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2.1) wmm%']ﬂmui’ﬁugmu@zﬁnwmaqiﬁm 30 wdlenn

N5.201 #éNN133AN135IAWALOIANTT 3 (3-0-6)
BI201 Principles of Business and Organizational Management

n5.202 NHWLETIND sufunism NFANU wAENIINIBOINS 3 (3-0-6)

BI202 Business Laws and Trading and Investment Regulations and Taxation
n5.203 mslsvoyanienstinduazmatuiiionisdndula 3 (3-0-6)

BI203 Accounting and Financial Information for Decision Making

n5.204 mﬁmswﬁqmmmsiuLLazﬂ’liLLﬁzjﬂ%’u 3 (3-0-6)

BI204 Industry and Competition Analysis

n5.301 se108U35309 6 (3-9-6)

BI301 Business Research Methodology

N85.302 N1TIUNUTINT 6 (3-9-6)

BI302 Business Planning

n5.601 s3suranslanatiiodny 6 (3-12-3)

Bl401 Thammasat Model for Society

2.2) nunvvineiEsanIegsianasinszidaya 24 wiehn
(1) thnwdesAnyivinuedeyaiienisdndulonagsia S1uau 5 31 12 wihedn ol

n5.303 Msideulusunsuiienisuitymeniulnseu 1.5(1.5-0-3)
BI303 Programming for Problem Solving with Phython
n5.304 mma‘%mwé’ﬂLLdsﬁayjamumiLé%‘%mLLazmemw 1.5(1.5-0-3)
BI304 Empowering Data through Storytelling and Visualization
n5.305 Mylasznlgmiuaznisdndulanegsiamensinsendeya 3 (3-0-6)
BI305 Analysis of Business Problems and Decision Making with Data Analytic
n5.306 mﬁLﬂiwﬁﬁé’f@muawquﬁasﬁguqq 3 (3-0-6)
BI306 Business Data Analytics Capstone
N5.402 JAUTTTULALSITULTENNINGIAA 3 (3-0-6)

BI402 Business Culture and Etiquette
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(2) ShinwdesinenaiwseUsang $1uau 12 miedn feil
1. Benfnuviniwdnssenafidaaeulnsan1tunivl nionmsAavaans
UNTINYISUTITNATENT LIER 1 A8 99U 4 91 12 Wiein %o
2. @ONANYITIEIUIR mmmju%mmsﬁamamqsﬁ% AIBNTYIR U TZINA

solutl 1 nduin
ngufl 1
n5.151 NMsdeanTnegsAamen Ty 1 3 (3-0-6)
BI151 Business Communication in Chinese 1
15.152 NM3A0ANTN9gIAAMILATY 2 3 (3-0-6)
BI152 Business Communication in Chinese 2
n5.251 msﬁamﬁmqqiﬁﬂﬁaamwﬁu 3 3 (3-0-6)
BI251 Business Communication in Chinese 3
n5.252 NMsdpaNTNegIAaEN WY 4 3 (3-0-6)
BI252 Business Communication in Chinese 4
nguil 2
n5.161 MsdeanInegsRamen g 1 3 (3-0-6)
BI161 Business Commmunication in Japanese 1
N5.162 NMsdeansnegsiasmen Uy 2 3 (3-0-6)
BI162 Business Communication in Japanese 2
n8.261 ﬂﬂiﬁaaﬂiwwqqiﬁaﬁaaﬂwwwﬁﬁu 3 3 (3-0-6)
BI261 Business Commmunication in Japanese 3
N5.262 NMsAoanIagsRafen gl 4 3 (3-0-6)
BI262 Business Communication in Japanese 4
nguil 3
n5.171 MsAeaImIgIRamen W ILesiil 1 3 (3-0-6)
BI171 Business Communication in German 1
n5.172 ﬂﬂiﬁaaﬁwwﬁjﬁﬁ]é”saﬂmwLﬂaiﬂu 2 3 (3-0-6)
BI172 Business Communication in German 2
n5.271 MAeaInIgIRamenwIleesii 3 3 (3-0-6)

BI271 Business Communication in German 3

N5.272 NMSA0EINNGINIAILN YLD 4 3 (3-0-6)
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BI272 Business Communication in German 4

nguil 4

n5.181 miﬁamswwqqiﬁaﬁaanmﬁmqﬂizL‘vm 1 3 (3-0-6)
BI181 Business Communication in a Foreign Language 1

n5.182 MsAeaNININgIRAMIBNWIISUsEINA 2 3 (3-0-6)
BI182 Business Communication in a Foreign Language 2

n5.281 miﬁamswwqqiﬁaﬁaﬂﬂwwmaﬂizLWI 3 3 (3-0-6)
BI281 Business Communication in a Foreign Language 3

15.282 sAvaNIMNIgINafIENTINIUsEINA 4 3 (3-0-6)

BI282 Business Communication in a Foreign Language 4

2.3) NUINEUTIAULAIUNITIANTS 30 BU2ENA

UnAnwaunsadenfinyieIvaNngaIv e ANAUNITIANTT U3a NauIY
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fusznaumsgsnia ifies 1 nauden wihdu TneesAnunsgivlunduigmiulinsuyniuded
1. NFNAY1ENTIAULNDDITIWAIUNITIANTT T7UIU 8 FY1 30 vU28hn

n8.311 Nagns wagmsaiiugsnasedulan 3 (3-0-6)
BI311 Global Business and Strategy
n5.312 mdnisiitenanssidunuiazaiegalifians 3 (3-0-6)
BI312 Performance Management and Value Creation
N5.313 N9918UEMTUIANTTIAI 3 (3-0-6)
BI313 Corporate Reporting
n5.314 s3RNAUIaKazMTIANTATIIEE 3 (3-0-6)
BI314 Good Governance and Risk Management
n5.315 dunwuleuny waznagnsssne 3 (3-0-6)
BI315 Seminar in Business Policy and Strategy
N5.321 YINNTIN UaLNTAALTIRBNLUY 3 (3-0-6)
BI321 Design Thinking & Innovation
n5.411 gsnan1AUfUR @naw) 6 AnUfoAnmszazIaindngas™ fvun)
Bl411 Business in Practice: Internship
n5.499 1A59INTUIANTIUNNGIND 6 (3-12-3)

BI499 Innovative Business Project
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2. NFUIVIANTIAULAULUTENOUNITIIAY MWW 7 A1 30 wdedn
N5.315 duuuuleuny waznaynsssng 3 (3-0-6)
BI315 Seminar in Business Policy and Strategy
N5.321 WINNITU LALNITANTIDDNLUY 3 (3-0-6)
BI321 Design Thinking & Innovation
N5.322 FBAAKUUANISNEN UaggUluugsna 6 (3-9-6)
BI322 Startup Mindset & Business Model
n5.323 maRaLuenwaLATugIAe 6 (3-9-6)
BI323  Business Application Development
N85.324 N13TLANNU WALNITUIMTNITEY 3 (3-0-6)
BI324 Fund Raising & Financial Management
n8.325 Anudugin Aunisuimsiy 3 (3-0-6)
BI325 Leadership and Team Management
n5.499 1A5an15uInNssun1egsne 6 (3-12-3)

