3 (3-0-6)

EL321 Communicative Business English 2

[y |

Jordedunew: aauls aw.221

¥
aa v

UL TR UTEasANe LN ¥EN 19N 5FAN STUETINEITRNUNI9ESAY dmTuimSey
Aanunseulvidiseuarunsaldinusenguiiedidiusiukavirgsialussdvuiuind siedundysioeg

W lidiSouldinven1aniwdeanguns 4 finve laud n1sile nsye N1581u wagn1sileulaedi
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gndesuazadetuadt muTafineutulalunisdoansmmdngulusedugsfouiuned Snviajatiy
msndusdwiiAstesdnde fRoudonianuifisiwasaungy uasfedldnnuiinumasiaya
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Prerequisite: Have earned credits of EL221

This course aims to develop students’ advanced business related communication skills
in order to prepare them to use English in participating and leading international business. This
course focuses on enhancing students’ fluency and accuracy in four skills; listening, speaking,
reading and writing. The course also raises the students’ confidence in English communication
in international business context. Advanced business related vocabulary is incorporated in the
practice of the four skills. Students are required to work individually and in groups. This course
also requires the students to critically apply current knowledge and theory in business as well

as information from trustworthy sources of media in completing both individual and group

assignments.

2.2 3980

2.2.1 J¥BNNITY
1) ¥ nanvedu

n211  AdaraaswavadnnisRy 3 (3-0-6)
FN211  Financial Mathematics and Statistics

adtuazadnemaninifefesiumsiiu Iiud admideiu ndnnmsarundeasranouuny
arathandu Mslessinisannes urandaidesiu (Wu eyius Ufenius Usiusidow) nism
ﬁﬂﬁmmzam‘ﬁ'qm (Optimization) LLazLuﬁﬂﬁﬁﬁugm

Essentials of statistics and mathematics for financial applications; basic statistics, the
concept of risk and return, probability, regression analyses, basic calculus (e.g. introduction to

derivatives, integration, and integral), optimization, and basic matrices

311 MSUImsNIsHu 3 (3-0-6)
FN311  Financial Management

Fwdadunew: aeuldiv n9.201 uag na.211

mnAauaznguimsuImsmstuluddnvesfiamsiginnismanisiudeandslu
anun13aiass MIvdmInsduiainuauning vildu uarduesdwediussqiimnevesianisnis
tiedesilenamaiuinldlunisuimsduning wiau wardruveadiveanms Anwiludednesnisih
Tuwasing 9 mansRuanldlunisivueseduiaznisanaulalunsuimsRuyuvyuiew suigamu
Eunsndlivauiow meldnnzanuutusutazanalsiivey (Auds) msmmualasadiauuay

druNaNnNNIRUNMINZaN NMTUSHETUYAAUAL ALY UYRIRUNUIINYL LagdIuTDLIIT0e WagAT)
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asmsdulvl 9 madadulalunisdamBuyu madndulahduninduuuaats wnAnduiym
FILNUTITUIAUIAVDIAINT

Prerequisite: Have earned credits of FN201 and FN211

Theoretical concepts of corporate financial management applied to resolve financial
problems and issues encountered by management in the real world of business; the
management of asset structure and financial mix; the application of financial models and
instruments on managing the assets, liabilities and equities, valuation, the costs of capital,
capital structure, capital budgeting under risk, leasing, the concepts of agency problems and

corporate governance

M.312 Nseenu 3 (3-0-6)
FN312  Investments

Fwdadunew: aeuldiv n9.201 uay na.211

‘i‘émiﬂﬁmﬁuaﬂamﬁLLﬁﬁ]‘%waamﬂmw‘fi n91an3Y BUtY uazsTETte LAt F3n13
ndnrmanauwmiazandssnnnsasulundnmindifeuaznguvdnning Jadodmunsng
NanaULIULATANNEEI NN saslundnning

Prerequisite: Have earned credits of FN201 and FN211

Valuation methods for fixed income instruments, equity instruments, options, and

futures contracts; risk and return measurement of individual securities and portfolios, the

determinants of risk and return

N4.313  MIRUIENINUTEWA 3 (3-0-6)
FN313  International Finance

F1sAuneu : a@aulaivn (1) ne.201 wag (2) n9.211 waz (3) M.212 #3a #.214

mmilﬁyaﬂéfuiumw'%mmwL‘iul,ﬁamiﬁwLﬁuqiﬁaizmdwqﬂizt,wﬁ ANNULIAOUN
\AswgAaniTEilsEna seuunsRussninadsene gadyTifuasie samstiseRuieuluiaue
AMAsEINUsEINe nalnvewmanU3sInuaTineUssma Anudenindnuaniisuiunsia
nansznuUsansiiugsiasenieUssma Bmsuimsenudssingliindesiionisnisfuiivnzay
UNUNNUDIDIANTNINNITRUTEVINUTENA 18U NBINUNMITRUTENIUSEINA 5U1ANTLAN WASUITEN
NIRUIENINUTENA

Prerequisite: Have earned credits of (1) FN 201, and (2) FN 211, and (3) EC 212 or EC 214

The financial management for international business and its international economic
environment: international monetary system, the balance of current account, the balance of
payment, the foreign exchange market; the application of financial instruments and derivatives

in the international financial risk management, the roles of international financial institutions,
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such as the International Monetary Fund (IMF), the World Bank, and international financial
corporations

9

N4l Mylasgieyius 3 (3-0-6)
FN411  Derivatives Analysis
Fndsduneu: aauldin ne.312

a a v 6

Y4 a Y & ! v | .
ANUIWUTIUNGINVEYYI1FDV188 21U (Futures/Forward) dnsaynusiyy Options Lag
) a a a a ° &
Warrants uagdtyeyuanidagu (Swaps) Aaonauanolie 15e)n15119iunIInIasIa gy
s A4 2 o ~ Y ::1'
m‘aaammmaqmﬁ‘wmmzauLwamamiimaﬂadﬂummLa&N
Prerequisite: Have earmned credits of FN 312
Fundamental principles of derivatives, including futures, forward contracts, options,
warrants, swaps, and real options, derivatives pricing models, strategies for speculating or

hedging

2) Ay enLasn
n9.241  ASUSMSANLLESINBLarNsUSEAUNY 3 (3-0-6)
FN241 Risk Management and Insurance

a o o 1 o = G oy
AVIUNAUNDU: Uﬂﬁﬂw’lg’]uzﬁiuﬂﬂ 2

a

anwrANFRIiBLazANLEsENINITRUNoAAALAYARTRLU §3NALAYeIANTTHIeY
UszLANaInudeeitiniu A5uUTmsaudssdy Jadennee) Nilnanan1susmsanudesde
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wannsUsEiudy anusitesuveamsuseiudewuuasing nsuimsesimsyseiudedesiu
anmuandonyang g daes isvgia uazmaluladfifinasonisdidugsnssuvesuitnussiude
maﬂiwwaamnﬂﬁauuﬂawwumiﬁ’]LLazmi13maﬂamﬁﬁ@iamumnqiﬁf\mwﬁuﬁ’a

Prerequisite: Second-year student status

Different types of risks and financial losses faced by individuals and organizations,
types of damages, factors affecting risk management, principles of insurances, basic
understanding of various kinds of insurance, basic insurance business management and control,
discussion of the dynamics of legal, social, technological and economic environments and

business activities of insurance companies, the impacts of changes in the global commercial

and financial systems on the insurance business
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N4.251  AaANIIEU 3 (3-0-6)
FN251  Financial Markets

Antadunou: Tndnwgug Ui 2

M93U NFFUIANT UAZAAIANTTRY ANLEUTSUefulIin Tilkasdenainnisdy
ulovensiu Sasmenide MsMAULAYAUANENTTUNSIEY N5YIN9TLYBIMAAEY AaNANY WS
PANANIRUTEINUsEMA Unuiasthivesantunisiusinag Afleglutszimelne

Prerequisite: Second-year student status

Money, banking and financial markets; the effects of various factors on financial
markets; monetary policies, interest rates, regulations and controls of financial institutions,
money markets, capital markets and international financial markets, roles and functions of

financial institutions in Thailand

4281 MSUIMNITNTRUYAAR 3 (3-0-6)
FN281  Personal Finance

JyUeAunau : -

(lsidumeRsiuimnfneiin ne.282 nsusmsausiads #ae)

nsmmuadivinenienstuluusiaedadinvesyana N133nMRukas Ul dRE Iy
#1199 88190 TEUUMENITINTIIUNIRUBENgNARY NsdaasulvilinseautaziRueaulUasmum
naUselevtlusnueineg agaiuszdvsain nsidnldinsiinegramingan MadenBuagIauRuBRy
dyanassum Mg invesyanalifandoudennuauysaiiansdiuiniouasdnlade
ns3dnlduiiiogunm msndeutuiis msldnaniliAana aasnsuiisnsnausumsiudmsy
auARluNNBe ey

Prerequisite : -

(No credits earned from this course if FN282 Wealth Management is also taken)

The determination of optimal financial objectives in accordance with various stages of
individual life cycle; personal financing and spending, personal financial planning and control,
savings and efficient investments, appropriate credit usage, personal tax planning, and income
tax payment, benefits of saving and individual’s quality of life: health care, leisure, free-time

productivity, financial planning after retirement

n9282  Msumseusisds 3 (3-0-6)
FN282  Wealth Management

deduneu : -

(ifumheReinidldmndnuin ne.281 msuimsnmstudiuyana fe)

NUTTENGNAT YENNTIUNUATEAILYARANITAWUAILNITTIN MTINSATIHARDULNY

WAZANILASIYDINTIANTNNNMIRUNIRETIRUAMU vanN1TInnguvannindasu nMsfimue
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uIEJU’lEJanu m’aamu’luaﬁwﬁmw%jwé MIUSTLEUNANITUINISNDINU mnwumum@ammqmi
elounnuilins 1snnn1su3A itesiuade

Prerequisite : -

(No credits earned from this course if FN281 Personal Finance is also taken)

Evaluations of potential customers, personal tax planning, life-cycle investing,
measurement of risk of and return on financial assets, portfolio theory, portfolio optimization,
investment policy statements, investments in real estate investment trusts, performance
evaluation of mutual funds, retirement planning, wealth transfers, heritage, donations, new

issues in wealth management

N4.331  ASUTSARNITUNTREY 3 (3-0-6)
FN331  Financial Institutions Management

F1sAunew: @ouldivn n9.251 way N9.312

ANTUIMITUAZATIANITINUAISY Vaan1dunsRulaglanIzsuIAswIsed N1TUSMsAM
easingg Andy N133ANITAURUNULAZNITUSINTANINARDY nsudmsAuNINduasuiiay ns
U%WiﬁﬂiLLazﬁunu mﬁLﬂiwﬁgmmazm’mﬁum ﬂaqwﬂum'iaNLLNumﬂﬁmmsﬁmmamﬁ’u
N3 LLu’J‘VINﬂ’]iLLﬂmﬁuWﬂﬁﬂ’]ﬁumiﬁu

Prerequisite: Have earned credits of FN251, and FN 312

Various aspects in financial institutions management especially commercial banks;
risk management, capital and liquidity management, asset and liabilities management, profit
and cost analysis, stability and investment strategies analysis, recovery plan of financial

intuitions

n9332  MIuImsaude 3 (3-0-6)
FN332  Credit Management

deruneu: @eulaivn ne.311

audAnuarUssianvesdude mstmusmdninasinazulounglunsividuievesgsia
Ms@ aantunsiiu welalunmsinssiuasiiansanaude mstmumsiusarsnsnendefinasoy
WHuy miﬂﬁmmﬂmqmiﬁuﬁ msmuqmazmia@mmﬁ mﬁmLﬁUﬂﬁLLazﬂﬂiLLfﬂmuﬁﬁﬁﬁmwﬂ ALY
szuvdsznadeyalasnonfinesitundiglunisieneiauie

Prerequisite: Have earned credits of FN311

The importance and types of credit; loan decision processes of both corporate and
financial intermediaries; techniques for analyzing and evaluating credits, the determination of
credit lines and optimal interest rates, methods of evaluating loan proposals, debt restructuring

and debt management, computerized database systems in credit analysis
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N4.341  NsUTINsUsEiuIunANY 3 (3-0-6)
FN341  Non-Life Insurance Management

taduneuw: deulaivn ne.241

Shvarenudety Ussnmvesanudemeiistuniningau arudesiienanoliiia
sl gatansussAufodenisuimaesdng werunumusamasglunisdaadugsiausyAuiuete
NM5UTINITUTEAUABNITUTININITRY

Prerequisite: Have earned credits of FN241

Various types of risks and damages of the property, liability insurance and reinsurance
business, the role of government in supporting the property insurance business, a relationship

between insurance management and the financial management of firm.

