2nd Kesree Narongdej Forum :
UnysnuAUEaVEU ‘
uns:lananoa

v A1 =\ L | w Y
D13 nﬂmam@‘lmaﬂunmnuamq"!‘s




°F

N A N v
. mstingwennnsifogiiu

Welumsiiuiinyanmsnwdauuazwanmsautuau aenaniin®a (double entry
system) areainiinyTaen (Single entry system)

a oA

v Y .
msdfiatetuiindraviinatuvienniul “yamamauduiia” (Original Cost w3e
. . Y . o A
Historical Cost) nagwarunundluaslinnudnaawail a.#.1698 (funavesaain
WANNSNG IUNFIaoUADY) WDITUMITUNUIINAITIT U

Ay

P 4 3 v 1 v 1 ? A v J : v
1BNI or|g|nal cost ineidlunanlng snvduldvnaudous I @UNingn123 1A509903
Y
aumaenas tazdiseartigy

1 =~ 1 (Y] 9J (v 9J o a a 9 d’a a
apuUMINaUAY InSunUam UMM 1zRu e NRalnd azs1ems
dngynmstuinastlame 2 1ddamedoyamuau ludnyuziinoriaao
MINY

EY



&

v A A K v Y
. mstinBenndsfaaiiu (Ae)
5 Snganseniuiuludl 1973 vldmstmeReadurdnnudngaan msziashi

v
=) = 1

9 A Y a A = v Y
ACNDUANTNYANTNLNIGN IJJ'E’J!‘]_I%fJiJLV]fJ‘llﬂUﬁﬂ’]WLL'Jﬂﬁ@ﬂqu@Q!ﬁﬁ]&lﬁﬂ%ﬂuﬁﬂ’l

v JIa 1 2 1 Aa
NTNIAUNIZIVUN NN LAY

Y (92}./ =KX A Y] Y 9 a 9 = a a v v A
6) PINUU ENﬂJﬂﬁNﬁﬂﬂlﬂ‘ﬁLﬂlﬂ’ﬂﬂ’ﬂh%’i\‘li‘l’iﬂﬂﬂﬂ@'ﬂ Iﬂﬂﬁ]fl@]ﬂ'lmﬂulmgﬁﬂﬁ’UiJW]iﬂﬁ Y

(o7

9 ]
Tahduanming uanlasumsaedmuedaasanmintdydau v luvuziuie
v v A -y} Ja d' I
vianansousnHleuNau 15 eUL
) Angamasiluansyluil 2007-2008 fugadsemenildine ldussiams Sanaia®

v v

Yy 9 d%} ' T a o J
mmeUumuiwmmamammimmmammw

EY



6)

10)

&

. mstinFenndsfaaiiu (Ae)

Ingamsaintemsduluanssluil 2007 - msdadvejadmmsmamsallu

q

DUIANLAZDITINTATUMT AU

melaganadenlrusumsRuassnamsaziudesnnu1Uselanazmsame 1473

9 A A Yy = A A o
VDYANLWIIND uaziﬁzﬁ%@umﬁmumwmmgﬂ%ﬂﬁmwumﬂ%%q‘]m TﬂﬂlﬂW’]g

Yy 9 1A A B, A
HJ&J"U‘L!@]@ﬂ%ﬂﬁ‘ﬂNVJU%WﬂﬁWﬁﬁﬂJﬂ)’Mﬁﬂiﬂlﬂﬁl’J

! Y A

9
waagl vianmsvestiydyuduiFesmsudasdoyanumstuliaztouilonves

[y Y a 1 Y ~ 9Jd§ 1 a g
I1INIT 1Jﬁ‘umﬂwaﬂﬁmmumMﬂqwmmwimamagjamqmﬁm1ﬂeuu (w,mmu

9 S A 1T o
%Wjﬂquﬂﬂ@yjﬁﬂ’]@uﬁmﬂji)

EY



|. mstiuiforiv (ae)

