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Financial Mathematics and Statistics
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Financial Management
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Investments
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International Finance
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MK499  Independent Study in Marketing
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MK321  Entrepreneurial Marketing
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v9.351  wialulagifalwidmsuivdndyd 3 (3-0-6)

AC351  Emerging Technology in Accounting Professions
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IS319 Electronic Business
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ER313  Development of Creativity and Creation of Innovation
AWALT  ASUTNTRIANTUIRATIN 3 (3-0-6)
ER411 Managing Innovative Organizations
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ER422  Technology Management
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SW.213  Social Change and Social Problems
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BA291 Introduction to Business
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TrdnAnwden@nv1s1e3v191na@19IN1SUSIITR9ANNS NNSUIENBUNIT WATNSNEINT

uywd (597 HR 38 ER) 91U 6 Miein

3. Julnvisadvden 18 wiqein
tnAnwidondnuiivlmidsividenguuuilaguuuunds il
3.1 3wl
dendnuanaivlefrmiailuarusnaneiilinaeuluuminedesssumans

Judvin Imaﬁﬂmmm%ﬁmumLLazL?'au”lfumawé’ﬂqm%ﬂmmﬁuﬁsufnfue] wazyINIeAnUaIvIn
wdeey UndAnwiazdeadendnuiinanmnaiviniidendnuliviomneividennuiisen
N13UTMIT8IANIT N15UTENBUNIT WAENTNEINTUYEE NERIVINITUTMINSNEINTUYWINmUalAaTY
pud e Aniisimuadiediy

G
%38
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3.2 Ay 49N

v A ¢ a | A o Yo Iy v | | a & X a a
ThdenAnw9eiviange Anmualinwelul lutpeni 18 wiiieis v1ail 399

dan@nwnluniinivdeniazdeshidrdeuiuivlunuinivuendenilaidendne i na9n9mu

N.321
HR321
NU.322
HR322
N3.395
HR395
nu.421

HR421

nu.422
HR422
Nnu.423
HR423
nu.424
HR424
NU.495
HR495
n§.311
MK311
uy.323
OM323
§9.311
B311
AN.103
CS103
36.200
JC200
9.200
PY 200
9.380
PY 380

vinwensdeans N3t wazlasaseses 3 (3-0-6)
Communication, Persuasive and Negotiation Skills

nsinUsEanSranuiunIneInTuy el 3 (3-0-6)
Corporate Human Resource Performance Measurement

WdafivAy N19N1TUTMSNTNEINTUYYE 1 3 (3-0-6)
Special Topics in Human Resource Management1

ndetazliAIUTnY A1uN1TUSIITeIRnN1T N1sUTEnaUNg 3 (3-0-6)
LAZNTUTMINTNINTUY Y

Research and Consulting in Organization, Entrepreneurship

and Human Resource Management

Vinwenslasnnegsia 3 (3-0-6)
Coching Skills in Business

NFUTMINITNEINTUY RS TEN U SEINA 3 (3-0-6)
International Human Resource Management

ViNYeN15IANTEUIUNITITEUS 3 (3-0-6)
Learning Facilitation Skills

Wty NMeN1sUTIMINITNeINTULLd 2 3 (3-0-6)
Special Topics in Human Resource Management 2

noAnsIUFUSIAA 3 (3-0-6)
Consumer Behavior

ATUIMITNINITUING 3 (3-0-6)
Service Operations Management

ANINWINAONYDITINITENINIUTENA 3 (3-0-6)
Global Environment of International Business

nslusunsuneuimesidodu 3 (3-0-6)
Introduction to Computer Programming

mmﬁﬁaaé’umqmsﬁams 3 (3-0-6)
Introduction to communication

ey 3 (3-0-6)
General Psychology

ININYIGAANNTINRALDIANT 3 (3-0-6)

Industrial and Organizational Psychology
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d2.337  A9ANINYILLSIU 3 (3-0-6)
S0337  Sociology of Labor

NIE  AR/ER Nnsiedn

nguil 2 nguivmadugusznaunisuaznisuuns (Entrepreneurship and
Management)

1. v uenisau 27 wuenn

Shnwaresinuvseivmufinass fmue deil

w211 maduduszneumatdodu 3 (3-0-6)
ER211  Introduction to Entrepreneurship
MUL211 MIUSMININEINTUYYE 3 (3-0-6)
HR211  Human Resource Management
31l weRnssuesnIsuazn s dugl 3 (3-0-6)
HR311  Organizational Behavior and Leadership
N3l MsiunAuLuugsiasazmMyleszianudulula 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis
312 msuimsgsianidafulalargsfisnseund 3 (3-0-6)
ER312  Manging Growing Business and Family Business
NW.313  NITHAILIAINANESINETIALAZ NS NUTRNT L 3 (3-0-6)
ER313  Development of Creativity and Creation of Innovation
NW.314  ASWAIUINER A9l 3 (3-0-6)
ER314  New Product Development
nu321  finwensdeans nslifutn waziasndeses 3 (3-0-6)
HR321  Communication, Persuasive and Negotiation Skills

ANG1T  ANSUSTNT9ANSUINNTSY 3 (3-0-6)

ER411 Managing Innovative Organizations

2. Ayaniasn 6 BUBAA
TdnAnw@en@nw151839191n@1 VN IBINITUSITBIANTT NISUTENBUNIT WA

NINeNsUYLE (39 HR viSe ER) 9131 6 viiegin

3. Alnvsadvden 18 wiqein
tnAnwidondnuiivlmidsividenguuuilaguuuunds il
3.1 ¥l
Bondnwaniwlainmisiilusasuonamueddnaeuluumnine dusssuman;
Fudwln IneAnvaudormuaesdeulvwemdngnsivinanintug wesmnineAnvesiviv

waeag dnfnwiagdeaudendnuiiviainuuiniviiniidendnuill uianuiaivudenaiuiiivien
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N15UIMI599AN1T N15UTENBUNTT wasnsnensuywd naudvinisidudusznaunisuaznisuinig
AU LARSUALINUIUNUIE AN AN UAT1IRU

%38

3.2 AyLaen

v '
v A a =

Fondnunsedvaneg fituelitsieluil litfesntt 18 wihefin sl Sfden
Anwlumnaivideniasdoshisdoutuivlumamiviendenilddondnuliudainadu
nN.321 ﬁﬂmm'iLﬂuéﬂisﬂaum'ﬁLLaw:iUizﬂaUﬂmﬁaé’mu 3 (3-0-6)
ER321  Entrepreneurial Skills and Social Entrepreneurship
w395 sadeiley vanisiluguszneunis 1 3 (3-0-6)
ER395  Special Topics in Entrepreneurship 1
nu.a22  nsussmalulag 3 (3-0-6)
ER422  Technology Management
NN.A95  YlafiAyY mamivﬂwgﬂszﬂaumi 2 3 (3-0-6)
ER495  Special Topics in Entrepreneurship 2
nu.a21  ndpkazliAuInw A1uUn1TUTINTEIANIS NUsENOUAIS 3 (3-0-6)

LAENITUIININTNEINTULE
HR421  Research and Consulting in Organization, Entrepreneurship
and Human Resource Management

ne.311  naAnssuEuslan 3 (3-0-6)
MK311  Consumer Behavior
nn321  MseatndmiugUszneunis 3 (3-0-6)
MK321  Entrepreneurial Marketing
w31l meleseiienmsdadulannagsia | 3 (3-0-6)
OM311  Business Analytics |
vU.323  NISUIMISNINITUINNG 3 (3-0-6)
OM323  Service Operations Management
UU.326  nsdanswmalulaglasuinnssy 3 (3-0-6)
OM326  Technology and Innovation Management
53311  ANINLINGRNYBITINITEN I SHINA 3 (3-0-6)
1B311 Global Environment of International Business
an.103  nslusunsuneninmesilou 3 (3-0-6)
CS103  Introduction to Computer Programming
28200 Anufidesiumenisdoans 3 (3-0-6)
JC200 Introduction to communication

WS 3/HR Ynsiedn
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4. M3ANYIIYNNMTUIINTBIANMS NTUTENBUNNST UaenSnenIuyed
unAnwanunsadenfnuiviivnguinledvinds 90 2 nquiv Ae 1. NquITINITUINIS
ninensuyed 3 2. nawdnsduisgneumsuasmsuims Inefinwiliesunulassaseiuiazngu

Fimald warazlisunsseyngaiv (Concentration) Lilulumenusamsfiny (Transcript)

4.1 NFUIVINTUIUTNINEINTUY WY
1) dwmiuiinfAnwausnidivemansuasnisUyd 18 wioeia

tinfnwengndudy fuszadasfnyininmsuimsesdns msuseneuns
WAZNINEINTUY Y NAUNITUTMINTNGINTUY Y 2A0FnwIs 8T puditunliFadelud ua
dosaeuldldluneirisduuiasnein it C uarldmseiuadvavaniuTniomaliiing 2.00

Ldwiu 3 3 9 wieia
U211 NISUTIININEINTUYYY 3 (3-0-6)
HR211 Human Resource Management
311 wgRnssuesAnIswaznadugtl 3 (3-0-6)
HR311  Organizational Behavior and Leadership
U312 STUUMSTUIMISNAIY 3 (3-0-6)
HR312  Performance Management System

2. 159nAn®¥15183¥191N391L0NNITUTUITOIANTT N15UTENBUNIT LAY
NFNYINTUYBE NFUNITUTIININENTUYEE (59 ny.) Bnlaidesndn 9 wiiedn

2) dwiutinfneuanauznitiveransuazn1sUyd 24 wiqena

tnAnwviuenamgnided AUszasdazAnundvnlnnisuimsesdnis nns
Usenoums wagnineInsuyed ngunisuimsminensuyud asdesfinwsednineg muiidivuely
Feeluil Tnedosaevlaldlumeio feduildlsioiunusnsdu uasiesn wu.291  vewndngns
Uimsgsietdinuazseinlding C uagldmseduaisazaivntomalidaing 2.00

Ldsu 5 3 15 wihein
wu.291 gsRadosdy 3 (3-0-6)
BA291  Introduction to Business
VU201 MIUSMSwaENIsUsEnaunsale vy 3 (3-0-6)
HR201  Modern Management and Entrepreneurship
U211 NISUIMIININeINTUYwE 3 (3-0-6)
HR211  Human Resource Management
311 wginssuesAnIsuaznsdugn 3 (3-0-6)
HR311 Organizational Behavior and Leadership
U312 STUUMTUIMINAY 3 (3-0-6)
HR312 Performance Management System

2. FenfAn¥3e3¥1aNIVeNNITUINITOIANIT NTUTTNBUNT e

NINEINTUYWE NFUNITUITIINSNEINTUYWE (597 ) Bnliitdesndt 9 vihefn
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4.2 nguivIimadugusznaumsuaznisuinig
1) dwmiuiinfAnwausnidivemansuasnisUyd 18 wioeia

InAnwiamerndyda Avszasdazdnuidvlnnisuinisesdnis ns
Usznouns wagninennsuywd ngumadufusznouniuazmsuins axdesinmseinsieg s
svualinarelull wasdoseulaldlusmeivdifutassednldsni C uarldrsyiuadoaaio
Tnsavaladsnnn 2.00

LUy 3 3 9 Wi
211 madufusznounadosiu 3 (3-0-6)
ER211  Introduction to Entrepreneurship
N3l MsaAuLuugsiakasmalasziaudulula 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis
NW.313  NITAAIUIAILANES1SATIALAE NTEST U IRN T 3 (3-0-6)
ER313  Development of Creativity and Creation of Innovation

2. EONANYITIEIVINIVUBNAITUINITOIANT NTUTENBUNIT LAY
ninensuywd ngunsidugusgnaunisuasnisuinis (s nu) 8nlitdesndn 9 wiiefn

2) dwmsutinAneuanansndiveansuazn1sUyd 24 wqwna

TnAnwuenanendud fiuszasdazinuninnlnnisuimsesdnis n1s
Usgneuns uazninensuywd ngunsiuiusznounisuaznsuivnis axdesnuneiniangg s
sual il Inedesaeuldldlumeisiaduilailsinunusudduiasion wu.291 vemdngas
Uimsgshatidioudazseinlding C uagldmseduedsavariuiniamnlisng 2.00

LWy 5 31 15 wawhn
wu.291 gsRadody 3 (3-0-6)
BA291  Introduction to Business
U201 nsuSshaznisusznaunsatyll 3 (3-0-6)
HR201  Modern Management and Entrepreneurship
w211 msdudszneuniadesiu 3 (3-0-6)
ER211  Introduction to Entrepreneurship
N3l nsimwduLuugsiawasnisiesziaudulule 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis
NW.313  NITAAIUIAILANESNATIALAE NTASIUIRN T 3 (3-0-6)
ER313  Development of Creativity and Creation of Innovation

2. 1@0NANYITIHITIANIVNBNNITUINITEIANTT NMSUTENBUNIT Lay

ninensuywd ngunsidugusenaunisuasnisuinns (sia nu.) Bnlidesndn 9 wiiedn
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2.2.5 ¥ NUINIINISUNUANS
1. v nanUeAy 27 nuenn
Shnwaresinuvmeinmudinass fmue deil

w31l meleneiienmsdagulannagsia 1 3 (3-0-6)
OM311  Business Analytics |
U312 MSNEUELLAENTAIUANNTULURNNT 3 (3-0-6)
OM312  Operations Planning and Control
U313 msUSulsaarusunssuiunimiessieg 3 (3-0-6)
OM313  Business Process Improvement and Transformation
w314 msuimailenuniwiazarandudama §insg 3 (3-0-6)
OM314  Managing for Quality and Operations Excellence
ul.315  NISUSMISAUYULTINagNS 3 (3-0-6)
OM315  Strategic Cost Management
U316 NMSNEINTAINNGIAI 3 (3-0-6)
OM316  Business Forecasting
w41l MsIuaEnagnsNITuIInsiggunIu 3 (3-0-6)
OM411  Procurement and Supply Chain Management Strategy
w412 nsianan1sufumauesang 3 (3-0-6)
OM412  Organizational Performance Measurement
U414 NTUSMISLATINIg 3 (3-0-6)

OM414  Project Management

2. 3y uaniasn 6 wuwNA
BondAnwansedvsseluid

w321 mIlesiiensdadulannagsia 2 3 (3-0-6)
OM321  Business Analytics |l
UU.322  ANMUARLTNTEUULAYNITERNLUUTZUUIY 3 (3-0-6)
OM322  Systems Thinking and Design
vU.323  NISUSMITNANITUING 3 (3-0-6)
OM323  Service Operations Management
ul.324  M5UININISURURNITNINITA 3 (3-0-6)
OM324  Sport Operations Management
VU325 AsUSIInIsieaiien 3 (3-0-6)
OM325  Tourism Management
U326 nmsianismaluladuazuinnssy 3 (3-0-6)

OM326  Technology and Innovation Management
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VU327 NITUSHNSAUAIAIAGILAS ARIAUAT 3 (3-0-6)
OM327  Inventory and Warehouse Management

U395 hdefivAy N19N15UImIN1sUGURnIs 1 3 (3-0-6)
OM395  Special Topics in Operations Management 1

421 MSINARINNGINY 3 (3-0-6)
OM421  Business Simulation

ul422  BEmsiesendeyarunaivannegsia 3 (3-0-6)
OM422  Big Data and Business Analytics

w423 msusmsmsuuinislufanisusmsaunn 3 (3-0-6)
OM423  Healthcare Operations Management

w424 mslismdsnyniegsia 3 (3-0-6)
OM424  Business Consulting

VU425 N1SATIRARUNIAIUII UL MIUEMSANAAS 3 (3-0-6)
OM425  Operational Audits and Risk Management

ul.495  htetikAy 119N15UINISNITURURNIST 2 3 (3-0-6)
OM495  Special Topics in Operations Management 2

Ul.496  dUNUINITUIMISMSURUANT 3 (3-0-6)
OM496  Seminar in Operations Management

ul.499  MsAnwdasenauImsnsuuang 3 (3-0-6)

OM499  Independent Study in Operations Management

3. Jwlnvieadviaen 18 wilein
o = A = a N a d 2 o &
UnAnwidendnuivilnvseividenguiuulaguwuumils fsil
3.1 ¥l
WendAnwanvninladvmilanslukasuenaneilnasuluumingdesssumans
Qi Inefnwinudeimuawazioulvvemangnsivinaiunivitueg wazmndvuieinvediviiv
= = v A = a a =] v o a = aa a
wiiea Unfnwazdeufenfnyimainriisiviinildendnwlivsanuinividensunivienuims
nsu AN sivualinsuauiuIumheininmuadiaiu
G
ED)
3.2 3vuden
TninAnwdendnwsedntunguiviendanuinsnisuianistnesdu w3
HONAN®III8IY1VRITHBNNITNAIN FYNBNTFUUATAUMALNDNITIANIT TV UBNNITUTUITBIANT
N15UTENBUNTT kasnINeINTuYEd 331L0NUTNI55795e NINUsema ladainduasn1svuds uay
F¥1LengInedInsuning musieteniivun Nell Ivmdendnwilunuiniydenizdedliddouriu

wlunuanivienidenilaidendnuliuduaslidninideudenivnglunguivimediu Al
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nn.311
MK311
N6.312
MK312
n%.313
MK313
nn.314
MK314
N6.315
MK315
nR.316
MK316
nn.317
MK317
N6.318
MK318
n%.319
MK319
nn.321
MK321
N6.322
MK322
N%.323
MK323
nn.324
MK324
N§.325
MK325
N6.326
MK326
N.327
MK327
nn.421
MK421
nR.a11
MK411

NFUIYIN1TNAN

WoANTIUEUTLNA

Consumer Behavior

NNFIANITATIEUAN

Brand Management
MATemsnseanasiionsinaula
Marketing Research for Decision Making
NSUSMSHANS UIILATUSNS

Product & Service Management

NMSUTMIINAAENTES1IHANLTN9NITRATN

Pricing & Marketing Profitability
NISUINITYINNITINANMUNY
Distribution Channel Management
ﬂ’]i?ﬁlaﬁ”ﬁmi(ﬂa’]ﬂLL‘UUU‘Jim’m’]’i
Integrated Marketing Communications
Meesginanisaaiaiion1sandula
Marketing Analytics for Decision Making
NAgNSNIINAINAINA

Digital Marketing Strategy
nsnandmIUUTENOUNTS
Entrepreneurial Marketing
NMUIMIINIAUEN

Retail Management

ATUIMITUVY

Sales Management

NINAINGIND

Business-to-Business Marketing
N13AAIATINANHILATUTIIN

Sports & Entertainment Marketing
NsRAIATENINUTEINA

International Marketing
ANINRINNITNYAT

Agricultural Marketing
nMsUsMsTemINsinsmtsuuuidonles
Omni-Channel Management
nsnaaLiiondadaEy

Sustainability Marketing

uno.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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96.312
15312
Jd.314
15314
96.318
15318
96.319
15319
36.461
15461

nu.211
HR211
Nnu.311
HR311
NU.312
HR312
NU.313
HR313
nu.314
HR314
N1.315
HR315
N1.316
HR316
Nnu.317

HR 317
N.322

HR 322
NU.323
HR 323
NnN.422
HR 422
NnN.423
HR 423

NFUAUTTUUATFUMALRBNNTIANNS
Y1INTBINWEIAR

Business Intelligence and Analytics
ECATT M IRIGHE

Database Systems

STUUANTAUINANUNITRULAZ NSRBI TINUNS NN TOIANT

uno.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

Financial and Accounting Information Systems for Enterprise Resource Planning

ganadiénnsetind
Electronic Business
8%

iwseslledmiumsliasgiideya

Tools for Data Analytics

NGUIVINITUINITAIANTT NMTUTLNBUNIT UWATNITWEINTAYWE

- NFUIVINTUIUINSNEINTUYWE (HR)
NFUTMINTNEINTUYEE
Human Resource Management
woANIIUBIANITHAZNISTLE
Organizational Behavior Leadership
FEUUNTUTMTHAU
Performance Management System
N1FIUHLLAZNTARERNNSNEINTUY WY
Human Resource Planning and Acquisition
NSWALINTNYINTUY B
Human Resource Development
NISUIMITANMBULNY
Managing Compensation and Rewards
NINUNITUANRUS
Employee Relations
NAIBAN 1 LAEN1TUTINIMIUAsLLU A

Organization Development and Change Management
N3 IAUTEAVENANUAUNS NG INTUY WY

Corporate Human Resource Performance Measurement
NSUTMINUNYWETINAENS

Strategic Human Capital Management
MiNweN15lATNI19gINg

Coching Skills in Business
MIVIMININeINTUYwdseninelseine

International Human Resource Management

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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nu.424
HR 424

AN.211
ER211
AN.311
ER311
N.312
ER312
N.313
ER313
AN.314
ER314
NN.321
ER321
411
ER411
nN.422
ER422

§9.212
LO212
§9.341
LO341
§9.342
LO342
§9.442
LO442
§9.443
LO443
f3.444
LO444

8.211
RB211

ViNYeN15IANTTUIUNITITEUS
Learning Facilitation Skills

- ngun13UsEnauns (ER)
nadufusznouniadowiu
Introduction to Entrepreneurship
mMamduLUgsiakaznses i dulule
Business Model Development and Feasibility Analysis
mMsUImsgIReffduAulauazgsiansounia
Managing Growing Business and Family Business
NINAIUIAINANASNATIALAZ NTAT U INNTIN
Development of Creativity and Creation of Innovation
NIAAUINER S usi oA
New Product Development
ﬁﬂwmﬂﬂuéﬂ3zﬂaumiLLazQ’U33ﬂaumil,ﬁaé’mu
Entrepreneurial Skills and Social Entrepreneurship
NTUIMTRIANTUTANTTU
Managing Innovative Organizations
nsusmamalulad
Technology Management
nguAYIUTMTFINATENINUsEIMA Tadannduaznisuds
nsdamstadaindiosiy
Introduction to Logistics Management
nsIANIsladaRndse iU szimne
International Logistics
MTATEATsUTIad s UnITIansladafing
Quantitative Tools for Logistics Management
nsuIMsigguniu
Supply Chain Management
nsassiuuiaetdguniuy
Supply Chain Modeling
msdanmsarandedluldgunu
Supply Chain Risk Management

NguIVIINFMTUNITNE

9
gsnvedamsunIndilowuy

Introduction to Real Estate Business

uno.2

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)
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4. nM3ANEIYIIMUTIIINTUHURNS
4.1 dmsuiinAnwausnidivermansuaznsUayd 18 wioeia

tndnwiangniduds fUszasdazAnuivinuimanisufianng axdesdnu
sedvene muiiimualielul wardesaeuldldluneindiiuusarsedn lisndn C wazlden
seiundvavarilnimualisiindy 2.00

LOsu 3 3w 9 vulena
w311 melesiienmsdagulavnagsia 1 3 (3-0-6)
OM311  Business Analytics |
U312 MIIHLLAZNNTATUANNSUURNNS 3 (3-0-6)
OM312  Operations Planning and Control
U313 msUudsuasUsunsyuILNTNIeEsne 3 (3-0-6)
OM313  Business Process Improvement and Transformation

2. @enfAnwsgivnivenuImsnsuiuanis (39 ul.) dnlaitesndn 9 wuledn

4.2 drwsutinAnwuananznidiseransuasn1sUyd 24 wildwna

fnfAnwuenamgnidvemanss AuszasdzAnudnTnuinisnisufianig
szfosdnuseiviineg amuidmunliselud Tnedeseeuldlaluseinddudililyivunus iy
LayIv wu.291veamdngasuImsssiatafinudazeiuliiing C uasldmsziuaduazaniviln
wavalaisngy 2.00

LOsu 7 33 21 vudleia
wu.291  geRudesdu 3 (3-0-6)
BA291  Introduction to Business
w201 mstayTdud 3 (3-0-6)
AC201  Fundamental Accounting
U9.202  Msteydifionisdinns 3 (3-0-6)
AC202  Management AccountingManagement Accounting
ul.201  msusmsmsU{uRnIg 3 (3-0-6)
OM201  Operations Management
w311 meenwidlensiadulanisgsia 1 3 (3-0-6)
OM311  Business Analysis |
VU312 MIIEUNULAENIAIUANNISUURNTS 3 (3-0-6)
OM312  Operations Planning and Control
UU.313  msUTulTaavUfsunTesuIunImIessieg 3 (3-0-6)
OM313  Business Process Improvement and Transformation

2. Wonfn¥15183v1NIYenuITsNIsUSUANS (sWa u.) 8n3 viiefin
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2.2.6 I NBNUIHITFINATENIeUsEINA ladafnduaznisuuds

uno.2

UndAnwideufendnwinguivledvvids 990 3 ngudvn Ae 1. nquUIMIIIINITENIN

Useine (International  Business) 2. nguladafng (Logistics) uae 3. ngun1suuds (Intermational

Transport)  lae@nwliasumiulassaiianusasnguivinivualy wazazlasunisseyunguiv

(Concentration) Wluluseaunanisdin (Transcript)

1o

NguA 1 NGNUIN5§INATLNINUTEINA (International Business)
1. 3y nendsAu 33 nuenn
hnwasiesinuseieieg aufinaes fue foi

93211 msudssswinsemaidodu

T211 Introduction to International Transport

a9.212  msdansladanndied

LO212  Introduction to Logistics Management

59311 @NINLIAGONTBITINITENINIUTEWA

IB311 Global Environment of International Business
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TU 100 Civic Engagement

Ugniladmaniln unum wazmhiimufuReveuvesmaiduandnifvesdsnulugiuzaiios
Tan NUNTTUIUNMIVIAINTAIETT 19U N15USTE1e MseAuTensalfnwirie aeu iudu lnetdndnw
wdpsdavinlasamssased WieliAnnsiug vieinmsudsundas luussidudiaule

Instillation of social conscience and awareness of one’s role and duties as a good
global citizen. This is done through a variety of methods such as lectures, discussion of various
case studies and field study outings. Students are required to organise a campaign to raise

awareness or bring about change in an area of their interest.

15.101  Tan 9deu wazlne 3 (3-0-6)
TU 101 Thailand, ASEAN, and the World
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Study of significant phenomena around the world, in the ASEAN region and in
Thailand in terms of their political, economic and sociocultural dimensions. This is done
through approaches, theories and principles of social science research via discussion and raising
examples of situations or people of interest. The purpose of this is to create a perspective of

diversity, to understand the complexity of global interrelationships, to build a global mindset

and to be able to challenge old paradigms and open up a new, broader worldview.
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Holistic health care, addressing the physical ,emotional ,social ,and spiritual needs
,which is considered. Important skills for success in leading a happy life in society. Students
learn to develop their ability in physical health care to manage stress, build emotional security,
understand themselves and adapt to psychological, emotional and social problems. Students
also learn to understand the meaning of aesthetics, experiencing and appreciating the
relationship between art and humanity in different fields, namely visual arts, music, performing

arts and architecture.
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TU 103  Life and Sustainability
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This course provides an introduction to the importance of life-cycle systems
perspectives in understanding major challenges and solutions to achieving more sustainable
societies in this changing world. Students will learn about the relationship between mankind
and the environment in the context of energy and resource use, consumption and
development, and environmental constraints.Furthermore, an examination of social conflict
and change from the life-cycle perspective will be used to develop an understanding of

potential solution pathways for sustainable lifestyle modifications.
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Practice basic skills for listening, speaking, reading, and writing in English through an

integrated method. Students will acquire a basis to continue to study English at a higher level.
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TU 104  Critical Thinking, Reading, and Writing
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Development of critical thinking through questioning, analytical, synthetic and
evaluation skills. Students learn how to read without necessarily accepting all the information
presented in the text, but rather consider the content in depth, taking into account the
objectives, perspectives, assumptions, bias and supporting evidence, as well as logic or
strategies leading to the author’s conclusion. The purpose is to apply these methods to
students’ own persuasive writing based on information researched from various sources, using

effective presentation techniques.

15.105 ﬁﬂwzﬂwsﬁaawsﬁaaﬂwww5Qﬂqw 3 (3-0-6)
TU 105 Communication Skills in English

Wawwinwensita ya 81u uazidounwssngulaesjatiuauansalunmsaunuiie
wanwWdsuanudaiiu waznsenu Lﬁ@ﬁ’]mmLﬁﬁ'ﬂ,ﬁ]Lﬁawﬁmﬂflﬂumam%mae] fiRedastuivdnues
UnAnw

Development of English listening, speaking, reading and writing skills, focusing on the
ability to hold a conversation in exchanging opinions, as well as reading comprehension of

academic texts from various disciplines related to students’ field of study.
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15.106  AMUANASINATIARAYNADENS 3 (3-0-6)
TU 106 Creativity and Communication

nszUIUNMIAnBEtaseassd InednsAndaimndiduesdusenevdify wavnnsdeans
arwAadnanliAnuadunviesnamngan smuudundean Taussss anmwndon Telussduyana
99ANT WazdaAw

Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and

environmental contexts, at personal, organisational and social levels

daudi 2
9.211  msils-un 3 (3-0-6)
EG 211 Listening-Speaking
FdsAuneu: aeuld ws.105 vialasueniiu 1s.105 wislasuniseydiRaInaIuIu

miﬁqLLazmmnwwé’aﬂqwéfm%fumiﬁam{Lu%%mﬂiz'«i’ﬂ’?uﬁgﬂuamum3aiﬁuﬁum&mmaz
Taifumanis lassaddbennsafluniwye nmseenides ndnmswiudedlusefuduazussloaile
WALINTNA MTTsUNEUNILAZUNYAaINIaTEUsELIAN AaLANAIEu s sIunelviAn
ANunTEMTNLaTANAIN T AR e T Ty

Prerequisite: have earned credits of TU 105 or exemption or permission of the English
Department

English listening and speaking skills for everyday communication at both formal and
informal situations; gsrammar in spoken English; pronunciation, sound stress and intonation
patterns to improve comprehensibility and fluency; listening practice through various types of
speeches; development of cultural awareness and critical thinking to promote communication

across cultures.

9. 221 MS9IUTAINING 3 (3-0-6)
EG 221 Critical Reading

Fwdadunew: aauld 5,105 WIslasueniiu 15.105 viselasun1seusiRaInau v

NSAADAININY TINWEN1TEIU ANNENTAIUNMTIATIETRALFUATIEATRUARINIMEANSY
NANBUNITINIATIAS 909U

Prerequisite: have earned credits of TU 105 or exemption or permission of the English
Department

Critical thinking and advanced reading skills, ability to analyze and synthesize
information from various sources, strategies for structuring basic academic texts, and ability to
write general academic texts that reflect their needs and relate to academic reading and writing

tasks.
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2. ¥ anie

2.1 Fynuueny

WU.201  wiannguaneiglfiun1susenaugsna 3 (3-0-6)

BA201  Business Law
dsRuneu : - dnAinwiAnendivermanskaznsind gaustuln

S v

- dnAnwiuenauzmdvemansiazn s Aesdeulainn wu.291
ﬁﬂ‘lﬁﬂ{]ﬁmwLﬁlEJ’JﬁUﬂ’]iﬁﬂ@dﬁﬂiﬁqﬁﬁﬂlﬁLLﬁgﬂLL‘U‘U@\‘1ﬁﬂiﬁqiﬁﬁ]@]’m%]ﬂmqﬁli%&lﬁﬂwms
ﬂg‘wmEJLLazm'ﬁGﬁTﬁzﬁ@%ﬂgwmEJLﬁ'mﬁ’umiﬂisﬂaUﬁﬁ]ﬂﬁwwﬁqiﬁmﬁwé’ﬂﬂgwma%amwdm%’wé
Lﬁdﬂ%@ﬁﬁméﬂﬂizﬁ’uﬁi’mmﬁi’ﬂﬁw&j’gﬁuﬂa'ﬂ suEnyIAniuATaIIM iU AT
Prerequisite : - Thammasat Business School and second-year student status
- Non - Thammasat Business School have earmned credits of AC 291
The course examines the legal system and basic legal principles affecting various forms of

business. Review of particular contracts; sale, hire purchase, agency, mortgages, lease, creditors’

risht and bankruptcy, etc. Also covered are the applications of law to financial instruments.

