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- Kritsadarat Wattanasuwan and Alisara Charinsarn,
(July-December 2015), When More Time to
Choose is Not Good, Thammasat review, Vol. 18,

Issue 2, pp. 1-17.

- Panitharn Juntongjin, Kritsadarat Wattanasuwan,
Nonglak Wiratchai, (April-June 2014), Consumer
Mood: A Preemptive Approach of Service
Recovery, Thammasat Business Journal, Vol. 37,

Issue 142, pp. 52-75.

Associate

Professor

James E. Nelson

- Charoenchaipong, Pattharisa and James Nelson,
(2015), Causes and Consequences of Fanpage
Seller Credibility: Social Commerce in
Thailand, Proceedings of the Direct/Interactive

Marketing Research Summit, Boston.

- James E. Nelson, (2013), Customer Orientation,
Merchandising Competencies, and Financial
Performance of Small Fashion Retailers in
Bangkok, Journal of Fashion Marketing and

Management, Vol. 17, Issue 2, pp. 225-242.
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- Phanuwat Phattharakittisakul, Panitharn
Juntongjin, (April 2015), Designing and Emotion
Really Affect Loyalty in Mobile Shopping
Application?, The 2016 Conference on Intelligent
Computing, Computer Science & Information

Systems , Pattaya, Thailand.
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- Panitharn Juntongjin, Sirot Naovarat, (April 2015),
Factor That Affecting Success of E-Marketplace
in Thailand, The 2015 International Conference
on Computer Science and Information Systems,

Pattaya, Thailand.

- Panitharn Juntongjin, (March 2015), An Insight
into Service Recovery Paradox: The Proposed
Model and Propositions, The 2nd International
Conference on “Trends In Multidisciplinary
Business & Economic Research”, Bangkok,

Thailand.
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- Surat Teerakapibal, (September 2015), Towards
Higher E-Commerce Participation: Social
Network Usage and Government Control, The
8th Annual EuroMed Academy of Business

Conference, Verona, Italy.

- Surat Teerakapibal, (September 2015),
Implications of Organ Donation Rates on
Urban Planning, The Thailand Research Fund

(TRF) Annual Conference, Bangkok, Thailand.
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- Pannapachr Itthiopassagul, (2015), Building a
Brand for the Community - A Unilever Case
Study, Asian Management Insights, Vol. 2, Issue 2,

pp. 46-51.

- Pannapachr Itthiopassagul, Philip C. Zerrillo,
Sarita Mathur, (2015), Siam Park City: Can
Affordable Pricing Be Profitable? The Case

Centre.

- Pannapachr Itthiopassasul, Philip C. Zerrillo,
Sarita Mathur, (2015), Unilever Platinum Stores:
Building A Brand For The Community, The Case

Centre.
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- Deepa Mani, Anitesh Barua, (2015), The
Prof. Dr. Anitesh Barua Impact of Firm Learning on Value
McCombs School of Business, ho Creation in Strategic Outsourcing
1 Carnegie Mellon
The University of Texas at Relationships, Journal of Management
University, U.S.A.
Austin, U.S.A. Information Systems, Vol. 32,
Issue 1, pp. 9-38.
- Jun Pang, Hean Tat Keh, Xiuping Li, Durairaj
Maheswaran, (2017), Every Coin Has Two
Sides”: The Effects of Dialectical Thinking
and Attitudinal Ambivalence on
Psychological Discomfort and Consumer
Prof. Dr. Durairaj Maheswaran Choice, Journal of Consumer Psychology,
Leonard N. Stern School of i Vol. 27, Issue 2, pp. 218-230.
2 Northwestern
Business, New York University,
University, U.S.A. | - Pragya Mathur, HaeEun Helen Chun,
oA Durairaj Maheswarn, (2016), Consumer
Mindsets and Self-Enhancement :
Signaling Versus Learning, Journal of
Consumer Psychology, Vol. 26, Issue 1,
pp. 142-152.
- Pannapachr Itthiopassagul, Philip C.
Zerrillo, Sarita Mathur, (2015), Siam Park
City: Can Affordable Pricing Be Profitable?
Prof. Dr. Philip C. Zerrillo PhD. The Case Centre.
3 Singapore Management Northwestern

University, Singapore

University, U.S.A.