&

v A KX 9

(Y] o d' (Y] 9) a
> N13IANTUNYDY %Qﬁ@ﬂlﬂﬂ’)ﬂﬂﬂWiﬂﬁ%i\l'}mﬂ'ﬁ LL’@%ﬂWﬁiﬂ)’ﬁMiJG@THcluﬂ'lﬁ
y @ 2

AANTATAMIUDUIAALINUU 15U -

9y v
P |

{ a 9 Y, 1 A Y, 4 a2 A 9 1
e 1iioii Takeover naNsAvIIAYamMaUNIngLaz niauUN lau auyan
AT TN U UmsdayamgAtisuues Brand Sayamensssuvessede

Y 4
FIUVBYAYNAT

e Avmsiduamuluiuvesusinm Uil laduusvneanzibon lu

I~ 9 Y] 1 a 1 1 ~ 9 o 1
@lﬂﬂﬁﬂ%%@@ﬁﬂuﬁﬂaﬂﬂ'@@‘ﬁﬁﬁﬂ UlllGlﬂfllﬁﬂﬂ@]'lllﬁ'lﬂ'lﬂlﬂ]ulﬂﬂ)'?igﬂ'l
Y

9 Y
MU

EY



U

|. mstiuifoariv (ae)

Y Y
Y

' A a A a
> mumﬁwuﬁuuu"lwwmmm‘ummmﬁ ﬂﬁNHi‘l’iLﬂ‘H‘l’iH o

Y ~ '
Inunnga 1

§ watlszlewinminauldlueuinnsuend lnafsidesiuiniy
2
vilay Iagmuaaiuvanysznuae (actuanal aglasnans
1s2Ause)

Yy Y o

v . 2 o w 9 Y (Y A A
§ ﬂ”lﬁi?i“ﬂl!ﬂ‘]JWHﬂQ"IULﬁ@L‘]JuﬂTaQGlﬂ ADNIAYAAIDUTUAITIUDITND

q U

Y g vy KX 1 91
VNN UHUU meummﬂuﬂﬂ%mﬂ

EY



|. mstiuifoariv (ae)

&

1 Iy oA <y a = 9 o A = ng
§ mmﬂmwmumﬂ@ﬂwumuﬁmﬂiwmmmmmuwmzﬂumwa

Aa v o v = < v A dyta A I
’dumwauumuu‘wﬂﬂﬁmﬂumwaauuawu’du uazﬂﬁzmﬂamﬂu

1 1 A Y] = 1 1 1 = Aalny 9 (Y]
ﬁWEJ%W@]E)‘]J !,L‘V]°L!ﬂﬁ‘]Juﬁﬂ!,‘WfJ\‘lﬂT!f]ﬂﬁ)EJN!,ﬂfJ’ﬂﬂEﬂJllﬂEjﬂW‘LlcV]N

9y

NUAU

8 mssuiselaaunemnanu@aes (RISK) nazmailse Towni (Reward)
9
voanindaulalouldudrfeezsuise'la 18 uananms Inaildes
v v 9
Imalaumszidosauase llvaiedl aaiulinszaeaiu

A o 9 Y
ﬂ’lﬂL’Ja']LWﬂﬁcngﬁWﬂllﬂ

EY



°5

||, mstigywaeninasny:-

A a A A o  w 9,
1/13mgmz‘mLﬂmﬁmammmuummmaﬂwugmmmmumm (@]Nslﬂll
v A " d' 1 " v A =R 1
nuAEMNIN lunetatind - Tamﬁmﬂuzmqqmw)

[o¥4

MienMstunn

o Y] 2 1 4
Nﬂiﬂqmuﬁgﬂﬂ‘WLNG]@i$UUﬂ’]ﬁﬂ')ﬂﬂﬂﬂ’]ﬂcluellﬂﬁﬂﬁﬂﬂﬁ

9
A Y, 9 a d'

<y 9) 9) Jd
Wl!jiﬂui‘ﬂ%31ﬂllagﬂuﬁﬂ%@yjﬂﬂ1ﬂ\‘lu‘iﬂ3’31J§’33J3J1h1ﬂﬂ181€5]ﬂ;]!,ﬂm“ﬂ
a = d'd =
ERARAANIRANEN