N1342  NMSUTMIMSUTEAUTInLAZguA N 3 (3-0-6)
FN342  Life and Health Insurance Management

Ftadunow: aaulaivn na.241

gafamsUsEuTinnazquammsussfudiauazguaimluguuuusine Seulvvosnsusss
ﬂaﬁﬂumiﬁﬂé’mwmLﬁyﬂﬂisﬁ’umiﬁmsm%’w'ﬁzf'ful,l,azmif\haauimwmLmumiﬁﬂﬂﬂizqﬂﬁﬂu
ﬂ’]i‘U%‘Vlﬁﬂ’J’mL?ﬁlﬁﬂﬁﬁlﬁLﬁﬂsﬁuﬁUQQﬂaLLagﬁqSﬁf\]ﬂ’ﬁﬁ’mﬁﬂﬁLﬂugf’sLLWHU%ﬁ%Ium%’J’NLLNu‘V]’Nﬂ’]iL’E‘u
d’mqﬂﬁamiﬁmimiamuLLazmmL?%ﬂﬂumiamu

Prerequisite: Have earned credits of FN241

Life and health insurance businesses, insurance policies, the calculation of insurance
premiums, under wring processes, the indemnification, risk management for individuals and

businesses, personal financial management and investment.

ne351  MSIATERRTIENsAE 3 (3-0-6)
FN351  Fixed-Income Securities Analysis
sAuneu: @oulainn ne.312

ps1asviaznalnnisyinauresainnsiasuiiulsewelnewasiiduaina 1aseasaves

¥
@

psEnsuil mMsrruasaweRnssiAILAs MseenuUURTIANSTE NTinTziRTEn ST TN
Fudou ﬂaqwﬁ‘miammmsms‘u’%mimmLf?ism'mﬂ’ﬁamu'luﬂa;umwmmﬁ

Prerequisite: Have earned credits of FN312

Fixed income securities, the mechanisms of domestic and international debt markets,
fixed income instrument analyses, pricing, risk behavior, the security design, debt instruments

with complex structures, investment strategies and risk management of debt portfolios
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N9.395  TefiAy 11913 1 3 (3-0-6)
FN395 Special Topics in Finance 1

dsduney : geulaivn ne.201

US¥ayn wunfn wdnns ndesilelanng winnssu waliuiiddyuasimuinslmifhinauled
Aendemnanisidu Wenmuinssuiwiadwasiasunudaliiuindnuilunsieuluswies

Prerequisite : Have earned credits of FN201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Finance that benefit students’ thinking and future careers.

N4.399  NISANNUAIUNITRY 3 Anaueesdes 200 Hiludluniaggieu)
FN399 Internship in Finance
Fwdaduneu : @auledv Ne311 uag N9.312 uar 919138 AOUBYITR
MsiRANNEALaIns LA UsT AU sain s nuRs adieweusiiagnisduiuseney
FnTwnssnumsiuiitiussavsanlusunan TasiunssuaunsBeus fnsu ousy uasUfdRnusss
ﬁUMﬁ’JEN’]uﬁg\‘iL@ﬂ%mm%iﬂumEJ?J‘U’I%WﬂﬁLTmﬁﬂ/ﬂﬁﬂ‘i%auiﬁ] waznedvdiurey Enausudiuaudy
#1200 )
Prerequisite: Third-year student status and have earned credits of FN311 and FN312
and approved by the instructor
A student internship to obtain entreneurial experience of at least 200 hours in a pre-

approved state or private organization

N9.421  AITIATIZNITIBIUNNATRY 3 (3-0-6)
FN421  Financial Statement and Reporting Analysis
AndsAuneu: @eulaivn ne.311
(aifuneinlmmninAneAne1ivn U1.413 $189UNTRULAENTIATIZRIUNITRY $18)
\esilasing 9 dmFumsiinngsimianaiu wWelflunsussiiunnudifavesnagnsesdns
Fatalasanuannsolunisiiils dewfeufieuiuseduanudssdiifetos wazifieaianisainanis
Atiuau LLaxmsLLaLﬁuam‘Luaumme’z‘jqLﬂuﬁugmﬁﬁwﬁmﬁm%’umiﬂizLi]ua,daﬂ'ﬂ LayMslaTgiaude
Prerequisite: Have earned credits of FN311
(No credits are eamned if a student takes AC413 Financial Reporting and Statement Analysis)
Various financial tools used in financial analysis for performance evaluations of firm
strategies based on profitability relative to risks, applications of financial analysis for better

prediction of future cash flows for valuation and credit analysis
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ne.a22  maanwanudululineanisitiu 3 (3-0-6)
FN422  Financial Viability Study

JurtaAuneu : aauldivn n4.311 Lag N4.312

iwdesilonazimaiinsineg fazldifunagnslumsinmanudululdvesnisiiulamsnisiu
ndnuarIUfRlumstarhusugsiia Msussidiuarnululdveddeasansludnuugeineg sy
Tasanslval msveneRans maBeuunmiauninglimuio anudiivedasinisuaznisiuan
TAsIn15 saenauAnundsnseunnfnveioulufionnasdululiass (Real Options) TunsUseiduany
Jululsmedlasinmsamuszezeniing mafinufoivinlasnisdiasaiiodmguifiFeunuszgnd

Prerequisite: Have earned credits of FN311, and FN312

Various tools and techniques used in financial viability study; principles of and practice
in developing business plans, feasibility studies of projects including new projects, expansions,
non-current-asset replacements, project delays, and terminations of projects; real options and

evaluations of long-term investments, a group project on a business feasibility study

n4.423 mau’%mimiﬁu%uqq 3 (3-0-6)
FN423  Advanced Financial Management

FwdeRuneu : aeuldivn na.311 wag N9.312

msassyariuuiianslaglinagmitasnalsmunsuimenadutugs snsdamitunu
wazn1samu wwmsdnwdunmsusserendeuinsdfng

Prerequisite: Have earned credits of FN311, and FN312

Value creation using advanced financial management strategies and tactics of both

financing and investments; lectures and case studies

ne.424  N1SNAYEUNT 3 (3-0-6)
FN424  Investment Banking

Usdunou: aeuliinn ne.311

winnsiazinallansNdvsufavesgsiavanning vannsasrayadliiuianisuazgayu

a

3INMIAIUAINTT NM3ATEUIAINIT NMIUTULATEIIRUUVEIAINIT N1TYNTIBNU NMTIATIENTINT
uazmaiauemevdnving lneffanieanguitiosendoanuinsmsianmsnmsiuuasniadifan
Uszaumsaininntulusssymenaglulssndlng

Prerequisite: Have earned credits of FN311

Investment banking business; principles of value creations for firms and investors by
mergers and acquisitions and business reorganizations; variety of investment banking activities,

debt restructuring, initial public offering, and venture capital; applications of financial

management and cases both in Thailand and abroad
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N451  NITIATIANTIANTY 3 (3-0-6)
FN451  Equity Securities Analysis

deruneu: geulaivn ne.312

MelenesikarUssidiugarina sy unAnmainsgidedeiiugiu malensiasugio
NTIATINDAVNTTULALMTAATIENUTEN NMTUTBEUTIAMENNINGUUUNISARAANSEUARLER
MTUATIEINSNNITNETUUToUTIBY MTIATIERrannSNgyIamaila NMTIATIEAUENNSNEIRUTUu
N15UEIURAN SALINUVBINGUUAN VSN

Prerequisite: Have earmned credits of FN 312

An analysis and evaluation of equity instruments; economic, industry and company
analyses, various approaches in security valuation: discounted cash flows, relative valuation,

technical analysis, quantitative securities analysis, portfolio performance evaluation

Ne.452  MITIATIEINAUNANTSNEwAZNITUTISAUNTIE 3 (3-0-6)
FN452  Asset Management and Portfolio Analysis

Fwdaduneu : aeuleivn ne.312

nouwarnsUfiRvesn1sInnsnguvannindadelnal nsasingunanning msUseiliuna
NsALluNUYRINGUTENNTNG mau’%miﬂz«jmé“ﬂm%’ws?mwmwﬁ wazimunsivdlunisusnis

[ e

Aunine 1wy wuuUS1aes Black-Litterman nM3asyuLuU Factor investing wagdue Tnedwniltaiuls
thinulilddoyassnnamanistiuiioadrauuuaomanisiulagldlusunsy Excel

Prerequisite: Have earned credits of FN312

Theory and practice of modern portfolio management, portfolio construction,
portfolio performance evaluation, bond portfolio management, and new developments in asset

management, e.g. Black-Litterman model, factor investing, etc. Financial modeling using actual

market data in Excel program

19453 MSIATIERLAZAISUITINIAUELITINNISRY 3 (3-0-6)
FN453  Financial Risk Analysis and Management

FnveRuneu: @oulaivn ne.311 wayne.312

UizmmaammL?’imﬁnflqmsﬁunﬂﬂszmw 535UMRTEINNUEY NTIATITRALEE
emsduiiesrnsuszau mstamudsaiieiSeuiieuiuulouiennudswesions wugiis way
wdasdlomenstuiieusmsanudediiisysuiaenndesiuulounsanuides

Prerequisite: Have earned credits of FN311 and FN312

All types of enterprise financial risks and their nature; a variety of quantitative tools

in analyzing and measuring risks, approaches to manage risks in accordance with risk policies
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N4.454  AAINTIUNITEU 3 (3-0-6)
FN454  Financial Engineering

sAuneu: @oulain ne311 way n9.312

nsUszendldatinenanfkaradifsIniungun1ensRuNMToenkuuLasNAIU NGRS o9
namsRudmsuwilgmnianisduegaiassaundamusazdszauduunisaneidunisamsly
FesmsszyngAnssuiBsguuesidnning naumdnningduazngueyius msseniuundnning
mMstmuasIAuazmsinnnudssesmdnnindlusannnsiulagldgasmsduinuas g iiiay
m'iaaﬂLLUUﬂaqVI'SLﬁamiﬁmé’ﬂw%’Wé miﬂizfmEJmiamuLLazmiU%mimmL?ﬁN

Prerequisite: Have earned credits of FN 311 and FN 312

Applications of mathematical, statistical, and financial theories and modles; designs
and developments of financial securities,randombehaviorof securities, portfolios, and
derivatives; securities designs, determinations of prices and risk of securities in financial markets
using formulas and numerical methods; strategies for investments, diversifications and risk

management

N4.455 MILUUTIADLNDNITINBNULATDHON1INIIRY 3 (3-0-6)
FN455 Models for Financial — Instrument Reporting
FdeAunew: n4.311 MIUIMINTHY Uag N4.312 MY

' a

nsUszgndldmuuuaemauifioszuyamgisssuveandosiionnanisiu Tasawizeysius
waveutususls AMunvuansrosrvesdunindiasin uagiiasginsuimsnnundedlasnisi
Tngnadnsildatiuayunnsgusenuninisi

Prerequisite: FN311 Financial Management and FN312 Investment

The course Introduces theoretical models for calculating the fair values of financial
intruments, especially derivatives and embedded derivatives, estimating impairment vales of

credit assets, and analyzing hedging for risk management. The results serve as inputs for

financial reports under accounting standards.

n4.461 miﬁmwdwﬂizmm%ugq 3 (3-0-6)
FN461  Advanced International Finance
wdaduneu : aauledn ne.313
pannTdussheUssmanaruianssumensduiifntulunainnisiu uaEunuiigsi
annsnseaudulivenamandnninduagmanaviaussrinssung nsuimsnmsiuresians
Pud dulaun Mdeszinisamulaeasinisawulungundnnindsenitalssing n133msenay

WFHEan19N15409 N13IAVNIUTIEAWUTENINUTENA NITUTMIRUYUMLULIEY
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Prerequisite: Have earned credits of FN313