- Pannapachr Itthiopassagul, Philip C.
Zerrillo, Sarita Mathur, (2015), Unilever
Platinum Stores: Building A Brand for The

Community, The Case Centre.
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Prof. Dr. Amitava
Chattopadhyay
INSEAD, France

PhD.
The University
of Florida, U.S.A.

- Yuwei Jiang, Gerald Gorn, Maria Galli,
Amitava Chattopadhyay, (2015), Does Your
Company Have The Right Logo? How and
Why Circular-and Angular-Logo Shapes
Influence Brand Attribute Judgments,
Journal of Consumer Research, Vol. 42,

Issue 5, pp. 709-726.

- Haiyang Yang, Antonios Stamatogiannakis,
Amitava Chattopadhyay, (2015), Pursuing
Attainment Versus Maintenance Goals:
The Interplay of Self-Construal and Goal
Type on Consumer Motivation, Journal of
Consumer Research, Vol. 42, Issue 1,

pp. 93-108.

Prof. Dr. Malcolm C. Smith

University of Manitoba, Canada

PhD.
The University
of Oregon, U.S.A.

- McKay-Nesbit, Jane and Malcolm C. Smith
(April 2017), Regulatory Focus,
Achievement Orientation, Emotions, and
Gender: A Comparison of Sales Manager
and Salesperson Attributes, paper
presentation at the 2017 National
Conference in Sales Management, St. Louis,

Missouri, USA.

- Malcolm C. Smith and Christine M.
Kreklewetz (2015), Can Resident Life
Stories Help Nursing Aides Learn About
Residents? A Pilot Study, Journal of Nursing

Home Research, Vol. 1, pp. 81-83.

- Kristina D. Frankenberger-Graham, Malcolm

C. Smith, Lynn R. Kahle, Rajeev Batra, (2015),
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Exploring the Relations Between
Consumer Perceptions of Marketing,
Materialism and Life Satisfaction,
Proceedings of the 1993 Academy of
Marketing Science (AMS) Annual Conference,

pp.15-19.

Prof. Dr. Bodo B. Schlegelmilch

Vienna University of Economics

and Business, Austria

PhD. and D.Litt.
The University
of Manchester,

U.K

- Justina Gineikiene, Bodo B. Schlegelmilch,
Vilte Auruskeviciene, (2017), “Ours” or
“Theirs”? Psychological Ownership and
Domestic Products Preferences, Journal of

Business Research, Vol. 72, pp. 93-103.

- Sandra Awanis, Bodo B Schlegelmilch,
Charles Chi Cui, (2017), Asia’s Materialists:
Reconciling Collectivism and Materialism,
Journal of International Business Studies,

pp. 1-28.

- Bodo B. Schlegelmilch, (2016), Global
Marketing Strategy - An Executive Digest,
Springer International Publishing,

Switzerland, 249 pp.

Prof. Dr. Robert E. Chatfield

University of Nevada, Las Vegas,

U.S.A.

PhD.
Purdue

University, U.S.A.

- Hyun Kyung Chatfield, So Jung Lee, Robert
E. Chatfield, (2013), The Analysis of Factors
Affecting Choice of College: A Case Study
of University of Nevada Las Vegas Hotel
College Students, Journal of Hospitality &
Tourism Education, Vol. 24 Issue 1,

pp. 26-33.
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Prof. Dr. Frederic Jallat
European School of
Management

(ESCP Europe), France

PhD.
University Aix-
Marseille Il and
ESSEC Business

School, France

- Frédéric Jallat, (2015), Interface
Management and Relationship Marketing:
An Exploratory Analysis of Complex
Exchange Systems within Service
Activities, Global Perspectives in Marketing

for the 21st Century, pp. 163-163.

