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UIAN1TUINITHIANLAENITREUIINMSURUR Jedu 1 31 3 wiiein sl
15.100 warlosiunisastiountem 3 (3-0-6)

TU100 Civic Enagement

(%
a v = ¥

veil Undnwideadend@nwisedvlunangnsividnwnaly nuaaladlasndiuau 1 391

3 UUIYAR

2) AWNanIe 99 Yd8nn

a 1

2.1 A NUTINVIAY a5 NULNAA

U =2 ¥ =

HnAnwazdesinusednag o lunnaivnnusmtsruinuenavemansiaz 15U
Aun Rl
WU.201  wANNYUINEediuNITUTENOUSINg 3 (3-0-6)

BA201 Business Law

NU.202  NISAIEBINS 3 (3-0-6)
BA202 Taxation
NU.204  @DRgIN9 3 (3-0-6)

BA204  Business Statistics

U401  MITUSYNIRNAENS 3 (3-0-6)
BA401  Strategic Management

ve.201  msdaddudu 3 (3-0-6)
AC201  Fundamental Accounting

w202 mstydiienisdanis 3 (3-0-6)
AC202  Management Accounting

n19.201  ARUGISAY 3 (3-0-6)
FN201  Business Finance

NM.201  MENNIIAAIN 3 (3-0-6)
MK201  Principles of Marketing

56201 wialuladfdviaiiegsia 3 (3-0-6)
15201 Digital Technology for Business

VN.201  MsUIMSUazNsUsENauNsatell 3 (3-0-6)
HR201  Modern Management and Entrepreneurship

U201 ASUSMSMSUURNIS 3 (3-0-6)
OM201  Operations Management

A213  asugenaniganialewu 3 (3-0-6)
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EC213 Introductory Microeconomics

f214  iaswgenanumnadowiy 3 (3-0-6)
EC214  Introductory Macroeconomics

A9.221  AWSINOWTIGINR 1 3 (3-0-6)
EL221 Communicative Business English 1

#9.321  N1W0INGWTIFINT 2 3 (3-0-6)

EL321 Communicative Business English 2

2.2 J%en

2.2.1 3B BNNITNY
1. v enUsAY 21 niqein
UnAnw19zAeIfnETIEIneg 9 il

n9.211 AdaAERsSLazadAnIsEuY 3 (3-0-6)
FN211 Financial Mathematics and Statistics
N4.311 ANSUTMITNITHRU 3 (3-0-6)
FN311 Financial Management
N4.312 N19a8U 3 (3-0-6)
FN312 Investments
N19.313 NNSRUIENINNUTEINA 3 (3-0-6)
FN313 International Finance
N14.314  A1TUTMTANIUUNITIRY 3 (3-0-6)
FN314 Financial Institutions Management
19.611 MFRziLarnITUSMsAMUEmIINs &y 3 (3-0-6)
FN411 Financial Risk Analysis and Management
19.412 Msduiioanudaiy 3 (3-0-6)
FN412 Finance for Sustainability

2. Aueniden 18 niqein
InFnwazdesdnemeiviendenmufiavinisduiivuasiuiu 18 wiedn wazidetiviun
et

1. @endnwdilumng 2.1 Jvnendenluaininis@u (5% ne) $9uau 15 wiaehn i
nmaden@nuilumana 2.1 desdenfnuiivnannguiviledvmiaiissnguivifen vie denfnurivnain

nauAwIRe 2 ngudvnIuluila
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2. [ @9NANYIVIUNLIN 2.2 ¥ NBNLEBNUBNAIVINITEU U 3 nIein tnedaslididan

'
a a

Anwivinggouiu (1) vimnualiidudvientsdunseivenasnvesalunIsneni 2 ¥se (2) 39

fuua i inndndnwdendnunduisln vie (3) Ju9

Tl iaen wse (4) I INaNAUENIUYEAERILazNITUYT

n4.281
FN281
N4.399
FN399
N4.421
FN421
n9.422
FN422
n9.423
FN423
n4.424
FN424
N4.456
FN456
N4.461
FN461
N9.471
FN471
nN.472
FN472
N4.491
FN491
N4.499
FN499

N4.351
FN351

2.1 Weanluanvinistu
(n) NRUUINITNTY
N5U3MANLTIRT
Wealth Management
AMSENMUIUNITRY
Internship in Finance
ATAATIZATIBIIUNINTRY
Financial Statement and Reporting Analysis
nsAnwandululanianistu
Financial Viability Study
ﬂ’]iU%M”liﬂ’]iL?m%uQ\i
Advanced Financial Management
NAUYFUND
Investment Banking
NFAATIZIRYILS
Derivatives Analysis
milﬁuiwﬂwﬂizmﬂ%uqa
Advanced International Finance
WTEHRAUTUNTRUY
Econometrics for Finance
nsRugsiaAulngaargsiamaluladnistu
Start-up Financing and Fintech
nMsfnwLanzFownunsiugsia
Selected Topics on Corporate Finance
NM3ANYIDATENINNITRY
Independent Study in Finance
(¥) NEUNTTAYUY

MIATIEARTIEN T

Fixed-Income Securities Analysis

3 (3-0-6)

3 Enaulidesnin 135 FIlussaniAn1sanen)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (0-0-9)

3 (3-0-6)

Anwden@nendudsdsnlunuinivn
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14.399
FN399
N4.451
FN451
N4.452
FN452
n9.454
FN454
n9.455
FN455
N4.456
FN456
N9.471
FN471
19.492
FN492
19.499
FN499

N4.399
FN399
n9.453
FN453
n9.454
FN454
n4.455
FN455
N4.456
FN456
N4.471
FN471
N4.493
FN493
N4.499

NMSRNUAIUNITRY
Internship in Finance
NTIATIAATIENTNY
Equity Securities Analysis
MyATinguanninduarnisuImsauning
Portfolio Analysis and Asset Management
AFINITUNITUY
Financial Engineering
Fuvuhassiiensrenuaiosdeninisiu
Models for Financial Instrument Reporting
NFATIZIRYILS
Derivatives Analysis
WswglAdmIuNI_uY
Econometrics for Finance
miﬁmfnLawwﬁaﬁmmiamu
Selected Topics on Investments
N3ANEBaTLNIINITHRY
Independent Study in Finance

(m) NguEAITUNITRY
NMSANUATUNITRY
Internship in Finance
NMsUIMsgInUsEiUiY
Insurance Business Management
FINTTUNITNUY
Financial Engineering
Fuvuassiiensrenuaiosdenanisiu
Models for Financial Instrument Reporting
NFAATIZIRYILS
Derivatives Analysis
WTUEHRAUTUNTTRUY
Econometrics for Finance
mMsAnwaneSesiiuantunsiy
Selected Topics on Financial Institutions

ANSANYIDATENIINT U

3 Hnulddaenin 135 $alusraniansany)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (0-0-9)

3 Enaulidaenin 135 FluafanIANISANY)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (0-0-9)
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FN499

39.211
T211
U9.361
T361

§9.211
B211
§9.321
1B321
§9.211
RB211
§9.312
RB312
§9.313
RB313
§9.414
RB414
§9.415
RB415
Ue.311
AC311
Uy.312
AC312
uy.317
AC317
U411
AC411
U%.412
AC412
yu.311
OM311
ul.313

Independent Study in Finance

2.2 \@9NUBNEIYINITRY
nMsvuEssTIUsTInAd eeRy
Introduction to International Transport
mMsUsEfufommelanasnsusmsnaLdes

Marine Insurance and Risk Management

amwLLamﬁaumaqqiﬁaﬁxwdﬂQUixmﬂ

Global Environment of International Business
MR NAUNITATUNTAITENINUTEINA
International Trade Operations
gatnedwniimindidesdu

Introduction to Real Estate Business
nsUTELUTIAEINSUNSNE

Real Estate Valuation

N3RY NTAULALNAYNSTINTRAMNTUNTIE

Real Estate Finance, Investment and Business Strategy

NTUTMININEFU

Property Management
mylaszvianudulildgsivedumsunsng
Real Estate Business Feasibility Studies
nsdeydtunans 1

Intermediate Accounting 1

mMsdayddunans 2

Intermediate Accounting 2

N3USMSANNEIBIANIHAZNSAIUANNTETY

Enterprise Risk Management and Internal Control

nstaytugs 1

Advanced Accounting 1
nstinyitugs 2

Advanced Accounting 2
mMsilTgiilonsindulaniegsia |
Business Analytics |

M3UTUUTasU3UNTEUIUNTNIeGSNa

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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OM313
uU.315
OM315
ul.414

Business Process Improvement and Transformation
NSNYINTAUNNGIND
Business Forecasting

ASUSMISIATING

OM414 Project Management

ul.422
OoMm422

N.315
HR315
76.319
1S319
f.311
EC311
#.312
EC312
#.320
EC320
7.325
EC325
#.415
EC415
d.246
ST246
d.247
ST247
d.346
ST346
#.347
ST347
§.349
ST349
d.447
ST4a7

N1591909801UNT0IN9GIAI

Business Simulation

NITUIMITARNDULNU

Managing Compensation and Rewards
ganadianmseiing

Electronic Business

VoW ATEEANANTIANIA
Microeconomics Theory

VIO WL ATYIANENTUNNA
Macroeconomics Theory
adlmATvgansidosdu

Introductory Mathematical Economics
wisusifidosdy

Introductory Econometrics

LG

Game Theory

AT lURgRUMsUsETUdY
General Principles of Insurance
AatANTsRUwaznIsaUluansne
Financial Market and Portfolio Investment
nguinenide

Theory of Interest
ARRAERSUTEAUTIR 1

Mathematics of Life Insurance 1
AmnAERIUTEAUIUAAE

Casualty Actuarial Mathematics
ALRAEASUTEAUTIR 2

Mathematics of Life Insurance 2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

4 (4-0-8)

4 (4-0-8)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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dommuanazeulvremdngnsivinaivividue) wagmindnhieinvesiylnndesy dnfinyiazsios
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=

<

3.2 3y aen

v =2 A

HnAnwudenfne1518391679 9 auinvualiluninaigendsnusnaivinisty

[V '
% U a T

Laitdeanin 15 wiiede el dasliidan@nedvifigdeudu (1) Juiivualiidulsendedunsaiviien
EONVRIANVIIV NN 2 38 (2) Fvimnualidudvlnidndnwnasndnendudvnly vs (3) Jv 9

o

PnAnwidendnuiduiviendenlunuiniuendsnuanalvInistu ¥ee (4) InNaennsnave

4. n1sAN¥IABINNISEY
4.1 dwsulinAnwauznidiveaansuazn1siyd 15 wiein
TnAnwiauzmdvemansuaznsad ivszasdasfinudninnisdu asdeading

sredunaufiann1siuinuasiwau 15 wihedn Tnsazdesinudulumnaininddusiuau 9 wie
Am wazlumunadslndonsiuau 6 miedn wazdesasulalalumedsindefunsassiedesn lddnin C
m a y 1 o)
AnsziuRavazaduIntaualasiing 2.00

LUwu 3 3w 9 WL
n9.211 AdlaA1EnsLazadAnIsEuy 3 (3-0-6)
FN211 Financial Mathematics and Statistics
Ne.311 NITUINMITNITHY 3 (3-0-6)
FN311 Financial Management
N4.312 AT 3 (3-0-6)
FN312 Investments

2. @aNAN®ISIEIMANNIVWBNNTEY (59a n4.) Bnludsenin 6 nulein
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4.2 drwsutinAnwuanansidiseransuasnsUnyd 21 widdena

UnAnwiuenAuzNIdvemansuazn1sUYT NUszaraz@ne1dvnlnn1stiu azfeg

Anwsiedneng o sunnmualinewmeludl Teedesaeulalaluseisvruildldivunausmuddu wagdv

WU.291 YeandnansusMiIsgInatadin udazsedulinini C wagldrseiumtsasauivinyiovunlisn

n31 2.00

LYWy 6 3w 18 s
Wu.291 qiﬁﬂuiaﬂLme'ﬁLU?ﬁJuLLUm 3 (3-0-6)
BA291  Business in a Changing World
wr.201  mstayTdud 3 (3-0-6)
AC201  Fundamental Accounting
n4.201  AM5LEUGINT 3 (3-0-6)
FN201  Business Finance
N9.211  AlAmERsLazanAn1TRuY 3 (3-0-6)
FN211  Financial Mathematics and Statistics
N4311  NISUTMITNITHRU 3 (3-0-6)
FN311  Financial Management
M.312 Nseenu 3 (3-0-6)
FN312  Investments

nm.211
MK211
nR.311
MK311
N6.312
MK312
N6.313
MK313
nn.314
MK314

2. @enAnw151839191nIvennIsaAu (59 ng.) dnlitesnin 3 wuein

2.2.2 A9 0NNISAAAN
1. AYNINVIAU 36 Muenn

UnAN¥19zABIANEITIBIWEN o) AUNAMZNIATEAEATLAZNISUYT AvuA Gad

NANTIUEUTLNA 3 (3-0-6)
Consumer Behavior

NMFIATILUAZIANTGNAT 3 (3-0-6)
Customer Analytics and Management

N59ANIATIAUATINAYNS 3 (3-0-6)
Strategic Brand Management

mMsifemensmateiionisindule 3 (3-0-6)
Marketing Research for Decision Making

NMIIANIINANSUILAZUINIS 3 (3-0-6)
Product and Service Management
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nR.315 NISIANISIIALAENTASINANILS 3 (3-0-6)
MK315 Pricing Management & Profitability

N9.316 N1FIANITVDININNITINTNNUEY 3 (3-0-6)
MK316 Distribution Channel Management

nn.317 mﬁaawmwmmmquyﬁmmi 3 (3-0-6)
MK317 Integrated Marketing Communications

n9.318 ndeyadnsdnaula 3 (3-0-6)
MK318 From Data to Decisions

N9.319 NAENSNIINAIARIIA 3 (3-0-6)
MK319 Digital Marketing Strategy

An.411 Mseanasiienudity 3 (3-0-6)
MK411 Sustainability Marketing

nM.412 mﬁmmﬁmimmm%uga 3 (3-0-6)

MK412 Marketing Management Capstone

2. w1 lnuseivLaen 18 niqein
tnfnwidondnuivlmidoividenguuutlagUuuunds el
2.1 3v1ln
@endnwanvivilaivnioilusazuenausiidagouluuminendusssumansidu

a

Fn lne@nwinudemvuaiarReulvvewdnaniyinaivdntus wagninieinvefinniviost

v =2 v A

Tnfnwazdeadenfnuivianmunsivinfideninuliuianusividenauiiviennisealavieniin
Fdus TndnwaularmualinsumusiuumheAndisvundnesu
%38
2.2 Ay @en
tndAnyvudendnumnaeivning 1 lundu (n) ude (1) A uelifwiolud livesny
18 miwin et dedliiidendnuniniisdeurvividnualsifuivientiuniedvienidenvosdaian
Fonendt 2 Ingdvidendnwlumneivideni kisinideadenisaeluaudviioatu wiwupdild
Fominidfiumunnag duaunsusznevendnlusunan vieseividndnwauls
(n) denluanainisnain Shanwideninusedusianisnain (59 na.) fifivun
anuguansdl
NHUN1INAN
nM.321 NMIAAARUTENOUNIS 3 (3-0-6)
MK321 Entrepreneurial Marketing

AM.322 NSIRNISAIUAN 3 (3-0-6)

24



MK322 Retailing Management

N9.323 N1FIANITIIUVIY 3 (3-0-6)
MK323 Sales Management

nA.324 NIRANGINA 3 (3-0-6)
MK324 Business to Business Marketing

nM.325 NNSARINBINNT 3 (3-0-6)
MK325 Food Marketing

N9.326 N1IRAIATENINUTENA 3 (3-0-6)
MK326 International Marketing

nR.327 nslavanfavia 3 (3-0-6)
MK327 Digital Advertising

NR.395 N1sRaIaRITenlAY 1 3 (3-0-6)
MK395 Special Topics in Marketing 1

NM.396 A1IAAIARITVONLAY 2 3 (3-0-6)

MK396 Special Topics in Marketing 2

NM.495 NspaIAFITaNLAY 3 3 (3-0-6)
MK495 Special Topics in Marketing 3
nR.496 N1RAIAFITTNLAY 4 3 (3-0-6)
MK496 Special Topics in Marketing 4
N9.499 NIANYIDATLNNNITAAN 3 (3-0-6)
MK499 Independent Study in Marketing

() Wonuanarvin1snann UnAnwiaunsaideninuiivlafilaidaaeuly
uAnendusssumanfifuivuden Insuuziiidunguiviifiuyuanud daaunsusznevindnlu
aunAn viseseAminAnwaule il deadulumunasivesmineds lumstiuivduduividen

Aag1auurn1sIANgUIY LGN

1a

ngudaIuAIva Welasuadeauiegeseumuluaienugsianingites

(% o

NUAANA WONAN
el

N9.319 NAYNSNITNANATVA NM.327 NMslaLanATia Lag n9.321 N1sRa1AgUsENauns wad UnAnw
ansadenGouneivifedouiiundy iwu

nL472  nsRugsiaulngawasgsnamalulagnisiiu 3 (3-0-6)
FN472  Start-up Finance and Fintech

sa.311  eudidesiufetuniadeulusunsudonvilnseu 3 (3-0-6)

1S311 Introduction to Programming with Python
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9d.312
15312
Jd.313
15313
36.319
15319
961.281
15281
961.282
15282
96.361
15361
96.381
15381
N.211
ER211
N.311
ER311

NN.312
ER312

AN.411
ER411

AN.422
ER422

yu.311
OM311
ul.313
OM313
vu.314
OoM314
uy.315
OM315
ul.316

Y1INTDINNGINT

Business Intelligence and Analytics
nsdeansteyansgIRsuUATe BTN INARALIUAA A
Business Data Communications on Cloud Computing and Networking
ganadidnvselind

Electronic Business

iwsesdiensianniuneuiunesdmsudly

Tools for End-Users Computing and Development
nseenkuuarUsEliudusiaUsyauiugly

User Interface Design and Evaluation

Tyayseiivg

Artificial Intelligence
insesfiedviuiamnduuenndindulazuonmanduuulnsdnidede
Web and Mobile Development Tool

madufusznounadosiu

Introduction to Entrepreneurship
niawsusuUgsiasarmMawzieadulule

Business Model Development and Feasibility Analysis

n1sassasIANanA N uInnTsY
Creation of Product Innovation
NIIYIUINITNNNITUTENOUNT
Entrepreneurship Capstone
nsusmsmalulad
Technology Management
msnneiitensindulanisssia |
Business Analytics |
MsUTuUTagUFUNTEUIUNTNIGIAR
Business Process Improvement and Transformation
nsuimsieRanmuaraududansufoRnms
Managing for Quality and Operations Excellence
miwmﬂiajmﬂq'ﬁﬁﬁl
Business Forecasting

ANSUSUITAINITUIANS

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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OM316  Service Operations Management

w321 msiengiitonsindulaniegsia 2

OM321  Business Analytics |l

U324 msdnnamaluladiuazuinnssu

OM324  Technology and Innovation Management

w413 NsdamagnagnsnIsuImslguniu

OM413  Procurement and Supply Chain Management Strategy
ul.414  AsusslaTinig

OM414  Project Management

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

nguVIRIUANNSIEY LielaSuaiauegeTeuiuluasnugIRane Ny wenan

321 NK.A11 N1FAANPLNBAUTITULAD UNANWIEIUITOLEDNBEUSNWULIVNYITDWALLAUINNAUL AN

9 TunyIneae
- nguivduanuddulunme
w33l nstadilennusuRnveusedndeunas
AC331  Accounting for Environmental and Social Responsibility
nu313  nsUszneunsiiieodsey

ER313  Social Entrepreneurship

59.433  Uszhumeasesssulumsailugsia
1B433 Ethical Issues in Business
- nguivIduanudduuenans
U348 NYMUNYANATEIEUILAA
LA348 Consumer Protection Law
w443 NQUINENITUIITUNIIA
LA443 Competition Law
3309 U §309 funIsLiles
PO309 Capital, Business and Politics
A375  \ugmaniUszundmnunineInsssuvAuarasnden
EC375 Applied Economics for Natural Resources and Environment
an.213 MswasunUamedinuuas nsimudan
SW213 Social Change and Social Development
2.201 AvBLaRnm a3usTauuaznginede

JC201 Freedom, Right, Media Ethics and Laws

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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78.237 A9INADULAYNSNAUNNSEY 3 (3-0-6)

ES237 Environment and Sustainable Development

ngudvdunsideuazimssideya euairsnnudedisseusnuluanssugsiafiysnums
FWouaznsieideya v3e Data-driven Marketing u8n91n3¥n nn.313 Ms3demanisnanaiionns
dndulaud way n.318 andeyagmsdndule dnfnwausadenSeudnuaginfedouiuinon
seindwieluil
w311 meniiiensiadulanisgsia | 3 (3-0-6)
OM311 Business Analytics |
ul315 MsneInsainnegsna 3 (3-0-6)
OM315 Business Forecasting
w321 meAmniiiemsiadulanisgsi 2 3 (3-0-6)
OM321  Business Analytics |I
ul421  FBnsienendeyavunnlvgnnegsne 3 (3-0-6)
OM421  Big Data and Business Analytics
uu.425 mawmmmﬁmqqiﬁa%uqa 3 (3-0-6)
OM425  Advanced Business Forecasting
58.312  ¥1INTLINNGINY 3 (3-0-6)
IS312 Business Intelligence and Analytics
5461 uwfiFtugdunmsinmgideyagsia 3 (3-0-6)

IS461  Advanced Practice in Business Data Analytics

3. N1SANYIIVINNITAAIN
3.1 dmiuiinAnwausndivemansuasn1sUyd 15 waenn
Tnfnwamzndivemansuaznstn ivsvasarfnuivinnseain sededine
e3ang q anaiismueliseiolll wazdesdeuldldlumeiviifuusazsnein lddindn C wazlden
sviuivavadvlnmualdsnd 2.00
LU%u 2 1 6 wiheda
nR.211 weANTINEUILAA 3 (3-0-6)
MK211 Consumer Behavior
nM.312 N1SINNIATIAUANTNALNS 3 (3-0-6)
MK312 Strategic Brand Management

2. BANANWISIEIWIINIVLENNNTHAIR (N.) Bnbitiosnin 9 wuefn
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3.2 dusutinAnwuanansidiseransuasnsUnyd 21 widdena
fnfnuuenamemdivd Y fuszasasfnuidninnimain aedesdnuisedvisng o
audismunlifeelud Tnedosaeulaliluseivderuitlaledvunusinefuuagivn wu.291 veq
ndngnsudmagsiatufiautarseiuldiing C uazldmszduindsaraniulniomalsishnit 2.00
LUy 4 W 12 vdedna
Wu.291 qiﬁﬂuiaﬂLme'ﬁLU?ﬁJuLLUm 3 (3-0-6)
BA291 Business in a Changing World
n7.201 NANNIIHAN 3 (3-0-6)
MK201 Principles of Marketing
ne.211 neAnssuRuslne 3 (3-0-6)
MK211 Consumer Behavior
N9.312 N15IANISATIFUANTINAYNG 3 (3-0-6)
MK312 Strategic Brand Management

2. @BNAN®ITIEIVINNINBNANITNAN (NA.) Dnlitiesnin 9 wdlein
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2.2.3 A9 aN5TUVASHUNANDNISIANIS

a v o

1. AwanUeA 33 8nn

U =2 ¥ =

UNANYIILADIANYITNEIVIAG ) mufirnzdvemansuaznis Ty Avium
50311 emufiestuiaiunsdeulusunsudenilnsou
1S311 Introduction to Programming with Python
58312 U1INT0INNGIND
IS312  Business Intelligence and Analytics
76.313 ﬂﬁi?iami%'agavmﬁﬁﬁwuLﬂ%@szhaLLasmiﬂizmawaLLUUﬂm’Jﬁ
IS313 Business Data Communications on Cloud Computing and Networking

58314 syuugutoya

1S314 Database Systems

58.315  MITIATIZAITUU LazN19d31akuudnass

1S315 Systems Analysis and Modeling

3d.317 ﬂ??ﬂﬁﬂﬂ\‘iﬂﬁﬁ]@ﬁﬂLLazﬂ’]iﬂ’JUﬂMi#UUﬁ’ﬁﬁumﬂ

IS317 Information Systems Security and Control

54.318  SUUANTAUWARIUNNT LAz T B ieN 1T ELN NN T0IANS
IS318  Financial and Accounting Information Systems for Enterprise Resource Planning
58319 gsnadianmselind

1S319 Electronic Business

J8.411  mswauukeundadu

15411 Internet Application Development

58.415  nseonuuukazUsuldssuuansaumea

1S415 Information Systems Design and Implementation

58.416  A1TATIFDUIEUUANTAUWNA

1S416 Information Systems Audit

2. Ayantaen 9 NULNAA

o lﬂgl
PNU

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

UNANYIALADIAN I TIEIVUBNLEDNAUNFIVIIVUONTTUUENTEUNAINDNITIANTT ATURA

[ 1 a IS4 o [ dy
MUIU 9 NUILNA Tagdidanuiun fadl
A A o Y a o o 1%
3d.281 LﬂiENlIaﬂ’]5WGMUW®WUQ@NW?LG\@§3?M§U@SIJ
IS281  Tools for End-Users Computing and Development

58.282  n1seankuukarysHudusaUssanuiugly

3 (3-0-6)

3 (3-0-6)
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IS282  User Interface Design and Evaluation

5a.361  Ugyaysehng 3 (3-0-6)
IS361  Artificial Intelligence

5a.381 psesfiedmsuimuivweundintuaweundieduuulnsdwidede 3 (3-0-6)
IS381  Web and Mobile Development Tool

54395  ielulaBiBsdniilossia 3 (3-0-6)
IS395  Deep Technologies for Business

s8.061  wnUftitugdunsieneideyagsia 3 (3-0-6)
IS461  Advanced Practice in Business Data Analytics

36.462 mif{'}’mmigmﬁa@gaifuqq 3 (3-0-6)
IS462  Advanced Database Management

58.467  MITANTLaEIATIEVINveaulal 3 (3-0-6)
IS467  Online Business Management and Analytic

58.482  MIUTEAUAMNINTONAWIS 3 (3-0-6)
1S482  Software Quality Assurance

38.491  1ATINTNLANAIUSTUUANTAUINA 3 (3-0-6)
IS491  Senior Project in Information Systems

58.493  wiAlulagfialvdiuuinnssuniegsia 3 (3-0-6)
IS493  Emerging Technologies and Business Innovations

NU.322 MIANIUGIAR 3 @naulaitfesndn 135 Halusdenianisin)

BA322 Business Internship

3. Ay lnusedIvLaen 12 wuenn

tnAnwudenfnuinlmidolvidonsuuuulaguuuunds feil

3.1 @enfAnyiainsneivile g Mlaussersainnguivienidenyesdalvnivnssuy
ansaumeiiensdanis wialdendnwanaaiduluamsndvemansuasnisdad Suau 12 viedn
yiPR)

3.2 dondnwivnenladvmilvilusazuenausiilaaeulunminedosssumansidu
PR RINY w’%a%ﬂwﬁﬁwé’ﬂqmL‘f]uﬂWiLawwzﬁy’ﬂuLLasuaﬂﬂmz Imaﬁﬂmmwﬁaﬁmu@LLazﬁaulwawé’ﬂqm
Jlnananivniiue wagyniivleinveivlnivdesy TnAnwardosdondnuivanuuanivindiden

Anw s
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4. N15ANYIIV INTLUUASEUNAINBNISIANS

C - |

4.1 dwsulinAnwauznidiveaansuazn1siyd 15 widqgin

HnAnwanzmdveemansuaznstnd Auszasasfnudviinssuvansaumeiiio
M3¥nns wsesdnmmeinaudouleiitimundellil Inedesaeuldliluseindeduldmni C uasld
Asziunasazauivinrouelising 2.00

1. SaduliinAnwidendnusedranainisiensyuuasaumadionsdanisly
naxIvMeNUNAY WU 9 NUIeNA

2. Thin@nwidend@nwseivianaivivienssuvasaumeiiionsdanislungu
Fpnenteiuidinidy uway/vdeividenteuiivienssuvasaumeiionsinnis S1uau 6 miedn

4.2 drwsutinAnwuanansidiseransuasn sl 21 widdena

TnAnwueneugndivemansuarn1stad fussasiasfnuiivivssuvansaume
Wlons¥ans szfesdnuaeivmudeuleiitmuadelull Inefesmeulalslumeintuuilisivun
Sadsfunarin wu.291 vemdngnsudmsssiatudiausazsieivlimni C uarldrsziudvazan
Solmranua Taishndn 2.00

LUsu 2 1 6 wdweia
wu291  gsnalulanuisnsiasunlas 3 (3-0-6)
BA291  Business in a Changing World
58.201 weluladfdviaifiogsia 3 (3-0-6)
IS201  Digital Technology for Business

2. Thin@nwidend@nwneinanivienssuuansaumeaiionisianslungaivien
Tauvesanuivensyuuansaumadiiensdnns s1uu 9 v

3. Win@nwidendnwneinanivienssuasaumaiionsinnislungsiven

TIAULMNLLAY LAYV ADNVDIANV IV BDNTLUVASAUNANDNITIANIT 1UIU 6 WUIEDA
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a a 3 4 1
2.2.4 3% UINNITUINITIIANIT N15UTENBUNIS HAESNINYTININY Y
UnfAnwideudond@nwinguiviladginds 90 2 nquaw Ao 1. NaUIVINITUTIITNINGINS
uywd (Human Resource Management) uae 2. nquiwinisiugusenaunisuasnisuinis
(Entrepreneurship and Management) lna@nunliinsumulassasisiiuiagnguiziimunly uazazlasu
N33¥UNG1Y (Concentration) 1ilulusieaunaniséine (Transcript)
oA 1A a o 4
NAUN 1 NUIYINITUINIININYINTUYBEY (Human Resource Management)
1. JyuendeAu 33 wdgfin
inAnwazdesfnuselnaunauesndvemansiaz ST Avun fall