International financial markets, evolution of financial markets, financing sources from
international debt and stock markets; financial management for multinational corporations,
direct investment analysis, international portfolio investments, political risk analysis,

international capital budgeting and liquidity management

na71  wuudiaesedfiionsidnnanisdu 3 (3-0-6)
FN471  Statistical Models for Financial Research
FwdsRuneu: @eulaivn ne211 war N4.311 wag N4.312
nsUsznaAANdNiusvesiul N stulaelduuudnauasuglin nsUssendds
wiswglfunlgasiawuuiasministu lneudsinseiuuumnnisalfing (Event Studies) lngld
fegnammnsalnmimsiululssmalneyszney WeliminAnwiluumidunsyiidemamsiuseluls
Prerequisite: Have earned credits of FN211, and FN311, and FN312
Basic econometrics and its applications on financial research; event studies using

corporate events in Thailand; research designs

na72  nslugshaudulasgsiamaluladnieiy 3 (3-0-6)
FN472  Start-up Finance and Fintech

FtaRunow: aoulsivn ne.201

LLmﬁmmiéﬁ’qqiﬁa Startup Ms¥AIRUYY MsAmuadmInensAduNukazRULe
wieluladiiuUszgndlugsianisiu wagmswaundnsasilvsvnanistu

Prerequisite: Have earned credits of FN201

Conceptual and practical issues in a startup business development; finacing startups,
operational goals and growth; technology applied in a finance business; a development of new

financial products

nL491  MsAnwilemzBownumsiugsie 3 (3-0-6)
FN491  Selected Topics on Corporate Finance

Fwdedunew: aeuldiv na.311 uay na.312

mMAnneissdulymamsiuiidutiegiuvdeiiesans Tnensiseusazvduen
wnnsaifiAnduese ieldnsdinuiduedosdielitnAnuiiinsedt uasuaniudsuaudaiusouty
Tneflonsdfaouduiiunlnlddoasuiammanna uariinnugniedudsininis

Prerequisite : Have earned credits of FN311 and FN312

Analysis of selected or current financial issues using case studies, guided class

discussions, and business presentations
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N9.492 MsAnLamIziFeaunTamY 3 (3-0-6)
FN492 Selected Topics on Investments

Fwdsduneu: @euliivn n.311 wag n9.312

mMsiegivssiuiyvsunsasuitutagiunieFeaamsy TasnsGeudasmiuen
wmmsaiiintuaie vieldnsdifnuiduatesdiolitnAnuinsed uazuanidsuanuAnidiusiuiu
Tneflonnsdfaoudugiulnlddeasuiiammmamna uasiimugniedludsinins

Prerequisite : Have earned credits of FN311 and FN312

Analysis of selected or current issues in the area of investments using case studies,

guided class discussions, and business presentations

1493  msAnwiamzEesnuantunsiu 3 (3-0-6)
FN493 Selected Topics on Financial Institutions
FwdsRuneu: aeulaivy ne.251 wag N4.312
mMnneissdulymiunsamuidulegiuvdeiesans Taensiouiazmduen
wanseififnduese vieldnsddnuiduedesdlelitnAnuiiinsest uazuaniudsuanudaiiusauiu
Tneflonansdiaeudugiinlnlstoasiianmmamna uazimnugniedudsinnis
Prerequisite : Have earned credits of FN251 and FN312
Analysis of selected or current issues in the area of financial institutions using case

studies, guided class discussions, and business presentations

N9.495  MTaRLAY N19NTRU 2 3 (3-0-6)
FN495  Special Topics in Finance 2
Fderuneu : gaulaivi ne.201
USayn wuadn udnns wdesdieanng winnssu wualtufiddyuasimunmslmidiinauled
Aertosmemsdu Wenmunssuiwiadwasasuanudnliiuindneilunsyhaulueuan
Prerequisite : Have earned credits of FN201
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Finance that benefit students’ thinking and future careers.

Ne.499  MsANYIBATENINITRY 3 (0-0-9)
FN499  Independent Study in Finance

Fwdadunew: aeuldiv ne311 uay na.312

1% Y o v a a A o Y oa 9 . 1%

AunTiidennisRuihaula visemdeianansansiageuls (Testable Hypothesis) 6ag
aued 1Seusn1sfn wazdwszidym Weneumaueginluszuu lngededeyaainunasneg ns

UninwenNslgus189ulse
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Prerequisite: Have earned credits of FN311 and FN312
Conducting a financial research with a testable hypothesis under the supervision of

an advisor; techniques used in data collections, data analysis, and writing research paper

2.2.2 3¥BNNITAAINA
1) JunanUsAu

ne.311 woAnIsuEUILaa 3 (3-0-6)
MK311 Consumer Behavior

sAuneu : aaulaivn nn.201

AnwunAnuazvguime ieflazvihanudlawginssuguslan Immﬁwﬁm%mamqmﬁu’a
WAAKUUANAY Fatunguinsisinewasnaiinssumans lumsiinsemgianssuduslne Wadad
MARINGT 19U 115503 Timuai wsedle warladenedinuuaz Tausssu Wy yuuemsdinuveslady
Uszansenans nausneds iusiu waswnemauimadentn fejwienudhleguslna andifms
deruuaznusssulagmsingunedinuineuasuyyeInewussenaldlunisAinwinginssunis
uslan Iﬂ&JLawwasha?iﬂuﬁmmmﬁmﬁuéiswm5@@5%513%&;@%%?1ﬁ’umau’%‘lmv’?mﬁzyiyé’ﬂmﬁ
Wi uaﬂf\]’lﬂﬁﬂw’]LLu’Jﬁ(ﬂLLaSWQHﬁﬁ\‘iﬂa"]’JLLél’J‘l?u mtunsiTeinsiasuulaemgAingsy
fuilaa nsianzediedsludinufdsa

Prerequisite : Have earned credits of MK201

A study of concepts and theories being employed to understand consumer behavior.
Topics include both traditional thinking, which emphasizes psychological and behavioral
theories such as perceptions, attitudes or social groups, as well as alternative theories from
sociology and anthropology, which emphasizes understanding consumer from social and
cultural dimensions such as a theory of symbolic consumption. This course also covers an

analysis of changes in consumer behavior, particularly in a dynamic digital society.

nR.312  NsIANIIATIALAT 3 (3-0-6)
MK312 Brand Management

Fwdaduneu : aeuledun nn.311

Anvathiuazanusuinreuresianisasaud Budusnisiauaroondudlsl
nseenuuUATAUAEAlAM LA fMUMIse IR ALA MNSUNLLALATUANAENENTNAINYBINT]
audn ilelinnaumannsndediuguisiuazegliodisdsdu susmsnaaeuguainuesnsdudn
wieliinaudeglunaaldesnadadu

Prerequisite : Have earned credits of MK311

The course will introduce students overall responsibility and tasks of a brand manager.

Topics include new product development and launching, brand design and architecture, brand
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positioning, brand strategy and marketing programs, growing and sustaining brand equity, brand

audit, and brand health check.

nn.313  Msdmamseanaienisiadul 3 (3-0-6)
MK313 Marketing Research for Decision Making
FdsAuneu : aeuldiv Na311 wag Wu.204
MITNMIIANNNYLNBRITNN1IAN TnAnwaglaiteusisnsiideyaiuuienie
Weasadolauenside wagliZoudBnsussiugunmussnuideinunsimnudlateianain
Ussiving 4 vesimideionniaduld neiniaseusgulufanmsianudlanmseonuuuamide
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Usshameing 1 wagtumeumvinidemenseanaian ImmjaLﬁulﬂﬁmi(??qﬁwmmawuﬂmmwLLax
psaUsuidiu TaidnAnweglinsuienudfyueinisifenemsaaie wazldisousinuendndu
dnsuininiifedesiumifomamsean  HevnvesmeiniaseunaiBidenamanans iy
BN muazdeUina swaaTIdsuuuran uarlaliFeuimsuvanudeyaide lngrunisaieuin
ﬁ”’QLLUULﬁ'mLLazLLUUﬂ@j@JS‘z’h%ﬁﬂﬁﬁfﬂﬁﬂmLS&’J’ﬂam‘%'aaﬁa"‘J%’asm q annsadenlesiuilymmnenis
naalaeesls

Prerequisite : Have earned credits of MK311 and BA204

The course views marketing research from a marketer’s perspective. Students will learn
how to provide a research brief to research agencies. They will learn how to judge the quality
of marketing research by understanding different types of potential research errors. The course
covers the types of research designs and the process of conducting marketing research with
special attention given to how to craft a good and relevant marketing research question.
Moreover, students will be aware of the importance of marketing research and learn necessary
skills needed for marketing research career. The content covers various research methods,
including qualitative, quantitative, and mixed methods as well as the data interpretation of the

research methods. Through a wide-range of hands-on individual and group assigsnments, students will

have an opportunity to understand different research tools and their linkages to marketing problems.

AM.314 ANSUSTSHANNMIILATUSNNS 3 (3-0-6)
MK314 Product & Service Management
Frderunay : @aulaivn nn.311

£ L3

AnwnfarnudfAy WU kaENaYNSNALINUNITUIININGA91/U3N152045509 Lngisudu
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ANIDIANUUANAINTENINN “WARAMYT” Lag “Usns” swdsaduddgienelulaznieueniidna
NIENUABNITUTMSHARAMI/UTNS 8191 Asndeunen1snain weAnssuguilan uaganuimvin
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Prerequisite : Have earned credits of MK311

A central theme of the course is that studying theoretical foundations and practical
application of product & service management. The course starts by understanding unique
differences between product & service that require distinctive marketing strategies. Business’s
relevant environment (e.g., customer behavior, government policy, and advanced technology) is
also examined to gain an in-depth understanding of opportunities and challenges for creating
business model, developing product & service, establishing creative marketing strategies and
activities, as well as sustaining product & service excellence. The course provides broad issues
in product & service value creation in businesses. Also essential is the course to study key tools
and elements (e.g., business canvas and service blueprint) for product & service quality
improvement that leads to customer's satisfied experience, loyalty, and value. Topics focus on

product & service theory, strategy, practical implementation, control, and ethics.

AM.315 NNSUSMITINALAENITES1HANLSN19NISAAe 3 (3-0-6)
MK315 Pricing & Marketing Profitability
Jrderuney : @aulaivn nn.201 way U%.202
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Prerequisite : Have earned credits of MK201 and AC202

The course introduces students to theories, strategies, and methodologies in price
setting for profitability in accordance to market situations and product categories. These
methodolosgies include cost-based, competitor-based, and customer value-based pricing. The

course will mainly focus on value to customer, price elasticity of demand, breakeven analysis,

price segmentation, pricing interrelated products, pricing product assortments, and dynamic pricing.

N61.316 NITUIUITVOININITINTINUE 3 (3-0-6)
MK316 Distribution Channel Management

Jderuneu : gaulaivn nR.201
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Prerequisite : Have earned credits of MK201

A study of distribution channel systems for traditional and modern trade, their roles,
constraints on their management, and their integration into marketing strategy. Analysis of
dynamic market factors, design and distribution of channels for effective and efficient
management distribution networks, and strategic deployment of multi-channel marketing
decisions to gain competitive advantages. Focus is on the roles, attitudes, and behavior of
channel members, dimensions of channel power, management of channel conflict, channel
incentive programs, coordination of channel relationships, and management of indirect
channels. Particular attention is paid to the development, control, and evaluation of a

distribution channel in both consumer and business markets.

NA.317 ANSABENINTAAIARUUYINT 3 (3-0-6)

MK317 Integrated Marketing Communications

Y}

FudsAuney : @aulaivn nn.312
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Prerequisite : Have earned credits of MK312

With an increasingly diverse consumer lifestyle and advanced communication
technology, this course is designed to develop concepts, principles, and approach of integrated
marketing communications in order to answer the marketing challenge. The content covers
integrated marketing communications plan in terms of message and contact point (digital and

physical) integration, and evaluation, based on the understanding of consumer and brand,

especially brand positioning.
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nN7.318 MIAATEimssaaIasiien1sdindula 3 (3-0-6)
MK318 Marketing Analytics for Decision Making

FdsAuneu : gauldivn nn.312 wag nn.313

nsAudu e wegnsdawdsudeyaiinslusasnieusnasding Sasnesiufedayauun
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NUNAIHARTLUAILAIGE 019 NITINETLRLINAITHAN MsReTIAHARSRST NsiEenassTemis
N159NAMUNY miﬁ’mumLLmumiﬁamﬁmimmﬂu:uugimm'ﬁ Dudu

Prerequisites : Have earned credits of MK312 and MK313

The course introduces students to various data search, data collection, and data
preparation techniques. These data include both internal and external data as well as big data
online. Subsequently, students will learn how to analyze these data to uncover marketing
insights before deriving data-driven marketing decisions in the areas such as positioning, pricing,

distribution, and integrated marketing communication.