- Nathalie Prime and Frédéric Jallat, (2015),

American and French Industrial Services

Buying Behavior : An Experimental Study,
Proceedings of the 1995 World Marketing

Congress, pp. 310-319.

- Frédéric Jallat, (2015), Marketing Research
and Culture : Some European Insights,
Proceedings of the 1997 World Marketing
Congress, pp. 72-73.

Prof. Dr. Lynda M. Maddox
The George Washington
University, U.S.A.

PhD.

Southern IWinois

University, U.S.A.

- Lynda M. Maddox, (2017), Affirmative
Disclosure in Fast Food Advertisements:
Its Effect on Attitudes Toward the Ad,
Attitude Toward the Brand and Purchase

Intention, Journal of Marketing Trends.

- Dennis A. Pitta, Anthony Patino and Lynda
Maddox, (2016), Social Media Influences on
Building Brand Equity, Journal of Marketing
Development and Competitiveness; West

Palm Beach, Volume 10, Issue 3, pp. 17-25.
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Prof. Dr. Paul G. Patterson
The University of New South

Wales, Australia

PhD.
The University
of Wollongong,

Australia

- Naruanard Sarapaivanich, Paul G. Patterson,
(2016), A Contingency Model of Client
Repatronage in A Financial Auditing
Services Context, Accounting Research

Journal, Vol. 29 Issue 1, pp.106-130.

- Paul G. Patterson, (2016), Retrospective:
Tracking The Impact of Communications
Effectiveness on Client Satisfaction, Trust
and Loyalty in Professional Services,
Journal of Services Marketing, Vol. 30,

pp. 485-489.

11

Prof. Dr. Leslie de Chernatony
Aston Business School, Aston

University, U.K.

PhD.
City University,
U.K.

- Rafael Bravo, Isabel Buil, Leslie de
Chernatony, Eva Martinez, (2017) Managing
Brand Identity: Effects on The Employees,
International Journal of Bank Marketing,

Vol. 35 Issue 1, pp. 2-23.

- Elaine Wallace, Isabel Buil, Leslie de
Chernatony, (2017), Consumers’ Self-
Congruence With A “Liked” Brand:
Cognitive Network Influence and Brand
Outcomes, European Journal of Marketing,

Vol. 51 Issue 2, pp. 367-390.

12

Prof. Dr. Joydeep Srivastava

Temple University, U.S.A.

PhD.
University of

Arizona, U.S.A.

- Raghubir, Priya, Mario Capizzani, Joydeep
Srivastava, (2017), What’s In Your Wallet?

Psychophysical Biases in the Estimation
of Money, Journal of the Association for
Consumer Research, Vol. 2, Issue 1,

pp. 105-122.
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Prof. Dr. K. Douglas Hoffman

Colorado State University,

U.S.A.

DBA
University of

Kentucky, U.S.A.

- Barnes, Donald C., Joel Collier, Vince
Howe, and K. Douglas Hoffrman (2016),
Multiple Paths to Customer Delight: The
Impact of Effort, Expertise and Tangibles
on Joy and Surprise, Journal of Services

Marketing, Vol. 30, Issue 3, pp. 277-289.

- K. Douglas Hoffman, Scott W. Kelley, Holly
M. Rotalsky, (2016), Retrospective: Tracking
Service Failures and Employee Recovery
Efforts, Journal of Services Marketing, Vol.

30 Issue: 1, pp.7-10.

- Lee, Seung Hwan (Mark) and K. Douglas
Hoffman, (2016), Wrap-Attack Pack: Product
Packaging Exercise, Marketing Education

Review, Volume 26, Issue 1, pp. 14-19.

14

Assoc. Prof. Dr. James E. Nelson

University of Colorado Boulder,

U.S.A.

PhD.
University of
Minnesota,

U.S.A.