Phuﬂﬁﬂﬁﬂﬂi@ﬂllﬁ%@i’)fﬂﬁ”ﬁ)‘]J%Tﬂ‘]J‘ﬂﬂﬂaﬁ3$

EY



= d (]
. unnadasznalnsg:-
A Y v AAad Aa A A A 9 Aa oA Y d'dy 9
D a1l ﬂJG])'chHJuﬁNTGﬁﬂ?%T%WWﬂQWNTSQNﬂﬁ@\clllﬂgﬁﬂ;]c]_lﬁcﬁuf]rﬂuhlﬂ

Y A 3 1 A =
ﬂ'lEJUlG]’JGD'TGD'WﬂQﬂﬂ’J‘]JﬂMI@&ﬂQﬂJ@QﬂQﬂJ’Hﬂ"BW!@Q

'
A

Aaova Y A A A R A A 99 Yo Y
ﬂ'lﬁc]Jg]ll@]ﬂﬂ183@51"]51/‘]@?[335@1!1/]%%1@3@11!%ﬂLW@ﬂﬁgiﬂGﬁuiﬁﬂ‘]_l&\l,'f]']uqcll

9y 9
v o =~ (Y] A X =

A A 1 a d < o A Y a 9
JUHH ANUUHUTDDOADIUNIITINUUUNUISAVTIINUU 3'33Jﬂ§1ﬂ’313Jﬂ’]LTJUVW]'ENL‘]J@LNEJ"U@HQ

Q
A A A Y A
mﬂumimazmmmaﬂmwfmwa

9 (Y]

a A o 3 < { <
nndoyalusumsSuidaeutind laseanu @y lildedeyaswiluasz il u

U
- Y '

di} 1 9 v A gjj 9 d' a a 1 S A =
Wu;’ﬂ;wummamuiuﬂﬁmﬂu% 3*mmeumgamﬂmwﬂwmymﬂumizﬁ U UUAUNDTIVL

D.

Y 1 [ |
ATU MIHNWUNNTYY T1em3ndalng aaanudaudiiine1do9 MIgUIUNIUDE

[e%4

1 A 9 1 1 A Y A 9 A dy o Y Y A
ABDLHBN N1TIABYATIUDNATHYY Llﬂgﬁﬁﬁﬂluucﬂﬁﬁﬂﬂﬂiy’%lﬁHﬂ?ﬁ"]ﬂ!’liﬁ@’E]TL!‘VI?TU IND

A Jd < dij Jd
’J!,ﬂ'i'l‘éﬁ‘l’ilmgﬁlﬂuwuiluﬂ'lﬂﬂ'ﬁm@@@l!'lﬂ@] EY



1. e wnesuuuuvesmsnisnuvesdaeuiind.- (ae)

1 A = Y o YA I~ < Aa
e siUnyvveIIENUMUNGUINTN Ianrua 13ae anuriu llawanudaszuazns
a oA 9 v a9 S o w YY1 o A o o A Ay v A
Ugianuvesdasuyy miulszauday IMgeusuns v sesd iy undao Uiy
I~ 1 a . 1 . a a o
PUAUNAITUAHBINOAINNTETN (Empha3|s of Matter) WNITNUIIUMINUVDIUTEN
(Key Audit Matters) anuSuAaseuvesfdussnudasuinFedluveuiielathe nane
A o < A 1 Y A A A A & Y di} 1
MITGNUNANLAT UFUN WD AVTNEINHINUINTEATHIIANUFIUI 18U 1Y

o

2 Y Y = 2 o 9 X
llc]Jc]JCLWI’]GLWEjaflclqLﬁ/lﬁT]JﬂfliflugﬁcﬂQﬂﬂﬂﬂuuﬁgﬂ1ﬂﬂ1ﬁmﬁlﬂ1“@“1?1@]lﬂﬂGUH

1 v A = 1 o A o A A A J
~ Lmmimyﬂﬂ,ﬂummmuﬁuwuﬂamumimm Llﬁ?éﬂﬂ’inﬁﬁﬂ?dcluﬂﬁ’JLﬂiW%‘lfiMﬂ
9 a 1 dy == 1 Ao o A Y 1 a Aa
gmm@uﬁammummu le\lﬂﬂﬁﬂﬂﬁﬁuﬂﬁWﬂﬂJﬂ@ mmgmammgﬂmgazﬁmmmm