BI499 Innovative Business Project

3) Y [NLES 6 UUILAN

[

(1) dn@nwrauisadendnwiivilanlemiaasuluuniinedusssuarans way

1%
(9]

wnesmdadnanensndsdm Wudvnideonidd Tnedsednfiuugtided
n5.221 wiswghanisdiadlneuazlan 3 (3-0-6)
BI221 Thai and Global Political Economy
n5.222 M3szyuaznsinnsteyatitensiinsesigine 3 (3-0-6)
BI222 Identification and Management of Data for Business Analysis
n5.223 NMsasauinnssunssiamemaluladansaune 3 (3-0-6)
BI223 Creating Business Innovations with Information Technology
n5.331 MIuTmspugnAiteaisyarians 3 (3-0-6)
BI331 Customer Base Management for Value Creation
N5.332 N15ATIERLBNIALALAINTNINEVBIBIANTHIUTEUUTINDIRTE 3 (3-0-6)
BI332 Analysis of Organizational Opportunities and Challenges through Business Intelligence
n5.333 gnadianvseiind 3 (3-0-6)
BI333 Electronic Business

n5.337 defilawnigsia 1: Tevide 1.5 (1.5-0-3)
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BI337 Special Topic in Business 1: Topic Name

n5.338 sdofiewnagsia 2: evde 1.5 (1.5-0-3)
BI338 Special Topic in Business 2: Topic Name

n5.339 defilawnigsia 3: Tevide 3 (3-0-6)
BI339 Special Topic in Business 3: Topic Name

w321 mslvdnuinwmagsialaglensdifinm 3 (3-0-6)
BA321 Consulting Practices using Case Study

wu.331 lomangsnaluuszimadu 3 (2-2-5)
BA331 Business Opportunities in Japan

nu.332 lonianiegsnalulssinaiy 3 (2-2-5)
BA332 Business Opportunities in China

wu.333 lomavnagsialuuszmadsnlus 3 (2-2-5)
BA333 Business Opportunities in Singapore

wu.334 lanangsnalugiinin CLMV 3 (2-2-5)
BA334 Business Opportunities in CLMV

NWU.336 Iamamqqiﬁﬁﬂuﬂizmmﬁﬁmum 1 3 (2-2-5)
BA336 Business Opportunities in Selected Country |

wu.337 lomansgsialuussimadiimun 2 3 (2-2-5)
BA337 Business Opportunities in Selected Country |I

NU.345 MIRaTUNagINATEAUNIR* 3 (0-3-6)
BA345 National Business Competitions

WU.346 NMSUATUNNEIAITLAVUIUIYA* 6 (0-6-12)
BA346 International Business Competitions

WU.347 @nnson 1% 3 (0-3-6)
BA347 Start-up 1

WU.348 @nnson 2% 6 (0-6-12)
BA348 Start-up 2
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Unsenue 1

aAGeud 1 nef
A@nwily 1 3 (3-0-6)
Adnuvialy 2 3 (3-0-6)
Adnwialy 3 3 (3-0-6)
Ag@nwriald 4 3 (3-0-6)
A@nwrily 5 3 (3-0-6)
n8.201 MANNSIANITTINIUALBIANTS 3 (3-0-6)
593 18
aASeudi 2 Vel
A@nwily 6 3 (3-0-6)
Agdnwrily 7 3 (3-0-6)
Ag@nwiily 8 3 (3-0-6)
N5.202 NOMNE§INY warszloun1sn N1sadnu Lagn1sn18eIns 3 (3-0-6)
n5.203 msliteyamenmstyTuasmsiuitensindula 3 (3-0-6)
JNIWIRNUTEINA 1 3 (3-0-6)
593 18
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Un1sAnen 2

AABeuil 1 aVeliRty
N5.204 NMFIATIEVRAAIMNTIUWAZNITUIITY 3 (3-0-6)
n5.301 eilouidegsna 6 (3-9-6)
n5.303 Madeulusunsusionsuddameeniwlnseu 1.5 (1.5-0-3)
n5.304 MIleumdsundeyarunsaEesuasianinm 1.5 (1.5-0-3)
ANNANUTENA 2 3 (3-0-6)
WNReNET 1 3 (3-0-6)
Eiett 18
AABeuil 2 Vel
N5.302 NTINUNUTINT 6 (3-9-6)
n8.305 Mywenlymuasmsdindulanigsiasmisnsiinseiteya 3 (3-0-6)
Jdnwmnly 9 3 (3-0-6)
AWNIANUTENA 3 3 (3-0-6)
RS 2 3 (3-0-6)
594 18
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Un1sfnen 3

AABeuil 1 VeIt
n5.311 nagns wavnsaiugsnaseaulan 3 (3-0-6)
n5.312 m3danisiitenamsddunuiazaiegadlifians 3 (3-0-6)
N5.313 NM3518UEMTUIANTTIAI 3 (3-0-6)
n5.315 dunwuleuns waznagnsssng 3 (3-0-6)
WNNwAaUsEINe 4 3 (3-0-6)
FnAnwvily 10 3 (3-0-6)
594 18
AABeudl 2 mhehn
N5.306 MlATesiteyansgsRatugs 3 (3-0-6)
n5.314 555UNAUIALALANTIANNTANLIADS 3 (3-0-6)
n5.321 YINNIIN UaLN1SAALTIBNLUY 3 (3-0-6)
n5.401 sysumansluinaiiiodsny 6 (3-12-3)
N5.402 TWUSTTULALSITULEUNIGINT 3 (3-0-6)
594 18
UnsAnunil 4
AABeud 1 mhehn
n5.411 g3AInIAUHUR @new) 6
n5.499 1A5aN15uINNTTUNTINT 6 (3-12-3)
594 12

15




uNUN1TANYY NguIYENTIaULAUEUTENaUNIISIRA

uma.2

Un1sfnen 3

aaGeuil 1 avetdhl
n5.315 duuuuleuns waeNagnsgsna 3 (3-0-6)
n5.321 wINNTIU LaTNSAALTIBNLUY 3 (3-0-6)
N5.322 TBAAKUUAM NN WazgUluugsna 6 (3-9-6)
FINReUsEINe 4 3 (3-0-6)
Andnwvialy 10 3 (3-0-6)
57 18
UnsAnunil 3
AABoud 2 avetdhl
N5.306 MIATesiteyansgRatugs 3 (3-0-6)
n5.323 MIimuLenwalAtugIia 6 (3-9-6)
n5.401 sysumansluinaiiiodsay 6 (3-12-3)
n5.402 JAUTTTULALSITULTHENNI9EINT 3 (3-0-6)
59 18
UnsAnwil 4
AAGeud 1 mhehn
N5.324 NMITLAUNU LAZNITUIMITNITRY 3 (3-0-6)
n5.325 Anandugih Aunisuivnsiiu 3 (3-0-6)
n5.499 1A5aN15uInNTIUN1EINT 6 (3-12-3)
594 12
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4.3.2.5 AN95UN85187U

