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LYY
a A U v A a A

Fiigmounu (1) Fimvualindudsendsdunsedvenidanvesarvndvendl 2 ¥5e (2) Jvinnivuaia

WA nidn@nendendnenduidsnln vie (3) JvindnAnenasnfneidudvndsnlunuindsnnusedan
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2.1 Weanluanvinistu
(n) NRUUINITNTHY
N4.281 NSUSMIALSTIAS 3 (3-0-6)
FN281 Wealth Management
19399 msiinaumumsiiy 3 (@Aneilaesna 135 Falwmeniansine)
FN399 Internship in Finance
19421 MTIATIEATIENUNINTRY 3 (3-0-6)
FN421 Financial Statement and Reporting Analysis
ne.422 nsdneenandululamensiu 3 (3-0-6)
FN422 Financial Viability Study
n4.423 ﬂ’]'iU%Wlim’iL?iu%uﬁjﬂ 3 (3-0-6)
FN423 Advanced Financial Management
14.424 MAYFUND 3 (3-0-6)
FN424  Investment Banking
n9.456 MIATIEREYHLS 3 (3-0-6)
FN456 Derivatives Analysis
n4.461 maﬁuawiwﬂamm%y’ugq 3 (3-0-6)
FN461 Advanced International Finance
Ne.471 LAswgliRdmiunsiy 3 (3-0-6)
FN471 Econometrics for Finance
ne.472 MsRugsiadulngawaggsianaluladnisiiu 3 (3-0-6)
FN472 Start-up Financing and Fintech
n4.491 msﬁﬂmLawm’%'aw;wuﬂm’iuﬁjﬁﬂ 3 (3-0-6)
FN491 Selected Topics on Corporate Finance
N1.499 NIANYIDATENNNITRY 3 (0-0-9)
FN499 Independent Study in Finance
(V) NEUNTTAYY

9351 MTIATIEVRTIEITW 3 (3-0-6)
FN351 Fixed-Income Securities Analysis
19399 msiinaumumsiiy 3 (@Anenilavesna 135 Falusmeniansine)
FN399 Internship in Finance
951 MFUATIEVRTIEN T 3 (3-0-6)
FN451 Equity Securities Analysis
N9.452 MTATIEINQUVAIVTNOLAY MNFUTTAUNTHG 3 (3-0-6)

FN452 Portfolio Analysis and Asset Management
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n9.454
FN454
n9.455
FNA455
N4.456
FN456
N4.471
FN471
19.492
FN492
19.499
FN499

N4.399
FN399
N4.453
FN453
n9.454
FN454
n9.455
FN455
N4.456
FN456
N9.471
FN471
n9.493
FN493
14.499
FN499

53.211
[T211
U9.361
T361

AFINTIUNTEU
Financial Engineering
Fuvuhassiienssenuniodionnisiu
Models for Financial Instrument Reporting
nMsnTvieysius
Derivatives Analysis
WiswglAdmIuns&u
Econometrics for Finance
miﬁm%nLaWWzL'%awTﬂumiamu
Selected Topics on Investments
N13ANBaTEN1eNITRY
Independent Study in Finance
() NguEAITUNITRY

nsiinumuMsRu
Internship in Finance
MIUIMsgsNaUTEiusy
Insurance Business Management
FINTIUNITEU
Financial Engineering
Fuuuhassiiensrenuaiodionsnisiu
Models for Financial Instrument Reporting
nMsnTvieysius
Derivatives Analysis
LASEEIRAUTUNTRU
Econometrics for Finance
AsAnwenziEeInudan TSRy
Selected Topics on Financial Institutions
NIANYIDATLNINITRUY
Independent Study in Finance

2.2 \@9nNUana@IvIN1sEu
ﬂ?i%ﬂéﬂi%%'jﬁﬁﬂitLVML‘%@\‘WS{U
Introduction to International Transport
mMsUsyAufemmeiawaMsudmsaaLdes

Marine Insurance and Risk Management

3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)

3 (0-0-9)

3 (@Anewlunesnn 135 Filuwmonanisine)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)
3 (3-0-6)

3 (0-0-9)

3 (3-0-6)

3 (3-0-6)
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§9.211 ’ﬂﬂ’lWLL’J@E?@%JGUENﬁﬁﬁﬁﬁ%ﬁ’J"NUiSWlﬂ

IB211  Global Environment of International Business
59.321 mseiunsnumImsEnnsseine

IB321 International Trade Operations

50.211 g3ivedumFumineiiomy

RB211 Introduction to Real Estate Business

50.312 N3UTEUTIAOFIMTUNTNE

RB312 Real Estate Valuation

§9.313 N13RU NTAILLAZNAYNSTIRRdITImMTNg
RB313 Real Estate Finance, Investment and Business Strategy
50.414 MIUIMIMTNEAY

RB414 Property Management

50.415 manmzrenandululagsiaedmniuming
RB415 Real Estate Business Feasibility Studies
vr.311 nsUndtunans 1

AC311 Intermediate Accounting 1

vr.312 m3Unydtunans 2

AC312 Intermediate Accounting 2

uy.317 ﬂ’]i‘U%‘Vi’ﬁﬂ’ﬂllLﬁﬂﬂaﬁ?ﬁfﬂiua3ﬂ’]§ﬂ’JUF’]§~Iﬂ’18§Lu
AC317 Enterprise Risk Management and Internal Control
Uv.411 miﬁm%%y’uqq 1

AC411 Advanced Accounting 1

U412 neliyddugs 2

AC412 Advanced Accounting 2

U311 mMeenemiienisinaulanisgsia |

OM311 Business Analytics |

UU.313 M3UiulTasUf unssuIun1snIegsng
OM313 Business Process Improvement and Transformation
UU.315 MINGINTANAGIAD

OM315 Business Forecasting

UU.414 MUIMTlATINIG

OM414 Project Management

Ul.422 N391809E01UNNTINNTINT

OM422 Business Simulation

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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N.315
HR315
96.319
15319
f.311
EC311
f.312
EC312
#.320
EC320
#1.325
EC325
#.415
EC415
#.246
ST246
d.247
ST247
d.346
ST346
#.347
ST347
#.349
ST349
d.447
STaa7

mw%mﬁmammu

Managing Compensation and Rewards
ganedidnvseting

Electronic Business

O UATYEANARTYANA
Microeconomics Theory
mqwﬁmwgmam%mwam
Macroeconomics Theory
mﬁmmwgmamiﬁw;u

Introductory Mathematical Economics

1% 1%
aa A

LATYFUALUDIAU

Introductory Econometrics
LG

Game Theory
mméjﬁl’ﬂﬂLﬁ'mﬁ’umﬁﬂizﬁuﬁa
General Principles of Insurance
paransRukazmIasuluvdnning
Financial Market and Portfolio Investment
nguinenide

Theory of Interest
adnmansUsziudin 1
Mathematics of Life Insurance 1
adnmansUssiviuase

Casualty Actuarial Mathematics
adamansUseiudin 2

Mathematics of Life Insurance 2

3. Ay Invsedvden 15 WUBNA

(Y]

Unfnwudendnyininvseiyudengliuulaguuuunis fsil

3.1 390

3 (3-0-6)

3 (3-0-6)

4 (4-0-8)

4 (4-0-8)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

JnAnwdenfneiventaivindaisiukazusnausiidngouluunInendy s55UAERS

tuFunn M‘%@%ﬂﬁnﬁﬁwﬁﬂqmLﬂuﬂWsLawwﬁﬂuLLazuaﬂﬂm Tne@nwauveimuawazieuluvewmangns

W nanrivtug warmninueinveivilniviesy UnAnwazaediendnwivanuuiniviiniiden

Anwta
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3.2 Ay 49N

v = I~

UnAnwudendnvisiedvinig g auamuuallumnelsienidenuenavinistu Ly

o
v A a A

YN 15 nwiein vell padudan@nurivifgigounu (1) %Smﬁﬁ’m‘u@bbLﬁjuasﬂ’lLﬁ]ﬂﬁQﬁUWi@’NﬂL@ﬂLaE]ﬂ

1%

e

'
Y

Y09a19738 8NN 2 %39 (2) Fnrualidudninidn@nwidsndnyiduisin wse (3) JvAundnwiasn

FAnwnduivenidenlumnnivendanusnalvinisky ¥5e (4) 33 nNatenus Ny

4. N15ANYIIVIINNISIRY

U |

4.1 dmSuiinfAnwausnidiveaansuasn1sUyd 15 wioeia
dnAnwanzndlivemaniwarn1stad MuszainsAnudvlnn1sdu aneedng
edinmuiiannsitusuasinan 15 miaein Tnsavaesdnuivilumnedsindsfusiuou 9 niaein
warlumnnivindonsiuau 6 mnein waznewaeulalniusedvinliuunazseiv lusnm C waglam
svfuRdvazan v mimunlusng 2.00
LUwu 3 3w 9 wunein
n9e211 adamanswaradanIsu 3 (3-0-6)
FN211 Financial Mathematics and Statistics
N4.311 AMTUINIINTNY 3 (3-0-6)
FN311 Financial Management
MN4.312 N1Tavu 3 (3-0-6)
FN312 Investments
2. @onfinedvaniviennisiiu (5% ne) Snlutesnin 6 wuaein
4.2 A mIulinAnwuanAuENILYEAENSLAZN1TUYT 21 wideda
Sndnviuenauzndlvemansuaznstyd fussamarAnuivinnsdu wnesinu
s1e3vs o audisrualasmelud Tnenssaeulalaluseivduiilalsivunusin iy wasden wu.291
vomdngasUImsgsRatudia unazedvludiing C warlamsduiadsavauiuiniomalusiing 2.00
LOwu 6 3 18 wuein
Wu.291 qiﬁaiuiaﬂLL‘]/iQﬂﬁLUSsJuLLUaﬂ 3 (3-0-6)
BA291  Business in a Changing World
wr.201  MsUadtumny 3 (3-0-6)
AC201  Fundamental Accounting
n9.201  NSRUTINT 3 (3-0-6)
FN201  Business Finance
n9211  AdamansLazanAnTEY 3 (3-0-6)
FN211  Financial Mathematics and Statistics
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n4.311
FN311
N4.312
FN312

ne.211
MK211
nn.311
MK311
N%.312
MK312
N6.313
MK313
nR.314
MK314
nn.315
MK315
nn.316
MK316
NR.317
MK317
N6.318
MK318
n%.319
MK319
nR.a11
MK411
ne.412
MK412

AFUIMITNITNY
Financial Management
QRGN

Investments

2. BNAN®ITIEIINIVWBNATEUY (59 n9.) Dnluusenin 3 nulein

2.2.2 A90NN1SAAA

1. Ay nenUeAu 36

UNANB192ADIANYITIHIYIN 9 AIUNAMSHIATEAIEAATHASNISUYT Aru

wofnssuyuilag

Consumer Behavior
mﬁmiwﬁmzﬁ'@miqﬂgﬂ

Customer Analytics and Management
mif{'}’mmimﬁugm%qﬂaqm‘

Strategic Brand Management
mMefenmenismaraiionisinduls
Marketing Research for Decision Making
MsdnsHARSamuaz U3

Product and Service Management
nsdanITAuaznsassHarils
Pricing Management & Profitability
NM59ANSYemMIINISTRsImNg
Distribution Channel Management
ﬂ?igaﬁﬁiﬂﬁiﬁaﬁﬂLLUijimﬂﬂﬂi
Integrated Marketing Communications
mﬂsgazdaqjmiﬁmﬁulﬂ

From Data to Decisions
nagMsNINAIARIa

Digital Marketing Strategy
msnaasiieAugdy

Sustainability Marketing
mﬁmmimimmm%ugq

Marketing Management Capstone

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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2. NIy aen 18 wi2enn
tnfnwidendnuiivlmidelnidensuuuulaguuuunil fail
2.1 3v1ln
BendAnwanvivilaivniniduaruenansiideaeulunmine dusssumansiduio

n lnes@nwiauveimuauazReulyvemdngasiviinaiviivitus wagminidvuieinvesivlniniesy

e

' v 1%
LY

NANYILMBARDNANEIIVIINNUUINIVNNNLEDNAN Y I NI DNUIAIVUEDNAUN IV RBNNITAANANT DULINIYN
duq MinAnwaulamualnaTuAIUTIUIURUIBARTNNNUUAT ALY

%38

2.2 191L89n

UnAnwdenAnu1sigdnnig q lunqu (n) w3e (v) Alvualidanelud luuesnin 18

[
a

wiaeAn i pesludendnunivfisrveutuividualduivientdurdeiviendenvesaiunivend
2 Tngdvidendnslumnaividenilusitnineadonivinisluavdviiortu wawusilwdenivi
Lﬁ'm“vummi anasunsUsznevardnluewan wieseiviindnwiaula

(n) denluanvinsaana thnwvidendnwsieivisianisnain (s na.) fifauals
AU TUENaE
NHUN1IIAANN
nn.321 ﬂ’]i@ﬁﬁﬂl};ﬂi%ﬂavm’i 3 (3-0-6)
MK321 Entrepreneurial Marketing
Nn.322 AsTansAUEN 3 (3-0-6)
MK322 Retailing Management
N9.323 N159ANITUUTEY 3 (3-0-6)
MK323 Sales Management
Nn.324 NSPAAGIND 3 (3-0-6)
MK324 Business to Business Marketing
N#.325 NITNAIADINIT 3 (3-0-6)
MK325 Food Marketing
AR.326 N13AAIATEIINUSTINA 3 (3-0-6)
MK326 International Marketing
n9.327 AslaLaRIva 3 (3-0-6)
MK327 Digital Advertising
AM.395 nspanmTveTivy 1 3 (3-0-6)
MK395 Special Topics in Marketing 1
N$1.396 mimamﬁa%aﬁmw 2 3 (3-0-6)

MK396 Special Topics in Marketing 2
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NR.495 MsManeTveTiLey 3 3 (3-0-6)
MK495 Special Topics in Marketing 3
17496 MsMANATvETLAY 4 3 (3-0-6)
MK496 Special Topics in Marketing 4
N9.499 N1IANYIDATLNNNITAAIN 3 (3-0-6)
MK499 Independent Study in Marketing
() ianuandivinisaain dndnwiauisadendnwiivledlaiidaaouly
uninedvsssumansiduividen Tnsuusilndunquinffuyuanug auadumsdsenouisdnluswen
veneimitndAnwauls i seadulumunamussminends Tumstiivniauduividen

Aaag1auugin1sIanguIyLaen

aa v

NguIYIAIUAINA LﬁaLa'%méywmmgaEJ'N'ﬁaugﬂuslummmﬁjﬁﬁ]ﬁLﬁ'm%aqﬁ’ua«%ﬁa UBNAINIYN
NA.319 nagnsnIsAmARava nn.327 n1slevanidva way nm321 mimmm&uﬂizﬂaumi uan tndnwaninen
Feoni3ouneiniisveadiui i
n.472  mMstugsiudulaguuazgsiamalulagnisitu 3 (3-0-6)
FN472  Start-up Finance and Fintech

5311 anugilewmuieiuns@eulusunsumenivlnseu 3 (3-0-6)

1S311 Introduction to Programming with Python

34.312 "Ul’l’JﬂiE)Wl”lﬂﬁqiﬁﬁ] 3 (3-0-6)
1S312 Business Intelligence and Analytics

76.313 miﬁlamisgagam&ﬁjﬁﬁmuLﬂ%a‘ﬂwLLazmiﬂismamaLL‘U‘Uﬂa’nG; 3 (3-0-6)
1S313 Business Data Communications on Cloud Computing and Networking

54319 gsnadidnnsedng 3 (3-0-6)
1S319 Electronic Business

5¢.281 m‘%'aﬂﬁamiﬁwmgmﬂamﬁaLmagé’m%’wﬁ% 3 (3-0-6)

IS281  Tools for End-Users Computing and Development

361.282 miaaﬂLLUULLaS‘Ui%Lﬁuﬁ’m(ﬁiﬁ)ﬂi%ﬁ’luﬁmﬁ% 3 (3-0-6)
IS282  User Interface Design and Evaluation

56.361 ﬂzyzywﬂisais@: 3 (3-0-6)
IS361  Artificial Intelligence

54381 iedesfledmiuianivienniindunazuenndinduuulnsdwnilote 3 (3-0-6)
IS381  Web and Mobile Development Tool

nW.211 mwﬁuéﬂizﬂammﬁaq;u 3 (3-0-6)
ER211  Introduction to Entrepreneurship

AW.311 miﬂ'@umé{uLL‘U‘Uﬁqiﬁf\]LLazﬁmﬁmiwﬁmmlﬂﬂﬂiﬁ? 3 (3-0-6)

ER311  Business Model Development and Feasibility Analysis
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NW.312 NS NATIANARSUYIUIRNTIY 3 (3-0-6)
ER312  Creation of Product Innovation

NULA1T NISYIUINITNNNITUTENBUNIST 3 (3-0-6)
ER411  Entrepreneurship Capstone

nW.422  nsusmamalulad 3 (3-0-6)
ER422  Technology Management

w311 mslesgnifienisdndulamagsia | 3 (3-0-6)
OM311 Business Analytics |

UU.313 MUl auasUunsyuIunsmegsne 3 (3-0-6)
OM313  Business Process Improvement and Transformation

vl314  mavivafieannmuazanududama joinsg 3 (3-0-6)
OM314  Managing for Quality and Operations Excellence

uU.315 miwmmiﬂmqqiﬁﬁ] 3 (3-0-6)

OM315  Business Forecasting

vU.316  NISUIMITNAINITUINNG 3 (3-0-6)

OM316  Service Operations Management

w321 mylengmitonisiadulansgsia 2 3 (3-0-6)

OM321  Business Analytics |l

U324 msdnnamaluladuazuinnssu 3 (3-0-6)
OM324  Technology and Innovation Management

w413 MsTamkaznagnsnsusmsigauniu 3 (3-0-6)

OM413  Procurement and Supply Chain Management Strategy

vl.414  NITUTMISIATINIG 3 (3-0-6)

OM414  Project Management

nguAvIduANNSBY Wewdiuasmusesssounulumenussiafiysaudidu uenanin
n9.411 Msnaasierudfuua dnAnwannsadenSeudnvariniieveufiufiuanamema 9
AANede L

- nguAvduanuddulunme
UY.331 miﬁiy%Lﬁamm%’uﬂmauéa?qLLamgamLLazé’mm 3 (3-0-6)
AC331  Accounting for Environmental and Social Responsibility
K313 msuszneunsiiedeny 3 (3-0-6)

ER313  Social Entrepreneurship
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§9.433
1B433

1.348
LA348
1.443
LA443
3.309
PO309
#.375
EC375
dn.213
SW213
18.201
JC201
19.237
ES237

Usziiumsasesssulunisaiiugsia

Ethical Issues in Business

- naju’“s‘mﬁ’mmmgﬁuuanﬁmz
ﬂgwmwé’ummt};ﬁiﬂﬂ
Consumer Protection Law
ﬂ{]%u’]ﬂﬂ’]iLL‘UIQ‘ZQJJUﬂﬁV:’}
Competition Law
VU §303 Aunsilles
Capital, Business and Politics
Lﬂ'ﬁ‘lﬁimﬁmgﬂizqﬂéﬁ?ﬂum%‘v\liﬂﬂiﬁﬁm}ﬂ@lLLaséﬂLL’JG]E;J@N
Applied Economics for Natural Resources and Environment
nswasuulawnedsrunasnsaun ey
Social Change and Social Development
AvBleinn T3usTsaazngVIYde
Freedom, Right, Media Ethics and Laws
AewInaounaznTRAUNTIS By