Uszinet wagmsnlasunlasanmuadonvesdann wsugnaaana (digital economy)

EY



V. anizanuasugnailssina

4 U A

Y v v
asUmstaddulse Temiduiugiuiininngduaziinamunnaeluldausuaumiely

9
(% A A

1 0o w < o e a 9 1 A Y 1 = 3 2 a
AU ﬂguuﬂ%ﬂm\lmiwmwﬂﬂ L‘Wﬁ']gillﬂﬂﬂiﬁ]?1’)%1ﬂ13ﬂﬂlﬂflwfJ\T'E]fJfNLﬂfJ’JLIIHLGUNVIﬁ

v

VDININT

1
o Y A a R o v 1 o v 1y}

inamuidelianuisuasygne Felamdrdaminunantiy® maziniyieaiy

q ()

oy} A Jd v =R 9 Aa A A g 9 1 A A A o
uﬂﬂﬁgﬂﬁﬁ’lﬁ@]ﬁﬂuﬂﬂﬂ]@gﬁﬂ’lﬂﬂ’]ﬁlﬁl&ﬂlﬂﬂﬂ]uua? Lm@‘L!’]ﬂ@]ﬂ@ﬁﬂﬂuﬂﬁﬁﬂu'ﬁ]ﬁﬂﬂ%gﬂﬂiﬂ
A 1 v a = Y ' = A 9y a
FBDUINNIN IﬂﬂmWT?’dﬂﬂﬂq‘UUﬁ'lﬂ’JGJﬂG])'WfJ\clth‘Vlﬁ'l‘Uﬂ\‘Iﬂ’lﬁlﬂﬁﬂullﬂﬂﬂ‘ﬂNﬂ’ll&ﬁﬂ?WLﬁﬁ‘]&lﬁﬂ%

9y = > a o A ~ ' A o '
NI13A !,!,azﬁmﬂTuTaﬂauauaﬁumﬂbhmﬂmmum‘uaﬂ wieﬂu%aﬂiuﬂiaumammm‘n Qllll

o 2% Qv

’:JSJ‘UW%ﬂﬂiTUﬁﬂﬁﬂ?WlL’)ﬂﬁ}@NéJuﬁ1 ﬂl‘ﬁﬂﬂ’ﬂaﬂVlW@JJHWllﬂLLﬂ’JGluEJﬂLﬁ’i‘_Iel NIAYAG

(3]

EY



V. anaizanasugnailssina

' o E4
o ;i lutiv

Amazon.com (AMZN) :-
price/eaming (P/E) a U o
price/oook value (PBV) & 31 whwesyammaia®
dividendyield (DY) a 0% (limeseSuiunaas)
PTT (Jam) :-
price/eaming (P/E) a 12 9w
price/oook value (PBV) & 19 whwesyasmmaia®
dividendyield (DY) & 36% qoil

Y ]
§ yaaiu AMZN mnu s luvaiz nasae 345 tinedunuuasu nSeuiounn PTT 1dnauiies 12 11dqutuamu

§ yamiu AMZN winu 31 mhvesyamiumaia® o uh 31 sunan 2560 aau PTT widu 1.9 mh
mluaihuruiiv

o A J a aa £ 9 <3 A Y
° MmpuAo MImaMsaATgN luouIna uazminsounsosonansved AMZN sziundnaziuen lauu

adoriu AQT (vermaeining) PIE 44 wih PBV Twih @uilluma 1.6% deil

o e US¥nazadnteluaaansansndined PIE 40 wi was PIBV 10 uih iuihumaded 1.24%

EY



2nd Kesree Narongdej Forum
UnysnuAIUEgIau ‘
[uns:=naninoa

V a a
rnlamsugnalantaziasegnamelulszima

m»‘ {_ = ASET

ACCREDITED Exchange of T

13



Jadansznumsvunaou

Thevzilues19)s

Uslna
(CONSUMERS SPENDING)