1. JyAnwnaly

TeasduaUTINgIunanansIvIdny il angasusuus w.a. 2566)

2. A NANE

2.1) MAIANUINUFIULETINYEN1953TI

n8.201 ¥ANNSIANITTININALBIANTS 3 (3-0-6)
BI201 Principles of Business and Organizational Management
sdnnslumsoonuuunagnesdng esdauslunthilsmdnmegsfia fefunisnann
NSWER N39S N3RY NsUyd welulaBuazssuudeya avud1AyvesnsUfURansluus
agrhonuogsduiusfuiladuindeulnunagninisgsianasifindnmiuannsaliifuesdns
The fundamentals of designing and implementing organizational strategies.
Knowledge about key business functions including marketing, operations, management,
accounting, technology and databases. The importance of working collaboratively
among those functions to drive business strategies and strengthen organizational

competitive advantage.

N5.202 NOMINEFIND warsedeunsAn N15aenuU wazn1sN18eINs 3 (3-0-6)
BI202 Business Laws and Trading and Investment Regulations and Taxation

md]wmaﬁwﬁ'amﬁlﬁ'mf‘ﬁ'umﬁﬂg?q N5ALHUEIND harnITuYatu Tneangludiui
LﬁIEJ’J%ENIQEJG]NﬁUﬂiSU’mﬂ’]i‘Vﬁﬂ§§ﬁﬂ N198ANUTURAYIU WaZTRYINFAI9 FIUTING NFNT
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Major laws related to starting a business, business dealings and competition,
focusing especially on laws that relate directly to business processes. The course will
also examine laws, rules and regulations imposed by the state competitive on and
profitability. In addition, it corers tax responsibility of individuals and companies as well

as diffierent types of taxes.
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n5.203 msliteyansmsdaduaznstuiiensindula 3 (3-0-6)
BI203 Accounting and Financial Information for Decision Making
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This course studies types and benefits of accounting and financial data covering
concepts of financial and managerial accounting and business finance. The course
emphasizes on applying accounting and financial information to reflect strategic

activities. This course focuses on an interpretation of accounting and financial

information for business planning and decision making.

N5.204 MIAATILNQAAMNTTULALNITLYITY 3 (3-0-6)
BI204 Industry and Competition Analysis

FwdeRuneu: @aulaivn N5.201 MENN1IIANIITINILALOIANIS
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Prerequisites : have earned credits of BI201 (Principles of Business and Organzational
Management).

This course looks at the thinking and the concept of Microeconomics and
Macroeconomics, The price mechanism, demand and supply of goods. The concepts of
management economics, marketing and strategic management in order to analyse the
structure, development and different environmental conditions that impact on changes
in industry and competition will also are discussed. This is to be achieved by focusing on
developing knowledge and understanding and analytical skills, which are the
fundamentals of determining strategy within a complex and highly uncertain business

environment.
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[

n5.301 seileuidessne 6 (3-9-6)
BI301 Business Research Methodology
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In this course students will learn about the business research aims, principles and
processes, concentrating on problem identification skills, determination of concepts
behind the consideration of the problem and different types of research methodology
design, in order to search for answers. The course will also examine different ways of
obtaining results from data, data analysis and interpretation and evaluation of the logic
and probability of data before making business decisions based on it. Both quantitative
and qualitative research methods on both off-line and on-line arenas will be covered in

the course.

N5.302 ATIUNUTINT 6 (3-9-6)
BI302 Business Planning
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Prerequisites: have earned credits of BI301 (Business Research Methodology)

This course examines the concept, objectives and development processes and
evaluation of the feasibility of business plans both of newly established and fully
operational enterprises. The content covers enterprise modelling, the different
components comprising the various elements of business planning, forming a vision, (13),
goals, analyzing the situation, business strategy, marketing plans, production/operations
planning, management planning, financial planning and contingency planning. The design
of all these elements relies on both off-line and on-line landscapes. The focus will be
on development of skills in integration of knowledge of duties in different business work

areas in order to carry out business in a recognizable form.

n5.401 s33umanilanatiiodny 6 (3-12-3)
BIA01 Thammasat Model for Society

FwdeRuneu @auls N5.302 N139NUNUGINY

Anwinsuszgnalduunfnsssueansiunalunisuilatymussdeny wazUssineyis
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N13NTEAUANUTINTRIENIENTUNTANY 5379 YUYY kavmiIeauvessy

Prerequisites: have earned credits of BI302 (Business Planning)

Study and apply the concept of Thammasat Model for creating the solution for
problems of society and nation. The students are assigned to create the campaign to
not only solve such defined problems but also encourageto build collaboration among

business, community and government.

2.2) MY Winwelasun19INUALIATINT0YA

n5.303 Msideulusunsuiiientsuitymiaeniuinseu 1.5 (1.5-0-3)
BI303 Programming for Problem Solving with Python
FeumSoununmianssa amrunelnseu nsAndaUswnTy l’ssnﬂiaiﬁugm
fauds fasfiuns msnaulawaznisue Toyauszianeneg 1wy Miay a1e8nuse 519013
yufia wauynsy nsdanstue flsidu wega msdnnisuiiudeya nisdanisasiiausnd
mMadeulusunsudeing dnaiinly nmsdeulusunsudiuseuszaunsmiiniudld (ne)
Flowchart or activity diagram, overview, setup, basic syntax, variables, operators,

decision making and loops, data types such as numbers, string, lists, tuples, dictionary,
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date and time management, functions, modules, file I/O management, exception

handling, object-oriented programming, regular expression, GUI programming.