Environment and Sustainable Development

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

nguIvIRIUNITIBaAATIERTaYA LielaTuaT1IALTRE T UAUlUANEUEIAINeAIUNTITY

WazNTIATIENVBYA 130 Data-driven Marketing 4ona1n3v1 NR.313 MTIdennsaaatitensindulauad

waz NR.318 Mnveyagnisiindula dnfnwanusadenSeudnvugiviiiigveaiiudatanginsmelull

yu.311
OM311
ul.315
OM315
uu.321
OM321
yy.421
OoM421
yy.425
OoM425
3d.312
1S312
3d.461
15461

Msnszmionsdndulanisgsia |
Business Analytics |
ﬂ’]i‘WEJ’]ﬂiﬂjV]’Nﬁjﬁfﬂ

Business Forecasting
mMeenemiensinaulanisgsia 2
Business Analytics |l
Brrhasgiweyarualgynagina
Big Data and Business Analytics
ﬂ']iWEJ’]ﬂiﬂle’Nb:iﬁﬁ]%uQQ

Advanced Business Forecasting
ﬁwaﬂiaquqqiﬁﬁ]

Business Intelligence and Analytics
LLmﬂﬁﬁﬁGﬁy’uqﬂumﬁmﬁzﬁ%@mﬂaqiﬁa

Advanced Practice in Business Data Analytics

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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3. MsAnIVIIMNITRAIN
3.1 dmSuiinAnwausndivemansuasn1sUyd 15 wiaenin

Undnwaazndveranswarnsdayd ivszamasineiivilnnisnain aznesdne
sedvms q st muslaswellll wasnesaeulalalungindiiuwnazsein Tudina C warlaniseu
wdvavasivlnaualasing 2.00

LU 2 31 6 vuiefn
nn.211 woRnssuguslag 3 (3-0-6)
MK211 Consumer Behavior
nn.312 ﬂﬁf{’]’mmimwﬁuﬂy%%qﬂaqwﬁ‘ 3 (3-0-6)
MK312 Strategic Brand Management

2. Bendnwmeivaniviennisaana (na) Snluussnan 9 muaein

3.2 drusutinAnwuanansdiseAansuasn1sUyd 21 widdena

ihfnwuenaurmdvendiven Tussamsfneieinnsean awaefinuseivn
a1 9 pudifnualademelud Tnenesaeulalalusedudduitlleivwnusudeiunasiv wu.291 vos
ndngnsuUdmsgshatadiaunarseiuluiing C uarlamszduiadaranisTnsioualashnn 2.00

LU 4 31 12 vuiehn
wu.291 gsnalulanuisnisiasuulas 3 (3-0-6)
BA291 Business in a Changing World
N9.201 “ANNITHAN 3 (3-0-6)
MK201 Principles of Marketing
nn.211 weRnssuguslag 3 (3-0-6)
MK211 Consumer Behavior
nn.312 mi%’ﬂmimﬁugn%qﬂawﬁ‘ 3 (3-0-6)
MK312 Strategic Brand Management

2. @onAn¥s1eIv1NIBDNNIIRAA (NA.) dnluuesni 9 wwaein

3) AvnaLnas 6 niaein

1. dndnwianusaidendneivaladlamdaaeulunnsnidveaiansuaznisdad
TnglaanAnwn518739UNE1VIIV BN 38

2. dndnwranunsadeninerivnleflanideaeuluuninedesssudnansiduien

o
g

donas visil I lundngasiv@neinluiidusiassau 100 luanunsaduduividenasla
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4.3.2.3 LEALAUNISANYN

4.3.2.3.1 ¥ 8NNI1SHU

Un1sAnw 1

MAGSeud 1 waein
Fg@nwialy $1uau 4 3 12
U.201 M3URRTuAL ¥e Mu.201 MmsUImsuaymsUszneunsadielvy 3
NU.204 #0RTINT 3
594 18

nAseui 2 VieAn
Fdnwialy $1uau 4 12
n.201 MsuSnsuarmsUsznaunsadelu wie vr.201 mstayTdumn 3
5a.201 waluladAdviaiiiessia vide nm.201 ndnnnsnae 3
3
594 18

Un1sAnwn 2

aaeud 1 e
Adnwvily duau 1 31

14.201 N153U§IAR

n7.201 nénnsman 13 5a.201 meluladAdviaiilegsia
WU.202 N13AHOINT

?L213Lﬂiﬂﬁﬂ?ﬁmiﬂaﬂﬁﬂLﬂaﬂmu

LW W W W W W

N19.211 AAAIARSLATANANITIEY

334 18

AAGEuN 2 MmnyAe
Adnwvill du 131

U%.202 M3UnyBiion1sinnIs

ut.201 MsuimsnsuuRng

wu.201 vdnnguneiAeafunssEnevssia

ﬂ214LﬂiﬁﬁﬁﬂamiuﬁﬂqﬂLﬁaﬂmu

LW W W W W W

A4.311 N1SUTIISNISHY

334 18

Page | 26



Ynsdnwndi 3
madeud 1 TVelhl
f19.221 NWDINGWTIFINT 1 3
N4.312 N15899]U 3
M14.314 MIUIMTANIUUNITRU 3
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4.3.2.3.2 3B8NNIIAAN
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4.3.2.4 A1B5UIETIEIV
1. AAnwwialy
15.100  walasiunsastowiteym 3 (3-0-6)
TU100  Civic Engagement

Ugniladmeniln unum wazmhiimusuReveuvesmaiduandnifvesdsauluguznaiiodan
HUNTEUIUNTNAINTIANETT 1 MIUsIens nMsefusensdfinwieig 9 gau udu lnetdn@nwassasdnii
Tasanssaussd ieliAnns3us ieiiansiwasuuas ludsaiiuiiauls

Instillation of social conscience and awareness of one’s role and duties as a good global
citizen. This is done through a variety of methods such as lectures, discussion of various case studies
and field study outings. Students are required to organise a campaign to raise awareness or bring

about change in an area of their interest.

15.101  lan, awdeu wazlne 3 (3-0-6)
TU101  Thailand, ASEAN, and the World

Anwusngmsalfididyvestan edeunaring lufifnisnsidles iasugha dsauiansssu ngld
nseuLAn gl uarsulouifonsdiaumans ihunmsefuneuazendieganunmsaivieyanadilady
arwaula ieliAnyuwesterumainasuandlannududeuidiiusiuidan f3nddnana (GLOBAL
MINDSET) ansnsavimenseuarndeisuaslalansieflmilin ey

Study of significant phenomena around the world, in the ASEAN region and in Thailand in
terms of their political, economic and sociocultural dimensions. This is done through approaches,
theories and principles of social science research via discussion and raising examples of situations or
people of interest. The purpose of this is to create a perspective of diversity, to understand the

complexity of global interrelationships, to build a global mindset and to be able to challenge old

paradigms and open up a new, broader worldview.

5.102 FINAUUNTININ 3 (3-0-6)
TU102 Life & Aesthetics

auviennuaresrUsznouiiuguresnufialzuaranmindonassrain arweuddunuaiuay
ALY MFIATIZIBNING wazmsdonleadnfuTianuesuazuSunmiedsny

The course investigates aesthetic and fundamental elements of art and built environment.
These include appreciation in value and meaning, analyses and criticisms, and connections to lives

and social contexts.
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15.103  AInduaudasu 3 (3-0-6)
TU103  Life and Sustainability

mMauduTinegraiviufunavasuuasedan Wilamnudiusssrinmainuesssamn wyud
WAYATINAS A eLETIAS NSl ey LASHEND Finluenudauduaznisuusivaou raenued
ANSeIneenans dawanden Minlugnsuiudeiivinganudsdu

This course provides an introduction to the importance of life-cycle systems perspectives in
understanding major challenges and solutions to achieving more sustainable societies in this changing
world. Students will learn about the relationship between mankind and the environment in the
context of energy and resource use, consumption and development, and environmental
constraints.Furthermore, an examination of social conflict and change from the life-cycle perspective
will be used to develop an understanding of potential solution pathways for sustainable lifestyle

modifications.

15.106  AVINARASSETIALANNSA0aNS 3 (3-0-6)
TU106  Creativity and Communication
NTUIUNISAREE A 9asIA InefinsAnddnndduesdusyneudify wasnsdeansaudn
fananiAsnadugySedtamnyan muuiundsa Tamusssn anmuandey MilussAuyana asing uazdeay
Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and environmental

contexts, at personal, organisational and social levels

15.107 VinwgAdiadunswAdgym 3 (3-0-6)
TU107 Digital Skill and Problem Solving
vinwemIadaduaionsuitiymuarnmaiaunlenalviudseuuagiasugia
anuaansalufuaznsdnieasaumaldognaiussdnsam msUssdiuamnanindedoves
ansaune nIndunseazdanisasaumeesnduseuu mslduarasseussasnuiiva msdeans
poulavedailoondn
Basic computational thinking skill for solving problems and developing new social and
economic opportunities. Efficient access and search for information. Information reliability evaluation.

Filtering and managing information systematically. Ethical digital usage and professional online

communication.
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¥5.109 winnsuAuNTEUIUARKNUIENOUNTS 3 (3-0-6)
TU109 Innovation and Entrepreneurial mindset

mMsUszdiuanuidssnaznsaiidenalsl MsfnuarmINUNLLUUUSEABUNS M3
dndulauaznisianngsia msdeansidagsiauaznsainausegdlasgiadiuszavsnin msaanmuansaiie
GRGH

Risk assessment and creating new opportunities. Thinking and planning as an entrepreneur.

Decision making and entrepreneurial venture development. Business communication for delivering

concept or initiative in an efficient, effective and compelling manner. Social shared value creation.

AF.101  A5AR 91U Lazlleueg19iI T 3 (3-0-6)
LAS101 Critical Thinking, Reading, and Writing
WALYINYEN1TANDENTINTUYIAUNIUNITAIAIIN NTIATIZI N1TFUATIZY wazn1TUTEIEUA

v | o a

Warninwenseuiteduansedey Whlagesjanane virued auuigiu ndngiuatuayu msldmmmadivilug
Joaguvesudeu amnvinvensdeuiannnufniuegdingrauasnadewndadnng $Sndenens
A wazidenlosdoyaiinfuspmesvesmies ufvenunsadrsdmangrunasdeyaultlunsaiisassdau
Weuldegeiusz@nsam

Development of critical thinking through questioning, analytical, synthetic and evaluation skills.
Students learn how to read without necessarily accepting all the information presented in the text,
but rather consider the content in depth, taking into account the objectives, perspectives,
assumptions, bias and supporting evidence, as well as logic or strategies leading to the author’s

conclusion. The purpose is to apply these methods to students’ own persuasive writing based on

information researched from various sources, using effective presentation techniques.

¢9.105 ﬁﬂwmiﬁamimqmmé’aﬂqw 3 (3-0-6)
EL105 English Communication Skills

Waninwemsdemanenmsingquiiumsils wa e wazidou Annsliniw mdmi uasdwly
UTUMIMAVINTTHAEFIAY

Development of English communication skills, including listening, speaking, reading and writing.

Practice of language, vocabulary and expressions used in academic and social contexts.
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aw.125 Mudanguriudeda 3(3-0-6)
EL125 English through Social Media

Wainwensnmsanguuuuysannsiudedieuuszang q Bndunslénne fdwi way
dunudviunisdeansnaniia

Development of integrated English skills through different types of social media. Practice of

language, vocabulary and expressions for digital communication.

819.295 NMWITINGUITIVINTUaLTInweAnw 1 3 (3-0-6)
EL295 Academic English and Study Skills 1

miﬁﬂmﬁﬂmmmﬁqﬂquiﬁmmisﬁy’uﬂaw nsmuTinueisdudensfnwidduns nstinna
gNEN15eU nsdeudernumdvinisiivanuats wagniniiauenanisAne

Study of academic English skills at an intermediate level. Development of skills required for
academic study. Practice of reading strategies, writing different types of academic texts, and presenting

results.

2. AN

2.1 FyunUIUUIAY
wu.201 vannQYNeLRgITUNTUTENOUSIAA 3 (3-0-6)
BA201 Business Law

ﬁmsnﬂg‘wmEJL?imﬁ"iJmﬁﬂmﬁﬂiﬁﬁﬁﬁ] laun E‘ULLUU@QﬁﬂﬁﬁqSﬁﬁ]M’]Mﬂgmﬂ81%8 SNYULNNUINYUAY

nstrsedgd nmneiieatunisussneufianssumegsia Wy udnnguanedenns Wming wde Aty A
Usgitu S1ues dmi fafu dygussiude nindaumslynn nmsdunsesuilan ngmneidenmsaziie
wazgInssunIeBidnvseiing

The course examines the legal system and basic legal principles affecting various forms of
business. Review of particular contracts; purchase, sale, hire of property, hire purchase, loan,
guarantee, mortgages, pledge, notes, insurance contract, bankruptcy, intellectual property, consumer

protection, wrongful act, and electronic based transactions.

NU.202 N13NHINT 3 (3-0-6)
BA202 Taxation

Fwdadunew: aauldiv Uv.201

Anwmdninasiuagismsdaifundasimanin mirannsuazaSennsnuuszanaduninsildedlu

Uagdu laun ndduldyanasssunn mERuladivana mByarniy megsivamzwazansuanud sum

q 3

Aaa

MEnesnsuImsdwiediuludinnu laun n8idusazdcnlgnasne anuiuinseutesyrnauazesins

-

gnadedannlunisidens
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Prerequisite: Have earned credits of AC201

An overview of excise taxes and custom taxes, personal income tax, corporate income tax.
Topics include value-added taxes, specific business taxes revenue stamp, land and building tax and
other related taxes collected by government agencies. Responsibility of individuals and businesses to

society in paying taxes.

NWU.204 @0fgINg 3 (3-0-6)
BA204 Business Statistics

msnusteyasrauszuy affnssan nquianuihandu mauivd) fuusidduuazamiiaely
nskanuasanutnazidu atAaYNIY ANERRYRIIBE1LALNTUTEUATNI T IWRSYBIUTEYINT NMINAdRU
AUNATIU NITIATIBNANNRUTUTIU NTBATIBRENdUTUSLALNITOA0E NSNNITIATIERLAZNSUTSENALY
nadwsldnlusunsuaeuiames

Systematic data collection. Descriptive statistics. Probability theory and Bayes’ theorem.
Random variables, expected values, and probability distributions.  Inferential statistics: sampling
distribution, estimation of population parameters, and hypothesis testing.  Analysis of variance.

Correlation and linear regression. Analyzing and applying the results of statistical program.

WU.401  MITUSMNSINAENS 3 (3-0-6)
BA401  Strategic Management
FsAuneu . dndnwiAaznidvemansuazn1sUad @eulainn n9.201 waz nn.201
yanmsuianagvdvngsiauaznsaieealiiuoulududstuseadiu lngzATOUAAY
ASLUIUAISANS 9 faus NTEUINNTIINALNAENS Sssenaudae nstwuaiderml nsfvuaiusia ms
Ansianmndeuneluiazniouon  nissnuanagniviiluseduasdnig sefumnessia uagseiuniig
nszUINMsYeIMSthnagnsgnsUitR  waznszusunsinauusyiliunasmiamsisouiandesdess 9 4

Sudulumsuimadanagns nsasnagnsidarinnssy WnsdAnwivseneunisiteus munziunisfnuily

FuUY

=p
N

Prerequisite : Thammasat Business School student and have earned credits of FN201 and MK201
The course examines a comprehensive process of strategic management to generate
sustainable competitive advantage. It also includes deep analysis of internal and external
environments for high-impact corporate executives to make logical decisions in alignment with vision,
mission, and strategy at each organizational level. Analysis of critical factors pertaining to strategy
formulation, implementation and techniques of evaluating strategies. Creating an innovative strategy.

This course will be discussed through case studies. Recommend for 4™ year student.

Page | 36



[
a v L

U201 NISURYTITURU 3 (3-0-6)
AC201  Fundamental Accounting

ndnnadasdu wnAnLAENsTUIUM TeIUT A Tufindeyanisnstad msdmihuaznis
AATIERTIBIUNNNITRY 219950YT miﬁig%l,l,a%miLTJﬂLNSﬁﬁagalﬁ'mﬁmwmfmw%ﬂé WA uavdITee
191989

Basic principles, concepts, and procedures for collecting and recording accounting
information; preparation and analysis of financial reports; accounting cycle; accounting and disclosure

for assets, liabilities, and owners’ equity.

19,202 Msdyiiiensdanis 3 (3-0-6)
AC202 Management Accounting

wTeduneu aeulaivn uw.201

wnAnkarNsAAUUEERTe inseslenslinszidoyadunuilonisnunuuasindula e
ma‘uﬂqmmiﬁﬂmmﬁunuwﬁmwuﬁugm nsudiusumy seuuRuURuwUIHaEAUNUTIN SUUTEN
UTLUUEAVEY AUNUAIATTIN LagNMTIATIBYRAFRUYL NMIURTMNANNTURRYRULAETIAN LY
Awdusvesiuny Usinaasils deyasumuiitenisiindula msfvuasaune

Prerequisite: Have earned credits of AC201

Concepts of product costing and tools for planning and decision-making. Topics include basic
product costing and cost allocations, variable costing and absorption costing system budgeting,
flexible budgeting, standard costing and cost variance analysis, responsibility accounting and transfer

pricing, cost-volume-profit analysis, cost analysis for short-term decision and pricing decision.

n9.201  NSRUTINT 3 (3-0-6)
FN201  Business Finance

JsAuneu: @oulainn Uv.201 ise U.291

ydnmsUIMIMIRuAgEamsnanisiudesiuiinvey Wvsnensaireariiuvesians vdnms
ﬁugmé’mmiLﬁuﬁaaﬁuﬁuimaﬁl’ﬂﬂ AnNMWINdoNAe 9 MInsdu w3asdlosns q lunisuSmsnsdu ns
AATERTIBNUNINNIRY nsrRaduEn M3 TATTtowuretIdsT warshsHaReULWY A1Tesiiuni
181 WleueRuErLLIsY WATANTIATIEIUTIEAWU N1TINEIUNANNIINTTRY LﬁunuszazguLLazszaz
617 nMsPeAugioru Fumuresiuny swdsenudidesiuieiuinunislugramnssunsiu Wy nadu
ornudedu dunsngnda

Prerequisite: Have earned credits of AC201 or AC291

The basic principles of financial management for business, the responsibilities of financial

managers, maximization of enterprise value, axioms of finance, analysis of financial reports, cash flows,

fundamental analysis on risk and rates of returns, the time value of money, working capital policies,
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capital budgeting techniques, financing mix, short-term and long-term sources of funds, distributions to
shareholders, the costs of capital, and an introduction to developments in the financial industry, such

as sustainable finance, digital assets

NM.201  UANNITHATN 3 (3-0-6)
MK201  Principles of Marketing

AUMINELAZ AN AYVDINITHAIN demseindszneusie wundamsnannadsll
nMsasuulaswosnisnainlugandsa unuImuazHansEnUTiddyIesIIRaadeLATYg LAz dn
anmwIndexdifinadenisdndulananisaann anﬂiimﬁuﬁm A UUTEAUNI IR AR UUA GALLAY UL
A1IAANARATA NIEUIUNTTTANINIAATA MITThuRLnTsnaIiledu warasessuvesinnnaTn

The central theme of this course is the introduction of the marketing definition and its
importance as a vital business function. The content includes modern marketing concepts, the shift in
marketing in the digital era, its role, and the major influences of marketing on the economy, society,
environment, and consumer behavior. The course also covers the traditional marketing mix and the
digital one, introductory marketing management, preparation of a basic marketing plan, and ethics of

marketers.