MUL211 MIUIMININEINTUYYE 3 (3-0-6)

HR211  Human Resource Management

nW.211 ﬂmﬂuﬁﬂizﬂammﬁy@aﬁu 3 (3-0-6)
ER211  Introduction to Entrepreneurship

212 finwenisdeans nsliiuin wagnnsiasdeses 3 (3-0-6)
HR212  Communication, Persuasive and Negotiation Skills

311 weRnssuesnIsuazn s dugl 3 (3-0-6)
HR311  Organizational Behavior and Leadership

NU312  SPUUNITUIMITHAY 3 (3-0-6)
HR312  Performance Management System

7Nu.313 mmwmuuazﬁmLﬁaﬂm%ﬁNmﬂiuuwﬂ 3 (3-0-6)
HR313  Human Resource Planning and Acquisition

N314  MSHAILIMIHEINTULYEE 3 (3-0-6)
HR314  Human Resource Development

NU315  ATUTUITAINBULNY 3 (3-0-6)
HR315  Managing Compensation and Rewards

U316 NIITNUNNUALIUS 3 (3-0-6)
HR316  Employee Relations

U317 NsANeeRnswarMIUITSMsUAsuLUAY 3 (3-0-6)
HR317  Organization Development and Change Management

VU411 SEUUASAUALAZNNTIATIERATUNS NN TUEE 3 (3-0-6)

HR411  Human Resource Information and Analytics (HRIA)
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2. Jyeniden 3 nigin
TinAnwidendnunaeivienden funisuimmineinsuyed idvuad el vie

FIVIRINEVTIVINTUTNTBIANST MIUTENBUNS UaenTnensuywd (5% HR vive ER) 9w 3 wiae
nn
321 NSUIMSANUVIAIN AN 3 (3-0-6)
HR321  Diversity Management
VU322 MSHNAUAIUMTUIIINSNenTUY e 3 @nandlaidiesndi 135 Halusdenianisingn)
HR322  Internship in Human Resource Management
VU395 Fdeiliay N9N1SUTIMININeINTuYYe 1 3 (3-0-6)
HR395  Special Topics in Human Resource Management 1
421 MsReualiAIUInw AunsuIMIInIneInuyd 3 (3-0-6)
HR421  Research and Consulting in Human Resource Management
U422 YinwENISATNINGINa 3 (3-0-6)

HR422  Coaching Skills in Business

U423 NITUTININININTULRETENINIUTEIWA 3 (3-0-6)

HR423  International Human Resource Management

424 Yinwen1sINTEUIUNNSISeus 3 (3-0-6)

HR424  Learning Facilitation Skills

U425 N1SENAIUEIAR Ussaunisalninauiy 3 @naulsitfesndn 135 Halusdenianisfin)
AUNITUTIINTNENTUYWE

HR425  Business Internship Practical Experience in Human Resource Management

VN.495  Wteiliay N9NISUTININTNEINTUYYE 2 3 (3-0-6)

HR495  Special Topics in Human Resource Management 2

3. Aulnvisedvden 18 wiqein
tnAnwudenfnuilmidoividonsunuulnguuunis feil
3.1 3l
dendnunanaivledvmisiilusaruenansidasouluuminedosssumans.du
il Inefnwmudofmuauas Joulvvemdngnsivnaneindug wasmnimieinvesivlnviesy
thAnwazdeadendnydmanmnainnidendnnliviennaividonauiiviiennsuimesinsg
nsUsENaUNT wagninensuysd ngudvinisuimsmineinsuysdinualiasuauduauniiend

AMAUATIIAU
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<

3.2 3y 4N

Wdenfinwisglvienidon MunsuTMIIIMineNsuyed vie s1g3viden e

=1 v 1o v ) a A Yo = v v | v | | a
stlazdealidngauiusiednilaaendnelival siulidsenin 18 miiena

[

&
JU

See

nn.211  weAnIIUEUILAA 3 (3-0-6)
MK211  Consumer Behavior

vU.316  NISUIMISAINITUINNG 3 (3-0-6)
OM316  Service Operations Management

55211 @NINWINRONVDITINITENINAUTEIMA 3 (3-0-6)
1B211 Global Environment of International Business

an.103  nslusunsuneufiumesidedy 3 (3-0-6)
CS103  Introduction to Computer Programming

18200 Anufidesdumsnisdonns 3 (3-0-6)
JC200 Introduction to communication

9200 3ninewily 3 (3-0-6)
PY200  General Psychology

2380  IRINYIQAEVNTIULAYBIANT 3 (3-0-6)
PY380  Industrial and Organizational Psychology

@1.304  d9ANINENINENULAS LI 3 (3-0-6)
SO344  Sociology of Work and Labour

1 =

NauN 2 n&jm%611'1msﬁlué’ﬂsznaumsuazmsu’%mi (Entrepreneurship and Management)
1. AuanUsAu 30 nuwnA
Snfnwesfesdnumeinnuiinasmdvemaniuarnsa T Kl
w211 madufuszneunmadosiy 3 (3-0-6)
ER211  Introduction to Entrepreneurship
n212  Finwennsdeans msliunini uagn1siasandeses 3 (3-0-6)
HR212  Communication, Persuasive and Negotiation Skills
311 woRnssuesinIsuaznsdui 3 (3-0-6)
HR311  Organizational Behavior and Leadership
N3 MsWauAuLuugsiasazmMylaszianudulula 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis

AN312  ASES19ETIANANA U UIRNTTY 3 (3-0-6)
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ER312  Creation of Product Innovation

313 nsUsznauntsiiedan 3 (3-0-6)
ER313  Social Entrepreneurship

MN.314  msudnsgsiaimdaivlauazgsinseunia 3 (3-0-6)
ER314  Managing Growing Business and Family Business

nW.315 ﬂ’]'iﬁ]a’lﬂLLazﬂ’l’ﬁGU’]EJLﬁ@E:J:U%ﬂ@Umi 3 (3-0-6)
ER315  Marketing and Sales for Entrepreneurs

A1l NITYIUNNITNNNITUTENBUNIT 3 (3-0-6)
ER411  Entrepreneurship Capstone

nnd12  Uszaumsainsilugusgnaums 3 (3-0-6)

ER412  Entrepreneurial Experience

2. Avueniden 6 ndenn
Tiinfnwidenfinwsedyieniden sunmaduiusenaunisuasn1susms AMnuasiuans
dy ) a a a (3 [ L3 0 A o
1 ¥3931679191NAVTINNTUIMTOANTT NM3UTENOUNITUAENTNEINTUIYYES (3Wa HR viSe ER) 91U 6
mhein
NH.321  MSUIANUARESNETIALaEN1Tas U TnnTsY 3 (3-0-6)

ER321  Development of Creativity and Creation of Innovation

AN.322 mi?lﬂmuﬁmmitﬂw;iﬂizﬂaumiLLazmiU%mi 3

ER322  Internship in Entrepreneurship and Management @nsulaitosnan 135 %ﬂiﬂﬂ@i@ﬂﬁﬂﬂﬁﬁﬂm)

NH.395  TaivAY mqmﬂﬂu@ﬂizﬂaumi 1 3 (3-0-6)

ER395  Special Topics in Entrepreneurship 1

nu.a21  ATideuaylvmUing Aun1sUsEnauNITerA1TUTINg 3 (3-0-6)

ER421  Research and Consulting in Entrepreneurship and Management

nW.422  AsuTmsmalulad 3 (3-0-6)

ER422  Technology Management

nN.423  NISENIUEINA Useaunisalninauy 3
sunmaduiusenaunisuasnIsuims @Ennulsitiosndt 135 Falusienamsang)

ER423 Business Internship Practical Experience in Entrepreneurship and Management

495 deiiey manisiluduszneunis 2 3 (3-0-6)

ER495  Special Topics in Entrepreneurship 2
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3. v luvsedvidaen 18 wienn
tAnwudenfnuirlmioividonguuuulnguuuunis el
3.1 u1ln
@endnwavivlaivnioilusasuonausidagoulunminedusssumansiiu

Fln Inefnwnudetmuauasitoulvremdngasivnananividug uasmndheisvesivlnndoos
TnAnwazdeadendnuivianmunniviniideninuly wienmvidenmuiiviennisudmsesdnis
n13UsENaUN1T wasnsnensuywd nguiniaduiuszneunisuasnisuimsimualinsuaiudiuag
wiheRafimuuadngu

%38

3.2 Ay Lden

Tmdend@nwsiedvenidan é’mﬂmﬁugﬂimaummmmw‘%mi 758 5187391800

Y v v
v

fitmuasall ilazdedlisdousuneinilddendnuliug suilivesnin 18 wihein

nn.211  weAnIIUEUILAA 3 (3-0-6)
MK211  Consumer Behavior

np.321  MImaIagUIENeuns 3 (3-0-6)
MK321  Entrepreneurial Marketing

w31l meleseiienmsdadulannagsia 3 (3-0-6)
OM311  Business Analytics |

vU.316  NISUSMITNANITUING 3 (3-0-6)

OM316  Service Operations Management

vU.324  n1sannsmaluladuaruinngsy 3 (3-0-6)

OM324  Technology and Innovation Management

§5.211  @NINLIAGONYBITINITENINNUTEINA 3 (3-0-6)
B211 Global Environment of International Business
AN.103  ASIUSWNSUABURLADIUBDINUY 3 (3-0-6)

CS103  Introduction to Computer Programming
1.200  Awdidessumanisioans 3 (3-0-6)

JC200 Introduction to communication

4. MIANIVINNTUINTIANT MIUTENBUMT UasnSweNTY LY
UnAnwiauisadendnwrivnnguiziladvivils 290 2 nqudn Ae 1. N§UIYINITUINIS
ninensuyed e 2. naaymaduduszneumsuasmsuims lnefnulinsumulassasisniusasngaiv

Mvuald wazazlasunsszungudv (Concentration) Wlulusesuranisfing (Transcript)
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4.1 NFUIVINTUITNINEINTUY WY
1) dusuinfnwauznidiveaansuazn1sUyd 15 wiein

fnfnwanmdvemaniuaymsdyd AUszasdaefnuivnnsuimsesinis ms
Usgnaums wagnineInsuywd ndunsuImImineInsuyed azfesinuineiviiig 4 amdidivunld
fawiolull wasdesaoulaldlumeiniifuusiaseien lddnd C wagldessdundeavauiulniaunls)
N 2.00

Ldsu 3 3 9 i
VU211 MITUSIININeNIUYYE 3 (3-0-6)
HR211 Human Resource Management
1311 woAnssuesintswasn1sidugin 3 (3-0-6)
HR311  Organizational Behavior and Leadership
NU.312  STUUMTUIMNSHAY 3 (3-0-6)
HR312  Performance Management System

2. @oNANWITIEIVIINTYNBNNITUTIITBIANTT N1SUTENDUNNT hasnIneIns
uyEd NFuNIUTIMINTNeInTuYYe (3Wa va.) Snlidesndt 6 milefn

U |

2) d@uSutNANYILBNAMININVEANEAIHAZNITUNY 21 wU2BNA

v

UnfnwiuenAMrnItYIAmEnTLarn1SUYY NUTTaIRazAnwivIlnn1susng
89ANTT MIUTENOUNNT WAENTNEINTULWE NAUNITUSMIINTNEINTUYYY AIAN®II8TIYI619 9 M1udl
Amualidsdelull lnedesasulalalusiedvdedunlaleivwnusindsdu uagivn nu.291 Yomangns

UImsgsnatadinudagsedunlininii C waslaaszAumdsasaiviniavualiiindi 2.00

LUy 5 3 15 nqein
wu291  gsnalulanuisnsiasuilas 3 (3-0-6)
BA291  Business in a Changing World
201 nsuSskaznisUsznaunsatyll 3 (3-0-6)
HR201  Modern Management and Entrepreneurship
U211 NISUTIININEINTUYYY 3 (3-0-6)
HR211 Human Resource Management
1311 woAnssuesiniswasn1sidugin 3 (3-0-6)
HR311 Organizational Behavior and Leadership
U312 STUUNTUIMITNANY 3 (3-0-6)
HR312  Performance Management System

2. 1B0NANYITIWITIANITUDNNITUINITOIANIT NSUTENBUNIT UazNSNeINT

Uywe NFUNTUTININTNeINSUYEY (59 nu.) Snlddeendt 6 wilefin
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4.2 nguivimadugusznaumsuasnisuinig
1) dusuinAnwauznidiveaansuazn1siyd 15 wiein
fndnwanzndvemaniuaznistyd fusvadas@nuininnsuimsesdnis
N3UsENOUNT waznsnensuyed naumsdudussnounsuazn1susms ssfesdinusednnsng 9
piidvualinerelul] wasdosaeulalilusmeindiduusazsedulidini C uasldrssiunivavay
JoTnvava laisndr 2.00
LUy 3 3 9 Wi
w211 madufusznounadesiu 3 (3-0-6)
ER211  Introduction to Entrepreneurship
311 msimwsukuugsiakaznsiws gt dulule 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis
NW.312  NTASNATIANARA U TRNTTY 3 (3-0-6)
ER312  Creation of Product Innovation
2. 1F9nANYI T8NV UONNITUINITORNIT NTUTZNOUNIT LazyTneans
wuwd ngunaduiUszneunisuarn1suims (s nu.) Bnlddesndn 6 wuaeia
2) dwsuinAneuanauswIdiveaansuaznsUyY 21 widdena
TnAinwiuenauzmdvemansuazn1styd Auszasdaz@nuivinnisuims
93AN15 N15UsENOUNTT waninensuywd naunsdudusznaunisuarn1suims sdesdinusedv
e q muiidmualisedeluil Tnedesaouldlaluseindduitlidleivunusudduuasinn wu.291 ves

wangnsusMIgInatadinwdarednliindy C uaslddnsedumbvaranininimualisnii 2.00

LYWy 5 3w 15 e
wu.291  gsnalulanuisnsiasunlas 3 (3-0-6)
BA291  Business in a Changing World
NU.201  AsUIMTHarn1sUsENaUNSalYll 3 (3-0-6)
HR201  Modern Management and Entrepreneurship
nu.211 miL“f]u;:J‘lJisﬂaUﬂmﬁmé’u 3 (3-0-6)
ER211  Introduction to Entrepreneurship
N3l MsiaAuLuUgsiakasMylaszianudulula 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis
K312 ASESNATIANARA U TRNTTU 3 (3-0-6)
ER312  Creation of Product Innovation

2. 1@ONANYITIWIMIAINIVNONNITUINITOIANT NISUTENBUNNT WaENTNEINT

wywd ngunsduiuszneunsuarnisuims (sva nw.) Bnlitieendt 6 wiaeia
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2.2.5 ¥ NUININISUNUANS
1. v nendfu 30 AVenle
Thinwazdesdnnneinauiinasmdsemaniuaznistad fnue fail
w311 meleseiiensdagulavnagsia 1 3 (3-0-6)
OM311  Business Analytics |
w312 MSUSIMIIUTINaENS 3 (3-0-6)
OM312  Strategic Cost Management
vl.313  msuTuussasufsunseuiunImegsne 3 (3-0-6)
OM313  Business Process Improvement and Transformation
w314 msvimailenuniwiazanandudamajiing 3 (3-0-6)
OM314  Managing for Quality and Operations Excellence
U315 NSNEINTAINNGIAA 3 (3-0-6)
OM315  Business Forecasting
vU.316  NISUIMISNINITUINNG 3 (3-0-6)
OM316  Service Operations Management
vl412  msiaman1su)URnuesans 3 (3-0-6)
OM412  Organizational Performance Measurement
w413 MIIMIKAENagNSNITUIINSlggUnIuY 3 (3-0-6)
OM413  Procurement and Supply Chain Management Strategy
U414 NTUSMSIATINIg 3 (3-0-6)
OM414  Project Management
U319 MSRNUAIUMSUSMIIMsULURNIS 3 @naulsidesndt 135 dalasseniansding)

OM319  Internship in Operations Management

2. Jywaniaan 6 nuenn
Fondnwanmedvsaselul
w321 mIleeiiensdadulavnagsia 2 3 (3-0-6)
OM321  Business Analytics I
Ul323  MTINGUKULAYNISAIUANANSUNURNNS 3 (3-0-6)
OM323  Operations Planning and Control
U324 msdenmsmalulaguazuinngsy 3 (3-0-6)

OM324  Technology and Innovation Management



yu.325
OM325
vu.326
OM326
uu.327
OM327
1.328
OM328
vu.395
OM395
yy.421
OoM421
5d.461
1S461
yu.422
OoM422
3d.312
1S312
ul.423
OoM423
uy.424
oma24
Uuy.317
AC317
uy.425
OoM425
uy.495
OM495
11.496
OM496
14.499
OM499

NNFUSMTAUAIAIARILAZARIAUAN

Inventory and Warehouse Management
MsUSMsNSviNien

Tourism Management
N15UIMINMSUHURNITNIINISART

Sport Operations Management
nsusmsnsufuRnistufianisusnisguan
Healthcare Operations Management

oy N19N15UMINISUGURNTT 1

Special Topics in Operations Management 1
B/NTIATILVTOLATUIAIMYNTIAA

Big Data and Business Analytics ED)
wnUfiRtugdunsinmgideyagsia
Advanced Practice in Business Data Analytics
N1531904ENIUNTAINIGIAT

Business Simulation %39
Y1INTBINNGINT

Business Intelligence and Analytics
N15ANUIN¥IMN9gsAa

Business Consulting
NSATITADUNITAIUIIULAENNSUISANINEDS
Operational Audits and Risk Management
miiﬁmimmL?iwa&ﬁmuazmsmmmmﬂu
Enterprise Risk Management and Internal Control
MINEINTEIMI9gIARTUGs

Advanced Business Forecasting

Wteiilay N19N15UTMINMSUHUANTT 2

Special Topics in Operations Management 2
funuINsuImsnsujuang

Seminar in Operations Management
N13ANYIBasENIIUIMSNISURURNTS
Independent Study in Operations Management

NEUIYITEUVATAUNALINDNITIANNS

9

58.315  ATIATIERTTUU LAgNISESNLUUINADY

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-9)

3 (3-0-6)
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IS315  Systems Analysis and Modeling
NguIYIVIMTgINATENINUIzA Tadafnduaznisvuds
89.444  mMsdnnisanudssliuleguniu 3 (3-0-6)

LO444  Supply Chain Risk Management

3. Aulnvisaivden 18 wiqein
tAnwudenfnuilmioividonsuuuulnguuuunis feil
3.1 39l
dendnunanuinledvndaisluwaruenansfidasouluminedossumansidu
Fln TneAnwmudetwuauazdeulvvemdngnsivinanuieniiug uasmndmhednvediulnmioot
nfAnwiagdeadendnuidvianuinininiiden dnuliuiennaividenauidvenuinisnis
UtRnsimualipsumuduwmieAniinmundieiu
ni3a
3.2 3y aen
ninAnwidendnwnedvilunguivieniienuinisnsuguiRnisinesiu vseiden
Anw1918391999391L0NN1TRAR T LeNTEU UATALmMATEN15IANT AV NBAN1TUTMTEIANS NS
U58NauUns wasnineInsuywd Ivenuimsginaseninlseme ladainduazn1svuds waziviengsna
offszuning ausededitmun il Jnidennwlumnainideniasdeslisadoutuivlumn e

v

a a av v = [y o o 1 v & a I a = RN
'JSU’]L@ﬂLaaﬂ‘ﬂlﬂLaaﬂﬂﬂ‘l‘}}’]‘l’]LLa')LLa&'ﬁlelf\]”Iﬂﬂ?qmaﬂLﬁ@ﬂﬁsﬁ’]ﬂqﬂi‘HﬂaﬁN'ﬂ%qLfﬂﬁnﬂu NU

NJUIYINITAAN
nn21l  weANsINEULNA 3 (3-0-6)
MK211  Consumer Behavior
NR.312  NISIANIIASIAUANTINAENS 3 (3-0-6)
MK312  Strategic Brand Management

nn313  MTEnnseaiadionsindula 3 (3-0-6)
MK313  Marketing Research for Decision Making

NR.314  NISIANITHARAUTILAZUSNNT 3 (3-0-6)
MK314  Product & Service Management

nM.315  ASIANITIIATLAEMNSESNALS 3 (3-0-6)
MK315  Pricing Management & Profitability

N9.316  NIFIANITVOINNNITIAIINAUE 3 (3-0-6)
MK316  Distribution Channel Management

Np.317  MIFRAITNTAAIARUUYITINIT 3 (3-0-6)
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MK317
n%.319
MK319
n6.321
MK321
NR.322
MK322
N%.323
MK323
N6.324
MK324
N%.326
MK326
nw.411
MK411

Jd.314
1S314
96.318
15318
76.319
1S319

nu.211
HR211
nu.311
HR311
U312
HR312
NU.313
HR313
nu.314
HR314
U315

Integrated Marketing Communications

NAgVSNIINAIARIIA 3 (3-0-6)
Digital Marketing Strategy

nIRA1ARUTENOUNTT 3 (3-0-6)
Entrepreneurial Marketing

N139AN13N3AUAN 3 (3-0-6)
Retail Management

N15IANITIIUY 3 (3-0-6
Sales Management

NSAAINGINT 3 (3-0-6)
Business to Business Marketing

N15RANNTENINNUTENA 3 (3-0-6)
International Marketing

nsnaaLiionadaEy 3 (3-0-6)
Sustainability Marketing

NENIYVITTUUATAUMALINENITIANS

sruUgIUlaya 3 (3-0-6)
Database Systems

ﬁzuumiauLﬁ/lﬁéfmm'i@ul,l,a%miﬂ%ﬁLﬁamiawLLmuw%’WSWﬂia&ﬁﬂi 3 (3-0-6)
Financial and Accounting Information Systems for Enterprise Resource Planning
ganadidnvseiind 3 (3-0-6)
Electronic Business

NEUIVINITUINITAIANTS NMTUTLNBUNIST UWasNIweNTaIyue

- AfUAYINITUTIITNINEINTUYEE (HR)

NFUTMINTNEINTUYYE 3 (3-0-6)
Human Resource Management

woAnIsuBIANITHazN IS ULg 3 (3-0-6)
Organizational Behaviour and Leadership

FEUUMTUIMTHAIY 3 (3-0-6)
Performance Management System

N1IVUHLLAZNITARERNNSNEINTUY WY 3 (3-0-6)
Human Resource Planning and Acquisition

NSWALINTNYINTUY Y 3 (3-0-6)
Human Resource Development

ANSUSTISAINDULNY 3 (3-0-6)
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HR315
Nu.316
HR316
Nnu.317
HR317
nu.422
HR422
nu.423

HR423
nu.424

HR424

N.211
ER211
AN.311
ER311
N.312
ER312
N.313
ER313
AN.314
ER314
N.321
ER321
AN.411
ER411
AN.422
ER422

f1.212
LO212
§9.341
LO341

Managing Compensation and Rewards
ATNUNTUENAUS

Employee Relations
MsWALNBIANTLALN1TUTININTAB LAY
Organization Development and Change Management
WiNweN15lAIN19gINa

Coaching Skills in Business
NSUTMINTNYINTUUBETENINIUTENA

International Human Resource Management
VinweNsdanssuuNITEeu;

Learning Facilitation Skills

- ngun15Usznauns (ER)

madufusznouniadosiu

Introduction to Entrepreneurship
mMsmduLUUgIiakaznsIeszindulule
Business Model Development and Feasibility Analysis
NN9A5NATIANANANNUINNTTY

Creation of Product Innovation
msUszneunssiiedny

Social Entrepreneurship
mMsuimsgsRanidadulanazgsionseun

Managing Growing Business and Family Business
NMINAILIANANESNATIALAZ NTET U IRNT T
Development of Creativity and Creation of Innovation
N13YINTNNNITUIZNBUNT

Entrepreneurship Capstone

nsusmsmalulad

Technology Management

NguIYIVINTIINATENINWI2ina TadaRnduaznisvuss

AsInNstadaindiloenu
Introduction to Logistics Management
A15IANShadaRndsyrinalseina

International Logistics

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)
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89.342 MTATEABUTIadniunTIansladannd 3 (3-0-6)
LO342  Quantitative Tools for Logistics Management

89.442  n1sUIIIlgaunIY 3 (3-0-6)
LO442  Supply Chain Management

89.443  nsaLULIaesldUny 3 (3-0-6)
LO443  Supply Chain Modeling

1A

nguIYIgsnaedmsunsng

50.211  gInvedmnSunindiUaiu 3 (3-0-6)

RB211 Introduction to Real Estate Business

4. msAnw3wlnuimsnisuuang
4.1 dwsulinfAnwauznidiveaansuazn1siyd 15 wiehn
thdnwangndysmaniuaznisdnd AussasdazAnunivlnuImnisufoanisg
sdosfnuseivii q mufifiualiswielul uardesaeuldldluseivdiduuiarsiein Tl C

a

uarldansesudvavariulniamalimni 2.00

L 0%y 3 3w 9 nulena
w311 meleneiienmsdadulannagsia 1 3 (3-0-6)
OM311  Business Analytics |
vl.313  msUiudsauazysunsyuiun1smegsne 3 (3-0-6)
OM313  Business Process Improvement and Transformation
w315 NSNEINTAINNNGIAR 3 (3-0-6)
OM315  Business Forecasting

2. denfAnwaeivanivienuivismauusinas (swa ul.) Bnlaidesndn 6 wiefin

4.2 dmSuiinfAnwuanauzwIdveAansLazN 15Uy 21 widdena

TnAnwuenauzIndvemansuasnsad fuszasdagdnuidvinuimsnns
UfTRnsasdesfinumeivisng 4 muitdvuelielud Taedesmeuldldlumeindeiuiliaivuny
sy waydnn wu.291vemdngnsudmsssiatudiausazsieiulimni C warldrsziuadvazan
Alnvianun ladsndn 2.00

1LOsu 6 33 18 nuleia
wu.2091  gsRvlulanuisnisiasuuuag 3 (3-0-6)
BA291  Business in a Changing World
w202 mstydiiienisdanis 3 (3-0-6)
AC202  Management Accounting

ud.201  msusmsMsU{URnIg 3 (3-0-6)
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OM201  Operations Management

w311 meenwiiensindulaniegsia 1 3 (3-0-6)
OM311  Business Analysis |

uU.313  msUTulTaarUfsunTesuIunImIessia 3 (3-0-6)
OM313  Business Process Improvement and Transformation

U315 NISNEINTAINNGSAI 3 (3-0-6)
OM315  Business Forecasting

2. @enfnw e vnIvenuImsn1suURNTs (59 u.) 8n 3 mihefdn

2.2.6 I NANUITMTFINATENIeUsEINA ladainduaznisuuds
thfnwdoudendnuinguivlaivmia 910 3 ngudvn Ao 1. nguuivisssiasenineUssmne
(International Business) 2. Nguladamnd (Logistics) waz 3. NauN15UUE« (International Transport) Ine@nu)
Tasumilassadrefiusasngainivualy wazagldFunisssyngain (Concentration) Wlulusenuna
n13@Ane (Transcript)
nguil 1 nguuIMNsTINeTENINeUsEINA (International Business)
1. FynendeAu 18 wiqein
TnAnwazfesdnunseivna 9§ mufinandvemanswarnisdad fmun il
§5.211  @NINLIAGRNYBITINITENINNUTEWA 3 (3-0-6)
IB211 Global Environment of International Business
53312 suiguisidy 3 (3-0-6)
1B312 Research Methodology
53324 msnawgshakansazaunululsemelng 3 (3-0-6)
1B324 Business and Capitalist Development in Thailand
§9.332  TAMUSTIULALAITUTMNITINATENINUsEImA 3 (3-0-6)

IB332 Culture and International Business

§9.421  MSUIMNITINTENINNUTENA 3 (3-0-6)
1B421 International Business Management
§9.423  duuuNgINaTERingUseima 3 (3-0-6)

IB423 Seminar in International Business
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2. Jyueniien 18 wiqena
Wendnw 3 331 9 miheie INnga (N) wagiien@ney 3 331 9 wihein INnga ()
(n) denlunguuiunsgsiasendneUszsma dnAnvidendnuisieduieg Admualy dadl
Junfidendnuilummeivideniazdedlisdeusvivlumnaisiendenildidendnuiliudadeiy

I 3 Y1 9 WUIBAR A9l

93211 nsvudssznIneUszivalonu 3 (3-0-6)
m211 Introduction to International Transport

o A Y Y \ %30
§9.321  A1SANUUNITAIUNITANITENINNUTELINA 3 (3-0-6)

1B321 International Trade Operations

§3.323  msNRwIgRamnTIukazANansalunsusduseninwseinavesssia 3 (3-0-6)
IB323 Industrialization and Global Competitiveness of Firms
§39.391  vhdeiiAy NaNMSUITIEIiaseninasene 1 3 (3-0-6)

1B391 Special Topics in International Business 1

§9.392  hUeiitAy N19N1SUIMNIEIRATENINNUsEIng 2 3 (3-0-6)
IB392 Special Topics in International Business 2