N5.304 MIlERundaunteyaiLuNIsLETe AT NITLANININ 1.5 (1.5-0-3)
BI304 Empowering Data through Storytelling and Visualization

néngnstartslunmstauineswarauidsniilunsuanuasimeunddoya duusn
wlddnwiinafunsssunguilmnouazitmnglunsainatessnandoyas azléiBewAeaiu
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wefludunazniin wdsulmifiedenesderuldeifivsyansam

This course will help you develop the skills and knowledge necessary to
effectively display and disseminate your data. First, you'll learn how to define your
audience and end goals before crafting a data story. You'll also learn where, when, and
how to add interactions to data visualizations. Finally, we'll look at how to use

animations and motion graphics to convey a powerful message.

n8.305 MynTendam wazn1sandulanigsiamenisiaseiideya 3 (3-0-6)

BI305 Business Problem Analysis and Decision Making with Data Analyitc

'
a =

wuaRn w3eadle wariinsfignslunisimurineelunisinseidaynl wazfivun
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In this course students will look at the concepts, tools and methods that help to
develop problem analysis skills and determining various possible options to aid business
decision making. This will include planning, resource allocation, operations and appraisal.
Students will also learn quantitative and statistical analysis and how to think creatively

to solve problems.
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N5.306 MINATILNVRYANIGINITUES 3 (3-0-6)
BI306 Business Data Analytics Capstone
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The analysis of business data and problems from selected business organizations
and design of business strategies and solutions for such organizations. The analysis may
cover an identification and verification of data source and type, an integration of different

analytic tools, a visualization of analysis, a determination of business implications and a

design of business strategies and solutions for businesses.

N5.402 JAUSTTULALSITULTENNINGIAA 3 (3-0-6)
Bl402 Business Culture and Etiquette
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This course examines the foundations and general knowledge that is important
and essential for commmunication, contact and appropriate behaviour in business circles,

focusing on personality development, taking meeting minutes, project presentations,

business negotiations, socializing and giving opinions in public.

N5.151 N5ARANTNINGININEAITU 1 3 (3-0-6)
BI151 Business Communication in Chinese 1

Soudsyuudeaariinniseenidesntvniu sineanuiluinaensulasiadiswesdisnys
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Students will learn about Chinese tonal sounds and pronunciation and the origins
and structure of Chinese characters as well as fundamental grammar in order to be able
to construct basic sentences independently using trade and office related vocabulary

comprising 250 words.
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N5.152 NM3A0ANTN9gIAAMLATU 2 3 (3-0-6)
BI152 Business Communication in Chinese 2
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Prerequisite: have earned credits of BI151 (Business Communication in Chinese 1)

As a continuation of the prerequisite course, students on this course will learn
about complex Chinese sentence structures frequently in working life, especially another
350 words of economic, work and business-related vocabulary. Students will also
practice analyzing Chinese characters and study the basics of the Chinese dictionary and

typing in Chinese on the computer.

n5.251 NM3A0ANITNegIAAMLATY 3 3 (3-0-6)
BI251 Business Communication in Chinese 3
Artadunew: aouldivn ns.152 nsdeansniegsRadnenwiu 2
Hnn1seenidealazaunin ImaSaui’mné”sasmwaummﬁguq AAgrtestunshinse
anesuazshauduiusiuyanadug Tudgsia uaziinnsudsumauyunduauniusie
AULDY
Prerequisite: have earned credits of BI152 (Business Communication in Chinese 2)
In this course students will practice pronunciation and conversation by studying
short dialogues related to contact and social interaction in business situations and by

practising forming independent conversations in Chinese.

N5.252 N5ARANTNINGININEAWIU 4 3 (3-0-6)

BI252 Business Communication in Chinese 4
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Prerequisite: have earned credits of BI251 (Business Communication in Chinese 3)
In this course students will practice reading and understanding meaning of
Chinese characters from short written passages with business related vocabulary in the

form of letters, news reports, announcements, legal notices etc.

N5.161 N15ARANTNINEIAIMENIYUY 1 3 (3-0-6)
BI161 Business Communication in Japanese 1
= % = = = N e = Y a )
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This course covers the study of sound system, pronunciation practice, character
writing Hiragana, Katagana and Kanji, basic grammar and vocabulary enabling students to
make basic sentences used in daily life and basic business situations : introducing

oneself, making appointment, trading, travelling and learning culture communicating with

the Japanese.

N5.162 NMsAeansnegsRamen Uy 2 3 (3-0-6)
BI162 Business Communication in Japanese 2
Fdfafunou: aeuldinn n5.161 Msdeansmsgsiamen iy 1
Zoushensaliesiudesaninimmsieasmegsiasenwdiu 1 Hnduinee s
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Prerequisite: have earned credits of Bl 161 (Business Communication in Japanese 1)

This course involves further study of basic grammar from Business
Communication in Japanese 1. Practice listening, speaking, reading and forming basic
sentences using daily - life vocabularies and making conversation related to self
introduction, making appointment, recommending products, trading, travelling and

learning culture communicating with the Japanese.
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n5.261 mﬁ?iamswwqqiﬁﬁ]é’aaﬂwwﬂﬁﬁu 3 3 (3-0-6)

BI261 Business Communication in Japanese 3
Antadunew: aouldin ns.162 nsdeansvegsfasenwdiu 2
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Prerequisite: have earned credits of Bl 162 (Business Communication in Japanese 2)
This course covers further study of basic grammar from Business Communication
in Japanese 2. Practice listening, speaking, reading, writing Japanese sentences using
vocabularies in daily - life conversation, practicing verb conjugation and conversation
related to business dealings, introducing the team, recommending products, trading using

more complex sentences and learning culture communicating with the Japanese.

n5.262 msﬁamsma‘qsﬁaﬁmmmgﬂﬁu 4 3 (3-0-6)
BI262 Business Communication in Japanese 4
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Prerequisite: have earned credits of Bl 261 (Business Communication in Japanese 3)

This course involves further study of basic grammar from Business Communication
in Japanese 3. Practice listening, speaking, reading, writing Japanese sentences using daily —
life vocabularies. Practice verb conjugation, polite language in noble form (keigo) and
humble form (kensongo), conversations related to business dealings in formal situations
using appropriate noble (keigo) and humble (kensongo) verb forms and learning culture
communicating with the Japanese. After completing Business Communication in Japanese

1 - 4, students will have basic Japanese proficiency and be able to take the Level 4

Proficiency Test.
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N5.171 N5ARANITNNEININLN LTI 1 3 (3-0-6)
BI171 Business Communication in German 1
FwdsRuneu: dmsugliifiunwieesiuiiney
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Prerequisites: This course is for those with no prior knowledge of German.