N9.319 NAENSNISAAINATIIR 3 (3-0-6)
MK319 Digital Marketing Strategy

FvdsAuneu : aeuldivn nw.312
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Prerequisite : Have earned credits of MK312

Digital marketing strategy course is to educate students to understand how to applying
digital technologies to craft marketing strategy in responding consumer and business market in
digital era. The content of this course contains four parts that are issue and challenges of digital
technologies in marketing competitive landscape, leveraging digital technologies to gain

competitive advantage, digital marketing strategy formulation, and designing metrics to measure

the success of digital marketing strategy.

nn411 nMsnaakionudsdy 3 (3-0-6)
MK411 Sustainability Marketing
wdsAuneu : dnfinwigiusd ¢ wazaaulaivn ne.312
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Prerequisite : Forth -year student status and have earned credits of MK312

This course is a study of marketing management with responsibility to the economic,
environment and society. The course starts by discussing the adverse impact from conventional
business and marketing practices from the past towards the future, especially in the beginning
of the world's fourth industrial revolution. To ameliorate the situation, corporate social
responsibility (CSR) and sustainable development are employed as a foundation and goal to
develop competitive marketing strategies based on CSR to lower the negative impact while
creating higher value to the environment and stakeholders. Also important is the development
of the means to enhance sustainable consumption, including de-marketing. This course also

includes the applications of marketing for not-for-profit organizations and social enterprises.

nn.412 mau’%mimqmimmm%uqﬂ 3 (3-0-6)
MK412 Marketing Management Capstone

Fwdsduneu: Unfnwgiuegd 4 Fvenmseatn  wag aaulaiv ne.312

JnsuennuAanamnalagldusomnagninnseaalasesden seiviiiuns
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(Marketing major and forth-year student status)

Prerequisite : Have earned credits of MK312

This capstone marketing course takes a holistic view of marketing strategy. It provides
students with the understanding of the inter-connectedness nature of all marketing elements.
Students are expected to link different marketing concepts and theories and combine them

into one coherent unified marketing strategy for a firm Through the use of a comprehensive

consumer journey framework as the core analysis tool, students should be able to develop
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meaningful marketing strategies throughout the whole consumer journey to deliver superior

offerings to the market while capture a sustainable value for the firm.

2) Avuden
n9.321 MInaadmIugusenaunis 3 (3-0-6)
MK321 Entrepreneurial Marketing
Fwdeduneu : aeuldinn nn.312
gui wwmnuAn waznagnsnsIaIagUsEneUMsBseansaUstendldlatugsAafiaalia
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Prerequisite : Have earned credits of MK312

A study of key entrepreneurial marketing theories, concepts, and strategies that can be
applied to both established and new ventures operating in fast-changing, volatile business
environments. The course begins with a discussion of the evolution of the interface between
marketing and entrepreneurship and continues with an exploration of the underlying elements
of entrepreneurial marketing. The main emphasis of this course is on how to proactively
identify, evaluate, and exploit market opportunities in order to acquire and retain profitable
customers. The course also puts emphasize on the concept of effectual perspective of
entrepreneurship. Through a series of hands-on case studies, students will learn how to
formulate entrepreneurial marketing strategies using innovative approaches to risk management,

resource leveraging, and value creation.

NA.322 MSUTMINTAUAN 3 (3-0-6)
MK322 Retail Management

dsduneu : @euldiy ne.311
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Prerequisite : Have earned credits of MK311

A study of retail business management, shopper behavior and market competition to
determine effective retailing strategy and retail marketing mix, in order to compete in the retail
business, covering on-site, online, and omni retail. The content covers location selection,
organization and human resources management, supply chain for retail management,
merchandise planning, purchasing system, retail pricing, and promotion program, as well as

store management, store design, store layout and product display.

N9.323 NISUINITIUVIY 3 (3-0-6)
MK323 Sales Management

10sAUneu : g@aulaivn nr.201

Anvundsvesnsuimsnuneiivuaiefilddoyanelunaraeusnuntiglumsiieses
aoumant werlitoyariadenuninuarUiinm imisusuwes fvusnagnsnreiieadsaamels
uignéthmneussdnaulate uenantdainufaisnsadefiunurediussaninmasns
UIMsnungegiasesssunelansiimalulagunldogianungau

Prerequisite : Have earned credits of MK201

A study of the modern concept of the sales management that requires internal and
external information for situation analysis and also using both qualitative and quantitative data
in order to plan and determine the sales strategies to satisfy target customers and purchase
decision. This course also studies how to build an effective sales teams and ethical sales

management under the proper use of technology.

nM.324 NSAAINTINT 3 (3-0-6)
MK324 Business — to — Business Marketing

Fdaduneu : aeulaivn np.201
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Prerequisite : Have earned credits of MK201

A study of concepts and practices in business-to-business (B2B) marketing and how it is

related business-to-consumer (B2C) marketing. Topics include B2B market environments,
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procurement, business purchasing behavior, government buyers, marketing opportunities,
marketing strategy, product development and management, business marketing channels,
customer relationship management, marketing communications, digital marketing for B2B
business, sales management, selling techniques, pricing and negotiation, marketing evaluation,

customer satisfaction, and vision in business-to business marketing.

N9.325 NSAAIAGINANWIRATTULA 3 (3-0-6)
MK325 Sports & Entertainment Marketing

Ataduneou : aauldivn nn.201
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Prerequisite : Have earned credits of MK201

Concepts, principles, and marketing strategies for sports and entertainment business as
well as other businesses using sports and entertainment as a marketing tool. Major topics
include marketing analysis, target customer identification, strategy formulation, and marketing

program evaluation.

nM.326 NMIAAATENINUTENA 3 (3-0-6)
MK326 International Marketing

Fdaduneu : aeulaivn np.201
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Prerequisite : Have earned credits of MK201

A study of concepts and ways in doing international marketing including exporting,
importing, foreign direct investment, globalization and factors affecting international marketing.
The course covers how to gain consumer insights across international markets and translate
them into appropriate marketing programs. By acting as an international marketing managers,
students should be able to understand the linkages of the dynamic international environments,
international opportunities, and international marketing strategies through assignments, case

studies, and group projects.
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N9.327 NSAAIANISENYAT 3 (3-0-6)
MK327 Agricultural Marketing

Audsduneu : gauleivn nn.201
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Prerequisite : Have earned credits of MK201

A study of industries and agricultural market structures as well as competitive in the
market and impact of socio-economic system, government policies, technology for agricultural
products, including other business factors that affect to design business model and determine
marketing strategy for agricultural products. This course emphasizes marketing value creation
and ethical brand building in order to respond needs and satisfy the target market and create
competitive advantages for agricultural products as well as develop their agribusiness potential

in the worldwide market under the proper use of technology.

NR.395  MUaRLAY N9N1TRIA0 1 3 (3-0-6)
MK395 Special Topics in Marketing 1
Fwdaduneu : dnAinwigiuel 3 Jvenniseana vse 919138KAeUR YR
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Prerequisite : Marketing major, third-year student status or approved by the instructor

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Marketing that benefit students’ thinking and future careers.

AR.421 NMSUBMSTRIMIINMSTRsIenuuLdeules 3 (3-0-6)
MK 421 Omni-Channel Management

daRuneu : g@eulaivn nn.311 ey nNe.316
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Prerequisites : Have earned credits of MK311 and MK316

A study of Omni-channel systems, their role and how to make the transition from the
Multi-Channel systems to the Omni-Channel systems. Focus is on the differences between the
systems of Multi-Channel and Omni-Channel distributions, as well as designing and managing
the Omni-Channel to respond with the lifestyle and demand of customers throughout the
customer journey. Specific attention is also paid to the development, control, and evaluation
of Omni-Channel distribution in both consumer and business markets, including the key
challenges for the firm to set up Omni-Channel distribution such as the investment in logistic

and systems.

nmn.422 mﬁaﬁ’amamimmm%uqq 3 (3-0-6)
MK422 Advanced Marketing Research

tdunou : aauleivn Nn.313
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Prerequisite : Have earned credits of MK313

A project-based marketing research course adopting qualitative, quantitative, and mixed
methodology. Data used for different types of research projects are from various sources, such
as social media data, actual and past consumer behaviors, survey data, observation, etc. The
course emphasizes on hands-on experience of the full marketing research process. Students are
expected to conduct a high-quality marketing research project and to be able to understand

and critically evaluate the work of others.

N9.423 NAgNSNIITHAN 3 (3-0-6)
MK 423 Marketing Strategy
Fwdsduneu : dnAnwigiugl 4 Fyuennisnann wazasulaiy ne.312
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Prerequisite : Marketing major and forth-year student status and Have earned credits of
MK312

An intensive capstone course, using marketing simulation to provide experience in
strategic decision making. It addresses marketing decision process at a strategic level including
marketing goals and objectives, segmentation, targeting and positioning, new product

development and market entry, as well as management of the marketing budget.

AM.495  PTBNLAY NNITAAIA 2 3 (3-0-6)
MK495 Special Topics in Marketing 2
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Prerequisite : Marketing major, forth-year student status or approved by the instructor

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Marketing that benefit students’ thinking and future careers.

NR.A99 NIANYIDATENNNITAAN 3(0-0-9)
MK499 Independent Study in Marketing
Fdaduneu : dnAnwgiuel 4 Jyenniseana uag 9131585 UaUR
ndedgmvserdeniaunanmeaalagindnwiaivinniseanniglinisaiunueus
warlyimuuziheenssinuinuinlusuasseussanasusHing1Wivanmanismatn
Prerequisite : Marketing major, forth-year student status and approved by the instructor
A study of marketing research on an individual basis. During the course, a student
conducts research on a particular problem or topic in marketing under the supervision of an

advisor with focus on ethical, professional norm in marketing.

3. JvULNVANGAT

=

3.1 Jyann15Uyd
w311 nsUadtunans 1 3 (3-0-6)
AC311  Intermediate Accounting 1

FyrtaRuneu : aauldivn uv.201
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Prerequisite :Have earned credits of AC201

Conceptual framework for financial reporting; Principles and accounting treatments for
assets, short-term liabilities and provisions; classification, recognition, measurement, valuation,
presentation and disclosure of assets and the above liabilities in accordance with Thai Financial

Reporting Standards.

ve.312  msdayddunans 2 3 (3-0-6)
AC312 Intermediate Accounting 2
ArtaRuneu : aauldivn uv.201
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Prerequisite: Have earned credits of AC201
Principles and accounting treatments for long-term liabilities; Classification, recognition,
valuation, presentation and disclosure of long-term liabilities in accordance with Thai Financial
Reporting Standards; Principles and accounting treatments for leases; Recording and presenting
the stockholder’s equity transactions in financial statements; Earnings per share; Financial
statement presentation and disclosure; the preparation of statement of cash flows; Accounting
policies, changes in accounting policies, and error corrections; Revenue recognition in

accordance with Thai Financial Reporting Standards.