50201  waluladfdviaiiiessna 3 (3-0-6)
15201 Digital Technology for Business

nsidsuntawedlangsfia nsirgsAaguuuulmel ssuvarsaumauazmaluladansaumeia
AUANNTAVRIVUIUATTANTNGIAY UNUIMULALYTAYDITTUUATAUMA TEUUANTAUNANIGIND 1A598519
flugnuresidva ssdUsznouvedlasadtsiiugumalulafasauma uwilduveanalulafasauna giutoya
adstoya big data ¥1IN50NNGIAY 93u535u N1sAaLULTWeNE Tsunsy lulasgenvidndiva TUsunsulsiu
Andlnsiwanelnudy

Global business change, new business re-designed, IS and IT enhance business process, roles
& types of information systems, business information systems, digital technology infrastructure,
components of information technology infrastructure, trends of IT platform, database, data
warehouse, big data, business intelligence, ethics, security, logical thinking, Microsoft Excel, Robotic

process automation

73,201 NNSUSMSHaLNIsUsEnaunsase 3 (3-0-6)
HR201  Modern Management and Entrepreneurship

WWIAANIINISUIMS  FTwunnsngen1suims  wilikasiinueduimsesins  wiikaznis

Aflununelueddng  NM9NMEY N1T0BNLULLAZIUMUUNTINEIANTS NMsudmsnineinsuyed nslu

ey

o msahasegdda weinssuesdnisuasnan U RNy uaznismiugn masindulanemsuims uae
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Wossumsuivs  msldiedoslovnamsuimsgeddvia  maeasumsUszneumsasielval @aniznis
Usgneunsluseiulanuazlussmelnelutiogiu wnAnuasvinugiisndudmiuiuseneuns audnuzuas
UszinnuasfUsenaunis

Management concepts, evolution of management, roles and skills of managers,
organizational functions and operations, planning, organizing, human resource management, leading,
motivating, organizational behavior and performance, controlling, managerial decision making, ethics,
and use of various management tools in the digital era. Also, modern entrepreneurship, current state
of entrepreneurship in the global and Thailand contexts, concept and skills required for entrepreneurs,

types and characteristics of entrepreneurs.

ul.201 MSUIMSNMSUZURNT 3 (3-0-6)
OM201 Operations Management

MsAnwILuIAn waia uazadesdioluniseenuuy Ins1ed wazUSUUTIANNEINTANANNY
UuFns waznisihluldlaeniagsiagnavnssunainuaieav IneaseungunagnsnIsuiuans nannm
N1988NKUVANAILAZUTNIT N1T0DNKUUNTEUIUNTT NITUIMITAUAIN NITUTUITAUAIAIARY NI1TUTUIS
Tasans msudmsldgununmsiananisuftinuesdng uaznsufinisitennudadu

Study of concepts, techniques and tools to design, analyze, and improve core operational
capabilities, and their application to a broad range of industries. Topics include operations strategy,
productivity, product/ service design, process design, quality management, inventory management,
project management, supply chain management, operational performance measurement and

operations for sustainability.

IYVDIAMULLATHFAENT
7.213 mwgmam%qammﬁmé’u 3 (3-0-6)
EC213  Introductory Microeconomics

(FwsudnfnyiuenansiAsugeans)

AnwuiuanuAsmaassgaaniuaymadhlanndegwiiduataiedlansinauladenniels
fesninvesiuilnauaziiusznouns emaseungumdnnishanuimiuresguasduasgumushunalnaan
wazlATEs9naIAUTELANANN 9 (flgﬂLwimm@gﬂmmlﬂﬁqmmmLLﬂJqsiTuauysai sulUBsuIAnANALImEI0S
AAALAYUNUIMYBIAATTUNaN DI ua A TaR s eeu

(For students who are not Economics majors)

The course provides a practical understanding of the core economic principles that explain why

consumers and companies make their decisions given scarce resources. The topics include the

interactions of supply and demand of market operations, through wide-range market structures,
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ranging from monopoly to perfect competition. Moreover, the course also explains types of failures, in

which the role of government intervention policy can improve social welfare.

f.214 Lﬂwgmam%mwmmﬁmﬁu 3 (3-0-6)
EC214  Introductory Macroeconomics

(@wsutinfnyiusnaAuzAsYEAEnNS)

AnwunuanuAsmaasugmansunniawaznsdilaandegsiiusiadieilansdndulanaln
nmsvhureaassgisiun s uay Wilanalnmsvievesulounglussduamnia Ransandriauastymi
ﬁﬁiﬂumﬂLﬁwgmam%mummﬂEJlﬁ'tJ'izﬁmﬁma N9YIN9IUVBITTUUNIRUAITEUIATT nsaLiuuleuns
N9RU way uleunenIIAAT L‘ﬁla%ﬂw’]Lﬁﬁ&l’ﬁﬂ’]W%@ﬂi%UULﬂiUﬁﬁﬁ] Iumﬂ(ﬁiwﬂizmﬂﬁﬂwmamiﬁﬁﬁzL'Eu AR
Rumsinaussine wagnsimuasnsuaniuden iauﬁqmiﬁﬁﬂjﬁ%’iﬂLﬁiiﬂgﬁﬁ]mmﬂlﬂlﬁumﬁme i
ATUNITANINATYFA

(For students who are not Economics majors)
The course will provide you a practical understanding of the fundamental macroeconomic theories
that explain how the economy functions and how macroeconomic policies affect it. The course will
cover key macroeconomic measurements, problems, and policy performance, as well as the
determinants of national income, employment, and price level, the role of monetary policy and the
banking system in stabilizing the economy, and the role of monetary and fiscal policies in stabilizing
the economy. The balance of payments, foreign currency market and exchange rate determination,

and the use of economic indicators to understand economic circumstances are all covered in the

international economics part.

Ivesaniunen

A9.221 AWIBINGWTITINT 1 3 (3-0-6)

EL221 Communicative Business English 1
MeWuinugsdoasnunsingugsiaseninassmanmsitaunnnueaesuazaigndediunsly

vinwgnsils mana M3y uazmadeulunwdange msldmdmitiAeadestunisingsia msiindiasizi

a 1

wialdanuinnegsianiey nguiniegsia lumsinuilasuseunineg
Development of international communicative business English. Improvement of fluency and
accuracy in listening, speaking, reading and writing. Use of business related vocabulary. Application of

existing business knowledge and therories in assignment completion.
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d9.321 N1W19INWTIFIND 2 3 (3-0-6)
EL321 Communicative Business English 2

dsunew: aouls a@w.221
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Prerequisite: Have earned credits of EL221

Development of advanced international business English. Practice in business participation and
leadership in international business. Improvement of fluency and accuracy in advanced listening,
speaking, reading and writing. Use of advanced business-related vocabulary. Application of current

business knowledge and theories in assignment completion.

2.2 38N
2.2.1 J¥BNNITY
1) 3y nendedu
N211  AdaraaswavadnnisRu 3 (3-0-6)
FN211  Financial Mathematics and Statistics
adlnmanilazadfuazisadeaiunistu Anviiladduadnaansiuszgndldlunstiu Wy

Exponential, Logarithmic) szuuaunisidunssuay Quadratic waandaibesdiu (wu eywus Ujenusus
Uswusidesd) nsmarilmangauiian (Optimization) uagiumindfiugnu anutnandy nguesuediidy
‘ﬁugmmaq Machine learning aﬁaLﬁaqﬁmﬁmﬂuﬁugmmuﬁm Data analytics LLazLLmﬁmﬂwgﬁ&Lﬁmﬁu
dvduaunsanaesiBadunss maUszgndiiienisiadulanisnisiiy

This class covers a broad range of topics that are critical foundations to the study of finance.
The first part of the class covers exponential, logarithmic, linear, and quadratic functions as well as
basic calculus.  Calculus concepts include the principles of limits, differentiation rules, implicit
differentiation, definite and indefinite integrals. Extended applications of these concepts are provided
via modules on matrix algebra and optimization. The second part of the class focuses on probability
and statistics. The aim is to develop familiarity with tools that are necessary building blocks in
understanding algorithms behind machine learning and data analytics. The concept of prediction is
introduced through basic econometrics of linear regression modeling and applied to financial

forecasting problems.
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311 MSUITNISHY 3 (3-0-6)
FN311  Financial Management

FUsduneu: aeuliiv n9.201 uag na.211

wnAnLazngwinsuImMsnsiuluddnvesfonsiigiansmenistudeandayluaniunisaiaie
suUSmansiusd AN NG wildu wavauveairvedliussgtimisvesians diedosdenisniaiumn
T lunsusmsauning nilau uardruvendives msanwluBdnvesmsilumasing q mens@uunldlunns
Avunsgauwazn1sindulalunisusnisRunumyuiey wwitsawu Gunindlinygudew) neldnzaiy
wueunazayliuiuou (Aandss) msdmunlassaauiardiunaunansiuiivanzay nsUszidy
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FaaularFunsnduuudads wunfndutlymunussTu Au1areafiants TINEIALANTEINTTRLLUY
sPu Aidwansznudenisuszifiugaians

Prerequisite: Have earned credits of FN201 and FN211

Theoretical concepts of corporate financial management and their applications to resolving
real-world financial problems that financial managers regularly encounter, management of asset
structure and financial mix, applications of financial models and instruments on managing assets,
liabilities, and equity, valuation, the cost of capital, capital structure, capital budgeting under

uncertainty, leasing, concepts of agency problems and corporate governance. Sustainable finance and

its effects on firm valuation.

N4.312 N13899)U 3 (3-0-6)
FN312 Investments

F10sAunew: @oulaivn ne.201 uay n9.211

Uspnnduninduazasaisnienisdu aarandnnswduarnalnlunsfeviendnning n1sindas
nanauLuLaTALdssaInnIsaulundanindifsauaznguudnning n1snszanenisayuid
UsgAnBnn wuusaesnismuasiamdnning auufigiunaiediivszdviam mslsediugedinsiatil
Gldsdmsmanauunu arandssainnsamuluamanmi nUssdiugeasamuiieisAnannszuatiu
anuaznsiUieudioy audiugiuieatunsianseyius mstssdiugarosudunasamanstoedaami

Prerequisite: Have earned credits of FN201 and FN211

Asset classes and financial instruments, securities markets and trading mechanism, risk and
return measurement of individual securities and portfolios, efficient diversification, asset pricing
models, efficient market hypothesis, bond pricing, yield curve, risks of bond investing, equity valuation:
discounted cash flow and relative valuation, foundation of derivatives, valuation of futures and

options
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9313 MISRUTERINGUST WA 3 (3-0-6)
FN313 International Finance
Fyrdasunau : @auleivn N.311 way @.212 wse @.214
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Prerequisite: Have earned credits of FN311, and EC212 or EC214

Financial management of international and multinational businesses, international economic
environment, international monetary system, current account, capital and financial account, balance
of payment, the mechanism of foreign exchange market including cryptocurrencies and digital assets,
application of financial instruments and derivatives for foreign exchange risk management, roles of
international financial institutions, International Monetary Fund ( IMF), World Bank, Bank for

International Settlement (BIS)

N4.314  N1SUTMTENITUNIRY 3 (3-0-6)
FN314  Financial Institutions Management

Ftadunow: @oulaivn N1.201 wag na.211

NMFUTIITUBZNITIANITAIUAN 9§ Vo9an 1T UNITRUIABIRNIZSUIATTNEIYE MMsUIMIAUELS
Uszinneng q vesaniunisdu Msdanisduiunuuaznisumsanmades n1suimsAunsnduas iay
mw%msﬁﬂ&mzﬁunu mﬁLﬂiﬂzﬁgmmazmmﬁum NAYNSLUNITINUNUNIIAIUNITRY VANNINT
Asannslraudevesanntunistu nysudsudedifuvesaniunisdu

Prerequisite: Have earned credits of FN201 and FN211

Various aspects in financial institutions management especially commercial banks, risk
management, capital and liquidity management, asset and liabilities management, profit and cost
analysis, stability and investment strategies analysis, principles of credit management, regulation and

compliance.

19611 MIPIATIZIENTUSMSANUEDMIINISEY 3 (3-0-6)
FN411  Financial Risk Analysis and Management

Taruneu: @oulaivn ne.311 uay ne.312
Anwmnudsmnanistuiiosdnsdossdaluvasdiiuionsifioaiiayad Ia Tiesziuazuimsians
anudssieaiasioninstuns ety Wislinudssaenndesiussiuanudesiisensusazuunsulives
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Prerequisite: Have earned credits of FN311 and FN312
The course introduces financial risks that corporates necessarily take for value creation. These risks are
measured, analyzed, and managed using financial and non-financial techniques so that risk levels

satisfy corporate risk appetite and tolerance.

n1.412  msduiioanudsdu 3 (3-0-6)
FN412  Finance for Sustainability

AsAunew: @ouleinn ne311 way n9.312
LLu’JmmﬁmLﬁ&J’Jﬁ'UﬂﬁU%MﬁﬂﬁﬁuLLazmiamul,wué'fﬁu 675&Li‘ﬁJumﬂﬁﬂmuﬁﬁzﬂuéﬁu?&LL’méjam dapu Lay
miﬁﬁUQLLaﬁﬁ]mi sudeenuidesiiieades miamuadwﬁmm%’uﬁmau N1T99NATIATNNNITRUSN YUY
Tl 9 MAgateafunsfuuuudsdu smfnlossuuasunufianavesinnstu

Prerequisite: Have earned credits of FN311 and FN312
The course introduces concepts of sustainable financial management and sustainable investment,
which emphasizes roles of environment, social and governance (ESG) and their associated risk,
responsible investment, new financial instruments related to sustainable finance, ethics and best

practice for finance people.

2) v ueniden

9281 Asudmsmnusiana 3 (3-0-6)
FN281  Wealth Management

lsitfunhefsindlimndnuien wu.202 nsmBenns wie n4.453 mavimsgsiaUseiude vio
N4.312 Msamu vi3e Uv.315 MItyn1deins (M3e 1.336 ngyaneniBenns vie asna 9 Adulvduns
Useude) ud vide Anvimdindrmfeuduinilunianisinuiieai)

MINURUNINSRLdLYARRHTUNTaIAIITIAT nsazauaasiads msuntesanuiads uas
msaelounusians nsnsununslddiediuyana grusnamsiunssuaiuandiuyana sunisiudiy
yara NATIgRIuNaiuduyaas mMasadmneninsiuiifuasuwunsiu yaaSuaunaiuas
i3eailonsmaiuduiieuimsnisfudiuyana Msudmstuaauardudodiuyans NsauRUNNTAIUT
aeandasiulnamulasmnzaiuan1Izn15ali1e 9 N19NTLINYNITANU N1TDBNRVUNGUNENNINE N3
AndannIsasulieg1alusednsain n1sfinniy Tanan1sandun1skarNIsUSULNUNITAY AFIANTNIY
nsdufiugiu Adudeunasniaden Wu asarsmi asaismu ey us nursamu Fudilnafud
odavn3umIng AuniwdAdvia uarAundndmadondu MINNLAE NMTNHUNTUSERY MTNsuEULTeTY
Y KAZNITIHHUNTAN

No credits earned from this course if BA202 Taxation or FN4 5 3 Insurance Business

Management or FN312 Investments has been taken or is taken with this course in the same semester)
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or LA336 or STxxx related to insurance has been taken or is taken with this course in the same
semester)

Personal financial planning via wealth creation, accumulation, protection, and distribution;
personal consumption planning, individual financial positions and cash flows, analysis of personal
financial statement, setting optimal personal financial goals and financial planning, the time value of
money, and other financial techniques for personal financial management, cash and credit
management for individuals; investment planning consistent with individual goals and circumstances,
diversification, efficient asset selection, tracking, evaluating, and revising investment plans, basic,
complexed, and alternative financial instruments, such as fixed-income securities, equity securities,
derivatives, unit trusts, commodities, real estates, digital assets, and other alternative assets; tax

planning; insurance and assurance planning; retirement planning; and estate planning

19351 MTIATIEARTIENTIL 3 (3-0-6)
FN351  Fixed Income Securities Analysis

deruneu: @oulaivn ne.312

as1asviiLaznalnnsinuresnannsasilulssmealneuasiduaina Tasiadwesnsians
uil JULUUarUsTIAYYIRTIaIUE Msdaduduanutndefie nistuunmamgnssuaudes nns
ANUIUAIDATINANBULNY ﬂﬂiLLﬁﬂ\‘Iﬂ’JWiJﬁliJﬁ‘Uﬁ‘ig%’jNi’]ﬂ’?LLa%éjﬁli’]NﬁWﬂULmu miaamwumwmwﬂ‘f na
gnsnsasmulunsiansui

Prerequisite: Have earmned credits of FN312

Fixed income securities, the mechanisms of domestic and international debt markets, fixed
income instrument analyses, credit risk, pricing, risk behavior, return and investment strategies of debt

portfolios.

N4.399  ASHNIUAIUNITRY 3 @Anaulidesndn 135 Flusdonansane)
FN399 Internship in Finance
Fgdaduneu: aeuldin ne.311 uay ne.312
maﬁ’mmmmﬁmmmmsaLLazﬂszaUmiajmiﬁwmm’%uﬁam‘%au&hr:ng;ﬂ”ﬁmngﬂsgﬂau’im%w
yaaumaiuiiiussansniwluauies Immuﬂszmumsﬁauig Anslu suss wazfoRnuaiatunuasauis
Laﬂsuuu,az%leuma%sm%wmiﬁuﬁﬁﬂﬁﬂmau% wazedriureu (nnusausiuiutius 135 $alug)
Prerequisite: Have earned credits of FN311 and FN312
A student internship to obtain finance professional experiences of at least 135 hours in a

pre-approved state or private organization.
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N19.421  AITIATIZNTIVIIUNNAITRUY 3 (3-0-6)
FN421  Financial Statement and Reporting Analysis

Jutaduneuw: deulaivn ne311

(sidumbeRninidldmndnein ve.413 TeunsRuuasnsnsshunstu)
i3eailesing q dmdunisieseinienisiu eldlunisdszifiuaudiSavesnagnsesdns deinlag
auannsatunsiiils dewSeufleutusefuanudssiiiiendes uazifieranisainanisaiduany uag
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Prerequisite: Have earned credits of FN311

(No credits earned from this course if AC413 Financial Reporting and Statement Analysis has
been taken)

Various financial tools used in financial analysis for performance evaluations of firm strategies
based on profitability relative to risks, applications of financial analysis for better prediction of future

cash flows for valuation and credit analysis

ne.422  nsanwraudululamenistiu 3 (3-0-6)
FN422  Financial Viability Study

FtaRuneu : aaulaivn n4.311 uag N4.312

isesilouazinaiacing q MAdunagnsluns@nwianuduldlinisnisiuvesianis nénuasis
UfoRlumsdnhusugsin msvssduanudululdvedasinmsludnumesng 4 deiidulassnsll msvene
AanN1g msvd?iEJuLmuauw%JWETlaiquuﬁau ﬂ’J’ma"I%J’ISUaﬂiﬂiﬂﬂ’]iLLﬁ%ﬂﬁéu&;lﬂIﬂNﬂ’]i HADAIUANININTOU
waAnvesdoulviionaazidululfasa (Real Options) lunsuszifiuanandululdveslasinisasmuszezen
#19 q MafinufoAvinlasinssiasaiiotmauifiSeunssend

Prerequisite: Have earned credits of FN311 and FN312
Various tools and techniques used in financial viability study; principles of and practice in developing
business plans, feasibility studies of projects including new projects, expansions, non-current-asset
replacements, project delays, and terminations of projects; real options and evaluations of long-term

investments, a group project on a business feasibility study

14.423 miu'%mimsﬁu%ugq 3 (3-0-6)
FN423  Advanced Financial Management

Uedunou: douldivn ne.311 way N4.312

nsadeyarifiauifonis neldnagniuaznaisiunsudmsmaiudugs fensdamdunuuas

n3aeu wwInsAnydunsusseenseuvhnsding
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Prerequisite: Have earned credits of FN311 and FN312
Value creation using advanced financial management strategies and tactics of both financing

and investing activities; lectures and case studies

N9.424  MAYEUNI 3 (3-0-6)
FN424  Investment Banking

aduneu: gauleinn na.311 uag ne.312

naNN1SUagIsNALiugsiavesndusuia JUluuLagnansynuves Digitalization Aan1sALiiuy
§3Aavendvsuia nsadeyadfinliiuAanisainaisaiusnAanis nsuiulassainesdng msUiu
laseaaduyu wazn1sUsvuleuisRuiunavedianis N150enuNInsIERNITAMU NENNITLALTBNIINT
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éfaqmﬁsjmmimqmﬁ@mimiL‘EULLazmﬂﬂgjﬁamﬂﬂiaiﬁﬂmﬁy’ﬂuﬂsmm wazsinaUsEma

Prerequisite: Have earned credits of FN311 and FN312
Principles of investment banking. Value creations for firms and investors by mergers and acquisitions
and business reorganizations. Digital transformation of financial institutions. Variety of investment
banking activities; restructuring, underwriting services, financial consulting services, initial public
offerings, investment research, asset management and capital raising; through case studies in Thailand

and abroad.