Students will learn the different sounds and pronunciation of German and also
the main structures of the language by studying basic grammar. There will also be

practice of listening, speaking, reading and writing skills and study of everyday and basic

business related vocabulary.

n5.172 mi?iamim@ﬁjﬁaé’wmmLﬂaiﬂu 2 3 (3-0-6)
BI172 Business Communication in German 2
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Prerequisites: have earned credits of BI171 (Business Communication in German 1)

This course involves further study of German grammar and business
communication following on from Business Communication in German 1, as well as basic
reading and writing and building economics and business related vocabulary by means
of printed matter and the internet. This should allow students to understand daily

lifestyles and viewpoints of Germans to a reasonable extent.

n8.271 ﬂﬂiﬁaaﬁwwﬁjﬁﬁ]é”saﬂmwLﬂaiﬂu 3 3 (3-0-6)
BI271 Business Communication in German 3
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Prerequisites: have earned credits of BI172 (Business Communication in German 2)
In this course students will learn and practice using vocabulary and business-
specific idioms, in addition to studying and understanding business structures and study

through reading business related documents via new media.

n5.272 miﬁamsmqqsﬁ%ﬁwmmLaaiﬁu 4 3 (3-0-6)
BI272 Business Communication in German 4
Andafunouaeuldin ns.271 msdeansmsgsiafenivieesiu 3
THuwansaeuwierfunsdearsnisgsiafenivieesiu 3 Andoulenaismisgsia
aunulagldrsdniigsia Anwnavitnlavsunmeinusssunsinselegsna
Prerequisites: have earned credits of BI271 (Business Communication in German 3)
This course will have the same instruction methods as Business Communication
in German 3, with practice in writing business documents, conversation using business
related vocabulary and studying and understanding the cultural context of business

contact.

n5.181 NMsdeansnegsiasmenwsUsEma 1 3 (3-0-6)
BI181 Business Communication in a Foreign Language 1
nsdeansluuiunmsgsialaeldmwiinsssmaiinazs dvua Tasgaduiidn uay
Tnssadsstleaiiugiuiil TnelusssuithAnwasanunsadeaslimeusslonegnsine
In this course students will learn how to communicate in business contexts in a
foreign language determined by the faculty, focusing on vocabulary and basic general
sentence structure. At this level, students should be able to communicate using simple
sentences.
N5.182 NsAREINNIgIAAMENWIAIUTHNA 2 3 (3-0-6)
BI182 Business Communication in a Foreign Language 2
Fdafunouaeulaiun ns.181 nsdeansyagsiasen wissme 1
mﬁ?iamﬂuu'%wmqiﬁﬂimaﬂwwimizl,mﬁﬂmw fvun deliesan ns.181 lag
safuiinisvenegiuddn uazlassairsseloaiidudentu Tasluseduiand nwinasd
ANNENITALUNITENY UaslTEUIANLNETINTRE1Y

Prerequisites: have earned credits of BI181 (Business Communication in a Foreign

Language 1)
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In this course students will learn how to communicate in business contexts in a
foreign language determined by the faculty, following on from Bl 181. The focus will be
on expanding vocabulary and using more complex sentences. At this level, students

should be able to read and write simple business letters.

n5.281 miﬁamswwqqiﬁaﬁaﬂﬂwwmaﬂizLWI 3 3 (3-0-6)
BI281 Business Communication in a Foreign Language 3
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Prerequisites: have earned credits of BI182 (Business Communication in a Foreign
Language 2)

In this course students will learn vocabulary, sentences and expressions
frequently used in business communication in the foreign language determined by the
faculty. Students will practice listening, speaking, reading and writing for communicating

information and opinions correctly. At this level, students should be able to deliver a

short oral presentation on a business related topic.

N5.282 MIARANITNWTINAIEN W IRUTENA 4 3 (3-0-6)
BI282 Business Communication in a Foreign Language 4
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Prerequisites: have earned credits of BI281 (Business Communication in a Foreign
Language 3)

As with Business Communication in a Foreign Language 3, this course will further
study vocabulary, sentences and expressions used in business communication in the
foreign language specified by the faculty. Students will practice listening, speaking,

reading and writing for communicating information and opinions correctly. At this level,

students should be able to produce a short written report on a business related topic.
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2.3) MU ITIAUTIOULAIUNITIANIT

n5.311 nagns wagn1saiiiugsnaseaulan 3 (3-0-6)
BI311 Global Business and Strategy
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Prerequisites: have eamned credits of BI204 (Industrial and Competition Analysis)

In this course students will learn about the dynamics of the business
environment, risks and factors affecting the ability to compete internationally of
countries, industries and companies. Also studied are the ways by which businesses in
the major international markets adapt to state policy and international measures, as well
as important trade agreements and case studies of successes and failures in global

business.

n5.312 mﬁmmﬂﬁawamiﬁ’]LﬁumuLLaza%’mﬂaﬁﬂﬁﬁﬁ]mi 3 (3-0-6)
BI312 Performance Management and Value Creation
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This course examines the principles and concepts used to develop performance
management in business by analyzing the relationship between strategy and
performance management in determining ways of creating value for businesses both in
the short and long term. Students will also compare the appropriateness and effects of
applying various models of thought presented in the course to different size enterprises

or different industries.
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n8.313 M3918NUFMTUDIANTTINA 3 (3-0-6)
BI313 Corporate Reporting

v A a P

Fwdaduneu : aeulddnn n5.203 nstiteyanisnsUnduasnistuiionsdndula

MaTBeunsdunuanesgunstyfifeafuiuning niduszesdunazszeren
ns¥u§aold sunsiiusn sunsrualiuan nseenLuUszUUTeyaLAYTIBUaUTINTIY
ety

Prerequisites: have earned credits of BI203 (Accounting and Financial Information
for Decision Making)

A comprehensive study of financial accounting reporting for assets, current and

long-term liabilities, revenue recognition, consolidated financial statements, statement of

cash flow. Designing information system and reports for internal management.

n5.314 553nAUTa uazmsTansauEes 3 (3-0-6)
BI314 Good Governance and Risk Management

UIAUNBY: N5.302 NTINUNUTIAR

i UnUm uazANURRYeUYRIAMENTIIM THaTfUSNsATseIT g Tunsai

ALY wagsnwUselevdlvnugidiulmasveseannis iiunmseentuussuunsusediu uay
N139AM15 AuARdedludnymea1eg No13vdmansznusalinanedingnd lngaeeguy
4‘{’ v [ 3 Q{'Q{ ! ¥
fugIunsnsEuUNsInnsnelueansnianulusda wazasiaaeuls

Prerequisites: have earned credits of BI302 (Business Planning)

This course looks at the duties, effects and responsibilities of committees and
managers towards and on the aims of wealth creation and protecting organizational
stakeholder interests. The course covers design of appraisal systems and management of

different types of risks that may affect the above aims, based on development of

internal organizational management systems that are both transparent and accountable.

N5.315 duuuuleuns wagnagnsgsng 3 (3-0-6)
BI315 Seminar in Business Policy and Strategy

Fwdadunow: aaulaivn N5.302 NTINUNUGINA

VANNTT LaENsEUIuNSIuMsimu Mvun kazuSudsuuleuisuasnagnsgsna lag
N15YIINIIANNAINNTaluMI AU nsgshaiienisaseaulaiseulunisudadu
g & 1 = k4 a a =] = N a wva
vail Tagjanisiseuiannnisuanivfsuanudaiulaensdlifine uagnsinujualaglusunsy

1889195519

30



uma.2

Prerequisites: have earned credits of BI302 (Business Planning)

This course studies the principles and processes involved in developing,
determining and altering business policies and strategies by integrating abilities in
different business roles in order to build competitive advantage. The focus will be on
learning through exchange of opinions, case studies and practice via an enterprise

modeling programme.