NU.202  NISANERINT 3 (3-0-6)

BA 202 Taxation
dsduneu : - dnAinwemsmdlveransuazn1sUyd gustudn 2

v

o = a

- tnAnwuenAuznIdtemansaznsUYT desaeulaivn wu.291

AnwmdninasitazisnisdafiundassnafinndraninsuazniBonsmulssuiasugns
AldoglutagiulduindtiuliyanasssumndtuldifiyaramSyaruiiundssioemeuazoins
wanudsmndfesdmsuimsduisduudiafivlduinSladoundiisiesiuasmthe
ANUSURAYOUTBIUARAKALRIANITINAsadRLluNTdEN1E

Prerequisite : - Thammasat Business School and second-year student status

- Non - Thammasat Business School have earned credits of AC 291

An overview of excise taxes and custom taxes, the tax treatment of individuals,

partnerships and corporations. Topics include value-added taxes, specific purpose taxes,

property taxes, and other related taxes collected by government agencies.
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WU.204  @0Rgsne 3 (3-0-6)
BA 204  Business Statistics
nmssuTndeyasgrulussuuaatfvesdiiegisuasamiinesvosseaning Ay

vhanifu moufud) fMuvaidsguuazaiiaialimsuanuasmnniezidummeaevansigiunis
Anneianduiuduarnsaanesndnmsiinziuas msUsegndlinadnsilsanlusunsunoufiumes
Systematic data collection, sampling statistics, population parameters, probability
theory and Bayes’ theorem, random variables, probability distributions, hypothesis testing,
analysis of variance, correlation, linear regression, and analyzing and applying the results of

statistical program

U301 NSHNIUEIAY 3 @na1u 45-200 Hlusdonansane)
BA 301 Business Internship
Jndedudeu:  dhAnwanzndvemansuarnsad iuziudi 3
Uszgnaldaudymanmstaduazmsuimsssieilddnwanidlunsinulussdnsgsia
WBUNIATY 11T009ANTELY
dmsunisaiiunsazeganeldnisauasiuiuseninamemdvemansuaznsUndvag
Ui T8909ANIIRAY MBIUMASE Vi3eRsnIdu naonszeziaiiinnu Taefimsnnasueuiun
wihfl MnufURnveu naenIusTozIa Lasndninasilunmsussiiunaiidaa IngasiinufoRauty
09AN553AY Mhenunady viossdnsdue Wunaedilies 200 Hlusweaanisin
Prerequisite: Thammasat Business School and third-year student status
Apply the knowledge acquired in accounting and business management to the real-
world work in the business organization, government agencies or other organizations.
Thammasat Business School and Executives of the business organization, government
agencies or other organizations will supervise the students during the internship period. The
scope of work, duties and responsibilities, the length of internship period and evaluation criteria
are specified and agreed upon by both parties. The length of internship must be at least 200

working hours per semester.
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BA 401  NISUTMISRINAENS 3 (3-0-6)
BA 401  Strategic Management

Jntadunon : thAnwaugmdvemansuaynstyd grugtuli 4

wdnmsuImMsnagnvgsiauazmsaienailiiuseulududeduognediiu Tnoas
ASOUARUNTEUILNTITANN Sausd N3zUIUMINUUNagS Fsusenoude nsiuuanidesiad ms
fasuiusiia Maesieianuandeuniglusaznieuen maruuanagnsdluseAuasing seRy
MhegsRa uazsEAUnthil nszuIuMsveINsinagnsgnsufUR waznsrurunsnnaszidusa
ywfamsSeudianiesienneg Adndulunsuimadeanagnd msaisnagvéidainngs

Prerequisite : Thammasat Business School and fourth-year student status

The course examines a comprehensive process of strategic management to generate
sustainable competitive advantage. It also includes deep analysis of internal and external
environments for high-impact corporate executives to make logical decisions in alignment with
vision, mission, and strategy at each organizational level. Analysis of critical factors pertaining
to strategy formulation, implementation and techniques of evaluating strategies will be

thoroughly discussed through case studies.

ve.201  msdaddusy 3 (3-0-6)
AC 201  Fundamental Accounting
ndnms e LLu’JﬁmLLazﬂszmumiLﬁai’mmmLazﬁ’uﬁﬂﬁﬁagamqmiﬁ’aﬁ NFIAYIILAE
MMTAATIEATIBUNNTRY 2199508y maﬁ’zy%uazmsfﬂmLmaéﬁaaﬂaLﬁaaf‘ﬁ’uswaﬂﬁﬁuﬁwé wiiau
WAAIUTDUIIVDY
The basic principles, concepts, and procedures for collecting and recording accounting
information; preparation and analysis of financial reports; accounting cycle; accounting and

disclosure for assets, liabilities, and owners’ equity.
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10.202  mstyditenisdanis 3 (3-0-3)
AC 202 Management Accounting
Fwdsduneu doulaivn uv.201
LWIRALALNITATLIAUYUNE AN Lﬂéaﬂﬁ@ﬂ’]ﬁLﬂi’]%ﬁﬁﬁﬁ]yjaﬁuﬂmﬁamﬂ’mLLN'LJLL@%
Andula ﬁasﬁamamqmmiﬁmméfunumﬁmquﬁugm nstudiusunu suuszRn sulssanu
gargunarnITIATIEINas 19N TUIEN1sURAnuANUSURRYeY ANNdNTusuesiuY Ustnauasils
NMTAATIZRANUUANANIZHINTNUTDN NTANUATIAY
Prerequisite : Have earned credits of AC 201
Concepts of product costing and tools for planning and decision-making. Topics
include basic product costing and cost allocations, budgeting, flexible budgeting and sales

variance analysis, responsibility accounting, cost-volume-profit analysis, differential cost analysis

and pricing decision.

n4.201  AM5LEUEINT 3 (3-0-6)
FN 201  Business Finance
FurTeruneu: @aulaivn U201 wise Uv.291

PANNITUIUISNNTRUNLINNITNIINTRUADISURAYDU L‘lj”mmaﬂﬁﬁ%ﬂ;ﬂaﬂ'?Lﬂiﬂlaﬂﬁ%ﬂﬁ

Y

a

ANNUIAADNANY ) NINITRU 1ATD9HRANN 9 TUNSUSMINITRY MTIATIZRNIINITRY ATIATIENR
ATLLARUARN N1FINULHUNIINTHEY mﬁlmwﬁﬁaaﬁu%wnmL?iaq 5(515’]Naﬁla'ULLV]‘ULL@%LLUUG?QT]W]
NINGAU ANYDIRUAINNIAT WHVIRUNUMYUIEY SUTIBAWU NTTAGIUHANNINITRY N153ANT
Lﬁunuiwzg’ul,t,aziwwn FAUTWUYUVDIRIUNUY

Prerequisite: Have earned credits of AC 201 or AC 291

The basic principles of financial management for business; the responsibilities of
financial managers; maximization of enterprise value; financial analysis, cash flow analysis,
financial planning, fundamental analysis on risk, return, and asset pricing models, time value of
money, working capital policies, capital budgeting, financing mix, short-term and long-term

financing, and the costs of capital
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nM.201 *ANNISAANA 3 (3-0-6)
MK 201 Principle of Marketing

mnuvnsLazaNuddyvessnatn lugrugidunidunuvdnmagsia unaamnas
asfelminfaunanegiselles unumvesmsnaaideiasugRatardiny anmuindoniinasie

nsandulanienisnain weinssugusiaa Mswldnain nsidenaa1diving NMIAUARILILS

'
a a

MeMInaA duUTzaTNINIIaATiINzaNiUgIRaTvALANseil uazngugnATIIinG
weluladldumnsneiu szvaumsuimsmsnannlediy arensusiosssuvesinnsnain

The course introduces the definition of marketing and its importance as a vital business
function. Topics include evolution of marketing, influences of marketing on economics and the
society, marketing environment, consumer behavior, segmentation, targeting, positioning,

optimal marketing mix for businesses of various sizes and consumers with distinct levels of

technology accessibility, introductory marketing management, and ethics of marketers.

50201 waluladAdviaiiiessna 3 (3-0-6)

IS 201 Digital Technology for Business

aaa v o a

wsamanFunnaliAnn1sasuLlaEsia welulagfdviaiaiegsiand i iunuLuuay

a13ls MsUTuWRBUEsIRaRTvia sfnuaveenuuussiaAdvialvul sUwuulmiveanalulad

Y

woUNAAtY TeyanavansaumAYeIINaRavia n1snseninisnnuliuaaenienislguasiay

a o o

adulalunisaiiiunisgsiafivianied

@

waluladiithanld sewsdusdnsaguildatuayumsnaununass
Iuam‘wmé’amdaﬁai’mﬁa

The key forces for change in business, how digital technology disrupts traditional
business, digital business transformation, rethinking and redesigning of digital business, the new
technology, applications, data and information platforms of digital business, managing digital
business IT/IS infrastructure, Cyber security awareness and technology, and understanding how
to use software for planning and decision making support of digital business operations in the

agile environment.
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Mu.201  nsuIskazn1sUsenaunsadialng 3 (3-0-6)
HR 201 Modern Management and Entrepreneurship

LNAAMINSUIIMILaETUsENoUNS munnamauinisuims nihiluasinueduims
BIANT UTELNNUATAMANBAEEUTENOUNT NTVINHNY NMTINBIANTT MIUIIINTNENTUYYE N3

&3

Judhh nsadausepdla uagnisasuau mMsdindulan1anisuims wagasesssunisuims nsld
\nsesilemansuimsyaianea

Management and entrepreneurship concepts, evolution of management, roles and
skills of managers, types and characteristics of entrepreneurs, planning, organizing, human
resource management, leading, controlling, managerial decision making, ethics, and use of

various management tools in the digital era

ud. 201 MsUIMIMsUZURNg 3 (3-0-6)

OM 201 Operations Management

nsAnuLIAn mada wasiedesiielunisesnuuy Ansesd uazUiuUTsINNANINSAMANTING
UfuRnns uwazmsihluldlaeniagsivgnavnssuvannvaieaiv nuaseuaqunagnsnsujonng
HARNIN NSERNWUUALAILAYUINIT N1TOBNLUUNTEUIUNIT NTUTINIAMAIN NITUSINIAUAAIARS
mMsUimslasinis msvdmsldgumunisianansufoanuesdns wagnsufdRnafionudsdy

Study of concepts, techniques and tools to design, analyze, and improve core
operational capabilities, and their application to a broad range of industries. Topics include
operations strategy, productivity, product/service design, process design, quality management,
inventory management, project management, supply chain management, operational

performance measurement and operations for sustainability.
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AY1UDIAUATHFAENS

7.213 Lﬂwgmam%ﬁ;ammﬁmﬁu 3 (3-0-6)
EC213  Introductory Microeconomics

(d@mSuinAnwiuenauATYgAEns)

unAauarnUsrendlinquirssgmansifentulgmiiugumaasegia msvinures
nalnsan guasiuazgumMuresiud nqufidosiuieiunginssuiuilan wofnssunissde dunu
M3HER MIrvunnaaudlunaafiinisusduauysel wazliauysalsuuuuingg Wisuidiou
Usgansnmmsdnasmminennsnisnaalunaaudsiuanysaiuaznaindue yuiifestuieiiunan
U9d8n19WER LarAUANLIAIVDINATN

(For students who are not Economics majors)

Concepts and applications of economic theories regarding fundamental economic
problems, price mechanisms, the supply and demand of goods and services, basic theories of
consumer behavior, production and costs, and price determination in perfect and imperfect
competitive markets. Comparing market performances in resource allocation, basic theories of

factor markets and market failures.

214 AsugAansunna ey 3 (3-0-6)
EC214  Introductory Macroeconomics

(dmsuindnwiuenauziATegAEns)

ANUNINELALITNSANBIATEEANEnS [mnenaslgynlumaasegaansunnin n1s
Auglausend ngunisiruasglausernminaenin aa1nn1sty guaIRkargUNILYeIY
Yeymnsinennu dgmRuionaziuile ulsuign1siuuaznsaddlunssne @y sn WISz Uy
\S9AY AANST1TEitU manaRunTIReUssna wagnstsundrTuanUAey Taudamsthdrii e
wiswgnaunmalUldlunmslesisdaaiunsainiaasugia

(For students who are not Economics majors)

Concepts and application of economic theories involving Macroeconomic indicators;
goals and problems in the context of Macroeconomics; determination of national income;
money markets, supply of and demand for money; Macroeconomic problems including
unemployment, inflation, and deflation, fiscal and monetary policies used for economic
stabilization; the balance of payments; foreign exchange market and exchange rate

determination; application of economic indicators to analyze economic situations.
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AY1YIEAIVUNIYN

#9.221 AWIDINWTITINT 1 3 (3-0-6)
EL 221 Communicative Business English 1
UsAUNeY: @w. 172 %39 1. 105
Wansinugnsieasnusanguiisniugsia WewSeundeslmindnwausald
awdinguluviunuesnisissiessheUssmeld mefnidunsiauidudunnuedowuas
Anugnedtunsldvinwensila n1sya n1seu waznslisuluntwdangy uenndiseinddaejaiu
msiaeshlavesindnuilunsdemsienwdnguluuiunvessmhsiassilssme
Bndne mdwsiinsfieadestunmsinssiatuargninaniinlddamtunsiinds 4 sinwe dnfnwdes
yhandludnuusfsuazngy SntsdnAnmdseddmsiinmzidieldanuiifegiiu nquinsgsia
naondutoyatideiieldainde lumsvhauildsuseumnednse
Prerequisite: Have earned credits EL 172 or TU 105
This course aims to develop students’ business related communication skills in order
to prepare them to use English in international business context. This course focuses on
improving students’ fluency and accuracy in four skills; listening, speaking, reading and writing.
Business related vocabulary is incorporated in the practice of the four skills. Students are
required to work individually and in groups. This course also requires the students to critically
apply current knowledge and theory in business as well as information from trustworthy

sources of media in completing both individual and group assignments.

#9321 N1W1DINGWTIFIND 2 3 (3-0-6)
EL 321 Communicative Business English 2

FuUsAunou: aw. 221

seiniiingusrasdiionauninuenenisdemsdugsiiivadoatunsgsia dusuwion
arundouliii3ouansoldnunsinguitelidusiunarihgsialussiuunud el
ﬁ@uuﬂﬁ@‘%au‘bﬁﬁﬂwmqmmé’aﬂqwﬁy’a 4 vinwe loun n15ila n1swa 138U wazn1slisulaegng
ONABILAYARBILAGY i’mﬁgﬂLﬁ:ummﬁuiﬂumﬁamsmmé’ﬂﬂqwiuizﬁuqsﬁﬁ]uwmma ﬁﬂﬁgazéﬂl,ﬁu
nstindusdwifiAendesdndie fiFeudesiianuiasnungy uasdeddnnuianundedeya
Adedeld Tafeninimguimenisudmsssiaiviuasiosnldlunisinuesefinsung

Prerequisite: EL 221

This course aims to develop students’ advanced business related communication skill s
in order to prepare them to use English in participating and leading international business. This
course focuses on enhancing students’ fluency and accuracy in four skills; listening, speaking,
reading and writing. The course also raises the students’ confidence in English communication

in international business context. Advanced business related vocabulary is incorporated in the

practice of the four skills. Students are required to work individually and in groups. This course
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also requires the students to critically apply current knowledge and theory in business as well
as information from trustworthy sources of media in completing both individual and group

assignments.

2.2 39180

2.2.1 3¥1L9NN158Y

2.2.1.1 3y envenu

211 pdamaaswazaian sty 3 (3-0-6)
FN 211  Financial Mathematics and Statistics

adAuazadnrmansinetestunsiu Tiun aanidosdu ndnmsmudsuasianauun
arutnasdu Melesginsannes urandaidesiu (gu ayius Ufenius Uinudidosy) mam
Afiivanyaniian (Optimization) wagimindiugu

Essentials of statistics and mathematics for financial applications; basic statistics, the
concept of risk and return, probability, regression analyses, basic calculus (e.g. introduction to

derivatives, integration, and integral), optimization, and basic matrices

N4.311  ANSUIMITNITHU 3 (3-0-6)
FN 311  Financial Management

Ftadunow: @aauladn (1) N9.201 wag (2) ne.211

mnAnuaznguinsuimsnsiuludednvesiansfifinnismmstudoundyly
anumMIniess nsuivInsRuieduduning wildu usrdiuvesdivediussqimenevesianisns
tedesflomanstunldlunmsumsaundng wiau uavdimveadvesns Anviluiddnvesnsth
Laasine 9 nensRuinldlunisimuassiusasnsdaaulalunsuimsRuumyuiew sUdngamu
GEunindlinuiow) meldinmeanuuiusuiararailiutiuou (Anandes) msfuslasiaiamuuay
dunANN1NSRUTivInza miﬂizLﬁu;gaﬁhLLaséfunwumf&uvgumﬂwﬁ LAYAIUVDIAIUDY LAZHT)
arsmsdulvl 9 madedulalunisdamduyu nmsdndulamnduninguuuaats uuAnduiym
FILNUTITUIAUIAVDIAINT

Prerequisite: (1) Have earned credits of FN 201 and (2) FN 211

Theoretical concepts of corporate financial management applied to resolve financial
problems and issues encountered by management in the real world of business; the
management of asset structure and financial mix; the application of financial models and
instruments on managing the assets, liabilities and equities, valuation, the costs of capital,
capital structure, capital budgeting under risk, leasing, the concepts of agency problems and

corporate governance
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N4312  Nsaemu 3 (3-0-6)
FN 312 Investments

Fdsduneu: aauldin (1) ne.201 way (2) n4.211

’“ﬁmiﬂimﬁugamﬁLLﬁ%’%aﬂummwmwﬁ AENTL BaUT waznsastereamth B
IndnsmaneuuuazANUiBInmsamulundnmIndifsasnguvdnning Jadurmundng
NARDULNLIAZAIIAEIINNsasUluvdnniNg

Prerequisite: 1) Have earned credits of FN 201 and (2) FN 211

Valuation methods for fixed income instruments, equity instruments, options, and

futures contracts; risk and return measurement of individual securities and portfolios, the

determinants of risk and return

14313 MISRUSEWINNUSENA 3 (3-0-6)
FN 313 International Finance
AuvsAuneau : @auleiu (1) N9.201 wag (2) n4.211 wag (3) A.212 %39 f.214

a

AusiUeerulun1suImInsiuinen1saniugnase ninaseng anniInaeunIe

LY

Lﬁ’iiﬁgﬁ’lﬁm%’izijﬂi%mﬁ FTUUMIRUIENINUTEWNA @auzy%lﬁuaxﬁﬂ @aﬂﬁﬁﬁzﬁulﬁaﬂmam
AMAsEIIUIEINA nalnvewmaInUIIsInuATENUsEmA Anudesndnuandsuiuns i
NansEvUsonsAdugsiaseniseme Bmsuimsenudedasldietesdlionansiuiivinza
UNUNNUDIDIANTNINITRUTENIUTENA 18U NBINUNMITRUTENIIUTEINA SUIANTIAN KAEUTIEN
NIRUIENINUTEINA

Prerequisite: Have earned credits of (1) FN 201, and (2) FN 211, and (3) EC 212 or EC 214

The financial management for international business and its international economic
environment: international monetary system, the balance of current account, the balance of
payment, the foreign exchange market; the application of financial instruments and derivatives
in the international financial risk management, the roles of international financial institutions,

such as the International Monetary Fund (IMF), the World Bank, and international financial

corporations
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N411  NTIATIwRoYIUS 3 (3-0-6)

FN 411  Derivatives Analysis

19 '

Furaruneu: @aulaivi ne.312

3

mmﬁﬁugmlﬁmﬁ’ué’zyaﬁ%amﬂmmﬁw (Futures/Forward) nSayiusidu Options way
Warrants Wag UmiyﬁLLaﬂLﬂgw (Swaps) #aRAUANTHLEN ‘1/|qwaﬂﬂiﬁmumwmmwmimaﬁﬁ N9
ponuuUnagnsvzauofsilsvieteatumuides

Prerequisite: Have earmned credits of FN 312

Fundamental principles of derivatives, including futures, forward contracts, options,

warrants, swaps, and real options, derivatives pricing models, strategies for speculating or

hedging

2.2.1. Ay¥enLasn

n4241  msudvsanudssdonaznisuseiude 3 (3-0-6)
FN 241 Risk Management and Insurance

IdAuneu: ﬁﬂﬁﬂwﬂgwuz%uﬂﬁ 2

a"’mﬁmgmmL?ﬁlmﬁaLLazmmlﬁwwmdmiﬁuﬁawLﬁmLLﬁqﬂﬂaﬁaiﬂ §3NWALDIANITANY
UssLamvasanudemeiitiniy Fausmsanudet Padusine Aiflasienisuimsenudsads
nénnsUsziufe anudidesiuresnisUssfufouusingg mavdmsssdnmauseiusodosiy
anmuwandonyangying dees isvgia uazimaluladifinasonisdidussnssuvesuitnuszdude
NaNszMUYBINsAsuuUatszuUM s LAy MItuveslandiilienumgsiauseiuse

Prerequisite: Second-year student status

Different types of risks and financial losses faced by individuals and organizations,
types of damages, factors affecting risk management, principles of insurances, basic
understanding of various kinds of insurance, basic insurance business management and control,
discussion of the dynamics of legal, social, technological and economic environments and
business activities of insurance companies, the impacts of changes in the global commercial

and financial systems on the insurance business
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N4.251  AaANIIEU 3 (3-0-6)
FN 251  Financial Markets

Antaduniou: TnAnwgug Ui 2

133U NI5UIANT UagRaIANISRL ANNELTLSeILUSANg q Ndkasonainnisitu
uleviemsidu Sammenide M3MuLaEAIUANEANITUMSRY MIYINNUTIRAAEY AAIANU LAY
PANANIRUTEHINUsEMA Unumuaz vt vesantun1siusing q Aeglulszmelne

Prerequisite: Second-year student status

Money, banking and financial markets; the effects of various factors on financial
markets; monetary policies, interest rates, regulations and controls of financial institutions,
money markets, capital markets and international financial markets, roles and functions of

financial institutions in Thailand

4281 MSUIMNITNTRUYAAR 3 (3-0-6)
FN 281  Personal Finance

FyUsAuneu : -

(adtfumbedsiniflimndnudu ne.282 nMsusmsanugeda ¢e)

nsmmuadivineninstulussiasdadinvesyana n13InvRukasawuldEuluni
#1199 88198 TEUUMENITINTIIIUNSRuBENgNABY NsduasulilinsosuuaziiRueanluamum
naUselevtlusnueinge agiuszdnsain nsidnldinsiinegraingay MadenBuagIawRuBRY
dyprassum Mg invesyanalifanioudennuauysaifinsiuinisuasdnlade
ns3dnldtuiiiogunin msindeutiuiis msldnarisliAana nasasuiisnsnausumsiudmsy
auARluINNBe ey

Prerequisite : -

(No credits earned from this course if FN 282 Wealth Management is also taken)

The determination of optimal financial objectives in accordance with various stages of
individual life cycle; personal financing and spending, personal financial planning and control,
savings and efficient investments, appropriate credit usage, personal tax planning, and income
tax payment, benefits of saving and individual’s quality of life: health care, leisure, free-time

productivity, financial planning after retirement
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N9.282  MIUSMIAILITIAS 3 (3-0-6)
FN 282  Wealth Management

IUIAUNDU : -

(alfumbeRninidlimndnenion ne.2s1 NSUTMINITRUEILUARS 698)

miﬂimﬁuqﬂﬁﬁ wﬁﬂﬂﬁi’mLLNum‘@?hu‘qﬂﬂamiamummwﬁim NITINDRTINANDULNU
LazANUAsIRTIENTININIRunguidaassiiuamu vdnmsdanguudnnindasu st
uIstsJawlu m'ﬁamu’luaﬁwﬁw%jwé MIUSEUNANITUIMINBINU m'iaNLLmumﬁstmqmi
elounnuilids 15Ann1sU3A Hitesiuade

Prerequisite : -

(No credits earned from this course if FN 281 Personal Finance is also taken)

Evaluations of potential customers, personal tax planning, life-cycle investing,
measurement of risk of and return on financial assets, portfolio theory, portfolio optimization,
investment policy statements, investments in real estate investment trusts, performance
evaluation of mutual funds, retirement planning, wealth transfers, heritage, donations, new

issues in wealth management

N4.331  NISUTTANTUNITIRY 3 (3-0-6)
FN 331  Financial Institutions Management

Fdsduneu: @eulaivn (1) na.251 uag ne.312

ANTUIMITUAZATINNITANUAISY Vasan1dunsRulaglanIzsuIAsWILeY N1TUSMSAM
essingg Andu N13IANITAURUNUUAZNITUSINTAN WA nsusMsAuNINSuasniiay ns
Uinsmlsuazduny melinsedgiuzuazanuiuas nagvdlunisnausumeiunsiuvesantu
N38Y LLuwmﬂﬂiLLﬁlﬁUﬁuvjaaﬂﬁ’Uﬂﬁﬁu

Prerequisite: Have earned credits of (1) FN 251, and (2) FN 312

Various aspects in financial institutions management especially commercial banks;
risk management, capital and liquidity management, asset and liabilities management, profit
and cost analysis, stability and investment strategies analysis, recovery plan of financial

intuitions
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ne332  Msudmsaude 3 (3-0-6)
FN 332  Credit Management

Awdsduneu: @oulaivn ne.311

AudffuarUszianvesdude mstmusvdninasinazulounglunslvduievesgsia
Msen aaumsituy wellelunemgilesinsandude mssmumaiusassannendefinise
Ju miﬂmimﬂﬂidmiﬁuﬁ mmw@mmsmiammumﬁ mif{']’mLﬁU%ﬁLLasmiLLfﬂmﬁﬁﬁﬁﬂmm sl
szuvdsznadeyalasnoninesitundiglunsinneiaude

Prerequisite: Have earned credits of FN 311

The importance and types of credit; loan decision processes of both corporate and
financial intermediaries; techniques for analyzing and evaluating credits, the determination of
credit lines and optimal interest rates, methods of evaluating loan proposals, debt restructuring

and debt management, computerized database systems in credit analysis

N340 N1sUISNMIsUsEAUIUNAAY 3 (3-0-6)
FN 341  Non-Life Insurance Management

Fadunew: deulaivn ne.241

Snuazarindedty Ussnnveseudemeiintusiningau muidsdienadelhian
asenil gatansUsedudodentsuimsnsdng warunumvesniasslunsanasugsiaussiuiuade
NM5UTNINITUTEAUABNTUTININITRY

Prerequisite: Have earned credits of FN 241

Various types of risks and damages of the property, liability insurance and reinsurance
business, the role of government in supporting the property insurance business, a relationship

between insurance management and the financial management of firm.

N9.342  MIUImMsMsUseiudiniagaunin 3 (3-0-6)
FN 342  Life and Health Insurance Management

Ftadunow: deulaivn ne.241

qiﬁﬁ]miﬂisﬁu%mLLaxqszm’lwmiUssﬁ’u%%LLazEjSUﬂWWTugtJLLUUGi’N"‘] Feulvvasnsusssy
Hadelunsinsanandevssfumsfansaniulss fusazmstedulnmeunumsiluszgndldlu
miﬁmimmLﬁaﬂﬁaﬁLﬁ@"ﬁuﬁ’uqﬂﬂauaxﬁqsﬁamsﬁmﬁﬁﬁﬂuﬁaLmuﬁﬁﬂummwLLNuWNmiLTm
dauuﬂﬁamsﬁmiﬂﬁammmzmmLﬁaﬂiuﬂﬂia&nu

Prerequisite: Have earned credits of FN 241

Life and health insurance businesses, insurance policies, the calculation of insurance
premiums, under wring processes, the indemnification, risk management for individuals and

businesses, personal financial management and investment.
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A9.351  ANFIATITINASIANTNN 3 (3-0-6)
FN 351  Fixed-Income Securities Analysis
Fyrdedunau: @aulaivn ne.312

As1a1sutiwaznalnsyinaurenatansasuilulssmalnewasiuaina lassad1eves

¥
[

psansnil mssruasmwgRnssiaIdss MssenuuURTIENIT MITeTgnsasviTiiEnuue
Fugou ﬂaqwﬁ‘miamuuazmsﬁmsmmL%"aamﬂmiamﬂuﬂdumwmi‘vﬁj

Prerequisite: Have earned credits of FN 312

Fixed income securities, the mechanisms of domestic and international debt markets,
fixed income instrument analyses, pricing, risk behavior, the security design, debt instruments

with complex structures, investment strategies and risk management of debt portfolios

N14.395  doRlAY M19NI15RU 1 3 (3-0-6)
FN 395 Special Topics in Finance 1

dsAuneu : @aulainn ne.201

USuyn wwada ndnms wlesdlomne uimnssy wnliufidfysasimunnsinifiuiaulad
Aendewnenisiiu dWewmwinsyuinimiwavadunnudalituindnulunsihouluewen

Prerequisite : Have earned credits of FN 201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Finance that benefit students’ thinking and future careers.

N4.399  NSHNIUATUAITRY 3 Anauegnsdos 200 Hiludluniangiou)
FN 399 Internship in Finance

Fwdadunew : @auleivn Ne.311 uag N9.312 war 915N AOUD IR

MsRmNEmLaInsaLarUsEaUsain s nuRsadieweusiiagnisduiuseney
FnTwmssnunsiuifiussavsamlueunan TasunszuiunsiSeus dndu susy uazUfiRauess
fumbenuiaensuuarsgluaeininnsduiitnAnwmanla wezniedvifiurey Ennusissiunudy
#1200 Fala)

Prerequisite: Third-year student status and have earned credits of FN311 and FN312

and approved by the instructor

A student internship of at least 200 hours in a pre-approved organization
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N9.421  NITIATIERTIBNIUNINITRY 3 (3-0-6)
FN 421  Financial Statement and Reporting Analysis
dsunew: deulaivn ne311
(adumheAnlmmnin@nwAne1ien Ue.413 T1899UNTRULEENTIATIZAIUNTRY §2Y)
\esilesing 9 dnsunsiinsizsimiensiiu Welilunisussifiurudifavesnagvsesdns
Fa¥alaganuanmsalunsiiils WewSeuieususeiuaudssdiiieites uasiiten1nnisainanis
Anlluay LLaxﬂizLLaLﬁuam’luamm?}qLﬂuﬁugmﬁﬁﬁ@ﬁm%’umiﬂwLﬁu;&aﬂ'ﬂ uazmsieTeiaude
Prerequisite: Have earned credits of FN 311
(No credits are earned if a student takes AC 413 Financial Reporting and Statement Analysis)
Various financial tools used in financial analysis for performance evaluations of firm
strategies based on profitability relative to risks, applications of financial analysis for better

prediction of future cash flows for valuation and credit analysis

ne.a22  nsnwanudululamenistiu 3 (3-0-6)
FN 422  Financial Viability Study

Fwdsdunau : aauldin (1) n9.311 waz (2) N1.312

iwsesfleuazinaiiain 4 Aglfidunagndlumsnuanuiululdvemnisiulamanisdu
wanuazdufuRtunsdniuaugsia nsUszdiuanuilululdvedasainmsludnuassne
s dulazanmslual msvenefanis mMsasuunudunindlinguiou erwaiiveslasins
LLazmiguﬁ;l@Iﬂi\‘imi naonIuAniInseULLIAnvesiteulfionalulllfads (Real Options)
TumsUszidunnundululdvestassnsamuszoreniing @ mstinfoavinlasenisdasaiiedimguii
SeuinUszgnd

Prerequisite: Have earned credits of (1) FN 311, and (2) FN 312

Various tools and techniques used in financial viability study; principles of and
practice in developing business plans, feasibility studies of projects including new projects,
expansions, non-current-asset replacements, project delays, and terminations of projects; real
options and evaluations of long-term investments, a group project on a business feasibility

study
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n4.423 miu'%m'imiﬁu%uqq 3 (3-0-6)
FN 423  Advanced Financial Management

AdsAuneu : aouldiv ne.311 uay Ne.312

mia%ﬁagaﬂ'wLﬁuLm'ﬁa]maimaf[fﬁﬂaamﬁ‘LLasﬂaﬁ'ﬁé’mmw%mimiﬁu%u’uqa ﬁ’jﬂmi%’mmﬁunu
wagn1samu wmsinwidunsusserendenrinsddnw

Prerequisite: Have earned credits of (1) FN 311, and (2) FN 312

Value creation using advanced financial management strategies and tactics of both

financing and investments; lectures and case studies

ne.424  NISNAYEUNT 3 (3-0-6)
FN 424 Investment Banking

Uedunou: doulaivn ne.311

wannsiazinallAnsNdvsufavessiavanning vdnnsasrayaaliiuianisuazgayu

a

IINMIAIUAINTT NM3ATEUNAINIT NMTUTULATETIRUUVEIAINIT NFYINTIBNU NMTIATIENTINT
WAENISLAUBUIENANNTNE Imaﬁﬁgqmﬂmqwﬁsﬁaﬁmmﬁ’ammﬁmqmi%’ﬂmimiLﬁuLLazmﬂUﬁﬁ’amﬂ
Uszaunsalfiietulussssinauaslulsemelng

Prerequisite: Have earned credits of FN 311

Investment banking business; principles of value creations for firms and investors by
mergers and acquisitions and business reorganizations; variety of investment banking activities,

debt restructuring, initial public offering, and venture capital; applications of financial

management and cases both in Thailand and abroad

ne.451  MIATIBYIRTIENSYU 3 (3-0-6)
FN 451  Equity Securities Analysis

deruneu: @oulaivn ne.312

NTIATIEIkarUTBEIuL AN TIE 59U LLmﬁmmﬁmwﬁﬁaé’a‘ﬁugm NTIATIEMATEFAI
NFIATIVRAAIVNTTULALNITIATIENUTEN N1sUsziliunAmmanninduuunishnannselaivan
MFAATIZIRAANINITUUToUTIBU MTIATIERMaNTNINEMIavAla MITIATIZAMENNSWILTIUTUM
nsUsEilunan1saiuuYeIngunannIng

Prerequisite: Have earned credits of FN 312

An analysis and evaluation of equity instruments; economic, industry and company
analyses, various approaches in security valuation: discounted cash flows, relative valuation,

technical analysis, quantitative securities analysis, portfolio performance evaluation
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N9.452  NITIATIINGUANTSNILaENISUTISAUNS N 3 (3-0-6)
FN 452  Asset Management and Portfolio Analysis