§5.422  NSANWLUSEULTIBUSTUUSIAAUILIYIR 3 (3-0-6)
1B422 Comparative Business Systems

53.424 wmﬂymmﬁaqqiﬁﬂaﬂ 3 (3-0-6)

1B424 Perspectives on Global Business

59.433  Uszihiuneasesssulunisdiliugsia 3 (3-0-6)
IB433 Ethical Issues in Business

§5.498  MIHNNUAIUGINITENINIUTEWA 3 @naulaitfesndn 135 Halusdenianisdnw)
1B498 Internship in International Business

(v) denlungudwdieg asdalull dnAnwiaunsalfend@nwimunguivivaiinuaiuaula

[
v

et Feadulumunarivsamineds lumstuiviuduiniden Tneawnsadendnviluinladlaly
naplandunilauaglisiaindesdenivaelunduivniedtu $1um 3 3v1 9 aefn il

1. ngunsaniiugsnaszndnelseind (Global Business Operations)
Ur.422  nsUdIEineuseiva 3 (3-0-6)
AC422  International Accounting
N4.313  NISRUIEINNUTEING 3 (3-0-6)
FN313  International Finance
n4.461 mﬁmwdwﬂimmﬁy’uqq 3 (3-0-6)

FN461  Advanced International Finance

AR.326  N1SAAINTEIRINGUTLNA 3 (3-0-6)
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MK326
§8.423
RB423
Nnu.212
HR212
nu.423
HR423

nN.314
ER314

AN.321
ER321

N6.322
MK322
N%.325
MK325
96.319

15319
N6.319

MK319
N61.327
MK327
uu.316
OM316
ul.324
OoM324
1u.326
OM326
uu.327
OoM327
1U.328
OM328
n3.472

FN472

International Marketing

RIMTUYING SErinaUsEIne 3 (3-0-6)
International Aspects of Real Estate

Tinwgn1sdeans N1l uazlasasioses 3 (3-0-6)
Communication, Persuasive and Negotiation Skills

N1SUTMININYINTULBETENINNUTENA 3 (3-0-6)
International Human Resource Management

2. NGUFINIUINTTIENIN9UTEINA (Global Services)
mMsUImsgsRefifduiulanasgsiansounia 3 (3-0-6)
Managing Growing Business and Family Business

NIAMUIAILANETSATIALAE NTET W IRN T 3 (3-0-6)
Development of Creativity and Creation of Innovation

n3IANISAUEN 3 (3-0-6)
Retail Management

N13RANNBINNT 3 (3-0-6)
Food Marketing

gInadidnnselind 3 (3-0-6)
Electronic Business o

. e o PR
NAYNONIINAINAIYIA 3 (3-0-6)
Digital Marketing Strategy
NSlAYUIAIYIA 3 (3-0-6)
Digital Advertising
AMTUINITAINITUING 3 (3-0-6)

Service Operations Management

nsiansaluladiazuinnssy 3 (3-0-6)
Technology and Innovation Management

MsUSMsNISviouTien 3 (3-0-6)
Tourism Management

N15UTMINMSUHUANIIN19NI5ANN 3 (3-0-6)
Sport Operations Management

nsusmsnsufumnislufanisuinisaunin 3 (3-0-6)
Healthcare Operations Management

nsRugsivAulnauargsiamalulagnisiy 3 (3-0-6)

Start-up Financing and Fintech
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3. NGUN1TYUALTENI9UTEINA (International Transport)
93.361  NsUsEAufevnmzianassuIsaudes 3 (3-0-6)
T361 Marine Insurance and Risk Management
23373 walulaglunisvuds 3 (3-0-6)
T373 Transportation Technology
U3.374  §ININTVUAIEUAINIDINA 3 (3-0-6)
[T374 Air Cargo Business
23375 NITUSMITNISITNANNLGD 3 (3-0-6)
T375 Ship Chartering
13376 msverieuanasuduisnineUssmne 3 (3-0-6)
[T376 International Commodity Trade
93.463  MIUIMTSeLazlalaing 3 (3-0-6)

[T463 Port and Logistics Management

U5.471  MTIATIZRENMIZLINADNVDINITVUAITENINUTELNA 3 (3-0-6)
mar1 International Transportation Environment Analysis
U5.472  MITIAIIZRNITVUEININDINA 3 (3-0-6)

Tar2 Analysis of Air Transport
U388 NQMIENINYEUNT 3 (3-0-6)
LA388  Maritime Law
U387 NVINNEFUTUNININTA 3 (3-0-6)
LA387  Law on contract of carriage by air

4. nguladafnduazladguniu (Logistics and Supply Chain)
89.341  nsInnIsladaindseninsuszine 3 (3-0-6)
LO341  International Logistics
22343 msdanisladafnddmiuaudivudameennia 3 (3-0-6)

LO343  Air Cargo Logistics

89.442  MSUIMNSIgRUNIY 3 (3-0-6)
LO442  Supply Chain Management -

413 NISIANILAENAENSNISUIINSIaUNIY e 3 (3-0-6)
OM413  Procurement and Supply Chain Management Strategy

w31a  msvimaitenunimuazasdudamajifnig 3 (3-0-6)

OM314  Managing for Quality and Operations Excellence



yu.311
OM311
ul.321
OM321

uy.421
OoM421
3d.312

15312
36.361

15361

N4.211
FN211
N4.313
FN313
N9.461
FN461
U9.361
T361

U3.376
[T376

U3.464
[T464

uu.311
OM311
yl.421
OomM421
3d.319
1S319

n6.319
MK319

5. nguUMIATIEEnegsiauazdayavuialug (Business Analytics and Big Data)

msiesgiionsinaulaniegsiae 1
Business Analytics |
mMsieTgiionsindulanisgiiae 2
Business Analytics |l
TMFeTeitoyarunlngn1egsna
Big Data and Business Analytics
U1INTBINGINI

Business Intelligence and Analytics
Unyarusenvg

Artificial Intelligence

6. NFUN1IALAZNIIIRUTENIeUsEINA (Global Trade and Finance)

ALAATERILAZADIANTTRY

Financial Mathematics and Statistics
NMIRUTEMINUTEIA

International Finance
miﬁuizijﬂizmﬁ%uqq

Advanced International Finance
mMsUseiufenamgiawarnsumsnnudes
Marine Insurance and Risk Management
nMsgoeuaniUasuaumseninaUssme
International Commodity Trade

7. n§u3985579 (Business Research)
1A59N15398

Research Project
nMsiesgiionsindulaniegsfa |
Business Analytics |
BMTIATEitoyaruInlngnegsna

Big Data and Business Analytics
ganadidnvselind

Electronic Business

ﬂaqmémimmma%ma

Digital Marketing Strategy

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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§9.499
1B499

MsAn¥BasEN19gINTEnINUseine 3 (0-0-9)

Independent Study in International Business

3. Aylnvisaivden 18 wiqein
UnAnwidenfnuivilnvselvidengluuulaguuuunis fadl

3.1 331N

A = a a P A a a o ¢ <
LﬁE]ﬂﬂﬂi‘fﬂa’]GU’]'JGZﬂEL@TU’]‘WUQWQIULLGSUBﬂﬂﬁu%vuﬂﬂ'ﬁauiuqu'ﬂmﬂqaSﬁiiuﬁqamﬂ,ﬂu

Fvin lnefAnwnudedvuawarReulvvesndnansiziinaiviividug lunisideniznln dnfnwiien

UTM5550378NI9UTENAAITNANTUINGNIV I NITd LS uuazatuayun1sUTENauIVIINNIAIUTIND

senIUseing Faonaiimadenlaluaesdnuae fe n. Wenivluaneusmsgsiafinuaulaazusenevendn

WU N15RARA N13RY Wieduqidnsdnnisteuntsaeulupuzsndveamansazn1sUyTd wie ¥. @enlvlu

NS PUNBINBAS BT UAILEIUNTAAIUNW I UNNTUTENBUBITN

%38

3.2 3yuden Wondnwivinunaula lnveradenmunguindalinnunguonidendieiu

diatiunuanudiamziularduaiunsusenevendnluewian Ml desdulusunasivesuniivede

Tunstudvtuduivden

v3.211
m211

§7.211
1B211

§3.312
1B312

§9.212
LO212
§9.341
LO341
§9.342
LO342
§3.441
LO441

'
a -4

nauy 2 nauladanng (Logistics)

9

|

1. AyuandsAu 30 wuwnA
ShAnwadesinumeinei § aufinarmdvemaniuasnisdad s el

nMsvudssEwInsUssmat aedy 3 (3-0-6)
Introduction to International Transport
ANINWINABUYDITINITEN I TEINA 3 (3-0-6)
Global Environment of International Business
520U 3 (3-0-6)
Research Methodology
nMssanstadaind oy 3 (3-0-6)
Introduction to Logistics Management
nsInNIsladaRndseninsuseine 3 (3-0-6)
International Logistics
MMTAATIEATIUTIUEmSUNSIANISIadaRnd 3 (3-0-6)
Quantitative Tools for Logistics Management
dunwmmeiuladafnduarnsusmsigguniu 3 (3-0-6)

Seminar in Logistics and Supply Chain Management
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§9.442
LO442
§9.443
LO443
§9.498
LO498

§9.321
1B321
§9.332
1B332
v3.375
[T375
§9.343
L0343
§9.444
LO444
uy.423
0oM423
58.311
1S311
3d.312
IS312

nsuImsigguniu 3 (3-0-6)
Supply Chain Management

nsasuuTaasigaUny 3 (3-0-6)
Supply Chain Modeling

nsinausuladafing 3 Aneulaiesndn 135 Flusenanisfing)

Internship in International Logistics

2. Ay nanidsn 6 wuwnA
Bondnwn 2 311 6 whwin thanwannsadendnuiluivilafldluseiusd

MMIATAUNIIATUNTANTENINUTENA 3 (3-0-6)
International Trade Operations
TUUSTTULAZNTUTMTTINATEMINU SN 3 (3-0-6)
Culture and International Business

NMSUSMITNSLWULIEE 3 (3-0-6)
Ship Chartering

msdnnsladafnddmiviumiivudamisernia 3 (3-0-6)
Air Cargo Losgistics

nsdamsanudssuldguniy 3 (3-0-6)
Supply Chain Risk Management
NSAUININI9gIAI 3 (3-0-6)
Business Consulting
mmitﬁmé’uLﬁ'mf“f‘umiLSTJEJuI‘LJiLmeﬁ’JEJmmlwsau 3 (3-0-6)
Introduction to Programming with Python

Y1INTBINNGIND 3 (3-0-6)

Business Intelligence and Analytics

3. A lnusedvaen 18 BU2BNA
UnFnwudendnyiiviinvseiyudengluuulaguuuunis fsil
3.1 391n

= = a a P PPN a ) s &
Laaﬂﬂﬂwqaq%qflqﬂiﬂﬁsﬂ’]MUQﬂQIULLa%uaﬂﬂmgmL‘Uﬂaa‘lﬂuuﬁqﬁmUqaﬂﬁiiﬂﬂqamilfdu

A InefnwinnudeimuawazRoulvrewmangniviivaivinniue uasmniimefsnvedivilnviest

infAnwazdeafenfnudvianuuinininiidendnwlinsanuindvidenauiivenuinisg §ne

S¥MINUTTINAY Wsonunaig1dus) RundnwaulanimualinsuauiuiunegAainnuad1nu

%38
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§3.321
1B321

§9.323
1B323
§3.324
1B324
§9.332
1B332
§3.421
1B421
§9.422
1B422
§9.423
1B423
§3.424
1B424
§3.431
1B431
§9.433
1B433
§3.391
LO391
§3.392
LO392
§9.499
LO499
U9.361
T361
v9.371
T371
V3372

3.2 3% a8n
@onAnwsiednnane q Anvualinweludl lddeundn 18 wiiefin
ASARUNITAUNITANTENINUSENA

International Trade Operations

NSNAUIYAFIMNTTRAL ANNANNTAIUNTUTITUTENINUTENAVDIFINT
Industrialization and Global Competitiveness of Firms
nsmungsfakagnsasauululssmelng

Business and Capitalist Development in Thailand
TUUTTIUUATNTUTINTTINTEW U SUNA

Culture and International Business
MSUIMSTINTENINUSEINF

International Business Management
N3ANYIUTEUIEUTEUUTIAIUIUINA

Comparative Business Systems
FULUNFINTENINUTEINA

Seminar in International Business
Mmﬂymmﬁiaﬂﬁﬁﬁﬁﬂaﬂ

Perspectives on Global Business
NFIANIINTBIENINUTELNA

International Taxation Management
Uszihumeasesssulunisandugsia

Ethical Issues in Business

Wteniay naladafnd 1

Special Topics in Logistics 1

Wteaniay naladasngd 2

Special Topics in Logistics 2
nsAnwdasensladannd

Independent Study in Logistics
mMsUsefusemmeianaznIsuimsanudes

Marine Insurance and Risk Management
NIRULAYNITAIVUVINTVUAITENINUTEN A
Investment and Finance for International Transportation

wsegAnansuazulouIenIsINRewn]

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (0-0-9)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

53



[T372
#.381
EC381
3.373
[T373
3.374
[T 374
93.375
[T375
93.461
[Td61
3.462
[Td62
U3.463
[T463
93.471
T471
v3.472
[T472
3.473
[T473
ul.315
OM315
yu.412
OoM412

9.211
T211
§3.312
1B312
V3.371
[T371

Maritime Economics and Policy

LATEFANANTN TV

Economics of Transportation

wialulaglunisvuds

Transportation Technology
§INVUAIFUAMIINA

Air Cargo Business

NFUIMIIN TG UNNLTD

Ship Chartering

NITUIMIINTVUAITENINU TN

International Transportation Management
FUNUINTUIMINTVUAITEMIIUTEWNA

Seminar in International Transport Management
NsUsMIeLazladafnd

Port and Logistics Management
NTIATIZHEN1IZLINAONVDINITVUANTENINUTELNA
Shipping Transport Business Environment Analysis
NTILATIZRATVUEINIDINA

Analysis of Air Transport
UszihiudAgyinun1susmsgsiaseninsUseinaladafinduaznisuuds
Current Issues in International Business Logistics and Transportation
miwmmiﬁmqqiﬁ%

Business Forecasting

nsianansuuRauesens

Organizational Performance Measurement

naud 3 N§uN15YUES (International Transport)
1. v nanUeAuy 18 nuwNA
nsvudaszanal sl ey
Introduction to International Transport
52 08UT5998
Research Methodology
NIRULAZNTAIMNUVBINTVUAITENIUTENA

Investment and Finance for International Transportation

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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U9.372  AsugAnansuazulauenIsIAteun 3 (3-0-6)

T372 Maritime Economics and Policy

¥5.461  NANTUIMINMIVUEITENINUTEINA 3 (3-0-6)
Ta61 International Transportation Management
¥3.462  AUNUINITUTININITVUAITENINUTEINA 3 (3-0-6)
T462 Seminar in International Transport Management

2. JyuanLaan 18 wuenn

A = a 1 a ! A = a 1 a !
LEBNANYY 3 3Y1 9 NUIWNE IMNN[A (M) kAZLABNANYI 3 11 9 NUWNA IMNN[A ()

1% '
Y o A a =

(n) Wenlunguayudeszuinelseme dndAnuudendnunseivisg 9 Admuals vied Jo1
@endnwilumneivident sxdedhisdeusuivlumaniviendendlddondnuliuddefy Suu 3
3 %Y 1
9 wihefn §adl
89212 nsdansladadndidesdiu 3 (3-0-6)

LO212  Introduction to Logistics Management

§5.211 AN MKINRBNVDIFINATEMINUTENA 3 (3-0-6)
B211 Global Environment of International Business
95.361  NSUSEAUNYNINZLALATNITUSTISAMULEES 3 (3-0-6)

T361 Marine Insurance and Risk Management

23.463  MIUIMTSoLazladang 3 (3-0-6)
[T463 Port and Logistics Management

25.498  NMSHNUAULVUEITENINNUTENA 3 @neuldiesndt 135 Flusenanising)
[T498 Internship in International Transport

(v) denlunguivnsingg dsalull dnAnwianusadendnwimungaivimvaiiniuaiuaula

[
v

P I ¢ a 1y o a S & a ~ & = a <
YINU G]ENLUUIU@']@JLﬂm%sﬂaﬂﬂwq?ﬂﬁﬂaﬂ FLUﬂ'ﬁu‘U’JGU']UULTJU']SU']LaBﬂ Iﬂﬁ]a"llﬂiﬂLaaﬂﬁﬂ‘lﬁ’ﬂu’]sﬁqs[,ﬂﬂiéﬂ.u

naulanguuilanusiedvdedl waglddrinitdesdenivnslunduivideaiu 9w 3 391 9 wiehn

j1ail
1. ngun1sAilugsnaseninelseind (Global Business Operations)
§9.332  JRIUEIIULAYNITUIMNTEINRTENINUTEINA 3 (3-0-6)

IB332 Culture and International Business

U9.422  msUglTeninsusewme 3 (3-0-6)
AC422  International Accounting

4313 NTRUTENINNUTEIA 3 (3-0-6)

FN313 International Finance
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n9.461
FN461
N6.326
MK326
§8.423
RB423
Nnu.212
HR212
nu.423
HR423

U9.361
T361
V3373
[T373
U3.374
T374
U3.375
[T375
U3.376
[T376
7.463
T463
U3.471
Tar1
U3.472
[Ta72

§9.341
LO341
§9.343
LO343
§9.442

ﬂ’mfiuixwi’mﬂizlmvﬁ%uqa

Advanced International Finance
NINA1ATEININNUITZINA

International Marketing
DHIMIUNTNITENINUTTINA

International Aspects of Real Estate
Vinwensdeans NI waziesReTes
Communication, Persuasive and Negotiation Skills
NSUTMINTNINTUYBITENINUTENA

International Human Resource Management

2. NAUNNTVUALTEUINUsEWNA (International Transport)
MsUsEiufsmmeaaensUTIIAULALS

Marine Insurance and Risk Management
wialulaglunisvuds

Transportation Technology
§3NINTVUAIFUAMNIDINA

Air Cargo Business

NMSUIMIINITYUNUTD

Ship Chartering
nMssereuaniUdsuduisy s
International Commodity Trade
nsUIMIMISouazladang

Port and Logistics Management
NTIATIZHANIZUINADNVDINITVUENTENINUTELNA
International Transportation Environment Analysis
MTIATIZRATVUAINIDINA

Analysis of Air Transport

3. nguladafnduazldauniu (Logistics and Supply Chain)

MsInnsladafndseninslseina
International Logistics
msdannsladafnddmsuaudnfivudsmeannia
Air Cargo Logistics

NMIUIMSIgaUNIU

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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LO442

ul.413
OM413
ul.314
OoM314

yu.311
OM311
uy.321
OM321
yl.421
Oomaz21
96.312
1S312

96.361
15361

N4.211
FN211
N4.313
FN313
N4.461
FN461
U9.361
T361

U3.376
[T376

3.464
[Td64

yu.311
OM311
yy.421
OoM421

Supply Chain Management

Wia
nsdavuaznagnsn1suIsigguny 3 (3-0-6)
Procurement and Supply Chain Management Strategy
msumsiienunnwazanududamaiinns 3 (3-0-6)

Managing for Quality and Operations Excellence

4. ngUNFAATITINNGINAAzdayaTualug) (Business Analytics and Big Data)
mMengilonsindulanisgsia 1 3 (3-0-6)
Business Analytics |

mMengiilonsindulanisgifa 2 3 (3-0-6)
Business Analytics |l

BMFIATEitoyaralngnegsna 3 (3-0-6)
Big Data and Business Analytics

U1INTBINNGINT 3 (3-0-6)
Business Intelligence and Analytics

Uyayuseivg 3 (3-0-6)
Artificial Intelligence

5. NGUN13AAZNISIRUTENINUTEINA (Global Trade and Finance)

ALlAFER SazaRRNIIRY 3 (3-0-6)
Financial Mathematics and Statistics

NIRUIZINNUTEWNA 3 (3-0-6)
International Finance

ﬂ’]iﬁu%%’j’lﬂﬂi%w}ﬁ%uq\i 3 (3-0-6)
Advanced International Finance

mMsUsERufemmglanarsuEmsaades 3 (3-0-6)
Marine Insurance and Risk Management

nMssevsLanasuaudsswinssyine 3 (3-0-6)
International Commodity Trade

6. N§139855M2 (Business Research)

1A59n19338 3 (3-0-6)
Research Project

mMsieneiiiensindulanisgsie | 3 (3-0-6)
Business Analytics |

Tnseseitoyarunlngnegsna 3 (3-0-6)

Big Data and Business Analytics
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58319 gnediannsednd 3 (3-0-6)

IS319 Electronic Business

‘ e o Wi
nM.319  NaYNsNIIRNAINAING 3 (3-0-6)
MK319  Digital Marketing Strategy
93.391  toRilAY NINTUIUEITENINUSEIA 1 3 (3-0-6)

T391 Special Topics in International Transport 1
93392 WToliAy NNATTUAITENINNUSEINA 2 3 (3-0-6)
[T392 Special Topics in International Transport 2
23499  NMISANYIDATENNVUAITENINUTELINA 3 (0-0-9)

IT499 Independent Study in International Transport

3. Jwlnvieadviaen 18 wiehn
tnAnwidondnuiivilmidelvidenguuuilaguuuunis il
3.1 3n
Benfnwaninlaivndotiluaruenauziidaaoulumine dosssumandiin

el Inefnwmuderinuauas Seulvremdngasivilnanuisiug lunisdeniuln dnfnwienyuds
sprialsemamsinsungiiniasduaiulasaduayunissenouivinmsinuudissnina seme
Fsenaiimadenldluassdnuas Ao n. doninluaeuimsgsiaiinuaulaszuszneuordn Wy nsnan
M3 MiedugiifinsdnnisSeunisaeulunuerndvemansuarnistad 3o 2. @enlnlunsSounw
ileaiaedurnuannsasunwlunisussneuedn

w38

3.2 3yuden endnuivimuiiauls lngeradonmunauiidalinmunguenidondisiu
dieimumudianeduuarduaiunmsUsznavendlusuan il deadulumnasivosminede

Tunstiudvtuduivden

4. nMsANEIYIMUIMSTINATERInasema Tadafnduaznisvuds

ndnwannsaidendnyidviinnguiviladvmis aan 3 nguin Ao 1. nguuimisssia
5811119U58m#A (International Business) 2. nauladafnd (Logistics) wag 3. N§UN159UHS (International
Transport) IneAnwilviasumalisiaiiefiutazngsidvimuely uazazldFumsseyngsiin (Concentration) 13lu
Tusisaunanisdne (Transcript)

4.1 NFUUINT3INTENT19UTEINA (International Business)

1) dwmSuiinAnwausnidiveansuaznistsyd 15 wiehn
tnAnwemenidyeaaniuazn1styd AUszasdas@nudvnlnuinisgsia

serinaUseme ladainduaznisvuds NguUIMITgsNasenIelsena (International Business) 3¢fad@nen
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18311919 9 uAinuuall asrelull wardesaeulalalusedndsivunazsieivn lianan C wazlamn
syaulRdazaLIT Iy aualia1nin 2.00

1. 09AU 4 31 12 HUene

§5.211  ANWLIAGONYBITINTENINNUTEINA 3 (3-0-6)
1B211 Global Environment of International Business

95211 mswudsszrineUssmeidodu 3 (3-0-6)
m211 Introduction to International Transport D!

59.321  nsaiiunseuMIAsEnisUseIna 3 (3-0-6)

IB321 International Trade Operations

§9.332  IWUSITULAZNTUIMITINATEMINNUSEINA 3 (3-0-6)
IB332  Culture and International Business

§5.421  MSUIMNSEINATENINNUSEINA 3 (3-0-6)
1B421 International Business Management

[

2. @an@nwn 13 3 mieds UnAnwanunsadendnwildnledlalusiedvsal

§9.323  MINRILIGAAIVNTTULAEANNAINNTOLUNITUITUTENINNUTEINAYRITIAT 3 (3-0-6)
IB323 Industrialization and Global Competitiveness of Firms
§5.324  mswmngsiakaznsavauyuluUsewmealng 3 (3-0-6)

1B324 Business and Capitalist Development in Thailand
§5.422  MsAnWIUIBUNBUTEUUTINAUIUIA 3 (3-0-6)

1B422 Comparative Business Systems

53.424 mmmgwaaﬁaaﬁﬁﬁﬂaﬂ 3 (3-0-6)
1B424 Perspectives on Global Business
59.433  Usznumesesssulunisaniugsia 3 (3-0-6)
1B433 Ethical Issues in Business

2) dwmsutinAneuanansIdiveaansuasnIsUYd 21 wideda

TnAnwueneaugrndivemansuarn1stad Auszasdsdnuiiviinns
UIM393NsenInUsemeladafndiagnsvuas nauuInsesnasendneUseme (International Business)
sfosinusedveg q audimueliiselull Tnedesdeuldldlusedvdiruitlilaivwnus e
uazdYn WU.291 YomdngasUImsgsRatidin udazeiunlaininiy C uagldAnseiuinAvaraiviin
savmelaisng 2.00

1 0%y 5 331 15 whein
wu.291  gsnslulanuwisnsiudsuuuag 3 (3-0-6)
BA291  Business in a Changing World

§5.211  ANMKINRBNVDITINATENINUTEINA 3 (3-0-6)
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1B211
39.211
T211
§3.321
1B321
§9.332
1B332
§9.421
1B421

§9.323
1B323
§3.324
1B324
§9.422
1B422
§3.424
1B424
§9.433
1B433

Global Environment of International Business
MsvudssEwineUsanad e

Introduction to International Transport
AMIANAUNITAIUNITAITENINNU LA
International Trade Operations
TAUTITUUALNTUTINTTINTENINSUSEINA
Culture and International Business
NMSUIMITINTENINUTEINA

International Business Management

2. Fenfinw 2 31 6 mheininAnwiaunsadendnwiluivilanldlusedvd
NSARIIAAMNTTUUAZANANN T LUN T ITUTEN I sEINAYRITINT

Industrialization and Global Competitiveness of Firms

nsiaugsiauaznisazaunululszmalng

Wad

Business and Capitalist Development in Thailand

NSANY YT UIEUTEUUTINAUIUIYIA
Comparative Business Systems
Maﬂﬂgmaﬂﬁmﬁﬁﬁﬂaﬂ

Perspectives on Global Business
Usziiunieasessanlunsniiiugsia
Ethical Issues in Business

3.2 nguladanng (Logistics)

1) dwmiuiinAnwausnidiveansuasnisUsyd

UnAnwAnzdTemanILaznITUYT MU

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

d8nn

AINUITEINg

seninUseme ladafnduaznisvuds nquladafnd (Logistics) 9esaafinwns1e3761a o suiiniinualy

o 1

[

91

fasalull wavdesaaulalalusiedvvsruniazsnedvn lannin C waglaamseaumasazanivninianunly

N1 2.00

89.212  msdansladaind oy

LO212  Introduction to Logistics Management
a9.341  msiansladafndsenineuszine

LO341  International Logistics

89.342  mReTgAdslsInadusunsdanisladanng
LO342  Quantitative Tools for Logistics Management
89.442  NISUIMNSRUNNY

LO442  Supply Chain Management

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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a9.443  msadwuuiaedleguniuy 3 (3-0-6)
LO443  Supply Chain Modeling

LS|

2) dwmiulindnerusnauznitiveanskazn1sUyd 21 nein
InAnwiuenauznidvsransuaznisiyd Auszasdazdnuidvalnnis
UInsgaiaseninsUszina ladafnduaznisvuds nguladaind (Logistics) azdaadnunsnedunsng o aad
aualifedald Inedesaouldldluneindeduilalsinunusntsdu uagdn nu.291 vesmdngns
UivnsgsRadadin wiageduliifind C warldasesudvavauiuiniamalimni 2.00
Wu.291 qiﬁﬂuiaﬂLme'ﬁLU?ﬁJuLLUm 3 (3-0-6)
BA291  Business in a Changing World
ve.201  mstayTdud 3 (3-0-6)
AC201  Fundamental Accounting
a9.212  msdansiasanndidosdiu 3 (3-0-6)
LO212  Introduction to Logistics Management
89.341  nsianIsladaindseninsuszine 3 (3-0-6)
LO341  International Logistics
89.302 MTIATIBATIUTLdUTUNTIANIsladannd 3 (3-0-6)
LO342  Quantitative Tools for Logistics Management
89.442  MIUIMslggUuNIu 3 (3-0-6)
LO442  Supply Chain Management
89.443  msaswvuiaedleguniuy 3 (3-0-6)
LO443  Supply Chain Modeling
3.3 NguN5VUES (International Transport)
1) dwmSuiinAnwausnidiveransuaznisUayd 15 wiein
thAnwnazndlvemansuaznstyd ivszasdasAnuininuimassia

senineUseme Tadafnduazn1svies nun15auas (Interational Transport) AABIANYIT1E3YIA 9
puiisvualinerelull wasfosmeulaldluseindsiuusassein luisinin C uasldrsyiundsavay
Solyvianun ladindn 2.00

1. U9AU 3 397 9 %UeAn

95211  MSIUAITENINUTLNALL 995U 3 (3-0-6)
[T211 Introduction to International Transport
89.212  msiansladanndilaefu 3 (3-0-6)

LO212  Introduction to Logistics Management
55211  ANMKINRBNVDITINATENIUTEINA 3 (3-0-6)

IB211 Global Environment of International Business
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§9.343
LO343
U9.361
T361
V3372
[T372
7.381
EC381
U3.373
[T373
U3.374
T374
V3.375
[T375
V3.376
[T376
5.391
T391
09.392
[T392
5.461
Ta61
7.463
T463
1.388
LA388
1.387
LA387
v9.471
mar1
V3.472
[Ta72