- Charoenchaipong, Pattharisa and James
Nelson, (2015), Causes and Consequences
of Fanpage Seller Credibility: Social
Commerce in Thailand, Proceedings of the
Direct/Interactive Marketing Research

Summit, Boston.

- James E. Nelson, (2013), Customer
Orientation, Merchandising Competencies,
and Financial Performance of Small
Fashion Retailers in Bangkok, Journal of
Fashion Marketing and Management, Vol. 17,

Issue 2, pp. 225-242.
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- Zongyuan Wang and Brittany R.L. Duff,
(2016), All Loads are Not Equal: Distinct
Influences of Perceptual Load and
Cognitive Load on Peripheral Ad

ohD Processing, Media Psychology, Vol. 19, Issue
Assoc. Prof. Dr. Brittany R.L. Duff o )
University of % pp. 589-613.

University of Minnesota, U.S.A.

Minnesota - Brittany R.L. Duff and Sela Sar, (2015),
Seeing the Big Picture: Multitasking and
Perceptual Processing Influences on Ad
Recognition, Journal of Advertising, Vol. 44,
Issue 3, pp. 173-184.
Assoc. Prof. Dr. Kunal Basu PhD.

16 Said Business School, The University
The University of Oxford, U.K. of Florida, U.S.A.
Dr. R. Britt Freund PhD.
17 The University of Texas at Cornell
Austin, U.S.A. University, U.S.A.
Dr. Wiboon Arunthanes
PhD.
Regional Director
18 University of
Moet Hennessy Asia Pacific,
Maryland, U.S.A.
Singapore
PhD.
Dr. Christopher Thornberg
University of
19 Founding Partner

Beacon Economics, LLC, U.S.A.

California, Los

Angeles, US.A.

12




aeun mmﬁsj'é'aau AN NA9IIUIYINISVDI819158
Mr. Eric Tachibana
MBA
Professional Services Area
University of
20 Practice Manager APAC, China,
California, Los
and Japan at Amazon Web
Angeles, U.S.A.
Services, Singapore
Sasin GIBA in
conjunction with
Mr. William James Randall
The Wharton
21 Chairman, Executive Director at

Andrean Cacao Ltd., Colombia

School and
Kellogg School

of Business

13




=] wa el (= v Y a
R NN 3: f’]]mﬁll'UﬁﬂaﬂaqﬁlqﬁﬂﬂﬂiﬂﬂqﬂqiﬂUﬂ'ﬂ'é]’éﬁg

[

GUIATT Yo-ana A HAUIYINITVRID1958

- Charoenchaipong, Pattharisa and James
Nelson, (2015), Causes and Consequences
of Fanpage Seller Credibility: Social
Commerce in Thailand, Proceedings of the

PhD. Direct/Interactive Marketing Research
Assoc. Prof. Dr. James E. University of | Summit, Boston.

Nelson Minnesota, | - james E. Nelson, (2013), Customer

USA. Orientation, Merchandising Competencies,
and Financial Performance of Small Fashion
Retailers in Bangkok, Journal of Fashion
Marketing and Management, Vol. 17, Issue 2,

pp. 225-242.

- Barnes, Donald C., Joel Collier, Vince Howe,
and K. Douglas Hoffman (2016), Multiple
Paths to Customer Delight: The Impact of
Effort, Expertise and Tangibles on Joy and
Surprise, Journal of Services Marketing, Vol.

30, Issue 3, pp. 277-289.

DBA
- K. Douglas Hoffman, Scott W. Kelley, Holly
University of
2 Prof. Dr. K. Douglas Hoffman M. Rotalsky, (2016), Retrospective: Tracking
Kentucky,

<A Service Failures and Employee Recovery
U.S.A.

Efforts, Journal of Services Marketing, Vol. 30
Issue: 1, pp. 7-10.