Fwdsduneu : aeuldinn ne.312

o uaznsUfiRvesn siansnquuannindadelvy nsasrengundnning ms
Uspifiunamasiiunuveandundnving mauimanduundnvingasanvil waimuinislmsiluns
Uvnsauning 19y Luudians Black-Litterman n5asuLuy Factor investing Az Tnedvnil
gathilindnulilideyasieannainnsiuiieairswuudasamansiulngldlusunsy Excel

Prerequisite: Have earned credits of FN 312

Theory and practice of modern portfolio management, portfolio construction,
portfolio performance evaluation, bond portfolio management, and new developments in asset
management, e.g. Black-Litterman model, factor investing, etc. Financial modeling using actual

market data in Excel program

19453 AITIATIZRLAZNISUTINTAUAIVNNTSEY 3 (3-0-6)
FN 453  Financial Risk Analysis and Management

FTanuneu: @oulaivn ne.311 wagne.312

UizmwummmL?immqmsﬁuvmﬂszmw 535UMATBINNUAY NITIATITRALEES
memsdufiesnnsuszau mstannudsadienSeuiisuiuulouieanudsswesionis wugiis was
wdasdlevnenisiudieusmsanudedifisesufiaenndestunlouermudes

Prerequisite: Have earned credits of FN 311 and FN 312

All types of enterprise financial risks and their nature; a variety of quantitative tools

in analyzing and measuring risks, approaches to manage risks in accordance with risk policies
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ne.454  AAINTIUNTEY 3 (3-0-6)
FN 454  Financial Engineering
Fwdadunew: aauldiv na.311 uay na.312
nsUszendldatinAnansiaraffTIniungein1ansiu N15eonkuUkAsTMUNER

¥

namsRudmsuwilmnianisduegaiassasndamusazdszauduu msfinvidunisane

[V 4

TuBesmsszynninssudsguuesvidnning ngumdnninduazngueyius msonuuundnning
mstmuasauazmsinanudssemdnningdlusainnsiulagligasnsduuuazlag iy
miaaﬂLLUUﬂaqméLﬁamiﬁmﬁﬂw%’wé ﬂﬂ’ﬁﬂi%f\]’]EJﬂ’]‘imV!mLﬁ%m'iU%Wliﬂ’J’mL?ﬁlﬁﬂ

Prerequisite: Have earned credits of FN 311 and FN 312

Applications of mathematical, statistical, and financial theories and modles; designs
and developments of financial securities,randombehaviorof securities, portfolios, and
derivatives; securities designs, determinations of prices and risk of securities in financial markets

using formulas and numerical methods; strategies for investments, diversifications and risk

management

n4.461 miﬁuizijizmﬁ%uqq 3 (3-0-6)
FN 461 Advanced International Finance

deruney : geulain ne313

paMMIRLIErUssmALarL NS s RuiiAedulusananisdu unasumuiigsia
annsaszaniuldnaaandnninduaznaraviaussinastme mMsuSmsmsiiuresianisti
5 duldun nsweinisamulaensinsamulungundnnindseninaseina nsinsenau
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Prerequisite: Have earned credits of FN 313

International financial markets, evolution of financial markets, financing sources from
international debt and stock markets; financial management for multinational corporations,
direct investment analysis, international portfolio investments, political risk analysis,

international capital budgeting and liquidity management
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N1471  uuuiaesadiiion1sitevnanisiu 3 (3-0-6)
FN 471  Statistical Models for Financial Research
Ftadunew: @oulaivn (1) n9.211 wag (2) 3311 uaz (3) N4.312
nsUsznamANdiusvesiul I sRulaglduuunaeuasygiin nsUseendds
wiswgifunlgasiawuuiasminstiu lngdudginsgikuumnnisalfing (Event Studies) lngld
fetnammnisalmimsiululssmalneyszney Weliindnwiluumidumsiidomamstuseluls
Prerequisite: Have earned credits of (1) FN 211, and (2) FN 311, and (3) FN 312
Basic econometrics and its applications on financial research; event studies using

corporate events in Thailand; research designs

ne472  mslugsiaEusunazgsiamaluladnisiu 3 (3-0-6)
FN 472  Startup Finance and Fin-tech Business

FtaRunow: aoulsdvn ne.201

LLU’JﬁﬂﬂWiﬁz\‘iﬁqiﬁ% Startup N133AMIRUYL Nsirua g s lvnukaziiule
wieluladfiiuUszgndlugsiansiu wagnswauindnsasilvsnanistu

Prerequisite: Have earned credits of FN 201

Conceptual and practical issues in a startup business development; finacing startups,
operational goals and growth; technology applied in a finance business; a development of new

financial products

Ne491  MSANBANIZITRINIUNITRUEINA 3 (3-0-6)
FN 491  Selected Topics on Corporate Finance

Frtadunou: @aouladnn ne311 uay ne.312

a ¢ 3 a A & o A A = o a
maeseiUssinudymmensiundulagiunieteaaniy Immiﬁaug%wau&m
cda X a N § v g 3 A A Yo = a ¢ a{' a & 9

WRNITUNLNATUITY e ldnsaifnyiduniasdisliinAne1iiaszs waziuaniUasuauAaLAUTINAY
Inefionnsdfaeuduivililddeaguiianmnauna waslianugndedudaininis

Prerequisite : Have earned credits of FN 311 and FN 312

Analysis of selected or current financial issues using case studies, guided class

discussions, and business presentations
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N9.492 MsAnwLamIEiFeanunTamY 3 (3-0-6)
FN 492 Selected Topics on Investments

Fwdadunaw: aauliiv na.311 uay na.312

msiegivssiulyviumsasuitdutagiunieFeaamy Tasnsisoudagviuen
wmmIaifiintuaie vieldnsdifnuidueiesdieliinfnuinsei uasuaniuBeunnudndiuganiu
Tneflonnsdfaouduiiunlnlddeasuiiammmauna uazilenugniedudainins

Prerequisite : Have earned credits of FN 311 and FN 312

Analysis of selected or current issues in the area of investments using case studies,

guided class discussions, and business presentations

N4.493  nsnwiamzEesdnuantunisitu 3 (3-0-6)
FN 493 Selected Topics on Financial Institutions
FsAuneu: @oulainn n9.251 waz Ne.312
mMseTgivsiudynisumsanuiliutiegiuvieseaany TasnsGoudasvduen
wansaifiAntuats videldnsdanuulueiesdelitnAnulinmedt uaswandsuamuAndiiusui
Tneflonnsdfaouduiulnlddoasuiianmmamna uasiinugniedudsinnis
Prerequisite : Have earned credits of FN 251 and FN 312
Analysis of selected or current issues in the area of financial institutions using case

studies, guided class discussions, and business presentations

n19.495  ITaRILAY N19NNSRY 2 3 (3-0-6)
FN 495 Special Topics in Finance 2
Fyrderuney : @aulaivn 19.201

US)1 WnAa #ann1s th3esdaaniy uinnssy wnldundrgiazsiauinsivdauaulad
WNPITBINTINNTHY WENRIUNINTTUIWALLaZLES UANNAR LUt AN lunsvinauluauian

Prerequisite : Have earned credits of FN 202

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Finance that benefit students’ thinking and future careers.
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N1.499  N1sAnuBasEn1aNITRuy 3 (0-0-9)
FN 499  Independent Study in Finance

Fwdsduneu: @oulaivn na.311 way N9.312

fuahdenanisiuiithauls wevdeiiannsansivasuld (Testable Hypothesis) fe
AULDY L%‘Uuimﬁm wazdiaszsdeyin \emeumanuegadusyuy Iﬂamﬁa%gammmédmm N3
Hnvinyenseusenuife

Prerequisite: Have earned credits of FN 311 and FN 312

Conducting a financial research with a testable hypothesis under the supervision of

an advisor; techniques used in data collections, data analysis, and writing research paper

2.2.2 39180156819

2.2.2.1 33 8nU4AY

np.311 neAnssuEUsLaa 3 (3-0-6)
MK 311 Consumer Behavior

1sAuneu : aaulainn nn.201

AnwunAnuaznquiag o eflazvhanudlawginssuguilan IﬂaLﬁawﬁm%ﬂsaUﬂqm
FuwIRaLUUA LAY SutiunguimadainewasngAnssumans TumslseingAnssuguilam
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NTANFIRLLa TausTIlngn s ngeindnuInewazuyseIneuUsegnaldlunisinm
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\adeyqyanwal Vet uaﬂmﬂﬁﬂmLLu’aﬁmLLazmwﬁé’mémLé’aﬁ?u auifunsieTzinsasunlas
yomgAnssuguilan Tnsionnzegadsludsnudia

Prerequisite : Have earned credits of MK 201

A study of concepts and theories being employed to understand consumer behavior.
Topics include both traditional thinking, which emphasizes psycholosgical and behavioral
theories such as perceptions, attitudes or social groups, as well as alternative theories from
sociology and anthropology, which emphasizes understanding consumer from social and
cultural dimensions such as a theory of symbolic consumption. This course also covers an

analysis of changes in consumer behavior, particularly in a dynamic digital society.
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nR.312  NIIANITAIIAUA 3 (3-0-6)
MK 312 Brand Management

Fwdsduneu : aeuleiu ne.311

Anvnthiuazanusuiinreuvesianisasaui Guduinisiauwaroondudll
mseenuuunTALA s lAldfnuLaZA e M TIALAN ’JNLLNULLazﬁmumﬂaQwﬁ‘mimmmmmw
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wieliinaudeglunanaldesnadadu

Prerequisite : Have earned credits of MK 311

The course will introduce students overall responsibility and tasks of a brand manager.
Topics include new product development and launching, brand design and architecture, brand

positioning, brand strategy and marketing programs, growing and sustaining brand equity, brand

audit, and brand health check.

nn.313  Meddemamsaaaiiionisiadule 3 (3-0-6)
MK 313 Marketing Research for Decision Making
Fwdadunau : aauldinn nn.311 wag Wu.204
MATNMIIAINNNYLNBBITNNIAaR Unfnwazlaiseuiianislideyaiuusenide
ilearadolauenside wagldiZouiBmsussiugunmussnuddeinunsiaudlateianain
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Prerequisite : Have earned credits of MK 312 and BA 204

The course views marketing research from a marketer’s perspective. Students will learn
how to provide a research brief to research agencies. They will learn how to judge the quality
of marketing research by understanding different types of potential research errors. The course
covers the types of research designs and the process of conducting marketing research with
special attention given to how to craft a good and relevant marketing research question.
Moreover, students will be aware of the importance of marketing research and learn necessary
skills needed for marketing research career. The content covers various research methods,
including qualitative, quantitative, and mixed methods as well as the data interpretation of the

research methods. Through a wide-range of hands-on individual and group assignments,

Page | 107



uno.2

students will have an opportunity to understand different research tools and their linkages to

marketing problems.

NR.314 NISUTMIHERSILATUINS 3 (3-0-6)
MK 314 Product & Service Management

FUsdurien : aeuldiv ne.311

Anwnfannudfty uuvne uaznagvdiieafunsuimsndnsiasei/ uinsvesgsie tneEusu
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Prerequisite : Have earned credits of MK 311

A central theme of the course is that studying theoretical foundations and practical
application of product & service management. The course starts by understanding unique
differences between product & service that require distinctive marketing strategies. Business’s
relevant environment (e.g., customer behavior, government policy, and advanced technology) is
also examined to gain an in-depth understanding of opportunities and challenges for creating
business model, developing product & service, establishing creative marketing strategies and
activities, as well as sustaining product & service excellence. The course provides broad issues
in product & service value creation in businesses. Also essential is the course to study key tools
and elements (e.g., business canvas and service blueprint) for product & service quality
improvement that leads to customer's satisfied experience, loyalty, and value. Topics focus on

product & service theory, strategy, practical implementation, control, and ethics.
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NR.315 NISUIMITTIALAEMTESNanlsnan1snann 3 (3-0-6)
MK 315 Pricing & Marketing Profitability
FdsAuneu : @oaulaivn nn.201 Lag U.202

1w

noeg Nagns warisnisnenmnaadaeiiieassmlsnvansauiuaniunsainisudet

v v

wardszinvuansiue nga1adanduyu auts vienuaduslaalasu NillleglianudAgyiv

<

o

nMsUszdiuuAfifuslnalésy msUszinamasEamduresgUasdnea malinszigadumu
M3t mLATIATissumANgLgNAN msmemaudiifanuidonleey N13MNUATIAINGUNERS D
msesAuuUEavEy udu

Prerequisite : Have earned credits of MK 201 and AC 202

The course introduces students to theories, strategies, and methodologies in price
setting for profitability in accordance to market situations and product categories. These
methodologies include cost-based, competitor-based, and customer value-based pricing. The
course will mainly focus on value to customer, price elasticity of demand, breakeven analysis,

price segmentation, pricing interrelated products, pricing product assortments, and dynamic

pricing.

NM.316 NIFUINITIBININITINANMUNG 3 (3-0-6)
MK 316 Distribution Channel Management

10sAUneU : gaulaivn nr.201

wnum uasdesninvessrutemamsdnsiminensuuusafwezuuvattlnl - waznsvh
AUnlaNIsyINNIstemnanIsIndreiunagnsn1snan myeseitadonianiseannd
WasuwUas uazn1seeniuutesmansinsmiediiiussdnsamuasUsyaninalunsumsiaiotng
mMsdadmitng mstmunnagnsivnzandniunmsdadulamansmanslutesmaanssedu  Lile
maldiUssumanIsutsturesensmsdasiving saaduunumaindnlugesns  aua wa
Anutaugslutoma nsaiausegels wasmsuszanuanuduius lunsaiaiusing n153nnis
$udn eawgmslianuaulalunsian amvas wevUssdumalutesainsdnsmneinan
AUSLAALATARIATINY

Prerequisite : Have earned credits of MK 201

A study of distribution channel systems for traditional and modern trade, their roles,
constraints on their management, and their integration into marketing strategy. Analysis of
dynamic market factors, design and distribution of channels for effective and efficient
management distribution networks, and strategic deployment of multi-channel marketing
decisions to gain competitive advantages. Focus is on the roles, attitudes, and behavior of
channel members, dimensions of channel power, management of channel conflict, channel

incentive programs, coordination of channel relationships, and management of indirect
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channels. Particular attention is paid to the development, control, and evaluation of a

distribution channel in both consumer and business markets.

nn.317 mi?’iamimimmmLL‘U‘U‘gimmi 3 (3-0-6)
MK 317 Integrated Marketing Communications

Fwdsduneu : aauldin np.312

heARTInfiianuvanranevesuilanlutiagiu saeasuanuimthimameluladmanns
doans 5’61@33@1@ﬁmé’ﬂmaﬁmﬂfﬁamiﬁdaaiﬁﬁﬂﬁﬂmL%ﬂiml,mﬁ@ MANN"T UATILIMNANITADENT
NIIRANALUUYIUINIT \ioneulangnanisnann Lﬁlﬁlﬁﬂﬂi@UﬂqmﬂaQWémi@@ﬂLL“U‘Uﬁ’]'i ATUIMS
duiauUsuTosulaiuaroanlal sufamsUssiiuna Inedfugiuanenud-laduslnauas
AU AL UTUARUATABLANIZNITIIFILAUINNNITAAIAVDILUTUA

Prerequisite : Have earned credits of MK 312

With an increasingly diverse consumer lifestyle and advanced communication
technology, this course is designed to develop concepts, principles, and approach of integrated
marketing communications in order to answer the marketing challenge. The content covers
integrated marketing communications plan in terms of message and contact point (digital and

physical) integration, and evaluation, based on the understanding of consumer and brand,

especially brand positioning.

7318 NAATIEInINsaIaiionsindul 3 (3-0-6)
MK318 Marketing Analytics for Decision Making

A10sAUneY : @ouleivn Nr.312 waz Ne.313

msAudu maiu waensdnwdsudeyaranglusarnisusnasdns Semnesmieiayavun
Tvgflulanddvia ethundisgiaunsuisdeyaidsdnnisnisnann neuthunyssgndlflumsdadula
NNNITRAIATUAILAN 9 819 AITINATNUINNNITAAA MsReTIANARST M3idenasstem
A59RNUNY miﬁmumLLmumsﬁamsmﬁmmmm‘ugimmi Hudu

Prerequisites : Have earned credits of MK 312 and MK 313

The course introduces students to various data search, data collection, and data
preparation techniques. These data include both internal and external data as well as big data
online. Subsequently, students will learn how to analyze these data to uncover marketing
insights before deriving data-driven marketing decisions in the areas such as positioning, pricing,

distribution, and integrated marketing communication.
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N9.319 NagNsNISHAINAIYEA 3 (3-0-6)
MK 319 Digital Marketing Strategy

Fdaduneu : aeuldinn nn.312

nEAvINagNEMsIaNARaTa fosnslimindnwidilafedumainAnfofunalulad
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Prerequisite : Have earned credits of MK 312

Digital marketing strategy course is to educate students to understand how to applying
digital technologies to craft marketing strategy in responding consumer and business market in
digital era. The content of this course contains four parts that are issue and challenges of digital
technologies in marketing competitive landscape, leveraging digital technologies to gain

competitive advantage, digital marketing strategy formulation, and designing metrics to measure

the success of digital marketing strategy.

nR.411 nseanasiieAusd 3 (3-0-6)
MK 411 Sustainability Marketing

Fwdsduneu : dnfAnwigiusl 4 wazaeulaivn ne.312

N13UIMINIAAINMEAUTURATOUADLATHSNY Aandou uardinudIusi Budenis
oduneliymansansenuiBsavyeansdidussiauaznisnainily fausefmauivewaslasians
nstdgnisuf iRgramnssilugail 4 vedlan andudadnwimeeenlnetheuiuinreuvesssia
sofinuuarnsiaoeadBuinduiiuguwesthmneddlunmstannagrdmaudeiuns
mMsmaeiiuRinveusiensanuansynuBsaunieslufuifiuyaruas e sl ddauidongy
f19q LoudsBuressruuasgia svuuiing wardsaudiusiy venininndsidiaruddyse
nsuilaregndiiufsrufinisnaiaiioannisuilon uassrseunguisnstinismanaludseyndld
AuauvesesAnsiflatitmnegmissarls uazAanisiitedeen

Prerequisite : Forth -year student status and have earned credits of MK 312

This course is a study of marketing management with responsibility to the economic,
environment and society. The course starts by discussing the adverse impact from conventional
business and marketing practices from the past towards the future, especially in the beginning
of the world's fourth industrial revolution. To ameliorate the situation, corporate social
responsibility (CSR) and sustainable development are employed as a foundation and goal to
develop competitive marketing strategies based on CSR to lower the negative impact while

creating higher value to the environment and stakeholders. Also important is the development
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of the means to enhance sustainable consumption, including de-marketing. This course also

includes the applications of marketing for not-for-profit organizations and social enterprises.

nM.412 mw%mamamimmm%uqq 3 (3-0-6)
MK 412 Marketing Management Capstone

Fwderuneu: Unfnwgiusl 4 Jvnennisnain  waz aaulednn ne.312

FTvEEnANAnNINNIsAaIRLaglENLBINAENSN NI TAAIALALBIATIN eAndums
a¥rsmnudilsliuinAnvinesddssnausneg menseanaiulnesssumaudiinudenloandu
SunfliduiRenfulasiialdaunsadontesiissuisduusnasnaniuld dnfnuazdosimgud
AR 7ldEeunudlumedndug ﬁwmL%EN%’@EJLﬁaa%fwﬂaqwémqmsmmmiﬁf'fuaqﬁﬂisuamu
IFoeradenlouariiionnim ﬁfﬂﬁﬂm%‘[fﬁmqa%amﬁéfm%u’[,%aqgu‘ﬂﬂﬂiuﬁwﬁu%y’wme]ﬁuaqmi
UslnaduAuazusns (Consumer Journey) Wunseulunsiasiest lnetin@nwavdesaidnsainema
ENSVNINITAAINATG I¥eghamanyaumaaniis Consumer Journey Lilefizdsrududuazusnsil

1 A

auAnnilenauisiilituguilnalusan tneflunneidortuduiansofiazasayadmegsialii
asAnsvenulgogadaby

(Marketing major and forth-year student status)

Prerequisite : Have earned credits of MK 312

This capstone marketing course takes a holistic view of marketing strategy. It provides
students with the understanding of the inter-connectedness nature of all marketing elements.
Students are expected to link different marketing concepts and theories and combine them
into one coherent unified marketing strategy for a firm Through the use of a comprehensive
consumer journey framework as the core analysis tool, students should be able to develop

meaningful marketing strategies throughout the whole consumer journey to deliver superior

offerings to the market while capture a sustainable value for the firm.
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2.2.2.2 3y 48N

n9.321 MsnaindmTuRUsznaunis 3 (3-0-6)
MK 321 Entrepreneurial Marketing

Fwdsduneu : aauldinn np.312
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Prerequisite : Have earned credits of MK 312

A study of key entrepreneurial marketing theories, concepts, and strategies that can be
applied to both established and new ventures operating in fast-changing, volatile business
environments. The course begins with a discussion of the evolution of the interface between
marketing and entrepreneurship and continues with an exploration of the underlying elements
of entrepreneurial marketing. The main emphasis of this course is on how to proactively
identify, evaluate, and exploit market opportunities in order to acquire and retain profitable
customers. The course also puts emphasize on the concept of effectual perspective of
entrepreneurship. Through a series of hands-on case studies, students will learn how to
formulate entrepreneurial marketing strategies using innovative approaches to risk management,

resource leveraging, and value creation.

nM.322 MIUIMINITAUEN 3 (3-0-6)
MK 322 Retail Management

FwdeRunieu : aeuleinn ne.311

ndnnsuMINIsUan enudnlademgfinssudeunsnsuredy ieruuanagninisén
Uanuazdulszaunmananadunisiuaniiiiussavsnm iilesesumsdnuaniei i itdnuos
ooulevi (On-site) saulatl (Online) uazUswauuszay (Omni Retail) lomaseunqumsdonsiiaing
Hudan madnesdnisuaznsuimaninensuyed mevhanndlaFewndsgumuiiionisdn
MIAUEN NMTauRLEINIALAY sTuumsinde marnunsaeUdn saenaun1sdalskng
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Prerequisite : Have earned credits of MK 311

A study of retail business management, shopper behavior and market competition to
determine effective retailing strategy and retail marketing mix, in order to compete in the retail
business, covering on-site, online, and omni retail. The content covers location selection,
organization and human resources management, supply chain for retail management,
merchandise planning, purchasing system, retail pricing, and promotion program, as well as

store management, store design, store layout and product display.

NM.323 NSUTISNUVY 3 (3-0-6)
MK 323 Sales Management

wtduneu : @aulaivn nn.201

AnwunAsvesnsuimsnuneiivuaiefilddoyanelunaraeusnuntiglumsiieszs
amumanl warlifoyatiadenmninuas Ui snunusastvuanagvsnseiiteadsanimela
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UIMsnugegsliatesssunglanIsimalulagunldognsng ay

Prerequisite : Have earned credits of MK 201

A study of the modern concept of the sales management that requires internal and
external information for situation analysis and also using both qualitative and quantitative data
in order to plan and determine the sales strategies to satisfy target customers and purchase
decision. This course also studies how to build an effective sales teams and ethical sales

management under the proper use of technology.

nM.324 NSAAIATINT 3 (3-0-6)
MK 324 Business — to — Business Marketing

dsfuneu : @euldiy ne.201

wnAnuaziumslumsiiiugsiansmaingsia ruuandauazaindenlesomaingsna
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nsUsEluNaANUNgIeIIMIINIIRaa  Msaseanuiitnelalvignd uagiderimivesnisnaingsna
Prerequisite : Have earned credits of MK 201
A study of concepts and practices in business-to-business (B2B) marketing and how it is
related business-to-consumer (B2C) marketing. Topics include B2B market environments,
procurement, business purchasing behavior, government buyers, marketing opportunities,

marketing strategy, product development and management, business marketing channels,
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customer relationship management, marketing communications, digital marketing for B2B
business, sales management, selling techniques, pricing and negotiation, marketing evaluation,

customer satisfaction, and vision in business-to business marketing.

nR325 N1IAaAgINanwIwastuLile 3 (3-0-6)
MK 325 Sports & Entertainment Marketing

Ataduneou : aauldivn nn.201

WAn 8NN3 nagnsnIRaIavesgsiafwIkaz T lluRssiadunilissiaiuas
Tuiinduedasdionenismain nslnszinanisnann m'ﬁﬁmumﬂﬁjmqﬂﬁ%ﬂmms mimﬂﬂaq‘wé
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Prerequisite : Have earned credits of MK 201

Concepts, principles, and marketing strategies for sports and entertainment business as
well as other businesses using sports and entertainment as a marketing tool. Major topics
include marketing analysis, target customer identification, strategy formulation, and marketing

program evaluation.

NM.326 NIAAIATENINNUIEINA 3 (3-0-6)
MK 326 International Marketing

wTduneu : @auldivn nn.201

nsAnILLIANAR FBnsduiugsiasnunmsnainserinsUsemea Sssaufis mathiduas
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widntu Meieseunqunsvhmudladsiiguiiaadosmsluamasiisssmeaiaziianudonis
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iaUszina nfAnwiasasdilannudenlsssevindunndoulunsiiiugsfiese i seme
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Prerequisite : Have earned credits of MK 201

A study of concepts and ways in doing international marketing including exporting,
importing, foreign direct investment, globalization and factors affecting international marketing.
The course covers how to gain consumer insights across international markets and translate
them into appropriate marketing programs. By acting as an international marketing managers,
students should be able to understand the linkages of the dynamic international environments,
international opportunities, and international marketing strategies through assignments, case

studies, and group projects.
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N9.327 NISAAIANITLNYAT 3 (3-0-6)
MK 327 Agricultural Marketing

Audsduneu : gauleivn nn.201
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Prerequisite : Have earned credits of MK 201

A study of industries and agricultural market structures as well as competitive in the
market and impact of socio-economic system, government policies, technology for agricultural
products, including other business factors that affect to design business model and determine
marketing strategy for agricultural products. This course emphasizes marketing value creation
and ethical brand building in order to respond needs and satisfy the target market and create
competitive advantages for agricultural products as well as develop their agribusiness potential

in the worldwide market under the proper use of technology.

NM.395  WTaNLAY 119N15H89 1 3 (3-0-6)
MK 395 Special Topics in Marketing 1

wdaduneu : dnAinwigiuel 3 Jvnenniseana vise 919138 AeUR YR

USuaun wwifia ndnns wlesdioianne uinnssy wnliufidfyuasiannsinifiviaulad
Aendemnenisnann Wewaunnssuiuimisaziasuanudalituindnwlunmsiandluewen

Prerequisite : Marketing major, third-year student status or approved by the instructor

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Marketing that benefit students’ thinking and future careers.

AN.421 MsUSMSToaIImMsTasvienuuLdenles 3 (3-0-6)
MK 421 Omni-Channel Management

Fderuneu : @aulaivn nR.311 uag nn.316

UNUIMTBITTUUNMTTRS s uudenles n1sUSulasussuutosmensinsminenuy
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Prerequisites : Have earned credits of MK 311 and MK 316

A study of Omni-channel systems, their role and how to make the transition from the
Multi-Channel systems to the Omni-Channel systems. Focus is on the differences between the
systems of Multi-Channel and Omni-Channel distributions, as well as designing and managing
the Omni-Channel to respond with the lifestyle and demand of customers throughout the
customer journey. Specific attention is also paid to the development, control, and evaluation
of Omni-Channel distribution in both consumer and business markets, including the key
challenges for the firm to set up Omni-Channel distribution such as the investment in logistic

and systems.

nn.422 mﬁ%’amamimmm%uqa 3 (3-0-6)
MK 422 Advanced Marketing Research

tdunou : aauleivn Nn.313

miﬁﬂmmﬁa‘ﬁ’amqmmmmﬁgﬂw‘ﬁmmmw WedSunal wagmsvinddeuuunas 61unnsvin
Tassmsids  mavianudlatoyamansmaminuunastoyavansussian wu dedsauseulat
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N137lATINITITENNIINAIAVIRTY  InaaandsliinAneanunsoadnelasansiaenienisnain
naunngdls sfsennsadlanarUssidiulassnmsidomensnaiavesduldiueged

Prerequisite : Have earned credits of MK 313

A project-based marketing research course adopting qualitative, quantitative, and mixed
methodology. Data used for different types of research projects are from various sources, such
as social media data, actual and past consumer behaviors, survey data, observation, etc. The
course emphasizes on hands-on experience of the full marketing research process. Students are
expected to conduct a high-quality marketing research project and to be able to understand

and critically evaluate the work of others.
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N9.423 NagNsNISHAN 3 (3-0-6)
MK 423 Marketing Strategy
Fwderuneu : dnfnwngugd 4 I nennisean uasasuladvn ne.312
Wumsfinwinszuaunisdndulanianseanalussaunagns lagldinudraemisnmseaiadu
inseslelin@nunlfBousnszuaunslumsimunnagnsnmsnain Masifunagnsludafoa
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%ﬂiamﬁﬂmiﬁ’muﬂL{]mm&luammqﬂismﬁ mﬁmmdﬂa;uqﬂﬁﬁ msﬁmumﬂdmﬂmma LAENIIIN
AURLININITAAIN NITHAIUIAUATI LAz NTIMIUUTZLIVINNITAAIA

(Marketing major and forth-year student status)

Prerequisite : Have earned credits of MK 312

An intensive capstone course, using marketing simulation to provide experience in
strategic decision making. It addresses marketing decision process at a strategic level including
marketing goals and objectives, segmentation, targeting and positioning, new product

development and market entry, as well as management of the marketing budget.

AM.495  TTBNLAY NINISAAIA 2 3 (3-0-6)
MK 495 Special Topics in Marketing 2

1

et : dnfinwigiugl 4 Fenmnain vise 913138Rae U

USey1 wundn mdnns wdesdiaanng uinnssu woltufiddysasiaunmslnifauled
Aendewnnisnann Wewaunnssuuimisaziasuanudalituindnwlunmsiadluewian

Prerequisite : Marketing major, forth-year student status or approved by the instructor

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Marketing that benefit students’ thinking and future careers.

NR.A99 NISANYIDATENIINITNAN 3(0-0-9)
MK 499 Independent Study in Marketing
Fdaduneu : dnAnwigiuel 4 yenn1snann vive 9131385 aeUDULR
mdelgmvterndeiiiaunanmsaalagindnwiaivinnseaaniglinisaiunugua
wazliduugiwesennsdivinuinluduasseussanasussinguindmmanismans
Prerequisite : Marketing major, forth-year student status and approved by the instructor
A study of marketing research on an individual basis. During the course, a student
conducts research on a particular problem or topic in marketing under the supervision of an

advisor with focus on ethical, professional norm in marketing.
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2.2.3 3P 1aNTTUUEITAUNALNBNISIANIS

2.2.3.1 3y 8nUenu

36.311 LLmﬁmﬂ']iL?uauiﬂiLLﬂiuﬁugwu 3 (3-0-6)
IS 311  Fundamental Programming Concepts

Funounsimundiugndds wedauaseiesdiodniuaiunetunouds (algorithm) v
n33n2 (logic) ﬂ?ﬂiﬂﬁ?ﬂﬁﬂﬁ’]ﬁbﬂ WU Flowcharts, Pseudocode, Activity Diagram tJufu faegna
lassase lwensal EULLUUEU@&U%I&JMW%&Lﬁamwﬂmmiﬁwﬂu (control statement) FuUs Iyl
warsifiun13enae (operator) 283N wlUIHNTY (programming language) A ilan1wmild
aﬁuaquﬁgﬂmsﬁﬂﬂmﬂimL%aﬂismuﬁwé"a (Procedural programming) wazn15¥lUsHNTUT S aULdA
(Object-oriented programming)  Anvinwrmsliinaliauaziniadiodmivesunetunouiivianssny
aneludiuynds wagmsasdugnddsdmiuszuunuiiiessna (Business application) fea1w
IﬂiLLﬂimﬁﬂﬂﬁl’]’JﬂzﬂugﬂLLUUﬂ’]iﬁWIUﬁLLﬂiML‘?ﬁdﬂizU’JuﬁﬁgﬁLLazmiﬁﬂ‘UiLLﬂﬁmL%QSEJUL%?W

Study the process of develop programming procedure. Technique and tools to clarify
algorithm or logic; for example, Flowcharts, Pseudocode, Activity Diagram. Structure, computer
grammar, and command form for controlling the program (control statement). Variable and
operator of programming language that supports both Procedural programming and Object-

oriented programming by using business application.

58.312  Y1INTINNGINI 3 (3-0-6)
IS312  Business Intelligence and Analytics

FtaRunow: aoulaivn a.201

LWIAANTEUIUNT F5n15 wadla WazedAUTzNouveIdIINTBmMNGINY  AuANYMELaEN1S
nuveamaluladansaumadmivvesinnsomisgsialunnssavuimsuseneulume adadeya
(Data warehouse) imilastaya (Mining) Big data WioesuadeUszavsnalunsindule sauviednenm
Tunsuasturesodnng

Prerequisite: Have earned credits of 15201

Business Intelligence concept, framework, technique, methodology and components.
Study characteristic and process of Business Intelligence such as data warehouse, mining, big

data for management support, effective decision making and competitive advantage.
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56313 msdamsuazmalaladnsdeasteyamslnadmivgsia 3 (3-0-6)
IS 313  Telecommunication Technology & Management for Business
wnAefiuguresnalladmsdemsnuiuatetisneuiumesuazmsliiniotisneuiaumes
Wieatiuayunisldiungsiauasileidiunagnsmisgsia wwdnnsviiduiedetns msldmelulad
iwsothereufiunosuarmalulaBnsdemstoyanslnaluaninuandeuomisgsia sk Ussiiu

(%

wdnfiddysionsdanisiaietie

This course introduces fundamentals of telecommunication technology including
computer networks and the use of computer networks to support business applications and
business strategy. Topics covered include concepts of networking, the use of
telecommunication and computer network technologies in business environment and key

issues in network management.