V317 msuimseuidssesdnsuazniseuauniely 3 (3-0-6)
AC317 Enterprise Risk Management and Internal Control
Fwdaduneu : aeuledvn U.201
wnansAnmlUlazesAUszneuiEiunsAIuANnEluMAILAMYBICOSO MIUseiiiung
mimuQ:umsf[,uu,mmmﬁmﬁ”ugmﬁuaﬂmsmaaaaumaiuﬂwsu%uﬁﬂmmLﬁlmﬁ"aﬁgaaﬂﬁm (ERM:
Enterprise-wide Risk Management) MM3IATLULNLANLNTZUIUNITUINIAMIAEY M TiuazAany
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MieunTIIae UM luLAL LI ISR ANENTIINTATINA0U AMENTINATUTNIAI
Fe9 wavesAUsznounsffiuguanansiia
Prerequisite : Have earned credits of AC201
Basic concept and components of COSO internal control; Evaluation of internal

control; Basic concepts of internal audit; Enterprise Risk Management (ERM); system
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arrangement related to Risk management process; Duties and responsibilities of internal
auditors and risk management officers, Duties and responsibilities of internal audit function and
risk management function to audit committee and risk management committee; and

Components of good corporate governance.

w331 st lilernusuinveusedindeunas 3 (3-0-6)
AC331 Accounting for Environmental and Social Responsibility
ArtaRuneu: @oulainn U.202
nspULnANMTTRgNSiEY mnufuRsveuresnIagTRTilivedwnndouuasdny
maﬂiwmLﬁ'z?da‘usuaaﬂﬂiﬂizﬂauqiﬁﬁ]ﬁﬁﬁiam%’wEnﬂ'ﬁﬁi'ﬁumaum?unmﬁam nsTUINMITANISAIndey
M357U52 Suiin warieneideyaselduasdunuiiiedestudunadennsdminenunsdams
?mmé’a:u mmﬁu’qmﬁmﬁﬁwmumsﬁmmLﬁ'ammsﬁﬁu
Prerequisite: Have earned credits of AC202
Sustainable development concepts, corporate environmental and social responsibility;
negative impacts of business activities on the environment and natural resources;
environmental management process; identification, collection, and analysis of environment-
related costs and earnings information; environmental reporting, and sustainability reporting.
UY.341  MsUlAImMeN 3 (3-0-6)
AC341  Forensic Accounting
Fdedunau : aauliin Uv.316
wAnkazranUURneeuns TR atiaive Tenuuasnmsduunlssinnnisdena 303nen
N13909a NM5URINULAZN1INTIVTUDIYYINTTUNAATYFAD NTNBNRY 91 INTTU leues ns
FITWVANIU nATlansduNwalngTuLasRodasdy N1silgusenunisavaiu
Prerequisite: Have earned credits of AC316
Concepts and Methodology of Forensic Accounting. Fraud definition and schemes.
Psychology of Fraud. The detection and prevention of financial fraud and white-collar crime
activities. Money Laundering. Cyber Crime. Evidence Collection. Interviewing witnesses and

potential suspects. Writing investigative report.

U9.351  wialulagialuidunsuivdndayd 3 (0-0-6)

AC351  Emerging Technology in Accounting Professions (accounting major elective)
FyrdeAuneu : aaulaivn Ur.201 way 54.201
welulafansaumaildrunsiydtgiusazanuinudivnaneluladiiiall sovduas

mensUnFatuayununstd insedleuazinalinnsinsenteyaiussendldiunisdyd
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(accounting major elective)

Prerequisite: Have earned credits of AC201 and 15201

Emerging and current information technology in accounting, software packages
supporting accounting tasks, data analytic tools and techniques specific to accounting
applications.
UB411 MstnyBiuge 1 3 (3-0-6)
AC411  Advanced Accounting 1

Ftadunow: @ouladvn ue.311 wag Uv.312

st Pdmsunissiugsna nstddmsuRuamuluuiensiufanisnusmuasuienges

mstiyddmsvanlidelufanissunsny nsdahuaznisiiaussunisiusn Mssyiieitu
Sasuanidsunaznisdesiuaudssdmiunemeiilutuasissang mIwlasnaunisdu
nsWnwmedeyaieiuyananieiamsitisdtesiu uazdrunuiiiuany

Prerequisite: Have earned credits of AC311 and AC312
Accounting for Business Combinations; Accounting for investments in associates, joint venture,
and subsidiaries; Accounting for joint arrangement; Preparation of consolidated financial
statements; Accounting for foreign currency transactions and hedging of foreign currency
transactions; Translation of foreign currency financial statements; Disclosure of related party
transactions; and operating segments.
U412 n3taylituugs 2 3 (3-0-6)
AC412 Advanced Accounting 2

Furtaduneu : aeuldiv) Uv.311 uay Uv.312

winns3uInelinsinyarselanuunsgIunsenumanITtiy kv §uatunis
fsannsuiseld wdnns Basuftaimeda@ifedunausslovivinnundnnstyddmi

! a a v A

HAAYATITUAIUUINTTIUNITIIEIIUNNNITLAU miuzyjmﬁmﬁ'uLﬂémﬁamqmsﬁu N153AUTELAN NS
LARITIENITRUNTNENNINITRY NMadpErvedunTneNIn1TRY ALuAnwemHaIMIN1TAY
wazms1ansu Matydifeaiuaaseyiusuaz st ddestuniandes

Prerequisite: Have earned credits of AC311 and AC312

Recognition and measurement of revenue in accordance with Thai Financial Reporting
Standards; Implementation guidance for revenue recognition; Principles and accounting
treatments for employee benefits; Principles for fair value accounting in accordance with Thai
Financial Reporting Standards; Accounting treatments for financial instruments; Classification,

presentation of financial assets; Impairment of financial assets; Distinguishing financial liabilities

from equity instruments; Accounting treatments for derivatives; and Hedge Accounting.
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3.2 3YNBNTLUVETAUWMARNENITIANTS

58319 gsneddnnsednd 3 (3-0-6)
IS319  Electronic Business

Juaduneuw: @eulaivn 5@.201

AuddyuarAnAveIIivBianvsednd Ussinnualinavesssiedidnvsetind fiugiu
mameluladiiatuayunisvingsiadidnnsednd  waznssnwaudasade svuunsdissiiu
ngvinefiietosiugsiadidnnsednd nmsnauidenagvdiiievhgsiadidnnsednd niswamn
Fulgdifion1svhmdudaidnnsedind n1siana fnnu uardinseiussansuauazyseansnnues
Wuledmndiagdiannsetind

Prerequisite: Have earned credits of 15201

The importance and value of electronic business (E-Business) Types of E-business and
business models E-business technology architecture and security, electronic payment system
and related laws. E-business strategic planning. Measuring, monitoring and analyzing

effectiveness and efficiency of e-commerce websites.

3.3 3YBNNTUINITOIANT N15UTTNBUNIT WATNINEINTUYWE

U315 AITUTMITAINBULNU 3 (3-0-6)
HR315  Managing Compensation and Rewards

F1sAuneu : aaulainn vin.211

LUIRAUNUNBNNAYNSUBITEUUNITUSMSAINBULIY NTIATIIANUY NTUTEEINANI
nsdTadmauwny MsInvilasaieliufen nsmvua19193dla NsUTINSATERNNS ngYINg
AerfuamauLm

Prerequisite : Have earned credits of HR211

Strategic roles of compensation/rewards systems, job analysis, job evaluation, wage
and salary survey, pay structure, incentive and benefits programs, remuneration law and other

relevant contemporary issues on managing compensation and rewards

nH313  MsiauANUARaaTIALaEN1Tas U InnT sy 3 (3-0-6)
ER313  Development of Creativity and Creation of Innovation

dsduneu : aeuldinn w211

wAnnNAnasassatunsduduszneunts wmalianisiauaudnasneesse
Aoudnwauzene vesnsilugusznaunts nmaduduszneunisilavalulad nalnmsimunuinnssu

ANUINN9EIND MIARENSURT NMsadaaTevieuinngsy
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Prerequisite :Have earned credits of ER211
Concepts of entrepreneurial creativity, techniques on creativity development,
characteristics of entrepreneurs, technopreneurship, innovation creation mechanism, business

acumen, patent registration, innovation network building

ne.321 ﬁﬂwsmﬂﬂué’ﬂwﬂaummasé’ﬂisﬂammﬁaﬁmm 3 (3-0-6)
ER321  Entrepreneurial Skills and Social Entrepreneurship

Ftadunou : aeulaivn An.211

mnAnmsaainuenmsduiuszneunts Mg msvismnudos msdndulads
UIMS ANNSURAYOUADNIAN WATIILEITUNINGINA 3’JQJ1;?QLL‘LJ’Jﬁﬁ]ﬂ’]iLﬁuéﬂi%ﬂ@Um’ﬁLﬁ@ﬁmm
Whmnemshgshailedsey usegdavesfszneumsiiiedany Temauazauassalunisdu
fuszneumsiiledany

Prerequisite :Have earned credits of ER211

Concepts of building entrepreneurial skills, leadership, risk management, managerial
decision making, social responsibility and business ethics. In addition, concepts of social
entrepreneurship, goals of conducting social business, motivation of social entrepreneurs,

opportunities and challenges for social entrepreneurship.

WAL NITUTIITRIANTUINNTIH 3 (3-0-6)
ER411 Managing Innovative Organizations

FtaRuneu : aaulaivn Nu.313

LWIAANISUSMIMIBANTLInNTIN Unumvewsenaunskasuimslusansuinnssy
mMsa$1sesAnmILuUTangu n1seenuuuesdnsiiunsinuluulasing msaieiansssueadnig
amgihnsusmnsnuluiin anuvainvaievesiiy
Prerequisite :Have earned credits of ER313

Concepts of managing innovative organizations, critical roles of entrepreneurs and
managers in innovative organizations, building flexible organizations, building project-based
organization or PBO, organizational culture building, leadership, team management, and team

diversity.

AR422  msussivalulad 3 (3-0-6)
ER422  Technology Management

Fdaruneu : g@aulaivl ny.201

wIARNSUSSAlElal mMsiaussuunsusmsmaluladilazn1skan Minvedmsunis

vImamalulagnslulssnunieaenisnds uaglugsnauinis MsuimsAunIn nMsusm ey
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gUNU szuLdmaneiend nsfnduuayite/aundnsiae wasuinnssunisudn lasianziEes
an1Unenssugsn/mansae

Prerequisite :Have earned credits of HR201

Concepts of technology management, development of technology management
processes, skills for a firm’s technology and production, in factories or production lines as well
as service businesses, quality management, supply chain management, supplier system,
research and development, and production innovation especially business/ product

architecture.

3.4 FyuenuInismsufunnis

v 311 melnnzsiitensdndulomagsia | 3 (3-0-6)
OM311 Business Analytics |

nsanwnslddeya waluladansauna madadimiunsiaseidaUSinauagiiuumg
adinmans viemuuulusunsudnsagy ietaslumsdndulamsgsivvesiuimslfetnagnieuas
wsugn Lﬁamﬂiauﬁqumﬂﬂmmm%uﬁu AILUUNTVUES FIRUUI8U MTAATIERNITADN FalUy
WanAIAda NMslATIeiMsanaula wagnsinaedaniunisel

Study of using data, information technology, quantitative methods, and mathematical

or computer-based models to help management gain improved insight about their business
operations in order to make better, fact-based decisions. Topics include linear programming
models, transportation models, network models, Markov analysis, inventory models, decision

analysis, and simulation.

U313 msUiudsauazysunsyuiun1smegsne 3 (3-0-6)
OM313  Business Process Improvement and Transformation

Fwdadunewaeulaivn u.201

MsANEAATIZY U3UUTH LagankuuNTEUIUNITNIeGTAY WnfAn uazinala 5ildlunis
AT pRNKUULAYUSUU T STUUNY At laiedunannm Ussansnm uazUsyansuaves

v
]

szuunu Anugaagayds nsuidymiieysuussnseuiunislussuuanu mslddviiedn

'
a = ¥ a

Usgavnmau wazmedalunisiasginssuiumsuumnanisugsugsiaiedgenidneauay

]
a <

RAINNITN 4.0 msAnwazldnnsussens unay mskaniUdsuanudadiu ﬁﬂm@mﬂuamumiiﬁ
934 uagmsdavhlasamsusuupanuluFesithAnwaula

Prerequisite:Have earned credits of OM201

Study of concepts and tools for analysis, design and improvement of business
processes, concepts of productivity, effectiveness and efficiency of work systems, waste,

systematic problem solving, performance indicators of work processes, process analysis
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techniques, and business transformation for Industry 4.0 and digital age. Delivery of the course:

lectures, assigned readings, group discussions, site visits, and term project.

ul316  A1THEINTAININGINT 3 (3-0-6)
OM316 Business Forecasting

dsdunewaaulainn wu.204

AnwINsisendeyaniegsiannednislagiuiarUssendlda wadanisnensallag
Tsunsudifaguilenswennsaiowaniiuindetio fhdefiSeunseunquis msmumiuvdnadan
Aendes mmﬁﬂé’z:yﬁuadmiwmmajsiaﬁﬁmﬁumwmﬂmﬂqiﬁﬁ] nTEUIUNINEINTAl InATiANIS
WYINTAILUUAIS LAKA weiadosdu Auedsndouiiriadsdrnhminuuudnluiuudsafuuvanaos
PE14BUAT AN DLUUUNY A wadakgnasiuszneumaiavestonuasiauiy uazsadinsiukg
wenIal

Prerequisite: Have earned credits of BA204

Study of analyzing historical business data and applying computer-based quantitative
forecasting techniques to achieve reliable forecast of the future. Topics cover the review of
relevant statistical concepts, the important role of forecasting in business functions, the
forecasting process, the studies of several forecasting techniques such as naive, moving
averages, exponential smoothing, simple and multiple linear regression, time series

decomposition, Box-Jenkin, and combining techniques.