N5.321 WINNITU hAZNITAATIDDNLUY 3 (3-0-6)
BI321 Design Thinking & Innovation

nszUIUNg waseseadlefildrudnadeassdlunsuitom raenuimumnaden
Tl 9 leasrsuinnssulunmsneulandssia sunisasfiovhauduiuissausrauauii
AuBmafiuansnafuiiionusesiseuiiu uazianiuanuliunsuas du

Process and tools to solve complex problems and develop new solutions for

business innovations through diverse team to fulfill each other’s knowledge & expertise.

N8.322 TBAAKUUAMTNEN WaggUluugsna 6 (3-9-6)
BI322 Startup Mindset & Business Model

nananlunIsAumlenita N15asegsna waznagnsnisiivlalusiuvanisnenlaglv

[y

anuddyFulinanssuiugsialvl o findesi Tistlovtanmaluladiiteliausaduls
wuufansglansaradaauiadadifuianisldednesmnds saudwmenisdadulalunis
wgnevdereRanislutiaa ey

Mindset and thinking process of startups from spotting opportunities to prototyping
to creating and growing business with different business models. Use of technology to scale

business and create wealth. Common exit strategies for startups.

N5.323 NMINAILILONNELATUTIAT 6 (3-9-6)
BI323 Business Application Development
A W a o A s a _a ° 9] A Y a
nsasdlenaukenndinduiienaulandgsianaunsadiunly way/Msesoanliase lag
THmsosdloadelminvelisidunislaegnssnsa wasliuss@nsam
Learning and using modern tools to develop a business application that can be

use in the real world and/or can be further developed into a commercial one.
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N5.324 NSSYANNU WAZAITUINITNITRY 3 (3-0-6)

BI324 Fund Raising & Financial Management

IgUszasd vann1s wagiamstunisseauvulussueeng o YewEnimen udanagns

wazuuInslunIsuimsdufimngauisludiunisaiieneld msldane nisasmu nsdeuns

Fr5zil waznsuImsaudsanuusng 5 Yoiu Lazdonanatnlun1sldRuvesanIsnemw
Objectives, principles and process of fund raising at different stages of startups.

Strategies to manage fund from revenue to expenses to investment. Learning about equity

vs liability. Managing financial risks. Common mistakes of fund uses among startups.

n5.325 Anudugih Aunisusmsiiv 3 (3-0-6)
BI325 Leadership and Team Management

]
2 Y o aa 2

Audnwae Tde wagrinvevesiiniindslunisihanisnenlugaudnss watla waz
8N15lUNTATIITINGIU NTATIUAZENTEAUAINAINITOVRN N15a319599¢1a A15TAnIS
AUTALEY LazN1ISNEITI

Characteristics, habits and skills of effective leaders for startups. Guidelines for

recruiting and developing teams. Managing incentives, conflicts and team retention.

n5.411 gsian1AU iR (Anew) 6 @Jﬂﬂﬁﬁ’ﬁmmwznmﬁ%é’ﬂgmﬂ Avun)
BI411 Business in Practice: Internship 6 (Full-time for the period set by program
committee)

Fwdadunow: aaulaiv) N5.302 NITINUNUGINA

Foud asdleufoRnusugsialussdnisfieglunedeniauz euiAneldnisquaves
angfivsne Tnsfinsanameuantil Auuinvey naenILsEELIa WagnanINa
nsussdiuna idauau s Tnegadulifanindoudanmathenug uasinweillddnuuniie
T¥dmsunisviau Tugsiands Aouflazdnfanisdnvudiglanaisyieu niensnuisiely
sEAUUSneuvangns

Prerequisites: have earned credits of BI302 (Business Planning)

Students will learn about and carry out business related work in an organization
approved by the faculty, under the supervision of the advisory board. There will be clear
stipulation of the internship duties and responsibilities, duration and appraisal criteria.
The focus will be on learning via application of knowledge and skills gained during the
programme to a real business situation in preparation for entry into the world of work

after study completion, or for entry into further study.
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N5.499 1ASINITUIANTIUNNGINA 6 (3-12-3)
BI499 Innovative Business Project

FUIAUNDU: NF.321 WINNTTULALNITAATIDDNLUY

nsthanuAnadieassd uasunAeviendnnslul i N3INAITTIND WAy
WMAIMIFLdUY Wethuwwunduteiaueiiensudsuuvaiifugusssy Tnefidmneg
iWoassuinnssuludunisianislusuuuuveamalulad wdndmei nszuiunis 35aa 3803
v nsuAlutym msdnaue wiesuuuudug Fsdmalunsaiuairsliannuanunsaly
nsutetu viseom sy wannwliuesAmS

Prerequisites: have earned credits of BI321 (Design Thinking & Innovation)

In this course students learn to apply creative thinking or new ways of thinking or
principles from business management and other fields to develop into a proposal for
concrete change, the goal being to create innovations in management of models of
technology, products, processes, ways of thinking or working, problem solving,
presentations or other models, resulting in increasing organizational competitive

advantage or productivity.

3. v uaenie’
n5.221 wiswghanisdiadlneuazlan 3 (3-0-6)
BI221 Thai and Global Political Economy

nsiAsIziaaIunisal Useihudgni wazulouissmuasegiaaznisillowesussma

o w [

Ineunazlan lnednassusemunianudduuazidadunaulaluvazdunninnisimsgiagng
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andenaziuszuu Ineldssdouitniedenumant lnslanzedadaasvgaansuay
WAISEFANANSN1TLDY

This course analyses the situation, problems and issues and policies of political
economy both in Thailand and globally by selecting important issues of current interest
for in-depth systematic analysis. This will be done using social science methodology, in

particular that of economics and political economy.
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a

n5.222 M3szylazmsinnsteyailon1siiasesigsie 3 (3-0-6)

BI222 Identification and Management of Data for Business Analysis
WUIAALAYRIAUTENOUYRITEUUTIUTRYA lunag uteya 1utayaldesduius n1w

gruteyalds lassade (oafuea)iien1sssyuaznsdanisgiudeya mslingideyauas

thiaueenuiaivayunsufiinu msnausuiasmsdndulafegeniufmesiiny
Concept and component of database system, database model, relational

database, Structural Query Language (SQL), database management, data analysis and

report presentation for operation, planning and decision making with spreadsheet

software.

n5.223 Nsasudnnssunsgsiamemealuladasaune 3 (3-0-6)
BI223 Creating Business Innovations with Information Technology

wAlulag winNTsunegsna (WEnduel USN1T WUUTIARIgINa) waLN1SHIITUNINEIAT
MMSAALTNEONKUU AUaMSON WAnLealad AMwsiukazwwlinvesnaluladifalud walulad
Anlviuszian fe nsdifnwimaluladifialndiuuinnssuniegsnag