58314 syuuguteya 3 (3-0-6)
IS 314  Database Systems

n1s¥ansteualugULuuBsduus (Relational) 1333mg (Object Oriented) Wag Entity
Relationship mm?luﬁwﬁ'auua Relational Algebra wag Structured Query Language NSUAAINARNG
lugduuunm (Graphic) lngldegrmnagsiauagseauanudutdouluseaunans (Seus Distributed
Database lusssuilossiu

Course covers relational, object oriented, entity relationship models; Query languages:
relational algebra and structured query language; represent data in graphical form; and basic

knowledge of distributed database. Medium complexity business cases will be applied.

54.315  NTIATIERIZUUATAUWA 3 (3-0-6)
IS 315  Information Systems Analysis
FwdeRuneu: geuldiv 5a.314 uasindnwignued 3
unumvesininzisEuUmsaumA  psdamd Finue uazesserusTadivaels
e Uszauanudisaluinndn. nseunndauasiimanieifioszylymuazmdneu
dufuuitymlituesdnsgana wu msliumAnidsssuy Dusu wdnnadessuiolnnesiuay
U%"U‘U§ﬂﬂ3w’auﬂ’1§ﬁ’m’mm\‘iﬁq‘§ﬁ% (Business process analysis and business process improvement)
FumeumpInsTUILMINRUISEUUESaUNA  Aanssudidesiluusasduney  dnjudn (input) way
Nadws (outcome) vosusazianssulunsazduneu wuiAn (approaches) szideudd (methodology)
wazmafiasngg (techniques) dmsumswaussuudaduiisensuiulaeiluldndn naonau
gardwIsinsaeloniag dusunisannsEuL Wy Computer Aided Software Engineering(CASE)
ua Integrated Development Environment (IDE) usiu Tnetiusismenguiuagiinu foRlmindnw

ANUNTOMINTOULUIAR 35015 1ENNS BuIAR s2deUds wialle wagiesesila CASE Tunsiwsie
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svvuasaumadiodariuaunulasinswardernuannudenisseuuasaumaszuulassuunils
Wisumhesanulavinesunisld

Prerequisite: Have earned credits of 1S314 and 3th-year student status

Role of system analyst, knowledge, skill, code of conduct. Concept and analytical
methodology for identifying problem and solution for business; for example, by using system
concept. Learn basic concept for analyzing and improving business procedure. Study renowned
information developing procedures: input and outcome, approaches, methodology, techniques.
Software and tools for system development; i.e., Computer Aided Software Engineering (CASE)
and Integrated Development Environment (IDE). By applying both theory and practice, students
are able to plan the information system project and specify information requirement for any

system.

54316 nseanuuukazUsultszuvansaume 3 (3-0-6)
IS 316  Information Systems Design and Implementation

FsAuneu: @oulain s8.311 uay 54.315

FumeumMsThuwazRInTIITFe i fiesenuuy a3 warsvuuasaunAlUldHAana
Tuwsazszdeuds (methodology) néng Fadufivensufulaeialuluivndn wusAn(approaches)
wdnmsuazimaila (techniques) siney dwsuniseanwuUandnenIsuTEUY BoNRUUSTULLASOT 6T
sesfumsinuvesssuy eenuwuuimUssauiugly PONLUURIUSTAURUTTU AN TaUmNABY (System
Interface) aamwumﬁmLﬁuﬁa;ﬂaﬁy’ﬂugﬂLLUU%@m%gaLLazgiJLLUUﬁ'uG] paniuulUshnIy
aamwummﬁumﬂaamﬁaLLamamgﬂéfaqsl,umsﬁwmﬁuaﬁwu SATDENKUUNNSNAGEUNNSYNTY
YBI3¥UU MaenIuNIInTdemvuauinyuymanaAliavedsyuy MIYINITNARBUTEUUMEIENIS
f199 uazmsdnienatsusznavszuy Taeiuimgquinasnistinufoalransaussgndluuian
WENNITORNWUU Waswallasee d1msunsesnuuy Saufuidesiiones wu CASE way IDE usu
Wleasasuuuszuufieaniuy savsiaidernunnudnuasmanadavessruuasaumaszuule
szuunil uazadsesdUsenoudiusine vesssuuiilidulumudernunnudnuasanadas
vaaszuuiidavinle

Prerequisite: Have earned credits of 1S311 and 1S315

Study procedure and activity for designing, creating and implementing information
system. For each renowned methodology, approach, principle, technique for designing system
architecture, network, user interface, system interface, database and non-database storage,
computer program, security, and integrity. Further, design for testing the system and specify the
system specification. Testing the system by using various methodologies and preparing system
document. By applying both theory and practice, students must apply concept, principle, and
design technique with tools; i.e., CASE and IDE to build system prototype, specification of the

system and build other factors to meet the specification of the proposed system.
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38.317 mm‘ﬁumﬂaaﬂﬁsLLaxmimwﬂmwumiaumﬁ 3 (3-0-6)
IS 317  Information Systems Security and Control

anuidssioniintuiussuuansauwme ﬁgqmmL%‘mﬁlﬁmﬁumﬁﬁwLﬁmmmm@ﬁmmasmi
UfuRnsssuvansaumalugudaouiames Wsunsudssend g1udeys ssuuUfuiansnasens wag
STUUATOUIEARNTIMES muﬁammﬁumﬂaamﬁaLLasmim‘uQmﬁaﬁaﬂﬁumwmﬁmﬁmrﬂLﬁmsﬁuﬁu
sTUUATAUMATI 115 NYINELaEITEsTILIATesiUTE LU SAIMe ?Jﬂﬂﬁﬁﬁmiﬁmﬁgq
miﬂw@mzuuaﬁaummﬁyméfu

Risks associated information systems and how to mitigate these risks which comprise
top management and operation in computer center, application, data base, network operating
system, and computer network. In addition, the course will introduce introduction of IT
standard, law and ethics. This course also introduces fundamentally practical experience on

how to implement controls in information systems.

76.318 %U‘UﬁﬁauL‘VIﬂf;ﬁumsL‘EULLa3miﬁ%ﬁL‘ﬁami’nﬂLLNuw%meﬂiaqﬁﬂi 3 (3-0-6)
IS 318  Financial and accounting information systems for enterprise resource planning

wnAntouieafusruunTuRuninensesdng (ERP) n1sldnuastusaierilddng
ANUFUTZUUNITINLANUNS NN TOIANT LLazﬂizmumi‘m\ﬁﬁﬁﬁ%awﬁwﬁmum&qsﬁa wu 519le
579978 warn1swan [Wudu ﬁamﬁqmm@mLLazmmﬁumﬂaa@ﬁaLLazm‘smuamizmumimqqiﬁﬁ]
wietestumnudss AnufuRifertunisivunnisiinuvesiiuls (configuration) SgUunIs
Nuuuningnsesrnsiitelranusaldaussuuludeeduls

Fundamental concept of ERP system, funding information systems, business processes
such as revenue, expense and production. In addition, risks associated with business processes
and security and control related to mitigate those risks. This course also introduces

fundamentally practical experience on how to configure core functions of ERP systems.
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58319 gsheddnvisednd 3 (3-0-6)
IS 319  Electronic Business

Jurarunew: @eulaivn 5@.201

AuddyuarAnAveNIiBianvsednd Ussinnuarlinavesgsiedidnvsetind iugiu
mameluladiiatuayunsvingsiedidnmsednd  wavmssnwanudasads szuunisdssiiy
ngvneAgtesiugsiadidnmsednd msnauuBsnagnéiievhgsiadidnnsednd nsiamnn
ulgdifion1svhmdedaidnnseiind n1siana fnnnu uagdieseiussaninanasUssansnmues
Wuledmndisgdiannsetind

Prerequisite: Have earned credits of IS 201

The importance and value of electronic business (E-Business) Types of E-business and
business models E-business technology architecture and security, electronic payment system
and related laws. E-business strategic planning. Measuring, monitoring and analyzing

effectiveness and efficiency of e-commerce websites.

58.411 miﬂ’wmisumﬂuuuﬁuﬁy’uﬁugm 3 (3-0-6)
IS411  Fundamental of Web Application Development

FwdeRuneu: aeuldiv 5a.311 uay 58.316

FnsuardunounsiaunssusruuiuwarTusunsusegndiisosendeiumeside
weluled Tnslnaea wnsgu wdesile waznwilusunsusngg sisluildlaaidus way @Svines ld
dufuianssusnuuiu Bnafvanugdagldnalasne wu anfl wae wadu Dudu nslide
Uszaniuiiu gnseuvesnsideulsunsuszuunuuuividosenslaudliiAnanudems uay
wmadesilumsudlogasoumaiudieadsanuifunsaonselitussuunuumiv - AnufoRld
ansaasszuunuuuiuwulineuiudld. Mideudedugudeyaviiemsdaiudoyaluguuuudu
wazifussuufiannsavhauldistugunsalfilfeuasgunsainnm  defold

Prerequisite: Have earned credits of IS 311 and 1S316

Study how-to and steps for developing information system. Web application that uses
internet technology, protocol, standard, tools, web programming languages: client and server,
cookies, session, multimedia. Web application weakness; i.e., programming defect. Technique to
correct and increase security. Student will create web application using database or non-

database that interacts with users run on desktop or mobile devices.
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SA.416 NISATIVEDUSTUVUETAULNA 3 (3-0-6)
IS416  Information Systems Audit

Fyrdedunau: @auleivn 58.317 way 54.318

[
o =l

Fnsuazimadameg dusunisasadeuiiielimsuitAanisiidadessuuasaumaliszuy
puAuegaIzan MslTEnsuasmaliansnsiadeuineg aansliinaluladiiodieluns
ATIVEDU NTINEDUTTUUA TAUINAL B3fU N3TAvinsEAwIIS uarTIBIUN1INTIEEUTIuAneNg
iﬂmﬂmimiwaauguﬂ iﬁugﬂﬂﬂﬂﬁﬁaLﬁlEJUﬁ}UmiGl'i’Jﬁ]ﬁE]Ui%UUﬁ’liﬁuLV]?TL%EN@]JU

Prerequisite: Have earned credits of 1S317 and 1S318

The course covers various issues in [T auditing. Issues such as introduction of auditing
mechanisms, technical audit trails, audit processes, working paper, and audit report will be
discussed. This course also introduces fundamentally practical experience on how to audit

information systems.

2.2.3.2 3y0ntaen

58.281 wnspslleduauaudsaveyld 3 (3-0-6)

IS 281  Tools for Empowering End Users

'
= 1

iwsesdioviowaiafiaztieliglnlaldginngmadeulusunsuaunsaaiamenduasosng
e vizeinvensueUnanduifiegld nsairmihiu wasTumdeddidnnsedndseunanledudil
Tuvieanain msdmszideyaiulededisie wu Ysinamsldivled msldvenduisnszanwims
wazmensLsTansgudeya weifuteyasgraduszuy Jinsgideya wasthiauesonuivisdaedy
anudsavesld vieiniedile uazmaiadug Tnsusundinduiiianneziiuluiueundindumagsi
Junan

Tools or techniques that allow end-users who are not professional in programming to
create simple software or to extend existing applications, using platforms to generate e-
commerce webpages/ websites, using basic analytical tools to analyze websites’ information
such as traffic, using spreadsheet software and database management software to
systematically collect data, analyze data, and generate reports to empower end users’ success,

or other associated tools or techniques
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58.282  MseenuuUkAsUsTIiudusieUsEauiugly 3 (3-0-6)
IS 282  User Interface Design and Evaluation
wnAnuazluaaingg ldesuienginsmmesmyudlunisineufussuununefnmes

wieldidunumsluniseenuuuiussanufugld (User interface) Maduuszavsnmmsvhauvesld
sruUnuRoNfiumed nszuIuMseRnUuUUMIAsUstanuiugleseeuTinnginag fildfuanuden
19U User experience, User Center Design s EULLUUﬂWﬂﬁmaU (Interactive Styles) Usztaneinge
wialla W Useliu ke e siansanmnge IumiaaﬂLLUUmﬂé’fmaﬂul,wiaxgﬂl,l,uu Wielaninse
onldsunuumslineulfetnamnzan Bmsusziiulaznaaeusoyssanuiuglifoonuuy il
U UAlanusaasiafauuu (Prototype) diusialszanuiugldvasssuununauitnnesasanigsensings
w3nadlosngg wu JustinMind Hudu ﬁauﬁy’ﬂﬂﬂwﬂaauLLamJizLﬁuﬁaﬂszmuﬁuQ‘lﬁﬁﬂﬂiﬁfj’mmi’mmq6]

To increase work efficiency, design user interface based on human-computer interact
behavior concept and model. Using various interactive styles and renowned methods: User
Experience, User Center Design. Technique, guide line, main issues for each user interface
design will be discussed for selecting the appropriate one. Evaluating and testing user interface
design. Student must build user interface prototype by using software or tool; i.e., JustinMind.

He or she is able to test and evaluate user interface design by using various measures.

sa.361  Unyayusehing 3 (3-0-6)
IS 361  Artificial Intelligence

Ftadunow: aeulaivn a.201

uAauasndn s uAsfudygUseivs Anvifefulssnmuazmsussndld
Uayanuseduglugsnssusng 1w nsdunsiemides (Voice Synthesis) 115331611 (Speech
Recognition) N13331n134%u (Visual Recognition) 3nennsyueus (Robotics) machine learing uaz
Thseuuminedn (Neural network) sjufunsussgndldammgsiaie lldlunmaifiudsansnm
AnenluNI ST UTI09ANIS

Prerequisite: Have earned credits of IS 201

Concept and fundamental framework of Artificial Intelligence. Study application of
Artificial Intelligence such as voice synthesis, speech recognition, visual recognition, robotics,

machine learning and neural network. Emphasis on business application to improve efficiency

and competitive advantage.
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54.381  iasesflodmiuianniviennaindunazuonmainduuulnsdniiiote 3 (3-0-6)
IS 381 Web and Mobile Development Tool

wdsduneu: doulaivn sa.311

nkenndieduunlnsdwidlede TneldiaTesiodmiunsiamn Usewam IDE
(Integrated Development Environment) ttetaglunmsimuuaznageuienndiady uazyamadly
mMaiangenaLf (SDK) wazwlsuddafildnusuiuadediodmiunsimuiuenndindu

Prerequisite: Have earned credits of IS 311

Study how to develop mobile applications using Integrated Development
Environment Tools that support developing and testing the applications. Study software

development kit and framework that is used with the IDE for application development.

58395 WidelilAn NeTEUVAITAULNA 1 3 (3-0-6)
IS 395  Special Topics in Information Systems 1
1UsAUneu : aoaulaivn 58.201
USuayn wwada ndnms wsesdlonmz winnssy wunltufidfysasiannnsinifiunaulad
Aendemneszuvansauwma WaunssuiwiriazasuanuAnituindnylunisyhaulueunas
Prerequisite : Have earned credits of IS 201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Information Systems that benefit students’ thinking and future careers.

38.396  WUONLAY NNTTUUANTAUNA 2 3 (3-0-6)
IS 396  Special Topics in Information Systems 2

F1sAuneu : aeulaivn 8.201

USuaun wwadia ndnns wesdloanne uinnssy wnliufidfyuasiannnsinifiviauled

WNYITBINITEUUANTAUNA WAILINTEUIUNALLALLESUANUAANULNAN W I UN1SYINa Ul uaUn AN

Prerequisite : Have earned credits of IS 201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Information Systems that benefit students’ thinking and future careers.
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sa461  nsesledmiumsinneideya 3 (3-0-6)
IS 461  Tools for Data Analytics

raAunew: @eulaivnn d.312

nszUILMTIATIEAdeyadmUTINTeIN8§IAD 1ATeaTle Muuusey Mdlunmsiingizs
Minsieseidinnanezadnluddnielhinnnudilalinntuiiomeneuliiudymiid
Anududeu Wy Muuudmiumsiinseiteya msiwilestoya sl et Big data leadsyarn
Iifugsna

Prerequisite: Have earned credits of 15312

Study process to analysis data for business intelligence. Emphasis on quantitative and

qualitative analysis tools such as mining tools, big data for increase business value.

sa.462  m3danisgiudeyaadelvl 3 (3-0-6)
IS 462  Modern Database Management

Ftadunow: aeulaivn va.314

sUsuuMsIAN1sgIudeyaaielval (NoSQL, Non-Relational Database, NewSQL, Big Data,
Document and Graph Database Model) mssenuuugiutoyaasisliuazansldmdauagileddu sqL
fugdlunsenuuuuazemugugiudeya madamsputeyadessuuianisgiudeyaiadelml uazms
N33 UTRYALUANINLINTOUVBIAATIA

Prerequisite: Have earned credits of IS 314

Modern Database Model (NoSQL, NewSQL, and Big Data, Document and Graph
Database), modern database design and advanced SQL commands and functions for database
design and control, database management with modern database management systems, and

database management in cloud environment.

SAAT1 91VYINTIUNNADNNIUADT WIOADUNANDTUAINEN 3 (3-0-6)
IS 471  Computer forensics

Ftadunow: aoulaivn 5a.416

gﬂLLUUE]’]‘U‘EQWﬂiiMV]Nﬂ@&Jﬂ’JLGIEJ% ININYINNDIVYINTTN NTZUIUNITAVAIUD VY INTIU
UseNousig n3aeunnu Msesen waznsdaisenunsivan siudanededildlunsivanu
awm’msiummamﬁaLmai‘ﬁmﬁu

Prerequisite: Have earned credits of IS 416

The course covers various computer forensics, psychology of forensics, and computer
forensic process (including examination, analysis and reporting). In addition, this course will also

explain how to initially use a number of techniques during computer forensics investigations.
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JA.472  AIAUANIVDINITNTIVADUTLUUAITAUINA 3 (3-0-6)
IS 472  Case studies in information systems audit

dsduneu: doulaivn 58.416

AATERARAUTIENTUAN YA AUNTANTUNUTBIEUTISWAENSUJURNTIEUY
ansaunalugudnauiunes WWsunsuussend grudeys seuuUfUiAnmsiesedny uagseuunIeUle
poufiumes e liiSouRneuiasinue msieneiuasuitymifefuanusiunsasnsiouazms
AIUANITLUUANTAULNA BN ITAEUTEUUENTAUTAREN AN TN NS EANENTIART RS

Prerequisite: Have earned credits of IS 416

The course covers analysis and discussion of various case studies in information
systems which comprise top management and operation in computer center, application, data
base, network operating system, and computer network. This course also introduces practical
experience on concept of security, control, and audit in information systems from real world

case studies.

58.481  MswaulUsunIuUsEYnAdmsuAanIn 3 (3-0-6)
IS 481  Cloud Application Development

FsAuneu: @oulain 58311 uay 15411

Brsadralusunsulszandfiusuruald defelfuasdinnutuns véniugiudduesns
USEaNARALUUAATIAY ToRuarUaideraen1sUssiianaluuaa1ia JULUUTaINISIUIN1SAaTIA
mnuagmnuazaudangulunislinannd fussqueundiadunazaiuusznouidudu msdnwinae
ANvBINSERaEMIUTuanalaeSalusii nswaunlagllaulardeausitne vinisuwadn Waw
AndaiiolfruuazdansTusunsuussenddmsunamdlaadent funamiosufiduides

Prerequisite: Have earned credits of IS 311 and 15411

How to build applications for the cloud that are scalable, reliable, and secure. Study
key concepts of cloud computing such as advantage and disadvantage of cloud computing,
delivery models, provisioning, Containers, load balancing and auto scaling, serverless, micro
services. How to develop, deploy and manage applications for the cloud using popular

platform.
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58.482  N1sUsEAUAMNINRONALIT 3 (3-0-6)
IS 482  Software Quality Assurance

wdsduneu: @eulaivn 54.316

ndnuarIEnIsmaaeutenlduafiowiy warnUsziunmuneendLag nmsmven
NAEeUlUILATN NTBNLUUNSEINAZDU ﬂ"liVI@ﬁ@‘UIllQa ﬂ?i%ﬂﬁ@Uiﬁﬁﬁﬂgﬂ N13RM99U N1TNAFOU
Suwmesidnuoundindu nmsimvesmsdanmsannn MsnsIRaeUMITEUINTUTETUAMAIY
YONAUIT miﬂixﬁ’uﬂmqu}awG?LL’J%E%’W%JUI@NmiﬁumﬂLﬁﬂ miﬂimﬁuﬁunmﬁ'mﬁmmmw
1AspIuazaainfgfumsUsEfuaunmgendug sfinsliintesdlonaaeuiidusnlu
ey

Prerequisite: Have earned credits of IS 316

Introduction to software testing and software quality assurance (SQA) to validate
software and improve quality of developed software, the overview of program testing, test-case
design, unit testing, high-order testing, debugging, testing internet applications, overview of
quality management, program inspections and walkthroughs, development SQA, SQA for small
projects, costs associated with quality, and standards and metrics for SQA. In addition, this

course will introduce how to initially use automated test tools.

38491 1ATNUITUUATAUNA 3 (3-0-6)
IS 491  Project in Information Systems

Aurtaduniou: th@nwiensyuuasaumaiienisdanis g1usd 4

Uszanaosdmnudiuie AldAnwandidetuegraduszuy famsliesesiuazeonuuy
SEUU MIRRNIUTUNTUABNAIABS NMTIATIEMLADENLUUTIUTEYA LavDIARLIAIUNITUTINS
Famsfildannsfnuiiviun savinnufamgduiidnululviendendieg tedmiilassuas
syvuansaumalszavlaUssnymilfithlvldtunsrhoueild nednvazvedaseueaduns
asesvuvansaumatulmiimuaiiovndussialvl viadumsaisssuvasaumatulmivianuaiiie
mhsmilamhsrmiavieiogwilageunis vielumsdadonuazigendusdnfagluniu
TlAnnafunusiwonnhsmilamhsnuniavdeifiogvulayuyunis
Prerequisite: MIS Major and 4th-year student status

Students must integrate the knowledges: analysis, design, programing, database,
management, and others to develop an information system project that can be used in real
world. He or she may develop the project for the purpose of startup business or develop for

organization or community. Customize software package is also accepted for the project.
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58.492  N13IANITIASINITIZUUATTAUWA 3 (3-0-6)
IS 492  Information Systems Project Management

dsduneu: iruendsduldtesndt 9 wihefn

pdnfiugiuresnisdanislasamsssuuasaumaiomalulafasauma nmsaun1sinng
1ASINIT NFOUNITUTINTIATINIG N15IANIINITTINIATINGG N1FIANITVOULUALATINT N1TIANITLIAN
JGENEE ﬂﬂiU%MﬁiﬁuﬂquIﬂiﬂﬂﬂi msﬁmiﬂmmw‘lmami ASUIMS m%’wmﬂimwé N1359ANIINIS
doans mvimsnnudedasanms msuimsmsdatodadne msuims dansdidnlfidelasenis
UAZATIIUTIULAZAINSURAYDUADITITN
Prerequisite: Earned at least 9 units compulsory IS courses

This course describes fundamentals of IS/ IT project management, including IS/IT
project management overview, project management framework, project integration
management, project scope management, project time management, project cost
management, project quality management, project human resource management, project
communications management, project risk management, project procurement management,
project stakeholder management, and ethics and professional responsibility.
58493 msudmamelulafiflonsudsuiiaslugeddsa 3 (3-0-6)
IS 493  Disruptive Technology Management in Digital Economy

Fdsduneu: irwendsdulaitdeundt 9 mihefn uasgiuel 3

nsthnalulagasielvafesianudululdagthimndainisdsuulas nauny wagnsimu

spUUNY Auduazuins fiflegiinluniagsiia lneiGeuainnsdifinu filuszaunisal uaz/vie
nsfnwgeuIInednsTiviuarts Anvinugnsaiandslunsyszandldimaluladilomsiasundas
lunsadagadimniegsivluganddasely
Prerequisite: Earned at least 9 units compulsory IS courses and 3th-year student status
This course focuses on management of disruptive technologies in the digital age. The
course materials cover the design and implementation of disruptive technologies to change or

replace current system products and services. Students will learn from case studies, industry

experts or company field trips.
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2.2.4 3¥NN15UINITBIANS NMSUTLNAUNIT UATNTWEINTHLYE

2.2.4.1 ¥ 8nUeAU

MUL211 MIUSMININEINTUYYE 3 (3-0-6)
HR 211  Human Resource Management

Fwdsduneu : aeuleivn in.201

WWIAANITUTMININEINTUYLOTRINDA NAENSNITUTININTNEINTUYWE MTIATIERUY
m'i’JNLLNuVI%’W&nﬂimgwﬁ NsETINRasANEDN NMsRNaUsIKALWRILY NMsUsTiuN1sUR RN N3l
UszlorunouLyu AaoAIUNMTATINUTIBINIATUAITYINIY LLazmiu'%miw%’wmﬂiquéiwiwﬂigLWI

Prerequisite :Have earned credits of HR 201

Concepts of human resource management and digitalization of human resource
management, strategic human resource management, job analysis, human resource planning,
recruitment and selection, training and development, performance appraisal, compensation

and benefits, employee relations, and international human resource management

31l weRnssuesrnIsuazn s dugl 3 (3-0-6)
HR 311  Organizational Behavior and Leadership
Fraduneou : aeuldivn nu.211
WAANEANTINRIANTTIEAUTARINYAAR TEAUNGN T8AUDIANTT TRUTTTUBIANIT 1119
nsiles wazmsmdeginnudauds nmsfnsiedeans msasuulauazmsianesinsuinnssy
wRakaznguinisiludilugaftnea nsadsdvswavesiih Audnvarvewil ngfnssuvesdi
ANNENUNNTA] LArATETITNYDIEN
Prerequisite :Have earned credits of HR 211
Organization behavior concepts, individual level, group level, organizational level,
organizational culture, power and politics, conflict resolution, leadership, communication,
organization change, development of innovative organizations, principles and theories of

leadership in the digital era, influence building for leadership, leadership traits, behavior

leadership, situational leadership and ethical leadership
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U312 FTUUMTUIMISNANY 3 (3-0-6)
HR 312 Performance Management System

AurtaAuneu : aeuldivn nu.211

LWIARNITUTMINANSUURNW/KENU MIUTISHANSUJURMW/RaNUTInagns
nsrUIUMINMFUIMINaNURTRNL ey inTeslloasitlvsidmiunsiauarUssidiuna

Prerequisite : Have earned credits of HR 211

Performance management concepts, strategic performance management,
performance management process, and modern tools for performance measurement and

evaluation.

VU313 NTINUHULAEAREONNI NN TUYE 3 (3-0-6)
HR 313  Human Resource Planning and Acquisition

Fwdaduneu : aeuledvy nu.211

LWIAANIT IR UN TN INTUYBINTATINIUALNMTAAGONNINEINTUYE N1TINNY
NINYINTUYWITINAYNG NT2UIUMINTURTRLUNITIUHUNTNEINTUNEE NagnsnIsAnaLEen
ninensuysd nisuaunsuaziaiesdloasitlmilunisdndonninensuyud

Prerequisite : Have earned credits of HR 211

Human resource planning and human resource acquisition concepts, strategic human
resource planning, process on human resource planning, human resource selection strategies,

processes and modern tools on human resource selection.

U314 MIRALIMSNEINTUYYE 3 (3-0-6)
HR314  Human Resource Development

Avrtaduneou : gauldivn nu.211

LnAnMsaL eI sIYEd nszUumIn A sULuUMsEeusifteianninens
UYWINITRONLUULATINITNMITRRILINTNGIN TS NsadiunsuansUsEliuRanIsTUImMSNeIns
uywe

Prerequisite : Have earned credits of HR 211

Human resource development concepts, developmental processes on strategic
human resource development, design of effective learning interventions and human resources

development programs, implementation and evaluation of human development programs.
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U315 AITUTMITAINBULNU 3 (3-0-6)
HR 315 Managing Compensation and Rewards

FurtaRuneu : aeuldivn nu.211

WWIRAUNUIBNNAENEUBITEUUNTUSMTAINBULIY NTIATIEINUY NTUTZEINANIU
nsdmadimeuwny NMsdnvilassaieliuieu n1smvuardegdla nsuimsaadnig ngrane
AenfuAmauL

Prerequisite : Have earned credits of HR 211

Strategic roles of compensation/rewards systems, job analysis, job evaluation, wage
and salary survey, pay structure, incentive and benefits programs, remuneration law and other

relevant contemporary issues on managing compensation and rewards

U316 NIIWENIUENEUS 3 (3-0-6)
HR 316 Employee Relations

A1sAuneu : aeulaivn 211

WA TN OUEITLS avnmusany ngranefiAedesiunssn mMITiuasseTes
mssziutedaudiluesdinig nislndindensssiudefininussu mstanuuaymstamgnau ns
UTMIAuaINaneluefng

Prerequisite : Have earned credits of HR 211

Employee relations concepts, labor unions, labor law, labor relations law, collective
bargaining practices, negotiation and conflict resolution procedures, processes of lockout and

strike, and diversity management in organizations.

U317 NTRRILIBIANTHANSUTM TN SiUAsuLUaY 3 (3-0-6)
HR 317  Organization Development and Change Management

FsAuneu : ageulainn vn.201

WUIAANITAAILIDIANTHAZNITUSM TN SUABLLUAY NT9NLUUBIANTT NTEUIUNTIUNT

a a a v =

ysmsnsidaguluas walan1sanauaIumuNsilaguluag

Prerequisite : Have earned credits of HR 201

Concepts on organization development and change management, organizational

design, processes of change management, techniques in minimizing resistance to change
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n321  Vinwen1sdeans mslutin waziesansieses 3 (3-0-6)
HR 321 Communication, Persuasive and Negotiation Skills

Fwdsduneu : aeuleivn in.201

LNANMTAEANTININTUTNINTEUIUNINSARReARNIN1SARADAoa TsE sy ARA NAX
WAZBIANTT WUIARNITUSYINIAUTALEIMAENITATADTON NALNSHAL FULUUYBINITUTINIAIY
TALEazNI519591919593 Wiatlansuaue N3N LaZlaT916eT09

Prerequisite : Have earned credits of HR 201

Concepts of managerial communications, communication process, interpersonal
communication, communication in groups, organizational communication, conflict management
and negotiation concepts, strategies and models of conflict management and negotiation, and

techniques of presentation, persuasion, and negotiation

VWALl STUUANTAUVALAZNITIATIRIUN NN TUYYE 3 (3-0-6)
HR 411 Human Resource Information and Analytics (HRIA)

taRuneu : UnAnwigiugd 4 I enuIei v lna1vIvINITUITIITEIANTS

M3UTENOUNT wagnsnensuLsdnguivINIsuImsnineInsuyee uazngunisilu
AUTENOUNTLAENITUIIG

nsumMsteyamsauALar MITansgIudoyad e n Ty utesruY duuins
oonuuuteyauaznsinld ietiensdadulelusunmsuimsyrainsuagnisuimsiansiBsnagms
¥9909An3 SudUSUUsEAME A MvBINTUIMITunSneInsuyesd Tnenseunaumsldteyaiions
UFtRns deyaiiiensuims wardeyarfioifiunrwanusalunisudstuvesesdns

Prerequisite : HR/ER major or minor and fourth-year student status

Creation of HR information that supports daily operation, management decision, and
business competitiveness of the organization. Covering HR database management, HR statistics
and related business functions. Increasing usage of HR information and analytical skills of HR

business partners.

nW.211 miLﬂu;:JUizﬂaUﬂmﬁméfu 3 (3-0-6)
ER 211  Introduction to Entrepreneurship

wAnmsdugUszneums mauszgndmuvesmaidugiussneunis BmsGugsiavieann
ganabvl MmdengiuasUszdiulenianisgsia nsdnwanuduldld msesnuuuinasidmsunis
NUKY NTIAVUNUTIAY UAZNITWAUIGIND

Concepts of entrepreneurship, theoretical applications of entrepreneurship,
a start-up business or a new business development venture, analysis and evaluation of
business opportunities, feasibility study, business planning design and business plan
development.
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31l MsiunAuLuugsiasazmsasziaudulule 3 (3-0-6)
ER 311  Business Model Development and Feasibility Analysis

Awdsduneu ;. @aulddun nu.201

miﬁz@amamdﬁjﬁﬁ] LLmﬁmLLasLﬂ%ﬂﬁ@hﬂﬁaaﬂLLUULLazﬁﬁumﬁmmumaﬁﬁﬁﬁ]
nMavadeUkazYsEuAULUUNINgSAY sasdloliuauniegsia nssuiunsnzianudullld
YesnsiugsiavioimungsialminisuszidulomanisgsialvsinagnsnsEussialvn amnuidsses
ﬂ%%’samwLLaﬂﬁamﬂﬂaiuLLazuaﬂENﬁmimiaammumiﬁﬂﬁﬁﬁﬁl WAHINTNITNITATUANNINGSNA

Prerequisite :Have earned credits of HR 201

Business opportunity identification, concepts and tools for business model design and
development, testing of business modes, implementation and evaluation of business models,
process of feasibility analysis for new venture or business development, assessment of new
business development, new venture strategy, risks on the interplays between external and

internal factors, and business designs and control mechanisms.

