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RETAIL INDUSTRY OVERVIEW

2016 REVENUE 2018
206 08

$19.7 $22.8

Trillion Trillion

31% of global GDP
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IMPACTS OF E-COMMERCE
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Macy’s department store
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Walmart retail corporation
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THE EVOLUTION OF RETAIL

e 10s---
Disruption of product categories (ie. CD retailers and
® 19005'19405 ® 19705—19905 bookstores), Omnichannel retailing, Personalisation and
The Rise of Department Stores & General Stores Loyalty programs, Value & Click & Collect

discount chains & Category killers

Mid 90s-late 00s

eCommerce

e PRE 1900s

Corner store

Movement of mass market and boutique retailers online

® 1940s-1970s

Shopping malls, Mass market retailers & Supermarkets am azon % y
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Retail & The Corporation of Design
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NEW RETAIL CONCEPT
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Awesome!
You can't wait to tell all your friends.
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Happy customers make for great publicity

Later I{lt tday urecelveane-mallslam\g
been made.
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Fast delivery is a key expectation

The store doesnt have your size, so the retailer
offers to deliver it to your parcel locker.
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Flexible del tions are
imporant

Youse«eanadveﬂksement of jeans

way from work.

N

key cnmmmk.auon r?nnnel

4

a

é‘\.
The Modern
Shopper's

Omni-channel
Journey

see a shirt you like, scan
nsQllcode and request its
delivery to the fitting room.
LT
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‘Customers who pick up in-store
often make addg:malr;)urd\am

At home, |you browse for a pair of
jeans you like and buy them online.

[Enhanced search functionalities
are important to consumers

You look up the nearest store and confirm
that's re you'll pick up the jeans.
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bility across
Channes s 3 key enabler

As soon as you arrive, the retailer
recognizes you and bnngs the jeans.

e

Personalized in-store service
is a key expectation
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Smart shopplng carts ::;=.=..

Mobile Engagement

)



THE NEXT GEN

5 KEY FACTORS FOR NEW RETAIL
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1. Technology and tools to facilitate decision making

2. Visual displays and merchandise offers decisions !
Gl

3. Consumption and engagement
4. Big data collection and usage

5. Analytics and profitability
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