vU.326 nmsinnamalulagiazuinnssy 3 (3-0-6)
OM326 Technology and Innovation Management

FsAunewasulaivn uU.201

nsAnwuAgiumMINausuimelulad nsdamamelulad mangnsaiveluladnagnsnis
walulad M3a319LnAAlMINISUIRNTTN N1T9ALUL workshop M1N9UIRNTTULAZULINATTULTN
NINYINTUY WY

Prerequisite Have earned credits of OM201

Study of technology roadmapping, technology management, technology forecasting,

technology strategy, innovation ideation, innovation workshop design, human-centred innovation.

ul.414  MISUTMISIATING 3 (3-0-6)
OM414  Project Management
Fdsfurewanuldint vl.316 wastihAnwgugsuld 4
nsAnwanakazauLTulun1sUTNslATING 29935T3UedlATINIS NITVUNULAY
AuANlATINTTINEAnATAluNITMNLERIaT N133RTieulszana Mslanswens n1sussliuaiy

dugvEnauAzHansEnUYadlATINIg MITnlasiaseesdns Msdadenyana N1sUsEEIUALIES
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msmiuBinmuuazdszauaulagens naenaulsziiiufivrueine tneslilasansiflegaialu
NSYTINISISEUT

Prerequisite : Have earned credits of OM316 & Fourth — year student status

Study of rationale and necessity in managing project including project life cycle,
project planning and control in several dimensions. Techniques such as activity and time
scheduling, budget estimation, resource allocation, outcomes and impact evaluation,
organization structure, project staff selection, risks assessment, project monitoring and
coordinating, and other special issues will be focused. A real world project will be assigned to

integrate knowledge for class work.

w421 nsdnaesanunsaldmumsuimsnmsujiinisuaslgguniu 3 (3-0-6)
OM421  SIMULATION FOR OPERATIONS AND SUPPLY CHAIN MANAGEMENT

F1sAuneu : aeulaivn wu.204

wdnms Usslen] wasUsunmuesnssassantunsel fuseunisldfuuusassdanunisal
dietheduimsdadulalditudusumsuimsufdinisuasldgumunelianulsiuiusurestat
#1499 Tueudiala mafuuazindeyainfunsuanuasmamguiidmiutladviuiafanultuivey
nsimfmLuuaedaglilusunsuaeuiines N1INTIRERUANNNABIVBIFIIUUY NTIATIEALAY
wUsAmneNRadWETLY n1snsadeuamideievesfauuy msUssyndlinisiassaniunisal
9171 Mssindulaasuimunadadueilvd M3UTulsnsruumsHanLazUINT NMSUIMNSIATINTS
N3UMSVRIAIARS NMsTaNslgaumuuazaedaing wa

Prerequisite: Have earned credits of BA204

Concepts, benefits, and types of simulation. Steps of using simulation models for
helping managers make better decisions in operations and supply chain management under
uncertainties. Monte Carlo Method. Data collecting and fitting to the theoretical probability
distributions for input variables with uncertainties. Developing simulation models using
computer programs. Model verification. Analyzing and Interpreting simulation results. Model
validation. Applications includes new product investment’s decision making, production and
service process improvement, project management, inventory management, supply chain

management, and logistics etc.

ul.422 TBMsinTeideyaruinlngniegsna 3 (3-0-6)
OM422 Big Data and Business Analytics
FnUsduneu: asuldivn ul.311
nMsfnwdnuvazvesteyaruialngnisssiasndiinsiened Whnnefiedosnising
wnmfigsiaazansnsaaiaalnenislifeyavuelugiiofiueuansalunsugsiunisgsia

IngillomaziiunisUssgndliisnsiesziuazianssulunsimszitywiiiediluguadusa wded
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Anwusenaulume 1w nsasenseuliAndmiuisineiteyarunalvg nsasagadilaenisly
weluladuazirdesdiolunsieneiluguuuusigg sudslassnuivssgndlideyaanniagsia

Prerequisite: Have earned credits of OM311

Study of the nature of big data and business analytics, and a practical toolkit on how
to perform big data analysis. The aim is to discover different ways to generate business value
from big data sets for the purpose of increasing competitiveness in the business context,
applying an analytical process that covers all activities from problem formulation to business
outcomes. Topics include conceptual framework for business and Big Data analytics, value
generation from new technologies, methods and tools for visual analytics, text analytics and

predictive analytics, as well as project on the business data set.

3.5 A nanuInsgInasEndnelszma Tadafnduaznisvuds

§3.311 ANNHINRBNYDITINITENINUTENA 3 (3-0-6)
IB311 Global Environment of International Business

anmndonfididyuesnsuseneussiasenineUseme i nsvurunslanatag
NFTINGUNINATYTNITULUUAN qan1niInaeun1edeny Jausssd nsilles nansenuves
anmuandon densusznaugsRvsEinsUssmAianmsidduegiiaseuialssina s
aqﬁmiéjﬂLLazmiamuiW’iNUizmﬁLLazmwﬁﬁLﬁmﬁﬁm UNUIMLAZHANTENUIINANTAMN UYBIUTEN
VIR

The global environments of international business, including the globalization process,
regional economic cooperation, social, cultural, and political environments. Evolutions of
international business, international trade and foreign direct investment.Key theories in

international business. Roles and impacts of multinational enterprises.

59.321  NIALIUAIIIIUNITAITERINUTELNA 3 (3-0-6)
1B321 International Trade Operations

Jndafureu : dndinwgiuedudi 3

ANl wuINUGUREmMTUNTALELgIRANITAMTENINUTEWA N58UIUNIT N5
sufoutoufuineg menunsfszritslssma smsnisuazulounesneg Advualaeiguialne
wazsgurasinslseine YaufuRanaluninisfseninalssme

Prerequisites : Third-year student status

Criteria and guidelines for international trade operations, import and export

procedures, rules and regulations of international trade, Thai and international policies on

international trade.
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53.433  Uszihumansesssulunisaniiugsia 3 (3-0-6)
IB433  Ethical Issues in Business

Wossaulumsdiiugsfe msdindulavesiuims Ysuifumasiosssuiionnuninisdndula
wmamsUtRRedutsesaluesdng unumvesgsRvludiem sansenuesnsiugsna ¢
dulddude

Business ethics, executive decision makings, ethical dilemma, organization guidelines

on ethical issues, roles of business in society, consequences of doing business, stakeholders

93211 nsvudesswinsdsunadesdu 3 (3-0-6)
m211 Introduction to International Transport
U TANSAUITolATIAT LA AN YULRRAIMNTIUNSAULTE NSUUAIFUAMNIMEE UNUW

Y0IKUTENBUAINTT FIWNUINAEUAITHANANN UNUMYRISERegnaMNTsuM AT oLAENTYUES
Aufmmza nalndufiuguiarlasainednsvesitnide vinuariinsufthnuresuidnide
NsInvieNaTToRNasdya1 MTNNTHUEE ABN1SAANINT STUUNTVUENY NTINTLINNEUA
viie wazgunsalfililumsvudnedufnasnau msvudmaiegUluy

The structures and characteristics of the shipping industry, organizational structures of a
shipping company, role of the intermediate persons or freight forwarders in the shipping
business, the role of government as a policy maker, the multimodal transport concept, the
elements in the shipping business ports, marine insurance, and logistics. Transport document,

preparation of sailing schedule cargo-handling system.

935361 nsUsEAufemzaLasnsUmsAuEe 3 (3-0-6)
T361  Marine Insurance and Risk Management
deduney : gaulaivn 95.211
BsUFUR nginasilaeiia 9 U vesngranemsussiude niusssiussdussmamsiaaty
Tniweg Lloyds, Institute Clause @ususidunlaziilse ﬂg]Lﬂm%tﬂuLam?'iLﬁmsﬁumluiwwﬁqﬁ"aﬂm
nsAuAses aaensunsUstifiulazMsyeldademessninagdyan uazdhlandnnisuimsaiuides
Prerequisites : Have earned credits of 1T211
General rules and regulations of insurance law, new Lloyds, Institute Clause of marine
insurance policy for goods and vessels — additional rules after the coverage period - and

measure of indemnity between the counterparts. Understanding the principle of risk

management.
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3.6 AvangINvvdwMITUNTNG

§08.211 qﬁﬁf\]aé’wﬁm%’wélﬁaqﬁu 3 (3-0-6)
RB211  Introduction to Real Estate Business

Mé’ﬂmiﬁﬁﬁqiﬁﬁ]aé’wﬁuﬁwﬁﬁaqé’u 1ATAATIUY MIANAUILNTINITUTNIINS
Useidiugan Me ngmune NIAINU warn1sunIFadulanaenaun TN wa SRasSTIAY N3
AyRaeUTiRuenansavduaranmnadonsneg Mfedestugsiaedmiumsng

Basic principles, project analysis, brokerage, management, valuation, tax, law,
investment and finance. Related to the real estate industry as well as subdivision development,

surveying land, legal documents and environments.

50.212  naUssdummedosuning oy 3(3-0-6)
RB212  Introduction to Real Estate Valuation

sdndosuieatuyad Tgusrasd nssuiunmdnnisuasimsssdunan
oda3umingfiasouagqunsuseidiuiiovannuans ngusasd Lo y)ammamﬁamﬁaﬁma w39
wdnmEwgA Uiy yaridune yarufu iefioTnguszasdiawiug  mudinwnisgdnuae
firulaun eresanuiisuiinguineuasdadedug Adeates WleuUszidiuyaredamiaming

Principles on real estate valuation process and methodologies that are suitable for all
valuation purposes such as market value for market transaction purposes and for financial loan
collateral, forced sales, compulsory acquisition or other special purposes. Title deed,
construction, law and regulations or any other related factors analysis to real estate value are

also included in the subject.

§9.313 NN NMIAWU LaENALNSIINIDFMITUNINE 3 (3-0-6)
RB313 Real Estate Finance, Investment and Business Strategy

F10sAuneu : @aulainn n9.201 WiaLfiguvi

nseativang Wusha LagIBNsluNTAU W%@Mﬁqmﬂwﬂaqmﬁ‘mdﬂﬁﬂiamqmmmm
mensiuiugsiemeiuedmniuning Wity iegends ermsdiinau qudnisd Tsausu mam 7
V!ﬂﬁ’m%’e]dmiﬁﬁﬁﬁﬁﬂ U ANTVIIIAVIINISAATN N5IUNUAIILEE N13a5199ALAIY LLazﬂaq‘wé
Juq ewdesduiusiunsieseiniansiy uavanuzvesUsSviensAns

Prerequisite : Have earned credits of FN201 or equivalent

Goal, Mission, process and strategies in developing a real estate business project, for
instance land, residential, office building, shopping center and hotels etc. All aspects of the
business component i.e project positioning, risk management, product differentiation and other

strategies must be consistent with the financial analysis and company/organization status.
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50.414 NFUTMININGIFU 3 (3-0-6)
RB414 Property Management

Fwdsduneu ; aauldinn ne.201 Wselieun

ANYULLAZATINAY ATUTMTVINGAuTiiaeg 9 1wu orasddnauasuladiiles
oSy uazflegende drugaavinsnAiesitnardiuemiwdau fuims wavfitn dnuarnnsian
NINGAUNITATINADTOINITAUDTIBIUARDAIUNTIATIINAU TE Lo vtigaan lunsuS I InIndau

Prerequisite : Have earned credits of FN201 or equivalent

Strategies and the how-to in managing real estate businesses such as office buildings,
condominiums, apartments and other residential buildings as well as industrial compounds.
Analyze aspects concerning the landlord, managers and lessees. Analyze leasing types,

negotiation skills and the conduct of reports in order to achieve highest and best use of the

property.

50.415 msiwszianudululigsivedmsuning 3 (3-0-6)
RB415 Real Estate Business Feasibility Studies

Jdsfunew : deuldin na.201 wireisuwi uesseivlunguedwnsumsndunladesndn 1 3w

eudullglugsinadamnsuning Yssiomsnenszuiunsfinwenuduldldnanssnuany
Hululaludmusing quaztiafeigdeninnfimsannsmeasiugUasduazgUuvmuinasinisindulans
AINAZIITIESUTETY SnTmanauLny waznsUszdliuagulasinisen o Sannudulula

Prerequisite : Have earned credits of FN201 or equivalent and have taken real estate
subjects no less than 1 subject

The fusibilities of real estate businesses and their process as well as the their impacts.
Influential factors in the demand and supply forecast, income and expense forecast, rate of

return and their evaluation analysis are also included.