Ne.451  MFIATIBYRTIENSYU 3 (3-0-6)
FN451  Equity Securities Analysis

FuTeruneu: @aaulaivn ne.312

[
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Prerequisite: Have earned credits of FN312
The course familiarizes students with the market microstructure of equity markets and the
work process of sell-side and buy-side analysts in the valuation and recommendation of listed equity
securities. There is emphasis on top down fundamental analysis starting with economic, industry, to
company analysis. Mainstream valuation approaches (discounted cash flows, relative valuation, and

residual income) are highlighted with hands-on approach to class delivery. Valuation of ESG and

digital initiatives are included along with applications of simulations to evaluate asset price sensitivity.

Page | 47



N9.452  MIAATIEANgUUaNNINgUazNSUITINTAUNINE 3 (3-0-6)
FN452  Portfolio Analysis and Asset Management

Fdsdunieu : aeuldivn ne.312

nouuazn1sufiavesnisdnnisngquudnnindadelud n1sasiangundnning n1sainn1salnaingu
N15UEUNaNIALTUUYDINGUNANVSHE N1TUSMINGUNENNTNENTIANTVIATITULAZITITN NTAIULUY
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nowusam shdesmaliodu 4 MRertunsuimsduning lngdndyaduliinfnuldlidoyarieanaan
nsRuiiedieneideyauazaangumdnnindlaslilusunsy Excel

Prerequisite: Have earned credits of FN312

Theory and practice of modern portfolio management. Portfolio construction. Capital market
expectations. Portfolio performance evaluation. Passive and active equity portfolio management.
Factor investing. Bond portfolio management. Mutual fund business and empirical evidence in mutual
funds. Contemporary issues in asset management. Financial modeling using actual market data in

Excel program.

ne.453  MsUIMsgInadseiudy 3 (3-0-6)
FN453  Insurance Business Management

Ftadunow: aeulaivn na314

anudidosuvesgsiatseiude ndndusiussiuiiouazussiuiuiade matmuadasudeUss i
Y9I119N158UsEAUTILazUszAuiunady Asiasansulsziude nsusmsnisaeaduluumauny nns
Armeiiun1siuresgsiauseiudy msasuvesgsiauseAuds nsuimsanudsslussisssiuds ns
Usgifudesie maffuguagsfialsedude shidefilawimaliodu Mifvatunsuimsgsfeuseiude

Prerequisite: Have earned credits of FN314

Introduction to insurance business. Life and non-life insurance products. Insurance premium
pricing. Insurance distribution channels. Underwriting process. Insurance claims management. Financial
statements analysis of insurance companies. Investments of insurance companies. Risk management in
insurance business. Reinsurance. Regulation of insurance business. Contemporary issues in insurance

business management.

n9.454  AAINTINNIREU 3 (3-0-6)
FN454  Financial Engineering
Fwdadunew: aeuldiv ne311 uay na.312
nsUszyndldatinAanskazadaTIuAungednInITRUNIToRNRUULAL RAIL AR T 11915
dmdunidgyvimsnsiuesaieassduagamuuazdseauiuny TnouFoinisszynginssndeduues
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Prerequisite: Have earned credits of FN311 and FN312

Applications of mathematical, statistical, and financial theories and models to resolve
financial problems of investors and fund raisers in innovative ways. Interesting topics include asset-
price behaviors, securities designs, advanced derivative pricing, and portfolio and advanced risk-

management strategies.

n4.455  fauuudaeufienismenuaiesiienianisitu 3 (3-0-6)
FN455  Models for Financial Instrument Reporting

FsAunew: @oulaivn ne311 way n9.312

miﬂazqnm’lﬁi’fﬁaLLUUﬁwaawqujLﬁ'aﬁz%aﬂ'wq‘“ﬁiimam‘éaaﬁamamiﬁu InanIzoYRuS WA
ouIUSIAS AaTUAMsFRATesAUnINgIATAn warilnsinisuimsenadedlasnisd Tnouadwsile
ATUAYUIIATEIUIIENUNNTRY

Prerequisite: Have earned credits of FN311 and FN312

The course introduces theoretical models for calculating fair values of financial instruments,
especially derivatives and embedded derivatives, estimating impairment values of credit assets, and
analyzing hedging for risk management. The results serve as inputs for financial reports under

accounting standards.

N4.456 NTIATIEROUIUS 3 (3-0-6)
FN456 Derivatives Analysis

dsauneu: @ouldivn ne.312

mmﬁugwmﬁ'mﬁuﬁm@ws’gamammﬁw AnSeuius 1wy 20U 105usud uazdyawaniiey
SATIANE U Vli]‘lﬂamiﬁmum?mméﬁuﬁ‘ miaaﬂLL‘UUﬂaqwémﬁamuﬁmmzau dWensifiilsnionas
Josfuanudes

Prerequisite: Have earmned credits of FN312

Fundamental principles of derivatives, including futures and forward contracts, options,
warrants, swaps, and option embedded securities, derivatives pricing models, strategies for speculating

or hedging
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n4.461 ﬂ’]iﬁuizijwimm%ugq 3 (3-0-6)
FNd61  Advanced International Finance

Autaduneu : aeuleivn ne.313

panAnsRusEIUsTmALazL TN TSI RuAntulusainns ity udeiUlnnedisuiuar
Funingadva unadaluyuilssieaunsoszauduldanaaiandnnindseninaseimne panaviauszming
sz uagaa1nfdvialney n1susmsnsiuveaiamstiueid suldun n1sesizinisamulaenss n1s
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Prerequisite: Have earned credits of FN313

International financial markets, innovation of financial markets including cryptocurrencies and
digital assets, financing sources from international debt and stock markets and digital tokens; financial
management for multinational corporations, direct investment analysis, international portfolio
investments, political risk analysis, international capital budgeting and working capital management
Ne471  LAsYgiRd S UNITRU 3 (3-0-6)

FN471  Econometrics for Finance

FsAunew: @oulaivn na.311 way N9.312

(ahfumbheRsinidlsmndnuin e.425 wasugiin 1 3o 7.426 suslif 2 ud wie Anvidn
Fenamndeuiuinilunamsineiieaiv)

Lﬂwgﬁaﬁugm LU AUNITOANDILITNLAY LUUTIADUTNIAT LWUUTIABIAUNUNIY AITILATIZAUUY
WAN1TRIANYI udu iileuszanaranuduiusyeadiunymanisiu neinsaliuusmanisiy vienaaeu
N5k lnglideyaisainnainnistiu

Prerequisite: Have earned credits of FN311 and FN312

(No credits earned from this course if EC425 Econometrics 1 or EC426 Econometrics 2 has
been taken or is taken with this course in the same semester)

Basic econometrics including linear regression, time-series model, volatility model, event

studies, etc. is employed to estimate the relationship of financial variables, to forecast financial

variables, or to test financial theories with real data in financial markets.

n1.472 MsRugsiadulagawasgsianalulagnisiu 3 (3-0-6)
FN472  Start-up Finance and Fintech
FwdeRuneu: geulaiv na.311
WIRANTSRISAY Startup NMsTaviunu Mt mnensiuiunulaziuln waluladi

uUseynAlugsian1stiy wasmsnauIRandauelninienistu
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Prerequisite: Have earned credits of FN311
Conceptual and practical issues in a startup business development; financing startups,
operational goals and growth; technology applied in a finance business; a development of new

financial products

N9.491  MSANWILANIEITOINUNITRUTIND 3 (3-0-6)
FN491  Selected Topics on Corporate Finance

Jutadunew: @oulaivn ne311 waz N9.312
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Prerequisite: Have earned credits of FN311 and FN312

Analysis of selected or current financial issues using case studies, guided class discussions,

and business presentations

n4.492 miﬁﬂmmwwL%ﬂé’ﬂumsamu 3 (3-0-6)
FN492  Selected Topics on Investments
Fwdedunew: aeuldiv na.311 uay na.312
mAnneissdulymiunsamuiidulegiuvdeisesans TaensiGeuiasvBusnmnnisali
Aintuase videldnsaifnuviduedesdieliinfnuinses wasuandsunnudaiiusiudu Tneflenansdiaou
Fufthlildtoasuiiaummana wardimugndeduddisnis
Prerequisite: Have earned credits of FN311 and FN312
Analysis of selected or current issues in the area of investments using case studies, guided

class discussions, and business presentations

n1.493  msAnwianzidesnuaniunisiy 3 (3-0-6)
FN493  Selected Topics on Financial Institutions

wdadunew: asuldiv ne.312 uay na.314
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Prerequisite: Have earned credits of FN312 and FN314

Analysis of selected or current issues in the area of financial institutions using case studies,

guided class discussions, and business presentations
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N9.499  MSANIPATENINNTRY (0-0-9)
FN499  Independent Study in Finance

Jutadunew: @oulaivn ne311 waz N9.312
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Prerequisite: Have earned credits of FN311 and FN312

Researching on an interesting topic. Being able to identify problems or raise questions, then

provide evidence to resolve them. A study report is required.

2.2.2 33 8NN15AAN
1) ¥ nanvedu
np.211 WeAnsIUEUsLaA 3 (3-0-6)
MK211 Consumer Behavior
FyrtaRuneuw: @ouldinn nm.201
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Prerequisite: Have earned credits of MK201
The central theme of this course is a study of concepts and theories of behavioral analysis
to understand consumers and their behaviors. The content includes traditional thinking, which
emphasizes psychological and behavioral theory for the purchasing decision-making process, and
contemporary alternative theories from sociology and anthropology, which emphasizes understanding
consumers from social and cultural dimensions. The course also covers different perspectives on
ethical issues, including unethical business conduct and the dark side of consumer behavior. The

content also focuses on the practical applications of consumer behavior analysis in marketing.

nM311 MTIATIEYLAZIANTTENAT 3 (3-0-6)
MK311  Customer Analytics and Management
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Prerequisite: Marketing major and have eamed credits of MK211

The central theme of this course is customer-centricity and customer relationships enabled
by a customer data platform (CDP), which collects and unifies customers' data from various sources
and touchpoints. The content includes different data collection and analytics of such customer data
to inform marketing and business decisions, gain customer insight and behavioral patterns, which use
to map the customer journey, predict customers' behaviors and design customer experience. The
course also covers the customer lifetime value concept in customer relationship management
programs. Students will learn how to develop customer acquisition, expansion, and retention

strategies, which will enable them to achieve optimized customer lifetime value and delightful

customer relationships.

NM.312  MIIANIIATAUANTINALNS 3 (3-0-6)
MK312  Strategic Brand Management

Ftadunow: aaulaivn ne.211
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Prerequisite: Have earned credits of MK211

The central theme of this course is to introduce students to the overall responsibilities and
tasks of a brand manager. The content includes developing and understanding different customer
segments, the methodology to select the strategic target market(s), the design of brand positioning
and identity, brand strategy and marketing programs, growing and sustaining brand equity, brand audit,

and brand health check.

An.313  Msivenemsaaadienisindula 3 (3-0-6)
MK313  Marketing Research for Decision Making
Jveruneu: @oulaivn wu.204 way NR.312
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Prerequisite: Have earned credits of BA204 and MK312

The central theme of this course is the marketing research process from a marketer's
perspective. The content includes the importance of marketing research, research skill development
in seeking, analyzing, and synthesizing information to formulate marketing problem statements from
which research questions are derived, integrating marketing problems with the research question,
marketing research designs including qualitative, quantitative research, and mixed methods. The
course also covers the development of data collection tools, fieldwork, analyzing and reporting
research results to answer the research question, and developing a marketing strategy to solve

marketing problems.

R34 NITIANISNARANIILAZUINS 3 (3-0-6)
MK314  Product and Service Management

FurdaRuneu: @oulaivn nn.211
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Prerequisite: Have earned credits of MK211

A central theme of the course is the study of management and planning of customer-
centric product and service strategy. The content includes the definition, importance, and unique
differences between products and services, as well as internal and external factors affecting
management, market positioning, product and service decision strategies, such as customer
experience-enhanced service marketing mix (7P's), product mix, product line, product portfolio,
and product and service life cycle management. The course also covers new product and service

design and essential tools to create a positive customer experience and long-term

organizational value, which are the Business Model Canvas, Service Blueprint, Innovative
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Product Development, and tools for monitoring, evaluating, and improving service quality, such

as SERVQUAL and E-SERVQUAL models.

N9.315  ASIANITTIABAZNNSASINANTLS 3 (3-0-6)
MK315  Pricing Management & Profitability
Fyrdasunau: @aulaivn Uv.202 way Nm.201
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Prerequisite: Have earned credits of AC202 and MK201

A central theme of the course is to introduce students to price setting and pricing
strategies, which are important drivers of profitability through hands-on workshops and case studies.
The content includes applying methodologies and concepts such as cost-based pricing, competitor-
based pricing, customer value-based pricing, breakeven analysis, price elasticity, price segmentation,
pricing of interrelated products, dynamic pricing, competitive pricing strategy, and pricing psychology in

different business settings.

N9.316  NIFIANITVOINNNITIAIINAUE 3 (3-0-6)
MK316  Distribution Channel Management

JsAuneu: @eulaivn ne.201
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Prerequisite: Have earned credits of MK201

A central theme of the course is distribution channel systems for traditional and modern
trade, their roles, management constraints, and integration into the marketing strategy. The content
includes analysis of dynamic market factors, design and distribution of channels for effective and
efficient management distribution networks, and strategic deployment of multi-channel marketing and

omnichannel decisions to gain competitive advantages. The course also covers the roles, behavior of
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channel members, dimensions of channel power, management of channel conflict, channel incentive
programs, coordination of channel relationships, and trade marketing, developing, controlling, and

evaluating a distribution channel in consumer and business markets.

nM.317 ﬂ’]i?ﬁl@ﬁﬁﬂ’limaﬂﬂLL‘U“UUuﬁLl’]m‘i 3 (3-0-6)
MK317  Integrated Marketing Commmunications

wdsduneu: doulaivn ne.312
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Prerequisite: Have earned credits of MK312

The central theme of this course is concepts, principles, and approaches to integrated
marketing communications in response to the marketing challenge. The content includes an integrated
marketing communications plan in terms of message and seamless contact point (digital and physical)

integration and evaluation, based on the understanding of consumer and brand, especially brand

positioning.

n9.318 nToyagnisandula 3 (3-0-6)
MK318 From Data to Decisions

Fwdedunew: dnAnydviennisnann uazaeuleinn nn.313
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Prerequisite: Marketing major and have earned credits of MK313

The central theme of this course is to build decision-making-related skills emphasizing the use
of data and marketing metrics to create impactful decisions in various landscapes and perspectives via
a hands-on approach with assignments, projects, and case studies. The content includes data
acquisition, analysis, visualization, obtaining various types of data used in marketing from multiple data

sources, and cleaning and storing them for easy access and interchange. Students will learn how to

conduct online data (web) scraping and import data from other primary and secondary data sources.

Page | 56



The course also covers various approaches to marketing data analysis and their application across
multiple marketing situations, equipping students with the art of visualizing data in a way that aids

businesses in making effective decisions.

N9.319 NAENSNIINAIARIIA 3 (3-0-6)
MK319 Digital Marketing Strategy
FUsduneu: aauldiv ne.312
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Prerequisite: Have earned credits of MK312

The central theme of this course is to educate students to understand how to apply digital
technologies to craft marketing strategies in responding to consumer and business markets in a digital
era. The content includes issues and challenges of digital technologies in the competitive marketing

landscape, leveraging digital technologies to gain competitive advantage, formulating digital marketing

strategy, and designing metrics to measure the success of digital marketing strategy.

411 msmataiiendugatiy 3 (3-0-6)
MK411 Sustainability Marketing

FyrdsRuneu: doulaivn nn.312
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Prerequisite: Have earned credits of MK312

The central theme of this course is how responsible marketing management can contribute to
sustainability and discussing the adverse impact of conventional business and marketing mindsets and
practices. The content includes changes from the organizational level by employing sustainability-
related concepts and conducts, strategic management tools, and technology to create competitive
business advantage with the responsibility to stakeholders and commitment to overall sustainability,

which later influences changes in marketing management from creating sustainable value, targeting,
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branding, to other key marketing strategies. The course also covers marketing applications for not-for-

profit organizations and social enterprises.

nM.412 mﬁmmimimmm%uga 3 (3-0-6)
MK412 Marketing Management Capstone

IdsAuneu: UndAnwenivinisnain wazdaeulaiv nn.318
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Prerequisite: Marketing major and have earned credits of MK318

The central theme of this course is to integrate marketing theories, concepts, and knowledge
to develop marketing strategies and plans via a learning-by-doing approach. The content includes
developing a comprehensive marketing plan, using marketing simulation, or a consultative project for a
real firm to develop skills in marketing decision-making and marketing performance analysis in a

dynamic and competitive environment.

2) 3 udan
np.321  MIRaIARUIENaUNTT 3 (3-0-6)
MK321  Entrepreneurial Marketing
dauneu: @oulaivn nm.201
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Prerequisite: Have earned credits of MK201
The central theme of this course is to examine key entrepreneurial marketing theories,
concepts, and strategies that can be applied to both established and new businesses operating in fast-
changing, volatile business environments via a series of hands-on case studies and business simulation.
The content includes a discussion of the evolution of the marketing and entrepreneurship interfaces,

an exploration of the underlying elements of entrepreneurial marketing. The course also covers how

entrepreneurs can proactively identify, evaluate, and exploit market opportunities to acquire and
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retain profitable customers and how to formulate entrepreneurial marketing strategies using innovative

approaches to risk management, resource leveraging, and value creation.

nM.322  NsIAn1sAuan 3 (3-0-6)
MK322  Retail Management

Jderuneu: deulainn nn.211
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Prerequisite: Have earned credits of MK211

The central theme of this course is a study of retail business management, based on
shopper behavior understanding in order to determine effective retailing strategy and retail marketing
mix so that the store can compete in the retail business, covering on-site, online, and Omni retail. The
content includes retail concept development, location selection, store design and decoration, and

category management, including determining the breadth and depth of product categories, purchasing,

store layout, product display, retail pricing, promotion, and retail human resources.