MwW.312  mMsuimsssiaiidudulauagssfanseunia 3 (3-0-6)
ER 312  Manging Growing Business and Family Business

FvrtaRuneou : aaulaivn nu.201

LNANNTUEMNTIReTimANAUTn 2995T3ng3Ra miwaﬂﬁluqiﬁf\] NAYNSNIIVELTINI
nsimaulaidsmsdugfuszneunts madudihesdnsiimaaiuln wnAnmsuimsgsienseun
nsduneananis welalunisualatymisneg veansuimisgsnanseunss

Prerequisite :Have earned credits of HR 201

Concepts of managing the growing business, business lifecycle, turnaround strategy,
management functions of new ventures, business expansion strategy, entrepreneurial decision
making and leadership, concepts of family business management, business succession, and

concepts and techniques to solving problems in the family business

NW.313  NITHAILIAINANESI9ETIALAZ NS U TRNTTL 3 (3-0-6)
ER 313  Development of Creativity and Creation of Innovation

FsAuneu : @auleivn nw.211

LLmﬁmﬂaﬁmﬁﬂa%'ﬂqaiiﬂ‘iuﬂﬂiLﬂuﬁg’ﬂizﬂaumi WMATANISHAUIANUANAS19ETIA
Aoudnwauzene) vesnsiiugusznauns nsduduszneunisilavalulad nalnmswaunuinnssu
ANUINN9EINY MIARENSURT NMsadaaTetieuinngsy

Concepts of entrepreneurial creativity, techniques on creativity development,
characteristics of entrepreneurs, technopreneurship, innovation creation mechanism, business

acumen, patent registration, innovation network building

Page | 135



uno.2

NW.314  AISHRILIKNAR U 3 (3-0-6)
ER 314  New Product Development

deduneu : geulaivn nu.313

WUIAANISWAILNNARN AU N NTIATIZANAIN NITHAUIAUANATISETIA NITESNAULUY
HARNAUIN NN ULAZUTZRUN TN AIUINER A et 1Al

Prerequisite :Have earmned credits of ER 313

Concepts of new product development, market analysis, creativity development,

product prototypes, planning and assessing new product development plans

W41l NITUTMTIANTUIANTIN 3 (3-0-6)
ER 411  Managing Innovative Organizations

FtaRuneu : aaulaivn Ni.313

LWIAANTITUIMNTBIANTUINNTIN UnuImTesenaunswagiuImslusAnsuinn sy
nsasesnsuuuBangu nmseenuuvssdnstiumsyhanusuulasins msaeiuussstesdnig
Az suImsuluiin arnuvainvanevesiiy
Prerequisite :Have earned credits of ER 313

Concepts of managing innovative organizations, critical roles of entrepreneurs and
managers in innovative organizations, building flexible organizations, building project-based
organization or PBO, organizational culture building, leadership, team management, and team

diversity.

2.2.4.1 3yd8N

NN.322  NFINUTEAVENANUAUNSNEINTUY Y 3 (3-0-6)
HR 322  Corporate Human Resource Performance Measurement

Fwdaduneu : aeuleivn w211

LIAANTInLazUTEEUNANUNSNEINTUYEY N1ITRUINTInLasUSEuNaUNINEINS
uyudvetadnig idosdleasitlmidmiunsiawazysiliunanuninensuywdvesesing

Prerequisite : Have earned credits of HR 211

Corporate human resource performance measurement concepts, developments of
corporate human resource performance measurement, modern tools of corporate human

resource performance measurement
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VU323 NISUSIINULUBOTINaNS 3 (3-0-6)
HR 323  Strategic Human Capital Management

Fwdsduneu : aeuleiv in.211

AnwannIndedlun1sA LG INAV0IBIANIT WINARKALNTEUIUNTUIIIVUNYEONA
gNs MyNBURaENIIUANagvSAu Iy wdliaenrqasiull mneusznagnslunmsauiugsialuvane
Ul

Prerequisite : Have earned credits of HR 211

Business environments of organizations, concepts and processes of strategic human
capital management, and planning and design of human capital strategy in alisnment with a

variety of business goals and strategies.

M.395  FtafivAy N19NTUTIMINTNEINTULEE 1 3 (3-0-6)
HR 395 Special Topics in Human Resource Management 1
wTsAuneu : aaulaiv nu.211

o w 9

USuayn wwada ndnms wsesdlonmz winnssy wunltufidfysasiannnsinifiunaulad
Rendownamsuimamineinsuyud WannnszuiuimitaviasuanudaliiuinAnylunsvianulu
UAN

Prerequisite : Have earned credits of HR 211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Human Resource Management that benefit students’ thinking and future

careers.
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421 nsteuazliAIUTAw AMUNITUSINTEIAnIT NsUsENoUNT 3 (3-0-6)
LAZNITUTMINTNINTUY Y
HR 421 Research and Consulting in Organization, Entrepreneurship and Human
Resource Management
deduneu - TnAnwgnusl 4 JenviseIvnavivINIsuUIMITeIAnIg
N3UsENOUNT waznsnensuyudnauivinsuimsnineinsuyud uazngunisiuduszneunisuas
ASUIMS
WWIAANISVINIATEAUNTNEINTUYBEYTENTUTENBUNIT N150RNKULIILITY \3esdle
NIYIITUTFUTIUUALTIRUNIN AT 1EToLANUITY NTEUIUNSTBUNUIIEMUMENIYINIS
wAan A USnYITunSne N suyEEvisen1sUsENBUMS NSEUIUMINISIAIUINK
nwrlumslessiuagdiauowuimaunlatymedraduszuy
Prerequisite : HR/ER major or minor and fourth-year student status
Concepts of research in entrepreneurship or human resource management, research
design, quantitative and qualitative research methods, data analysis, and research publication
process
Concepts of entrepreneurship or human resource management consulting, consulting

processes, and skills for case analysis and fact-based problem solving skills

422 TinwenslAYN1Ngsna 3 (3-0-6)
HR 422  Coaching Skills in Business

vdnmsuazeuvneveansliy nslauileinunansUfoRauniiiussansnmgs s
msanuiionsTaY fnwen1sidy LUURHLRaYNIaULLIARTEINISTAY mwmwﬁqﬁﬁ’um'ﬂﬁﬁn AsRerany
finsemdsdmiunislén mslifoyatioundu nskatmnsuaznsivunuauUfoins wiesdiens
Ay n1sEnUdRtunislae

Principles and concept of coaching; coaching for high performance; coaching stance;
framework for coaching; intuition for coaching; asking a powerful question in coaching; giving

corrective feedback; creating goal and action plan; coaching tools; coaching practices.

VU423 NISUTMINSNEINITULRGTENTNUTEMA 3 (3-0-6)
HR 423 International Human Resource Management
AnwwuAnwasnanmslumsusmsmsnensuyedseninalssina Jadesing o Nidmasie
NSUSMININYINTUUBEVDIUTTENUINIIR (Multinational Corporation) nsinuauleue
s a wa ~ o ¢ ] = 2 A A Y
nagns uazkUuRlumMsusmminensuywdseninaseing iudsssnudy q Minedesiu
NSUIMINTNINTUYWETENINUTEWA 8191 NSUTMINTINUTIUNR (Expatriate)

NSUTIINTNEINTUYBEIUUTUNTBINSAIUTINAINTIENIaU sEime
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Principles and theories of international human resource management, factors
influencing human resource management in multinational corporations, development of
international human resource management policies, strategies, and practices, and other
relevant contemporary issues on international human resource management, including
managing expatriates and human resource management in cross-border mergers and

acquisitions.

424 TinweNIIANTEUIUNNSISEU 3 (3-0-6)
HR 424  Learning Facilitation Skills

w&NN3 WA RerumseeniuuLaEdANszUINMS MhilkazanusuinvouTes
NFEUIUNTT UNUMTBIEIANISIUNITIANTEUIUNTS vinwndestuieatumstanssuaunis maflesedu
§199 N13aAtiufin n1sadreiuinisidous mesungunisoenuuunsEUINg NsEinfoRntsdn
NITUIUNISITIUS

Principles and concepts of learning facilitations, roles and responsibility of facilitators,
manager as a facilitator, basic skills for facilitations, different levels of listening; note talking;

holding learning spaces; understanding group; learning design and facilitation practice

N.495  tafiiAY NeN1TUTIMININGINTUYWE 2 3 (3-0-6)
HR 495 Special Topics in Human Resource Management 2

FwdeRunieu : aauladvn nu.211

USoayn wwada ndnns wsesdlonme uinnssy wunldufidfyuasiannnisinifiunaulad
RertpamsmsuImaninennsuyed WaunssuiuimisasiasunnuAaliiuindnslunsiedlu
aUAR

Prerequisite : Have earned credits of HR 211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent
developments in Human Resource Management that benefit students’ thinking and future

careers.

ni.321 ﬁﬂmmiLfTJuﬁUizﬂaUﬂmLazQ’ﬂszﬂaumslﬁaé’mu 3 (3-0-6)
ER 321  Entrepreneurial Skills and Social Entrepreneurship

dsauneu : geulainn nn.211

wnfnnsasaineenisdudusenouns anagdi MsuEmsAUEL N3fndulands
UIWNT ANUTURATOURDRIAL LAYITLTITUNIGGIND imﬂy’qLLmﬁﬂmiLﬂurﬁﬂizﬂaummﬁaé’aﬂu
Lﬁmuwﬂﬁv‘iwqiﬁalﬁaﬁaﬂu Lmgﬂﬁmm@ﬂizﬂaumnﬁaé’mm lonmauazaUassalunsidu

AUsznaunsiitedeny
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Prerequisite :Have earned credits of ER 211

Concepts of building entrepreneurial skills, leadership, risk management, managerial
decision making, social responsibility and business ethics. In addition, concepts of social
entrepreneurship, goals of conducting social business, motivation of social entrepreneurs,

opportunities and challenges for social entrepreneurship.

nn.395  vadeiay Man1siluguszneuns 1 3 (3-0-6)
ER 395 Special Topics in Entrepreneurship 1
FUsdurien : aeuldiv nu.211

@ 1Y

US91 wnAa #ann1s h3ssdaaniy uinnssy wuildundAglazsiauinmsivdauauladn

o

Wendaamnanisiuguszneunts Waunnseuiwirluasiasuanudalituindnuilunisinenulueswes

Prerequisite : Have earned credits of ER 211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Entrepreneurship that benefit students’ thinking and future careers.

nW.422  n1suImsmalulad 3 (3-0-6)
ER 422  Technology Management

Frtaduneu : aaulaivn nu.201

WNAANISUIMTIMALLLEE NsHRILTEUUNSUIMIISmAlUlaglagn1sNEs inwedmsunig
vimameluladsislulssnuoasnianan uarlugsauinis msvimsauam mavdmsvisle
UMY szuLdmaneleed nsAndumazITe/Maundnsiae wazuinnssunisudn laslanziEes
andnenssugsia/mansio

Prerequisite :Have earned credits of HR 201

Concepts of technology management, development of technology management
processes, skills for a firm’s technology and production, in factories or production lines as well
as service businesses, quality management, supply chain management, supplier system,
research and development, and production innovation especially business/ product

architecture.

495  shadefivee nansiludusznauns 2 3 (3-0-6)
ER 495 Special Topics in Entrepreneurship 2
Fyrderunau : @aulaivn AN.211

19 Y

USrey1 wnAa #dnn1s wessslaaniy winnss wwiliunddguaziauinsivadnuiauladn
Wetommsduiuszneunts Mawnszuinimivaziasuanudalituindnelunisvhauluewas
Prerequisite : Have earned credits of ER 211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Entrepreneurship that benefit students’ thinking and future careers.
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2.2.5 3y8nU3n1sn1sUUANS
2.2.5.1 3y envenu

ul. 311 Myieseiivensandulaniegsia | 3 (3-0-6)
OM 311 Business Analytics |
nsfnwn1sliteya walulagansauna wadad msumsliaseidausunnuagiuuumg

AdinA1ans visemuwuulusunsudsagy wWetielunisdndulamsgsfavesiuimsliegigndesway

¥
o =
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anAIRds Mlasgvimsdndula uaznisdassaniunisal

Study of using data, information technology, quantitative methods, and mathematical
or computer-based models to help management gain improved insight about their business
operations in order to make better, fact-based decisions. Topics include linear programming
models, transportation models, network models, Markov analysis, inventory models, decision

analysis, and simulation.

vl312  MINUKULAYAIUANNITUNURNNS 3 (3-0-6)
OM 312 Operations Planning and Control

Fwdadunew: aeuldiy vl.201

nMsAnyINsUIMSMSUSURNIS waznslsudnisludednisludinresnismsuainagnis
AIUAN MIETEUNINEINT NMTIATIERNMIAEuYluveuiIgveitlggunIu n1sneInTalnIY
FiamInarUTinunIenan MRt 13neuudEan n1AUANALAIAINEY MITUALTES
NHER AFBATUNITINUHUNTHANIAFUNUSAUTTUUNTNES NMINERFUALAZUTNTUUUEY UazNI3
Uinsldguniu a3essailunsuimsnmsufoans msfnwagldnsussens unanu msuanivaey
ARy nsaisUszaumsaliunudiaesi U fiEng uaznsdeinlassnisusulssenlubesd

Inanwaula

Prerequisite:Have earned credits of OM 201

Study of concepts and in-depth techniques in planning and controlling the operations
of a production unit and/or a service organization, operations planning, forecasting, capacity
planning, inventory management, material requirement planning, lean philosophy, and supply
chain management in both manufacturing and service context, ethics in industrial management.
Delivery of the course: lectures, assigned readings, group discussions, simulation gaming, and

term project.
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U313 msuTudsauaryussne 3 (3-0-6)
OM 313 Business Improvement and Transformation
wdsdunewaaulaiun uu.201
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Prerequisite:Have earned credits of OM 201

Study of concepts and tools for analysis, design and improvement of business
processes, concepts of productivity, effectiveness and efficiency of work systems, waste,
systematic problem solving, performance indicators of work processes, process analysis
techniques, and business transformation for Industry 4.0 and digital age. Delivery of the course:

lectures, assigned readings, group discussions, site visits, and term project.

uU. 314 anududansufifinis 3 (3-0-6)
OM 314 Operations Excellence
Fwdadunew: deuldivn ul.201
MsfnwIlLIAn 1n3esdle uazmadaiesdlugarandudmnsfoing ﬁy’qsl,ul,%mmmw
anuaninsalunisadails uazmnudiiuvesnisduiugsin Tngasoungu HENN1SAMAM 1IATFIY
STUUMSUTMIARNIN N38BNIUUBIANTLATIZUUMLLINAGNASES N1T08NUUUNARSUTIAMAIMN
nefasunuamuasanadudansufoing msmsuszendldiedesdiomaaifeadnsuisnsiGous

wazkURURNAMUGTRMAuAUEEuveIgsia

Prerequisite: Have earned credits of OM 201

Study of concepts, tools and techniques to gear up operations excellence in terms of
quality, profitability and business sustainability. Topics include principles of quality, standard of
quality management system, design of organization and high performance work system, design
for quality and product excellence, quality and operations excellence awards, applications of
statistical tools and methods, learning organization, as well as operational best practices and

business sustainability.
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U315 NISUTMSAUNUTINAENS 3 (3-0-6)
OM 315 Strategic Cost Management

FnUsdunew: aeulaiyn vv.202 vise Uv.203
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Prerequisite: Have earned credits of AC 202 or AC 203

Study of the strategic roles and applications of cost information in planning,
controlling, and decision making involved in the business strategies. Topics include the
rationales for using cost information in business management, concepts of cost management,
roles of cost in planning i.e. cost estimation, cost analysis and profit planning, target costing,
and the analysis of capital investment. Next, roles of cost in controlling i.e. standard costing, job
costing, process costing, activity-based costing, and absorption and joint costing. Finally, roles of
cost in decision making i.e. decision making with cost management model, and strategic pricing

based on cost information.

U316 NISNEINTRINIEGIND 3 (3-0-6)

OM 316 Business Forecasting

Indsduneuaeulaivn wu.204
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Prerequisite: Have earned credits of BA204

Study of analyzing historical business data and applying computer-based quantitative
forecasting techniques to achieve reliable forecast of the future. Topics cover the review of
relevant statistical concepts, the important role of forecasting in business functions, the
forecasting process, the studies of several forecasting techniques such as naive, moving
averages, exponential smoothing, simple and multiple linear regression, time series

decomposition, Box-Jenkin, and combining techniques.

411 NSIANILEENAENSNISUIMNSIaUNIY 3 (3-0-6)
OM 411 Procurement and Supply Chain Management Strategy

wdsfuneu: aeulaivn ul.201

Anwinszuaumsiam wagnagnénisuivnsldguynuiiierinamnuaansalunsudeduves
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Prerequisite: Have earned credits of OM 201

Study of procurement management process and supply chain management strategy
to enhance competitive advantage. Topics include purchase order cycle/process, supplier
development, contract management, conflict resolution, procurement KPIs, demand
management, cost reduction, supplier performance analysis and management, games theory in
procurement, supplier relationship management, supply chain management models such as

SCOR and GSCF, global sourcing and sustainability in procurement.
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w412 msiaran1sufufaueang 3 (3-0-6)
OM 412 Organizational Performance Measurement
Fwdadunewaeulaivy uu.201
nsfnuInsdnrhszuunsiasanmsufinuesdnsiteasiounanmsufiRnuiiimaniie
Wisufuusu unumvssszuumsiasalunsufiRaaununagnd dviuesdnsiisjimiuayliigomisa
ls ﬁ’aﬁﬁaﬂizﬂa‘uﬁ’saiﬁm'ﬁaéﬁaLLamfhwwmﬁmmaﬁliﬂiﬁ'ﬂumwﬁﬁ’a N15R8NLUUTEUUNTIANS
YesesAnsuAnGsiIanansUFTRNUMENTSe Key Performance Indicators (KPIs) Faaztaels

tnfnwfianudilawazanunsadmdnnisilalugeliesdnsussqudmuenlassly

Prerequisite: Have earned credits of OM 201

Study of Performance measurement system as a tool to translate strategies into
actions in order to achieve the desired outcome in both for-profit and non-profit organizations.
The topics include the design and implementation of performance measurement system,
concept of key performance indicators that helps students to understand and can apply this

knowledge for organization to achieve its goals

yU.414  MsUSMISlASINg 3 (3-0-6)
OM 414 Project Management

Fwdsruneuasuleinn vl.316 wazinAnwgiustuln 4
msfnwmsrakazaNudlulunsuImslasinis 2995TRvedlAsanis MIuNLLee

muAulaTINsTINdanalalunTNaNUELIa) MIdnieudssana msldninens msdszduay

s
19 2

dugvdnauazranszuredlasing nsdalassaiianadng msfndenyana msUsifiunnandes ms
MAuAnnutarUszanuanlasing saesauussiufiewing laglilassmsifiegasslunisysannns
Sous

Prerequisite :Have earned credits of OM316 & Fourth — year student status

Study of rationale and necessity in managing project including project life cycle,
project planning and control in several dimensions. Techniques such as activity and time
scheduling, budget estimation, resource allocation, outcomes and impact evaluation,
organization structure, project staff selection, risks assessment, project monitoring and

coordinating, and other special issues will be focused. A real world project will be assigned to

integrate knowledge for class work.
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2.2.5.2 3y ensaan

w321 nswseiitensdndulaniegsia 2 3 (3-0-6)

OM 321 Business Analytics |l

Fwdadunew: aeuldin v, 311

nsfnvimaiansieneideyadauiinu msliiedodiodwiinalumsiinsgideyaiile
Hrglunsindulaliegradussuuuasivseansnmnisussyndldinaianisimszideyaludauiuim
Tumsurdagmsssia Tdeiifnuazifetfestulusunsumandaemandsing o dndnwaziilomaly
nsldpauiiunaivenvivisiunsuidyminiunsaifnwiniegsiaideyseneume TUsLNTUBEY
Tsunsuidaduiidneufusuiudy Tusunsudmne ngufuainissenss nmsudmslasenis
N15BAsIeRNIsAnaUla naufiny waslusunsuganaing

Prerequisite: Have earned credits of OM311

Study of various data analysis techniques, tools for quantitative analysis to help make
decision systematically and efficiently, applying quantitative analysis techniques to solve
business problem, mathematical modeling, and using computer software to solve business
problems via business case studies. Topics include linear programming, integer linear
programming, goal programming, queuing theory, project management, decision analysis, game

theory, and dynamic programming.

UU.322  ANUAALINSEUULAZNITDBNLUUTEULINU 3 (3-0-6)
OM 322 Systems Thinking and Design

AntsAunewaeulaivn vl.201 uag 58.201

MsAnwunmNAndssuidenloafudunssuiunslunmsiuegisindn fvawa
fisUuuy waelinguszasdiitaiau itefuiugilunisesnuuussuvauiidaudlaluaumneves
STUUUATasAUIENOUTEITEUY Mugufenfuarudiieatumeluladansaune dlusudnoniwnnsld
nuileUssinanauazmsioans msussgndlimaluladansaumaiioSonlideyasgnasns uas
aAonAdoIUUR eI MIFNYIRTEiiTaLNTEUL uazmsdagiudeya mIdsiuaziandsu
foyanaonsunsiaviandnuuzanudesnsyessyuy nénmsvesszuLdeyaildlunsnaunuyims
y§nensanadns (ERP) nansenuiiinantamnisdsinunuiasdoya ruusnieseninenis
WATIIATLUUNUIAEBIANUATRYREIN WS BUTBUAUNTBINTEUINITVBNY ARIUFABINTT
LazMFNATIZoRNLUUTTUUguUiUsTULTeyaite I sUf TR uAnAuAgsgaunignd

Prerequisite: Have earned credits of OM 201 and IS 201

Study of systems thinking as a connectedness, a process, the whole, the pattems of a

system, and context.Topics include congruence among business processes, business rules,
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business data, and organizational structure to match the mission of the organization unit,
understanding of the information and the work system, principles of a well-designed and well-
integrated business information system, and Enterprise Resource Planning (ERP), process model,
workflow model, data flow model, and other system analysis tools in order to communicate a

business need for information system development.

yU.323  NISUSHISNANISUSANS 3 (3-0-6)

OM 323 Service Operations Management
veRuneuaeulaIv uU.201
M3FNIENUALRNIZTEIRINITUSNITTUANAININATTHERN N1TIUNULELEBNKUY
NTUIUNTT TRUSAT WagNISUSSNANITUSA30819lUsEaNEAIW 53009 ANUSURATOURDEIALLAY
385551 Vo lruiMslagnsAnwidumsussendnannis AufanIsusMsvanvaeUssnmigu

Aan1s3uems lssnneuns Tsausu Tsanenuia gsnadeans nsvuds usu

Prerequisite: Have earned credits of OM 201

Study of distinctive characteristics of ‘service’, the strategic planning for service
business, service process design, and effective service operations will be discussed.
Applications of concepts in several types of service such as restaurants, movie theaters, hotels,
hospitals, communication, and transportation, social responsibility and service provider’s ethics

will be introduced.

ul.324 N1sUIMSNMSUGURNIIMeNISAMN 3 (3-0-6)
OM 324 Sport Operations Management

Fwdadunewaeulaivy uu.201

nsfnwunliuazidod dyiezdmaronsuasuuasueignannnssunsfimdeanis
psAnslunmafsuaznaenyy vhteusznausenisesnuuundnfusiuagnszuumsiiieadesiuns
AN STUUNIAIVANNITANTUNUNIAIUNITAKT TLUUNTUTHEUNAYBINITIANITNINAIUNITAN
mMsdamsmaFuyaaInTIFiuMsin wagmsdanismesnunmsu§ianislugsierifeadosiufin
nsfnwagldnsussens mauanidsunnuniu uaznisdavilasinsussdivlugnavinssuns
Avndiaula

Prerequisite: Have earned credits of OM 201

Study of the evolution of sport industry as well as its current trends and issues

affecting organizations in both government and private sectors. Topics include product and

process design, service control system, performance measurement system, and human
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resource management in sports organizations. Delivery of the course: lectures, group

discussions, and term project in depth areas of sport operations management.

U325 MsUSMISMYieain 3 (3-0-6)
OM 325 Tourism Management

dsdunewaaulainn ui.201

msfnwunlduuazanunsainsvenisdluuunlan wleuremsviesiiedluussimesngg
LLasmiaNLmeaqwémwiadLﬁaumadmt,%au NSNALINALNTUALNTLUIUNMINMTTANITANY
psAUsznoUnsUfuTeIM VB s dUlALA NMsdansguasdiay nsdansgumumsvieadien n1s
yudainvieaiion msdamsiinilesesfutinviouien msdanisannuivienilen rvauna szvrinens
THsgleminnninernsmmsvesiisanarmssnuaninwindesuasnine1nsnianisvieadies st
FAnansiiduianisussinnsnegiieadosesedadiu

Prerequisite: Have earned credits of OM 201

Study of global tourism trend, tourism policies and strategy in various countries,
ASEAN and Thailand will be discussed. Tourism policy and strategy, Thailand tourism situation
and its potential gaps will be analysed. It is also included the study of demand and supply in
tourism industry such as transportation, accommodation, and destinations in order to manage

and sustain all related resources.

yU. 326 M15ARNISNALULAELATUINNTTY 3 (3-0-6)
OM 326 Technology and Innovation Management
AuTeruneuasulaivn vU.201
= a o a a ) a ¢ a ¢
N1sAn¥AEITUNMTNALRUTmMALLLEE N153nnsmalulad Maneinsadmalulagnagngnig
wialulad NTaILUIANLMINISLIANTIN N159DALUY workshop M19UIRNTTULAZUIRNTTULT
NINYINTUY WY

Prerequisite Have earned credits of OM 201
Study of technology roadmapping, technology management, technology forecasting,
technology strategy, innovation ideation, innovation workshop design, human-centred

innovation.
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VU327 ASUSMNTAUAIASASILAZ ARIAUAN 3 (3-0-6)
OM 327 Inventory and Warehouse Management

FurTaruneu: @aulaivi ul.201

AnwnslamalaAISn1sUSIsSaAUAMAIARITLNzaY 35057l lunIsUSMSAUAIAIASa

a a =

a = a v a a v o aa = A da X
LLUUL@NQUQQLWWUF&WN? GIFJLLUUIHﬂ']iUiM']ﬁaUQ']ﬂ\jﬂaﬂmllﬂigamﬁﬂqw qjﬂijﬂﬂﬂLWﬂUﬂWLﬂﬂsﬂlﬂu

UsemAgUu winAnsasTheory of constraints kaENTUTINSARIAUALALANENTEIBFUAT

% c

ASYUIUNITIUNITDBNRUULASHAIUNIUSEANT ANASAUA AL ALONSEAEAUAT NanTsulunIsAdLIu

Y

YosAdaduALazAUdNTENEFuUA MsUssendlduunAndulunsuTmsadsdui nsAnwiaglinig
U35878 UMANMY NIdiAnw nswaniudsuanudniiy wasfinwiganuluaaiunisalads
Prerequisite: Have earned credits of OM 201

Study of principles and practical procedures in inventory management and warehouse
management from the traditional western approach to the revolutionary Japanese
Manufacturing Technique and recent development such as theory of constraints, Inventory
optimization model. Furthermore, topics include the concept of warehouse and distribution
center management, the effectiveness and efficiency enhancement in warehouse design and

development. Course delivery modes can be lectures, group discussions, and site visits.

ul.395  idaiivay N1en1UTmINsUURnIg 1 3 (3-0-6)
OM 395 Special Topics in Operations Management 1

FyrtaRuneu : aauldivn uu.201

USayn WA mdnns wdesileanng winnssu wualtufiddyuasimunslmidinauled
RerteamsmsuImsmaufiinig WwunszuiwimisazisiunnuAaliiuindnuilunsvianlu
DUAG

Prerequisite : Have earned credits of OM 201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Operations Management that benefit students’ thinking and future careers.
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421 MSIRRImMNEIAR 3 (3-0-6)

OM 421 Business Simulation

Fraduneou : aauldivn wu.204

Anwinsuitiymnisssianeldanuliviueuseduuunsdassanunisal vdefitou
AsEUAANAY WARNSTIaesantumMsal wadaueuialandnnismsdiassanunsaluuuiilsifieides
funauasisdestunauutlidedes fureunsassaniunisal mafuteyauariameitoya
AIATIVABUANULUUGUATUUTAUAL L VBINGANS

Prerequisite: Have earned credits of BA 204

Study of solving business problems under uncertainty by using simulation models.
Topics cover simulation modeling concept, Monte Carlo technique, static and discrete-event
simulation, steps in simulation modeling, data collection and analysis, model validation, and

interpretation of simulation results.

U422 TBnsiasesideyaruinlngniegsna 3 (3-0-6)
OM422 Big Data and Business Analytics

FurTeruneu: @aulaivi ul.311

nsfndnuvazvesdeyarualngisssiasndaitnmsienedt Wmnefiodoensing
wmsiississransaaayarlaemslitoyavunelugiteiinanuamsalunsudaiiumagsia
TnendomagitunisussondlifimslinnesiuarAansslumsiemeitiymidionlUgnadda wdef
Anwusenaulume W n1sasenseuliAndmsuisineiteyarunalvg nsasagadlaenisly
wialuladuazidesdielunsinneiluguuuusingg sudslassnuivssgndlideyaanningsia

Prerequisite: Have earned credits of OM 311

Study of the nature of big data and business analytics, and a practical toolkit on how
to perform big data analysis. The aim is to discover different ways to generate business value
from big data sets for the purpose of increasing competitiveness in the business context,
applying an analytical process that covers all activities from problem formulation to business
outcomes. Topics include conceptual framework for business and Big Data analytics, value
generation from new technologies, methods and tools for visual analytics, text analytics and

predictive analytics, as well as project on the business data set.
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w423 msusmsmsujdinislufanisusmsavnin 3 (3-0-6)
OM 423  Healthcare Operations Management

Fwdadunew: aeuldin vl.201

NSANYISNBULINIZVRIAINT “UTNTFUAN” anIMNTudsduvesianisusnisguninly
UszinAlnenagnsnisuimsdanisvesiansuinisguninnassuasiensuBmauas e e
sinaulalunsausunofiianisuimsavamsdalasaadamsudmsmadanisdunnensuy s
nsUsmskarysulsanseuIunsuinmsauanlagldesdauimunsuimsnisufianis 819 n1sdn
MINNTUINST Mardeuiivesitheuaznssensy Msudmsaunwlunsuinisguamm msuims
wuuAuluusmsguan Wusiy 52089n159ANaUaTUaYLNIINISWIVENSINNSAUNY 9N
FamsduuimsdButuuimsviesinauliuinmsomsmsiengitas mMsuImssrUUasaUINAYes
AaNsANUTURAYRUARHIANLALATUETTUYRISIRAUINITAUN MsAnwIEldnITuTIENe N3

wanuasuanudniu uazmsdnvilasinisuszanimlufanisuinisguniniiauls

Prerequisite: Have earned credits of OM201

Study of specific characteristics of healthcare, strategic management and competition
in Thailand’s healthcare sector of both public and private organizations, managerial decision
analysis of healthcare organization establishment, organization structure, human resources
management, management and improvement of healthcare operations i.e. patient and provider
scheduling, patient flows and waiting times, quality management in healthcare, lean healthcare,
and medical support management, medical and other services management such as
accommodation and food service, healthcare information management and analysis, ethics and
social responsibility, delivery of the course: lectures, group discussions, and term project in

depth areas of healthcare operations management.

uu. 424 N1slRUINeINIegIng 3 (3-0-6)
OM 424 Business Consulting

Jedaduniow: aeuldion uU.201 warinAnwguedudi 4

nsfnwuesesilefllilumsdinnesitoyansgsianas mussgndldlunsdifing sanianig
BousnnuszaunsainssmesiiTenmaluannil

Prerequisite: Have earned credits of OM201& Fourth — year student status

Study of practical analysis and consulting tools and frameworks through real-life
business consulting scenario and first-hand experience from professional consultant and

practitioner.
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UU. 425 msnavdeumM AL iLLLAYMIUTMIANALADS 3 (3-0-6)
OM 425 Operational Audits and Risk Management

Fdsdunen:  asuldiy ul.201

nsfnwuLafAn 1n3edle uazmadadmiuiannTamuamsauazgiifuiuneluvesosdng
aeldmnunasuanmsiasuulasestanuazansliuiuounisgsia Tngaseunau MsmsIasouns
Fufluan Ussiamvesmnuidies nagnsannudes nsussiueudemisUfiang msudmsanny
Fownafoing msvimsarseilesvesmsiiiugsiae snnuiuisteUNIdnLLALTT

1NAUNAYD989ANT

Prerequisite: Have earned credits of OM201

Study of concepts, tools and techniques to improve competency and resilience of
business under pressure of global changes and business uncertainties. Topics include
operational audit, types of risk, risk strategy, operational riskassessment, operational risk
management, business continuity management, as well as corporate social responsibility and

good governance.

ul.495  taiikay N1aN15UTIMINMSULUANTS 2 3 (3-0-6)
OM 495 Special Topics in Operations Management 2

FyrtaRuneu : aauldivn uu.201

Uy wudn udnns wesdeanis winnssy wuilbduiiddnuasiannslmlifiunaulad
AerteamesmsuImsnsufiiing Waunssuiuimisasisiunnualiiuindnilunsialu
AUNAN

Prerequisite : Have earned credits of OM 201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Operations Management that benefit students’ thinking and future careers.

vl496  duuuIMSUIMISMSUNURNTS 3 (3-0-6)
OM 496 Seminar in Operations Management

Fdaduniou: dnAnwguztuli 4 lonuimenisufoiinig wee vl.313

ﬁﬂ‘mmumuﬁugmﬁmmiﬁmimiﬂﬁﬁami WU HERNN NagnSTINALaENISUSURNS
ANuATInmamalulad wagnseuumTIRedslfianswuulnl Jgvimesunisuimsms
UfuRn1s Inennmsadisludlunisusmsmsuianis emsfnwildnisussens msteunngliindne
ANWIUNANA LATIBNENTINMIMIFLUNTUIMIMSUFTRNT erhiaue wasdumuuaniudeuni

Aniulunaasey UsznaufunisAnwiuananiud 91139y waznsdiane

Page | 152



uno.2

Prerequisite: Operations Management major and fourth-year student status or
approved by the lecturer and OM313

Study of introductory lectures on the foundations of productivity, business and
operations strategy, contemporary issues in production and operations management through
lectures, seminars, field trips, researches, and case studies, distinctive challenges and problems
in operations management, encouraging and facilitating students to do literature review,

presentation notes and reports in order to lead and actively participate in discussions

ul499  msAnwdasenisusmsnsuiuanis 3 (3-0-6)

OM 499 Independent Study in Operations Management

FwdeRuneu : dnfAinwigiusduti 3 Yuly
P a X A Yo = P P o Y oa P a a wa ]
nsAnwIndduasiliindnwmeauaianuiluimdemiaulamuuimsnsudianig nely

a

ToyalIyNsNnuvawee dnAnwazlanniinuenisiSeuimenuesedaisedninaainnisen
nsfnwdoyasts ariidusalumsimnduansanudadiu sauiinisdninseiidendlatym
sgaduszuunmeldmuugihane1asd

Prerequisite: Third -year student - status of Thammasat Business School

Study of encouraging students to do individual in-depth study on operations
management topics of their interest, training to conduct effective self-learning under the

instructor’s supervision through reading, fact-finding, participating in critical dialogues as well as

pursuing a systematic problem solving process.
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2.2.6 3 BNUIMIFINDIENIeUsEINA ladafnduaznisuuds

2.2.6.1 3y 8nUeAU

53.311 @NNLINHONYBITINTENINIUTEINA 3 (3-0-6)
IB 311 Global Environment of International Business

anmwndeniiddnyresnsUseneugsiaseninsseme 1wy nszuunslanidng
NFTIUNFUMNAATEFAITUUUUAN qan1niInaenmaden Jausssu n1siles nansenuves
anmuandon demsusznaugsRvsEieUTsmA ianmsndduesgiaseninaUssma Tiannms
E]ﬂﬁﬂ’]'ﬁéj’lLLﬁ%ﬂ’l’ﬁaﬂ‘V}ui%Wj’NUWLVIﬂLLﬁ%WQ‘Hﬁ‘ﬁILﬁlmﬁﬁ@ﬂ UNUIMLAZHANTENUIINANTAM UYBIUTEN
I

The global environments of international business, including the globalization process,
regional economic cooperation, social, cultural, and political environments. Evolutions of
international business, international trade and foreign direct investment.Key theories in

international business. Roles and impacts of multinational enterprises.