3.7 3V INANNVIAUSNINVIAEAITUATNITU Y

wu.291  ganaidesdu 3 (3-0-6)
BA291  Introduction to Business

dnuaizvedgInaan nwIndeukazUwuuAduivegsia MsuImsgsiafanssunig
§ININUMIHANNITRAIANITRUNTUYINTUTITANSAUWA LLazmsU%miw%’wmmquéﬁ%ﬁﬁag
‘ﬁugmummmﬁmaamw%msqaﬁa waglAANANUARTIVEDANIUNMTTATIUNUEITA
vunewn [Wuindmsutndnwuenaasmded wiszasdaziSouseivima o vesrazniuiviy
AsIs3Enin wu.291 neudmdudieldifufuglumaisuineievesnmeindag

The course aims to provide a comprehensive introduction to the key operations of

business, namely finance, accounting, marketing, human resource and production management,

and management information system, placed within organizational, forms of businesses,
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environmental, legal and managerial context. Underlying business concepts will be discovered

through the study of real-world examples and fundamental business plans.

wu.321  nshiduSnwmnsgsialagldnsal@n 3 (3-0-6)
BA321 Consulting Practices using Case Study
Jndsduneu : dndnwangndusmaniuaznisto? szl 3
UszgnAldnsounuiIAnmnegsna Fauuunegsiag gULLUUﬂﬁa%N'ﬁsflﬁwwﬁjﬁﬁ] AT
Iassadrlunmsliaiuinen Consulting framework nsuAlangteymnsdlfinen n1siAsen
AulaUSeulu@insudslu nMsinsgdanunIsaliiasaniazn1swtely n1sseylymniegsia
AuTgluenAnYaessia MYsIINITEIRANN3tuAUNITRY AuN1IRaIn MMudyd
AUNTUIMTIANITNTZUIUNS FUMTUTMSIANISTTNEINTYARE [udu M3dawmSeumuugii
Uszanan1snanisiu. inveanuduiloanmegstaldun nsdnauenanu vinvglunisudms
Janisvaan vinwelunsviaududin inveanadudin Gudu
Prerequisite : Thammasat Business School and third — year student status
An application of business concept. Business Model and Revenue Model. Consulting
framework development. Case cracking. Competitive advantage analysis. Situational analysis
and Competitive landscape. Business problems identification. Future challenges of the
business. Integration of multidisciplinary business area including Finance, Marketing, Accounting,
Organization Management, Human Resource Management, etc. Formulation of
recommendation. Financial Model. Business professional skills including presentation, time

management, teamwork, leadership, etc.

wu.331 Temansgsislulssmeadiy 3 (2-2-5)
BA331 Business Opportunities in Japan

Anuiausssndedinunasdegsna ssaudeumigsia aounisaiinlunisgsie waglona
magsRviulssmadu imﬁy’ami@mw%@’w%’juﬁﬂuﬁﬁu

Study social and business cultures, business customs, common business situations, and

business opportunities in Japan. Company visits in Japan are incorporated in the course.
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nu.332 lannanegsnvlulssmeiu 3 (2-2-5)
BA332 Business Opportunities in China

Anufausssndedinunazidegsnia ssaufleumigsia aanunsalinlumsgsie waglena
yagsRalulssmady satimsgeuusniuiluiu

Study social and business cultures, business customs, common business situations, and

business opportunities in China. Company visits in China are incorporated in the course.

nu.333 lennansgsnalulseinedanlus 3 (2-2-5)
BA333 Business Opportunities in Singapore

Anurinussnndedinunasdegana ssaufleumigsia aaunisalinlunsgsie waglena
yagaialulssmadenlu$ suiimagnuuinduludenlus

Study social and business cultures, business customs, common business situations, and

business opportunities in Singapore. Company visits in Singapore are incorporated in the course.

nu.334 lenanegsnatuginig CLMV 3 (2-2-5)
BA334 Business Opportunities in CLMV

Anuinussnndedinunasdegsna ssaufeumigsia aaunisaiinlunsgsie waglena
megsnalulszimaginie CLMV (fune a3 Wi uagilenuim) iaamzammmuu’%ﬁm%ﬁﬂuqﬁmw
CLMV

Study social and business cultures, business customs, common business situations, and
business opportunities in CLMV region (i.e., Cambodia Laos Myanmar Vietnam). Company visits

in CLMV region are incorporated in the course.

wu.335 Tenavsgsialulsamalne @wsuindnvuaniudsunnsssmaiitu) 3 (2-2-5)
BA335 Business Opportunities in Thailand

Anuiausssndedinunandegsia ssaudeumagsia aounisaiinlunisgsie waglena
yagsialulsamelng sauiinisgauuienduilulng

(Only exchange students are permitted.)

Study social and business cultures, business customs, common business situations, and

business opportunities in Thailand. Company visits in Thailand are incorporated in the course.

nU.336 lonanegsnalulssmaniinvug 1 3 (2-2-5)
BA336 Business Opportunities in Selected Country |
ANy InueTIgidnLLasiegsna s3sulleunegsia anumsalinluniegsia uwaslena

megshalulssmanimun 1 suiamspauusenduiluiivun 1
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Study social and business cultures, business customs, common business situations, and
business opportunities in Selected Country I. Company visits in in Selected Country | are

incorporated in the course.

wu.337 Temavnagsislulsemedidvua 2 3 (2-2-5)
BA337 Business Opportunities in Selected Country |l

Anuriaussnndedinunasdegsna ssaufleumigsia aaunisalinlunsgsie waglena
msgsialuuszmadiimua 2 mmﬁy’amiamuﬂ%@’m%uﬁﬂuﬁﬁmum 2

Study social and business cultures, business customs and common business situations,
and business opportunities in Selected Country Il. Company visits in in Selected Country Il are

incorporated in the course.

NU.338 ﬂﬂi%’mﬂﬂiqiﬁﬂLLUiuﬁwg 3 (2-2-5)
BA338 Luxury Brand Management
ﬁﬂmaﬂﬁﬂizﬂauﬁug’mmqmwmmmﬁué’wLLazu%msl,l,muﬁwgﬁﬁﬂiz?m%ma ANV
MsudsdusaAuesTaIALUTLAYY InFesilouasvinusfisndulunsiannnagnsmensnaindiniy
AUAAZUTNITULUTUAN]
Study the basic elements of effective marketing of luxury goods and services, the
characteristics of different segments of the luxury market, tools and skills necessary to develop

marketing strategies for luxury goods and services.

3.8 AP UBNAUTWINVEANENTHATNISUYTY
A3l VU ATYEAEATIANIA 4 (4-0-8)
EC311  Microeconomics Theory

FsAuneu : aeuls A.211 (W39 F.213) uag A.216 (W39 A.211)

Anwuaginsennginssugusing lnawdunguanunelaniniu n1suslaatiunal n1s
Uilanfumeldmnmides nquinsudnuazdununisudn msssuigamnmisiiauisvlagldsuy
ansaume Myieseiaaaudiduldanysallaun aaiagnuin mawmﬁqusﬂqsﬁ’u%gnmm LaEARIARYY
tose auinuntowiu mssisalumaUioR mssmuasalunaiedadomsnannielilaseass
PANMUTZANAN 9 QaamwﬁlﬂﬂLLazmwgmam%ai’aﬁﬂ’ﬁ AUALLAAITDINAIALAZ NITLATYIN

Prerequisites: EC211 (or EC213) and MA216 (or MA211)

Consumer behavior focusing on indifference curve analysis, intertemporal
consumption, consumption and risks. Theory of production and cost, the birth of the firm using
information cost, structure and behavior of imperfect competitive markets which are monopoly,

monopolistic competition and duopoly markets. Introduction to game theory. Price setting in
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practice. Price determination in factor markets, general equilibrium analysis, welfare Economics,

market failures and measures to correct.

A312  VUATYIAIERTINAIA 4 (4-0-8)
EC312  Macroeconomics Theory
FwdeRuneu : aeuld (n) A211 uaz /212 w3 (3) A.213 uaz /.214
LLUUﬁi’ﬂamﬂaamwﬁaﬂummﬂﬁu PAIANANGR WAZAAINNUATINNUTEINA (hUUINADY IS -
LM - BP) mimﬁlﬂuwaamwaaamw AAAKAKAALAS AR AT LLUUﬁWaa&qﬂmﬁmaiamLaz
qﬂmumas’sﬂuiwumwgﬁﬁ]LLUU"TJ@ uazuuUn A1zRue N1991997U wazuleuIesnYILEdsTNIN
NNLATEFND mwﬁmim%mlﬁﬂmwLﬂwgﬁﬁlmia%mEJmwgmam%mmﬂﬁwﬁugmmi@mam'ﬁ
9807 Wy naufindnsgsRafiurias nquiiaranadn warnguivesdiaudideu aaensunsuszend
VO WL ATHFANEN SUNNIALIATIEEAIUNTAININATYFAA
Prerequisites: a) EC211 and EC212 or b) EC213 and EC214
The model of joint equilibrium in product markets, money markets, and foreign
exchange markets (the IS-LM-BP model); changes in equilibrium; product markets and labor
markets; the model of aggregate supply and demand in closed and open economies; inflation,
unemployment, and the Phillips curve; economic stabilization policies; growth theory,
microfoundation of macroeconomics focusing on real business cycle model, new classical
model, and new Keynesian model; applications of Macroeconomic theory to analyze economic

situations.

320 pdlmAsugmansidesdu 3 (3-0-6)
EC320  Introductory Mathematical Economics

FyrdaRuneu : aauld (n) M211, A.212 uay A.216 (W39 A.211) w3s (V) M.213, A.214
uay A.216 (W30 A.211)

(agldfumieRald mnaeuldin #.421 unewrzenasfinyivding 138e)

o a

WIAnuazng wiadinaans 139 ety aunmsuaziun3ng nsmAuiusUsELANeNg 9

¥

Tunsdfiifuusdasenilsfuasnansd nsmraida (Optimization) Tunsdifiliifideddauazidosiin
sufinfaidosdu wosueumnmiudnuasnquimanssmansqaniauazanaa wielvidila
anuduiusuesiUTing 4 maasusmand lnoufsmuduiusseniniladdusiy faiduiade ua
arduduiislunguiinsegamans Tinzieianudangu aasnmaan kavesn1siua® uay
wuuaestiatensndnuaskanandosiu

Prerequisites: a) EC211, EC212 and MA216 (or MA211) or b) EC213, EC214 and MA 216
(or MA 211)

(Credits will not be awarded to students who are taking or have completed EC421)
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Applying mathematical concepts and tools such as functions, equations, matrices,
univariate and multivariate differential calculus, constrained and unconstrained optimization,
and basic integral to understand the relationship between different economic variables and
explain concepts of Microeconomic theory and Macroeconomic theory. An emphasis will be
placed on relationships between total, average, and marginal functions, the analyses of

elasticity, market equilibrium, impacts of taxation, and the basic input-output model.

v
A %

f.325  LASWEHALUDN 3 (3-0-6)
EC325  Introductory Econometrics

FdsAuneu : @auld m211(13e A.213) @.212(W30 A.214) A.216(130 A.211) uag &.216
(150 @.211)

(agldfumheinly mnaeulaiu f.425 uneuvisemasf@nyiving 138e)

a

Bnshenuinaiiuasngeesvgmansinldlunsiiasgideyanaasegialagaing
wuudaesannoeiififulsdasziifeinagnane duusdassnldnvazdmanm Anvdyvuay
Fulvilymluwuusasanaeededu 1un Jymiulsdassimuduisdadudsfuasiu
(Multicollinearity) Haymasunufiauuususiulinad (Heteroskedasticity) daywssunaudl
andusiusiu (Autocorrelation) Yaymnsseywuudnassiinnaia (Specification Error) naenaueause
WenuuudnasaAsugifuUssgnaldlunuidemnaasugenansliegnuvunzan Tnayatunisly
Wswnsudn5agumassugii

Prerequisites: EC211 (or EC213), EC212 (or EC214), MA216 (or MA211) and ST216 (or
ST211)

(Credit will not be awarded to students who are taking or have completed EC425)

Applying statistical methods and economic theories to analyze economic data using
the simple and multiple regression. Topics also include dummy variable, multicollinearity,
heteroscedasticity, autocorrelation, and specification error. This course focuses on how to

choose the appropriate tool for an empirical study, with the emphasis placed on using some

econometric softwares.