- Lee, Seung Hwan (Mark) and K. Douglas
Hoffman, (2016), Wrap-Attack Pack: Product

Packaging Exercise, Marketing Education

Review, Volume 26, Issue 1, pp. 14-19.
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Prof. Dr. Kenneth E. Miller

PhD.
The Ohio
State
University,

U.S.A

- Sallpachuda Chaicharoen and Kenneth E.
Miller, (2016), The Impact of Trust, Perceived
Risk, and Web Design on Consumer Decision
Making in Choosing a Dental Service via
Online Channels, Proceedings of the
Australian and New Zealand Marketing
Academy Conference, ANZMAC, Christchurch,

New Zealand.

- Suppanuch Sukparungsee and Kenneth E.
Miller, (2016), Segmentation of Social Media
Online Shoppers through the Thailand
Instagram, Proceedings of the Australian and
New Zealand Marketing Academy Conference,

ANZMAC, Christchurch, New Zealand.

- Kenneth E. Miller, Joe Hair and Bryan Lukas,
(2014), Marketing Research, McGraw-Hill,

Sydney, 4" edition, 575 pp.

Prof. Dr. Malcolm C. Smith

University of Manitoba, Canada

PhD.
The
University of
Oregon,

US.A.

- McKay-Nesbit, Jane and Malcolm C. Smith
(April 2017), Regulatory Focus, Achievement
Orientation, Emotions, and Gender: A
Comparison of Sales Manager and
Salesperson Attributes, paper presentation at
the 2017 National Conference in Sales

Management, St. Louis, Missouri, USA.

- Malcolm C. Smith and Christine M.
Kreklewetz (2015), Can Resident Life Stories
Help Nursing Aides Learn About Residents?
A Pilot Study, Journal of Nursing Home
Research, Vol. 1, pp. 81-83.

- Kristina D. Frankenberger-Graham, Malcolm

C. Smith, Lynn R. Kahle, Rajeev Batra, (2015),
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Exploring the Relations Between Consumer
Perceptions of Marketing, Materialism and
Life Satisfaction, Proceedings of the 1993
Academy of Marketing Science (AMS) Annual
Conference, pp.15-19.

Prof. Dr. Paul G. Patterson

PhD.
The

University of

- Naruanard Sarapaivanich, Paul G. Patterson,
(2016), A Contingency Model of Client
Repatronage in A Financial Auditing
Services Context, Accounting Research

Journal, Vol. 29 Issue 1, pp.106-130.

- Paul G. Patterson, (2016), Retrospective:

Wollongong,
Australia Tracking The Impact of Communications
Effectiveness on Client Satisfaction, Trust
And Loyalty in Professional Services, Journal
of Services Marketing, Vol. 30, pp. 485-489.
- Pannapachr Itthiopassasul, Philip C. Zerrillo,
Sarita Mathur, (2015), Siam Park City: Can
PhD Affordable Pricing Be Profitable? The Case
Northwestern Centre.
Prof. Dr. Phillip C. Zerrillo o
University, | _ Pannapachr Itthiopassasgul, Philip C. Zerrillo,
US.A.

Sarita Mathur, (2015), Unilever Platinum
Stores: Building A Brand for The

Community, The Case Centre.

16




nwAil 5: 918¥913158NUSnwuaztinAnun lunuineinisAuadndase

1. Assoc. Prof. Dr. James E. Nelson

fdui GLATEATENY Ya-ana
1 5702040568 UNEANITVANT dudon
2 5702040865 WNEAIQUINTA Do
3 5802040013 UNEINYTUA MWasve U
4 5802040021 TN e
5 5802040047 WILLTIN oSty
6 5802040062 RNGRELRLGTE qUA
7 5802040070 WIEAIYNINT lunsz oz
8 5802040088 TREGRPIIVE \AUSaS
9 5802040138 WIANIATANS Uuindna
10 5802040229 UE5UNT Fedinnan
11 5802040278 UIBIATT YIAIYNA
12 5802040542 UN9EIN1INN WeLID3Ae
13 5802040690 TRNGRPLFH VITIRAY
14 5802040773 UNANFUNNT Waan
15 5802040815 UY3INUY FUTAUAN