51.312 s2i8uUinivY 3 (3-0-6)
IB 312 Research Methodology

F10sAUneu : aaulaivn wu.204 v3e (d.211 Uag @.212) ¥30 (8.216 Wag &@.217) w3
(7.218 wag @.319)

UNUNKAEANEAYTBINITITERONTANIINANITORNKUUNITIRY NT50IBLUNITIY
insesleflilumsidy nslinavesnsidusogsia s3usssuvesinndn

Prerequisites : Have earned credits of BA 204 or (ST 211 and ST 212) or (ST 216 and ST
217) or (ST 218 and ST 319)

Roles and relevance of management research, Researchdesign. Researchmethods,

Researchinstruments, Implications of research in business.Business ethics.

§9.321  MSAMIUMTIMUNIAISENINNUTEINA 3 (3-0-6)
IB 321 International Trade Operations
Jndafudeu : dndnwgiusdudi 3
wannel wuINUGUREmMTUNTALLLgIRaNITAMTENINUTEWA NS8UIUNIT NS
suifoudoufuineg mefunsissritssma imsnisuazulounesneg Advualaeiguialne
wazSguasieUseina YeufiRanalunienisfseninalsemea
Prerequisites : Third-year student status
Criteria and guidelines for international trade operations, import and export procedures,

rules and regulations of international trade, Thai and international policies on international trade.
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§9.323  MINAILINAIMNTTULAZAIINEINITAIINITUIITY 3 (3-0-6)

FEMINUTEINAYDIFINT
IB 323  Industrialization and Global Competitiveness of Firms

wansznuveslamAaiivhliAnnsiwasuulamesgsianazgnanmnssululssinasie

nMainTukazdn sz TuUardRasnT et e samTslussiuUssmasay sesulanlneane
unumesUITnUssmaidstmunluasugialan msdsuulawedasaiansgifouay
qmammimmiaﬂﬁg&L%mqwﬁuam%wﬁﬂ’ami

Impact of globalization on the transformation of businesses and industries. Progress of
firms, value chains and industries from developing countries. Theoretical explanations and

empirical evidence of the structural changes in the global business and industries.

§3.324  MINawgsiakansazaunuluysemealng 3 (3-0-6)
IB 324  Business and Capitalist Development in Thailand
FWannnsuazmsiiulnvesgsiolulsemelne flauiiddy uinnssumamsuimsves
g3falne nalnnsdiganuiluannavesuiining unumvesgsfalveluginie

Evolution and development of business in Thailand. Key players in Thai business.

Management innovation in Thai businesses. Internationalization process of Thai firms. Roles of

Thai business in the Asian region

§9.332  MISUIMNSEINATINIRIUETIU 3 (3-0-6)
IB 332  Cross - cultural Management
sruURnAMsdInuuasiin Svnavesinmsssalunmsuimsssiaseninssemeanaznis

UImsiBanagms 1w madnesdng amzfiluagndnnisuims msdemsiiiusyaniamezmineg
AN TALETIN NMTIATWeTEY MIUTMTYARATIIANMA VANEMN TS TTN N3
UM INUNNUIAUNELEINTENNI9GIAI

Developmentofsocial values. Influence of culture on business and strategic
management. Organization structure, leadership and management style. Effectiveintercultural

communication. Human resource management in culturally diverse context. Business etiquette
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§9.421  MSUIMNSTINATEMINUTEINA 3 (3-0-6)
IB 421 International Business Management
Adsduneu : aeuldiv) 59.311
TNsUIIMaEMIAEUgIATENIUTEIa TngUsrashuaznagnslunsaiunisgsie
seriaUssinanaUselend lamalunsamusinadsena nsiauleuiguagnagnsnIsuInsves
giRsssUssmavieuitniumnaviaenedestuanmuindonvesssfaseninsUssma
Prerequisites : Have earned credits of IB 311
International business management. Objectives and strategies for international
operations. Analysis of foreign investment opportunities. International expansion strategy

development and implementation.

§5.422  NSANYIUTEUNUTEUUTIAIUIUINA 3 (3-0-6)
1B 422 Comparative Business Systems
Fwdeduneu : aeuldin §3.311
WiguiiguanuuanievesssuugInalulssmansaniinianie Wussuugsnaluieide
sruugsRvluglsy sruugsivlulssmaanisoiini Jadudng q iduansenusessuugshuayns
ALtiugsia Tadenenisdles Jademnauseifenans uasdady Uadenedeny anvsuesninuunnsig
Yassyuugsnalulan
Prerequisites : Have earned credits of IB 311
Comparative study of a variety of business systems, including those in Asia, Europe,
and North America. Economic, historical, social, and institutional factors shaping business

systems. Causes of differences in business systems.

§9.423  dunuNgINaTEnineUsEinA 3 (3-0-6)
IB 423  Seminar in International Business
Jndefureu : deuldin 53311 waz dnAnwguetudi 4
nauiRetosiugsfeseninsema  Ussifiulygmmeiugsiassninassine
Prerequisites : Have earned credits of IB 311 and International Business, Logistics and
Transport major and fourth-year student status
Theoretical concepts in international business. Academic research and articles on key

issues in international business.
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93211 nsvudesswinsdsunadesdy 3 (3-0-6)
IT 211  Introduction to International Transport

U AN SAUITolATIETUAL AN YL AR VNTIUNSIAULTE NSUUASFUAMNIMEE UNUW
Y9I UTENOUAINTT AIUNUYUAIFUAIUTEANAG UNUMYBISTHORAAMNTIUNSAUTBLAYNITVUEN
Aufmmza nalndufiuguiarlasainednsvesuitnide vinuariinsufthnuresuitnide
NsIRvIeNaITToRANAITY MITNNITHUEE ABN1SAANINT TTUUNITVUENY NTINTLINEUA
159 LLazqﬂﬂiajmﬁi’ﬂumiﬁuuﬁhSﬁuﬁmaamu nMsvudmanesULUY

The structures and characteristics of the shipping industry, organizational structures of

a shipping company, role of the intermediate persons or freight forwarders in the shipping
business, the role of government as a policy maker, the multimodal transport concept, the
elements in the shipping business ports, marine insurance, and logistics. Transport document,

preparation of sailing schedule cargo-handling system.

13.361  MsUsERusemamziauaznIsuSmsanudes 3 (3-0-6)
IT 361  Marine Insurance and Risk Management
FsAuneu : aeulainn ¥9.211
BsuFoR ngunasilaeii 4 U vesngrnemsussiude niusssiuszdusomameiaaty
Tniweg Lloyds, Institute Clause @ususidunlaziilse ﬂg]LﬂmsﬁLﬁmtﬁm?'iLﬁwﬁumluiwwé’mﬁ"aﬂm
nsAuAses AaensunsUstifiularMsyeliademesninagdyan uazdhlandnnisuimsanuides
Prerequisites : Have earned credits of IT 211
General rules and regulations of insurance law, new Lloyds, Institute Clause of marine
insurance policy for goods and vessels — additional rules after the coverage period - and
measure of indemnity between the counterparts. Understanding the principle of risk

management.

95.371  NMSHULAZNTAYUYDINTVUATENINUTENA 3 (3-0-6)
IT 371 Investment and Finance for International Transportation

F1sAuneu : aeulaivn 99.211 way n4.201

Whnevesnsuimensfuvesgivudsseninadsena madedldlumsliingzsiniu
nsUszidiulasanIsamuilan N siusruudnivesusenvudesenitaseina nMsdavieudseann
MIINUKY NTAIVAN NITUTMTRUNUY KaTNITAIMNU

Prerequisites : Have earned credits of IT 211 and FN 201

Financial management goals, financial analysis techniques, evaluation of investment

projects based on financial figures, accounting system, budgeting, planning, controlling, fund

management, and investment for international transport companies
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U9.372  WiswgmansiazuleusnIsnfteun’ 3 (3-0-6)
[T 372 Maritime Economics and Policy

Futadiunio : aeuldinn (1) v5.211 ua(2) EC 211 %38 EC 212 30 EC 213 laishndn

VYN IUATYFANEASTUIDTUILANINTININTVUAIWELE NOANTIUNITAMUASAT)
Ms¥1e Muiouasdinguiouniu warawede Jadeiidvunguasduazgunuveaie edesile
MmaAsygaanslunsamansaina1n JasgndunulasEmaInvedseds eussdndums andy
wazngnaise e destunainnsuudsmmesia 1wy ngietiduvengulseimaiigg Tiwuins
NITIUNGUFINIVBIVTENVUAINNVLS LATHFANEATUNNIA TATIZITIAINEARYTIgIRaNITVLES

Y

‘mdmLaLLazNaﬂiz‘wwuaaqiﬁ%ﬁﬁaum%@am?ﬁﬁzLﬁummﬂ'ﬁzmﬂ NTIATIZINIINITRY (Financial
Analysis) aanau Cost-Benefit Analysis Iuﬂiiﬁqmamﬂisumiﬁuudﬁwdwﬂimm

Prerequisites : Have eared credits of (1) [T211 and (2) EC211or EC 212 or EC13 up to C

Shipping business with economic theories, an analysis of freight pricing behavior,
demand & supply and vessel price, factors influencing vessel demand & supply. Economic tools
for market forecast, analysis of structural cost of tramp and liner markets. Organizations and
rules related to sea freight market boat club, rules and regulations of each country, evolution
of marine shipping company business aggregation. Analysis of macroeconomics to developing

countries’ need to participate in shipping business for country development effect on the

nation’s balance of payments financial analysis and cost-benefit analysis shipping industry.

93.461 N1TUIMIINITVUEITENIIUTEINA 3 (3-0-6)
IT 461 International Transportation Management

Jntadurion : aauldin 93.211 waziindnwgued 4 dnfnwguetudi 4

1AT9ES19UaENTUIMTNULUAUAIEY VOIUTENLTD NITATAUALEUNINAITIALLED N1TIANISE
NNTUIMIINDAUTONITAAUAATITZINLTD NMIAUANLAENTUNURNS ﬁﬁuﬁﬂ LLazﬁﬂaqwﬁ‘mﬂmimmmaa
VT30

Prerequisites : Have earned credits of IT 211 and Fourth-year student status

Management concepts and operation practiced in the ship liner company such as the
route planning (traffic study and scheduling), ship planning (new and second-hand tonnage),
ship management (crew, technical, insurance), container management (planning, control and

operation) and the corporate marketing strategies. Role of ship agents and their practices.
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¥59.462 FUNUINITUINITNITVUAITEIINNUTZNA 3 (3-0-6)
IT 462 Seminar in International Transport Management

Awdefuneu : dnfinwigiuegd 4 venuimsgsnaseninssena dnfinvlenuinisgsna
sgrissvinan s1usudi 4

Fasduaidamuesnsuins msdnduuaznagnsvesuisniliuinsmsumsvuds
snIUsEna Asidneninvesssuunsvuddtulsemelneuazgiinie

Prerequisites : International Business, Logistics and Transport major Fourth-year student
status

Methods to identify management problems, judgment and strategies of transport

service providers and a potential analysis of national and regional transport system.

23.463 MIUIMISoLazladafngd 3 (3-0-6)
IT 463 Port and Logistics Management

F1sAuneu : aeulaivn 99.211

N15UIMIMNIeLUTEAUTIUIS Wi UleuevinSouiannd seaunsu uRnisnmsnauNumas
PankUUINSaKarsEUUladaind NMsUfURNsvRIEokarAdIALAT Taltiun1suudssuUAR Y
e’ nansznuveanAluladrerdenaziadaing mMIumsn1sRukeznIRIAYeINISUSMITGe
UAZARIAUAT NTUIUITUINUANNUS

Prerequisites : Have earned credits of IT 211

Port management at the government level, National Port Policy, operational level, port
and logistics planning and design, port and warehouse operations container transport system,
technological effect on port and warehouse, financial management, pricing of port and

warehouse services, labor relation management.

89212 mssamsladepndibesdu 3 (3-0-6)
LO 212 Introduction to Logistics Management
Fdnunndn uasvguidestuieatumsiansladafndirufanssumdn vesseuy
Tadafnditu Msdndensudmsaddud nsdansaudandenisnszaredudn msdnnsnsuuss
warAanssuladafndduy

The fundamental definition, concepts and theories of logistics management through

key activities such as purchasing, warehousing, inventory management, physical distribution,

transportation management and other logistics issues
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a9.341  msiansladafndsesninaUsema 3 (3-0-6)
LO 341 International Logistics

Awdsduneu : @euldiv 89.212

1A598519°043509 Usetanvesusnsdmiudaean-iididu nsnugaeumuiies
ALLANANNTENINLONANTENTUNITTANTaTARNAT2MINUTEMALAZ NI SVUAIEUATENINU TN
AndnwazYeIMTVUdaIle A gULUUTIdsHansEnUsensinnsladaRndseninsUseine

Prerequisites : Have earned credits of LO 212

Business structures, types of service offered to exporters and importers, container
consolidation, related documents difference between International Logistics Management and
International Transport Management, multimodal transport characteristics its effect on

international logistics.

89.342  nTieTsidsiuadmsunisdanisladaning 3 (3-0-6)
LO 342 Quantitative Tools for Logistics Management

F1sAuneu : aaulaiv a2.212 uay Wu.203

WUUT1809 wifin TeNsvnaanslun1sesnwuy AuAN UURn1suasnsianisseuuns
yudsarladaning mavszgndldinafiadalinarsdaneifuuariisaind Wieevszuulassde
warnssndulanuunanedady TunsnaununsyuInnsaeg iisadestu nmsdanisladafnduazns
YA N3InATTRUAER mMseenuuulasstneiensyanedud nsumansdnds menadunmuasnis
Famannsanm maliemginsudsiineivangay MImuANALMAREY NMIUseendldnauiiunes
lumsimseaissuuladannd

Prerequisites : Have earned credits of LO 212 and BA 203

Models, concepts solution methods in the design, control, operation and
management of transportation and logistics systems. Applications of exact algorithms, heuristics,
network and multiple criteria optimization techniques, logistics and transportation

management, demand allocation, routing and scheduling, location selection and inventory

control. Excel spreadsheet with its solver tool.

Page | 160



uno.2

42343 msdansladafnddmsuaudivudmiseinia 3 (3-0-6)
LO 343  Air Cargo Logistics

JuraRuneu : aauldivn a9.212

Anwnszuiunisiadafndifeadadlunsindedudmsennia wu nsuvie nsauds n1s
Joufiu uazmsvudeAud msumstoua warnsAnA1szNsduf dmiuaudinluuazdudiane
WU AuAdunsie duaiidods waydniiain

Prerequisite: Have earned credits of LO 212

Study of the operation of air cargo logistics for general and special cargo such as
dangerous goods, perishable cargo and live animal shipment, cargo acceptance process for air

freight operators, freight rate calculation, and warehouse operation.

89.441  dunwmeinuladafnduaynisuimisidguniu 3 (3-0-6)
LO 441  Seminar in Logistics and Supply Chain Management

deduneu - UnAnwenuIMIIINITEnIlsena ladaRnduaznisuuds (lenLogistics)
FIuzdudi 4

ysanmsmnumeuladainduaznisuimsldgumumeliuiunesiideidemiduiiauls
Tudagdu Mawwinwemenunisaninssikasindymmniuladafnduazlegunulagldyusos
WUUBIATIM

Prerequisite : Logistics major and fourth-year student status

Integrate logistics and supply chain knowledge within the context of current research

issues. Skills will be developed to analyze logistics and supply chain issues from a holistic

perspective.

89.442  MsUTMslgRUNI 3 (3-0-6)
LO 442  Supply Chain Management

Adafunieu : aeuldin a9.212 wazindnwigiuzdudil 4

ANHLANANTENINNSIRTTULTaTafnduazn1sUsmsidgunu Tgaumuunaynisadng
yaAufinungnd nseulLIAslumsmsansduyulagiamzegdsiunulunsuimsndsdumsnilud
miLﬁaJmma'lmmiumiLLszJﬂ‘ﬁ’usuaﬂIsziqumuﬂhuﬂﬁLﬂﬁauLLlJawaﬂqumﬁﬁumgﬂéjﬁLLazmsfﬁ'@mﬁ
ﬂizmumimamL'ﬁama‘uauawiammé’mmimmqﬂﬁﬁaéwmmzau

Prerequisites : Have earned credits of LO 212 and Fourth-year student status

Difference between logistics and supply chain management. Supply chain and added
value creation to consumer. A framework for cost reduction, particularly inventory management
costs, as well as to increase supply chain competitiveness through changes of consumer

demand and production process management to optimize responses to customer demand.
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89.443  nasLULIRedldaUIy 3 (3-0-6)
LO 443  Supply Chain Modeling

Awdsduneu : @euldiv 89.212

fuvuiaesaaunsaliuuinmsallisioes msauayunsdindulalunisinnislad
afnduwaglggumu msimuuudnees MTIATIEHANTTIRRENUNTHINSAANLAENNSATURA
MTIATIZN

Prerequisites : Have earned credits of LO 212

Discrete event simulation modeling, decision support in logistics and supply chain
management model building, simulation output analysis, communication of technical

information and conclusions drawn from data analysis.

a9 444 msdanisanandedlulygunu 3 (3-0-6)
LO 444 Supply Chain Risk Management

Ftaduneu : aaulaivn a1.342

AnwwnAnizesnnindes Jadeiitinadeniundss wagnisdansanudedulsguim
FeUsznousieduneundn 4 suneuie mﬁzq%ﬁmadmmlﬁm nsUszidiuseRuaudes Msimun
WIMIMIAARANTENUINANLEES uaynsUseiiuasinnuranssnuanANIEes uenanniiss
ﬁmfn5@LLmvmmiﬁluﬁwaﬂﬁﬁqﬂmuwﬁﬂLﬁmmaﬂiwu devmivusznousemsinuuuain N9
waziesosflofldlunmsiiesziaudsduusiastuney uenaini LS EudIiefnEILININ1TIANTT
anudsdulsgunuannuisnguszneums ielvidlansdamsanuidsduuiunineg naonauiiu
glassavdededrfnfiAntulunssuiunsdanisaudeduniaufon
Prerequisites : Have earned credits of LO 342

Managing a supply chain is challenging. Apart from the operational risks, companies
encounter greater unprecedented risks caused by natural disasters and economic swings. These
uncertainties disrupt the routine processes across the supply chain. To mitigate these problems,
companies need to understand how their supply chains are exposed to risks and how they can
lessen the impact of the disruption. The main purpose of this course is to describe the concept
of risk and risk management in a supply chain, and to explain the enablers that would be used

to manage those risks.
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2.2.6.2 3y 48N
§9.391 vdefiey N9NITUTIIIINATENIIUsenea 1 3 (3-0-6)
IB 391 Special Topics in International Business 1

Fyrdaruney : @aulaiv 59.311

[ o

S0 WAR ¥ann1s wn3esilalaniy uinnssy wuilduidrylaziaunsivdautaulan

]

NEMDImMINMIUIMIINseninalsena Wunnssuiuirduasasuanudaivitutindnwlunis
aulueuian

Prerequisite : Have earned credits of IB 311

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Business that benefit students’ thinking and future careers.

§9.392 TRy NNITUTIMITINITEN ST 2 3 (3-0-6)
IB 392 Special Topics in International Business 2

rderuney : @aulaiu §9.311

@ 1Y

US)1 WnAa #dnn1s te3esdlalaniy uinnssy wunldundAglasiauinsivdauauladn

7

AU NNITUITMISEINATEn I sena Naunssuiuimilasiasuanudalatuindnwlunis
aulueuian

Prerequisite : Have earned credits of IB 311

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Business that benefit students’ thinking and future careers.

55.424 wamumaaﬁaqqiﬁﬁﬂaﬂ 3 (3-0-6)
IB 424  Perspectives on Global Business

(% |

annndenveInsaniugsivlusaiadiUssmanianudfyseusemelng ssuu

17

a ¥ 12

NOVIENEY SEUUNISHieY seuunsRu JausssuuastoUfURlun1sAnliugsna dTennaamnenisn way
NIFIANITAIUL I

Prerequisites : Have earned credits of 1B 311

Business environment of different regions/countries that are potential markets for Thai
businesses. Different legal, political, financial, cultural and commercial systems and practices,

including international trade agreements, and labor arrangement in specific regions.
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59.431  NsEIANIIABTERINUTEIA 3 (3-0-6)
1B 431 International Taxation Management
LUIAANIINITIANITNNBOINTSEWINUTEAd M UUSENd A lussnalneuazuSsnlng

Tusheusaina damuarguassaiifeduieatudonnasiuniernsssninUsema wan1sdiad ssuu
minaning fennasnideu masamaleufiensdanisiunuuasnfsruulinfuaznifeoinsves
VST AlneuazLne

Prerequisites : Have earned credits of IB 311

Theoretical and managerial concepts on Taxation Management under different
international regulations. Problems and obstacles of international taxation management
practice, including free-trade agreements, double-taxation agreement, transfer pricing,

differences in accounting standards and tax systems.

59.433  Usuhuneasesssulunsaniiugsia 3 (3-0-6)
IB 433  Ethical Issues in Business

Wosyalunsiniugsio madndulavesiuims Yssiiumeaiessmienuninisdadule
wmsMsUiURReRuaTessailuesing unumvesssialudsay nansenuvesnsaniugsie 4
dladude

Business ethics, executive decision makings, ethical dilemma, organization guidelines

on ethical issues, roles of business in society, consequences of doing business, stakeholders

§5.499  MIANYIDATENNGINITENINIUTEINA 3 (0-0-9)
IB 499  Independent Study in International Business

Furtaduneu : aaulaivn 59.312

JamiAeatumsuimagsivssvieUsane agneinis

Prerequisites : Have earned credits of IB 312

In-depth study of topics related to international business management.

89.391 ety aladafnd 1 3 (3-0-6)
LO 391 Special Topics in Logistics 1

dsuneu : g@eulsinn §9.212

VS wwidia ndnns wlesdioiane uinnssy wunltufiddyuasiamnnisinifiunaulad
Aertesdadafing Waunnssuiwimwaziasueudaliiutndnulunisyhauluswien

Prerequisite : Have earned credits of LO 212

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Logistics that benefit students’ thinking and future careers.
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89.392 ety neladaning 2 3 (3-0-6)
LO 392 Special Topics in Logistics 2

FJurTaRuneu : @auldivn 81.212

S WAa 1anns ww3sdoaniz winnssy wunlduidryiaziauinsivdauiauladn
WNetemsladaing wWauinszuiuiaiuaziasuauAnliiuindnwlunisyinaulusuiag
Prerequisite : Have earned credits of LO 212

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Logistics that benefit students’ thinking and future careers.

89.499  nsAnwdasensladafnd 3 (0-0-9)
LO 499 Independent Study in International Logistics

Ftaduneu : aaulaivn 59.312

Anwmamuladaindlagazideasenuieiniglinisamuguguasgnslnadnveseanse
U5

Prerequisites : Have earned credits of IT 312

An individual in-depth study of logistics and supply chain issues under close

supervision from the course instructor.

25.373  wialulaglunismdigeun? 3 (3-0-6)
IT 373  Shipping Technology
0sAUneu : doulaivn 99.211
LUIAATDINISIAULTD MasnaumAANITIALEe Watialuile Tun156el3e N1T9NLUULTe
iieanrldinennusilovemhsnusingg TunsiaungramnssunsieSouazgsianmaiuie
Prerequisites : Have earned credits of IT 211
Shipping concept, shipping techniques, new shipbuilding techniques and designs to

reduce costs, agency cooperation to develop shipbuilding industry and shipping business.
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23.375 NISUSMITNITYUNUTD 3 (3-0-6)
IT 375 Ship Chartering

JuaRuneu : asulaivn 93.211

dnuarrematnnstmnSe dumansiiudeveaiens Jadedidvunaisyndunana 1w
wnide viauardyavensdimnde wedauartuneulunsassdivnde msUsudiualdane
TunsiuEees marmwamanildlunsuiedummudyaunide waznaiadeveszing
AN

Prerequisites : Have earned credits of IT 211

Ship chartering market types of ship chartering, demand and supply, freight calculation,
the hull structure and the ship particulars, the Time and Voyage Charter Parties, Lay time

calculation, voyage cost estimation, the role of shipbrokers and the fixture procedure.

93. 376 mMstereuaniUdsuduisenineUseme 3 (3-0-6)
IT 376 International Commodity Trade
Fdadunou: asuldin 2s. 211 lsin C
oSuemguinsfasislvivas s fURTALfUsULUUMSAMUanIUABUALAIMABIMAN Y
ddyvadlan wu thifu fesssuwd Sty duns uarlusandudninneseus esunelasiadamainves
audrlunalanviand iwu guasd gunu nalndwusan flondnuasduevidonaandn Jadedu wu
maasguivlanaasesie wasdlsniensiideswademsimunnainmsiaudmeanid swdsns
Tadostionenisdu 1wy anaseyius Tumsufoinstensuaniudeududn
Prerequisites : Have earned credit of IT 211 up to C
Modern trade theories and practices relevance in the development of major bulk
commaodity trading patterns in oil and gas, grain, ore and other commodity markets. World
market structure of the key commodity markets (i.e. demand, supply, price mechanisms, key
buyers and sellers or key market players in the industry. Other fundamental factors include
economic growth and policy affecting trade in world commodity markets. Use the basic

financial tools such as derivatives for commodity trading.
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23391  UeflAY N1NINITIUAITZIINUSTIVA 1 3 (3-0-6)
IT 391 Special Topics in International Transport 1

Jyrdasuneu : @aauleivn v5.211

o o [

S0 WAR ¥anns we3esdalaniy winnssy wulduidAyiaziauinsivdauauladn

o

LYIVBINIINSVUAITENINUTENA  WUINSEUIUALRazLESUANLAR ANUT N AN lun sy aulu
AUNAR

Prerequisite : Have earned credits of IT 211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Transport that benefit students’ thinking and future careers.

23.392 WToRiAY NNNTTUEITENINUTEWA 2 3 (3-0-6)
IT 392 Special Topics in International Transport 2

rderuney : @aulaivn v5.211

o w Y

ST Lfn 1ann1s inseslialanis winnssy wnldunddguaziauinstuinuraulan

<

LNYITBINIINTVUAITEUINIUTENA NAIUINTEUIUTALBAZLESUALAR AN ULN AN L YAV Uy
BUAN

Prerequisite : Have earned credits of IT 211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Transport that benefit students’ thinking and future careers.

25.464  1ATINNTIVY 3 (3-0-6)
IT 464  Research Project

Aurderuneu: @aulnivn §9.312

v v <

AuMTITenNtunauveInTIduiNelanan1sAny uwasiSeudvinuedAgeu n1siiu

7

1

oua nsltiaiediionside msusvanana eiusiena wazmsiTunamsIdenasnaumstiaue
NANISITY

Prerequisites : Have earned credit of IB 312

Conduct the research and learn core research skills including data collection, research

tools, data analysis, discussion, writing the research results and presentation.
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U5.471 ATAATIAANIZLINADNVDINITVUAITENINUSBINA 3 (3-0-6)
IT 471 International Transportation Environment Analysis
wdsduneu . @ouladvn 93.211 uag #1381 #se 19.372
nouATegAansuUszgnaldlunsiiaseianmindeussiansuudsEninUseme
NANTENUSBRMAMNTIUMIVLAITENIUTENA MABmauARTTUALAINaeiAnY Tiieadeaty
NSAAIANTTYUEL LU BuTITe NYTateAuveanguuseimasiigg
Prerequisites : Have earned credits of IT 211 and EC 211 (Macro Economics) or [T 372
Economic theories to analyze international transport business environment and the
impacts on the international transport industry and on institutes and rules concerning transport

market, boat clubs, rules and regulations of each country.

93.472 NTAATIZANITVUEINDINA 3 (3-0-6)
IT 472 Analysis of Air Transport

Ftaduneu : aaulaivn v3.374

anmwinaexlugfiavudmitena ngsuiley oudayayiig ‘]ﬁﬁm%\i ASANUAENSNIS
T ununvesszlugsiavudmiseimea wuildulunsidaasnmsiiusmsvudmnseinie Anw
Wisuilsuiuusewelng anmnisusmsnisdnnisneluessrnsvesaienistu lasadedunu
m3fmuasan nMsuimneldliinusylevdasn (Yield Management) nsimuadumenisiu
mMylnzvinagnsnisdisuduiusingmagsia

Prerequisites : Have earned credits of IT 374

Air transport business environments and policy the rules and regulations, related
conventions, traffic rights, government roles in air transport business, deregulation of air
transport service using. comparative studies with Thailand. Study of the management and
administration of airlines the cost structure, air freight pricing, yield management, routing &

scheduling, alliance strategy.

95.473 UszihudAgginunisuimsgsiaseninaUseing 3 (3-0-6)
Tadafnduaznisvuas

IT 473 Current Issues in International Business Logistics and Transportation
Usziuddnmssiaiifesefuseegieaniisnnns Ussfuiiuatluavudmsssiasening

Usewe ladafnduaznsuuds

Important issues in business that need wide discussion, issues on international business,

logistics and transportation
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U5.499 N13ANWIDATLNVUAITEHINUILLNA 3 (0-0-9)
IT 499 Independent Study in International Transport
wdsduneu : aeuleivn 53.312
Anwinemunsvuddlagazideamenueinglinismuauguasgelndtinuee1nse
AUTTEN
Prerequisites : Have earned credits of IT 312
An individual in-depth study of either transport under closed supervision of the

instructor.