[

2. @onfnw 2 391 6 niheAntn@nwiaiunsadendnwiludnledlalusiedunsed

1599N15ladaRNda1 NS UAUANVUEIN199INA

Air Cargo Losgistics
N5USEAUAENIINZLALAE NITUSNTANULE.S
Marine Insurance and Risk Management

\ATugAansiazuleuIanN TN

Maritime Economics and Policy %30

LATYEAIARN SN TV

Economics of Transportation
wialulaglunisvuds

Transportation Technology

53RN TVUAIEUAIMNITINA

Air Cargo Business

NTUIMITIN TG UNNLTD

Ship Chartering
nsdemeuanasuaumsE N s
International Commodity Trade
WidoiilAy N19N15VUEITENINUTEINA 1
Special Topics in International Transport 1
WLy N19N15VUANTZNINUTELINA 2
Special Topics in International Transport 2
NIFUIMITNTVUAITLIINUTZNA
International Transportation Management
nMsUImISouazladanngd

Port and Logistics Management
NOVLENYEUT

Maritime Law

NOUUNYTUYUNI9BINA

Law on contract of carriage by air

AMTIATIERANILUINABNYBINTVUAITENINUTENA

Shipping Transport Environment Analysis
ATIAITITINITVUEINI9DANA

Analysis of Air Transport

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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2) dwiutindnerusnauzwitiveanskazn1sUyd 21 widdena

InAnwiuenauznidveriansuaznisiyd AvszasdazAnuidvalnnis
UIMsgInasenintelseine ladafnduaznisvuds nquni1svuds (Interational Transport) 3¢ fBIAnY1
sednee o siisualiseludl Tnedemeulaldlumeivdiruitliliimunus gy wasdn wu.
291 veaMdngnsUIMsgsAatadin udazseivlisinia warldiseiuidvavauiulnitammelisndy
2.00

1 0%y 4 33 12 whefn
Wu.291 qiﬁﬂuiaﬂLme'ﬁLU?ﬁJuLLUm 3 (3-0-6)

BA291  Business in a Changing World

95211 mswudsszrineUssmeidodu 3 (3-0-6)
T211 Introduction to International Transport

§5.211 AN MKINRBNVDITINATEMINUTENA 3 (3-0-6)
1B211 Global Environment of International Business

89.212  mssansladaindidecd 3 (3-0-6)

LO212  Introduction to Logistics Management
2. @onfnw 3 391 9 nedn UnAnwiaiusadendnuludnledlalusiedvisail
89.343  NN5IANISLARERANFA NS UAUANVUFIN198INA 3 (3-0-6)

LO343  Air Cargo Logistics

93.361  msUseAufemmeianaynsumsaudes 3 (3-0-6)
T361 Marine Insurance and Risk Management

U3.372  wAsEgenansuasuleuIenIsTNIiteuTd 3 (3-0-6)
[T372 Maritime Economics and Policy %30

A381  ASUANANTNNTVUES 3 (3-0-6)

EC381  Economics of Transportation

23373 wialulaglunisvuds 3 (3-0-6)
T373 Transportation Technology

¥3.374  §3nvUdIEUAIYMNeINTA 3 (3-0-6)
[T 374 Air Cargo Business

23375 NITUSMITNISITLUNILGD 3 (3-0-6)
[T375 Ship Chartering

95376  msterieuanasuduisninaUssme 3 (3-0-6)

[T376 International Commodity Trade
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5.391
[T391
09.392
[T392
U79.461
Ta61
7.463
T463
14.388
LA388
Uu.387
LA387
U3.471
mar1
V3.472
Tar2

§8.211
RB211
§0.212
RB212
§0.311
RB311
§8.312
RB312
§8.313
RB313
§8.315
RB315
§8.316

WiTalilAl N9N1TVUAITENINNUSEINA 1
Special Topics in International Transport 1
Wity N19N15VUANTZNINUTEINA 2
Special Topics in International Transport 2
NFUTMITNITVUAITENINIUTENA
International Transportation Management
nsusmsvEeLazladafnd

Port and Logistics Management

NOMUIENI YU

Maritime Law

NYYINYFUTUNNBINA

Law on contract of carriage by air
NTIATIERANIIZUINADUVBINITVUAITENINU TENA
Shipping Transport Environment Analysis
NTIATIZANITVUEINI98INA

Analysis of Air Transport

2.2.7 3% UaNFINVFMITUNITNE

1. Fy¥nenUeau 36 NULNAA

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

HnAnwiazAesfinuisedvinig 9 auiiaazndvemansuazn1sUad Avue Al

ﬁqiﬁ'«aaé’am'%m%’wélﬁaaﬁu

Introduction to Real Estate Business
ngsetlgutededunamugsnaedmnsuning

Real Estate Business Regulations
wialulagnisneaiaemslugsivedmsuning

Building Construction Technology in Real Estate Business
N3UTzEUTIAOFITUNINE

Real Estate Valuation

N13RU NTAULAENAYNTTINVRFWNTUNTNE

Real Estate Finance, Investment and Business Strategy
Ws¥gAEn AT IERdmTUNsTRILILTDY wavedanIuning
Economics Analysis for Urban and Real Estate Development

NsENUAUgINIedIUnINg

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 Hnulddaenin 135 FaluasianiAnisAnen)
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RB316
§0.411
RB411
§0.412
RB412
§9.413
RB413
§9.414
RB414
§0.415
RB415

a

o =2

Internship in Real Estate Business

ASUSTNINITNAIALAL A ILNULIINLDFIANTUNTNE

Real Estate Marketing and Brokerage Management

nyIedmiugsivedmnsuning

Research Methodology for Real Estate Business

dunuinugsiaedwmsuning

Real Estate Seminar
ASUSISNSNEAUY

Property Management

a 6 < ¥ a [ a U s
nsaszvanuduldldgsisedmnsuning

Real Estate Business Feasibility Studies

2. Ay lnusedvaen

o = & = a A a & =
UNANWYI Laaﬂﬁﬂmmﬂﬂwimm La@ﬂzﬂ LLUUI@EU LLUUNAUN

2.1 390

[

&
JU

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

dan@nwanv i ladvnianalusaz uenaueiidaasuluuminedusssuaansidu

v =~ =3

Fn Wne@nwinudeivuauasReulvvewdnaninnaivdntus wagymninileinvefinniviost

UnAnwivgdesfondnuigiainuuiniginiifendnuilinsanuinignaenn1univienssna

DAISUNSNENMUUAIATUANNINLIUNUILAAN AAUATIIAU

seluil
§9.332
RB332
§9.342
RB342
§9.395
RB395
§9.422
RB422
§9.423
RB423
§9.431

%38

2.2 Aya9n

1. idenainngudvdenainngsivedmnsunsng agrelos 9 vlein 91051839

M3UsELilusIANNIAGIND
Business Valuation

o [ a [

nsUdmsugsivedmnsuning
Real Estate Accounting

Widofivay Negsiedansuning 1
Special Topics in Real Estate Business1
MMSUSMTlATINITOAITUNSNE

Real Estate Project Management
DHIIUNTNI TTINUTTINA

International Aspects of Real Estate

AunUINISUTZLEUSIAN

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

65



RB431 Seminar in Valuation
50.441 dFunungranefiifsdestugsiaedamiuming 3 (3-0-6)
RB441 Seminar in Real Estate Business Law
50.442 uinnssunazmaluladifiegsfaoduniuning 3 (3-0-6)
RB442 Property Innovation and Technology
50.495 Wteiliay N9gINvRdmMNTUNINE 2 3 (3-0-6)
RB495 Special Topics in Real Estate Business 2

2. Wdendnwanseduilag AdlaussenglurpemdemaniuasmsUad wielu us.
an

9 yeis enviudvlumednesialy

3. nsAnAYINgsNvedamnIunIng
3.1 dusulinAnwauznidiveaansuazn1siyd 15 wighn

thdnwiaugmdvemaniuaznistyd Mssasdas@nunivningsiseduniuming
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aMaSeui 1 wuqein
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4.3.2.3.4 FYUBNAITUTNITAANIT N15UTLNBUNT wanInenIayed

1) NENAYINITUIUIINTNEININYEY (Human Resource Management)
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2) mjsﬁmmsﬁ]ué’ﬂiznaummasmm%m's (Entrepreneurship and

Management)
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4.3.2.3.6 W WBNUINI3INDILNINUs2INA ladafnduaznisvuds

1) NguuIMSTINaTENdneUszme (International Business)
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2) nguladafng (Logistic)
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3) ngun1svUEs (International Transport)
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4.3.2.4 A1B5UIETIEIV
1. AAnwwialy
15.100  walllesiunisasilauntym 3 (3-0-6)
TU100  Civic Engagement

Ugniladmeniln unum wazmhiimusuReveuvesmaiduandnifvesdsauluguzmaiiodan
HUNTZUIUNTNAINTANEIT 1L NM3UsIeNs MseAuTensdlfinesne o geu udu lnetdnd@nwassies
Forilassnssaused WeliAnns3us vieiAansiasuutas Tulssidiufianla

Instillation of social conscience and awareness of one’s role and duties as a good global
citizen. This is done through a variety of methods such as lectures, discussion of various case
studies and field study outings. Students are required to organise a campaign to raise awareness or

bring about change in an area of their interest.

15.101  lan, wdeu wazlne 3 (3-0-6)
TU101  Thailand, ASEAN, and the World

Anwusngmsalfiddgyvestan edeunarine lufifnisnsidles iasugha dsauiansss lng
T¥nseunndn nuf wazszdovisomsdsaumans riiunsedussuazenmetaamunisalvioyanadi
#suennuanla elmAnyusowierunanuaneuasdilaaududeuiiduiustuilan fnddnana
(GLOBAL MINDSET) annsavhmenseunudeiduuas Delaniiendlvalliinavanetu

Study of significant phenomena around the world, in the ASEAN region and in Thailand in
terms of their political, economic and sociocultural dimensions. This is done through approaches,
theories and principles of social science research via discussion and raising examples of situations
or people of interest. The purpose of this is to create a perspective of diversity, to understand

the complexity of global interrelationships, to build a global mindset and to be able to challenge

old paradigms and open up a new, broader worldview.

5.102 FINAUUNTININ 3 (3-0-6)
TU102 Life & Aesthetics

qum‘%amwLLagaqﬁﬂssﬂauﬁugmﬂuamuﬁaﬂzLLaxamWLLmé’amsﬁa%’N mﬂmme‘z‘?ﬂu@mm
WaTAUMING NMTIATIITNNG wasnsdenleadniuiinaueuazuSunmedany

The course investigates aesthetic and fundamental elements of art and built environment.
These include appreciation in value and meaning, analyses and criticisms, and connections to lives

and social contexts.

91



45103 Finfuanudsdu 3 (3-0-6)
TU103  Life and Sustainability

nMssfuinegnaviviufumsdsuasedlan dilarnuduiussewinmatnvedsssund
m‘gwé LAYATINGS TR RNETTAS NSl LASEND Fapaluanudauduaznisuusaeu
ADAIUBIAMNNINEIENEn Aawanden Thinlugnsusuaniatingauddy

This course provides an introduction to the importance of life-cycle systems perspectives
in understanding major challenges and solutions to achieving more sustainable societies in this
changing world. Students will learn about the relationship between mankind and the environment
in the context of energy and resource use, consumption and development, and environmental
constraints. Furthermore, an examination of social conflict and change from the life-cycle
perspective will be used to develop an understanding of potential solution pathways for

sustainable lifestyle modifications.

15.106  AMUANASNATIARAZNTADEANS 3 (3-0-6)
TU106  Creativity and Communication

NTUIUNISAREE A 9asIA InefinsAnddnndduesdusyneudify wasnsdeasaudn
fananliiAsnadugySedramnyan amuuiundsay Tausssn anmwandeu vlussduyana asfns way
GG

Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and

environmental contexts, at personal, organisational and social levels

15.107 vinweAdianunisuAtym 3 (3-0-6)
TU107 Digital Skill and Problem Solving

vinwgnsAndsiunaiiionsuAtymuas maimulendlmisiudinuuasiasusia
Aansaluduuaznsinisansauneldegnivsydniam nsussidiuenudidedoves
ansauwma mIndunsesazdnnsansaumeegradussuy mslduazasseussasnuiiana N3
deansooulatiognaiioandn

Basic computational thinking skill for solving problems and developing new social and
economic opportunities. Efficient access and search for information. Information reliability

evaluation. Filtering and managing information systematically. Ethical digital usage and professional

online communication.
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¥5.109 winnssuiunszUIuAnLUENOUNNS 3 (3-0-6)
TU109 Innovation and Entrepreneurial Mindset

mMsUszdiuanuidssnaznsaiidenalsl MsfnuarmINUNLLUUUSEABUNS M3
dndulauaznisianngsia msdeasidagsiauaznsainausegdlosgiadiuszavsnin msaanmuansiiie
GG

Risk assessment and creating new opportunities. Thinking and planning as an entrepreneur.

Decision making and entrepreneurial venture development. Business communication for delivering

concept or initiative in an efficient, effective and compelling manner. Social shared value creation.

AF.101  A9AR 91U Lazllueg1aiia T 3 (3-0-6)
LAS101 Critical Thinking, Reading, and Writing
WALYINYEN1TANDENTINTUYIAUNIUNITAIAIOIN NTILATIZI N1TFUATIZY wazn1TUTEIEUA

1% v 1 o a

Wiz niseuiioduansedndy 1ilagasjanune aund aundgiu ndngruaiuayy msldivnuad
Wlugteasuvesnudeu amnvinvenmadeuiannnufniuegadianasasnadeundalnns 59
dovenruAn uaziBenlosteyaitriuymuewomues sudsannsadnedmanguuazdoyaunlflums
asvassinuloulagrsiuszansnm

Development of critical thinking through questioning, analytical, synthetic and evaluation
skills. Students learn how to read without necessarily accepting all the information presented in
the text, but rather consider the content in depth, taking into account the objectives, perspectives,
assumptions, bias and supporting evidence, as well as logic or strategies leading to the author’s

conclusion. The purpose is to apply these methods to students’ own persuasive writing based on

information researched from various sources, using effective presentation techniques.

¢9.105 ﬁﬂwmiﬁamimqmmé’aﬂqw 3 (3-0-6)
EL105 English Communication Skills

Waninwesdemsen mssngquiiumsils wa e wazidou Innsliniw mdmi uas
aunluvsunmadrnisuazdnu

Development of English communication skills, including listening, speaking, reading and

writing. Practice of language, vocabulary and expressions used in academic and social contexts.
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aw.125 nMwdanguriudedeny 3(3-0-6)
EL125 English through Social Media

Waninwenanwsanguuuuysannsidedinudssamsng q Bndunsldnm ddw way
dunudnsunisieansmandna

Development of integrated English skills through different types of social media. Practice of

language, vocabulary and expressions for digital communication.

89.295 NMWISINGUITIVINMTUaTIinwenew 1 3 (3-0-6)
EL295 Academic English and Study Skills 1

miﬁﬂmﬁﬂwzmmé’ﬂﬂquﬁmmﬁy’uﬂmﬂ nsmuTinue s dudonsinyndsinns ns
Hnnagnsniseu nMsBeuderumBuinisivanats uagnisiaueransAne

Study of academic English skills at an intermediate level. Development of skills required
for academic study. Practice of reading strategies, writing different types of academic texts, and

presenting results.

2. Fnaniy

2.1 Y nNUIIUTIAU
wu.201 vannnvanelfgatunsUsznougiia 3 (3-0-6)
BA201 Business Law

Anwnguneiferiunsineadnsgsiia liun sunuvesdnsgsiamungmanelne dnuanguane

LarM3TsEUYT nvnelRsunTUsENoUAanTIINIesIAa Wy wé’ﬂﬂgmmae‘gama Wmsng Wi
Aty ATy S1ues 11 Fisu Fyauseiuse niwdaumadayan N3ANATIRUIINA NYVINEINIe
M3azlln wazgINIIunIeBLlanvsedngd

The course examines the legal system and basic legal principles affecting various forms
of business. Review of particular contracts; purchase, sale, hire of property, hire purchase, loan,
guarantee, mortgages, pledge, notes, insurance contract, bankruptcy, intellectual property,

consumer protection, wrongful act, and electronic based transactions.
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NU.202 A15NIEDINT 3 (3-0-6)
BA202 Taxation
JydsAunau: @auleivn Uv.201

AnwmdninainayBmsdaiunBassmaniin amSrannsuazmBornsmuuszinaiuginsiived
Tutiagtiu loun anSRulsyanasssun mEdulddayana mmByaduiiu Mdgsiaemzuazennsuand
sutan8flesinisuivmsauriestiudulini Tiun ndfiRuuasAsgnains anuiufiaseuvasynna
wazeAnsgInasednulunsdund

Prerequisite: Have earned credits of AC201

An overview of excise taxes and custom taxes, personal income tax, corporate income tax.
Topics include value-added taxes, specific business taxes revenue stamp, land and building tax and
other related taxes collected by government agencies. Responsibility of individuals and businesses

to society in paying taxes.

NU.204 #fiRgIne 3 (3-0-6)
BA204 Business Statistics

mMsnumdeyasgraiuszuy afinssan nquianmiesdu moufud fMuusdsduuazand
Aald Nswanuasruazly dadfoyuiu Aadfvesiieg1mazn1sUszaAIITive s 0sUssrns
NINAFBUANNRAFIY NITAATIVIANULUTUTIU NTIATIBRANFUNUSHAENITOANRY NENNITIATIEALAL
nsUszgndldnadnsilinnnlusunsumesiiomes

Systematic data collection. Descriptive statistics. Probability theory and Bayes’ theorem.
Random variables, expected values, and probability distributions. Inferential statistics: sampling
distribution, estimation of population parameters, and hypothesis testing. Analysis of variance.

Correlation and linear regression. Analyzing and applying the results of statistical program.

WU.401  MITUSMNSINAENG 3 (3-0-6)
BA401  Strategic Management

FsAuneu : UnAnwiaazndvemansuazn1sUad @aulainn n9.201 waz nn.201

vdnmsuinanagvdvngsiauarnsaieealfiuisulududstusgadaiu Ingasasounay
NILUILNTIA 9 Haus N3EUIMMITNIUHLNAENS Beuszneuse msfmusidesia nsivusiusia
mMslasganmndenmeluasmeusn MamruanagnsTeluIiuesnIg seiumiiegiie way
seiuvthil nszuaumsvesmsthnagnignsufin uasnszurumsaamassidiusasinfenisiSeusis
iwdesiorng q Adudulumsuimadenagnd msaisnagndidauinnssy MnsaifnuusznounsBeus

WiLNgAunSAnE LUl 4
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Prerequisite: Thammasat Business School student and have earned credits of FN201 and
MK201

The course examines a comprehensive process of strategic management to generate
sustainable competitive advantage. It also includes deep analysis of internal and external
environments for high-impact corporate executives to make logical decisions in alignment with
vision, mission, and strategy at each organizational level. Analysis of critical factors pertaining to
strategy formulation, implementation and techniques of evaluating strategies. Creating an
innovative strategy. This course will be discussed through case studies. Recommend for 4" year
student.
ve.201  msdaddudy 3 (3-0-6)
AC201  Fundamental Accounting

wdnmTEeeRy LLmﬁmLLazﬂﬁzmumiLﬁ@immLLazﬁ’uﬁﬂﬁﬁagamqmiﬁaﬁ N5IAILAENIT
AATIFATIBUNNNTRY 29950 miﬁ’zﬁLLazmifﬂmw&J‘ﬁasﬂalﬁ'mﬁ’mwms?{w%’wé WisAU wavdau
VOIAVDY

Basic principles, concepts, and procedures for collecting and recording accounting
information; preparation and analysis of financial reports; accounting cycle; accounting and

disclosure for assets, liabilities, and owners’ equity.

19.202 NSy Biitensdanis 3 (3-0-6)
AC202 Management Accounting

FyrteRuneu doulainn Ur.201

wnAnkarNsAARUUEERTe inseslensinsgidoyadunuiionisnunuuazindula
ﬁaﬁﬁamauﬂqumiﬁmméfunumémLLUUﬁyugwu nsudiusiumy sEuURuURUWUTHAEAUYUTIY
QUYL QUUTTINEANEY AUNUINATIIY UAgNITIATIZYRAAAUYL MITRBnuanusuintauLay
saleu arwdiusvesiunu Uinauasmils deyadunuiitenisdindiula msfvunsaiuie

Prerequisite: Have earned credits of AC201

Concepts of product costing and tools for planning and decision-making. Topics include
basic product costing and cost allocations, variable costing and absorption costing system
budgeting, flexible budgeting, standard costing and cost variance analysis, responsibility accounting
and transfer pricing, cost-volume-profit analysis, cost analysis for short-term decision and pricing

decision.

96



n4.201  AM5LEUGINT 3 (3-0-6)
FN201 Business Finance
Fyrdadunau: @aulaivn Uv.201 ¥se Uv.291

'
a Vo a ¥

UANNITUIMNITNSRUARIANTN9NTRURBITURAYRY L‘f]ﬂ‘lﬂmwﬂﬁﬁ%’lﬂgaﬁﬂLﬁmﬁua\‘iﬁﬁ]m’i
wé’ﬂmiﬁugmﬁmmsﬁuﬁaau%’uﬁu‘f,mﬂl’ﬂﬂ ANMLIAGELAN 9 TensEu wdesdlesn g Tunmsuims
1131 MINATIEATBNUMNINITRY Nsvuaiuan Mwmsiidesfuresmuides wardnswanouuny
AvaIRumUIaT UleungRunumyuiey wadan1sinTeiaudneau MITnduNEaImn1an sy [Juu
srpvdunaysvevem mstieRugieny dunuvesiunu mudsauiidesiuRiuimunmsly
9AENVINTINATRY 19U MsRuonNdsTy Aunsndadsta

Prerequisite: Have earned credits of AC201 or AC291

The basic principles of financial management for business, the responsibilities of financial
managers, maximization of enterprise value, axioms of finance, analysis of financial reports, cash
flows, fundamental analysis on risk and rates of returns, the time value of money, working capital
policies, capital budgeting techniques, financing mix, short-term and long-term sources of funds,

distributions to shareholders, the costs of capital, and an introduction to developments in the

financial industry, such as sustainable finance, digital assets

n9.201  UANN1IRAIA 3 (3-0-6)
MK201  Principles of Marketing

AUMINELAZ AN AYVBINITHAN demseivuszneusie uuAnnsnanmadielval
mMsAsuulaseansmaslugafdvia unumuazkanszvuTiddyesInaateLATugRaLardny
anwndouiifinasenisdndulanisnisnann anﬂiiuéﬁiﬂﬂ AUUST AN TN ALUURIIALAZLUY
MIAAIARITTA NIEUILMFTANIINIRETR NSTATRLNSIaLT DIy wavaSsTIIveTNNIRAIA

The central theme of this course is the introduction of the marketing definition and its
importance as a vital business function. The content includes modern marketing concepts, the
shift in marketing in the digital era, its role, and the major influences of marketing on the economy,
society, environment, and consumer behavior. The course also covers the traditional marketing mix
and the digital one, introductory marketing management, preparation of a basic marketing plan,

and ethics of marketers.
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56201  wialuladAdviaiilessia 3 (3-0-6)
15201 Digital Technology for Business

nswasuuUaseslangsfa nmavigsiaguuuulv svuvasaumanazmaluladansaumeadi
AINUAINITAVDIVUIUAITAITIINGIAD UNUINUAEIUAVDITEUUAITAUNA SEUUAITAUNANIGGIND
Tassadeitugiuvesiiva ssiusznevvestasiadsiiugrumaluladansaumea wualduveunalulad
arsaume 31udaya ARTaYA big data 1INT89N19TIN ATFITU NsAARUUITIMAKES TUTUNTY
lulpsvenvidndiva Tsunsulsluindlnswaeelnudu

Global business change, new business re-designed, IS and IT enhance business process,
roles & types of information systems, business information systems, digital technology
infrastructure, components of information technology infrastructure, trends of IT platform,

database, data warehouse, big data, business intelligence, ethics, security, logical thinking, Microsoft

Excel, Robotic process automation

U201 MIuImsuazn1sUsznaunisarieln 3 (3-0-6)
HR201  Modern Management and Entrepreneurship

WNAeMINUIT Aaumanguinsuims  whilwegiinueduimsesdns wihiluazns
ALINUNElUBIANT  A1SINUNY N1FBBNKULLAEFULUUNTINGIANS NSUTMININeNTHYEd 113
Judih nsadausigela ngfnssuesinisuasnan sy iR wasnisaivan msdndulananisuims

Y Y

LavaiesTINnsuims  msliiedesilensnmsuimsgaidvia maemaumsUsznoumsadelnd an1aznns
Usgnaunstuseiulanuazluussmealneludoqiu uwndnuasvinuefidndudmiuiusznouns audnuae
wazUsznnvedusznauns

Management concepts, evolution of management, roles and skills of managers,
organizational functions and operations, planning, organizing, human resource management,
leading, motivating, organizational behavior and performance, controlling, managerial decision
making, ethics, and use of various management tools in the digital era. Also, modern

entrepreneurship, current state of entrepreneurship in the global and Thailand contexts, concept

and skills required for entrepreneurs, types and characteristics of entrepreneurs.

Ul.201 MSUIMINSUZUANS 3 (3-0-6)
OM201 Operations Management

mMsfnwuufn mada uaziadesiolunisesnuuy AAgit LagUFuUTInLANTINaNTNG
UfuRnns wasmaihlldleeniagsfaguamnssunainuaisann lneaseuagunagnsn1suiifnig wie
AN NMIPBNRUUAUAILAZUINIT N1T0BNLUUNTEUIUNIT NITUIUITAUAIN NMTUTITAUAIAIAST N3

UIM5lATINTT MIUImslgauniu nsianan1sufuRanuesans wasmsujianisiennudstu
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Study of concepts, techniques and tools to design, analyze, and improve core
operational capabilities, and their application to a broad range of industries. Topics include
operations strategy, productivity, product/ service design, process design, quality management,
inventory management, project management, supply chain management, operational performance

measurement and operations for sustainability.

YIVDIAULLATHFANENS
f213  Aswgmaniganialoiy 3 (3-0-6)
EC213  Introductory Microeconomics

(d@msuinAnwiuenauATYgAEnS)

AnwiuiuanuAsmaassgmaniuaymadhlanndegwiiduataiedlanisinduladen
meldtoriavesuilnauasiusznouns iomaseunguudnmehnusinfuresgasduargumusny
nalneannuazlAsIEsInaInUIELANAN 9 s??qLwimmmﬂmmiﬂﬁqmmﬂLLGZJ@GiJ”uamUmJ sauludnAnAL
SuvaveanaiauaruNUMYeINAIFUNALlBLaR LA e TaRn1s AL

(For students who are not Economics majors)

The course provides a practical understanding of the core economic principles that explain why
consumers and companies make their decisions given scarce resources. The topics include the
interactions of supply and demand of market operations, through wide-range market structures,
ranging from monopoly to perfect competition. Moreover, the course also explains types of

failures, in which the role of government intervention policy can improve social welfare.

f214  esugenansuvniaiesdy 3 (3-0-6)
EC214  Introductory Macroeconomics

(@miuinfneiusnanziAsygaans)

AnwuruanuAsmaassgmaniunniauaznsdilaandegsiiusiadieilansdnduls
nalnnsvitnuvedAsegialunngiy wae Whlanalnmsvhauvesuleuiglusgduumaig fasandvin
LLazﬂiymﬁéﬂﬁzﬂumaLﬁiﬁs@mam%mmmwié’ﬂimnsma NISVNUVBITZUUNITRUNITEUIAIT N3
atuuleuIensiy way Uleu1enIsnag Lﬁ@%’ﬂmLaaaimwsumiwmﬂiwgﬁﬁ] TuniasinaUszina @nwn
paMItsEu sa1ARuATIAUsTNA warn1svundaTuandeu saufamstdeid inasgiamaia
TUllumsiseianunsaimaasegig

(For students who are not Economics majors)
The course will provide you a practical understanding of the fundamental macroeconomic theories
that explain how the economy functions and how macroeconomic policies affect it. The course

will cover key macroeconomic measurements, problems, and policy performance, as well as the
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determinants of national income, employment, and price level, the role of monetary policy and
the banking system in stabilizing the economy, and the role of monetary and fiscal policies in
stabilizing the economy. The balance of payments, foreign currency market and exchange rate
determination, and the use of economic indicators to understand economic circumstances are all

covered in the international economics part.

Ivesaniunten
q9.221 N1W1INGWTIFIND 1 3 (3-0-6)
EL221 Communicative Business English 1

MYz sioansnunsingugsiisseninaseina maamNadesLazANLgndadly
msldnwensils mswn mse wasmaBeulummsingy nsldddwinieidesiunsigsia nsiln

WA ieldrnuivnsgsianied nauiniegsia lunshnunlasuteuning
Development of international communicative business English. Improvement of fluency
and accuracy in listening, speaking, reading and writing. Use of business related vocabulary.

Application of existing business knowledge and therories in assignment completion.