NM.323  N13AANITIUE 3 (3-0-6)
MK323  Sales Management

dsAunew: aouldivn ne.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is to study the modern concept of sales management that
requires internal and external data usage. The content includes the use of internal and external
information for situation analysis and qualitative and quantitative data to plan and determine sales
strategies to satisfy target customers and purchase decisions. This course also studies how to build

effective sales teams and ethical sales management under the proper use of technology.
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nn.324  ASAAIATING 3 (3-0-6)
MK324  Business to Business Marketing

Fwdsduneu: @oulaivn nn.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is a study of creating marketing strategies in the business
market. The content includes different and intertwined business marketing and consumer market,
vision in the business market, analyzing market environments in business marketing, procurement and
service design for the business market, business purchasing behavior, government purchasing behavior,
marketing opportunities, marketing strategy, product development and management, business
marketing channels, marketing communications, digital marketing for the business market, sales
management, selling techniques, pricing and negotiation, marketing evaluation, and customer

satisfaction.

NM.325  NITRANADINNT 3 (3-0-6)
MK325  Food Marketing

FurdeRuneu: @oulaivn nmn.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is food product marketing and food innovation. The
content includes challenging environmental factors affecting the food industry, such as trends and
consumers' social and behavioral characteristics, which drive food consumption decisions and
behavior. The course also covers searching and understanding the food technologies enablers in
developing a competitive value proposition for food products and practicing creating food marketing

strategies.
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nM.326  N15RAINTENINUTENA 3 (3-0-6)
MK326  International Marketing

Fwdsduneu: @oulaivn nn.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is a study of concepts and ways of doing international
marketing, including importing and exporting, foreign direct investment, marketing strategy in
globalization, and factors affecting international marketing through in-class assignments, case studies,
and group projects. The content includes gaining consumer insights across international markets and
translating them into appropriate marketing programs, linkages of the dynamic international
environments, international opportunities, and international marketing strategies through an

international marketing manager.

nn.327  nslayanfavia 3 (3-0-6)
MK327  Digital Advertising

FraRunou: @oulddnn ne.319
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Prerequisite: Have earned credits of MK319

The central theme of this course is to educate students to understand the digital advertising
planning process that aligns with the digital marketing plan via a hands-on approach with assisnments

and projects. The content includes digital advertising channel selection, communication strategy,

execution in different digital advertising platforms, and performance measurement.
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MK395 Special Topics in Marketing 1
Fyrdasunauy : @aulaiv ne.312
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Prerequisite: Have earned credits of MK312

Philosophy, concepts, principles, tools, innovations, recent trends, and recent developments
in marketing to develop students' thinking and paradigmatic view that will be beneficial to their future

careers.

n9.396 VDAY N1NITAAIA 2 3 (3-0-6)
MK396 Special Topics in Marketing 2
AurveAunau : @aulaivn ne.312
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Prerequisite: Have earned credits of MK312

Philosophy, concepts, principles, tools, innovations, recent trends, and recent developments
in marketing to develop students' thinking and paradigmatic view that will be beneficial to their future

careers.

N6.495 MTodiLAY N1INITHAN 3 3 (3-0-6)
MK495 Special Topics in Marketing 3
FtaRuneu : aaulaivn ne.312
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Prerequisite: Have earned credits of MK312

Philosophy, concepts, principles, tools, innovations, recent trends, and recent developments
in marketing to develop students' thinking and paradigmatic view that will be beneficial to their future

careers.

N9.496 FTNLAY N1INITAAR 4 3 (3-0-6)
MK496 Special Topics in Marketing 4
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LAPITBINIINNTNATN LNNAUINTEUIVIAILAZLESUANNAR N U N ANy Tunsyiaulusunan
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Prerequisite: Have earned credits of MK312
Philosophy, concepts, principles, tools, innovations, recent trends, and recent developments
in marketing to develop students' thinking and paradigmatic view that will be beneficial to their future

careers.

N6.499 N1SANYIDATLNNNITRAN 3 (0-0-9)
MK499 Independent Study in Marketing

JurdeAuneu : dnAnwiennsnae wazaeulaivn n.312

nedymvsedeiiiaunisnisnaialagdndnwaiviizinisaaianieldnmsaiuauguaiayli
ﬂ"?LLuzﬁwENmmﬁﬁﬁnwﬁmﬁaamé’mﬁ’*U«’u'ﬁiEJWUﬁmLLawasﬁmgmﬁm%wmamwam

Prerequisite: Marketing major and Have earned credits of MK312

The central theme of this course is an individual project basis. During the course, the
student conducts research on a particular problem or topic in marketing under the supervision of an

advisor in accordance with the ethical and professional norms in marketing.

2.2.3 3y ensTUvATEUmANEN1TTANTS
1) A nendsAu

5311 anudidesiufefuniadeulusunsudonvilnseu 3 (3-0-6)
IS311  Introduction to Programming with Python

fauvdoununimAonssy s wlnsou n1shesalsunsa lensaitugiu fauus 6
Fufiums nsindulanarniriug ) doyaussivsng 4 Wy fiay aesnuse 19013 Y wauNTI 113
FamsTunan faddu uega msdamsuitudeya msdnnisenuiiaUsnd madeulusunsuiBsing dnauily
ns@eulusunsudsieyszanunsiindudly (ne) lassastoyauagdanesity

Flowchart or activity diagram, overview, setup, basic syntax, variables, operators, decision
making and loops, data types such as numbers, string, lists, tuples, dictionary, date and time

management, functions, modules, file I/O management, exception handling, object-oriented

programming, regular expression, GUI programming, data structure and algorithm

58.312  91INTINNGIND 3 (3-0-6)
IS312  Business Intellisence and Analytics
Fdauneu: @eulaivn 54.201

a o a ¢ a

AMTIVBIFINTITEL NTIATIRNTRYR Tnen1stoya waslyauseivg sssumavesioya ain
wuudaeakasnsvinTiwalawdu nsruiunis Bnsuazdanedsulunsininledeys Useiuuazuuiujuan
Walnallunsviivaalawdu mavihwileeyaanUselen msliessianudniiu uazdsan Joyauin ns

Uszaanuunang kazn1sinszilandu msinUfiRduiuuntuasn aaad@nndu wasn1suszaanann
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Prerequisite: Have earned credits of 15201

Overview of business intelligence, analytics, data science, and artificial intelligence, The
nature of data, statistical modeling, and visualization, The data mining process, methods, and
algorithms, Emerging issues and practice of data visualization, Text mining, sentiment analysis, and
social analytics, Big data, cloud computing, and location analytics, Workshops for dashboard,

classification and image recognition

58.313  NN3FRANTUBYANINGINIVATEVILALNITUTEUIANALUUAATIA 3 (3-0-6)

IS313  Business Data Communications on Cloud Computing and Networking

o
[

LLu’Jﬁmﬁugmmﬁami%ga WUUTIAD9LATTIBABNTINDT NMTIN9UTBUATDYILABUNILADTTY
g 9 Buwmesidn wlertieareufinmes mulasaduiuaanasietis nMsdaniseIerie wwaRnveITTUY
wuuNsEae MIUszanaNausEansaIngs mﬁmmsmﬁmﬁu%’mga ANFWVDINTUTEUIONALUUAATIA
KUUT188INTUTZINARALUUAAA dIUUTENaUUINISUTTLIANALUUAATIA LLu’ﬂﬁZJLLaSLLU’JVI”N‘UﬁﬁJﬁﬁ
Aatuluiiifeaiuaanid anuUaenfeuuaanIs NINsIdeUsTUUARTIA Uyayseivglunsuseananaiuy
AaNIn lanalunisinausas unumnulunsuszananaluunae

Introduction to data communication, computer network models, Internet, computer
networks, network security, network management, Concepts of Distributed Systems, High Performance
Computing, Information Storage Management, Overview of Cloud Computing, Cloud Computing
Models, Components of Cloud Computing, Emergent Trends and Practices, Cloud Security, Cloud
Monitoring, Artificial Intelligence in Cloud Computing, Career Opportunities and Job Roles in Cloud

Computing

58.319  gshediannsedind 3 (3-0-6)
IS319  Electronic Business

F1sAuneu : aaulaln 54.201

nssuknANUsTIAVITRIgsABiannsetind mmﬁﬁugmlﬁmﬁuhmaﬁjﬁaalﬁﬂmaﬁﬂﬁ wounaAduy
wialulad AnuvasadsuazUsznunstosiuanududiuds nagnsgsiadianvseiindsiudenisnainfivia
wazUszfiumsianisgsiadidnnsedind mseenuuuiivleduazieiesiioluianniunislediiieshlassnisgsia
Biannsedindass

Prerequisite: Have earned credits of 15201

Conceptual frameworks of different types of electronic business, basic concept of electronic
business model, applications, technology, security, and privacy protection issues. Electronic business
strategy together with digital marketing and electronic business management issues, website design

and development tools (WordPress) to implement a real electronic business project.
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2) Fyuanidan
50281 \edesdemsiannduneuiunesdmiudly 3 (3-0-6)
IS281  Tools for End-Users Computing and Development

msldwendwnsinnisgiuteua Wednnsteyasraduszuy sonduasmawhmaiielnneideya
waziaueTsuiiativayunsuiiinu msnausulasmsdadula sufansldvenduifaninwndenly
msmstawldogsmniuazie eaiuueundiniumagsiafiannsadeusedudeyaluunanie fadusld
weunAeduamnsadiniidlanngunsallnsdwivieruusiies (lulaswensd w1ities wey)

Use database management systems to manage systematic data; spreadsheet software for
data analysis and report presentation for operation, planning and decision making; and using software
having a faster and easier development environment for building business applications that can
connect data from many platforms. Applications can be accessed via mobile devices or via the

browser (Microsoft Power Apps).

58.282  mseenuuularUszilluduseUssauiugly 3 (3-0-6)
IS282  User Interface Design and Evaluation

NILUIUNITNTBBNLUUAIURRUTE AU ﬂ’]iLﬁUiﬁ‘Ui?wﬁaHa mﬁmiﬂzﬁt}ﬁ{fﬂml,l,azmu anUnenssy
ANSAUYA LATN138BNUUUITIIAN Nuazndnn1sMseonuUY Mseenuuuiisedldnudundn msvii
FULUU ﬂ’ﬁ@@ﬂLLUUd?Hﬁ@UiSﬁWUﬂiWWﬂﬁU@% maﬁwwﬁmﬁ’ummé’aqms NID0NLUULAYN1TUTLAY N9
UszifludusioUszanuy mansiuazmsnaaeumsldauing msdeansuazmslddsiduny msthgednm
BN

Interface design procedure, data gathering, task and user analysis, information architecture
and conceptual design, design principles and rationales, user-centered design, prototyping, graphical
user interface design, case study on requirements, design and evaluation, interface evaluation,

usability inspection and testing, communication and using findings, software maintenance

5a.361  Unyayrsehvg 3 (3-0-6)
IS361  Artificial Intelligence

UsAUneu : aoulaivn d.201

LLmﬁ@1LLawé’ﬂmiﬁugmﬁmﬁuﬂmiywiz%ﬁ nsUszenaldUyayuseivgludmiutoyaunugsna
MINBUALNIAAIN H0 NTUILIIANANWISITUIR NsIAABUIMUALAZNNSATINYITY N13InSELdaYa

§ v o w v

wealuladuazunaing nagnsnisusulityauseivg dudfguaswumienisaiauimsnntyguseivg
MiagavesdynUsehivg WU N1TIATIEENISENENUINNT Yuuesasygaansiudyausehivg
Prerequisite: Have earned credits of 15201
Concepts and fundamentals of Artificial Intelligence (Al). Applications of Al i.e. core business

data, sales and marketing, media, natural language, content creation and community building. Data,
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technology and people preparation. Al implementation strategy, implications and as a service

approach. The example of Al i.e. churn analysis. Economical perspective of Al.

54.381  ATesilndmsuiau i ukeUnalatuLaswaUndrtuuulnsdnsiiane 3 (3-0-6)
IS381  Web and Mobile Development Tool
Auderuneu: @aaulaivn sa.311

as da = i b‘L

nsiawweundinduuuilete Wneldwsuisanfien Beudnisldindesiiosi 9 wu lefd (IDE), woad

1A (SDK) wazdumuaueidusgrndussuuias auflotuluiiuiam Usuudsdnujauiusiudlduuunesu

AV

wagsrUUdNda Usuusiniswenleawaznisdanisteyatuseundindu iiuanusiiveundndusienisies

a

Fadlasluiedu (asynchronization) m'il,%mﬂsml,l,aﬂwam%’uﬁ’u%gamﬂmmmméﬂ gy waslAnuay
fnsawoundinduuuiiote

Prerequisite: Have earned credits of 15311

Mobile applications develop using emerging frameworks. Learn how to use tools such as IDE,
SDK and version control to systematically and collaboratively work as a development team. User
interaction implementation via forms and gestures. Implement routing and state management in
mobile applications. Speed up mobile applications via asynchronization. Integrate mobile applications
with various data sources. Test, build and deploy mobile applications.
sa.461  uwnUjiitugdunsinseitoyassia 3 (3-0-6)
IS461  Advanced Practice in Business Data Analytics

FyrtaRuneu: doulainn 5a.312

amveaniesiiedmiumsinesiteya wieslouarnuiiiisadesiuiinsgiissia Anug
Rendudeya msdnnisteya msuansdeya nisadrauuudiasemsadia msifisuszansam msBeuiuuuld
AeeU N15FEUIUUUIEERY N1FASIUUUTADAENIINTIVEOU

Prerequisite: Have earned credits of 1S312

Overview of Tools for Data Analytics, Related Analytic Tools and Languages, Data Basics, Data
Manipulation, Data Visualization, Statistical Modeling, Optimization, Unsupervised Learning, Supervised

Learning, Modeling and Validation

2.2.4 39 8NN15USNI589ANNS N15USLNBUNIS LLazw%'wsnnsmwej‘
1 a a [ 1
NANIVINITUIMIINTNYINTUY WY (HR)
1) ¥ BNUIAY
N1.315  AISUSITANNDULNU 3 (3-0-6)

HR315  Managing Compensation and Rewards
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WWIAAUNUIMIBINAYNEVBITFUUNTUTMSAINBULY  MITIATIMIY MIUseiluAau s
dadmeuuny  msdmilasaineiuiey  msdvuadidiegdls  msuimsataRns  ngvsneRed
AREUUNY wazUseiiusiuatafenfunisudmsanauwny

Strategic roles of compensation/rewards systems, job analysis, job evaluation, wage and
salary survey, pay structure, incentive and benefits programs, remuneration law and other relevant

contemporary issues on managing compensation and rewards.

nguiAvImadudusznaunisuasn1sudms (ER)
1) Ay nanvedu
w211 maduiussneunadesdu 3 (3-0-6)
ER211  Introduction to Entrepreneurship
wAnmsdugUseneuns msUssgningquivesmsiduifusznoums BmsBugsRwvsoranngsielul
myeziuazlszdiulonianiegsio msfinwenudululd msesnuuunaeidmnsunIsnune Msdnvi
WNUFINA UagNISHAILNGINY
Concepts of entrepreneurship, theoretical applications of entrepreneurship, a start-up
business or a new business development venture, analysis and evaluation of business opportunities,

feasibility study, business planning design and business plan development.

N3l nsiwAuLuugsiakasmslesgianudullla 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis

Araduneu : @oulaiu w211

N155¢YlaN1an19gsne LLu’Ja(ﬂLLﬁBLﬁ%adﬁaiuﬂﬂiaaﬂLLU‘ULLﬁSW@MU?ﬁULLUUV}’Nﬁﬁﬁf\] NINAFIULAY
Ussiufunuunegsia  msasilesidiunumisiia nszuiumsiinnedinnandululdvesnsiugsiavie
WangsAvlvl msUssdulonanisgsialvl nagnsnmisiFugsialuel eudesestiaduanimundenniely
LLﬁ%u@ﬂ@ﬂﬁﬂ"ﬁ ﬂ’]iaﬁ]ﬂLLUUﬂWiﬁ’]ﬁqiﬁﬁ] LLa%N’miﬂ’]iﬂWﬁﬂ’J‘Uﬂll‘VlNﬁqiﬁf\]

Prerequisite : Have earned credits of ER211

Business opportunity identification, concepts and tools for business model design and
development, testing of business models, implementation and evaluation of business models, process
of feasibility analysis for new venture or business development, assessment of new business
development, new venture strategy, risks on the interplays between external and internal factors, and

business designs and control mechanisms.
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312 MsasassAnaniueiuinn sy 3 (3-0-6)
ER312  Creation of Product Innovation

WA inwe uazanuiBanadalunsasianufnaineassd nsasuinnisunasauel Lagnis
siananfaellal fetneenaduiUssnounadanaie  Weatsduuuundnsamidduinnssy Ifaunso
Wldnmsnausunsiaungsialugsely

Concepts, skill sets, and technical knowledges of creativity, innovation and value creation,

new product development, and technopreneurial skills for the planning of business prototypes for

new business development.

313 nsusgneunsiiiedeny 3 (3-0-6)
ER313  Social Entrepreneurship

FtaRuneu : aaulaivn nu.211

LLmﬁ@ﬂmﬂu@ﬂixﬂaumiLﬁaéﬁﬂu Whmnemshgsiaitedany ngﬂ%wﬁﬂizﬂaummﬁa
dpu sUuULIBIMIUsEneuMsIiladeny Msfsgardiimnuanunsauazninensdmunsusznounsiiledany
Iaﬂ’]ﬁLL@SE}UaiiﬂIUﬂ”ﬁLﬂuéjﬂizﬂaumﬂﬁaﬁjﬂﬂm AMAMIFIANLAZNTUTEIUNANB UL AL

Prerequisite : Have earned credits of ER211

Concepts of social entrepreneurship, goals of conducting social business, motivation of
social entrepreneurs, types of social enterprises, attracting talents and resources for social enterprise,

opportunities and challenges for social entrepreneurship, social value and social return on investment.

NE.A11 NITYIUINITNNNITUTENBUNTS 3 (3-0-6)
ER411  Entrepreneurship Capstone

dsduneu : @euleivn nw311

ﬂ’]iyjiiuﬁﬂ’]iﬂ’)’]uiﬂ’]ﬂﬁ’mﬂ’ﬁﬂigﬂ’e]‘Uﬂ’ﬁ ﬁy’ﬂLLﬁim‘smLLazmﬁLﬂiﬁzﬁiamam\‘iﬁqiﬁa N33R
FukUUNagsiawazaugsia . Myleszinnudulilavigsia nsassiivnunely wagdssauauiu
mhenuneueniiifeites saeasumsiuiiunisUszneuns uasnmshteyadounduliulsgsia

Prerequisite : Have earned credits of ER311

An integration of entrepreneurship concepts starts from opportunity searching and
assessment, prototyping, business plan development, feasibility analysis, internal team building,
coordination with relevant external partners, and running a new venture to obtain feedback for

improvement.

Page | 68



2) 3w aen

nW.422  nsusmswalulad 3 (3-0-6)
ER422  Technology Management

FsAuneu : aaulalann vin.201

WNAANITUTIIALUlal  nsiauszuuNsUTSmAluladlazNsHan  VinwednsunIsuTIg
waluladidlulssnudemensnan warlugsiauims msudmsaann msudmaviddsgunu ssuudn
wanelees MIAnAuLaLITo/Mammandnel waruinnssunsnds nelameFesantnenssugsia/mansiasi

Prerequisite : Have earned credits of HR201

Concepts of technology management, development of technology management processes,
skills for a firm’s technology and production in factories or production lines as well as service
businesses, quality management, supply chain management, supplier system, research and

development, and production innovation especially business/ product architecture.

2.2.5 3 UBNUINISNSUHUANTS
1) JynandeAu

vl 311 melingsiiensdadulamagsia | 3 (3-0-6)
OM311 Business Analytics |

n1sAnwin1sldveya waluladarsauna adadimiunsiasiesndauuianagiiuuunig
adlnmans viefuuulusunsudnsasy Wetaslunisdndulansgsiavesiuimslfedisgnieanazusiug
\demasoungunsTsunsudadu Muuumsuuds fuuutienuy Melnsganinen fuuuianneds ua
nsaesEnIuNTal

Study of using data, information technology, quantitative methods, and mathematical or

computer-based models to help management gain improved insight about their business operations in
order to make better, fact-based decisions. Topics include linear programming models, transportation

models, network models, Markov analysis, inventory models and simulation.