2.2.7 3y uangsnvadenizuning

2.2.7.1 AB8NUIAY

o

50211  ganaedwniumindidesdu 3 (3-0-6)
RB 211 Introduction to Real Estate Business

vié’ﬂm3ﬁquﬁaaﬁmﬁm%’wéﬁmé’u AATAATINU MIADAUILNTINITUTNIINS
Useiliusna Me ngmne N1789U warn1sunsinaulanaenaun s e nassTiny s
nrndeuiituenansiviuaraninuindonsing o MiAutestugsinedmmiuning

Basic principles, project analysis, brokerage, management, valuation, tax, law,
investment and finance. Related to the real estate industry as well as subdivision development,

surveying land, legal documents and environments.

50212 nsUssdummedosuning oy 3(3-0-6)
RB 212  Introduction to Real Estate Valuation

ndnidosiuReiuyan Tguszasd nszuaumandnnisuayisnisussdumen
odwm3umingfiasounqunsusziiuiiovannuans Tngusvasd 1wy gaﬁhmmmﬁaﬂ’ﬁ%ama 30
ndnnindaUseiu yardiduane yaduiu viefiotigUrasdfiaudug  sadsdnumandnue
firulaun erensamuiinuisnguaneuasadodug Aeates etnussiiugadedmiuning

Principles on real estate valuation process and methodologies that are suitable for all
valuation purposes such as market value for market transaction purposes and for financial loan
collateral, forced sales, compulsory acquisition or other special purposes. Title deed,
construction, law and regulations or any other related factors analysis to real estate value are

also included in the subject.
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50.311  waluladnisneasiernslugsiaedumnsunsng 3 (3-0-6)
RB 311  Building Construction Technology in Real Estate Business

wialulad FBn1sreadns FBamserunuuianiiBer Yagreaiieineg Aldlunisieaiis
dulsznovveseasludunuvedasads dusuaninenssu seonsugunsaifldfadilueias
Tnglamzssuutiussun szuuliih ssuuiidesyuudnd svuuues ssuufleatulullvg wasszuu
ﬂamﬂama%m‘u@mmmimuﬁaiswﬁ'amsﬁu UaTNITUTEUINIIAAINDAT1IBIBIAT

Technologies, construction methods, blue print reading, construction materials,
project structures and construction cost estimation as well as building facilities specially water
pipe system, electricity system, waste system, elevator system, air conditioner system, Fire

alarm system, computer controlling system and all communication system.

50.312  nQuunegsivedmsuning 3 (3-0-6)
RB 312  Real Estate Development Regulation

npuarsndeuuartumeunseug el iiunaisifugsitedmiumingussanseg s
Aangingrneuazszdeusing q MifertowFeinanszvusonsiangsivedmuming gy
MTAUANNIIABATIIIANNNTATUAL LagARATLNSNas99IATUNUTELA AQUENeLReful
HEN

Law & regulation as well as permit procedures in real estate business operations,
Analyze law & regulation relevant to the real estate development. Emphasis will be on

construction control regulation, prohibit areas and types of buildings and town planning law.
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§9.313 NN NI Lagnaensgsnedmsuning 3 (3-0-6)
RB 313  Real Estate Finance , Investment and Business Strategy

JuraRuneu : aeuldiv) 19.201 Wetfiguin

nssadiming fusia wagisnislunisasmu wieuinsnenagnsinefinseunqueuuun
mensiiiugsiomeiuedeniuning Wuitu fiegords enmsdrinau qudnisn Tsausy «a- 9
Vgﬂé’ﬂumadﬂﬂiﬁﬂqiﬁ% WU ANTIIEUIAVIINGAAIR N5 1UNUATLLEE ﬂﬁiﬁ%ﬁdw&iu LLazﬂaq‘mé
Buq srfesduiusiunsieTeiniinIsiy uavanuzvesUSviiensAns

Prerequisite : Have earned credits of FN 201 or equivalent

Goal, Mission, process and strategies in developing a real estate business project, for
instance land, residential, office building, shopping center and hotels etc. All aspects of the
business component i.e project positioning, risk management, product differentiation and other

strategies must be consistent with the financial analysis and company/organization status.

59.315  WSUAIANTILATISTEMTUNITHAILLLDY agodanZunsne 3(3-0-6)
RB 315 Economics Analysis for Urban and Real Estate Development
F10eAUneu : weRnwIY M211 way F.212 %30 M.213 Laze.214
nalnvenanndinu uazedmsuning %Qﬁﬂ’s’mLLG]ﬂﬁhﬂﬁ]ﬂﬂﬂﬁiﬂﬁla’]ﬂ%aﬂauﬁ’]%ﬁﬂguﬂ ey
wAnETYgARSiAeatumaie maiaudesuarnsianedmuming naenautiadusineg Aidua
sonsdsuntasnsliiia wagnginssuguilna
Prerequisite : Have taken EC 211 and EC 212 or EC 212 and EC 214
Mechanism of land and real estate markets, which are different from other goods and
services. Further, urban economics issues related with cities, urban development and real
estate development shall be explored, including factors that may affect uses of land and

consumer behavior.

50.411 NITUIMIINIRAIALAZAILNUUIENN oS TUNSNE 3 (3-0-6)
RB 411 Real Estate Marketing and Brokerage Management

Jdadurieu : aeuldiu nn.201 vdeifisuvh wasduihAnwgugiudi o

WIAUARLAZNE Y nsraauazsuuevedansumindlasrhmsanwtuneuss 4
mﬁfmmimmmégqLm'mi'g'mLquﬁﬁmsimm@miﬂﬁﬁ’ammLLNumu MIAIVANLALNTUTTLEIUNRY
mimmﬂLLazﬂaqwéﬁuaaﬁ’gumaumimmmmiﬁﬂmmmLﬂuiﬂiﬁwﬁﬂﬁﬂummammaaﬂﬁ]uwé’ﬂmmaz
Aanssuvesmadusunuunenilugsisedmisuning

Prerequisite : Have earned credits of MK 201 or equivalent and fourth - year student status

Theories and principles on real estate marketing and brokerage management by
analyzing each marketing procedures from planning, implementing, controlling and evaluating.

Study marketing strategies in order to make feasible of real estate projects.
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50.412 MsRpdmiugInaedmsuning 3 (3-0-6)
RB 412 Research Methodology for Real Estate Business
WuIAA 1anNNg SULUY funou waznszUUMIdeiie lUuszgndldlunsidemasnugsia
ofvn3umindfiusyavinaidoniviaseunauisnsfussifuigmnsdauufguumaeeyaua
MAAUTIUTIN MFBATIEikazasUnanisiaueranuluzULuusa 9
Principles, format and process in conducting a research in order to apply in real
estate business. This consist of how to conduct assumptions, data collection, analyzing and

how to conclude in various formats.

50.413 duuuInugsNIedmnsuning 3 (3-0-6)
RB 413 Real Estate Seminar
FwdeRuniey : Bewdvlunduedmnsunindulitesnd 2 3w
Ansgh waveduse Jymiugsiaodaimiuning luwidnmanguiuaznshluld
naenaudgMIFIUATIIIUTIM anmwIndeumaATysRaardsan e litinAnunlfid ladedgm
waznansznuifnedsanluiagiy
Prerequisite : Have taken real estate subjects no less than 2 subjects
Analyze and discuss various problems both theoretical and practicality of real estate
business perspective as well as ethical problems , economic and social circumstances in order

to achieve an in-depth understand of those problems and impacts on the society.

50.414 NFUTMININIFU 3 (3-0-6)
RB 414 Property Management

FyraRunou : aauldiv) 19.201 WiaLfisuLin

ANWAUZUAZNITINLNY NMTUIITSNIAUBEAAN 9 19U 91Asatinauaaulafiile
oSy uazflegende daugaavinsailnesiiheiuemngau fuims wagfivn dnwagnsin
NINGAUNITATINADTDINITAUDTIBNUARBAIUNTIATITINAU ST gn LU SUTI TN TN Fu

Prerequisite : Have earned credits of FN 201 or equivalent

Strategies and the how-to in managing real estate businesses such as office buildings,
condominiums, apartments and other residential buildings as well as industrial compounds.
Analyze aspects concerning the landlord, managers and lessees. Analyze leasing types,

negotiation skills and the conduct of reports in order to achieve highest and best use of the

property.
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50.415 myiaszvanuduldlagsivedmniuning 3 (3-0-6)
RB 415 Real Estate Business Feasibility Studies

Fndedunieu : aeuliivn n9.201 vadlsuh weeSewivilunduedwnsumindinlivesndt 1 3n

pudululdlugsivedmnsuning Ussimanagnssuiunsfinwanudululinansemuaiy
Hululelushusing quaztiadeiaedeshunfinnsannsaansiuguasduaygumuinasinisindulans
AINAZILTIBSUTIBT1E SnTanauwny wazn1sUszliuaslasinisang 4 Sennnudulula

Prerequisite : Have earned credits of FN 201 or equivalent and have taken real estate
subjects no less than 1 subject

The fusibilities of real estate businesses and their process as well as the their impacts.
Influential factors in the demand and supply forecast, income and expense forecast, rate of

return and their evaluation analysis are also included.

2.2.7.2 331480
§8.332  MIUTTIEUTIANMAGING 3 (3-0-6)
RB 332  Business Valuation
FwdeRuneu : @auldivn n9.201 ieLlauw wazsevTlungued WS UNINESn e
ey 13w
ndnnguiuarisnisUssdiunamagsiaing qnisideyamamsiuifogifiuauiuuss
ieRudutsazadlmifioldlunsussifiusamniagsfiamsusyifiugaruvesgsia msliaszsisny

I3
a

nsulundysing qmsidsunenunansunsyssiliumanuoueesnensiavansans
Uselew] avding wavdu q
Prerequisite : Have earned credits of FN 201 or equivalent and have taken real estate
subjects no less than 1 subject
Theories and process in business valuation. Using existing financial information and

applying to the process of valuing business and stocks. Analyzing different aspects of finance

and how to conduct reports. Valuing eood will and other business rights.
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50.382  msUgBdmiugsnaedamsuning 3 (3-0-6)
RB 342  Real Estate Accounting
F1sAuneu : @eulairn U, 201 WIBLBUWN Wagiv 69.312

(%

aNwrN1ITURALaEN13INYINTIENUNRBATUNANTSANTLUYBITINIDF WM TUNT NG TIUNG

A A

msta@iiAnaiunsamu warmsdaaulalugsisedimiumindunsgrunsdadnieadesiugiie
DEMNIUNINIUTELNNFNN

Prerequisite : Have earned credits of AC 201 or equivalent and RB 312

How to analyze accounting and taxation problems in real estate investment and
decision making process. Revise law and regulation on accounting and taxation principles for
real estate businesses. Analyze data, plan and control any real estate accounting and taxation

aspects.

59.395 vdetivy NegInvedmsuning 1 3 (3-0-6)
RB 395 Special Topics in Real Estate Business 1

FueRuneu : @auleivn §9.211

1Y) 1Y

S wnAa #dnns weIsslaaniy winnssy wunldundAglaziaunsivdnuiauladn
\WNepmnagsivedmFuning waunnsyuirduasiasuanuAnlinudnAnwlunisinuluewas
Prerequisite : Have earned credits of RB 211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Real Estate Business that benefit students’ thinking and future careers.

50.422 N1SUTMTLATINTOAITUNTNE 3 (3-0-6)
RB 422 Real Estate Project Management

FrdaRuneu : aaulaivn 59.211

NAENT WATNITINUNLIIUNBUNBATIITENIATUNTNRATIHAENEINLATINITNDATIHE
Lﬁ%ﬁ]i’mﬁﬂﬂﬂiﬂ%%'ﬁiﬂiﬂﬂ’ﬁ LAYNITLATINDTO

Prerequisite : Have earned credits of RB 211

Strategies and planning procedures on pre-construction phase, during construction

phase and complete construction phase as well as managing projects and negotiation skills.
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50.423  odmsunindseninalseine 3 (3-0-6)
RB 423  International Aspects of Real Estate
Fyradurieu : thAnwgiugiul 3 viooransdiaouoysii
gafvedmEuNINg ST AU sasun QuasivanUsE AunsaiuAuAAEed
nsudsivdsuveslangsialaeidugsivedmniumindvesUssmaiioutuiasUspinadidyistueany
finsfnwuazgaulusiisseme
Prerequisite : Third - year student status or approved by the instructor

Real estate business interaction among nations on the following basis investment,

regulations, risk, assurance and global changes. International excursion is a possibility.

§0.431  dunuinsuseliusien 3 (3-0-6)
RB 431  Seminar in Valuation

Ans1e9t uazeRuTeiieafuligmang 4 ieluudivdnns nguiuaenisfifivesnsusuiiu
1101 naenuiyvduinanasssuTTLaNINLAdBRTNALATYgR LAY dIANe RN Ry L#d)
Uszaumsaiuaziinlafelgmiifsedsanluiag i

Analyze and discuss various problems both theoretical and practicality of valuation

perspective as well as ethical problems, economic and social circumstances in order to

achieve an in-depth understand of those problems and impacts on the society.

50.401  duuuwnguneieadestugsivedmniuning 3 (3-0-6)
RB 441  Seminar in Real Estate Business Law

ngvane suidou detsdusng o dedsdungnsensns adulvl qifetestussia
oftmsumindlasthilymusstongrneiiistulunsiiiugsieedmiunindlagldnsdling
Wislsin@nuilsinuaniasuuaz wansmufaiiuifiuib

Law and regulations related to real estate business. Discuss problems, laws and

regulations in real estate business by using case studies.
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50.402  uinnssuuazaluladiflessiaedsvniaming 3 (3-0-6)

RB 442  Property Innovation and Technology
nsliuinnssunazmaluladifiensdindulalussiaedmiamndsuussnoufonisnausu

MsAliuny wagnsauAnyssiiueg Tuaun1sianunlasens NsneInsainiegsna Nsusms

6 %

lasansvislugaenan sendng kaendinnsneasne NMsamu NTIATIERgNAT Akt Sudamsiiila

nswasuulasesmaluladidnasogsivedmndumminduazgsiaiiisies

To use innovation and technology for decision making process for real estate business
in terms of planning, analysis, development, investment and construction as well as
controlling and evaluating. Understanding of change in property technology (PROPTECH) is also

included.

§0.495 Vhdetivay negsiaedumtuning 2 3 (3-0-6)
RB 495 Special Topics in Real Estate Business 2

AudsAuney : @auleivn §9.211

1Y @

USay1 wunfn mdnns ndesiiaanng uinnssy wwaliuiiddyuasimunslnifhinaulad
\Rerteansgsiedmniuning simunszuiuiimisasiaiueudsltudndnulumshaulueuen

Prerequisite : Have earned credits of RB 211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Real Estate Business that benefit students’ thinking and future careers.

2.3 IV UBNVANGAT

2.3.1 3y anmsugyd

U9.291  udnd1AgueIn1sUad 3 (3-0-6)
AC 291  Essentials of Accounting
(@ wsutinAnwruenanznfivg )

v
C (Y v A

wannsUyTilesu 2asUnd Ussinnuasyselevivastoyanieni sy nanisdydnisiu

o

=

wazMsUyBuinis Inegadunisulannnumnevesdeyan1anstydvasnislddeyatadiiietanldly
nsinaulavesfuims

(adfunheisltuin@nwivesnnz waginfnwuenanzs idnwauivmstyinie
anivnsluduivin)

(For non - Thammasat Business School students.)

This course covers the basic accounting principles, accounting cycle, types and

benefits of financial and managerial accounting. The course emphasizes on accounting

information interpretation and uses of accounting information for business decision making
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(This course is not permitted for students of Thammasat Business School and any
students who intend to minor in Accounting or Finance.)
UY.311 ﬂﬂiﬁm%‘%ﬂﬂmﬂ 1 3 (3-0-6)
AC 311 Intermediate Accounting 1
Fwdsduneu : aeuleinn U201
NSOUNLIAREIMTUNISTIBININSEL wdns FUGTRMsTafiieatuauning wilau
svoEaU warUsvanamIniaY M3suunUsTan m‘s%’uif’:ﬁwmﬁ NMSInYan N13AT1AT NITUARNS
iwmil,l,azmiﬁmLmasﬁa;ﬂaLﬁEnﬁuﬁum%’wéLLawﬁ?{wﬁNéfuLwia3':?1&1m’ammmmigmmiiwmumﬂ
QUEIS)
Prerequisite :Have earned credits of AC 201
Conceptual framework for financial reporting; Principles and accounting treatments for
assets, short-term liabilities and provisions; classification, recognition, measurement, valuation,
presentation and disclosure of assets and the above liabilities in accordance with Thai Financial

Reporting Standards.

ve.312  msdaddunans 2 3 (3-0-6)
AC 312 Intermediate Accounting 2
FyrtaRuneu : aauldivn uv.201
ndnmsREmsUcRmetia@iieituniiaussesen mssuunusaan nsuITens
mﬁmﬂaﬂ'ﬂmSLLamiwmmazmiﬁJﬂLNBﬁﬁayjaLﬁﬂaﬁumﬁﬁuisawnmmmmgmmiiﬂmm
MNTRY 1aNN15 WM SUHURM T ddwmsudyayia mstufindduagnisiiauesenisieaiu
duvestieviulusunisiiu mlsdeviu nsdnawesumsBuuaznisiUanedayasi q Tuaunstu
msdavhsunseuaiuan Weuienstayd msdsuwamsdyBuaznisudluderiamaiavdnnissuy
iﬂﬂlﬁm’mmmgmmiﬁEN’luwNmiﬁu
Prerequisite: Have earned credits of AC 201
Principles and accounting treatments for long-term liabilities; Classification, recognition,
valuation, presentation and disclosure of long-term liabilities in accordance with Thai Financial
Reporting Standards; Principles and accounting treatments for leases; Recording and presenting
the stockholder’s equity transactions in financial statements; Earnings per share; Financial
statement presentation and disclosure; the preparation of statement of cash flows; Accounting
policies, changes in accounting policies, and error corrections; Revenue recognition in

accordance with Thai Financial Reporting Standards.
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U313 miﬁ@%&’unuLLasu'%mi%’juﬂmq 3 (3-0-3)
AC 313 Intermediate Cost and Management Accounting
UsRunau: gaulaivn vv.202
uRnLar U sad T ULy TR MssuaduudmIunsTUINSKERTS
Ardudou i wandusisunarvonds msdudufunumadeusinsiunuununuing sty
FunuImsg LA M giNassdmiumslEingRunnndmilarin mslesginasiisilsuay
NaFnss N YEdnuAUAInnImilesda MstudiudunuuaunUINNg FuunuaTLa
WUsEINUINLAWUY
Prerequisite : Have earned credits of AC 202
Concepts and procedures underlying the development of a cost accounting system.
Product costing for complex manufacturing process; joint products and defects. Overhead and
service department cost allocations, standard cost accounting, mixed and yield variance

analysis, sales mix variance analysis, cost of quality and capital budgeting,.

UY.314 SrUUATAUNANINTUYT 3 (3-0-6)
AC 314 Accounting Information Systems

F10sAuneu : aaulaivn Uv.201ua Jd.201

VANNITVRITEUUANTAUNANIINTURLY FIMUUFIAY NseUIUNITINakaEs18n13A Nsldau
ﬂauﬁaLmaﬂumiﬂizmamauazmﬁwmu Lﬁ]ﬂﬁ’liLLa%i’]BQWUV]’]ﬂﬁqiﬁ'i]i’m‘ﬁﬂﬂﬂﬁﬁjﬂﬁ’]L@ﬂﬁ’]iﬂi%ﬂa‘u
eUU ﬁgﬂﬂﬁiﬁugm%@ﬂﬂ’ﬂuﬁﬂﬂﬂLLa%ﬂ’]iﬂ'ﬂ‘U@@Ji%‘U‘U

Prerequisite: AC201 and 15201

Concepts of accounting information systems, business models, business processes and
transactions; computerization in processing, and reporting; typical business documents and

reports and proper system documentation; the fundamental of systems security and controls.
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U%.315  AsUinngens 3 (3-0-6)
AC315 Tax Accounting
FsAuneu : @eulainn Ur.201 Lagwu.202

v a

ANUFINUSLAZANLLANA1ITE NI LS sTBuayilsmen@smtanstudindyd
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NALANSIFInanFRUliyARassTIN MERULFTRYARE MERULE T a Adnems metyd
aByardin matyindgsiaeny wazmstyddmiuneiuldsesntyd anufuiaveulums
\@unE 938555u T dNLaz e s ntnnulssliulunsesegeun sidensiaz Useiduy
Sonifudiudy

Prerequisite : Have earned credits of AC 201 and BA 202

The relationship and differences between accounting income and taxable income; and
the recording of those differences; Personal income tax; Corporate income tax; Withholding tax;
Value-added tax, Specific business tax and Accounting for deferred income tax, ; Tax

responsibilities; Professional ethics; Authority of tax officers in tax assessment and collection.

U%.316  nsaeulnyd 3 (3-0-6)
AC 316 Auditing
F10sAUAaU : @aUlaIY UT.311 wazUY.312
wnAnlURgTUNsaed tmsgunsaeuliyd esdusznoudidyuesaliinan
L%@ﬁuLLﬁ%%%ﬂ%Wﬁ@Uﬁ@% %338’1U35m%@ﬂ[§|’/ﬁ@Uﬁ’m% NIAIUANANTINITUATITVEDU NTTITIAUINY
nTvEeU TeRlamaiakarnsein Mavssdunnandedlunsaeutyiuaznagnénismeaaey amnud
asvdy MInTvaeumsauauMsluiAefuMIBUNIMsE Msgudogislunsaoulyd
mimaaumimmmLLazmsmmaa‘uLﬁammwslmwmazﬂ’zg%ﬁﬁwﬁgg@m6'] miﬂizqﬂﬂsﬁms&y’ﬁa
avdvogneiinsannauarnsUssiiuiinsiauvmaunalunsdoasuifivamaaduayuegng
mmzamLﬁaaﬁ’Uﬂ’liﬂizLﬁuLaﬂmwéfﬂgmmEm’lum’sﬁ]aauLLazmiLLammmLﬁuﬁawmiﬁﬂui’lmm
U NAGLITIGN
Prerequisite : Have earned credits of AC 311 and AC 312
General concepts about auditing, auditing standards, major components of assurance
services and audit profession, Code of Ethics for auditors, audit quality control, audit planning,
errors and fraud, assessment of audit risks and related audit strategies, materiality, tests of
financial reporting controls, audit sampling, tests of control and substantive tests of major
cycles and accounts, critical applications of a questioning mindset and evaluations of

reasonable alternatives to reach well-reasoned conclusions and to form an opinion in the

auditor’s report.
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U317 ﬂ’]'i‘U%Wliﬂ’J’mL?ﬁlﬁx‘iaﬂﬁﬂ’iLLﬁ%m‘iﬂ’JU@ﬁJﬂ’]Eﬂu 3 (3-0-6)
AC 317 Enterprise Risk Management and Internal Control
Fwdsduneu : aeuldinn U201
Lmemﬁmﬁ’ﬂﬂLmsaaﬁ“dizﬂa‘uLﬁﬂﬁﬁ’Uﬂﬁiﬂ’JU@MﬁﬂWWLLmﬁmmCOSO MsUsTIluNG
ﬂ’]iﬂ’J‘UW]iJﬂ’]EJIULLM’Jﬂ’J’]ﬂJﬁ@ﬁUEWU‘U@Qﬂ’ﬁ@i’)ﬁ]ﬂ@‘Uﬂ’]EJIUﬂ"Ii‘U%W]iﬂ’J’]ZJL%Sﬂﬂb’]ﬂ’jﬂ@\iﬁﬂi (ERM:
Enterprise-wide Risk Management) M3IATLULNUANLNTZUIUNTUSINSAMIEES v Tiuazaan
SuilnveuveinsaaeunslulazfutRnuifsiumsuimsanudess whillazeuiuinveutes
MNBNUATINERUNME LA NLUINIAUABIRDANENITUNIINTIVABY ALYNTINISUSMTAIY
\F9 wavesdUsznounsifiuguaianisiin
Prerequisite : Have earned credits of AC 201
Basic concept and components of COSO internal control; Evaluation of internal
control; Basic concepts of internal audit; Enterprise Risk Management (ERM); system
arrangement related to Risk management process; Duties and responsibilities of internal
auditors and risk management officers, Duties and responsibilities of internal audit function and
risk management function to audit committee and risk management committee; and

Components of good corporate governance.

ve.331  msvndidfiennuiuiinveudedundouuardsny 3 (3-0-6)
AC 331 Accounting for Environmental and Social Responsibility
Fwdsduneu: aeuldivn uv.202
nsoULIARNTWAILBE9S By mm%"uﬂmﬁnawaﬂmﬂﬁﬁﬁ%ﬁdﬁiaﬁﬂané'aml,azé’qﬂm
B\Iaﬂiwl‘uL%\‘la‘UGUENﬂﬁ‘Ui%ﬂaUﬁqiﬁﬁJﬁﬁﬁia%%'WmﬂiﬁﬁmﬁaLLa%%ﬂLL’J@éjEJEJ nsTUINMITANIsAIndey
M3TuT Tuiin waslnnesiteyaelduasiunuiiiedestuduindeunsdaiinenunsdanms
Awandeu TaTmsdarhssnumsiaunileruddy
Prerequisite: Have earned credits of AC 202
Sustainable development concepts, corporate environmental and social responsibility;
negative impacts of business activities on the environment and natural resources;

environmental management process; identification, collection, and analysis of environment-

related costs and earnings information; environmental reporting, and sustainability reporting.
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Ur.341  NSURYIURINGN 3 (3-0-6)
AC 341 Forensic Accounting
Fwdsduneu : aeuldin U316
wwIRnkarnanUURneunsUdtniner  deuuan1sdwunussinvnisdens
IIne1NRean N13UpaMuLaTNIINTIITURIVEYINTTUNINATEFAY N15HONEY 91V INTITY
Lot N3TusIumangIu welian1sdunuaineuuazdRedads Madeusisnunsduaiy
Prerequisite: Have earned credits of AC316
Concepts and Methodology of Forensic Accounting.  Fraud definition and schemes.
Psychology of Fraud. The detection and prevention of financial fraud and white-collar crime
activities. Money Laundering. Cyber Crime. Evidence Collection. Interviewing witnesses and

potential suspects. Writing investigative report.

v9.351  wialulagiialaddmsuivdndyd 3 (0-0-6)
AC 351 Emerging Technology in Accounting Professions (accounting major elective)
FrtaRuneu : aaulaivn Uv.201 way 54.201
wielulafansaumaildrunsindtagiusazanuimiiymaneluladiifal sovduas
N sty FatuayununsUnyd Lﬂ%adﬁaLLazL%ﬁﬁﬂmﬁLﬂi?%ﬁ%@ﬂuaﬁﬂizﬁgﬂﬂ%’ﬁUﬂ’]i‘fJJig%
(accounting major elective)
Prerequisite: Have earned credits of AC201 and 15201
Emerging and current information technology in accounting, software packages
supporting accounting tasks, data analytic tools and techniques specific to accounting

applications.

U9.391  nsUg Bty 1 3 (3-0-6)
AC 391 Special Topics in Accounting 1

a o o o = v &
APIUIAUNBU - UNANWILDANTITULYY gmz“ﬁuﬂ‘w 3
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S0 WnAa wann1ssanaly  wagiauinsiudluwin e dnnstyd wnldundfgiiewaun
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nsyuirdlazANd S vesnsinuluowag
Prerequisite : Accounting major and third-year student status

Contemporary philosophy , concepts, principles and new developments in
accounting professionals, trends in a specific accounting-related area for students’ benefit in

developing paradigem and future career success.
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U%.392 n1sUaiTelAY 2 3 (3-0-6)
AC 392 Special Topics in Accounting 2

Adadurieu : dndnwnennstyd guedudi 3
VS wunfn wdnmssiwads wasiamnnisivadluiimdndnnissad wlbuiiddyionam
nszvIwTiAl wazanudiavesnsihaulueuan

Prerequisite : Accounting major and third-year student status

Contemporary philosophy , concepts, principles and new developments in accounting
professionals, trends in a specific accounting-related area for students’ benefit in developing

paradigm and future career success.

UB.411 M3dnydduga 1 3 (3-0-6)
AC 411 Advanced Accounting 1

AsAuneu: @oulain UT.311 Lag UY.312

NsUBdmsunITINgsia Mddidwmsuluamuluuiensinfansnumuasussndey
msvaddmsudnlidelufenssiunsauy msdavhwaynaiiauesunsdusiy nsdadieatu
SmsuaniUdsunaznistesiuanudesdviunemsiiduiuasissma nsulasrnaunisdu
madawedeyaiieiuynnaniefanisiiisatesiu uazdrunudiiuan

Prerequisite: Have earned credits of AC311 and AC312

Accounting for Business Combinations; Accounting for investments in associates, joint venture,
and subsidiaries; Accounting for joint arrangement; Preparation of consolidated financial
statements; Accounting for foreign currency transactions and hedging of foreign currency
transactions; Translation of foreign currency financial statements; Disclosure of related party

transactions; and operating segments.
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U412 ATURYTITUES 2 3 (3-0-6)
AC 412 Advanced Accounting 2
FUsduneu : aeuldivn Uv.311 way Uv.312
wann3suinelinisinyarselanuunnsgIunsenumnIstie ks justuns
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YAAEATITUAIUNIATTIUNITIIYIUNINITEIU ﬂ’]iUinyLﬁlﬁl’Jﬁ’ULﬂ%‘laﬂﬁa%’mﬂﬁﬁu N39AUTLLAN NS
WARITIENNITRUNTNENNINITRY NMIFoEATedUNSNETNIN1TRY AILWANFN e WA 1T RY
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Prerequisite: Have earned credits of AC 311 and AC 312

Recognition and measurement of revenue in accordance with Thai Financial Reporting
Standards; Implementation guidance for revenue recognition; Principles and accounting
treatments for employee benefits; Principles for fair value accounting in accordance with Thai
Financial Reporting Standards; Accounting treatments for financial instruments; Classification,

presentation of financial assets; Impairment of financial assets; Distinguishing financial liabilities

from equity instruments; Accounting treatments for derivatives; and Hedge Accounting.

UP.413  $1891UNTRULAZNITIATIZRIUNIIRY 3 (3-0-6)
AC 413 Financial Reporting and Statement Analysis

FtaRunou : aauleivn Uv.311 uay Ut.312
sULuUratayauAzinyrdAYUeNUNTRUAmMTURAMNTTHUSELANANSY SIARUNITRUTENIN
Ma Anuduiusvesdeyaing Tusumsiiu wasnansenusesunsiuanmsdentdulouiemaeiadi
WENE1A ’i’émsu,axm’%'aqa’jalumﬁmeﬁwmiL’EuLLazﬁﬁagamﬁmﬁTJSuﬁﬁw Aty

Prerequisite : Have earned credits of AC 311 and AC 312

Presentation and disclosure of accounting information in various industries including
interim reporting; Linkage between financial statement items; Effects of accounting choices;

Tools and techniques for an analysis of financial statement and other financial reporting.
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U%.421  duuuinsUaanisku 3 (3-0-6)
AC 421 Seminar in Financial Accounting
Fvdsduneu : aauldin U311 way Uv.312
MAAnANLIngUseaa wdnnsuagitmuinisvesnstadnuicddymifeniestulszdiu
MefUITIsTTILAEALY SuAnananmiadeuutlymmaassgiadsaungungnSeinsias
hieedumsarjuiuismuilmivioussiuihauladavdsuadunmuammnuwindesluusasd
waslnli¥anvinurlunisthiauedoya amadeusasnmsiiaueienna
Prerequisite : Have earned credits of AC 311 and AC 312
Definition, objectives, concepts, and evolution of accounting including the problems
and issues on code of ethics and external environment such as economic, social, law, tax, etc;

Discussion topics focus on new knowledge or interesting issues, which may vary according to

the current environment. Enhancing written and oral presentation skills.

U%.422 n13URTTEnIeUsEva 3 (3-0-6)
AC 422 International Accounting

Adaduriou : aeuldiu Uv.201 wae dnfinwguguli 4

Mt Biieudfleusswinssme anmgivdafiomudlainddunenumstusswing

a wa LY

Useina  Jaduiuanimiindeousiinag mensdaydndnaseuinsgiuiasiuiuiinianisdadusas

v A

Usea dymnistvuasinleuunuinuazdesrinlunisldansaunamenistadifieusslovilunis
AnnpiunmIiulaznsuimsgsiaseninasema UssdiunsinunSennsiiieades wagnisiiu
AUANINTT

Prerequisite : Have earned credits of AC201 and fourth-year student status

Comparison of international accounting practices , background for a profound
understanding of international financial reporting, factors affecting international accounting
standards and practices, the problem of international transfer pricing, roles and limitations of
accounting information system in the financial statements analysis and international business
management, related tax issues and corporate governance.
vr.423 mstyTdmiugsianiidnuasiane 3 (3-0-6)
AC 423 Accounting for Specific Business

Aurtaduneu : aauldiv) uv.311 uazuv.312

Mty BiReafugsiaUssiute gsRellnaiden gafvlsausussiasuias ssnaleadud
LLazﬁjﬁf\]ﬁﬁﬁﬂwmzLawwguﬂ

This course will cover an in-depth examination of accounting treatment for Insurance,

Petroleum, Hotel, Bank, SMES, and other specific industries.
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U424 M3UYTyargRsIIY 3 (3-0-6)
AC424  Fair Value Accounting
AsAuneu : @eulaivn Ur.311 way Uv.312

1 a [ 1 v 1

éwﬁu%gwuaagamqmﬁsiumaamgamqﬁﬁiimﬁumwamqaﬁisuﬁLﬁﬂﬂ&lﬁﬁﬂg@ﬂﬁﬂi
memsiuveslanmstiyddmiuedesilenisnsiiu (safseyiudmanisiu) madenidyagfsssm
yargfsTsuremiiaunenisiuresians msdyidestuaiudes makesAvesduningnenisdu
wazmsUgyBdmsunisinalaeldvudunas

Prerequisite : Have earned credits of AC 311 and AC 312

Fair value hierarchy; Measurement of fair value; Fair value accounting implicated in the
global financial crisis; Accounting for financial instruments (including derivatives); Fair value

option; Fair value of own debts; Hedge accounting; Impairment of financial assets; Accounting

for share-based payments

U431 Fununmstyditenisudms 3 (3-0-6)
AC 431 Seminar in Management Accounting

sAuneu: @oulainn uv.313

A fupdt efuse wandsuanudiulutessSessaudndad Ussiiusing qmenisdad
Uimsiasuulasuayaenndesiuaniunisalilagtu

Prerequisite : Have earned credits of AC 314

Discussion and exchanging of opinions on the professional ethics, various

contemporary issues and recent changes in management accounting field.