#9.321 AWIBINYWTITIAT 2 3 (3-0-6)
EL321 Communicative Business English 2

dadunew: aeuld aw.221

miﬁwmﬁﬂwmiﬁ'amimmé’mqusﬁaizwdﬂaﬂizmm%y’uqq NsHNNSHANITgIRALAY
amgnsudinlugsieseninassma nsiauanuasemazaugnaedtunisldvinuenisite nsya n1s
10 wagmadeulunmndinguiugs malimawidugeiifendestumahgsfa maflnieseildanusd
viuadonaznguiniessia lumsiendildfuseumne

Prerequisite: Have earned credits of EL221

Development of advanced international business English. Practice in business participation
and leadership in international business. Improvement of fluency and accuracy in advanced
listening, speaking, reading and writing. Use of advanced business-related vocabulary. Application

of current business knowledge and theories in assignment completion.
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2.2 3yuen
2.2.1 3 UeNN15IEY
1) FvnandeAu

N2l adiarnansuazatAnsnu 3 (3-0-6)
FN211  Financial Mathematics and Statistics

adlnraniuaradfnasMieadeaiunsiu Anwilsidundamansiussgndlflunisdu 1wy
Exponential, Logarithmic) S¥uuann1sidunsiuas Quadratic knagdadosdu (wu ouwus Ujouwus
Usitusidesdu) mimmﬁmmgauﬁqm (Optimization) LLaSLw'%ﬂsﬁﬁugm Auazduy ﬂasumwﬂéﬁlﬂu
fiuguves Machine learning adfilowuiiloifufiugunudu Data analytics uazuAnasuglin

Waswudmsuaunisannesiudunss msUssendiiion1sandulanianisitu

This class covers a broad range of topics that are critical foundations to the study of
finance. The first part of the class covers exponential, logarithmic, linear, and quadratic functions
as well as basic calculus. Calculus concepts include the principles of limits, differentiation rules,
implicit differentiation, definite and indefinite integrals. Extended applications of these concepts
are provided via modules on matrix algebra and optimization. The second part of the class
focuses on probability and statistics. The aim is to develop familiarity with tools that are necessary
building blocks in understanding algorithms behind machine learning and data analytics. The
concept of prediction is introduced through basic econometrics of linear regression modeling and

applied to financial forecasting problems.

311 MSUImsNIsHu 3 (3-0-6)
FN311  Financial Management

Fwdadunew: aeuldiv n9.201 uay na.211

mnAnuazvguinsuinmsiuluddnvesfamsiigiansmensiudeandafluaniunisal
939 NMUImInsuiednuauning vildu uardwresdivediusquimneresfiams duadesiio
memsitusnldlunsuimsaunsng wiau wazdwvendives msAnuluddnvosnsiilunanie q ms
nsRuunldlunsimunseauiasmsdadulalunisusmstunumyuidsu sudnvawu Gunsngly
vauiou) meldnnizanuutusunasanyliutiuey (Anandes) msimuslassadsuuazdiunay
yamsiufivangay MsUssiiugamuazsuuresunuInYE wavdrutendives uasnsansmaiulg

9 nsfndulalunisdamtunu nsdndulagidunsnduuudade wwiRnaudymmunusIsiniuiaves

A9N15 SDWUIANUANYDINITRURUUEIEY TdemansenudensUTsiiugad1AanNIs
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Prerequisite: Have earned credits of FN201 and FN211

Theoretical concepts of corporate financial management and their applications to
resolving real-world financial problems that financial managers regularly encounter, management
of asset structure and financial mix, applications of financial models and instruments on managing
assets, liabilities, and equity, valuation, the cost of capital, capital structure, capital budgeting
under uncertainty, leasing, concepts of agency problems and corporate governance. Sustainable

finance and its effects on firm valuation.

N14.312 N138499)U 3 (3-0-6)
FN312 Investments

Fderuneu: deulaivn ne.201 uag ne.211

UssLanduniwduaznsansmanisiiu aaandnninduaznalnlunisdewevdnning msinsns
NaRDULNLIAzAIIAEIIN A UluvdnT NG e uarngumdnning nsnsranemsanuiil

Us5dnSnn wuudnassnsivunsIAmanning auuigiunainiiussdnsaim msusedivyarinsansmil

Y

ada

WUlAISR AR DU mmL?immﬂmiamulumﬂmwﬁ MsUsEiuyarnsasumeIsAnann e LA
RuanuazmsilSeuiieu mmﬁ‘ﬁugmLﬁ‘mﬁjumﬂa’liagﬁuﬁ mi‘iJ’izLﬁugaﬁﬁaaU%ULLazmﬂmi%ama
a9t

Prerequisite: Have earned credits of FN201 and FN211

Asset classes and financial instruments, securities markets and trading mechanism, risk and
return measurement of individual securities and portfolios, efficient diversification, asset pricing
models, efficient market hypothesis, bond pricing, yield curve, risks of bond investing, equity
valuation: discounted cash flow and relative valuation, foundation of derivatives, valuation of

futures and options

1313 NNSRUTERINUSEINA 3 (3-0-6)
FN313  International Finance
JTaruneu : @eulaivn ne3ll uway A.212 wise #.214
N1FUTMINTRUAMTUTINITENINUSENALALEIAITIUIIA  ANINLINFOUNIUATYFAENT
speUsna seuunsiuseinasena aatyiiuasie aadtn@iuny nanisthseiu Houluaue
AATENINUTEWA nalnuewmatnU3assntunsinsUsemd sadensulanesisudiasdunswdnaa
FmsuImsenudemndnsuanddsulagldiedesionensiuiivnzay unumeesesdnsnianisitu

v

JENIUTENA LU NoUNIRUTENINUTEmA swIAstan kagsuiasilon1stsedndsenineusemea

]

Prerequisite: Have earned credits of FN311, and EC212 or EC214
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Financial management of international and multinational businesses, international
economic environment, international monetary system, current account, capital and financial
account, balance of payment, the mechanism of foreign exchange market including
cryptocurrencies and digital assets, application of financial instruments and derivatives for foreign
exchange risk management, roles of international financial institutions, International Monetary Fund

(IMF), World Bank, Bank for International Settlement (BIS)

ne314  MsuInsaatunisiiy 3 (3-0-6)
FN314  Financial Institutions Management

FUsduneu: aeuliiv n9.201 uag na.211

N1SUTMIHANITIANITAIUAN 9 VB0 ITUNITRULAIRNZSUIAITNIAIYES N1TUTITANY
FeaUszinveng 9 vesanntunisdu madanisiuiunuusarnsuimsanimages msuimsauningduas
wilau mavdmatilsuaziugu madneigusiaranuiuns negnslumsnasumsnunziu

NANNAUTINITRINTUINISIHAUR VRN TUN5RY NYseideutatsruvasanItunistiu

Prerequisite: Have earned credits of FN201 and FN211

Various aspects in financial institutions management especially commercial banks, risk
management, capital and liquidity management, asset and liabilities management, profit and cost
analysis, stability and investment strategies analysis, principles of credit management, regulation

and compliance.

ALA11  MITIHATIZIRALAITUSINSAILELINIINISIRY 3 (3-0-6)
FN411  Financial Risk Analysis and Management
FurTerunau: @aul@ivn ne.311 way n9.312

(v

ﬁﬂmmmLﬁaqmqmsﬁuﬁaqﬁmﬁmLw%aﬂusumxﬁwLﬁuﬁaﬂmﬁaa%’m@m Y0 ApTzilazuimsdanis
AudsseSeslienansiunieisiy Welianudssaenndesfuseiuanuidedivonsuasuuniuls
VYDIDIANT

Prerequisite: Have earned credits of FN311 and FN312
The course introduces financial risks that corporates necessarily take for value creation. These risks

are measured, analyzed, and managed using financial and non-financial techniques so that risk

levels satisfy corporate risk appetite and tolerance.

n9.412 miﬁulﬁammé’qﬁu 3 (3-0-6)

FN412  Finance for Sustainability

103



FsAunew: @oulaivn ne311 way N9.312
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Prerequisite: Have earned credits of FN311 and FN312
The course introduces concepts of sustainable financial management and sustainable investment,
which emphasizes roles of environment, social and governance (ESG) and their associated risk,

responsible investment, new financial instruments related to sustainable finance, ethics and best

practice for finance people.

2) v ueniden

N9.281  MsUTIALLaAs 3 (3-0-6)
FN281  Wealth Management
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No credits earned from this course if BA202 Taxation or FN453 Insurance Business
Management or FN312 Investments or AC318 Tax Accounting has been taken or is taken with this
course in the same semester (or LA336 or STxxx related to insurance has been taken or is taken
with this course in the same semester)
Personal financial planning via wealth creation, accumulation, protection, and distribution;
personal consumption planning, individual financial positions and cash flows, analysis of personal
financial statement, setting optimal personal financial goals and financial planning, the time value

of money, and other financial techniques for personal financial management, cash and credit

management for individuals; investment planning consistent with individual goals and
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circumstances, diversification, efficient asset selection, tracking, evaluating, and revising investment
plans, basic, complexed, and alternative financial instruments, such as fixed-income securities,
equity securities, derivatives, unit trusts, commodities, real estates, digital assets, and other
alternative assets; tax planning; insurance and assurance planning; retirement planning; and estate

planning

ne351  MsATERasIEnsWi 3 (3-0-6)
FN351  Fixed Income Securities Analysis

deruneu: geulaivn ne.312
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Prerequisite: Have earned credits of FN312

Fixed income securities, the mechanisms of domestic and international debt markets,
fixed income instrument analyses, credit risk, pricing, risk behavior, return and investment strategies

of debt portfolios.

N4.399  MINNAUAUNITRY 3 Enawllitionndn 135 $alussionia
QREGIHID)
FN399 Internship in Finance

ndsdune: aauldivn ne.311 way na.312
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Prerequisite: Have earned credits of FN311 and FN312

A student internship to obtain finance professional experiences of at least 135 hours in a

pre-approved state or private organization.

9421 AISAATITIIIBUNIGNTHY 3 (3-0-6)
FN421  Financial Statement and Reporting Analysis
Furderuneu: @aulaivn ne.311

(ladtfumiieAndndlinnAnwn v Ue.413 S1997UNSHUBAY AT IATILAIUNITIL)
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Prerequisite: Have earned credits of FN311

(No credits earned from this course if AC413 Financial Reporting and Statement Analysis
has been taken)

Various financial tools used in financial analysis for performance evaluations of firm

strategies based on profitability relative to risks, applications of financial analysis for better

prediction of future cash flows for valuation and credit analysis

ne.422  msanwraudululamenistiu 3 (3-0-6)
FN422  Financial Viability Study

FtaRuneu : aaulaivn n4.311 wag N4.312
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Prerequisite: Have earned credits of FN311 and FN312
Various tools and techniques used in financial viability study; principles of and practice in
developing business plans, feasibility studies of projects including new projects, expansions, non-
current-asset replacements, project delays, and terminations of projects; real options and

evaluations of long-term investments, a group project on a business feasibility study

n4.423 miu‘%mimsﬁu%uqq 3 (3-0-6)
FN423  Advanced Financial Management

JeAunau: @oulainn ne.311 way n4.312
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Prerequisite: Have earned credits of FN311 and FN312

Value creation using advanced financial management strategies and tactics of both

financing and investing activities; lectures and case studies
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N9.424  MAYTUNI 3 (3-0-6)
FN424  Investment Banking

aduneu: gouleinn ne.311 uag ne.312
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gsRvesndlvsuia miaeyaruiinliiuianisainnsausifons msuiulassadiesdns Uiy
lassasaduyu warnsuuulouveRuiunavesianis N150nUnInsIeRnNITayL Mann1suasIsn1snis
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Prerequisite: Have earned credits of FN311 and FN312
Principles of investment banking. Value creations for firms and investors by mergers and
acquisitions and business reorganizations. Digital transformation of financial institutions. Variety of
investment banking activities; restructuring, underwriting services, financial consulting services, initial
public offerings, investment research, asset management and capital raising; through case studies in

Thailand and abroad.

Ne.451  MFIATIBYRNTIENSYU 3 (3-0-6)
FN451  Equity Securities Analysis

FwdeRuneu: aeulaiv ne312
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Prerequisite: Have earned credits of FN312

The course familiarizes students with the market microstructure of equity markets and
the work process of sell-side and buy-side analysts in the valuation and recommendation of listed
equity securities. There is emphasis on top down fundamental analysis starting with economic,
industry, to company analysis. Mainstream valuation approaches (discounted cash flows, relative
valuation, and residual income) are highlighted with hands-on approach to class delivery.

Valuation of ESG and digital initiatives are included along with applications of simulations to

evaluate asset price sensitivity.
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N9.452  MITIATILANGUUSNVSHEWAZNITUTIMSFUNTNE 3 (3-0-6)
FN452  Portfolio Analysis and Asset Management

Fwdsduneu : aeuldinn ne312
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Prerequisite: Have earned credits of FN312

Theory and practice of modern portfolio management. Portfolio construction. Capital
market expectations. Portfolio performance evaluation. Passive and active equity portfolio
management. Factor investing. Bond portfolio management. Mutual fund business and empirical
evidence in mutual funds. Contemporary issues in asset management. Financial modeling using

actual market data in Excel program.

ne.453  MsUsMsgInadseiudy 3 (3-0-6)
FN453  Insurance Business Management

Fradunow: aoulaivn ne314
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Prerequisite: Have earned credits of FN314

Introduction to insurance business. Life and non-life insurance products. Insurance
premium pricing. Insurance distribution channels. Underwriting process. Insurance claims
management. Financial statements analysis of insurance companies. Investments of insurance
companies. Risk management in insurance business. Reinsurance. Regulation of insurance business.

Contemporary issues in insurance business management.
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ne.454  2MINTINNTRU 3 (3-0-6)
FN454  Financial Engineering

FUsdunen: aauldinn ne311 way n4.312
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Prerequisite: Have earned credits of FN311 and FN312

Applications of mathematical, statistical, and financial theories and models to resolve
financial problems of investors and fund raisers in innovative ways. Interesting topics include asset-
price behaviors, securities designs, advanced derivative pricing, and portfolio and advanced risk-

management strategies.

AL.A55  FILUUINEBLNBNITINEIIULATEILNI9NISHY 3 (3-0-6)
FN455  Models for Financial Instrument Reporting
FurTeruneu: @aulaivn ne.311 way n9.312
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Prerequisite: Have earned credits of FN311 and FN312

The course introduces theoretical models for calculating fair values of financial
instruments, especially derivatives and embedded derivatives, estimating impairment values of

credit assets, and analyzing hedging for risk management. The results serve as inputs for financial

reports under accounting standards.

N4.456 NTIATIEROUIUS 3 (3-0-6)
FN456 Derivatives Analysis
dsauneu: @ouldivn ne.312
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Prerequisite: Have earned credits of FN312
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Fundamental principles of derivatives, including futures and forward contracts, options,
warrants, swaps, and option embedded securities, derivatives pricing models, strategies for

speculating or hedging

n4.461 mﬁmwdwﬂizmﬁ%uqq 3 (3-0-6)
FN461  Advanced International Finance

Fdefuneu : g@aulaivn ne313
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Prerequisite: Have earned credits of FN313

International financial markets, innovation of financial markets including cryptocurrencies
and digital assets, financing sources from international debt and stock markets and digital tokens;
financial management for multinational corporations, direct investment analysis, international

portfolio investments, political risk analysis, international capital budgeting and working capital

management

471 LAsegiiRd Nty 3 (3-0-6)
FN471  Econometrics for Finance

FsAuneu: @oulaivn ne311 way n9.312
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Prerequisite: Have earned credits of FN311 and FN312

(No credits earned from this course if EC425 Econometrics 1 or EC426 Econometrics 2 has
been taken or is taken with this course in the same semester)

Basic econometrics including linear regression, time-series model, volatility model, event
studies, etc. is employed to estimate the relationship of financial variables, to forecast financial

variables, or to test financial theories with real data in financial markets.
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n9.472 nsRugsiuAulngargsiamalulagnisiiu 3 (3-0-6)
FN472  Start-up Finance and Fintech

FtaAunew: @eulaivn ne311
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Prerequisite: Have earned credits of FN311

Conceptual and practical issues in a startup business development; financing startups,
operational goals and growth; technology applied in a finance business; a development of new

financial products

N491  MIRnwIlIzEesiuNsEugIAe 3 (3-0-6)
FN491  Selected Topics on Corporate Finance

FsAunew: @ouleivn na.311 way N4.312
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Prerequisite: Have earned credits of FN311 and FN312

Analysis of selected or current financial issues using case studies, guided class discussions,

and business presentations

n4.492 miﬁﬂ‘mLaW’lzﬁaﬂﬁ’mmﬁamu 3 (3-0-6)
FN492  Selected Topics on Investments
Ftadunow: @aouladvn ne311 waz N3.312
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Prerequisite: Have earned credits of FN311 and FN312

Analysis of selected or current issues in the area of investments using case studies, guided

class discussions, and business presentations
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N9.493  MSANEIRNIZEeIRLanITuNISEY 3 (3-0-6)
FN493  Selected Topics on Financial Institutions
Fyrdedunau: @auleivn n9.312 way nN4.314
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Prerequisite: Have earned credits of FN312 and FN314
Analysis of selected or current issues in the area of financial institutions using case

studies, guided class discussions, and business presentations

N1.499  NISANEBATZNIINITRY (0-0-9)
FN499  Independent Study in Finance

FsAunew: @ouleivn na.311 way N4.312
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Prerequisite: Have earned credits of FN311 and FN312

Researching on an interesting topic. Being able to identify problems or raise questions,

then provide evidence to resolve them. A study report is required.

2.2.2 33 8NN15AAN
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nR.211 WeANTINEUILAA 3 (3-0-6)
MK211 Consumer Behavior

Fwdsduneu: aeulaivn Nr.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is a study of concepts and theories of behavioral
analysis to understand consumers and their behaviors. The content includes traditional thinking,
which emphasizes psycholosgical and behavioral theory for the purchasing decision-making process,
and contemporary alternative theories from sociology and anthropology, which emphasizes
understanding consumers from social and cultural dimensions. The course also covers different
perspectives on ethical issues, including unethical business conduct and the dark side of consumer
behavior. The content also focuses on the practical applications of consumer behavior analysis in

marketing.
nR.311  NITIATIEILardanITan 3 (306

MK311  Customer Analytics and Management

Fdadunew: Unfnwdvennisnain wazasulaivl ne.211
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Prerequisite: Marketing major and have earned credits of MK211

The central theme of this course is customer-centricity and customer relationships
enabled by a customer data platform (CDP), which collects and unifies customers' data from
various sources and touchpoints. The content includes different data collection and analytics of
such customer data to inform marketing and business decisions, gain customer insight and
behavioral patterns, which use to map the customer journey, predict customers' behaviors and
design customer experience. The course also covers the customer lifetime value concept in
customer relationship management programs. Students will learn how to develop customer
acquisition, expansion, and retention strategies, which will enable them to achieve optimized

customer lifetime value and delightful customer relationships.
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NR.312  N13IANIIASIAUANTINALNS 3 (3-0-6)
MK312  Strategic Brand Management

Fdsduneu: d@ouladvn nn.211
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Prerequisite: Have earned credits of MK211

The central theme of this course is to introduce students to the overall responsibilities
and tasks of a brand manager. The content includes developing and understanding different
customer segments, the methodology to select the strategic target market(s), the design of brand
positioning and identity, brand strategy and marketing programs, growing and sustaining brand

equity, brand audit, and brand health check.
9313 MNeneIeaaiiensendule 3 (3-0-6)

MK313  Marketing Research for Decision Making
dsAuneu: @eulaivn wu.204 way ne.312
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Prerequisite: Have earned credits of BA204 and MK312

The central theme of this course is the marketing research process from a marketer's
perspective. The content includes the importance of marketing research, research skill
development in seeking, analyzing, and synthesizing information to formulate marketing problem
statements from which research questions are derived, integrating marketing problems with the
research question, marketing research designs including qualitative, quantitative research, and
mixed methods. The course also covers the development of data collection tools, fieldwork,

analyzing and reporting research results to answer the research question, and developing a

marketing strategy to solve marketing problems.
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n9.314  N13IANSHENS LA UINIS 3 (3-0-6)
MK314  Product and Service Management

Fwdadunaw: aaulaivn ne.21l
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Prerequisite: Have earned credits of MK211

A central theme of the course is the study of management and planning of
customer-centric product and service strategy. The content includes the definition,
importance, and unique differences between products and services, as well as internal and
external factors affecting management, market positioning, product and service decision
strategies, such as customer experience-enhanced service marketing mix (7P's), product mix,
product line, product portfolio, and product and service life cycle management. The course
also covers new product and service design and essential tools to create a positive customer
experience and long-term organizational value, which are the Business Model Canvas,
Service Blueprint, Innovative Product Development, and tools for monitoring, evaluating, and

improving service quality, such as SERVQUAL and E-SERVQUAL models.

N9.315  ASIANITIIABAZNNSASINAATLS 3 (3-0-6)
MK315  Pricing Management & Profitability

FurTerunau: @aulaivn Uv.202 kay nn.201
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Prerequisite: Have earned credits of AC202 and MK201

A central theme of the course is to introduce students to price setting and pricing
strategies, which are important drivers of profitability through hands-on workshops and case
studies. The content includes applying methodologies and concepts such as cost-based pricing,
competitor-based pricing, customer value-based pricing, breakeven analysis, price elasticity, price
segmentation, pricing of interrelated products, dynamic pricing, competitive pricing strategy, and

pricing psychology in different business settings.

N9.316  N1FIANITVDININNITIATIAUNY 3 (3-0-6)
MK316  Distribution Channel Management

Jderuneu: @eulaivn nn.201
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Prerequisite: Have earned credits of MK201

A central theme of the course is distribution channel systems for traditional and
modern trade, their roles, management constraints, and integration into the marketing strategy. The
content includes analysis of dynamic market factors, design and distribution of channels for
effective and efficient management distribution networks, and strategic deployment of multi-
channel marketing and omnichannel decisions to gain competitive advantages. The course also
covers the roles, behavior of channel members, dimensions of channel power, management of
channel conflict, channel incentive programs, coordination of channel relationships, and trade
marketing, developing, controlling, and evaluating a distribution channel in consumer and business

markets.
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n6.317 miﬁlamimimamLLuugmwmi 3 (3-0-6)
MK317  Integrated Marketing Communications

Fwdsduneu: doulaivn ne.312
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Prerequisite: Have earned credits of MK312

The central theme of this course is concepts, principles, and approaches to integrated
marketing communications in response to the marketing challenge. The content includes an
integrated marketing communications plan in terms of message and seamless contact point (digital
and physical) integration and evaluation, based on the understanding of consumer and brand,

especially brand positioning.

n9.318 nTeyagnisandula 3 (3-0-6)
MK318 From Data to Decisions

wdedunew: dnAnydviennisnann uazaeuleinn nn.313
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Prerequisite: Marketing major and have earned credits of MK313

The central theme of this course is to build decision-making-related skills emphasizing the
use of data and marketing metrics to create impactful decisions in various landscapes and
perspectives via a hands-on approach with assisnments, projects, and case studies. The content
includes data acquisition, analysis, visualization, obtaining various types of data used in marketing
from multiple data sources, and cleaning and storing them for easy access and interchange.
Students will learn how to conduct online data (web) scraping and import data from other primary
and secondary data sources. The course also covers various approaches to marketing data analysis

and their application across multiple marketing situations, equipping students with the art of

visualizing data in a way that aids businesses in making effective decisions.
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N9.319 NAENSNIINAIARIIA 3 (3-0-6)
MK319 Digital Marketing Strategy
Fwdsduneu: aeulaivn ne.312

Y

madmalulagadvauildlunisimunnagnsmsnaiitensvaussmaniuslnauaznaingsialu
yaRIva ommedudseneude Ussiiuuazanuiiin svesmeluladidvalunisudsiunisnisnaia
msUultneluladfdviaiiieadadelduTsunanisudadu msfmuanagninisnainddia n1sesniuy
fhifalumsUssiiunnudiSavesnagnsnismandavia

Prerequisite: Have earned credits of MK312

The central theme of this course is to educate students to understand how to apply digital
technologies to craft marketing strategies in responding to consumer and business markets in a
digital era. The content includes issues and challenges of digital technologies in the competitive
marketing landscape, leveraging digital technologies to gain competitive advantage, formulating

digital marketing strategy, and designing metrics to measure the success of digital marketing

strategy.

P41 MsmaaLilon iy 3 (3-0-6)
MK411 Sustainability Marketing
wdsRuneu: aeulaivn nn.312
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Prerequisite: Have earned credits of MK312

The central theme of this course is how responsible marketing management can contribute
to sustainability and discussing the adverse impact of conventional business and marketing
mindsets and practices. The content includes changes from the organizational level by employing
sustainability-related concepts and conducts, strategic management tools, and technology to
create competitive business advantage with the responsibility to stakeholders and commitment to

overall sustainability, which later influences changes in marketing management from creating
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sustainable value, targeting, branding, to other key marketing strategies. The course also covers

marketing applications for not-for-profit organizations and social enterprises.

nM.412 miﬁmmimimmm%’uqa 3 (3-0-6)
MK412 Marketing Management Capstone

IdsAuneu: UndAnwenivinisnain wazdaeulaivl nn.318
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Prerequisite: Marketing major and have earned credits of MK318

The central theme of this course is to integrate marketing theories, concepts, and
knowledge to develop marketing strategies and plans via a learning-by-doing approach. The
content includes developing a comprehensive marketing plan, using marketing simulation, or a

consultative project for a real firm to develop skills in marketing decision-making and marketing

performance analysis in a dynamic and competitive environment.
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np.321  NIRaIARUIENBUNTT 3 (3-0-6)
MK321  Entrepreneurial Marketing

JsAunew: @eulaivn nm.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is to examine key entrepreneurial marketing theories,
concepts, and strategies that can be applied to both established and new businesses operating in
fast-changing, volatile business environments via a series of hands-on case studies and business
simulation. The content includes a discussion of the evolution of the marketing and

entrepreneurship interfaces, an exploration of the underlying elements of entrepreneurial
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marketing. The course also covers how entrepreneurs can proactively identify, evaluate, and
exploit market opportunities to acquire and retain profitable customers and how to formulate
entrepreneurial marketing strategies using innovative approaches to risk management, resource

leveraging, and value creation.

nR.322  NISIANITATUAN 3 (3-0-6)
MK322  Retail Management

AsAuneu: @eulein n.211
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Prerequisite: Have earned credits of MK211

The central theme of this course is a study of retail business management, based on
shopper behavior understanding in order to determine effective retailing strategy and retail
marketing mix so that the store can compete in the retail business, covering on-site, online, and
Omni retail. The content includes retail concept development, location selection, store design and
decoration, and category management, including determining the breadth and depth of product
categories, purchasing, store layout, product display, retail pricing, promotion, and retail human

resources.

n9.323  N1FIANITIIUVE 3 (3-0-6)
MK323  Sales Management

Idsauneu: @eulaivn ne.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is to study the modern concept of sales management
that requires internal and external data usage. The content includes the use of internal and

external information for situation analysis and qualitative and quantitative data to plan and
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determine sales strategies to satisfy target customers and purchase decisions. This course also
studies how to build effective sales teams and ethical sales management under the proper use of

technology.

nM.324  ASAAIAGINT 3 (3-0-6)
MK324  Business to Business Marketing

FurdaRuneu: @oulaivn nm.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is a study of creating marketing strategies in the
business market. The content includes different and intertwined business marketing and consumer
market, vision in the business market, analyzing market environments in business marketing,
procurement and service design for the business market, business purchasing behavior,
government purchasing behavior, marketing opportunities, marketing strategy, product
development and management, business marketing channels, marketing communications, digital
marketing for the business market, sales management, selling techniques, pricing and negotiation,

marketing evaluation, and customer satisfaction.

N9.325  NIIRAINBINIT 3 (3-0-6)
MK325  Food Marketing
Fwdedunaw: aaulaivy np.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is food product marketing and food innovation. The

content includes challenging environmental factors affecting the food industry, such as trends and
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consumers' social and behavioral characteristics, which drive food consumption decisions and
behavior. The course also covers searching and understanding the food technologies enablers in
developing a competitive value proposition for food products and practicing creating food

marketing strategies.

NM.326  NITAAINTEIINUIZNA 3 (3-0-6)
MK326  International Marketing

Jurtaruneuw: @eulainn nn.201
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Prerequisite: Have earned credits of MK201

The central theme of this course is a study of concepts and ways of doing international
marketing, including importing and exporting, foreign direct investment, marketing strategy in
globalization, and factors affecting international marketing through in-class assignments, case
studies, and group projects. The content includes gaining consumer insights across international
markets and translating them into appropriate marketing programs, linkages of the dynamic
international environments, international opportunities, and international marketing strategies
through an international marketing manager.
nM.327  Aslavanaana 3 (3-0-6)
MK327  Digital Advertising

sAunew: aoulaivn ne.319
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Prerequisite: Have earned credits of MK319
The central theme of this course is to educate students to understand the digital
advertising planning process that aligns with the digital marketing plan via a hands-on approach

with assisnments and projects. The content includes digital advertising channel selection,
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communication strategy, execution in different digital advertising platforms, and performance

measurement.

nM.395 WafLAY N19N15HA1A 1 3 (3-0-6)
MK395 Special Topics in Marketing 1
FuTeruneu : @aulaivn ne.312
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Prerequisite: Have earned credits of MK312

Philosophy, concepts, principles, tools, innovations, recent trends, and recent
developments in marketing to develop students' thinking and paradigmatic view that will be

beneficial to their future careers.

n9M.396 WVaNLAY N19NITHAA 2 3 (3-0-6)
MK396 Special Topics in Marketing 2
FuTeruneu : @aulaivn ne.312
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Prerequisite: Have earned credits of MK312

Philosophy, concepts, principles, tools, innovations, recent trends, and recent
developments in marketing to develop students' thinking and paradigmatic view that will be

beneficial to their future careers.