U313 msuiudsauazysunsyuiun1smegsne 3 (3-0-6)
OM313  Business Process Improvement and Transformation

wdadunewaeulaivn u.201

M5ANTIATIZ9 UTUUSS LAZEBNLUUNTEUILNTVNNGIN WinAn wazimadedSililumsiased
poniuUULarUiuUTIszuUnL ansdlafeafundnnin Ussaniniw wazussavBravesssuuau mnugay

! = 1% ~ o vo 1 &4 A o a a a
LUaTsjilJlLﬁEJ ﬂ']iLLﬂ‘fjfg'VﬂL‘W@‘UﬁU‘UEﬂﬂi%U'JUﬂ']{Lu5$UUQ']u ﬂr]{LSUG‘]’JUQ%LW@’JWﬂﬁ%aWﬁﬂqWQWU LLagLﬂﬂu@Iu

NMFAATIINTEUIUNSLUINIINTSUsUTIRAeLiNd ynRTneauazgna1vnssy 4.0
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Prerequisite:Have earned credits of OM201

Study of concepts and tools for analysis, design and improvement of business processes,
concepts of productivity, effectiveness and efficiency of work systems, waste, systematic problem
solving, performance indicators of work processes, process analysis techniques, and business

transformation for Industry 4.0 and digital age.

w314 msuimsiitennnwuazaududanafiRnng 3 (3-0-6)
OM314 Managing for Quality and Operations Excellence

FraRunow:  aaulaivn ul.201

MsfnwuuaAn edesile uazwedaiesdlugaududamafians ﬁgﬂul,%q@mmw ANEINITO
Tunrsadnenls LLamamé'fﬁuﬁuaﬂﬂﬁﬁﬂLﬁuqiﬁﬁ] lAEATOUARY MENNITAMATN UINTFIUTEUUNITUINIS
AN ﬂ’ﬁ’e]E]ﬂLL‘U‘UENﬁﬂiLLazix‘UU\‘ﬁuljﬂNa?‘zﬁm‘l/légﬁ N159ONLUUHERANIAMAIN T193A LA NLATAIL
Hudeysufuanns mimsuszendliiniesiioneadii osdnsuienisBoud wasunufuafiameafoansiu
mudsTuesgIie

Prerequisite: Have earned credits of OM201

Study of concepts, tools and techniques to gear up operations excellence in terms of quality,
profitability and business sustainability. Topics include principles of quality, standard of quality
management system, design of organization and high performance work system, design for quality and

product excellence, quality and operations excellence awards, applications of statistical tools and

methods, learning organization, as well as operational best practices and business sustainability.

U315 NIsNEINTaINIegIne 3 (3-0-6)
OM315 Business Forecasting

FtaRunowaaulaivn wu.204

Anwimanendeyaniagsnannednisdagduuazyssendldnumaiianisneinsallaglusunsy
difaguilommensalounaniiundede Thiefisounsoungquis MsnumuvdnadaniAsates anudidgues
NINEINTAIDAINTIUNIWING N1GIND NTLUIUNITNEINTA! INATANITNYINTAMUUA o bk weiaosy
ﬁ'ﬂLQSSLﬂgauﬁﬂ'%agﬂd’NﬁﬂﬁﬁﬂLL‘U‘LJL’SﬂI‘lJLuuL“?IEJaﬁ’JLLU‘UﬂﬂﬂEJEJEJEJ'Nd”IEJLLﬁ&ﬁﬂ@ﬂ@ﬂLL‘UUWﬂqﬂm WAtALYN
periUsznoumeiavestonuaziauiy uavimadasiunane1nsal

Prerequisite: Have earned credits of BA204

Study of analyzing historical business data and applying computer-based quantitative
forecasting techniques to achieve reliable forecast of the future. Topics cover the review of relevant
statistical concepts, the important role of forecasting in business functions, the forecasting process, the

studies of several forecasting techniques such as naive, moving averages, exponential smoothing,
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simple and multiple linear regression, time series decomposition, Box-Jenkin, and combining

techniques.

vl.316  MISUIMISNINITUINNG 3 (3-0-6)
OM316 Service Operations Management

FdsAuneuaaulaiv ul.201

NS ANNANYILANIEYBIRINITUSMITUANAIINNTHER N15IIUNLUAYDDNLUUNTEUIUNS
WiuIn1s uwagn1suImsianisuinisegeiiusednsam siudie AnusulaveusedinLuAz 35N Vey
usmslagnisfineidumsyssendnannis AuAanisusmaainvateUssinmiau Aan1s3uems 1se
amouns Tsausu Tsmeuia ssiadeans msvuds Wudu

Prerequisite: Have earned credits of OM201

Study of distinctive characteristics of ‘service’, the strategic planning for service business,
service process design, and effective service operations will be discussed. Applications of concepts in

several types of service such as restaurants, movie theaters, hotels, hospitals, communication, and

transportation, social responsibility and service provider’s ethics will be introduced.

U413 NISIANILEENAENSNISUIINT QU 3 (3-0-6)
OM413  Procurement and Supply Chain Management Strategy

wtedunew: aeulaivn uu.201

Anwinszurumsiam waznagndnsuimsitgumuilefindnanuanansalunisud sfuvesosdns
Tngiseuinszuumslunisdam msdadendvie NMsuimsdyy N133nn15ANUTALES ORI PO st
Aerdestun1sdam nmsuimsannudenis mw%mﬁunu WMATANITLA9199T09 NTILATIERLazU 21U
Av1e N1sling e nudlun1suinisnsdam MsuIMsANUETUSAUAA1 N13UIVNSIHUNIU MIBLUIARAT
WU SCOR waw GSCF msdavsgdulanuarnsdamuvudatiu

Prerequisite: Have earned credits of OM201

Study of procurement management process and supply chain management strategy to
enhance competitive advantage. Topics include purchase order cycle/process, supplier development,
contract management, conflict resolution, procurement KPIs, demand management, cost reduction,
negotiation techniques, supplier performance analysis and management, games theory in

procurement, supplier relationship management, supply chain management models such as SCOR and

GSCF, global sourcing and sustainability in procurement.
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U414 AsUTSiATIATg 3 (3-0-6)
OM414  Project Management

AsAuneu: @eulaiun wu.401

miﬁﬂmm&lmauazmmﬁﬁLfluiuﬂﬂiu"?mﬂﬂiﬂmi 2199573391 9841ATINT NITINHULAZAIUAY
Tassnsniudanadalun1snuudanar nmsdavisudssana mslansnens miU'ﬁzLﬁummé’mqwémaLLaz
HANTENUDILATING NTIALATIASI9D9ANT mﬁﬁmﬁaﬂqﬂﬂa nsUszdfiuaudss nstfufnauuay
Uszanuaulassns nasnaulsziiufiaeing 1 lngldlassnsiiflegaidunsysannisious

Prerequisite : Have earned credits of BA401

Study of rationale and necessity in managing project including project life cycle, project
planning and control in several dimensions. Techniques such as activity and time scheduling, budget
estimation, resource allocation, outcomes and impact evaluation, organization structure, project staff
selection, risks assessment, project monitoring and coordinating, and other special issues will be

focused. A real world project will be assigned to integrate knowledge for class work.

2. 3vaen

w321 mengiitonsindulaniegifae 2 3 (3-0-6)
OM321  Business Analytics I

FtaRunow: aouleinn ul.311

nsnwmadiamsiengideyaidsuina msliiedesdledesinalumsinneideyaiietasly
mssindulaliegraduszuuwasivszdnsnmnisuszendldveiiansinssideyaludeUsunadunisuideym
n19g3Aa Fdeidnwiazifeadestulusunsumsadamanding q UnAnwiazilenalunisldnoufiunes
gowsiuaslumsuitymiunsdAnymsgsiardeussnoude Wsunsudadu TWsunsudaduiidpoudu
iy Wsknsutlmvine ngeiuainissenss 115U3mslasinis nMsiesiginsdeduls ngefnu uag
TUSMNTUTINATNS

Prerequisite: Have earned credits of OM311

Study of various data analysis techniques, tools for quantitative analysis to help make
decision systematically and efficiently, applying quantitative analysis techniques to solve business
problem, mathematical modeling, and using computer software to solve business problems via
business case studies. Topics include linear programming, integer linear programming, goal
programming, queuing theory, project management, decision analysis, game theory, and dynamic

programming.
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vU.324 msdanismaluladuazuinngsy 3 (3-0-6)
OM324 Technology and Innovation Management

Ftaruneuasulaiv vl.201

mMsfnwAnuasnguiiineadesiumsiansmeluladuazuinnssilumainagnévesesdns lng
mamqu&guwiszmdaéwLLmﬁm (Fuzzy-front End) aufiansfinnuanagns (Strategy Execution) tn@nwiagla
Seudwallalagdseng quufanssunguuarduundeUinis wWu nsguIuns Design Thinking (Stanford
d.school) 3511598 nWLU U Human-Centred Innovation Workshop (UTokyo i.school) wa ¥ Strategic
Roadmapping (Cambridge IfM)

Prerequisite: Have earned credits of OM201

Study of basic concepts and theories in technology and innovation management to enable
the organization’s strategic destinations, covering stages from fuzzy front-end to strategy execution.
This course aims to provide students with different schools of thought, approaches, and techniques on
innovative idea generation through group discussions and workshops such as Design Thinking (Stanford
d.school), Human-Centred Innovation Workshop Design (UTokyo i.school), and Strategic Roadmapping

(Cambridge IfM).

U421 TBnsinsesideyarunnlngniegsna 3 (3-0-6)
OM421 Big Data and Business Analytics

ndsduneu: aeuldivn ul.311

mMsAnudnunizresteyaruialnginigsieruiiinsinst Wivsneiedosnsfnuiuuamad
gafvarannsnaisyadilasnislidoyaruialgfiofiunruausolunisudstuniegsie tnedemasdy
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maUszandldisnslinseikazianssulunsieseitgmiietluguadsa wdenfnwiuseneuluie 1wy
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n1sasenseukAndmiuIsiiaseviveyarunlvg msa%’mﬂamimmﬂ%mﬂiuia@LLagm%qzﬁa’Lumi
Apsesiluguiuusing g sadsdassouiiussgndlideyaninningsio

Prerequisite: Have earned credits of OM311

Study of the nature of big data and business analytics, and a practical toolkit on how to
perform big data analysis. The aim is to discover different ways to generate business value from big
data sets for the purpose of increasing competitiveness in the business context, applying an analytical
process that covers all activities from problem formulation to business outcomes. Topics include
conceptual framework for business and Big Data analytics, value generation from new technologies,

methods and tools for visual analytics, text analytics and predictive analytics, as well as project on the

business data set.
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U422 N1591889EnUN1SaInIegIna 3 (3-0-6)
OM422 Business Simulation
wdsduneu: doulaivn wu.204
Anwmanns Uselowd uwasdssinnuesnssiaesaniunisel sumeumsldiuuusiassaniunisel
diotheduimsdadulalditumelfeisliuiueurestiaderng 4 FBusufaila niafudeya mmageuzUuuy
nswankasamguidmiutadedndritaliuiuueu msiauduuuiaedaslilusunsuneuiiumnes
N13ATIVABUANIUYNABIVDIFIUUY MPAATIEILazLUIAMETNENHAENSTLE n3nTIadeuAa wdede
Youimuy MyUszendldnisdiassaniunisallusiiusing 4 817 nisdedulaaimu msiwuindadueilud n1s
USUUTINTLUIUNITHEARBLUINIT N1SUTNISLIATINIG NITUINITVBIAIARY N15IANTTIERUNIULazaeTafnd
181
Prerequisite: Have earned credits of BA204
Study of concepts, benefits, and types of simulation. Steps of using simulation models for
helping managers make better decisions under uncertainties. Monte Carlo Method. Data collection.
Goodness of fit tests for input distributions. Developing simulation models using computer programs.
Model verification. Analyzing and Interpreting simulation results. Model validation. Applications
includes investment’ s decision making, product development, production and service process
improvement, project management, inventory management, supply chain management, and logistics

etc.

01425 nMswennsaMsEIiaTuge 3 (3-0-6)
OM425 Advanced Business Forecasting

F1sAunew: @eulaivn ul.316

AnwiiBmamensaldmiuteyanisssianimuduteudanaziinaings Tnsiawizlunsdlvestoyase
Famisetu vesetalus Bamensalfeyaludnvaznguessdndug Bmsmensalludnuazyesni
u'mLﬂuﬁ%Lﬁmmmsaﬂuamﬂms&u logistic regression 3'§ﬂﬁwmﬂsﬂjﬂ§uqﬁuﬂlﬁud non-linear and
dynamic regressions, seasonal ARIMA-type forecasting models, state space models for exponential
smoothing kag neural network models TUsunsuABURIWMOIANTUNITHYINTAL R Way RStudio

Prerequisite: Have earned credits of OM316

Study of forecasting models for more complicated and dynamic business time series;
especially, weekly, daily, and sub-daily data. Forecasting models for hierarchical or grouped time
series. Forecasting models for probability of an event happening such as logistic regression. More
advanced forecasting models such as non-linear and dynamic regressions, seasonal ARIMA-type

forecasting models, state space models for exponential smoothing, and neural network models. R and

R-Studio programs for forecasting.
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2.2.6 AvNUIMNIFINATNIUTEINA ladafnduaznisuuds
NFUUINTTINTENIUTEINA (International Business)
1) JuwanUsAu
§5.211 AN MKINRBNVBITINATENINUTENA 3 (3-0-6)
IB211 Global Environment of International Business
anmundouiddnesnsusznaugsfaseineUsema 1wy nsruunslaniAta
NSTIUNFUMNAATEFAITUUUUAN qaNNIIARENMN9EIA TAILETIN 115118 NANTEVIUVBIANTNLIAREY 5B
nsUsEnaugsRvseninssemAlfmunmsiiddyuesgsiasevinadssma Tmunnsesdnsfuaymsamy
igwﬂ’mﬂi%LWﬂLLﬁ%WQHﬁﬁLﬁIS’J%@ﬂ ‘UWUW]LLazwaﬂiwumﬂmiamu%w%@’w%}m&mﬁ
The global environments of international business, including the globalization process, regional
economic cooperation, social, cultural, and political environments. Evolutions of international
business, international trade and foreign direct investment. Key theories in international business.

Roles and impacts of multinational enterprises.

2) 3vaen
59.321 N3ALIUAIIIUNIAITENINUIENA 3 (3-0-6)
IB321 International Trade Operations
waninaet wnsuiRdmsumsdniiugsianismseninaseing nszuiums msdnd sudeude
Ut 9 mafumsmsevinalseme snesmswazileuiosn q Admuslaessuialvenaizua
AsUszna TeufuRanalunnanismseninalseme
Criteria and guidelines for international trade operations, import and export procedures,

rules and regulations of international trade, Thai and international policies on international trade.

59.433  Uszhuneasesssulunsaniiugsia 3 (3-0-6)
IB433  Ethical Issues in Business
Wosyailunsiuiugsio madndulavesiuims Ussiiumeaiesssuienuninisdaduls wun
nansUfiRneiuatessaluesding unumvssgsialudeny nansenuvesnisauiugsne gidulddnide
Business ethics, executive decision makings, ethical dilemma, organization guidelines on

ethical issues, roles of business in society, consequences of doing business, stakeholders

N§uN15vUEs (International Transport)
1) ¥ oNUIAY
95211  ANSYUAITTUINIUSENALUDIAU 3 (3-0-6)

T211 Introduction to International Transport
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BIAUTENOUTBINIIATEN U TENALGTNITANINL LTI AT N YL QNAMNTINNTVUES
duAmanela 1Asaa39eAnsuTEnIuds unuInveeUsEnauianisgsnanisuuds MunuruddumUssan
#1199 UNUMYBISERegnamMNTIUNNTIUEY nanuagIsnsuuRnuvesuTEnvUds nsdavinenatstennas
Aty miﬁuudwial,ﬂawmagml,w 130 Useiudemmeia ladafnd Llonansn1svuss seuunIsvueny
naonaugUnsallilunsvusedud

The elements of international trade and commercial shipping, the structures and
characteristics of the shipping industry, organizational structures of a transport company, role of the
intermediate persons or freight forwarders in the shipping business, the role of government as a policy
maker, principles and practices of transport companies, contract, the multimodal transport concept,

ports, marine insurance, logistics, transport document, equipment and cargo-handling system.

2) 3y uden
93.361  nsUseiufemmelawayn1suimsninudes 3 (3-0-6)
[T361  Marine Insurance and Risk Management
JsAuneu : aeulainn 15.211
BsuFoR nginasilaeii 9 U vesngrnemsussiudy niusssilszdussmamsiaatulves
Lloyds, Institute Clause dn¥ushAuduazsaude nnasiiuduiifntunluszerndadoulunisdunsos
naonIuMsUsziliukaznsvaldrdemesevinegduan wazidlandnnisudmsanudes
Prerequisites : Have earned credits of 1T211
General rules and regulations of insurance law, new Lloyds, Institute Clause of marine
insurance policy for goods and vessels — additional rules after the coverage period - and measure of

indemnity between the counterparts. Understanding the principle of risk management.

2.2.7 3 uangsnaadensuning
1) FvuandsAu

50.211 gsfvedavsunindidosdu 3 (3-0-6)
RB211 Introduction to Real Estate Business

mé’ﬂmiﬁwqiﬁaaé’am%w%’ws‘]Lﬁ”aqéfu 1ATIERlATEY MIRa1AWIEniINTUIMIINISUSEEUTIAN
A ngrne Msasu wazn1siunsdndulanaenaum ez inassiiau msnsadeviiuonaisans
LazanIMWINdeNsn o MAerdestugsiaedmzuning

Basic principles, project analysis, brokerage, management, valuation, tax, law, investment and
finance. Related to the real estate industry as well as subdivision development, surveying land, legal

documents and environments.
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50.312 msUszidiusimedemsunsng 3 (3-0-6)
RB312 Real Estate Valuation
FUsdunieu : aeuldiv 59.212
Mé’ﬂﬁ@qé{uﬁmﬁ’uyjam fquszasd nszUIUNIMENNITLALIBNTUTEUTIMe M TuNTNSR

ATOUAgUNNTUTEHIuaa a8 InqUIEasd 1Y YaA1na1aiean1geuy Msenannindauseiu yae

1%
g

taduune yaruiu oo Tnguszasdiadug safed nuinsgdnuasiinulaun ornsaniuiisus
ngvaneuazdadvdug MAvades ilethsnysziiuyarmedmiuming

Prerequisite : Have earned credits of RB212

Principles on real estate valuation process and methodologies that are suitable for all
valuation purposes such as market value for market transaction purposes and for financial loan
collateral, forced sales, compulsory acquisition or other special purposes. Title deed, construction, law
and regulations or any other related factors analysis to real estate value are also included in the

subject.

§9.313 N15RU NMIAWU UAENALNEIINIOFWTUNTNE 3 (3-0-6)
RB313 Real Estate Finance, Investment and Business Strategy

wTeduneu : @auleivn n4.201

nssatvang Wusia LLaz‘i‘Smﬂumiamu W%@Mﬁﬂﬂﬂimaﬂaqwﬁfﬁhq ﬂﬁﬂiaUﬂqummmedﬂﬁ
flugshemnuedmiuning wWuilhu fegerde ermsdtinau quinisin Tsausy 1as Aynduvesns
Y5379 WU NMTIFUILININITRAIN MIALRLANLLEDS NTa1eqaiiu wagnagnsau axdesduiusiy
NTIATIZINNITRY UATANTUTVDIUTENNIDOIANT

Prerequisite : Have earned credits of FN201
Goal, Mission, process and strategies in developing a real estate business project, for instance land,
residential, office building, shopping center and hotels etc. All aspects of the business component i.e
project positioning, risk management, product differentiation and other strategies must be consistent

with the financial analysis and company/organization status.