U432 nsRyBuimsdugs 3 (3-0-6)
AC 432 Advanced Management Accounting

FyraRuneu : aauldiv) uv.313

N13IANITAUNUTINALENT NTUYTUIMITINAYNG NMTUATIERAUNUTINALNT wazn15AnY)
sUuuuMsIamsAunulusuUegis

Prerequisite: Have earned credits of AC 313

Strategic cost management, strategic management accounting, strategic cost analysis,

and best practice and show cases in cost management.
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a

U9.433  NM5URYTLNENNTINUANULATATUAL 3 (3-0-6)
AC 433 Accounting for Planning and Control

Jutaduneuw: @oulaivn uv.313

LWIAAYTBINTINUKNLLAEAIUALTLBIANT UTELAMYBITTUUNIIAIUANMIAAALUTIUNA
isesiiemunuisnagyd yaduiiudansugia uaznsuimsdeauga

Prerequisite: Have earned credits of AC 314

Planning and control concepts in the organization, types of control and evaluation
system, strategic controlling tools, economic value added,and balanced scorecard.

a

U441 dunuInsas Ul 3 (3-0-6)
AC 441 Seminar in Auditing

FtaRuneu : aaulaivn uv.316

MsRTE efuseuarAuauiteliAnaLg wazanudleogdnddulymitonaiing
TumsufvRnuvesfaeudad umsmsuitymsuneliifninueileufiRnuaids mslinsdnm
Aenfutlamdusing 9 vesassenussa wannsuaznsufiRvuaeuta® enududass any
Suiinveu wazannsgiumsasulinyd aaenuiFesioglunnuadlavensmsivdn

Prerequisite : Have earned credits of AC 316

Analysis, discussions and researches to create in-depth knowledge and understanding in
problems which might occur during the course of the audit and also in how to solve such
problems. The use of case studies, which involve problems relating to ethics, audit principles,
audit practices, independence, responsibilities, auditing standards, as well as current issues in

the audit profession.

UY.442 NINTIVADULALAIVANTZUUANTAULNA 3 (3-0-6)
AC 442 Information Systems Audit and Control

F1sAuneu : @eulaivn U.314 uay Uv.316

Vié’ﬂﬂ’lil,l,atLLU'Jﬂ’J’IZJﬁ@L?]IEJ'JﬁUﬂ?i@li’lfﬂﬁa‘ULLﬁ%ﬂWﬁﬂ’JUﬂ?A(ﬂ’mLL‘L!’J COBIT Wansgnuan
ﬁ@umrm?mﬂiuia@ﬁﬁ@iamimnaauLLasmimuauﬁy’ﬂuszﬁuaﬂﬁﬂiszﬁwmamu LAY STUUNLBUS
fedoinsUsziiuUssavsuanismuny Bnsmseaeunazaslilusunsudisaguiletaelums
ASIFBUAFDAIUNITIAYINTIZIIUNITATIVEDU

Prerequisite : Have earned credits of AC 316

Analysis, discussions and researches to create in-depth knowledge and understanding in
problems which might occur during the course of the audit and also in how to solve such
problems. The use of case studies, which involve problems relating to ethics, audit principles,
audit practices, independence, responsibilities, auditing standards, as well as current issues in

the audit profession.
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U451 @UNUNTTUUATAUNANINTUYT 3 (3-0-6)
AC 451 Seminar in Accounting Information Systems

JurtaRuneu : aeuldiv) Uv.201 uay 5d.201

UspifuilgtuuasAntulmiiRdussuumsaumananistayd meau nmsnuaunigly
wigurinumaluladnsdlfnw uaga3TedalvInsimusEuuasaumaAn1ani syl

Prerequisite: Have earned credits of AC201 andIS201

Current and emerging issues in accounting information systems, reports, internal controls,
technological aspects, case studies and academic research in accounting information systems

= dl

UY.452 ﬂ’]iﬂjiuusﬁ‘gim’lﬂ?iLWE)ﬂ’]i‘U%W]iV]%JWEJ’]ﬂiaQﬁﬂi 3 (3-0-6)
AC 452 Accounting Integration for ERP

FtaRuneu : aauleivn uv.314

LnATIARIBNSLATMANMSTRsMTUsEYNiM sl Tilossuunsuimsdanaminens
melussdns (Enterprise Resource Planning, ERP) Aifleglutiagunazuunliilusuian msdavuay
n1318en Software 7i5835UsEUUERP nsthsyuy ERP aldluasdns Yadefidnasoninudnialunns
Whszuu ERP 1nltluasAnsmsussendld ERP Software packages mmu’%ﬁmﬁﬁwgﬁmwﬁm ERP
application (11 Oracle) lunssuIuN1sNeEINITIN MSFNYITEULEDBLAEN TN TR VU DN LFY
smAuluszuu ERP

Prerequisite : Have earned credits of AC 314

Concepts, methods, and principles of prevailing and the future trend of Enterprise
Resource Planning (ERP) as well as an accounting application in the ERP system. The course
also includes selecting ERP software, introducing ERP to an organization, and factors that would
affect the success of ERP system in a firm. The course also focuses on applying ERP Software

packages from the leaders in ERP application (such as Oracle) in business processes, and also

includes a study of sub-systems and how to integrate sub-systems into ERP.
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U%.461 d@unuinsUainsens 3 (3-0-6)
AC 461 Seminar in Taxation
FysAunau : @auleivn ue.315

0o aa o

Ussifuswadefifedestuulonensvesians Tinmesidddadelamandeinsained
ANINWIVBIAIA AENTTUNNTITITENBOINT drlinnuanznIsunsngunInsuassnnsuasludu
AReAUnsEvTygRnsdusiunisamu uazngrnendsninsseime saaUszanasugnglml
fioonandaduly

Prerequisite :Have earned credits of AC 315

Current issues in tax policy; analysis of tax issues Analysis of tax rulings from Court’s
orders, Board of Taxation, Royal Decree Committee Office, Revenue Department, and related

parts of BOI Act and International taxation, as well as the new enforcements from the Revenue

Codes.

VD462 NITINUNUNE 3 (3-0-6)
AC 462 Tax Planning

FyrdaRuneu : aaulaivn uv.315

‘U‘VI‘UWILLﬁ%ﬂ’J’]ﬁJﬁ’]ﬁiyﬂJ@ﬂﬂ’]’i’J’NLLNUﬂ’lﬁﬁﬁﬁiamiﬁ’]Lﬁuﬁjﬁﬁ] HANSEYUTBINITAT0NST

Alan13ALiiugsia nstesdmnuineiunlumusing q wdssendldlunsdenuleuigndves
Aansiitelvinisiden@iduluegaiiussansamnielinseuvesussanaduging

Prerequisite :Have earned credits of AC 315
Roles and importance of tax planning for business; effects of tax on business; applications of
tax knowledge in determining a tax policy in order to achieve efficiency of tax payment under

the Code of Revenue.

U9.463 Jayn1sn1denns 3 (3-0-6)
AC 463 Tax Problem

FsAuneu : aaulainn U.315

AeszvanidadetymnSoinsanmanine1vesa AugnssuNTINaden18ens

£ a

AINNUANLNITUNTNG YN ﬂiuaiimﬂiLLaﬂudauﬁLﬁmﬁ’uwwiwﬁ’ﬁgﬁﬁﬁ NSALETUNNTAIMNUY
”aﬁmumwsmwﬂ’ﬁggﬁaé’uﬁmLﬁmﬁ’uﬁﬂuqmmmw imﬁy’wszma%gwﬂﬂmjﬁaaﬂmﬁaé’ﬂ%
Prerequisite : Have earned credits of AC 315
Analysis of tax rulings from Court’s orders, Board of Taxation, Royal Decree Committee
Office, Revenue Department, and related parts of BOI Act and terms from Industrial District Act,

as well as the new enforcements from the Revenue Codes.
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U%.492  s2108U5ANISITELU0IRUNISN1SURT 3 (3-0-6)
AC 492 Basic Research Methodology in Accounting
sduneu : dnAnwiiennsUnd grustuiln 4

[
=

AusineiussdeuTsidemamsUndtuiugiu nssuiumslunsvinidy uag

nMsoonuuUsHL Ui ey Adluwnmamsifemedad mssemauise wavnseenuuussdsu
W/

Prerequisite : Accounting major and fourth-year student status

Basic knowledge of accounting research; Research process and designs used in
academic accounting research; Research problem identification and the designs for research

methodology.

a

U9.499 n1sANEdasENIeNsURT 3 (0-0-9)

o

AC 499 Independent Study in Accounting

Ftaduneu : dnAnwienmsty? grugduli 4
msfnwdsdniulssnutymnseriteiviunianstalaeldnisauauguasuginges
919158 7US AT
Prerequisite : Accounting major and fourth-year student status
In-depth study of special accounting issues under the supervision of the advisor.

a a

2.3.2 AINA9VDIAUTNINYANEATUAZNNS Uin‘Ti

1%

Wu.291  gsnalesnu 3 (3-0-6)
BA 291  Introduction to Business

dnuaEeIgINIaNNWIRdNLar JULUUANLLTWE1UDI5INA NsUTMIgIARanIIUNg

¥y
a v a ¢ o

ﬁ‘iﬂf\]ﬂﬂuﬂ’]imaﬁﬂ’]i@a’](ﬂﬂ']iLEUﬂ'liﬁiy%ﬂﬂiU%%’liﬁﬂiﬁuL‘VI?T LLﬁ%ﬂ’]ﬁU%ﬁ’]iVl%J‘WEJ’]ﬂi@J‘Lé‘HEJVNuLﬁE]U

9 Y
¥

WUFIULUIANUAAYBINITUTINITIND waeiAnANARTIVERANIUNTIAYIILAUGITY
vunewn [Wuindmsutindnwueneasmded TiszasdaziSouseivima o vesraziuiviy
ATV NU.291 dauﬁ%wﬁuﬁaslﬁt’flﬂuﬁugmiumsﬁau%wmﬂﬁuammzwmi‘zjéﬂ

The course aims to provide a comprehensive introduction to the key operations of
business, namely finance, accounting, marketing, human resource and production management,
and management information system, placed within organizational, forms of businesses,
environmental, legal and managerial context. Underlying business concepts will be discovered

through the study of real-world examples and fundamental business plans.
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wu.321  mslismusnymegsnalagldnsdifinwm 3 (3-0-6)

BA 321 Consulting Practices using Case Study

[
[

Artadunio : Tndnwanzndvemaniuaynstyd grusduli 3

UszgnAldnsounuiAnmnegsna Fkuun1agsna E‘ULLUUﬂW‘jﬁ%Ni’]EJlﬁVI’Nﬁjﬁ% NSRRI
TassadnslunsliiAiUsnen Consulting framework nsuAlangdgmnsdifingn ez
anulaiUTeuludniswiady nslesgianiunisaluazaniivnsudeiu nsseydyminiegsia
AuTmgluenAnaessia MsYsiINITeIRANNsluiuNITRY AuN1sRaIn MmMudyd
AIUNITUTINTIANIINTZUIUNTS MUMIUINTIANIINTNensyana 1w msdamsauuuzi
ULAUINITNINITRU ﬁﬂmmmLﬁuﬁaaﬁwmaﬁjﬁﬂﬁm mythiauenasu finvelunsuinisg
Janisaan vinwelunsieunduity inveannudugun Jusiu

An application of business concept. Business Model and Revenue Model. Consulting

framework development. Case cracking. Competitive advantage analysis. Situational analysis
and Competitive landscape. Business problems identification. Future challenges of the
business. Integration of multidisciplinary business area including Finance, Marketing, Accounting,
Organization Management, Human Resource Management, etc. Formulation of
recommendation. Financial Model. Business professional skills including presentation, time

management, teamwork, leadership, etc.

wu.331 Temansgsislulsemadiu 3 (2-2-5)
BA 331 Business Opportunities in Japan

Anuiausssndedinunazdegaia ssaufleumigiia aaunsalinlunsgsie waglema
ysgsialulssmadiu saiinsgeuuienduiludgiu

Study social and business cultures, business customs, common business situations, and

business opportunities in Japan. Company visits in Japan are incorporated in the course.

nu.332 lenanegsnvlulseimaiu 3 (2-2-5)
BA 332 Business Opportunities in China

Anuiausssndedinunazidegana ssauifleumigsia aaunsalinlunsgsie waglena
yagsRalulssmedy sautinsgeuuisnduilui

Study social and business cultures, business customs, common business situations, and

business opportunities in China. Company visits in China are incorporated in the course.

Page | 190



uno.2

nu.333 laniansgsnalulseinadenlys 3 (2-2-5)
BA 333 Business Opportunities in Singapore

Anuianusssndedinuuazidegsia ssaufleumagsia aanunsalinlunsgsie waglena
ysgaRalulssmednlus maiaimagnuuidnduludeelus

Study social and business cultures, business customs, common business situations, and

business opportunities in Singapore. Company Visits in Singapore are incorporated in the course.

wu.334 Tomaniegsiatugiinin CLMV 3 (2-2-5)
BA 334 Business Opportunities in CLMV

Anuinussnndedinunandegsna ssaufleumagsia aaunisaiinlunisgsie waglena
megsnalulszmagine CLMV (funy a3 Wil uagidenuim) muﬁgqm5@aﬂuu‘%ﬁm%3uﬁﬂugﬁﬂﬂﬂ
CLMV

Study social and business cultures, business customs, common business situations, and
business opportunities in CLMV region (i.e., Cambodia Laos Myanmar Vietnam). Company visits

in CLMV region are incorporated in the course.

nu.335 lenianisgsnalulsemelng (EusuindnuuaniUdsunnssussmavindu) 3 (2-2-5)
BA335 Business Opportunities in Thailand

Anuiausssndedinunazidegaia ssaufleumigiia aunsaiinlunsgsie waglena
yagsRalulssmelng sainisgauuienduilulng

(Only exchange students are permitted.)

Study social and business cultures, business customs, common business situations, and

business opportunities in Thailand. Company visits in Thailand are incorporated in the course.

wu.336 Temansgsislulsemeaiifiue 1 3 (2-2-5)
BA 336 Business Opportunities in Selected Country |

Anuiausssndedinunazidegana ssaudeumassia anunsaivialunsgsie waglena
msgsialuuszmafiimun 1 sfmﬁgaﬂ'ﬁ@muu'%ﬁ’m%uﬁﬂuﬁﬁmum 1

Study social and business cultures, business customs, common business situations, and
business opportunities in Selected Country I. Company visits in in Selected Country | are

incorporated in the course.
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Wu.337 IamamqﬁjﬁﬁﬂuﬂizLMﬂﬁﬁmum 2 3 (2-2-5)
BA 337 Business Opportunities in Selected Country |l

Anufausssndedinunazidegania ssaufleumigsia aanunsalinlunisgsie uaglena
msgsRvlulsEmaTiimun 2 muﬂy’ami@mw%ﬁ'm%uﬁﬂuﬁfﬁ’mum 2

Study social and business cultures, business customs and common business situations,
and business opportunities in Selected Country Il. Company visits in in Selected Country Il are

incorporated in the course.

WU.338 N15IANTTINAUUTUANS 3 (2-2-5)
BA 338 Luxury Brand Management
ﬁﬂ‘mam‘ﬂizﬂauﬁugmmqmmmmaaﬁuﬁhLLazU‘%msLLmuﬁwgﬁﬁﬂiz?m%ma ANWYULUVDY
MsusduaAvesIaALUTLIVY IeFesllouasvinuedisndulunsiaunnagnsmensnaindiniy
AUAAZUTNITULUTUAN]
Study the basic elements of effective marketing of luxury goods and services, the
characteristics of different segments of the luxury market, tools and skills necessary to develop

marketing strategies for luxury goods and services.

2.3.3 3 1UBNAMTNIUBAENTHAZN1TUEY

AN.103  MSUSHATUABURIADSLUDIAY 3 (3-0-6)

CS 103 Introduction to Computer Programming
(LidumheRndmiuindnwianvdningimsaeuitunes waggAny) An.102)

wauAasssuresnsunlatyn nMseenuuy waznslusinsudislassasne lennsal

wazAUVINEYRIN WIUTUNSY Fllateya Tasaiamsatunu flandulasnsdsrimiiives
(No credit for Computer Science students and students who studied CS 102)

Introduction to algorithmic problem solving, structural design and programming,
programming language syntax and semantics, data types, control structures, functions and

parameter passing.

A3l VU ATYEANEATIANIA 4 (4-0-8)
EC 311 Microeconomics Theory
FwdeRuneu : aeuld /.211 (S0 #1.213) uay A.216 (W38 A.211)
AnwarliaszvingAnssuguslan nswdungufanunelaviniu msuslaadiunal s
vilanfumeldmnmides nquinsuanuasiununisnds msssuigamnmsiiauisvlagldsuu
asauma Mnszsinaaustuliauysalldun aarannvia sanfautstuagnane uazaaagune
toue nauinuntowiu makisalumaUioR mssmuasalunaidadomsnannielilaseass

PAAUIZNNA 9 AaenTluaziAsugansadafnig anuduaivamainkan1suidym
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Prerequisites: EC211 (or EC213) and MA216 (or MA211)

Consumer behavior focusing on indifference curve analysis, intertemporal
consumption, consumption and risks. Theory of production and cost, the birth of the firm using
information cost, structure and behavior of imperfect competitive markets which are monopoly,
monopolistic competition and duopoly markets. Introduction to game theory. Price setting in
practice. Price determination in factor markets, general equilibrium analysis, welfare Economics,

market failures and measures to correct.

A312 VUATYEAERTINAIA 4 (4-0-8)
EC 312 Macroeconomics Theory
FwdeRuneu : aeuld (n) A211 uaz /.212 w3 () A.213 uaz /.214
WUUT1A899ReNMNILTUASIARY AAIANAKER wWaTAAIARUATIANNUTEMA (WUUT1R04 1S -
LM - BP) M3tUABulaIn1IznasnIn AanNananLATAa1ausIY uuuiiassgUasdinasiauas
gumunlaslussuuiasygiawuule wazwuudn aedule n1573190u wavulouiesnwiatiosnn
maasugia nquinsesydulamaasvsiamsesunesgmaniunniadeiuguasugaans
9amA 1wy nouiindnsgsRefiuriede nquiiaranadn wenguivesdiaudideu aaonaunsuszgnd
VOB LATEFANANTUNNIANTIATIF AN TUN TN UATEFAR
Prerequisites: a) EC211 and EC212 or b) EC213 and EC214
The model of joint equilibrium in product markets, money markets, and foreign
exchange markets (the IS-LM-BP model); changes in equilibrium; product markets and labor
markets; the model of aggregate supply and demand in closed and open economies; inflation,
unemployment, and the Phillips curve; economic stabilization policies; growth theory,
microfoundation of macroeconomics focusing on real business cycle model, new classical
model, and new Keynesian model; applications of Macroeconomic theory to analyze economic

situations.

f.320  pdlaasugmansidesiu 3 (3-0-6)
EC 320 Introductory Mathematical Economics

FwdeRunieu : aeuld (n) m.211, M.212 uag A.216 (W38 A.211) vi3e (1) A.213, A.214
uay A.216 (139 A.211)

(agldunmieAnly mnaeuldin f.421 uneurtemMasinyivIRing13et)

o a '

UWNAALAE VU ANAAIEAS 1389 TATY AUNITLAZIASNS N1IANBYRUSUTEANENG 9

aNaa o o

lunsalndiduusdassnilsilazraiad nmanmalda (Optimization) Tunsdllifivednauaziivednna

duninFallau 11a5UIEKNIANUANLAE N U INLATETANEATIANIALAELNAA WBld1la

ANUALTUSVOIFIMUTANN o) MaATygaans tnsufsnnuduiusseninaleidusi Heiduade was
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flarduduiislunguiiasugmans Tinszieianudangu aasnmaan navesnsiua® uas
wuusaesademsnanuasnanantossu

Prerequisites: a) EC211, EC212 and MA216 (or MA211) or b) EC213, EC214 and MA 216
(or MA 211)

(Credits will not be awarded to students who are taking or have completed EC421)

Applying mathematical concepts and tools such as functions, equations, matrices,
univariate and multivariate differential calculus, constrained and unconstrained optimization,
and basic integral to understand the relationship between different economic variables and
explain concepts of Microeconomic theory and Macroeconomic theory. An emphasis will be
placed on relationships between total, average, and marginal functions, the analyses of

elasticity, market equilibrium, impacts of taxation, and the basic input-output model.

¥
aa A v

f.325  LASYgUALUBA 3 (3-0-6)
EC 325 Introductory Econometrics

dsAuneu : aeuld M.211(W38 @.213) F.212(30 A.214) A.216(%50 A.211) kay &.216
(W30 @.211)

(gldfunmheAnly mnaeuldin f.425 uneursemasfnyivfng 138t

a '3

BnshanuinEiilarguiiasygmansinlilunsliasgiveyanaasugialagasng
wuudaesanneefififulsdaszinifeiagnane duusdaseitdnvazdmunm Anvymnay
Sudlatlymiluuuassanaesidesiu Wun Jymfudsdassiamuduiddaduiafuesiu
(Multicollinearity) Haymasuniufiauuususiulinad (Heteroskedasticity) Yaymsasunaudl
anduiusiu (Autocorrelation) Yayvn1sseysuuinaesiinnain (Specification Error) Aaenauaninse
WenuuudnasaAsugifuUssgnaldlunuidemnaasugenansliegiuvungan Tnayadunisly
Wsunsudnsagumaesugia

Prerequisites: EC211 (or EC213), EC212 (or EC214), MA216 (or MA211) and ST216 (or
ST211)

(Credit will not be awarded to students who are taking or have completed EC425)

Applying statistical methods and economic theories to analyze economic data using
the simple and multiple regression. Topics also include dummy variable, multicollinearity,
heteroscedasticity, autocorrelation, and specification error. This course focuses on how to
choose the appropriate tool for an empirical study, with the emphasis placed on using some

econometric softwares.
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375 LAswgmansUssgnafunineInsssuAnasAunden 3 (3-0-6)
EC375  Applied Economics for Natural Resources and Environment
Atadunio : deuld @210 wie @211 vie #.213 (axhitfumieAsly mnaeuldiunli
sy 400 vesmnadesiiindeu viderddnuividinaier)
ANUFUNUTTENTNAMLATYAULANIBATEEA N13IRATIVSNEINTTTIUD ARz Ty
Aawandou ﬁﬂwmmﬁmLﬁaqﬁumamegmam%“lumﬁlmwﬁt,t,asmiﬂisqﬂm‘iﬁumﬁmmiﬁmmms
Tim3wenssssumfnasAunnden Anviunumuesuy Magiia nasy wazmeUszandnm luns

(%

MU@:JLLazLLﬁf]QJmmﬂ%’m%’wmﬂiﬁﬁmﬁaLLaz?ildLLméJam ilusziuTosiu seauUsEve uay sesy
Tan Anvuwdensiauegieddudedy uwwdeanudusssuiudunndon wee wnAnde
é’ﬁumiﬂixLﬁu;gaﬁ'ﬂmﬂLﬁwgmam%maw%'wmﬂiﬁi'ﬁumauﬁx?um@ﬁw

Prerequisites: EC210 or EC211 or EC213 (credits will not be awarded to students who
are taking or have completed any 400-level courses in this subfield.)

The relationship between economic growth, natural resources allocation and
environmental problems. Basic economic theories used for analysis and application in natural
resources management and environmental problems. The roles of government, community,
and business sectors to control and solve problems in natural resource and environmental
exploitation at local, national, and global levels. Concept of sustainable development. Concept

of environmental justice. Basic concepts and methodologies in economic valuation of natural

resources and environment.

A.381  LATWEAIERSNITVUEN 3 (3-0-6)
EC381 Economics of Transportation

F10sAuneU : aaula A.210 e @.211 %39 #.213
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Prerequisites : EC210 or EC211 or EC213

The role of transportation in the domestic and international economy. How
transportation affects the location of businesses and production sites. Criteria and economic
reasons for transportation pricing. Private and social costs related to transportation. How urban
transportation is affected by expansion. Problems and policies related to investment in urban

transportation.
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A415  nauny 3 (3-0-6)
EC 415 Game Theory

Fwdsduneu : aeuldl @311 uaz @.320 (W39 A.421)
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Prerequisites: EC311 and EC320 (or EC421)

The application of game theory with complete and incomplete information including
strategic games, Nash Equilibrium, mixed-strategies equilibrium, extensive games, subgame

perfect equilibrium, Bayesian games, extensive games of incomplete information, and other

topics that the lecturer finds suitable.

18.266  AINADULAZNTNAUNNSIEY 3 (3-0-6)
ES 266  Environment and Sustainable Development
ANFNNUTTENINAIINDUAUAITHAIUT UNITEUINNOAR VYILazNanIznuaInnITHeUN
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Relationships between development and the environment. Lessons from the past.
Problems and impact on environmental quality from development. Environmental planning to

reduce conflicts between development and environmental conservation and field trip.

28200 arwdilesiunamsdeans 3 (3-0-6)
JC 200 Introduction to communication

AITHNNRUNY mﬁﬂizﬂau NITUIUNTT 5?]‘13}&18LLa%UWUWW%ﬁWﬁ%@@ﬂ’]i%@ﬁWi UsELAnagseau
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Meanings, components, processes, characteristics, and role and responsibility of
communication; type and level of communication; language for communication; and evolution

of communication in the society, in terms of both original media and novel media.
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18.301 ﬂgmmaLLazﬂ%sJﬁiimﬁamimaﬁnu 3 (3-0-6)
JC 301 Law and Ethics of Mass Communication

avBuaziadamlunisuansanuAaiiuvesuyed Usvan ngvane agneindiensniiu
Uszgnm msazdimhligduidedeides ngvnedeansiasuy ngmneuasdedsiuduiieites
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The right and freedom of human in free speech; philosophy, rule, and law on
contempt and defamation, laws on mass communication and other related laws, as well as

ethical responsibility of mass media.

w305 ngvneAuATaIEUIlna 3 (3-0-6)
LA 305 Consumer Protection Law
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This course explores principles, rationales and concepts providing room for enactment
of legislation for the protection of consumers. The study embraces legal measures for
consumer protection, enforcement of law and measures for redressing injury suffered by
consumers as embodied in the Consumer Protection Act, B.E. 2522 (1979), Product Liability

Law, Direct Sale Law, Consumer Case Procedure Law and other relevant legislation as well as

establishment of consumer protection organizations as prescribed in the Constitution.

W. 348 AQVENEWIRYEUT 3 (3-0-6)
LA 348  Maritime Law

NTIAUADY : LABANEIITT U231 %39 U.209 %39 WU.201
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Prerequisite: Have taken LA 231 Specific Contracts 2 or LA 209 Civil and Commercial
Law or BA 201 Law Related to Business Operation

This course is dedicated to exploring principles in maritime law e.g. the law on sea
liners, the law related to mortgage of vessels and maritime preferential rights, liability and
limitation of liability of shipowners, charterparties, carriage of goods by sea, liability for vessel

collision, sea salvage, general average and marine insurance.
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W, 443 AQVINEIIMIENITHIITUNINITAN 3 (3-0-6)
LA 443 Competition Law
Jndsdureu: WudnAnudaussuld 3 Tuld
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Prerequisite: Being at least a third-year student

This course aims to provide an account of concepts and fundamental principles of
competition law, means used to control or regulate activities which will affect the free and fair
competition, exceptions to specific activities, governmental role in the law enforcement and

problems pertaining to international trade and international investment.

3309 YU §509 Aunsidles 3 (3-0-6)
PO 309 Capital, Business and Politics

FyrdsRuneu : aaulaivn 5.211
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Prerequisite: Have earned credits of PO. 211

Study on relations among capital, business and politics including, the role of state in
development and the influence of private sector, domestic and transnational, on political

institutions’ activities which affect political process and public policy.

2.200  3nineninly 3 (3-0-6)
PY200 General Psychology
wuAneg q medeaneldlumaharudilangingsuayed T fugumedaine ms
$u nsiSeus N133fn aunsvesuyed 91TunkAzusRle yainamdsaularAURAUNAN1TR
Psychological concepts understanding human behavior such as biological foundations,
perception, learning, cognition, human development, emotions and motivation, personality,

society, and psychological disorders
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9380  ANINYIQAAININTIULALDIANTT 3 (3-0-6)
PY380 Industrial and Organizational Psychology

Fwdsduneu : aauls 9.200
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Prerequisite: have earned credits of PY200

Psychological principles, theories and research on human behavior in work settings
relevant to the following topics: employee selection, performance appraisal, training, employee

motivation, employee satisfaction and commitment, leadership, organizational communication

. 337 FAIINY TN 3 (3-0-6)
SO 337  Sociology of Labor
Fdaduneu : aeuld @2.201 vIelageuliRangussene
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Prerequisite: Have earned credits of SO 201 or permission of an instructor

Socioeconomic and demographic aspects of the labor force, including its occupational

and industrial distribution, employment and organization.

4206 mudhluiRnfunsussiude 3 (3-0-6)
ST 246  General Principles of Insurance
wé’ﬂﬁugmmaﬂmiﬂizﬁuﬁa Ussnnuasnisuseiude dnvarvesdyqiuazitouluves
nsusTRiUsEUSY nMsdansaudssdouaznisuseiuse msussidunedouay nyUsEAU
Finuuurneg MsUseiudese nsuseiudeng mmiﬁmﬁwﬁmﬁ’ma’jmmam%ﬂszﬁ’uﬁa
Basic principles of insurance ; types of insurance ; insurance policy contracts and
provisions ; risk management and insurance ; casualty insurance and life insurance ;

reinsurance ; social insurance ; introduction to actuarial science.
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4.247  sanannsRukasmMsawulunanning 3 (3-0-6)
ST 247  Financial Market and Portfolio Investment

STUUNTRU lAseasnamatnnisiiuy AAIAATIANTNU AANARTIENNT AANRNSEUSEAING
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Financial System; The Financial Markets; Equity Market; Bond Market; Derivatives
Market; International financial markets; Return of an investment; Risk; Information for Decision
Making; Security Analysis; Portfolio management; Investment Planning; Equity; Bond Mutual

Fund; Unit Trust; Derivatives.

346 vauinenide 3 (3-0-6)
ST 346  Theory of Interest
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Basics of Interest Theory; Basics of Annuity Theory; Rate of Return of an

Investment; Loan Repayment Methods; Application of Interest Theory; Other Interesting Topic.

4347  aderansuseiudiin 1 3 (3-0-6)
ST 347  Mathematics of Life Insurance 1

FtaAunou : aauld @.246 way @.346
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Prerequisite : Passed ST 246 and ST 346

Basic principles of actuarial science; survival distributions and life tables; life insurance:
life annuities, net single premium and net level premium for life insurance and life annuity
contracts; gross premium; net premium reserves and modified reserves; code of professional

conduct of actuaries.
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4349  adamansusziuiIunAdey 3 (3-0-6)
ST 349 Casualty Actuarial Mathematics

Avdsduneu : aeuld @.211 i @.216 3o @.218
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Prerequisite : Passed ST 211 or ST 216 or ST 218

Basic rate making ; individual risk rating ; risk classification ; loss reserving, code of

professional conduct of actuaries.

4.447  ednmansUsziuTin 2 3 (3-0-6)
ST 447 Mathematics of Life Insurance 2
A10sAUneu : douls 4.347
lafFuvane®in Fuvudmiuiindediinsiuaeanunmidesanuaisais wasns
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Prerequisite : Passed ST 347
Multiple life functions ; multiple decrement models for single life and applications of

multiple decrement theory ; insurance models including expenses.

an213  madsuslamnedinuuazdomdany 3 (3-0-6)
SW 213 Social Change and Social Problems

wAn aud MauAsuwUamnadau uastymdsen unuimuesantumsdsausionis
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Concepts and theories of social change and social problem; roles of institutions in
social change and dealing with consequences of change; dynamics of social change and effects
on social relation systems and ways of life;  social ideologies, social problems, social inclusion;

proactive and reactive measures for social change towards social development
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