AM.495 WIVBNLAY N19NITHAIN 3 3 (3-0-6)
MK495 Special Topics in Marketing 3
Avverunau : @aulaivn ne.312
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Prerequisite: Have earned credits of MK312

Philosophy, concepts, principles, tools, innovations, recent trends, and recent
developments in marketing to develop students' thinking and paradigmatic view that will be
beneficial to their future careers.
N9.496 FTNLAY N1IN1TAAR 4 3 (3-0-6)

MK496 Special Topics in Marketing 4

123



FuTeruneu : @aulaivn ne.312

[

USoeyn wwadn ndnns wdesdiowniy uinnssy wwalduiidfyuasiauinislndiivnauled
Aerdemienisnana Weimuinszuiuieivaziaduaiufaliduindnuilunisiiaulueuinan

Prerequisite: Have earned credits of MK312

Philosophy, concepts, principles, tools, innovations, recent trends, and recent
developments in marketing to develop students' thinking and paradigmatic view that will be

beneficial to their future careers.

N9.499 N1IANYIDATENINITNAA 3 (0-0-9)
MK499 Independent Study in Marketing
sAuneu : dnAnwennisnans wazaaulaivn ne.312
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Tifuurihvosonsdiivinuiniiaenndesfuasserussauarussinguinnmanisaans
Prerequisite: Marketing major and Have earned credits of MK312
The central theme of this course is an individual project basis. During the course, the
student conducts research on a particular problem or topic in marketing under the supervision of

an advisor in accordance with the ethical and professional norms in marketing.

2.2.3 FYBNTLUVEITHUMANENTIANTS
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5311 anufidesiufentuniadeulusunsusonvlnseu 3 (3-0-6)
IS311  Introduction to Programming with Python
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Flowchart or activity diagram, overview, setup, basic syntax, variables, operators, decision
making and loops, data types such as numbers, string, lists, tuples, dictionary, date and time
management, functions, modules, file /O management, exception handling, object-oriented

programming, regular expression, GUI programming, data structure and algorithm
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IS312  Business Intellisence and Analytics

FUsAuniew: aauldiv 58.201
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Prerequisite: Have earned credits of 15201

Overview of business intelligence, analytics, data science, and artificial intelligence, The
nature of data, statistical modeling, and visualization, The data mining process, methods, and
algorithms, Emerging issues and practice of data visualization, Text mining, sentiment analysis, and

social analytics, Big data, cloud computing, and location analytics, Workshops for dashboard,

classification and image recognition

78.313 ﬂ’]iﬁaa’]i%@uﬂﬁﬂ’]ﬂﬁq’iﬁﬁmmﬂ%mﬁﬂLLﬁ%ﬂ’]iUiBN’JaNaLLUUﬂa’I’Jﬁ 3 (3-0-6)
IS313  Business Data Communications on Cloud Computing and Networking

uAniiugrunsdeansdeys wuudneneietneneuiunes nsvhaureuaietisneuiumes
Fusing q Bumesiin inseteareuiames AnuUasadusiuamuaietie NM3EAN1sATETE WIRRTES
FPUUKUUNTZANE N15UszananaUss@vanmas n1sdanismsdaivioya nwsinvensuszaianaiuy
AANIA LUUII809N1TUTZINANALUUAATIA @1UUTTNOUTDINITUTZIIANALUUAATIA LULUNLAZLUINIS
UfTRAntulmlAauna1as Anulasafeuueanid mansaaeusruunand Jyaussiviluns
Uszanarawuuaana lenialunisvinguuas unumaulunisuszaianawuunae

Introduction to data communication, computer network models, Internet, computer
networks, network security, network management, Concepts of Distributed Systems, High
Performance Computing, Information Storage Management, Overview of Cloud Computing, Cloud
Computing Models, Components of Cloud Computing, Emergent Trends and Practices, Cloud
Security, Cloud Monitoring, Artificial Intelligence in Cloud Computing, Career Opportunities and Job
Roles in Cloud Computing

58.314  syuuguleya 3 (3-0-6)
IS314  Database Systems
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Database architecture, relational database, relational algebra, Structured Query language:
data definition, data manipulation, relational integrity, database design: normalization, Entity
Relationship diagram, case tools, data recovery, data concurrency, data security, web database,

NoSQL, big data

58.315  MIAATIBNTZUU WAZNITATIHUUUTIADN 3 (3-0-6)
IS315  Systems Analysis and Modeling

FUsAuniew: aeulain sa.314
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Prerequisite: Have earned credits of 1S314

System development approaches and methodologies, roles and skills of system analyst,
understanding business strategy, business knowledge, investigating situation and considering
perspectives of IS/IT projects, future state analysis, change and development strategies,
requirements engineering, object modeling, business process modeling, Agile methodology, RPA

and business process

5d.317 mmﬁumﬂaaﬂﬁaLLazmimU@mzwmiauLm 3 (3-0-6)
IS317  Information Systems Security and Control

0sAuneu: aeulainn 54.201
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Prerequisite: Have earned credits of 15201

Risks associated information systems and how to mitigate these risks which comprise top

management and operation in computer center, application, data base, blockchain, network
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operating system, and computer network. In addition, the course will introduce introduction of IT
standard, law and ethics. This course also introduces fundamentally practical experience on how
to implement controls in information systems based on 1SO27001 and fundamentally analyse
security and control using tableau.

N

58.318  SYUUANTAUMAAIUNTRULANSUYTLNONITINLNUNSNEINTOIANT 3 (3-0-6)
IS318  Financial and Accounting Information Systems for Enterprise Resource Planning

Fwdsduneu: aeuliiv 54.201

wndnidosuiortuszuumsmaunundnernsesding nslduueztusawenldedmiussuy
ANTINUNUNTNEINTDIANT LLaSﬂiS‘U’J‘ufﬂi‘VI’Nﬁjﬁﬁ]‘umﬁﬁﬂﬁﬂ’mﬂ’]ﬂﬁjﬁﬁ] WU 57916 918918 waznIIHER
WHudu imﬁdmmL%UdLLazmmﬁumUaaﬂﬁmLazmiﬂ’mﬂuﬂizmuﬂﬁmaqﬁ%Lﬁaﬁmﬁumﬂmﬁm #n
UTRRefuMIfmuamnsiauresiiuUs dmiussuumanusuminensasdnsuunnanaitels
annsalfnuszuuludodu wazmsieszideyaiidniivluszuunisnaununinensosdnsseTusunsy
mﬁmeﬁsﬁa;&aﬁﬁaﬂﬁﬁﬁ’ﬂmaﬁ"ﬂ‘tﬂuﬁaﬁﬂﬂﬁ

Prerequisite: Have earned credits of 15201

Fundamental concept of ERP system, funding information systems, business processes
such as revenue, expense and production. In addition, risks associated with business processes and
security and control related to mitigate those risks. This course.also introduces fundamentally
practical experience on how to configure core functions of ERP systems for medium enterprise and

fundamentally analyse data on ERP using rapidminer.

58.319  gsneBiannsetind 3 (3-0-6)
IS319  Electronic Business

Fdaduneu : aeuleiv 5a.201

nseuwnAnUIzIANTeIgsiaBlanseiind mmﬁﬁugmﬁmﬁ’u‘lmLmaﬁqiﬁaaﬁﬂmaﬁﬂé uaunaLA

s a a

Hu walulad anuvaendeuazUssiiunstesiuanududiuis nagnigsiadidnnselindsiuianisnain

]

%

e uazUssdiumsdnnisgsiedidnnseiind mssenuuuiivladuasiedesdieluinmniunmsladieri
lasensgsnadiannsedndass

Prerequisite: Have earned credits of 15201

Conceptual frameworks of different types of electronic business, basic concept of
electronic business model, applications, technology, security, and privacy protection issues.
Electronic business strategy together with digital marketing and electronic business management
issues, website design and development tools (WordPress) to implement a real electronic business

project.
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58.011  msiawiuLeUndiady 3 (3-0-6)
IS411  Internet Application Development

Fwdsduneu: aeuldiv 54.315

Fnsuwartumeumsiansrvunuuwiv Inslvaea wnsgiu deslle uazntwilusunsusing
q weluilslnadud uay 1@5Wned Mddmsuimunszuunuuuiu mstmudulfausadfuasuaun
msuansmaldmuruavievesunsal mafuaniuglagldnalne 4 wu and wee watu Wudy
mslddeuszaniuiu grdeuveinadeulusunsussuunuuuividsionslaufliAnanudons uas
wmadesiulumauilugagoundrduiieatsmuifunsasadelifussuunuuudu TInjoRli
ansnaaszuunuuuiuuuulineuAudld Mideudefugudeya viethdeyafildarnnslduing ie
o (APN) Busnldanu

Prerequisite: Have earned credits of 1S315

How-to and steps for developing information system. Web protocols, standards and
programming languages for both client and server sides. How to develop a responsive website.
Storing states and other temporary data using web cookies and session. Displaying media on
website. Web application weakness; i.e., points that are vulnerable to hackers. Technique to
correct and increase security. Student will create web application that interacts with users run on
desktop or mobile devices and connects to database or retrieves data from other web services or

API

584.415 n1seanwuukarUsuldsyuvasaumea 3 (3-0-6)
IS415  Information Systems Design and Implementation

FyrtaRuneu: @oulaivn d.315

AYDINITODNLUULALNITEDNWUUADIUNENTTH miaaﬂLLUUd’JuﬂizmuﬁUéﬂ%’swlﬂﬁmmﬁm
nseaNUUULTALsaUBUAaN (responsive) wazlumillsea (material) n1seaniuvdIuUsEauiuglydmsy
weundindunaioy 1iu eflowasleledl nseenuuugudeyalidriuivdudiaemesdiulsyaiuves
ALY wazwaUndntuiuLUY mIfnRuaENadaUsTUL Msseniuuiituledeuselaiy (domain driven)
imﬁﬂmwﬂimeiLLazaﬂ@?\mUUﬁaLﬁan wiAAANeEY (DevOps) LNanWaIUADULNULUDS UazN1TINNIT
384 (release) wioumemsinauusziaulgm (ssues)

Prerequisite: Have earned credits of 1S315

Design phase and system architecture design. User interface design including responsive
and material design concept, user interface design for desktop, web, mobile and loT applications.
Database design including Ul mockup and prototyping. System deployment and testing. Domain
driven design with continuous integration and delivery. DevOps, container platform and release

management with issue tracking.
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J8.416  NNSRTIVFOUILUUANTAUNA 3 (3-0-6)
IS416  Information Systems Audit

Fwdsduneu: aeuleiv $4.317

WnshazAtARIG 9 dmiunsnsandeuitelimsuinRensiRafess U sEumATisTUY
mupuegsngan Msliiinmsuanmaianisaradeusg q uvemsiiinelulafiiteraslunis
ATINEDU ATINABUTEUUATAUNALT DR AUNIANTUNUTBEUIINSWAENSUSURN TSR UUAT AWM
Tugudreuiunes lWsunsudszand giudeya vdenwu ssuuUfiiniswsedis wazszuuiniatig
ABUNILADS TINTINITINYIINTEAIWVINNTT LLaziW&muﬂ’ﬁmmaaU%dLLWﬂGiNiUWﬂmim’aﬁ]aauguﬂ 5904
AnuFoRiReiunmsnsaeusruasaumadesiu nslfnueiosfletsnsadeuiitenlduily

Prerequisite: Have earned credits of 1S317

The course covers various issues in [T auditing. Issues such as introduction of auditing
mechanisms which comprise top management and operation in computer center, application, data
base, blockchain, network operating system, and computer network, technical audit trails, audit
processes, working paper, and audit report will be discussed. This course also introduces
fundamentally practical experience on how to audit information systems and how use audit tools:

excel, ACL, and teammate.

2) I neniaen

54281  \edesilemsiannduneufime sdmsugly 3 (3-0-6)
IS281  Tools for End-Users Computing and Development

msldwendinsinnisgruteua ednnsteuasgraduszuy sevdursmawhmaiolinsei
ToyauaziiaueenuiaiuayunsUoRnu msnausuiaznsinauls saufenisldvenduasid
anmwedeslunsmsimunldesimaiazie ieaiueundiadunsssiafianmnsadeuseiudoya
Tuunasvosudu 9 ¢ ueundinduaansatdsldangunsalinsdwivionuusiwes (ilasvensd i
193 uav)

Use database management systems to manage systematic data; spreadsheet software for
data analysis and report presentation for operation, planning and decision making; and using
software having a faster and easier development environment for building business applications

that can connect data from many platforms. Applications can be accessed via mobile devices or

via the browser (Microsoft Power Apps).
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58.282  nseankuukarysTuduseUssanuiugly 3 (3-0-6)
IS282  User Interface Design and Evaluation

N3EUIUNIINITERNKUVEINABUTEAU NsifiuTIvTIdoya Nslnsedldnunasau
a0 UnenITUANTAUMA LaENTORNLUULTILIARA NYUALNANNITNITOBNIUY miaaﬂLLUUﬁaJ;ﬁ;ﬂ%muLﬂu
vdn MsvidsuLuy mMIsenuuduseUszanuniInAuglY nsdifnwuieaiuanudesnts mseenuuy
warmsUseiiu nsUseliuduseysyanuy msasauagnsaaeun1sfuie nsdeansuasnislddd
AUNU N3UNFISNYIRENALIS

Interface design procedure, data gathering, task and user analysis, information architecture
and conceptual design, design principles and rationales, user-centered design, prototyping,
graphical user interface design, case study on requirements, design and evaluation, interface
evaluation, usability inspection and testing, communication and using findings, software

maintenance

5a.361  Unyayrsehivg 3 (3-0-6)
IS361  Artificial Intelligence
Avrdaruneu : @auleivn 5&.201
a Y X P Y a & 9] a ° Y
wAnkaznannsiuguigdiudyauseing nsussendlddygyruseivsludmsiutoyauny
3509 MIVLUATNITAIA Jo NITUTEUIANANIYITITUIIR N1TININABUMUAKALNITATNYLYY N3

q
L 5§ o o w %

Jawseudeya naluladuarynains nagnsnisuiuldlygusedivg deddmyuazuuimienisasnauinig

]

5 o 1

ndayayUsehivg dregrsvestyyUseiug Wy NTIATIEA N1SENENUINIT YUNBIMIUATYAERSAY
oy usenvg

Prerequisite: Have earned credits of 15201

Concepts and fundamentals of Artificial Intelligence (Al). Applications of Al i.e. core
business data, sales and marketing, media, natural language, content creation and community

building. Data, technology and people preparation. Al implementation strategy, implications and as

a service approach. The example of Al i.e. churn analysis. Economical perspective of Al.

5a.381 eseafledmsuimunivweundindunarueundinduuulnsdnidede 3 (3-0-6)
IS381  Web and Mobile Development Tool

wTsAunew: deuliivn 8311

mswannweUndinduuuiiofio Taeldinsuisaiitey Bouimsldiedosdiosis o 1w lofis (DE),
loafla (SDK) wagahumuauneitusgaiuszuunassudeduluiiuiamn Uuudmy fauiusiugly

wuunesuLarsruUdLla Usuusinisifenlaanasnisdanisteyaluseundndu iiuanudilikeundindu
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shemsiiesdadlasluledu (asynchronization) msileslesuaundindufiudeyaanvanauvas nisveaey
wadfnuazindueundinduuuiiede

Prerequisite: Have earned credits of 15311

Mobile applications develop using emerging frameworks. Learn how to use tools such as
IDE, SDK and version control to systematically and collaboratively work as a development team.
User interaction implementation via forms and gestures. Implement routing and state management
in mobile applications. Speed up mobile applications via asynchronization. Integrate mobile

applications with various data sources. Test, build and deploy mobile applications.

50395  eluladiBsdniflossiia 3 (3-0-6)
IS395  Deep Technologies for Business

F1sAuneu : aaulaln 54.201

USway uwdn dnns edesdlioveanaluladifedn 1-3 wieslle fleglunszua ierdesiugsia
wazoIwluemanvestindnu nsasileufifvieldiadesdle

Prerequisite: Have earned credits of 15201

Philosophy, concepts, principles, tools of 1-3 deep technologies in trends relating to

business and future careers of students, hands-on learning

5461 unUjiitugdunsinseitoyagsia 3 (3-0-6)
IS461  Advanced Practice in Business Data Analytics

Fdsduneu: aeuldin s4.312

amvenaiesiiodmiunTiinnziteya wielouaznuiliistesiuiinsgiissia anug
WRendudeya m3dnnisteya mIwansdeya nsadrauuudiasameada msisszansnm msBouiuuy
Liififfaou MaSeuuuuiifaou nsadauuuiaeiLaznInTIvaey

Prerequisite: Have earned credits of 15312

Overview of Tools for Data Analytics, Related Analytic Tools and Languages, Data Basics,

Data Manipulation, Data Visualization, Statistical Modeling, Optimization, Unsupervised Learning,

Supervised Learning, Modeling and Validation

36.462 mﬁmmigwu%aﬂasﬁ”’uqq 3 (3-0-6)
IS462  Advanced Database Management

Fdsduneu: aeulain sa.314

nseenuuuuieyadsduiusiugs nmslusandsdeya msliiedostio (lulaseens wanes

1o) Tunsguunisaria n1suwdas waznisinandeyaiednwienlunatoyaiiiornneauiediunITIauEy
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U a (% o

dndula mssenuuugudeyalusziumenn mduaziladdu sQL Tumsmuaugiutoya msdams
gudeyaseszuuiansgudeyaiiviuasiy (Oracle Database) msdanisgiudeyauunaind uasluna
F1utoya NoSQL

Prerequisite: Have earned credits of 15314

Advanced relational database design; data warehouse modeling, using Microsoft Power Bl
for extracting, transforming, and loading process (ETL process) to prepare data model for planning
and decision making reports; physical database design; SQL statements and functions for database
control; database management with modern database management system (Oracle Database);

Cloud database management; and NoSQL database model.

58.067  MITANSLaLIATIEgInesaulal 3 (3-0-6)
IS467  Online Business Management and Analytic

Fdadunew: aeuldin sa.319

wnAn wadna uazuuvnasing § Milrdlengnssuguslnneeulatiuazsivligsioooulay

Uszauanudnia madnsesilunagsisesulad nsasullemgsivesulad mslénadauazunanresy

a

#9 qlunslieseiteyavesgsiveeulatvuivleduardedinuosulail (W Google Analytics, Google
Search Console, Google Ads, Facebook Data Analytics, A/B Testing, Search Engine Optimization)

wva ¥ ¥

Uszinunwiliuvesgsnaeaulal mskudiva ﬂg‘wm‘aLLazwsziwﬂ’zyigmmmawauﬂadauqﬂﬂaﬁlﬁlaﬁm
fumshgsiseeulald dndnwillassuagiinnisidmaiiauazunanesulunisianeideyavegsna
ooulatiing 9 Weliduuzihlunsuiuuuesiausinusasidlumsigsisoouladlvdanuannsaly
nsutule

Prerequisite: Have earned credits of 1S319

Concepts, techniques, and approaches to understand online consumer behaviors and run
a successful online business. Online business model analysis, business online content creation, use
of tools and platforms to analyze online business data on the website and online social media
(e.g. Google Analytics, Google Search Console, Google Ads, Facebook Pixel and Marketing Analytics,
A/B Testing, Search Engine Optimization), digital finance trend and law issues related to online
business. Students will have project work and workshops to practice various online business data

analysis techniques and platforms to propose the improvements and campaign planning

suggestions to enhance competitive advantages of online business.
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58.482  MIUsEAUANNINTONAWIS 3 (3-0-6)
IS482  Software Quality Assurance

rdsAuneu: geulsivn sa.415

ArdiugiuiuaanEeNsLag Sanssauamam TormuadunmnweenLag essuay
WUUTIRD9IAINTINYONALIT N1539150] N1TATIVABULBNALIT NISNARDULALTIUFBU N1TIANITNT
Svunrgenduad uloune nsvuIunswaTTuReu NsTaNa MsdanisAaEss nsdanisimanetood
wazdonnad WHUN1SUTEAUAMNINYRNALIT 1INTFIUAMA I NTRNALIS

Prerequisite: Have earned credits of 15415

Software Quality Fundamentals, Quality Culture, Software Quality Requirements, Software
Engineering Standards and Models, Reviews, Software Audits, Verification and Validation, Software
Configuration Management, Policies, Processes, and Procedures, Measurement, Risk Management,

Supplier Management and Agreements, Software Quality Assurance Plan, Software Quality Standard

5d.491  1ASINSRLARAIUTTUUANTAUNA 3 (3-0-6)
IS491  Senior Project in Information Systems
Auderuneu: aaulaivn 58.415

msEnujtRegnalussuuuarysannistunsiiaseiuagoaniuussuy Mavimulusunsy

o A

ABUNINBT MTIATIENUALOBNUUUFIUTOYA LALBIAAIINIAIUNITUTINTIANTT TINVILWIANTEATYD

9 Wiedavilassnuaisszuuasaung nsiaukeUnaedy vieususmendwisdniazy wWevindu

gsfialnl visedtemhenulavienunis viseieyuvulayuyumila

Prerequisite: Have earned credits of 1S415

Systematic and integrated practice of analysis, design, programming, database,
management, and other relevant concepts to develop an information system project.
Development of applications or customization of software package for startup business /

organization / community.

58.493  wiAlulagiialndivuinnssuniegsia 3 (3-0-6)
IS493  Emerging Technologies and Business Innovations
AnUsdune: aauldin 5a.319
wialulad winnssy uazn1sudeluniegsia MsIaNsuInNssu winnssunnegsia (Wansiue
U3N13 wUUT1AB93579) N15ANLTI0BNIUL BUaRISeN winAnkealad Mmukaswuilduvesnalulagia
Tvad welulagifelmiusziansing o nsdlifnwimalulagifalmdiuuinnssuniegsia

Prerequisite: Have earned credits of 1S319
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Technology, innovation and business competitiveness, innovation management, business
innovation (product, process, business model), design thinking, lean startup, agile concept, overview
and trends of emerging technologies, emerging technologies in trends, case study of emerging

technologies and business innovations

2.2.4 J¥UBNNITUINITAANIT N1TUTLNBUNT UaenSneInTayud
1 a a [ s
nguIvINTUTIINTNEINTUYEE (HR)
1) v nandsAu
MUL211 MIUSMININEINTUYYE 3 (3-0-6)
HR211  Human Resource Management

a o

WIARNITUSININEINTUY IR NAENSNITUTMININGINTUYES MITIATIANUY 113
NWHUNTNGINTUYYS  MIasTuazdadon  nstneusikasiau  nsussdunmsufdieu nsiv
Usgloninauunu naenaumsasausseInIalunIsiney uagnsuSmmsneInIuyydseninalsena

Concepts of human resource management and digitalization of human resource
management, strategic human resource management, job analysis, human resource planning,

recruitment and selection, training and development, performance appraisal, compensation and

benefits, employee relations, and international human resource management.

212 Vinwennsdeans nsluiing uwazn1siasseTes 3 (3-0-6)
HR212  Communication, Persuasive and Negotiation Skills

LUIAANISARENTTNITUSIS  NSEUIUMSISAnAedeans miam&iaﬁaa’ﬁizwﬁ’mqﬂﬂa ﬂﬁj‘u
LAZBIANIS  WUIAANITUSMSAULTALELATNISIT6DTS ﬂaqwﬁLLazgﬂLL‘U'UGUa\‘imiu%msm’wﬁ'ml,l,éjq
WarNTaseses adansiiaues sl wazesadeses msldivaluladiionisieans

Concepts of managerial communications, communication process, interpersonal
communication, communication in groups, organizational communication, conflict management
and negotiation concepts, strategies and models of conflict management and negotiation, and

techniques of presentation, persuasion, and negotiation, using technology in communication.

1311 waAnssuesdnisuansidugin 3 (3-0-6)
HR311  Organizational Behavior and Leadership

amsdlgmnisholuesdms  mafudssansamnishaniluesdng dlussdudaan
UAAR  SEAUNGY  UAEIZAUeIAns Anwaninwindewsing 9 Tuesinisuazmsinudignisduesdnis
afelval  wnAeuazvquinadufihsuuuusine q  wgAnssumsihiiaenadesiuaniunisaliayns

Wasuwlad
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Concepts and underlying frameworks on work performance at all levels including
individual, group, and organization. Exploring organizational environment and managerial issues
related to organizational changes in the modern era. Depicting leadership styles, leadership traits,

and leadership behavior that are suited for the abrupt changes.

NU312  SPUUMTUIMISHANY 3 (3-0-6)
HR312  Performance Management System

WNAANSUTMSNANSUN TR/ KA N5UTMIHaNSUSURNW/ AN UBNagNs
nsrUIUMINMFUIMIHaMUTRNL/HaNY  MIumsnan1suitRnwsanumslng  in3esiloarilvsl
dwfumsiawazUseiliunansujuRau/manu

Performance management concepts, strategic performance management, performance
management process, performance management for remote work, and modern tools for

performance measurement and evaluation.

VU313 NTINUHULAE AN NN TUYE 3 (3-0-6)
HR313  Human Resource Planning and Acquisition

WIARNITIMNUNTNEINTUYYE  NTATTNLAZAMEENNINENTUYES  NMTINUNUNTNEINT
UuwEBINagns nsrUIUNMINUEITENeNTIES nagvmsasTuasdadenninenTiyed Tauving
gnsmsaaLUsUiuIde nszuIunsuaziesesleasitlmilunisassmuazAnidennineinsuywd

Human resource planning and human resource acquisition concepts, strategic human
resource planning, process on human resource planning, human resource acquisition strategies and

employer branding strategies, processes and modern tools on human resource acquisition.

U314 MINAWIMNTNEINTUYYE 3 (3-0-6)
HR314 Human Resources Development

MnARMIRALMNEINTIYES NszUImmMsMIRa JULUUNMGoudifeimumineinsiyud
nseonuuulaTIMsMsfaumnensiyed  nMadidunsiamumineinsnged  msldimeluladidens
Wannsnensuyed N15UszliuMteuiiarnanauLIUYINI TN SNEIN YL

Human resource development concepts, developmental processes on strategic human
resource development, design of effective learning interventions and human resources
development programs, implementation process, using technology for human resource

development, assessment of learning and return of human development programs.
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Nu315  AITUTUITAINB UL 3 (3-0-6)
HR315  Managing Compensation and Rewards

LIAAUNUIMIBINAYNEVBITHUUNSUTMSAMOUUIY. MTIATIeMI msUseiduaau
mMsdraraeuLmy Msdesihlassainsiuiiou msdmuaaiiegds msuImsatainig nqranefeai
AReUUNY wazUseiiusiuatafieatunsusmsanaunnuy

Strategic roles of compensation/rewards systems, job analysis, job evaluation, wage and
salary survey, pay structure, incentive and benefits programs, remuneration law and other relevant

contemporary issues on managing compensation and rewards.

73.316  NSWIRUFUNUS 3 (3-0-6)
HR316  Employee Relations
LUIAANISNUNNUALAUS  INBWarMTUInTAITMITeluaoulsenaun1s  @NAINLII9Y

v Y a

NOMUNENNLITBINULINIY N133IITIWRT09 MITeiudedaudsluatdnis mslnandenisseiudeninim

a

W39 MSUANULAENTHANEANY LSULUUAN/ASsIUUaneSl wasmsaisauduiusSud
senIauednnazgnIluanuUTENBUNITYARTYIA

Employee relations concepts, disciplines and disciplinary actions, labor unions, labor law,
labor relations law, collective bargaining practices, negotiation and conflict resolution procedures,
processes of lockout and strike, gig workers/platform workers, and how to create and maintain

positive relationships between employers and employees across firms in the digital era.

NL317  NEmwIeIRnIuaESUIMINsAB LAY 3 (3-0-6)
HR317  Organization Development and Change Management
LLU’Jﬁﬁﬂ?iﬁwu’]@QﬁﬂiLLﬁ%ﬂ’]iU%‘Vﬂiﬂ?ﬁL‘UgﬁJULL‘Uaﬂ NS9BNWUUBIANT NATLUIUNITIUNITUSING
ﬂ’]iLUgEJ‘LJLL‘UaQ mﬂﬁﬂmiammmﬁmmumiLUﬁamLﬂaa ﬂ’ﬁfﬁ%}’Nﬂ?iﬁﬁ?ﬂﬁ’lﬂLﬁ@U%%?i@ﬂﬁﬂi m'%laqzﬁa
TunsfimiesdnTuasumsnisiasuuuas
Concepts on organization development and change management, organizational design,
processes of change management, techniques in minimizing resistance to change, participations in

managing organizations, tools in organization development and change management.

VU411 STUUANTAUWALAZNITIATIRIUNSNENSUYYE 3 (3-0-6)
HR411  Human Resource Information and Analytics (HRIA)
AsAuneu : aaulainn vin.211
miiﬁ‘mi%amuamiauwmLLazmif{’fmmigmﬁagaéfmw%’wmﬂiwwéﬁgﬁwu TULANTDBNKUY

Poyakaznisinanldiiediensdadulalusunisusmminensuyuduazn1susmnansdanagnsves
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9IRS BuUAUNUSAUUTEANENMURINTUTMSAUNI NN TUYWE Imsmamqumﬂ%ﬁ’f@gaLﬁami
Ujumans ﬁﬁayjmﬁ'amiﬁmi LLazﬁﬁagaLﬁ'aLﬁuﬂaﬁmaﬂmﬂiaiuﬂﬂiLL‘dﬂﬁﬁJuﬂJmaqﬁmi

Prerequisite : Have earned credits of HR211

Creation of HR information that supports daily operation, management decision, and
business competitiveness of the organization. Covering HR database management, HR statistics and
related business functions. Increasing usage of HR information and analytical skills of HR business

partners.