A ‘Vc!%
(INVESTMENT)

LB Ny

ﬂ’l%'l?i\‘i 290 ﬂ/ﬂ'li‘l:l’;'] l>°19ﬁ
(EXPORT/IMPORT)

la9820953
(PUBLIC SPENDING)

nsnadtiian
(TOURISM)

EY



Jadennsznumsvunasu

Ua3pn78wan U018 1w

anINAanLle
(INTEREST RATE)
PDANAINIINIIANITHRIUITZnd
— -
RN NAIU N
— - -
ansuaniasnidnasiarsdseind
— --

NI

(WORLD LEADERS)




Jadaneauen

Beginning of Recovery after 2008.

Era of low Interest rate continuing with slow rise.
Slow rise in international trade because of beginning of recovery.
Traditional industry affected by rising and advancing of technology.
Aging population affecting spendings and healthcare rise.

Climate change - coal.

One rule v. multiple rules (bilateral v. multilateral).
Soft power & thuggerish.

Democracy V. Autocratic model.

mmigration.

President Donald Trump

The World as one.
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Government spendings on Iinfrastructure. . W
Clearer politics.

Overseas Investment on government incentive projects.

Thailand 4.0, encouragement in Improving efficiency.

More democratic because of social media.
More confidence from business operators but cautlonary consumer spending.
Low interest and low inflation now. g

Labour shortage.
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Thailand’s GDP: 2013 - 2017
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Thailand’s GDP Growth 2008 - 2018
™ | o S -

2010 8%

2011 IG.‘.I.%

2012 F8%

20135

2014

GDP growth

2015

2016

20457

20138*

Year

Sources: Private sector raises growth projection after sign of economic recovery seen - Thai PBS English News
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GDP growth (%)
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Singapore GDP Growth Rate 1975-2018

The Singapore economy grew by a seasonally-adjusted annualised basis of 2.1 percent, below the preliminary
estimate of 2.8 percent and compared with 11.2 percent in the previous period. GDP Growth Rate in Singapore
averaged 6.84 percent from 1975 until 2017, reaching an all time high of 36.60 percent in the first quarter of 2010 and a
record low of -13.50 percent in the fourth quarter of 2008

S5INGAPORE GDP GROWTH RATE

12
9.7 10
o ﬂ
6

4

2.8

o [ e P i ML m

-1
Jan 2015 Jul 2015 Jan 2016 Jul 2016 Jan 2017 Jul 2017 Jan 2013
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aamsamsiavlanves GDP Tan

U 2559 U 2560 % nmisiasundav

lan 3.1 34 | +0.3
ansgosn 2.2 25 | +0.3
glsTou 16 | 14 il
gdu 03 | 01 -0.2
aunNnu -0.2 | -0.9 -0.6
3u 66 | 62 | 0.4
oulAe 7.4 | 7.4 | :
Rl 4.8 @ +0.3
finn : IMF EJ -an neccnaenic .
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IMF Reading of growth (July 2017)

Global growth acceleratlng from 4.8% to 5.1% (while US Static at 2%).
But growth not ready to return to pre- -2008 level.

Estimate  US. 2.1%
China 6.7%

Europe 1.9%
Japan 1.3%
Russia 1.4%

S. America 1%
Middle East
and others 2.6%

RISKS :  Ambiguity of post - Brexit strate
Geopolitics (Middle East, and N

X

. because of policy uncertainty

. because of US fiscal activity, monetar t| N
%% Icct{gmsm Ban mg ms%bnilty (e0po |t|calI )

.+ reduced political and financial risk
. world’s slight recovery

.+ 1ising from contracting in 2016

. slow recovery

. catching up

US uncertainty, Protectionism, Chinese banking instability,
orea, China/Astan Island conflicts).
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Exports, Imports, Trade Balance (2016)

5“’!1’]?[7]‘15’(’)@"’{15 U iU‘iJ‘ir!