50.414 NFUTMININGFU 3 (3-0-6)
RB414 Property Management

wtdunou : @auldivn 59.211

ANBAZLAZNITINUAY NTUSITNTNdAduTdagig ¢ 1wu a1asdinuasulailiden ewisnuum
uazilogende deugnainnssuiiasiziininvesIngay fuims wazdidn dnvaznisdmindaunmsiasn

FDIDINTAUDTIBNUNRBAIUNTIATIEHAUTElEvdgegalunsUTMIMInddu
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Prerequisite: Have earned credits of RB211

Strategies and the how-to in managing real estate businesses such as office buildings,
condominiums, apartments and other residential buildings as well as industrial compounds. Analyze
aspects concerning the landlord, managers and lessees. Analyze leasing types, negotiation skills and

the conduct of reports in order to achieve highest and best use of the property.

50.415 mybnszianululdldssfaedmiuming 3 (3-0-6)
RB415 Real Estate Business Feasibility Studies

dsfunou : aeuldiv 59.212

enudululdlugsfaedwmnsuning Uszianane gnssuaunisfinwenudululdnansenuanuduly
1ludnusing quaztiadeiagdeniunfinnsunsmeasiugUasdiazguniunasinisdadulanisainaziy
F15UT8918 SnTmanauLny waznsUszfiuazulasainsang q Geenudululd

Prerequisite: Have earned credits of RB212

The fusibilities of real estate businesses and their process as well as the their impacts.
Influential factors in the demand and supply forecast, income and expense forecast, rate of return and

their evaluation analysis are also included.

3. AW WLNVANGAS

3.1 3y nann1sUnyd

w311 msdgydtunans 1 3 (3-0-6)
AC311 Intermediate Accounting 1

FwTeduneu aeulaivn uw.201

nIDULLAANA T UMITIBUNINISEY 1dnn1s WURTRNeSyTiAeatuauming uilduszesdu way
Ussanaunisuiiau masuunUssaon mssuiments msfayarideiuisonis myinyarniendinisiud
578115 MIANTUITIENS ﬂ’]iLLﬁmﬁEJﬂ’]iLLﬁ%ﬂﬁLﬂﬂLNEJ%E];IUENLﬁﬂ?ﬁuauwgﬁ/\lFjLLa81/15?1‘14%’]&&1"1&@'@83’18?113
AINAUINTFIUNITINIUNNNITRY WANITANIENRITOUTEULIAITIEIU

Prerequisite: Have earned credits of AC201

Conceptual framework for financial reporting; Principles and accounting treatments for assets,
short-term liabilities and provisions; classification, recognition, initial measurement, subsequent
measurement, , de-recognition, presentation and disclosure of assets and the above liabilities in

accordance with Thai Financial Reporting Standards; events after reporting date.
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vr.312 m3Unyitunans 2 3 (3-0-6)
AC312 Intermediate Accounting 2

Judsuneu deulaivn uw.201

nsdaddmsuniaussozen duaga dnvesiionu s1ule mMswasuuvamsdyluaznisudly
Toranan Mlsderiu Nsiavinsunseualuan nMsiauesunsRukarNTUnmetoyalusun iy

Prerequisite: Have earned credits of AC201

Accounting for long-term liabilities, leases, shareholders’ equity, revenue, accounting changes
and error corrections, earnings per share; Preparation of statement of cash flows, financial statement

presentation and disclosure.

U%.317 miu%mimmLﬁaaaﬂﬁﬂiLLazmiﬂ’m@mmﬂiu 3 (3-0-6)
AC317 Enterprise Risk Management and Internal Control

tduneu : @aulaivn uv.312

wnnAeTlUlaresdUszneuiiumsauuneluasLnAnYes COSO LLuammﬁﬂﬁugmﬁuaq
nsasIvgeunelu ﬂ’]i‘U%‘Wﬁﬁ’J’]ﬂJLaﬁlﬂﬂbﬁﬂgﬂ@ﬂﬁﬂi ﬂi%U?Hﬂ’]iU%W’Iiﬂ’J’]ML%SQ wﬁwﬁuazmm%ﬁmawmé
maf\laaumstuLLa3Q’UﬁﬁamuL?‘imﬁ’umiﬂ%mimmL?ﬂlm Ty ANNIURAYE UYBIMEILATIVADY
ﬂ?ﬂiﬂLLﬁW’]UU%Vﬁiﬂ’J’]ﬂJLgﬂﬂﬁi@ﬂmzﬂiﬁlm’ﬁﬁﬁ’mﬁ@U ﬂmgﬂiimﬂ’ﬁU%‘Mqiﬂ’J’]MLgﬂﬂ wareIAUsENBaUNTS
ﬁwﬁuguaﬁamzﬁﬁ

Prerequisite: Have earned credits of AC312

Basic concept and components of COSO internal control; Basic concepts of internal audit;
Enterprise Risk Management (ERM); Risk management process; Duties and responsibilities of internal
auditors and risk management officers, Duties and responsibilities of internal audit function and risk
management function to audit committee and risk management committee; and Components of good

corporate governance.

v9.331 nMstyBiiterusuinveseduindentazdn 3 (3-0-6)
AC331 Accounting for Environmental and Social Responsibility

Fwdsduneu: aeulaivn uv.201

nseULANMTRIegdidy mnufulnveutesnagIRaTiiiedundeuuardiny nansenUTeay
yesmsUsEnevsInaidnenineInssssuAlasAuinden nizuaunsiansasnnden nssauTa Tudin
uardianzideyanelfuasiunuiliisndestuianadounmsinhmenunsdanisiuanden sasianisdamii
enumMITRLLiieaudy

Prerequisite: Have earned credits of AC201

Sustainable development concepts, corporate environmental and social responsibility;

negative impacts of business activities on the environment and natural resources; environmental
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management process; identification, collection, and analysis of environment-related costs and earnings

information; environmental reporting, and sustainability reporting.

U411 MvnyBiugs 1 3 (3-0-6)
AC411 Advanced Accounting 1

1sAuneu : aaulaiv Ur.311 uay Uv.312

st @dmiumsTngsia nsUgddwmiutuamuluuseniiutaznssiud wasuienges N3yl
dwsvdnldidslunissiunisnu msdariuarnsiiauesunsdusi mavaddmiunenmsiiduiuem
aUszma mMswdasisunsiu madiawedeyaieriudnldidelufanisdu wasdimnusiduay

Prerequisite: Have earned credits of AC311 and AC312

Accounting for Business Combinations; Accounting for investments in associates, joint venture,
and subsidiaries; Accounting for joint arrangement; Preparation of consolidated financial statements;
Accounting for foreign currency transactions; Translation of foreign currency financial statements;

Disclosure of interests in other entities and operating segments.

Uw.412 MavnyTdugs 2 3 (3-0-6)
AC412 Advanced Accounting 2

Fwdsduneu : aaulein U311 uay Uv.312

nstyddmiuneldnndyaniidugndnlunainvanssuiuureanisinmsield mstnyddmsy
Lﬂ%‘ladﬁamﬂmiﬁu%ﬂsmmﬁmﬂizLm/lswmiLLazmﬁwamaum%’wET‘WNmiﬁuLLawﬁaumqmsﬁu N1599
Uzt n e lUsduNIngn19n1ku mi%luiﬁEJﬂ’]iLLagﬂ”liLaﬂ%JUii’]Umi"UE]ﬁu%%WEji/l’lﬂﬂ’liﬁuLLax
wilAuynansiu MakesAAuningnien1siy suiusuazmsdidestuaudes uazanuunnesening
wilAumsnsdusazdiuvendines matiafdmiunausslevivomingy M5 InyaARsITH Wagnsiaiuy
foyafiivates

Prerequisite: Have earned credits of AC311 and AC312

Accounting for revenue from contracts with customers in various revenue-generating forms;
Accounting for financial instruments including classification and measurement of financial assets and
liabilities, reclassification of financial assets, recognition and derecognition of financial assets and
liabilities, impairment of financial assets, derivatives and hedge accounting and distinction between

financial liability and equity; Accounting for employee benefits, fair value measurement, and related

disclosures.
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3.2 3V INANNVDIAUSNINVIAEATHAZNITU Y
wu.321  nshiduSnwmnsgsialagldnsaldnu 3 (3-0-6)
BA321 Consulting Practices using Case Study

=

A1sAuneu : dnAnwpandseransuayn Uyl
UszendlinsouninAnnegsia Mkuunegsia sukuunsaseselanmegsia nsiawilassasnely
nmslimUsner Consulting framework nsuAlangdamnsdldnen nmsiesizsanulaussuludenis
wistu Mylesgianunisaluazanzmudady Msszylymmnegsia anwnmelueunanvesgsia
NYIUINTTOIAANNILUMUNITRY AUNITAaIR AMUTyT MUNITUSNIIANITNTEUIUNST ATUNTTUITIS
damamsnensyama Wudu nsdawseuauzdl Ussnan1sniensiu inveanududeandnmiegsia
oun nstauerau vnwelunisuimsdanisian inwelunmsviauiuiia vinveanududun Jusiu
Prerequisite : Thammasat Business School
An application of business concept. Business Model and Revenue Model. Consulting
framework development. Case cracking. Competitive advantage analysis. Situational analysis and
Competitive landscape. Business problems identification. Future challenges of the business.
Integration of multidisciplinary business area including Finance, Marketing, Accounting, Organization

Management, Human Resource Management, etc. Formulation of recommendation. Financial Model.

Business professional skills including presentation, time management, teamwork, leadership, etc.

WU.322 NMIANUTIAA 3 @Anaulsitfesndn 135 Halusdenianisiing)
BA322 Business Internship
dsAUneU: UnAnwIAMENIATEAIERILAZNITUYT
Uszgndldaudvnamstyduaznmsuimsgsietild@nuunldlunshanlusdnsssia niaeau
MA3g YEeesAnsdug dmsumssiiunisazegnelinsquatinfuseritsrasmdvemansuagnstnyTuas

¥

AUSMIVDI09ANTTIND MIBNUNATT 13089ANTRUY AReRTEeEIatinIu Tagdl N1sanasveuLn Mg

AMUSURATDU MADNIUTLULLIAT WALAaNLNAINIUNISUSEIUNATITALIU DEN9LADEN9NNY Aatl

1. AnUjiRauiuesdnsgsia mhenunasy viseednsdus lddesndt 135 Fluaseniansfine

2. fnanudslszang wieTeau lasiinsussuainenansdluanzwdvemansiazn1siy® wisln
Hidenvgneueniidiusiuse vie

3. imsthdgyrseriteainneueniiunly W3ensUJURTEN wazlinnslasanudiausiasasy
Useilu

Prerequisite: Thammasat Business School

Apply the knowledge acquired in accounting and business management to the real-world work

in the business organization, government agencies or other organizations.
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Thammasat Business School and Executives of the business organization, government agencies
or other organizations will supervise the students during the internship period. The scope of work,
duties and responsibilities, the length of internship period and evaluation criteria are specified and
agreed upon one of these conditions:

1. Internship with no less than 135 working hours per semester or;

2. Producing empirical evidence/report, which evaluated by TBS faculties/external experts or;

3. Completing/presenting a project that solve practical/real-world business problem.

Wu.331 Iamamqqiﬁﬂuﬂizmmﬁﬂu 3 (2-2-5)
BA331 Business Opportunities in Japan

Anuiaussnndedinunasdegsna ssaudeumigsia aaunisaiinlunsgsie waglonanisgsia
Tutssmaditu sastanmageuusnduiludgiu

Study social and business cultures, business customs, common business situations, and

business opportunities in Japan. Company visits in Japan are incorporated in the course.

nu.332 Tonanegsnalulsemaluy 3 (2-2-5)
BA332 Business Opportunities in China

Anuiausssndedinunazdegaia sssudeumagsia aaunsaiinlunsgsie waglenanisgsia
Tutssinadu saiamagauuisnduiluiu

Study social and business cultures, business customs, common business situations, and

business opportunities in China. Company visits in China are incorporated in the course.

nu.333 lanamsgsnatulseinadenlus 3 (2-2-5)
BA333 Business Opportunities in Singapore

A iaussnndedinunasdegsna ssaudeumagsia aounisaiinlunisgsie waglenanisgsia
Tulssimeanlus austsnsgeuuisnduiludenlus

Study social and business cultures, business customs, common business situations, and
business opportunities in Singapore. Company Vvisits in Singapore are incorporated in the course.
wu.334 Tomaniegsialugiinin CLMV 3 (2-2-5)
BA334 Business Opportunities in CLMV

Anwninnssaddinunasidgsie ssaudeumigsie anumsaiialunsssia uazlenanisgsna
Tuvssmendane CLMV (fuwen 17 wal wagdeaunm) sauiannsgauuidnduiilugliang LMy

Study social and business cultures, business customs, common business situations, and
business opportunities in CLMV region (i.e., Cambodia Laos Myanmar Vietnam). Company visits in CLMV

region are incorporated in the course.
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wu.335 Temavsgsialudsamelng @miuindnyiuanivasuanmeussmaniibg) 3 (2-2-5)
BA335 Business Opportunities in Thailand

Anuiaussnndedinunasdegsna ssaufeumigsia aaunisalinlunsgsie waglenianisgsia
Tutszmalne satanmsgauuisniuilulng

(Only exchange students are permitted.)

Study social and business cultures, business customs, common business situations, and

business opportunities in Thailand. Company visits in Thailand are incorporated in the course.

WU.336 IamamqﬁjﬁﬂuﬂizLMﬂﬁﬁmum 1 3 (2-2-5)
BA336 Business Opportunities in Selected Country |

a =

AN InuETIUTIEIALLaEITIgINa 5TTRlleNnegIRa anunsalitlun1egsia warlentaniegsia

9

[
)

Tudseimanivun 1 IunIn1sgauussntuiluiidivun 1
Study social and business cultures, business customs, common business situations, and
business opportunities in Selected Country I. Company visits in in Selected Country | are incorporated

in the course.

wu.337 Temavnagsialulsemediimua 2 3 (2-2-5)
BA337 Business Opportunities in Selected Country |I

Anuiaussnndedinunandegsia ssaudeumagsia aounisaiinlunisgsie waglonanisgsia
Tulssmediranun 2 susisnsgeuuisndudiludidinue 2

Study social and business cultures, business customs and common business situations, and
business opportunities in Selected Country Il. Company visits in in Selected Country Il are incorporated

in the course.

WU.338 NNIIANTTINAUUTUANG 3 (2-2-5)
BA338 Luxury Brand Management
ﬁm«maaﬁﬂizﬂauﬁugmmqmmmmmﬁw’hLLazU%mstsuﬁwgﬁﬁUis?m%ma ANWYULYDINITUUS
dunanveInanLUTUAng edesdlenaziinueidndulunsiannnagyémamsnaiadmivauduazuing
WUTUANS
Study the basic elements of effective marketing of luxury goods and services, the
characteristics of different segments of the luxury market, tools and skills necessary to develop

marketing strategies for luxury goods and services.
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WU.339 teiilAy N19UMITgIna 1 3 (3-0-6)
BA339 Special Topics in Business Administration 1

(% Ly

S wnAa #dnns we3eslaaniy winnssy wuildnndAguaziamuinisiuiiuiaula 4
NEITINATUUTITTING LioimunseuuirdkasiasuauAniiuinAnwlunisiauluewas
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.340 FteiilAy N19UTIITINa 2 3 (3-0-6)
BA340 Special Topics in Business Administration 2

[y [y

S LnAa 1dnn1s weIesloaniy winnssy wwildunddguaziauinisinanuiaulan
NEITINAIUUIITTIN LiosimunseuirdkasiasumuAniiuinAnwlunisiaulueuas
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.341 FteiiAy N19UTIIEINa 3 1.5 (1.5-0-3)
BA341 Special Topics in Business Administration 3
VS wufin wénnis wndedilaiarng uinnssy wnlduiidduariamnnisinafiinaulad
Rerteameiuuimsgsia Weiannnssuiwimilasiaiunudnliiuindnwlunmshandlusuen
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.342 Midetivey N19UTN153INT 4 1.5 (1.5-0-3)
BA342 Special Topics in Business Administration 4

[y [

U971 wuafn 1dnn13 tsesdiomniy winnssy wualuundAglazimuinisivaniiaulan
NeIToIMNUUTIIEINT ieiRuINszuIwRdlazEsuANNArliiutnAnwlunsinulusuian
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.343 deiiay NaUIMISgIRg 5 1.5 (1.5-0-3)
BA343 Special Topics in Business Administration 5

S wnAa #dnns wwIeslloaniy winns wwildundAguaziauinsiuiiuiaulanineites

IPNUUIMNEING WaimunszuIuiAlkazEsuanuAnlitiulndnylunisiaulusuieg
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Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.344  vidafiiAy NNIUTINTEINg 6% 1.5 (1.5-0-3)
BA344 Special Topics in Business Administration 6

VS wwidia ndnms wesdlowmne uinnssy wunliufidfasasimunisiliiviaulefiiesdes
MasuUImsssia WewmunszuuimitasiasuanuAslsifuinAnwlunsviaulueunan

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

NU.345  MSUUedunegInaseAuIF* 3 (0-3-6)
BA345  National Business Competitions

v A

FuUsRuneu: TNANYIAMENIATFEANS LAY NISUT

<

1%
o £

dhimmsutsiunagldsunstannnsutsiumnsgsiassiund el dondulununmst was 165
oyiRTnanenssunaileuleunnudiarnslimhefnsiu

Prerequisite: Thammasat Business School students

Participated and awarded in a business-related competition at a national level. Approval
from the committee of course accreditation is needed in accordance with the criteria set by the

committee.

NU.346  NSudadumegsivseauuunna* 6 (0-6-12)
BA346  International Business Competitions

@

FuUsruneu: TnAnwAMENNATEFERSLarN1SUT

]

o
[ 17

Wrmnsudeiunaglasunstannmsudedusesununend vl deadulummnast uay 165y
oyiRTnangnssunafisuleumnuiuasnislimiefnidy

Prerequisite: Thammasat Business School students

Participated and awarded in a business-related competition at an international level.
Approval from the committee of course accreditation is needed in accordance with the criteria set by

the committee.

WU.347 @nsnen 1% 3 (0-3-6)
BA347 Start-up 1
AdAuneU: tnAnwAMzNIATEAIEnILaZNTUYT

33UFINEAVEN Lazaunsaszaunu wislasuseianuanstisnnudisalunssisugsiaiu visl

soululumunae wagldsuaudRnnauenssunisifisulouninuduasnislimilefnmiby
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Prerequisite: Thammasat Business School students
Initiate and raise funds in start-up business or awarded in a start-up-related competition.
Approval from the committee of course accreditation is needed in accordance with the criteria set by

the committee.

WU.348  @nNSw 2% 6 (0-6-12)
BA348  Start-up2

FUsRUneu: dnfinwinmuznidiremaniaznsUyd

3Fugshvamiman waranunsoszasmu viieldsuneailuansdsaudiSalumsiisugsiadu el
Foadulumunnast werldSuoudfnnanenssunaileulounnuiussnislimheAnshiy

Prerequisite: Thammasat Business School students

Operate and raise funds in start-up business or awarded in a start-up related competition.
Approval from the committee of course accreditation is needed in accordance with the criteria set by
the committee.