Technology, business innovation (product, process, business model) and business
competitiveness, design thinking, lean startup, agile concept, overview and trends of
emerging technologies, emerging technologies in trends, case study of emerging

technologies and business innovations.

n5.331 MIUsMIgIugnAiteadsyarians 3 (3-0-6)
BI331 Customer Base Management for Value Creation

Waun1s wazuwiuuiadelndlunisusmsauduiusseninesdnsgsiatugnan
aeldndnnisiiigndnuduning muwunfeduninduugiunaia Vel Tnensysanmseans
Frumanain N33y wagmsdansanldlunsiauasUssiiugarvosgugndi mstinsaian
v aao w =

audinddny o Mdulszlevddmsunsimuanagns N3onkuy AaenIunITUsELuAILANAT

yasfanssulunsiansanuduiusgnaiveassyambiiuianisslussesdunas seazend
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This course examines modern development and practice in the management of
relationships between business and customers under the principle that customers are
assets, in line with the concept of market based assets. This is done by the integral
development of marketing, finance and management for the purpose of measuring and
evaluating customer base value, as well as calculating important indexes beneficial for
determining strategy, design and evaluation of the extent to which customer relationship
management activities for creating value are worthwhile to business in the short and

long term.

15.332 mﬁmeiﬂamaLLasmmﬁﬂmsﬁuaﬂaaﬁmchmzuuqsﬁ%é’aa%s 3 (3-0-6)
BI332 Analysis of Organizational Opportunities and Challenges through Business Intelligence

N193AT1ENLEN1ARAEAIIUTIINIENNGINANIETEUUTINTUE N15IiAT18vdeya
Inginsteya waslyg1usehivg sssuyivesdoyn aid wuuSIanawarnisviivalaiedy
nszUILNg Bmsuazdanedtulunmiuniiesteya Ussiiunazuu JisanAelmilunsiina
Tagdu miﬁﬁmﬁﬁaﬁagaﬂmﬂiﬂaﬂ NMTUATIERANAAIUY Lazdamu ‘ﬁauﬂauﬁm n15UTEUIA
LUUAANA Lagmslesgilaiady MsnufiRdmiuuaruedn aaradilindu wagnisUssiiana
A wnuRvesgsfiadaasevlunmsenseiuloniawasionvugANYINIeN1egIng

Overview of business intelligence and its ability to analyze business opportunities
and challenges, analytics, data science, and artificial intelligence, The nature of data,
statistical modeling, and visualization, The data mining process, methods, and algorithms,
Emerging issues and practice of data visualization, Text mining, sentiment analysis, and
social analytics, Big data, cloud computing, and location analytics, Workshops for
dashboard, classification and image recognition, Bl's practices of leveraging business

opportunities and overcoming business challenges.

n5.333 gsiadianvseiind 3 (3-0-6)
BI333 Electronic Business
nseuLUIANUTTINTRIEINABanIelind Anuditugruieaiulumassiadidnnselind

s 9

weundndu welulad nguuneuazeuvasadswazusziiunistesiuanudududy nagns
a a &

53f9 Blannsednasiudinisnainfava wazUszun1sdnnisgsnadianvsedind nseenuuy
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L'JUIGZIG] a@ﬁﬂﬂl@au‘lau LA Lﬁi@QNQIUﬂqiwwuqﬁgU‘UL‘W'E]'V]'ﬂﬂﬁﬂﬂqﬁﬁqﬁﬂﬂ@LaﬂW§QUﬂﬁf\]iﬂ
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Conceptual frameworks of different types of electronic business, basic concept of
electronic business model, applications, technology, law, security, and privacy protection
issues. Electronic business strategy together with digital marketing and electronic
business management issues, website or social media design and development tools

(WordPress) to implement a real electronic business project.

n5.337 shdofiaunegsia 1: evde 1.5 (1.5-0-3)
BI337 Special Topic in Business 1: Topic Name

wnAavieisnislul q Fuduimunnmsssdanuinsgsianuitssyluderdeiifidom
Wiganesonisfnuilunsussgndldlulimnany 1.5 wihefn iileusglovilunisusznauendn
paenaunsaniugshalifianuiiuaie uaswiiuseaoiunisal niadsunuasiiAatuld
RADALIAN

In this course students will learn about new concepts or methods that develop
business knowledge as stated in the topic. The topic is worth 1.5 credits and the content
is applicable to working life or contemporary business operations, is up to date and able

to keep up with constantly changing circumstances.

n5.338 Whdlefilawmigsna 2: Tevide 1.5 (1.5-0-3)
BI338 Special Topic in Business 2: Topic Name

A w3035l 9 Fadusimuinisesdaiminisgsienuiissyluieside i
demifisswesensiinu nsuszgndldluimasu 1.5 wihedn Wevssleviflumsuszneu
0170 aaemaumsiiiugsialidauiualie uaswiviudeanunsainsasuulasiiinduls
RADALIAN

In this course students will learn about new concepts or methods that develop
business knowledge as stated in the topic. The topic is worth 1.5 credits and the content
is applicable to working life or contemporary business operations, is up to date and able

to keep up with the constantly changing circumstances.
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n5.339 defilawmagsia 3: Tevde 3 (3-0-6)
BI339 Special Topic in Business 3: Topic Name

wuaAn w303snnslmi q Faduiauinisesdaiminisgsienmiissyludesde A
denufismasonisAnunisUszendliludiuaeu 3 wihefe deusslenilunisuseney
013 napnaumsAuiugsialifimnuiuaty wasiviusoanumsainnUAsusdasiinduld
AABALIAT

In this course students will learn about new ways of thinking or methods that
develop business knowledge as stated in the topic. The topic is worth 3 credits and the
content is applicable to working life or contemporary business operations, is up to date

and able to keep up with the constantly changins.

wu.321 MsliAyUinevnegsnalegldnsaifinw 3 (3-0-6)
BA321 Consulting Practices using Case Study

dsAuneu : Unfinwpuzwidiveransuayn1syd

Uszgnaldnsounuiinniegsia Muuumegsna suuuunmsasienelaniegsia mswaun
Tassasrslunisliaiunen Consulting framework nasuAlanddguinsdlfing) nsaAsIzn
AnlamuTeuludenisudaty MeseianuNIsalvaran1IeNIswYaty nsseulyniniegsia
ANTIgluauIARYBITIAY NMIYTUINITOAAINSIUAIUNITREY AUNITAa1R AUl Auns
UIM159ANI3NTZUIUNTT F1UN15UTNISTANITNSHeInsyana Wudu n1sdamTaudiuugin
Uszanamsnenisiu vinvsannududean@nmiagsialaun nisdiauenasu finvslunisuims
dansan vinwelunsvienuduiy vinveannudugu Wudu