2. Prof. Dr. K. Douglas Hoffman

fdui GLATEARTENY Yo-dna
1 5802040427 UL UA SraVebioi]
2 5802040435 UNANERINTINTAL | INYIANAINA
3 5802040450 WeUguing AR
4 5802040468 9ENITNTal ITTia
5 5802040484 UNEUUYITI dlansu
6 5802040534 WA YA GRGHEROREN
7 5802040567 ueU3An ANNHAIUING
8 5802040575 UN9EIRY Y n3¥ayayanily
9 5802040617 WILTUNG YUINW
10 5802040633 WealgiaIl Ansudiena
11 5802040674 wetigna IFUATUNS
12 5802040682 Wa@lulu Xie




fdui GLATEATENY Yo-ana
13 5802040716 UNEANFATAY AlELEAIREA '
14 5802040724 uNaNUezIn NONENTENTUA
15 5802040732 IREGRPIGEIGER W

3. Prof. Dr. Kenneth E. Miller

fdui ELNERTENY Fo-aina
1 5802040054 WAy S JuUNsum
2 5802040096 | wiwasn oAswIng
3 5802040120 U9EULING favoiedy
4 5802040187 w0 Aezlannidn
5 5802040401 WBLANTIULADS Satud
6 5802040419 UNEANBUNTUN GRIFAGE
7 5802040443 UNFINLAN ITNIAINA
8 5802040492 UNENDUYNT Yawtdunsal
9 5802040583 UNEAUNIANUS nauTUS
10 5802040591 WLaiFNgY Fisndana
11 5802040609 WA nNauUAaEna
12 5802040658 UNEITUNIY LAY
13 5802040666 WNATIWEATUN nilsiugna
14 5802040914 UENIUNTAY FeRnRanas
15 5802040971 UIUFUNEH ARAsUATINT

4. Prof. Dr. Malcolm C. Smith

fduil awneiioy Fo-aina
1 5602040445 | wiAIRINUA arnad
2 5802040740 WNEAIATINTO FsUsuiasy
3 5802040757 UNEITUUTUA TUTTANES
4 5802040765 RIRTEEATToT] Wty
5 5802040799 U A9 IUUN
6 5802040823 UEINY I L93gNa
7 5802040872 UNANITUNTTU 555UN8
8 5802040898 UNEAID158 LAAINY MUY
9 5802040922 unafslng GREERI

18



fdui GLATEATENY Ya-ana
10 5802040930 WNAIAFAN waslyena
11 5802040955 UNEANNRYNT AITAUS
12 5802040989 TRRGRPIEAL UguAs
13 5802040997 UNEIUNG AU
14 5802041003 WNANITIURT fnTyAined
15 5802041029 | wngiiey [SGEEIER
5. Prof. Dr. Paul G. Patterson
fdui auneLleu Yo-ana
1 5802040104 waadanng Fenus
2 5802040146 UNEAITIAMD G
3 5802040153 WNANNNTR nNsotuAa3
4 5802040179 WNANITVENNG NITIWUUUA
5 5802040211 WNEATITYINY iIRuNY
6 5802040237 WNANIITITN Shuyeyiis
7 5802040245 WNAIBTTUNT wailigy
8 5802040294 wNaIUUATE FANIATIU
9 5802040302 UNEATINDINUN dudeiug
10 5802040310 UNEIIIAT 93307AUNIRl
11 5802040328 ueAnAEnA ANRIUALINS
12 5802040336 UNAITYTAN FUNa9
13 5802040344 UNEATINY3 \Busziiv
14 5802040377 WNANIITYT) A iug
15 5802040393 WNANIUIVY Touna
6. Prof. Dr. Phillip C. Zerrillo
sl awneiioy Fo-aina
1 5802040039 WNANINITNT qUNUNT
2 5802040203 WEIFNS amFITsny
3 5802040500 WAV TRY YEYUAUEADN
4 5802040856 wedAsNg JuUNmu
5 5802040880 RRGRPNEITEh lweas

19