Fywhdefiamenisumagsia 1.5 mhein Tidufinuanisfnulusedun vie nquseinildsu
mseusiAlAisuToumuSuagmeindusnys ACC Tnstiumheinifodi3ansinule wilallyiandnoa
Aruuuadsazay vl iWulumuinasimaiieulou warldsuoyiRnnanenssunaileuleunnuduaensli

NUILAR

3.3 JynlagaudmiuinAnuiusnauzniaiveAansLazn1TUYY

o w IS

U291  MANAAYVDINITUYT 3 (3-0-6)
AC291  Essentials of Accounting

(@ msuilnfnwusnauzndsemansLazn1TUYT)
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wann1sUayTiessu 2993003 UssinmuazUselevivasdayanienstnd ninsdydnistuwasnis
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Jaydiusms lneaiunisudaanuvinevestoyanieanistyvasmslddeyadaydmedunldlunsdndulaves
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warmstyd Afnwanainnstyivieavivnsduduivin

(For non - Thammasat Business School students.)

Basic accounting principles, accounting cycle, types and benefits of financial and managerial
accounting. The course emphasizes on accounting information interpretation and uses of accounting
information for business decision making

(This course is not permitted for students of Thammasat Business School and any students

who intend to minor in Accounting or Finance.)
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wu.291  gsnalulanusisnsideuudas 3 (3-0-6)
BA291  Business in a Changing World

LV Yal

Anwunuimvesgsialunsadienuamsgsiafiennudnsaegndsdu  nsgianuduiusiugl

Y
1%

dnilddnuds anmuwadeulunsdniugsfi anuifsniuvesesddsznausie o Tumsduiugsia Madums
Uy N3 n1sman MandnwazUumRnis ninensuysd N1sUTmMsdanagns n15UsenaunITwarIsysITy
N143319 vhmmqmmLUf?isJuLLansuanaﬂf]aﬁ;ﬁu ImsﬁmigimmimmﬁﬁqiﬁmﬁaqﬁﬂummGh& 9 HI1UNIS
MIBNUAUTIAY
NUBLN duAndmsuinAnnuenaugndsemansuaznissadiivsvadaSouneiveig q vesnmy
wmvemansuarn 15U dvivinaisazEewivn wu.291 ﬂ'mﬁsmﬁuL‘ﬁai%’ﬂuﬁugmiumsﬁauﬁmGha 9
YoIPUENITIMaRSILa NSUYT

Study the role of business in creating business value for sustainable success. Analyze
stakeholder relationships, business environment, the collaborative elements of business including
accounting, finance, marketing, production and operation, human resources, strategic management,

entrepreneurship, and business ethics, in the changing world. Basic business concepts in different

fields are integrated together through the implementation of business project.

3.3 AV IUBNANTNIATIAENTWATNISUYT
w348  ngvneAuATEIRUIInA 3 (3-0-6)
LA348 Consumer Protection Law

FJrdAuneu: LABANYIIY 11.230

w&NT e uaziuaAniviliiRna s duisdesdingrunedunsesiuilnm snnsnsens 4
manguanefliiitenisduasesiuilan Bnstdulingmne sasmsiliifiedereuiiuslnadsldiuamiu
Feve 1713@muﬁﬂswﬂgiuﬂgwmadwﬁwmsﬁmsaﬂ@ﬁiﬂﬂ nuanedeALsURadeA L EsETiARTY
Nnduiilivasnsts ngrneivhensmensIazmaIALULATY NgUIneIIETsRnsanAUslae waz
npmneduiiieates nunaeaisnisindiesdnsduasesiuilon muiivaydRlilusgssuyn

Prerequisite: Have taken LA230

This course explores principles, rationales and concepts providing room for enactment of
legislation for the protection of consumers. The study embraces legal measures for consumer
protection, enforcement of law and measures for redressing injury suffered by consumers as
embodied in the consumer protection law, product liability law, direct sale and direct marketing law,
consumer case procedure law and other relevant legislation as well as establishment of consumer

protection organizations as prescribed in the Constitution.
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WA43  NQUNIEIWNRENISLIITUNNITA 3 (3-0-6)
LA443 Competition Law

WtAunow: eAnYIIY W.350

wnAnkazudnMsfidAgueIngmneitemsutduamsi wamslunsauguvieridugua
woAnssuiinsenunssifieudensudsiulaeiadesnadusssy mansdesniulilétsfunningnssaunadnume
unumvesigiunalnmsld naenautlgynitduiudifetestunisiuagnsamuseninassine

Prerequisite: Have taken LA350

This course aims to provide an account of concepts and fundamental principles of
competition law, means used to control or regulate activities which will affect the free and fair
competition, exceptions to specific activities, governmental role in the law enforcement and problems

pertaining to international trade and international investment.

3309 U §309 fun1sLiles 3 (3-0-6)
PO309 Capital, Business and Politics

FdsAuneu : aeuldin 5.211

Anwianuduiusszninmu 53na funislles aseumrgululszinuunumvessslunisimuw uaz
U mMKarBvEnavesnduuLaraagsiaTamelulaz s ATienssuunIImaies uasuleue
8151508 0ean  TUN1SH DAL IANTVRITT LU WITANISLLTBY $5ANT STUR WALITUUIIVNIS

Prerequisite: Have earned credits of PO211

Study on relations among capital, business and politics including, the role of state in
development and the influence of private sector, domestic and transnational, on political

institutions’ activities which affect political process and public policy.

78.237 AINADULATAITHAUINEIEU 3 (3-0-6)

ES237 Environment and Sustainable Development

aa

AuduTuS sz A wnndeniunsiaw unideuaneiin dywkasnansenuainnswaunfidde
AUNWAINEDN NMIMaLRIINIEILAedouIoannsTauS s sTa funseyinvdnndey 3
msﬁﬂwmmuuaﬂamuﬁ

Relationships between development and the environment. Lessons from the past. Problems
and impact on environmental quality from development. Environmental planning to reduce conflicts

between development and environmental conservation and field trip.
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24.201 AviBiainiw a3esTuuangvinede 3 (3-0-6)
JC201 Freedom, Right, Media Ethics and Laws

wnARAVSIES W gaunsal wasfiinveangumneiiisitesiudeasosssuuaznisiiuiues Ay
SuilnveusodinuuaymMIfuasesdeuaziuilnade ﬁuﬁu’qam%dauqﬂﬁa

Concepts of freedom and rights of speech and expression; ideologies; legal and moral
background related to media codes of ethics and self-regulation practices; social responsibilities,

media protection, and consumer protection, as well as the right to privacy.

A3l VguATEgAanIgania 4 (4-0-8)
EC311  Microeconomic Theory
Fdsdunau : aeuld M.211 (M50 #1.213) waz A.216 (W39 A.211)
AnwuarliasigvingAnssuguilan lnswdunguianumelaniiiu msuslaadiunar msuslaadu
aeldmnuides nquinmsuanuasiununisndn msssuieavmmsiiauislagldfuuamsaume s
Ansesimanaudsduliianysallaun aangnin nanaRaudsfuiaynann uazsanaguietossie naudin
Joswiu masenaTlunsiiR mssmuanatlusmatadonsuanmeldlasedmaiatssnanee q aae
mwﬂ"ﬂﬂLLazmiwgmam%ai’aﬁmi AUANLIAIVDINAIARAZNI AT
Prerequisites: EC211 (or EC213) and MA216 (or MA211)

Consumer behavior focusing on indifference curve analysis, intertemporal consumption,
consumption and risks. Theory of production and cost, the birth of the firm using information cost,
structure and behavior of imperfect competitive markets which are monopoly, monopolistic
competition and duopoly markets. Introduction to game theory. Price setting in practice. Price
determination in factor markets, general equilibrium analysis, welfare Economics, market failures and

measures to correct.

A312  NOufATYIMARTUTAIA 4 (4-0-8)
EC312 Macroeconomic Theory
FdsAuneu : @euld (n) A.211 wa /.212 w30 (V) A.213 uay M.214
Anwsruuuaznsliulonediiesnuiaiesnmuenasugialnenmsdenguinasamiialuis
JEUUAITYgNAUnLasiAT e AU UToANNALATIWIANNIOUYANY 9 WU Aanadn Aanadnivy iaudideu
wud@eulnl Uudu saenaunisussynivguiasegmansunaauninssiaaunisainiusugio
\swgRaladnuidoauufnagngAnssuvednainusesny msmanmaiaznsUiusvewmaiaussnudailgns
yhusfuresgUasdiianuargUnunanuwasdulAfladud veludadnuaswatasadedelunis
suduulenns Anwnsdadulavesmhemsugiaudasmhemefiuguasugmasanmeadiodinislaray
nMsUfui maivle way Wlevieimnzay lunmaimsseme@nwinuudiassmasnmsulunaniu aanm

NANER LarmaInRUnIInIUTEina (Luuaae9 IS - LM - BP)
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Prerequisites: a) EC211 and EC212 or b) EC213 and EC214

The course discusses the economy's mechanism using a general equilibrium approach, which
proposes appropriate government policies to stabilize and boost economic growth. Classics, New
Classics, Keynesian, and New Keynesian school of thinking are all used to create appropriate policies.
The role of how the labor market perceives and responds to information in determining the character
of aggregate supply and the Phillips curve is examined for the closed economy. The static and
dynamic elements of aggregate supply and demand interactions are investigated. Furthermore, the
microeconomics foundation is utilized to investigate how agents react to one another, to policies, and
to the economy's growth. The model of joint equilibrium (IS-LM-BP) in product markets, money

markets, and foreign exchange markets for an open economy.

320 pdaiesvgmaniiiow 3 (3-0-6)
EC320  Introductory Mathematical Economics
Antsdunen : aauld (n) @211, A.212 uag A.216 (W30 A.211) Y38 (¥) A.213, M.214 Uag A.216
(V50 A.211)
(AgldfumieAnly mnaeuldiv /.421 uneursemasfnyIvIRna18t)
vhunAnuaznguiadinmans Gos fleddu aunisuaziueEng mamenoyiudusziandng 9 lunsdl

Aa o Y o v a a

Afisulsdasenilsfuaznatei n1smraida (Optimization) TunsdifiliiidesAauazddosiin dufinta
Bowiu weSunsumaruauasnguimaasugmaniganauazamnia delmdnlaaudiiudvesiauys
19 9 maasugaand laoihfnnuduiusssnineiladdusu feituade uasilsidudaiialungu]
WASUgANERS TLATIZAAIAIUEAEY AABAINRAIN NaTBINITNUNE wazwuudiaasladenisudnuaznandn
o

Prerequisites: a) EC211, EC212 and MA216 (or MA211) or b) EC213, EC214 and MA 216 (or MA
211)

(Credits will not be awarded to students who are taking or have completed EC421)

Applying mathematical concepts and tools such as functions, equations, matrices, univariate
and multivariate differential calculus, constrained and unconstrained optimization, and basic integral
to understand the relationship between different economic variables and explain concepts of
Microeconomic theory and Macroeconomic theory. An emphasis will be placed on relationships

between total, average, and marginal functions, the analyses of elasticity, market equilibrium, impacts

of taxation, and the basic input-output model.
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F.325  \Asugindowi 3 (3-0-6)
EC325 Introductory Econometrics
Fwdsruneu : aeuld f.211(w38 /.213) FA.212(M50 A.214) A.216(%50 A.211) LAy
4.216 (50 a.211)
(AgldfumheAnly mnaeuldiv /.425 uneursemasfiny v dna 38t
m'i‘ﬁhLLmﬁmm&mwgﬁaLﬁméful,wuﬂ”m 9 ATOUARY NTUTTUUALUUTIRBIFUNTANDBYLTS
usss waznsuddymideiu Wun Jymfuusdassiiflanuduisfudadunss Jymsuniudann
wUsUsuliaed Jagmssunufinnuduiusinutiana Jymnnstvuauuuiiaesinnain Jayminissey
wuudiaes masidymanuduiusneludeiimassnaumuuuinusaiede suuIRauUUsaeda
W Im&JLﬁum'ﬁﬂ'ﬁxqam“tﬂuwﬂﬁﬁ’ﬁLLazmia%mEmaﬁlé’mﬂﬂﬁﬂizmwmmmﬂiﬂmmmﬁﬂL?ﬁ]gﬂmqmwgﬁa
Hunan pasnILaNNIdenkuUTIasuAsYgiRuUssendldlunuitemaesygaansinegrumansay
Prerequisites: EC211 (or EC213), EC212 (or EC214), MA216 (or MA211) and ST216 (or ST211)

(Credit will not be awarded to students who are taking or have completed EC425)

Apply basic concepts in econometrics, including; linear estimation methods and problems with
remedial technique i.e. Multicollinearity, Heteroscedasticity, Autocorrelation, Specification error,
Identification, solving endogeneity problem using Instrumental Variable (IV) technique, and Logit
model. Practical applications of all topics are mainly emphasized, as well as, how to choose the
appropriate tool for an empirical study and interpretation of the estimated results obtained from

econometric software.

f375  \asugAaniUszandduninensssiunAuarasnden 3 (3-0-6)
EC375 Applied Economics for Natural Resources and Environment

Apisduneu : aeuld M.210 vi¥e A.211 vde #.213 (xldfuntheAels vnnasuldinlidniisedu
400 vesvsIngosianiou vIefMdsdnwIvIcana1eg)

ANUFUNUTTENINANLATYAULAN AT nMsdnassinenssssuAnazdemasinden
Anwuudadesiumaasvgmanslunsinreiuazmsuszandlilunisdanisdymmslininenssssumni
warAindo ANYIUNUIMVBIYNYY N1ATIAA N1ASY wazn1AUsendsay Tunseiuauwasun Uagvinisly
NSwenssIsIRLArAIndey TelusziuTohu stiulstma way sedulan AnwuwAnnisiaunoEs
deudesdu uwnRnaudusssududunndon way wnAndewiuiunsussliugarmaasygeansues
n¥neNIsTTHAkArAIIndonuarUsefiustatufunsnenssssunAnaracindon

Prerequisites: EC210 or EC211 or EC213 (credits will not be awarded to students who are
taking or have completed any 400-level courses in this subfield.)

The relationship between economic growth, natural resources allocation and environmental
problems. Basic economic theories used for analysis and application in natural resources management

and environmental problems. The roles of government, community, and business sectors to control
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and solve problems in natural resource and environmental exploitation at local, national, and global
levels. Concept of sustainable development. Concept of environmental justice. Basic concepts and
methodologies in economic valuation of natural resources and environment. Current issues in natural

resource and environment.

A.415 Nguiny 3 (3-0-6)
EC415 Game Theory
Fwdsduneu : aeuld @.311 waz @.320 (W39 f.421)
wnAn edesile wazmsUszgndlinguiinuneldannnsaifiansaumeauysaiuaghiauysal i
WNUNAYNT AFENTNLUULUY ARENTNLUUNAYNSNEY \nufifinnssevens (Extensive game) @aammmuﬁugiiﬁ
sy naud waginudifinmssoveneneldanmsaifiasaumaliauysel uazshdedu q ifaou
VRGN
Prerequisites: EC311 and EC320 (or EC421)
The application of game theory with complete and incomplete information including strategic
games, Nash Equilibrium, mixed-strategies equilibrium, extensive games, subgame perfect equilibrium,
Bayesian games, extensive games of incomplete information, and other topics that the lecturer finds

suitable.

a.246  anunlufeafunsysedude 3 (3-0-6)
ST246 General Principles of Insurance

wé’ﬂﬁugmmaﬂmiﬂizﬁuﬁa Ussnnuasnsuseiude dnvasvesdyaiuasdoulvveansusss
Useiufe nmsdanisanuidssdowasnisuseiude msUssiuiuadouas
N5UsEAUTILUUANN 9 NsUszAudess n1sUseiudn mm@ﬁaaﬁmﬁ'&nﬁumﬁmmam%ﬂizﬁ’uﬁﬁ

Basic principles of insurance; types of insurance; insurance policy contracts and provisions; risk
management and insurance; casualty insurance and life insurance; reinsurance; social insurance;

introduction to actuarial science.

4.247  aa1ansiukaznsaaulundnning 3 (3-0-6)
ST247 Financial Market and Portfolio Investment

spUUN9du IAREsananAn1siu AaARTIENTNY AANAATIENIYE AaInmsiusine s
NAMBULYML AAIFE Y nansdeyailomsdndula mslesevindnning
NISUTVNINGUVENNING NIITNUHLNITAMU ATIENTU AITENTT NBIUTI MIBaTY
ATIENTOYNUSLAEARIAD YIS

Financial System; The Financial Markets; Equity Market; Bond Market; Derivatives Market;

International financial markets; Return of an investment; Risk; Information for Decision Making; Security
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Analysis; Portfolio management; Investment Planning; Equity; Bond Mutual Fund; Unit Trust;

Derivatives.

a.306 nguinenidy 3 (3-0-6)
ST346 Theory of Interest

i

HugIuvmguinenle NUFIUVBMUYAITIENA SATIHARDURIUYBINITAINU T5N5T T AR
nsuszendngufaenilde dedus miaula
Basics of Interest Theory; Basics of Annuity Theory; Rate of Return of an Investment; Loan

Repayment Methods; Application of Interest Theory; Other Interesting Topic.

4347  afnmansuseiuTin 1 3 (3-0-6)
ST347 Mathematics of Life Insurance 1

wteduneu : aauld 4.246 way @.346

wéniuguvesadinmaniUsy fuse NSUANUINITOYTOAVDITIAUALANTINTN
A1SIEIINANUNITNTITN Lﬁwszﬁqu%éwﬂﬂ%gqLﬁmuazﬁh&mmamaqmiﬂizﬁuﬁﬁ%mt:uwm 9
\Dedseiury L'Eué’liaﬂizumﬁwisﬁ’qu%mﬁ

Prerequisite : Have earned credits of ST246 and ST346

Basic principles of actuarial science; survival distributions and life tables; life annuities, net
single premium and net level premium for life insurance and life annuity contracts; gross premium;

net level premium reserves.

4349  mnamansusziuIuAe 3 (3-0-6)
ST349 Casualty Actuarial Mathematics

10sAUNeY : @ould @.211 %30 @.216 W @.218 130 @.219

nsadedmsideusefufoiugiu maruruadnsnindssteneyana nsduunUssannsdsdt
NsdneIRNEnds A5TUTIMLIITTINENAdInANansUTE sy

Prerequisite : Have earned credits of ST211 or ST216 or ST218 or ST219

Basic rate making; individual risk rating; risk classification; loss reserving, code of professional

conduct of actuaries.

4.447  aflnenansussiuTin 2 3 (3-0-6)
ST447 Mathematics of Life Insurance 2

Fdaduneu : aeuls a.347

L'Eue?ﬁaqszwLﬁwizﬁuqm%uwﬁmmaq Handuranedin duwuudmsutingden

finsandnwinadliesanvaeamg wauinguasRunaysyleviainnsinBen
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Prerequisite : Have earned credits of ST 347
Modified net premium reserves; multiple life functions; multiple decrement models for single

life; pension plans and retirement benefits.

an.213 Mswasunlamedinuuasnswaudan 3 (3-0-6)
SW213 Social Change and Social Development

VANNITHAEN U N THRNIINAINARGS 9 ensAmansnisimuluseausyaulan giinia
wag Usena msidsuntamiedany Ussifumadsausuidunannianuarmvssauiuresiadolasvgia
i nailes Awandey fidnate ﬂ’]iLUgEJugﬂéjﬂﬂiJ (Social Transformation) flyjﬂugmwaﬂiwumﬂmi
Wasuwlas uar UtRnsifteaunsdsuuasiiatuayunsimuegiedsdu

Principles and development theories from various schools of thought; global, regional, and
national development strategies; social change; social Issues as a result of the development and
convergence of dynamics economic, social, political, environmental factors ; social transformation as

consequences of changes and actions to create changes that lead to sustainable development.
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