Prerequisite : Thammasat Business School

An application of business concept.  Business Model and Revenue Model.
Consulting framework development. Case cracking. Competitive advantage analysis.
Situational analysis and Competitive landscape. Business problems identification. Future
challenges of the business. Integration of multidisciplinary business area including
Finance, Marketing, Accounting, Organization Management, Human Resource
Management, etc.  Formulation of recommendation.  Financial Model. Business

professional skills including presentation, time management, teamwork, leadership, etc.
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wu.331 lomansgsnaluuszimadu 3 (2-2-5)
BA331 Business Opportunities in Japan

Anwrinussandsdinuuasdegina sssullouniagsia anunisaivihlumegsia uas
Tomansgsivlulszimadgu iumﬁgqms@ﬂmu'%ﬁw%u’uﬁﬂuzﬁﬂu

Study social and business cultures, business customs, common business
situations, and business opportunities in Japan. Company visits in Japan are incorporated

in the course.

nv.332 lananagsnalulsewmedu 3 (2-2-5)
BA332 Business Opportunities in China

Anvinusssndsdinuuazidegsna ssandennisgsia anumsalinluniegsia uay
Tomamsssnalutssnedy munsgouuisnduiiluiu

Study social and business cultures, business customs, common business
situations, and business opportunities in China. Company visits in China are incorporated

in the course.

nu.333 lonanagsnalulsemeadenlus 3 (2-2-5)
BA333 Business Opportunities in Singapore

Anwrinussandsdinuuaidegsfa ssaundounisgsio antunisaiinluniegsia uay
Tomanmsssialutssmedanlus saamagauuidnduiludeelus

Study social and business cultures, business customs, common business
situations, and business opportunities in Singapore. Company visits in Singapore are

incorporated in the course.

wu.334 Ton1anagsnalugiinig CLMV 3 (2-2-5)
BA334 Business Opportunities in CLMV

AnwTausssudidinuuazidegsie ssaulleumnegsia anunsaiinlunisgsna was
IaﬂWamaﬁjﬁﬁﬂuﬂizmmﬁmﬂ CLMV (Aun1 a1 nai wazIYAUIL) i’mﬁgami@muu%ﬁw%u
Wluginia CLMV

Study social and business cultures, business customs, common business
situations, and business opportunities in CLMV region (i.e., Cambodia Laos Myanmar
Vietnam). Company visits in CLMV region are incorporated in the course.

wu.336 lomavagsnaluyszimaiiiivue 1 3 (2-2-5)
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BA336 Business Opportunities in Selected Country |

Anwvrinussandsdinuuazidegsne sssulounnagsia anunisaivilumegsia uas
Tomamsssialutssmaiidimun 1 saamsgauuienduiludiime 1

Study social and business cultures, business customs, common business
situations, and business opportunities in Selected Country I. Company visits in in

Selected Country | are incorporated in the course.

WU.337 Iamamqqiﬁﬂu‘dwLwﬂﬁﬁmuﬂ 2 3 (2-2-5)
BA337 Business Opportunities in Selected Country |I

Anvinusssndsdinuuazidegsna ssaundounisgsia anumsalinlnsgsia was
Temamagsaluyssimaiiimun 2 iamﬁgﬂmi@muﬁﬁm%uﬁﬂuﬁﬁmum 2

Study social and business cultures, business customs and common business
situations, and business opportunities in Selected Country Il. Company visits in in

Selected Country Il are incorporated in the course.

WU.345 NSUUITUNNGINITEAUA 3 (0-3-6)
BA345 National Business Competitions
AdsAuneu: dnfnwiauznidseransuazn1suyd
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Wrsunisudeduuarléiusetannnisutsiunisgsiasedund vied Fouduluma
ot uay IeTuansRnneaenssunmaiisuleurudiasnslimefnindy

Prerequisite: Thammasat Business School students

Participated and awarded in a business-related competition at a national level.
Approval from the committee of course accreditation is needed in accordance with the

criteria set by the committee.

LY [ % 1 a = o = = 1% M 1 o o a
WAL ACC IG”I‘EJL!U%L!’]EJﬂG]LWE)ﬁWLi%ﬂ’]iﬁﬂ‘lﬂ’]‘lﬂ LLG]VLEJUWM’W’HU’JQAQSLLuuLQaUﬂgﬁﬁJ

WU.346 NSLATUNNEIAITLAVUILIYIA 6 (0-6-12)
BA346 International Business Competitions
ITIAUNaL: UnAnwanzndveransuaznsUyd
dhdmnsudedunagldfunetanmsudsiussduuuned dedl Feadulununasi
ua IavenRnnanenssunmaisuleurudias mslimieinindy

Prerequisite: Thammasat Business School students
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Participated and awarded in a business-related competition at an international
level. Approval from the committee of course accreditation is needed in accordance
with the criteria set by the committee.

[ < % 1 a dl' o = = [ M 1o o a
Toralu ACC lnetuniiginiadnsanisanwle uwaliiunAuiuazuuunfeasa

WU.347 @nSNon 1 3 (0-3-6)
BA347 Start-up 1
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ireAnwiti

Prerequisite: Thammasat Business School students

Initiate and raise funds in start-up business or awarded in a start-up-related
competition. Approval from the committee of course accreditation is needed in

accordance with the criteria set by the committee.

[ [ % 1 a = °o = 1% M 1o 3 N
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WU.348  @m1SNen 2 6 (0-6-12)
BA348  Start-up 2

AdsAuneu: dnfnwinuznidseransuazn1suyd

3ugsheamindn wazanusnszauyu vieldfunsiaiuansiinnuduialunsiisu
safvtu el Feadulumunast uae I¥uoyifinnaugnssunaiisuTounnudiaznisli
mbeAnwy

Prerequisite: Thammasat Business School students

Operate and raise funds in start-up business or awarded in a start-up related
competition. Approval from the committee of course accreditation is needed in
accordance with the criteria set by the committee.

L [ % 1 a d{' o = = 1% M 1 o o N
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7.2 \NUEINISENTANSANIAURENGAT
7.2.1 leAnwaedveine asuaulassaddnansuasivieinavaulisinit 120 wilein
7.2.2 loAmszaunieazaulinini 2.00 A1NsEU 4 sEauATLUIL)

7.2.3 fpauiinnuteulvdug Nruemdlvemansiarnstyl wasunine1desssumansinnug

NAIINTFUBYUI Y IMANGATAIUUTINFTSNAUMIN H1913VINTIANTTTINAUUUYIUING
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1. lemhefrazaulivesndn 96 wiefn

2. fsuesziundvazaslsisnnii 2,00

3. AnwsedvilumneinAnwvily s 30 wihedn
4. lafnwivaniz Litdesnin 63 wiiein
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