(USS$ - Million) Uszmafineans - endeu ands nazglal
|
“GI21E
ACSEAM 38 440.00
1549 657 LU
12,437
LIS A 12 U s 31
| 24 494 36
=151
China 4201942
2=.800.55
B 3.9
Europe 12,085 50
122,044 10
-10,115
Jdapan N = R S
| | 205€E3 CH
-30,000.00 -20,000.00 -10,000.00 C.00 -||:|,|:u:Iu:|.|:u:| zn,nclun.cu:u Z0,000.00 #0,00000 S0,200.00 En:u,u:u:lu:.nn
EExporls To., Bilimporls From . O rade Balance

Sources: Ministry of Commerce

dan: NHD:/www.thaiwebsites.com/imports-exports.asp
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Cambodia
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MNMetherlan-ds
Ayranmar
South HKorea
Lass

United HKingdom
T adwvwrar

Bl ofFEurcope
ASEAN

Export Destinations In 2016

=t ] S0, 000

40, a0

Ineaneldinulasing

(US$ - Million)

=0, C0On

S0, 000

] 24 A5

1 232 . 8510

1 B2

I = L g =
— = G | R

] 5,15f

— - = - 1=
] 4 559
— - N 8- P
— - Wt~
— Py g —
— G o I §
—— 1 3.994
1 3. .a52
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] 20 D3
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] 54 .557F u

Sources: Ministry of Commerce

dan: NED:/www.thaiwebsites.com/imports-exports.asp EY



(US$ - Million)

China
Japanr

L
Malaysi=a
South Korea
T Aaiveranr
Singapore
Indonesia
A E
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Saudi Arabia
Wietry a3
Swwitzerlarnd
Australia
France
FPhilippines
India

iatar
Fhyramnm ar
Brazil

Al of Europe

As s A

Import Origins in 2016

Inadearnlnsing

20, <R, (NN S,

42 013

] 20 672

1 12, 05E

1 F. 1351

1 65.51

1 &.37F

1 68.164
I— == ==
1 A4.865
1 4.425
<. 130
— e . B F
1 2.80F
2. F 14

] 2570

— e I By
— = T

1 2,162

] 10 . 8293
] F.2F3F

NaT=1=

] G . <341 =

Sources: Ministry of Commerce

an: NEED:/hwww.thaiwebsites.com/imports-exports.asp
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Trade Balance Thailand 1991-2016

I i duREsiunsed el eaaras
(US$ = M|"|0n) a b Q

-1 00 -=0 =1 | -0 -2 o = i

Sources: Ministry of Commerce an: hitp:/fwww.thaiwebsites.com/imports-exports.asp EY



Multilateral v. America First

Trans-Pacific Partnership (TPP)

Regional Comprehensive Economic Partnership (RCEP)
The European Union (EU)

North American Free Trade Agreement (NAFTA)
America First

South America - Mercosur
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Trade agreements in Asia-Pacific

FTAAP
Hong Kong SAR /China RCEP \
Papua New Guinea Indonesia
Russia Philippines Cambodia
Taiwan South Korea India
Thailand Laos
Myanmar
/" TPP |
Australia
Canada Brunei
Chile q‘ "~ Japan s
Mexico vialaysia
United States New Zealand
Peru Singapore
Vietnam
_ L S
gbtimes

FTAAP = Free Trade Area of the Asia-Pacific
TPP = Trans-Pacific Partnership
RCEP = Regional Comprehensive Economic Partnership EY
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20
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#iza - www.thailandtourismcouncil.org/
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THAILAND'S ECONOMIC FUNDAMENTALS: THEN AND NOW

deficit: US$6.1 billion w Current accountGurplus: US$36.1 billion
65254 billio m Foreign reservesQ199.1 billio
m NPLs: 297%

m NPLs: over 40% in 1997
m D/E ratio: 5 times in 1997 m D/E ratio: below 2 times

CEE N I R R R

m P/E ratio: 31.2 times m P/E ratio: 17.3 times
= Baht value: 25.32/US dollar » Baht value; 33.1/US dollar
= Full-yeQr GDP: 8.4% Yo} m {1 GDP: 3.5% Yoy
Sources. Bank of Thailand, Stock Exchange of Thailand, BANGKOK POST GRAPHICS