2) 3vaen
U321 NISUTMITANUAINUANEY 3 (3-0-6)
HR321  Diversity Management

AN¥IAUEIAYVOINITUTUITANRAINTATE FUNUaTUTTNTBINUAINVEIELUUAA 9
SeuiitnsuImsianisauvanvangluesdnis  Uselevtvuesnnuviainvangnaasinig  MIesnuag
BONFUAINLANGNG NFHAIUTIN ANUVILTIBY ANULELDN1ATRIAUTUBIANIT N1TAFI9TRIUGTINLIINAINY
wWnla Wiueniiule wavieduaassruviainvanslussinig

Study the importance of diversity management, sources and different types of diversity.
Learn how to manage diversity in the organization, organizational benefits of diversity, respect and
acceptance of differences, inclusion and equality in the organization, and the development of

organizational culture that centers on understanding, empathy, and diversity celebration.

U322 MSHNAUAIUMTUIIINSNeINTUYYE 3 @nsliidfesndn 135 Hilusienia
nsAnY)
HR322  Internship in Human Resource Management
FwdsRuneu : aeulain nu.211
ssliinAnviAaussiumalalumshausunsudmsmineinsuyusldifuferszaunsai
Rendosivanususing 4 ARgdesiumsuimsminensuysduaziilanmshouuiugduluesdng
5370 mhsnumesy viossdnsdun
dmsunmsaiiumsregneldnisguatiuiusenineansmdvemansuasns U dnasiums
Y9909ANTTINT MLUNATE VieesAnsdug naenszezaiinau lnednsnnaweuivn Wi Ay
fURaveunaDnIuTEEYI Lasndninaeilun1sUseliuaiidaieu ssozaluflnufoRauiuesdns Tl
townd 135 Halusdenianising

Prerequisite : Have earned credits of HR211
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Aim to inspire students to work in human resource management. Reap experience
related to various aspects of human resource management and understand working with others in
the business organization, government agencies or other organizations.

Thammasat Business School and executives of the business organization, sovernment
agencies or other organizations will supervise the students during the internship period. The scope
of work, duties and responsibilities, the length of internship period and evaluation criteria will be
overseen jointly between TBS and the management of the organization. Duration of internship with

the organization is no less than 135 hours per semester.

V395  Wteiliay N9NISUTIMININEINTUYYE 1 3 (3-0-6)
HR395  Special Topics in Human Resource Management 1
F1sAuneu : aaulalnn vin.211

1% 9

o wiafn wdnnis wdesdleamy uianssy winliufidfyuasimunisiviunaulad
Rendoamsmaudmsnineinsuywd famnnszuimilasiaduamuAnliiuindnunlunmsinuluowen

Prerequisite : Have earned credits of HR211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in human resource management that benefit students’ thinking and future careers.

nu.421  MTeuarliAUine AumMsusmmninensuyd 3 (3-0-6)
HR421 Research and Consulting in Human Resource Management

Fraduneou : @oulainn vin.211

wnAnMTIATeduminensiyed  MIsenkuwddy  edesdlonsiidudeinauey
AN AATIETEYAIITY NTEUIUMITEUNUITENUNANTVING

wwIARNslRUSnwIunSnensuyed  nseuiun1sn1sliadine  vinwglumsliasisiuas
dauewumsiledgymedradussuy

Prerequisite : Have earned credits of HR211

Concepts of research in human resource management, research design, quantitative and
qualitative research methods, data analysis, and research publication process.

Concepts of human resource management consulting, consulting processes, and skills for

case analysis and fact-based problem solving skills.
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NN.422  VinweNslAYmNINgIng 3 (3-0-6)
HR422  Coaching Skills in Business

wénnsuazauvineveansiiy  mslivieimumansujoRnuiiiussansnings msmse
puitensldy vinvensTés uuuusunslés nseuuwRanisTéy qramssdionsléy nskesniuding
wisdmsumsléy mslsioyatoundu nskadmneussnstvuauauUfoRng wissionistéy nsin
Ufuslunslay

Principles and concept of coaching;, coaching for high performance; coaching state;
coaching skills; coaching framework coaching mindset; intuition for coaching; asking a powerful

question in coaching; giving corrective feedback; creating goal and action plan; coaching tools;

coaching practices.

NU.423  NSUSMIINTNeINTuYudsEniaUseme 3 (3-0-6)
HR423  International Human Resource Management

AnwinAnuazndnnislumsuimeminensayudsenieUssna dadedna 9 fidsadenns
UIMININYINTUYWEIVOIUTIENTINYA (Multinational Corporation) NISAMUALLEUIE NAENS Uavlhud
UFtRlumsuimamningnsuyedseninUssna sudalssfiudu g fiferdosiunmsuimemineinsuyed
FPMINUITINA 019 NTUTINTNUTNTIR (Expatriate) m’m%msm%'wmﬂiuuwﬁuﬁumaﬂmimu
FUAINTTENINUTEINA

Principles and theories of international human resource management, factors influencing
human resource management in multinational corporations, development of international human
resource management policies, strategies, and practices, and other relevant contemporary issues
on international human resource management, including managing expatriates and human

resource management in cross-border mergers and acquisitions.

424 YinggMIInTEUIUNITREU; 3 (3-0-6)
HR424  Learning Facilitation Skills
w&NN1S WuRe ReafunseenuuulazdnnIEuIung mfikarAaSURnYTEUTEINIEUINNS
unumasianslunsdanszuiums dnvsdosuieatunisianssuiuns nsflsssdusing 9 n1san
uiin maadsituiinnaGeud niserungu nseenuuunsrUIuMs NMeENURTRNsInsEUILN93EUS
Principles and concepts of learning facilitations, roles and responsibility of facilitators,
manager as a facilitator, basic skills for facilitations, different levels of listening; note talking; holding

learning spaces; understanding group; learning design and facilitation practice.
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vu.425  NsHnaugIAY Ussaunisalnaauy 3 @naulsitfesndn 135 Halusdenianising)

AUUTMTNINEINTUYWE
HR425  Business Internship Practical Experience in Human Resource Management

Uszgnaldanuimenstyd msudmassfia waznsuimaminernsuyed Aldanwanldluns
vhausuimamineinsngesluesdnsgsia nihenunaig vieesdnsdue

dvsumsiiliunmsagegnelinisauariuiuseninenemdsemansuasnsUnuasfuims
VBIDIANTIINT MIBUNIATT M%B@Qﬁﬂ‘ig‘u‘] paensravahe Tnefinsanasweuiun wind Ay
SURnveUnRDnIUSTEZIAN WazndninaslunsUsuliunaiidniau egrdlnogremils sl

1. ¥haumeldnsmiuresesdnsgsia misnuniasy vieesdnsdus laitosndn 135 daluade
A1ANISANET *30

2. AnanuTsuszdny wIeTe9u lasdinsuszsiiuainenansdlupusnaseaansuaznsUd
Vol denmymeuenidusonse vie

3. finsihdymnviseiiteainaeuenuuily visen1sUfURGEN wazlinsvilassnuiiaue
wazapUUTEIIY

Apply the knowledge acquired in accounting, business management and human resource
management to work in human resource management area in business organizations, government
agencies or other organizations.

Thammasat Business School and executives of the business organization, government
agencies or other organizations will supervise the students during the practical training period. The
scope of work, duties and responsibilities, the length of internship period and evaluation criteria
are specified and agreed upon one of these conditions:

1. Practical training with no less than 135 working hours per semester or;

2. Producing empirical evidence/report, which evaluated by TBS faculties/external
experts or;

3. Completing/presenting a project that solve practical/real-world business problem
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VU495  FafikAY NINITUTMITNTHEINTULLE 2 3 (3-0-6)
HR495 Special Topics in Human Resource Management 2

Fwdsduneu : aauldinn vu.211

S wunfn vdnn1s desdlonnny uianssy wunldufiddyuasiamnnisiiiuiauled
RertpamsmsuImaninensuye WamnssuIwialkasEsuauAaiiutnAnwlunisieuly
UAN

Prerequisite : Have earned credits of HR211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in human resource management that benefit students’ thinking and future careers.

ngudvn1silugusenaunisuaznisu3ng (ER)
1) FynanveAu
w211 madudUszneumaidoy 3 (3-0-6)
ER211  Introduction to Entrepreneurship
wAnmsdugUseneuns msUssgningquivesmsidugfusenoums FBnmsBugsiwvioranngsie
Tl myderziuastszdiuvlonaniegsna msfinwanudululd nsesnwuunaidmiunisaun s
INVUHUEINY WaYNISHRILNGSHD
Concepts of entrepreneurship, theoretical applications of entrepreneurship, a start-up

business or a new business development venture, analysis and evaluation of business

opportunities, feasibility study, business planning design and business plan development.

N3l MsiunAuLuugsiasazmslasziaudulula 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis

Ftaduneu : @ouleiy w211

mssvylenanisgsia unAauasiadesiielunisesnuuuuasinnnfunuunessia msvedey
warUszifiudunuynagsia msasiledifiunumigsia ssuaumsieszsianudullliveinisGugsi
vidomungsialuel nsUssiilemanagsialml nagnsnisFugsiall anuidswesiadeaninundon
MelularionaIAinig N150NKUUNITIINGIAA HaTIINTNITNITATUANNINGINT

Prerequisite : Have earned credits of ER211

Business opportunity identification, concepts and tools for business model design and
development, testing of business models, implementation and evaluation of business models,
process of feasibility analysis for new venture or business development, assessment of new
business development, new venture strategy, risks on the interplays between external and internal

factors, and business designs and control mechanisms.
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312 nsasassAnaniaeiuinnssy 3 (3-0-6)
ER312  Creation of Product Innovation

WA vinwe wazanuiiBunadalunisasienufeaineassd nsasuinnisunazaue uag
Mt anfsill seiwenadufUssnounadaeda  Weadefunuundesusidduinnssy 1
annsahludnisnusunsimungsnalussely

Concepts, skill sets, and technical knowledges of creativity, innovation and value

creation, new product development, and technopreneurial skills for the planning of business

prototypes for new business development.

MH313  nsUsgneunsiiiodeny 3 (3-0-6)
ER313  Social Entrepreneurship

FtaRuneu : aaulaivn nu.211

wndAsmsiduguszneunmsiiledeny Wmnemsvhgsiaiiodsen usegdavesfuszneumsiile
GG gULL‘U‘USUENmsﬂszﬂaumilﬁaé’mu miﬁqamﬁﬁmmmmmLLaw%’wmﬂiﬁm%’umiﬂisﬂaumﬂﬁa
GG IamaLLazqﬂasiﬂiuﬂﬂil,ﬁu;gﬂizﬂaunﬁLﬁaé’aﬁu AMAMIIHIANLAENSUTEEIUNAND UWNUNISE AL

Prerequisite : Have earned credits of ER211

Concepts of social entrepreneurship, goals of conducting social business, motivation of
social entrepreneurs, types of social enterprises, attracting talents and resources for social
enterprise, opportunities and challenges for social entrepreneurship, social value and social return
on investment.
W31 msuImsgsianmdadulauargsfionseun 3 (3-0-6)
ER314  Managing Growing Business and Family Business

LL‘LJ’JF’Qmmi‘u%‘miﬁqiﬁ%’\3’1ﬂLSﬂL‘f]ul%ﬂjuumiﬁ@uummmﬂﬂﬁmLLUUIﬁﬂ’JWUENI‘VIEJ NITHEINIAN
WvnaAsegia MIadenaussin manaRaLuTnss mslinelulad msuwassiessie savenis
UImsgsianseuna MIduvenfamIuazusan ssuygAToUAth nsmileahs mstlevuuuufissiia-fevu
¥y Msmushumisudms mswamunguiTniuims naonunagrdiiieegsenanningn 1wy Inganisal
nsuedy 2500 Ingalain-19 uaziflevgaiufudnussmaneliiunans

The concept of managing businesses growing from small to large dimensions in Thailand
involves catch-up industrialization, including rent seeking, conglomerate creation, innovative
combinations, tech savvy, and business transformation. Other factors are family business

management, office succession and inheritance, family constitutions, holding company
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establishment, pyramidal and cross shareholding, interlocking directorates, and managerial
enterprise development as well as survival strategies during such challenges as the 1997 Asian
financial crisis and Novel Coronavirus 2019 (COVID-19) pandemic, while transcending the middle-

income trap.

NW.315 m‘mamLLazm'ﬁmﬂLﬁaﬁUizﬂaumi 3 (3-0-6)
ER315  Marketing and Sales for Entrepreneurs
‘U‘V]‘UWlLLawé’ﬂmiﬁmmmmmLLazmamaﬁm%’ué’ﬂizﬂaumﬁ msaamwuuasﬂisqﬂﬁ%’
wdesdiodunisnanuaznisuie Weanudusaludidedvesduiuazuinislunaiaiifinnnudu
nuLaziUasuLUategeTIng) wunAnuaznsuszgndldnsnainaasa uuiAnnagnsnisuieadiol
HnurmsneuasIadIsEenTIs mMIadsarusmsTiunsedeiitsesssuilulanaduarlanaiiou
Role and principles of marketing and sales for entrepreneurs. Designing and applying
marketing and sales tool kits to commercialize products/services in the volatile and fast-
changing marketing landscapes. Concepts and applications of digital marketing. Modern
concepts of sales strategies. Sales and increasing sales skills. Building ethical sales team and

sales management in both the real and virtual worlds.

NWA1L AITYIUINITNNAITUTENOUNIT 3 (3-0-6)
ER411  Entrepreneurship Capstone

dsduneu : @oulaien nw311

miyimwmimmim\‘iéhumiﬂizﬂaumi f??ﬂLLGimi‘mLLazmﬁLﬂiwﬁiamamqﬁqiﬁﬁ] N33R
FukUUNagsiawazaugsia Myleszinnudululinisgsie nsasiivnuniely wazdssaauiu
mhenumeueniifeites saeasunmsiuiiunisUszneuns uaznmshteyadounduliulsgsia

Prerequisite : Have earned credits of ER311

An integration of entrepreneurship concepts starts from opportunity searching and
assessment, prototyping, business plan development, feasibility analysis, internal team building,
coordination with relevant external partners, and running a new venture to obtain feedback for

improvement.

nW.412 Uiza’umaaﬁmuﬁué’ﬂssﬂaumi 3 (3-0-6)
ER412  Entrepreneurial Experience

ANANNTOVRIEUTENBUNTS mmﬁamaq@ﬂizﬂaumi Andiinvesrusenaums wsegdlaves
AUsENaUNTS LLazmmgqﬁuﬁuaaQ’Uszﬂaumi nsdifneiivszaunnudiSanaranuduaivesn iy

AUTENBUNTT NSISEUHALARALRUTENOUNTS
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Entrepreneurial capacity, entrepreneurial belief, entrepreneurial consciousness,
entrepreneurial motivation, and entrepreneurial determination, case study of success and failure of

entrepreneurs, shadowing with real entrepreneurs.

2) 3y aen

AW.321  NISHAIIAINARAS 9T IAlaz NS U IRNTTL 3 (3-0-6)
ER321  Development of Creativity and Creation of Innovation

Auaduneu : doulainn w211

wnfnAuAnasassAlumMaduilszneunts wadanmsimwinnufnadeassd aadnuy
i 9 vasmsdugusenouns mailludusenaunmsdemelulad nalnnisiamnuinnssy anuiniegsia
NANANTUNT NIF59LATDUBUINNTIN

Prerequisite : Have earned credits of ER211

Concepts of entrepreneurial creativity, techniques on creativity development,
characteristics of entrepreneurs, technopreneurship, innovation creation mechanism, business

acumen, patent registration, innovation network building.
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322 AsEinnusumsduuszneunsuaznsuivig 3 Gnalsitosndt 135 Slusioniamsdn)
ER322  Internship in Entrepreneurship and Management

Fwdsduneu : aaulein nw.211

geliindnwiAnussiunalalumadufusznouns  IdAuAssraunsalmshaulugsie
anmsndwideasdnsssiadu FoudRsiiintuaiddunniaufeengnann Annsudmsuagnsyinnudauiy
o

dvsumsiifiunmsgegnelinisauariuiusenitenemdsemanuasnsUnuasfuinms
¥9909An1sgIRIRADRsErIatiinny Taefimsnnaweuivn wihil mnuSuilnreunaenIuseyIa uas
vdnunasilumsUssifiunafidaau seznanlullnufiRnuivesdns litesnin 135 Hlusdenianisdng

Prerequisite : Have earned credits of ER211

Aim to inspire students to become entrepreneurs. Get an opportunities to work closely
with business startups or other business organizations. Experience first-hand what challenges young
companies are struggling with in getting their products and services to market. Practice
management and working with others as an entrepreneur.

Thammasat Business School and executives of the startups or other business
organizations will supervise the students during the internship period. The scope of work, duties
and responsibilities, the length of internship period and evaluation criteria will be overseen jointly
between TBS and the management of the organization. Duration of internship with the organization

is no less than 135 hours per semester.

w395  hidedivey nenisiugusenaunis 1 3 (3-0-6)
ER395 Special Topics in Entrepreneurship 1
F1sAuneu : aaulainn nw.211

1% Y

Uson wwnfn nénns edesdioanty uianssu wuwdlduiidduaswaunislwdfiviauled
Lﬁ'm%’awNﬂmﬂuﬂﬂszﬂaums WaWnsrUITAtLaziasuAuAalriutndnwlun1syinauluesuiam

Prerequisite : Have earned credits of ER211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Entrepreneurship that benefit students’ thinking and future careers.

AA21  AFIvswazliAIUSAY MuN1USENaUNISLAENISUSING 3 (3-0-6)
ER421  Research and Consulting in Entrepreneurship and Management
Fudadunau : @aulaiv 211

LUIAANITVINNUITIAIUNSUTENBUNISHAZNITUSINS  NNSBDNLUUNUANE  LASBILEN1SYINITY

FeUTInauaziBRun InTeideyainuide nseuIunsleuItenumanIyvIng
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wnAnNsIAIUINEIAIUNITUTENBUNTHAZNISUIIS NTZUIUNTAISIAmIUSNY inwelunis
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Aanzilazdduasuanaunlutgmegiandussuy

Prerequisite : Have earned credits of ER211

Concepts of research in entrepreneurship and management, research design, quantitative and
qualitative research methods, data analysis, and research publication process.

Concepts of entrepreneurship and management consulting, consulting processes, and

skills for case analysis and fact-based problem solving skills.

ANA22  AsuTswmalulad 3 (3-0-6)
ER422  Technology Management

FTaRuneu : g@eulaivl nu.201

wAnNsUSmAlulad  nmsiawssuunsusmsmalulaguarnsegn  vinwed1nsunns
vivnawaluladiialulssruvdomenisndn warlugshauims nsuimsamnin mavdmsvilsguyu

1Y)

SEUUTNNANGLDDS  NISANAULASITY/NAUINANND  LasUIRNTSUNISHES  IaglenIzeasannlnenssy

PERRVORE R

Prerequisite : Have earned credits of HR201

Concepts of technology management, development of technology management
processes, skills for a firm’s technology and production in factories or production lines as well as

service businesses, quality management, supply chain management, supplier system, research and

development, and production innovation especially business/ product architecture.

NN.423 NSRNUEINY Yssaunisalniaauy 3 @naulsitfosnin 135 Hlusionansdn)
sunaduiusenaunisuasnisuims

ER423 Business Internship Practical Experience in Entrepreneurship and Management
Uszgnaldaudynanstayd nmsudmsssia uaznsdugiussneunsilddnuanidlunsianulu

gifvanimsniensAnssnady
dwsunisaiiiunisazegnelanisauatiuiuserinaasndvemansuarnsUnuasiuinves

psfnsgsRImaenszarnaiaL  Inslimsanawoulun  wifl  enufulnveunaendustezng  uag

ndninasllunsussifiunaiidnnu egrdlaogrmiaied
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Apply accounting, business management and entrepreneurial knowledge studied to work in
startups or other business organizations.

Thammasat Business School and executives of the startups or other business organizations
will supervise the students during the practical training period. The scope of work, duties and
responsibilities, the length of internship period and evaluation criteria are specified and agreed
upon one of these conditions:

1. Practical training with no less than 135 working hours per semester or;

2. Producing empirical evidence/report, which evaluated by TBS faculties/external experts
or;

3. Completing/presenting a project that solve practical/real-world business problem

NW.495  Wdoiiley mmmﬂu@'ﬂizﬂaums 2 3 (3-0-6)
ERA495  Special Topics in Entrepreneurship 2
F1sAuneu : aaulalnn nw.211
o wndn wénns esdiomnty winnssu wwilduiidduaswaunislwdiiviauled
Rentommamaduduszneuns fiaunnszuauimitasiaiunnudslituindnwlunsvihanuluewen
Prerequisite : Have earned credits of ER211
Philosophy, concepts, principles, tools, innovations, recent trends, and recent developments in

Entrepreneurship that benefit students’ thinking and future careers.

2.2.5 FnenuInisn1suuanng
1) FnenUeAy

v 311 melnnzsiitensdndulanagsia | 3 (3-0-6)
OM311 Business Analytics |

n1sAnwin1siddeya waluladarsaune madadiniun1sieseniidalsunaiagfuuuni
adinmans viemuuulusunsudisasy ietelunisdadulamsgsiavesiuimsldednagndesuazisiug
\omaseunqunsTusunamdadu fuuunsuuds fuuutieny mlesgiiiaen fuuuianesads
WaENI1ABENIUNTT

Study of using data, information technology, quantitative methods, and mathematical or

computer-based models to help management gain improved insight about their business

operations in order to make better, fact-based decisions. Topics include linear programming
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models, transportation models, network models, Markov analysis, inventory models and

simulation.

U312 MSUTMsAUUIBanagns 3 (3-0-6)
OM312 Strategic Cost Management
sAuneu: @eulaivn Uv.202 3o U.313

o -

ﬁﬂmummwLLazEmﬁmam'§m'§16?fﬁﬁaaﬂamunuwﬁsiamw%mil,%qﬂaqmémaqawﬁm AT UNUINUDY
Funuiilsionisudmsssia numuauiiiefudunuuasmsiiesesimenistiusasnisasu mslddumu
WlensNauL MsfuINFuYuLAEMsAUANAUYY waznsTdRuuiiontsiaauls Tduiunumuazay
Fudunslidoyadunuiiteidunagndnisuimsiansldgunu dunuuaznsieszinisiuuasn sasmu
wlensindula anuduiudszritsiununazaualunisdanislagunu masvuaduyudvaneidions
TNUNUTINT TEVUAUNUFINAINTTY Uazn1Tinseiiilsvesgndn madalunisussanaiuu ssuy
uUszanadlunmsuInmsgsne ﬁmwumﬁmmam%ﬁ'Lﬁ'mﬁ’mﬁﬁmiﬁunu Uae mi‘tJ%JU‘Uqﬂmiﬁwmmﬁaam
AU

Prerequisite: Have earned credits of AC202 or AC313

Study of the strategic roles and applications of cost information in planning, controlling,
and decision making involved in the business strategies. Topics include the rationales for using cost
information in business and supply chain management, concepts of cost management and
fundamental of financial analysis and investment, roles of cost in planning i.e. cost estimation,
target costing, and the analysis of capital investment. Next, roles of cost in controlling i.e. activity-
based costing, budsgeting and cost analysis and profit planning. Finally, roles of cost in decision

making i.e. decision making with cost management model, and cost reduction techniques.

vU.313  msuTudsauasugsunsyuIun1smegsne 3 (3-0-6)
OM313  Business Process Improvement and Transformation

wdsRuneuasulainn ul.201

M3ANEIAATIEY UFUUTI LAZ0BNLUUNTEUINAITNNGIN WUdAe Lazimalads Aldlunis
Aaght senuuukazfuURTUUNY ansdlafendunannm Ussansnm uazUseAvSuavedssuuany
GRRHGRRIERG R mmﬁﬂaymLﬁ@ﬂ%’uU;qmzmumﬂuizwmu sl adiite Sausyansamenu
uazmedalunsieneinssuaunsuumnanisufsussiafioiingyanidneauazenaivinsu 4.0

Prerequisite:Have earned credits of OM201

Study of concepts and tools for analysis, design and improvement of business processes,

concepts of productivity, effectiveness and efficiency of work systems, waste, systematic problem
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solving, performance indicators of work processes, process analysis techniques, and business

transformation for Industry 4.0 and digital age.

w314 msuimsiitennnwuazaududanajiRnng 3 (3-0-6)
OM314 Managing for Quality and Operations Excellence

FraRunow:  aeulaivn ul.201

nMsfnwIuwIAn tadesile uazmadaiiiesslugaiuduidanialjoanns ﬁy’ﬂm%mmmw
anuanansalunisaireiils uazaudsduvesnisiudugsio lasasounqu wénNsAAIATN UATEIY
STUUNITUIMIAMAIN N150BNKUUBIANILAYTEUUILLINAGNVSEq N150BNLUUHARSMsinAIAIM 51972
sunaamuazaududamUFiRng msnsUsegndldiniesiiontsadia sadnsursnnaiFeus waguan
URTRIAMsURTRNMsun i sTuresgiia

Prerequisite: Have earned credits of OM201

Study of concepts, tools and techniques to gear up operations excellence in terms of
quality, profitability and business sustainability. Topics include principles of quality, standard of
quality management system, design of organization and high performance work system, design for
quality and product excellence, quality and operations excellence awards, applications of
statistical tools and methods, learning organization, as well as operational best practices and

business sustainability.

U315 NISNEINIRINIGGINg 3 (3-0-6)
OM315 Business Forecasting

Furarunowaeulaivn wu.204

AnwINTiATIEYiteyani19gsiaanednielagtuuarysegndldaumaianisneinsallag
TUsunsudiFaguiiiensnensalounandiunidede shiefidounseunquils mmumuvdnadafiieites
ANNAIAYUBINITNEINTAADAINTTUNIIAN N1ITIAT NTEVIUNTTNEINTAT INATIANITNEINTAIMUUAN 9
ud wadladesiu Aadendeuiiriadodiahminuuudnluudeasuuuonassegieisuazannes
WUUNYA wAdakenesdUssneumairvesenuaziauiu wavmadinsaunaneInsal

Prerequisite: Have earmed credits of BA204

Study of analyzing historical business data and applying computer-based quantitative
forecasting techniques to achieve reliable forecast of the future.  Topics cover the review of
relevant statistical concepts, the important role of forecasting in business functions, the forecasting
process, the studies of several forecasting techniques such as naive, moving averages, exponential
smoothing, simple and multiple linear regression, time series decomposition, Box-Jenkin, and

combining techniques.
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vl.316  ASUIMISNINITUINISG 3 (3-0-6)
OM316 Service Operations Management

dsdunewaaulainn uu.201

NS AN YIZANIETBIRINITUSNMSTLANANIIINNITHER N15IUNLLAYODNLUUNTZUIUNS
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Tusmslagnisfineidumsussendnannis AuAsnisusnsvainvaneyssnmiau Aan1ssuems 1se
amouns Tssusy Tsmenuia g3iadeans msvuds Wudu

Prerequisite: Have earned credits of OM201

Study of distinctive characteristics of ‘service’, the strategic planning for service business,
service process design, and effective service operations will be discussed. Applications of concepts
in several types of service such as restaurants, movie theaters, hotels, hospitals, communication,

and transportation, social responsibility and service provider’s ethics will be introduced.