7.375 mwgmam‘ﬂizqﬂﬁéf’mw%’wmmﬁﬁmﬁLLaz?ﬁLLmﬁau 3 (3-0-6)
EC375  Applied Economics for Natural Resources and Environment
Adafurion : aeuls @210 vide @211 vie 213 (aglaitfumiieRnly ynaeuldiunlais
ni13edU 400 vesBnAgesiiiow wierdsdnuividinaieg)
ANUFUNUTTENTNAMLATUAULANIBATEEA N13IRATIVINEINTTTIU Rz Ty
Asuandon Anvuwidndesiunmaaswsmanslunsinsesivazmsszandldlunisinnistagmnns
Tim3wenssssumAnasdunnden Anviunumvesusy MAgsia 1asy wazmaUszandnm luns

muanuazuidymmsldninenssssuvfuasdunaou nalusyiuiediu seaudseing uag seau
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Tan Anwundnmsiauedrddudesy wwmamudusssududwndon way uwdndowu
G’ﬁumiﬂimﬁuyjammqLﬂiiﬂgﬂﬂﬁ@%@ﬂﬁ%ﬂ&ﬂﬂ'ﬁﬁi'ﬁmﬂauaﬁunmﬁau

Prerequisites: EC210 or EC211 or EC213 (credits will not be awarded to students who
are taking or have completed any 400-level courses in this subfield.)

The relationship between economic growth, natural resources allocation and
environmental problems. Basic economic theories used for analysis and application in natural
resources management and environmental problems. The roles of government, community,
and business sectors to control and solve problems in natural resource and environmental
exploitation at local, national, and global levels. Concept of sustainable development. Concept
of environmental justice. Basic concepts and methodologies in economic valuation of natural

resources and environment.

Aa415 ey 3 (3-0-6)
EC415 Game Theory

F1sAuneu : aaula A.311 uag A.320 (W39 #.421)

wndn edesile waznsUszgndlinguiinunieldaninmsaifeansaumeasuysaiuazlsl
auysal 079 LNUNAEMS AABAMUUUULY ARBAMLUUNALMENAY InuTifinssevens (Extensive game)
RNy TRl 1naug wazinufidnsdevenenelianiamsaiiansaumalsanysal
wazvidodu o Afaeuriiuauais

Prerequisites: EC311 and EC320 (or EC421)

The application of game theory with complete and incomplete information including
strategic games, Nash Equilibrium, mixed-strategies equilibrium, extensive games, subgame
perfect equilibrium, Bayesian games, extensive games of incomplete information, and other

topics that the lecturer finds suitable.

1.266  AwIndenuaznsiaidE 3 (3-0-6)
ES266  Environment and Sustainable Development

AudTuSsEIAndenfunsWaL uniFeuainedin JaymuasaansenuannsaLN
fiflfonmuamawInden nMsNnsuruwudedeuiieannsdnudisyninamsiauniunseying
Adando ﬁmsﬁﬂmamuuaﬂamuﬁ

Relationships between development and the environment. Lessons from the past.
Problems and impact on environmental quality from development. Environmental planning to

reduce conflicts between development and environmental conservation and field trip.
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18.301 ﬂgwmEJLLazﬁsJﬁ'ﬁimﬁamimamu 3 (3-0-6)
JC301 Law and Ethics of Mass Communication

avBuaziadamlunisuansmnuAaiiuvesuyud Usvan ngvane agmneindiensniiu
Uszgnm msazdlimhiiduidedeides ngvanedeansiasuy ngrneuasdedsiuduiieites
ARBATUANASURNTOUVOIFDLNIATUNNITITTTY

The right and freedom of human in free speech; philosophy, rule, and law on
contempt and defamation, laws on mass communication and other related laws, as well as

ethical responsibility of mass media.

U305  NYMUNYANATEEUILAA 3 (3-0-6)
LA305 Consumer Protection Law

w&NNs wwa uazuwaAniviliiRna s duisdesdingmnedueseiuslng ansms
#a 9 mangmaneildiiion1sdunsesiuilan Bmstedildngmne sesmsiliidedesuniuslan

Falasuanundeme anuiusnglunguangimenisauasesiuilnn ngusngdienusulace

ad a a

ANUERIENnTUINAUMTlIUaDR Y NHUNNEINAIBNITVIENTI NHUNNETIAI8TENANTUIAR

1

AUSINA WavnQruneduiiieIdes TINnaentan1sInAteIAnsAuATeIiuItna mundayaRtilu

Y

€

ERERREN1YY
This course explores principles, rationales and concepts providing room for enactment
of legislation for the protection of consumers. The study embraces legal measures for
consumer protection, enforcement of law and measures for redressing injury suffered by
consumers as embodied in the Consumer Protection Act, B.E. 2522 (1979), Product Liability
Law, Direct Sale Law, Consumer Case Procedure Law and other relevant legislation as well as

establishment of consumer protection organizations as prescribed in the Constitution.

U348 AQVINENIAYEUT 3 (3-0-6)
LA348  Maritime Law

aAuADY : LABANYIITT ©.231 %39 ©.209 W3 WU.201

wdnnQyINeINEveU3 WU ngrneifediuEoiiunzia madiussFeuarBuavimameia
AURALAZNIITIAAANUSURATBUTDIIIVDITD NI NTDAUNZLE NITTUTUVDININELE AURADY
\Winaniselauiu Mstiewmdenienimeia mMswdsanudemenaly waymsdseiusemmea

Prerequisite: Have taken LA231 Specific Contracts 2 or LA209 Civil and Commercial
Law or BA201 Law Related to Business Operation

This course is dedicated to exploring principles in maritime law e.g. the law on sea
liners, the law related to mortgage of vessels and maritime preferential rights, liability and
limitation of liability of shipowners, charterparties, carriage of goods by sea, liability for vessel

collision, sea salvage, general average and marine insurance.
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w443 NAMIIEIINIENITLTUNINITA 3 (3-0-6)
LA443 Competition Law
Adadunou: \utn@nundausdudil 3 July

wnARLALANNSIdAYeIN MBI NN umslumsmuatsEefiugua
waAnssufinsevunsiioudenmsutsiilaeiadedadusssy  msnsdosniuldlitsdunningingsuun
dnwae unummessgiunalamsly saemauligniidmiusiiendestumsiuasmsasyussrinssme

Prerequisite: Being at least a third-year student

This course aims to provide an account of concepts and fundamental principles of
competition law, means used to control or regulate activities which will affect the free and fair
competition, exceptions to specific activities, governmental role in the law enforcement and

problems pertaining to international trade and international investment.

3309 ¥u 9509 Aun1sidles 3 (3-0-6)
PO309 Capital, Business and Politics

FdsAuneu : @aulain 5.211

Anwimuduiusseninamu gana dumsidlies aseurgululszinuunuinvessglunisimun
LLawmmmLaza‘m'ﬁwamaﬂﬂ&junuuazmﬂﬁqiﬁ%ﬁgﬂmSIuLLazﬁmma‘ﬁ'ﬁ@iaﬂizmumimamﬂﬁaﬂ oy
WlgU1ga155rYeEn Tun15l0agsAnIuadsy Wi nIsAN1siled 5301 S3UNa waETEUUTIUNIS

Prerequisite: Have earned credits of PO211
Study on relations among capital, business and politics including, the role of state in

development and the influence of private sector, domestic and transnational, on political

institutions’ activities which affect political process and public policy.

4246  mudhluiRnfumsUssiue 3 (3-0-6)

ST246  General Principles of Insurance

[ Y

wé’ﬂﬁugmmaﬂmiﬂizﬁuﬁa Usznmaeansuseiudy dnvauzvesdga ez toulvves
nsussUsERUsE Nsdanisanuideatouagnisuseiuss nsussfuduasouasmsuseAuiauuy
7199 NMsUsERufese Nsuseiudiny mmﬁﬁaﬁmﬁ'mﬁumﬁmmam%ﬂizﬁuﬁa
Basic principles of insurance ; types of insurance ; insurance policy contracts and
provisions ; risk management and insurance ; casualty insurance and life insurance ;

reinsurance ; social insurance ; introduction to actuarial science.
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4.247  sanannsRukasmsawulunanning 3 (3-0-6)
ST247  Financial Market and Portfolio Investment

SEUUNIRU TAssasemannnisiuy AANNNINETYY AENARTIENSY MANAMSRLTEIUsTNe
NARBULYIY AMLEES Pnansdeyauiiensindula mslinsizsindnning nsudmsnaumdnning ms
MNUNITAIY ATIENTYUY ASIENTIL NBIWUTIM MILasu mﬂmiméﬂ'uﬁ‘uawmmauﬁué

Financial System; The Financial Markets; Equity Market; Bond Market; Derivatives
Market; International financial markets; Return of an investment; Risk; Information for Decision
Making; Security Analysis; Portfolio management; Investment Planning; Equity; Bond Mutual

Fund; Unit Trust; Derivatives.

346 vauinenide 3 (3-0-6)
ST346  Theory of Interest

ﬁugmmawqwﬁmamﬁa ‘ﬁugmmamqwﬁmmmm BNTIHANDULNUVDINITAMU 3N5T5e
Audug nsuszgnimguinenids wdeduq finauls

Basics of Interest Theory; Basics of Annuity Theory; Rate of Return of an Investment;

Loan Repayment Methods; Application of Interest Theory; Other Interesting Topic.

4347  edarmaniUssiudin 1 3 (3-0-6)
ST347  Mathematics of Life Insurance 1

FtaRuneu : aauld 4.246 way d.346

nénfuguvendnmaniUseiusie NSUANUINITOLTOAVDITIN UALMITIAN
nMsUsEAuTin mssnamunmsdn Jevssfuiinanstendaieuashenennuesnsussiuiin
wuusneg Welsedusi Budsesssiufinssuudeusefuandasiivazsruuifeussfuuudauyas
933U TTUWANIV TN N AdiAan TUTE Tude

Prerequisite : Passed ST246 and ST346

Basic principles of actuarial science; survival distributions and life tables; life insurance:
life annuities, net single premium and net level premium for life insurance and life annuity
contracts; gross premium; net premium reserves and modified reserves; code of professional

conduct of actuaries.

4.349  plemansUseiuiuiedy 3 (3-0-6)
ST349 Casualty Actuarial Mathematics

FwdsRuneu : aeuld a.211 w3e 4.216 wie @.218

nsasadnsdeusyfudeiiugiu masimundnsnindesteneyana mssuunyssnm

nsidesds nsdsesnugads AsseuTTUNITIninadinmansUseiuy
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Prerequisite : Passed ST211 or ST216 or ST218
Basic rate making ; individual risk rating ; risk classification ; loss reserving, code of

professional conduct of actuaries.

4.447  AdarERSUTEAUTIN 2 3 (3-0-6)
ST447 Mathematics of Life Insurance 2
FwdeRunieu : aeuld a.347
flafFuvane®in fuvudmiuiadodiinsiuaeanunmidesanuaisais wasns
UizqﬂﬁwqwﬁﬂwﬁuqmamumwLﬁmmﬂmawaum fnuuUseiudesiualding
Prerequisite : Passed ST347
Multiple life functions ; multiple decrement models for single life and applications of

multiple decrement theory ; insurance models including expenses.

dn.213 mmﬂﬁamwmmqﬁ’mLLaz{]@ymé’mu 3 (3-0-6)
SW213  Social Change and Social Problems

AR Naud MIvAsuulamnadsa uaslymdsey unumvesanituysdsnusienis
WasuulaamnsdseuuaskansznuannisiUdsuulas nainniswdsuulamnadeudidiansenuse
sruuadiusynadinuuazinanauey gaunsainsdsan Jymden masunsadudunds
UGG mmﬂﬁﬁ”’w“uﬁuuazL%qsqﬂﬁfazﬁﬂﬂgﬁ'mia%ﬁqﬂﬂiLﬂﬁauLLUa&Lﬁamiﬁmmé’mm

Concepts and theories of social change and social problem; roles of institutions in
social change and dealing with consequences of change; dynamics of social change and effects
on social relation systems and ways of life; social ideologies, social problems, social inclusion;

proactive and reactive measures for social change towards social development
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