Trading Economics, Thailand Beyond the Crisis
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Thailand Household Saving Ratio 1994-2018

Household Saving Rate in Thailand decreased to 8.70 percent in 2016 from 8.90 percent in 2014. Personal Savings in
Thailand averaged 9.71 percent from 1994 until 2016, reaching an all time high of 16.10 percent in 1999 and a record
low of 5.50 percent in 2005.

THAILAMD THAILAND HOUSEHOLD 5AVING RATIO
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SOURCE: THADINGECTMONICS. COM | BaRK OF THAILAND
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V. imsugnonana (DIgital EConomy)

dsziameiannssulan

v Industrial Revolution nsU§3eneenamnssuamassui 18 84 19

S X 4 I ~a\
§ FanevunaeuTagleriuea James Watt, a1usiv, avuauniaEeuaznig

50

v Disruptive Innovation aaassudi 20 8 21

S noununes oaluianieasaa waz Soclal Network
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V. imsughandea (Digital Economy) (ne)

szl 2007-2014 msian Taveamsdeansiansga viudu 100,000%

dnainluszaumhdmna 23 msle Social Network

anuaisveunalulad manisainmuaeignng 51 edrutu

9 9 v
Blackberry, MySpace unsnssagdnasioluiug suums iz 3 auims lnsdnan
NI

= A a 9 A g < = Y

aaa landeu ldanmswdaauauivemans lilidlumsuanilasudoya
a = 1 . 9 A Aaa

Az §INITUNIIMIRU Seona FINtECh wiemsamudeanatuainea

wsewafouniladuduas (Virtual currency) Bitcoin sasmsiaueans 1ICO
wso Initial coin offering Asenwinulas Liruaunais EY



V. msugnaqana (Digital EConomy) (ee)

Facebook, Twitter Siaudrasenisidios MRy IAUEITUE1NGT NI IZH 19

Hsuugangatluilseianisel

msaeansry Facehook minu 1 siudruseludeunguaiau 2017 a4

Twitter siv 328 d1us1e nnahon

Boston Consulting waai@ealudl 2015 Tuawnsya 38% sudnszaziumana
A YA Y] JA A Y

e vl Insdnwnione 1y

nsguie lundeay wu nTalgu iinaanusmle ludiaussaugs tag
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denuae llaosmsanueasssy Tsela wazmunomswideniii uaz
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V. imsughandea (Digital Economy) (ae)

Hlsziiunelu 53 Sevaz 20 vesnuilszwzguyniely

Y v

Usgansnmlumsaodmisansohgdldlane 50 druaunmelu 35 7 uag

ouTosxaTan'ld 50,000 druau 14l 2020

meludl 2025 Sevaz 15 vosauihauagsizes IT

. I %} QU Q/ Qv
wnlgnar § emadienizninraningi Jeeiuldiar 5 ulaeldlasuly

v A 4 1 %} v
N1TIUNTNLASUAI IS UL AN UTUU

A lg1eezanassz g 20-50% minldueud
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V. imsugnaaana (Digital Economy) (ae)
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V. 55annms technology msdeans

~ Yy K o Y A ' Ay a v
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111l 2000 vsEnlvai luansy 500 s1e
Tuilifagiiu 2017 - a5 avtia ldansou laud?

yamgsnvues Apple, Google, Facehook Tiyanisau 1 drudumseny Tdwinau
137,000 aw 03] 2014 vauzAns snsaeud Ford, GE, Chrysler 1331 1990 Syasgsha

36,000 druwisory iminau 1.2 druau
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The 10 most valuable brands, by 2017, - only three left!

2000

1

Coca-Cola

Microsoft

IBM

© 00 N O O b |WIIDN

=
o

Intel

Nokia

GE

Ford
Disney
McDonalds

AT&T

@ usA TODAY
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V. 3anms technology msdeas (7o)
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