U319 MSENUmUUISNISULURNTS 3 @nendlaiTfesndi 135 FalusdonAnisAnen)
OM319  Internship in Operations Management

FdaRunew: nieingazal 87 miena

msfiniinvziteufuldnusidainnis wagdfuddifvanmmsinulivIndala asias
slushumiain@nefinem uazUftRouatduaniulseneunmadunaiegees 135 4alus szwinanis
Anawil dndnwagldsumuuzihnnaanasslumeiduneyans iedavhmsnuiafieushanseinug
Tulianvie uaziiauedenmznssunsaeundsmsinnuasiuinAnufiamezdoudeuind lianusn
awmdeulumedndus lalunmeanisdnwiieniu

Prerequisite: Cumulative credits not lower than 87 credits

Opportunity for applying academic proficiency in real setting and adapting to
professional environment, applying and working for an internship position in an organization of
choice at least 135 hours during a semester, working with an advisor of choice to gain advice and
help in preparing the internship report, taking this course prohibits students from registering other

courses in the same period

w412 msianan1sufuauedng 3 (3-0-6)
OM412  Organizational Performance Measurement
FwdeRuneu: geuldiv ui.201
nsAnsInsTaisruunsianan1sufiRauesdnaioasiounanisufiRemdiuuidefiey
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Prerequisite: Have earned credits of OM201

Study of performance measurement system as a tool to translate strategies into actions
in order to achieve the desired outcome in both for-profit and non-profit organizations. The topics
include the design and implementation of performance measurement system, concept of Key
Performance Indicators, Balanced Scorecard, and Objectives and Key Results (OKRs) that helps

students to understand and can apply this knowledge for organization to achieve its goals

U413 NISIANILAENAENSNITUIINS QU 3 (3-0-6)
OM413  Procurement and Supply Chain Management Strategy

AdsAuneu: aauldivn ul.201

ANYINTEUIUNITIAM LLazﬂaﬁmémiﬁ%mﬂﬁiqﬂmmlﬁaLﬁm%ﬂmmmmaﬂumiw&ﬂ%’waq

29AN IAgiTeusnTzuIunsiuNITIAnN AMsAREENEYIY N15UTMISEYQYY N133An1TANTALEs NS

v o
v aAdv a a v U [

AMAUARITIATALITINUNITIANT NITUSUITANUABINTT ﬂ’]iU%M’]’ié\J‘UVJ‘U WALANISIATIFDTOY 11T
Wesuaryszidugvie nslimguinudlunisumsnisdan nsusmsanuduiusivaa n1susmsly
QUMY FBUUIAAFILUY SCOR uay GSCF msdamszdulaniagmsdavuuudsdu

Prerequisite: Have earned credits of OM201

Study of procurement management process and supply chain management strategy to
enhance competitive advantage. Topics include purchase order cycle/ process, supplier
development, contract management, conflict resolution, procurement KPIs, demand management,
cost reduction, negotiation techniques, supplier performance analysis and management, games

theory in procurement, supplier relationship management, supply chain management models such

as SCOR and GSCF, global sourcing and sustainability in procurement.
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vl.414  n1suimslaseng 3 (3-0-6)
OM414  Project Management

Autaduneu: @eulaivn wu.401

miﬁﬂmmamaLLasmmﬁﬂLﬂﬁﬂumiﬁmﬁﬂiﬁﬂﬁ 1995 UelATING NITINLNULAZAIUAN
1ATsnsTnanadalun1suNuEenIa) nsdavinsudssana nskaminens miU'izLﬁummé’mqwéNa
UAZHANTENUVRIIATINIT NITIALATIASI909ANT nsfndanNyYAAa nsUszdfiuaadss mstfufianiy
uazUszanuanlasanis maemaulszidiufitawsing o TagldlassnsiifiegasslunsysannsBous

Prerequisite : Have earned credits of BA401

Study of rationale and necessity in managing project including project life cycle, project
planning and control in several dimensions. Techniques such as activity and time scheduling,
budget estimation, resource allocation, outcomes and impact evaluation, organization structure,
project staff selection, risks assessment, project monitoring and coordinating, and other special

issues will be focused. A real world project will be assigned to integrate knowledge for class work.
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w321 msengiionsindulanisgifae 2 3 (3-0-6)
OM321  Business Analytics |l

Fwdsduneu: @ouliie) ul.311

nsfnwimaiansiesgideyadewiunnu mslfiedestiodainalunsinneideyaiiiets
lunsindulaldegnadussuunasiivssdnsnamnsussendldmaiinnslins rendeyaludalsunaduns
wAUgynIn19g3na Wdefidnuniertesiulusunsuneadinaandsng o Wndnwazilontalunisld
AawfiimasgoniuIsiun suilavsunsdifnwiniegsiamteusenaunie TUsunsuigadu TUsunsus
duitdmeuidusruiudy Wsunsudvane NOUHUAINITIONDY NI1TUINITIATING A9
Basznsaedula nguiny uaglusunsulonadng

Prerequisite: Have earned credits of OM311

Study of various data analysis techniques, tools for quantitative analysis to help make
decision systematically and efficiently, applying quantitative analysis techniques to solve business
problem, mathematical modeling, and using computer software to solve business problems via
business case studies. Topics include linear programming, integer linear programming, goal
programming, queuing theory, project management, decision analysis, game theory, and dynamic

programming.

UU.323  MINUEULAZAIUANNNTUNURNS 3 (3-0-6)
OM323  Operations Planning and Control

FwdeRuneu: geuldivn ul.201

nMsfnyINIsUSMIINSUSURNIS LLasmﬂﬁU%mﬂuL%qﬁﬂﬁgﬂudauﬁuaamimqLLmuLLazmimuQm
N1swseuNsneIns n19aeszvinsaliunuluveuiigvesiiddauniu NsNeINTAlANURBINITHAY
USinanswan Mt n1snausLdindn NSAUANFUAIAIARE N1FINUNUMRINTHERN oAU
N1IINUNUNITHAR IFUNUSAUTTUUNITNERN NITNARFUAILALUINITHULEY Lazn1suTrIsigguniu
BosralunsuimInsufiang nsfneagldnisussens unau msuanasuanuAaiiu nisada
Uszaumsalinunudassdinuljiing wagnisdavinlassnsufuusaiudesidn@nwaula

Prerequisite:Have earned credits of OM201

Study of concepts and in-depth techniques in planning and controlling the operations of
a production unit andor a service organization, operations planning, forecasting, capacity planning,
inventory management, material requirement planning, lean philosophy, and supply chain
management in both manufacturing and service context, ethics in industrial management. Delivery

of the course: lectures, assigned readings, group discussions, simulation gaming, and term project.
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UU.324 nmisianamaluladiazuinngsy 3 (3-0-6)
OM324 Technology and Innovation Management

Futaruneuasulaiv ul.201

MsfnwInAnLazguiiiisadesiunsinnsmaluladuazuinnssulunsnenagnévesesns
IﬂEJﬂiaUﬂqm(;lgdLLG]I“U"NﬁEJ’i'NLLuﬁﬁﬂ (Fuzzy-front End) aufian1si1nuanagns (Strategy Execution)
UnAnwiaglatouinaiauazisane qiiufanssunguuazduundaufuiRinig wWu nguiunis Design
Thinking (Stanford d.school) 35n1588nLUU Human-Centred Innovation Workshop (UTokyo i.school)
ey Strategic Roadmapping (Cambridge IfM)

Prerequisite: Have earned credits of OM201

Study of basic concepts and theories in technology and innovation management to enable
the organization’s strategic destinations, covering stages from fuzzy front-end to strategy execution.
This course aims to provide students with different schools of thought, approaches, and
techniques on innovative idea generation through group discussions and workshops such as Design
Thinking (Stanford d.school), Human-Centred Innovation Workshop Design (UTokyo i.school), and
Strategic Roadmapping (Cambridge IfM).

UU.325 NITUSMNIAUAIAIASILAZARIALA 3 (3-0-6)
OM325 Inventory and Warehouse Management
AsRuneu: aeulsinn uU.201
Anwinslémadiniinisuimsaudasndsfivngay 33nsfildlunsuimsauiandauuuiiy
sudanailelvly duuulunsusmsduinindafiiuszadnsnim uwiAnises Theory of constraints waz
NsUSMsAdeaUA LAz AUdnsEEFUAMNsTUIUNMSTuNITERNKUULAE TN USE ANS A madsdumLazaud
nsgedaun Aanssulunisaiunuvesnseduaiuasaudnszargduai n1suszyndlduuiandulunis
UImsadsaum nmsiinwagldnisussens unana nsdifinun nisuandsumnuAauiu wazAnwigenly
A01UNIAIIN
Prerequisite: Have earned credits of OM201
Study of principles and practical procedures in inventory management and warehouse
management from the traditional approach to the revolutionary Technique and recent
development such as theory of constraints, Inventory optimization model. Furthermore, topics
include the concept of warehouse and distribution center management, the effectiveness and

efficiency enhancement in warehouse design and development. Course delivery modes can be

lectures, group discussions, and site visits.
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w326 MsUEMsNsvieudien 3 (3-0-6)
OM326 Tourism Management

Ftaruneuasulaiv vl.201

msfnwwltiuaraounsainsveadiedluuiunlan ulsviensvesiielulssmeana 9 was
mamumunaqwémwiaqLﬁsaﬁuaqml,%sm N1SHAILINAYNSUALNTLUIUNITNITIANITAY aafUsznavi
AsUfuYBINTiosfnaduldin nsdanisguasdas msdansguniunsvienilon nsvudsinvionilen
nMsdamsfisinifiesesdulinvieadion msdanisaniuiivesiion amnuauna szuinanisldusslovian
NENBINTNINTTVRUTBIMAZNNT NBIENNWIAGBURAZNS BTN STTBATIET SaudadTnenisdndy
Aansussinneng qiliendesegnadsby

Prerequisite: Have earned credits of OM201

Study of global tourism trend, tourism policies and strategy in various countries, ASEAN
and Thailand will be discussed. Tourism policy and strategy, Thailand tourism situation and its
potential gaps will be analysed. It is also included the study of demand and supply in tourism
industry such as transportation, accommodation, and destinations in order to manage and sustain

all related resources.

U327 MsusmsmsuiRnimiensin 3 (3-0-6)
OM327 Sport Operations Management

Aurderuneu:aaulaivi vu.201

'
a 1 1

nsfnwuualiuuasided Ayiierdmadensidsunlawesgpanmnssumsiingdesuiesins
luniasguazniaenyy HToUsEnauIgANUNNIEYRINITUTNISNISUHURNITN19NISAN S8UUNT
AIUANNISANTUNIUNIAIUNITART TEUUNTUTHIURAVBINITIANITNIAIUNITART NITIANITNIAY
YAaININNFIUNTAN kaznnsdanismsinunisufianislugsiafifeudestuivn nmsfneragldnng
Us38N8 MIaniUdguanuAniiu uaznsdnilasinisuszddvlugnavnssunmsfnifiala

Prerequisite: Have earned credits of OM201

Study of the evolution of sport industry as well as its current trends and issues affecting
organizations in both government and private sectors. Topics include operations management in
sport, service control system, performance measurement system, and human resource
management in sports organizations. Delivery of the course: lectures, group discussions, and term

project in depth areas of sport operations management.
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1Y.328 mMsusmsmsudanislufianisusmsavnn 3 (3-0-6)
OM328 Healthcare Operations Management

Fwdsduneu: @ouliivn vl.201

nsfnwededielunisieszinagnsiionisufuugmanisufuiRausunsduiuauves
lsangunakagAanIseuauAInEILUNIAn®Ie9AUsENoUMENT8IN1SUIININTURURNS TokA Mslasizn
nszUUNT MIUFTRNMIMUMIUINT Msdansaunm mMsufuusedseiiles wagnsuImsaudiag
ada TteazUsznoumenisuivusinszuiunsiluisnisuinisguam lagldieTesdle Wy nns
Ansesimsiadoulavesauld n1sdanisamunin nsdanisuuudy nd Snun (Six Sigma) tlesilsianansa
uegeiivssansainuazUszansuatnludgmnudnilunisuimsesdnsaiuguain nsfinwiazldnig
Us38N8 MIanidsuanuAnifiuuaznisdmilassmsussdivilulsmuianazisnsguamiauls

Prerequisite: Have earned credits of OM201

Study the tools to analyze and identify strategies to improve the operational performance
of hospitals and healthcare organizations. Courses focus on key concepts in four essential areas of
operations management: process analysis, service operations, quality management, continuous
improvement, and inventory management. This course will focus on operations improvement tools
i.e., patient flows, quality management in healthcare, lean healthcare, six sigma to help health care
organizations get things done so they can provide departmental input to the organization's
leadership. Delivery of the course: lectures, group discussions, and term project in depth areas of

hospital and healthcare operations management.

U395 Thteiiay N9an1UsMISNISURURNT 1 3 (3-0-6)
OM395 Special Topics in Operations Management 1
F1sAuneu : aaulalnn vl.201

(% v

USveyn wunfn wdnnis wndesileaniy uinnssy wilduiidfyuasiaunisindfivraulad
\AerdpamanIsuImsmMsuiiang Waunssuiuimilasiadueufalviiuindnwlunmsviandluounen

Prerequisite : Have earned credits of OM201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Operations Management that benefit students’ thinking and future careers.
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U421 TBMFeseideyarunlngniegsna 3 (3-0-6)
OM421 Big Data and Business Analytics

Fwdsduneu: aouliien ul.311

nsAnwdnvazvesteyaruinlugnigsfionuiatnsieseyt Winueiiie dean1sAne
wmMaigsisszannsnayamlnonsliteyavunalugilerinauaansalunmsuisdunisgsiae Tng
domandunmstszgndliimslinnesiuazfansslumalinngitlymidediluguadta fhdefidnu
Usgnaulume 1w nMsafinseuinfnd miuisiesesideyaruiaivg nsasisyarilagnisldinalulad
waziAdosilelunsiesesiluguiuuing q udddassdivszgndlideyaainningiia

Prerequisite: Have earned credits of OM311

Study of the nature of big data and business analytics, and a practical toolkit on how to
perform big data analysis. The aim is to discover different ways to generate business value from big
data sets for the purpose of increasing competitiveness in the business context, applying an
analytical process that covers all activities from problem formulation to business outcomes. Topics
include conceptual framework for business and Big Data analytics, value generation from new
technologies, methods and tools for visual analytics, text analytics and predictive analytics, as well

as project on the business data set.

ul.422  N15918RENIUNNTAINNGIRA 3 (3-0-6)
OM422 Business Simulation
Fwdadunew: aeuldiv wu.204
Anwindnns Uselony uasUsznnuosnisdiaesaniunisel funsunislddnuusiaes
anunsalifiorieduimsdnaulaldfdunmeldamuliuiuouresdadosng q Fueufatla mafudoya
ManageuUFULUUMIHINLIMangufdmiudadotdiifanuliviuueu matannfuuudiasdagld
TUsunsuAeLfiawmes N15RTITABUANNYNFDIVBIIUUY MIIATIUALIUTAMUMBNENNANETLS nng
AyRAsUANILLTeRovewuUY MsUszgndldnsTiassaniunsallususing q e1i msdadulaasuy
MsALIRERSITlL N15USUUTINTEUINNITHEARAZUTNIT N1TUTMITIATINGG N1TUTINTVDIAIAGT N3
dansigguniukavaedafnd “a
Prerequisite: Have earned credits of BA204
Study of concepts, benefits, and types of simulation. Steps of using simulation models for
helping managers make better decisions under uncertainties. Monte Carlo Method. Data
collection. Goodness of fit tests for input distributions.  Developing simulation models using
computer programs. Model verification. Analyzing and Interpreting simulation results. Model

validation. Applications includes investment’s decision making, product development, production
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and service process improvement, project management, inventory management, supply chain

management, and logistics etc.

1423 n1slaAU3neInnegsne 3 (3-0-6)
OM423 Business Consulting

Judsaunew: aeuldivn ul.201

nsfnwiatesdiofldlunsiiemeitoyamestanasnisUssgndldlunsdidnu sanisgous
Mnszaunmsainssvesdifemgluaand

Prerequisite: Have earned credits of OM201

Study of practical analysis and consulting tools and frameworks through real-life business

consulting scenario and first-hand experience from professional consultant and practitioner.

vl.424 NMsRTIRdeUNIAluULAZNISUSINSAILEE 3 (3-0-6)
OM424 Operational Audits and Risk Management
Fadunow:  a@oulaivn ul.201
MsAnwIuuIAn adesle uazmadadmiviaudanuannsauasgiiduiunsluvetedns
agldmnunafuanmisiasuulasveslanuazanuliuiueun1essia lagaseuagy N13M9I9E0UNIS
fufiuay Ussinnvesnnandes ﬂaqwﬁmﬁmﬁm miﬂimﬁumqm?{'m‘wNﬂﬁﬁ’ami NM5USMIAILELS
meUFoRAnng msudmsanuselilesvesnsdiiugsia TuhauFuRaTe UM dIALLAZE TN AUIATES
D9ANT
Prerequisite: Have earned credits of OM201
Study of concepts, tools and techniques to improve competency and resilience of
business under pressure of global changes and business uncertainties. Topics include operational
audit, types of risk, risk strategy, operational risk assessment, operational risk management,

business continuity management, as well as corporate social responsibility and good governance.

01425 nMswennsalesIiatuge 3 (3-0-6)
OM425 Advanced Business Forecasting
Fwdedunew: aeulaiv vU.316
Anwisnsnennsaldmiudeyamegsiefifimnududeutuaziinaings Tasemzlunsdvesdoya
8 Uavineu videedalus Bnsweinsalfeyaludnvaznduvemansioe 3n1smeinsalludnuas
summmu'wzLﬁuﬁﬁmﬁmmmsaﬂuamﬂmLﬁziu logistic regression '3%ﬂ’1iwamsa§6??uqqguqlﬁl,t,ﬁ non-

linear and dynamic regressions, seasonal ARIMA-type forecasting models, state space models for
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exponential smoothing tag neural network models TUsiAsUABURUABSAINTUNISHEINTA] R Lag
RStudio

Prerequisite: Have earned credits of OM316

Study of forecasting models for more complicated and dynamic business time series;
especially, weekly, daily, and sub-daily data. Forecasting models for hierarchical or grouped time
series. Forecasting models for probability of an event happening such as logistic regression. More
advanced forecasting models such as non-linear and dynamic regressions, seasonal ARIMA-type
forecasting models, state space models for exponential smoothing, and neural network models. R

and R-Studio programs for forecasting.

U495  taiilAy N1aN1sUTIMINMSUSUANTS 2 3 (3-0-6)
OM495 Special Topics in Operations Management 2
A1UsRuneu : goaulaivn ul.201
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Prerequisite : Have earned credits of OM201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Operations Management that benefit students’ thinking and future careers.

U496 duNuIMsUIMIINMISUURNTS 3 (3-0-6)
OM496  Seminar in Operations Management
vsAunew: aeulaivn ul.313
ﬁﬂmmumuﬁugmﬁmm%u’%msmiﬂﬁﬂ’ami WU WNARNIN NagNSIIRATN1TUUANS
ANuMIImamalulad waznszuiunsidedeufuiniswuulml Jgmnianiunisusnisnisujianis
ensadelnilunisuinsnisuuinig FBnsfnuldnisussens nmsueunngliin@nwdnwiunaing
LAZLONANTIVINMINAIUNITUIMINTUFTRANS iethiaue warduuunuaniudsusnudaiiuluiesnSeou
Usznoufiunsanuuenaoudl «ide uwaznsdlfinw
Prerequisite: Have earned credits of OM313
Study of introductory lectures on the foundations of productivity, business and operations
strategy, contemporary issues in production and operations management through lectures,
seminars, field trips, researches, and case studies, distinctive challenges and problems in
operations management, encouraging and facilitating students to do literature review, presentation

notes and reports in order to lead and actively participate in discussions
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vl.499  msAnwndasyniesusmsnisujuanis 3 (3-0-9)

OM499  Independent Study in Operations Management

Y A

nsnuindduaiuliinAnviduaiianuiluidefiunauladuuimsnisujieinng neld
ToyaieivIN1sanunasng o dnfinwagladniinwenisSeuiniienuiesegaliuse@nsunaainniseny
nMsfnydenadse anuddiunulunisinnduaniaaufauiu suensAsteneidioutladgmois
Wussvumelamuuzihaineransed

Study of encouraging students to do individual in-depth study on operations
management topics of their interest, training to conduct effective self-learning under the
instructor’ s supervision through reading, fact-finding, participating in critical dialogues as well as

pursuing a systematic problem solving process.

2.2.6 I UBNUINII§INDILNINUsEInA ladafnduaznisvuds
NHUUINTIINDTENI19UTEINA (International Business)
1) ¥ nanveAu
§5.211 @NNHINRBNYDITINITENINUTENA 3 (3-0-6)
IB211 Global Environment of International Business
anmndonfiddyuesnsUseneussiasenineUseme W nsvurunslanAtag
NSTIUNGUNAUATEFIFULUUANS ANNLINADUNINAIAY TUUSTIN NITLEIDY NANTENUVBIFATNUINA DY
son1sUsENoUgIATEnIsE AT T sTidfyvesssiasevinaUssma Timunnsesdnisfuayans
awusEasTmALanguiieIdes unumuazHansENUNNMIAIUTBIUTENILYA
The global environments of international business, including the globalization process,
regional economic cooperation, social, cultural, and political environments. Evolutions of
international business, international trade and foreign direct investment. Key theories in

international business. Roles and impacts of multinational enterprises.

53.312 suleUinvY 3 (3-0-6)
IB312 Research Methodology

Jurtaduneou : aauldivn wu.204

unumuazaNNdAUeIN iderensAnwgsianisesnuuunsise nsnislunside inesdle
MHlun1ds msldnavesnmsidedessie a3usssuvedinnn

Prerequisites: Have earmned credits of BA204

Roles and relevance of management research, Research design. Research methods,

Research instruments, Implications of research in business. Business ethics.
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§3.324  MImwgsiakansazauuluUsewmelng 3 (3-0-6)
IB324  Business and Capitalist Development in Thailand

Fwdsduneu : aeuleiu 53.211

Wannmsuazmsiiulnvesgsielulsemelne flauiiddy uinnssumanmsuimsves
g3falne nalnnisidiganuiluannavesuiuning unumvesssialneluginie

Prerequisite : Have earned credits of I1B211

Evolution and development of business in Thailand. Key players in Thai business.
Management innovation in Thai businesses. Internationalization process of Thai firms. Roles of Thai

business in the Asian region

§9.332  TWUSIIULALNITUTMNTTINDTENIUSEINA 3 (3-0-6)
IB332  Culture and International Business

JEUUANAIMNEIAY BNEnavesinussulun1susmsssiaseninasenalagnsuTsenagns
AUTIOULLTNIAIUTTTY ma?iam3‘1‘7i:ﬁﬂ3z§4m‘§mwawdwq’awmﬁ'mmﬂ@mi’muﬁism N13LA59100509 N3
U%Mﬁuﬂﬁaﬁﬁmmwmﬂwawmﬁwuﬁﬁm W58 MNTINT Tussdlugiusduddenn

Social values. Influence of culture on business and strategic management. Cultural
Intelligence. Effective intercultural communication. Human resource management in culturally

diverse context. Business etiquette. Culture as export.

§9.421  MSUIMNIEINTENINUTENA 3 (3-0-6)
1B421 International Business Management

Ftaduneu : aauleiv 59.211

TnsuTmsuagsmsanliugsiaseninaseina dnguszasduasnagnslun1sdiiun1sgsnia
sevinaUseinanaUselend leanmalunsamuinadsemea nsiawuleuiguaznagninisusnsvesssia
spnsUssmavieussniumAniaonadesiuamnuindenesgifaseninseime

Prerequisites : Have earned credits of IB211

International business management. Objectives and strategies for international
operations. Analysis of foreign investment opportunities. International expansion strategy

development and implementation.
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§9.423  dunungsnaseninelseine 3 (3-0-6)
1B423 Seminar in International Business
Fwdsduneu : aeuldiun 53.312 way 53.421
nauifedosiugsioseninseme  Ussiiiulymmeiugsiassninadssine
Prerequisites : Have earned credits of IB312 and 1B421
Theoretical concepts in international business. Academic research and articles on key

issues in international business.

2) W uden
§9.321 NSALIUAITAIUNTANTENINUTENA 3 (3-0-6)
IB321 International Trade Operations
vaninauet wamelJuadmiunisantiugsianismsenineUsema nssuiuns Mt sedey
Fouftisg q mafumsisevinasema snesmsuazlouiesa q Admuslaessuialveuaizuia
AaUsewma YaufuRainalunienisiseninelseme
Criteria and guidelines for international trade operations, import and export procedures,

rules and regulations of international trade, Thai and international policies on international trade.

§9.323  MISHAILIAEIVINITULAEAINAINNTOLUNTHYITUTEN U TENATD953AA 3 (3-0-6)
IB323  Industrialization and Global Competitiveness of Firms

A1sAuneu : aeuliivn 53.211

wanszvuveslanmATmiiinliAsnmadsunanesssawasgranvnssuluUssmacig 9 s
\AntusardnunzvensuluardnassinietemenisnanlussiuUssmauazsziulaninemzunum
YIUTENNUsEImATSiau luasegialan milfdﬁsmwdawaﬂmqa%ﬁqmqqsﬁaLLazqmmwmimm
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Prerequisite : Have earned credits of I1B211

Impact of globalization on the transformation of businesses and industries. Progress of
firms, value chains and industries from developing countries. Theoretical explanations and

empirical evidence of the structural changes in the global business and industries.
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§9.391 vhdefitAy NNTUTMITIINATEnIIssene 1 3 (3-0-6)
IB391 Special Topics in International Business 1
Fdsruneu : gauleiv 59.211

@ Y

US¥ayn wunfn wdnns ndesilelanie winnssu wilbuiiddyuasimunslmifhinauled
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Prerequisite : Have earned credits of IB211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Business that benefit students’ thinking and future careers.

§9.392  defikAY N9NITUTINITINITENIINUTEWA 2 3 (3-0-6)
IB392 Special Topics in International Business 2
UsRUneu : aeuldivn 59.211
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USoyn wada ndnns wsesdiownng winnssy wnldufiddyuasiannnisinifiunaulad
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Prerequisite : Have earned credits of 1B211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Business that benefit students’ thinking and future careers.
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§9.422  NSANYIUSEUIBUTEUUTIAIUIUINA 3 (3-0-6)
1B422 Comparative Business Systems

FUsduneu : deulsivn 55.211

WiguiiguauunninawesssuugInalulssmavsaninineig § wussuuginalueessuy
gaRvluglsy sevugshalulsemmanizenini Jadesins q Afnansenudessuugsianagnisdiiusiia
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Prerequisites: Have earned credits of 1B211

Comparative study of a variety of business systems, including those in Asia, Europe, and
North America. Economic, historical, social, and institutional factors shaping business systems.

Causes of differences in business systems.

53.424 Mmﬂymmﬁiaﬂﬁqiﬁﬂaﬂ 3 (3-0-6)
IB424  Perspectives on Global Business
F1sAuneu : aeulaivn 53.211

(% |

annwangenveInsiniugsivtunaaiUssmanianudfyseusemelng ssuunguang

o

a v

JEUUNSLITRY S3UUNTIRY TusTsuuasUauJURlunsaliugsna Tonnaemeanisan wasnsinnisnu
399U

Prerequisites : Have earned credits of 1B211

Business environment of different regions/countries that are potential markets for Thai
businesses. Different legal, political, financial, cultural and commercial systems and practices,

including international trade agreements, and labor arrangement in specific regions.

59.433  Uszhuneasesssulunsaniiugsia 3 (3-0-6)
IB433  Ethical Issues in Business

Wossslunsdniugsio madndulavesiuims Useiiumeaiesssuiennunnisdadule uu
nensUfiRneiuatessaluesing unumvssgsialuden nansenuvesnisauiugsie fidnlddon
e

Business ethics, executive decision makings, ethical dilemma, organization guidelines on

ethical issues, roles of business in society, consequences of doing business, stakeholders
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§9.498
1B498

§3.499
1B499

§9.212
LO212

NSRNUMUEINATENINUSELNA 3 Enaulaitiesndn 135 Falussionnanisdnw)
Internship in International Business

AdsAuneu : aeulaivn 5§3.211

dune Anw WA 1enlamin1suURnuasaweseIRmMskasnunIenIugsnaseninlseme
Prerequisites : Have earned credits of 1B211

Learning how to work in the real environmen to finten rational business.

N3ANYIBATENNTINITENINUSEINA 3 (0-0-9)
Independent Study in International Business
Fdsduneu : aeuldivn 53.312
JapiReriumaimsgsfassrinsUssmne pEaAnis
Prerequisites : Have earned credits of 1B312

In-depth study of topics related to international business management.

nguladafng (Logistics)

1) Ay nandAu
nMssanstadafnd oy 3 (3-0-6)
Introduction to Logistics Management

o a

AlleuunAn wasnguUewuiediun1sdnnisladafndniiuianssuvan 1eessuy

1a3aRNAYU N1FINTBNITUSHISARIAUAT NFINNITAUAIAIASINISNTLANEAUAT N1TINNITATVUE

wazgAansuladafndoue

The fundamental definition, concepts and theories of logistics management through key

activities such as purchasing, warehousing, inventory management, physical distribution,

transportation management and other logistics issues

§3.341
LO341

A1599N15laFRNATLNINUSLNA 3 (3-0-6)
International Logistics
Au1Teruneu : @aulaivi a9.212

lassaievedgsia Useinvvesuinmisdmsugdsean-dndrdud nMssiudroumuiies

AMULANATEUINBDNANTANTUNITINNSLAFARNATENINIUTLNABAL N TVUAIFUATEUINIUTENA

AENwEYRINTULAiBLlamang JULUUTIdmansenusian sianisladafndse ninalseina

Prerequisites : Have earned credits of L0212
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Business structures, types of service offered to exporters and importers, container
consolidation, related documents difference between International Logistics Management and
International Transport Management, multimodal transport characteristics its effect on international

logistics.

89.342  nTieTesidsiuadmsunisdanisladaning 3 (3-0-6)
LO342  Quantitative Tools for Logistics Management

Ataduneu : aeuldiv) a1.212

WUUT1AR bfn TenMsmraanslun1sesniuy auay UURNSWaENSTANSIsUUNMSULEs
warladadind mavszgnildimaliadatinanisdaneiuuariiiaind Wiesesiszuulnssdiouazns
Faaulawuunanedads Tunismeusunszuunseg q iieatestu nmsdanisladafnduaznisauds ns
Inassguasd mseenuuulasieiionszaisdui msuimsnmisdads MInudunaaznisians
PR MITeTgiRLTsiiRauzan nismuauAuiainds matszgndldreufiinaslun
AnTziszuuladaning

Prerequisites : Have earned credits of LO212

Models, concepts solution methods in the design, control, operation and management of
transportation and logistics systems. Applications of exact algorithms, heuristics, network and
multiple criteria optimization techniques, logistics and transportation management, demand

allocation, routing and scheduling, location selection and inventory control. Excel spreadsheet

with its solver tool.

89.441  duuumeeuladafnduarnisuimsigauniu 3 (3-0-6)
LO441  Seminar in Logistics and Supply Chain Management

deduneu: aauld 89.341 way §9.342

ysanmsmnuimenuladafinduaznisuimsldgumumeliuiunsesiidolsedfuniaulalu
Tagdu WavinwemesunsAnineiuazuidymmeinuladadnduasldouniulagldyuusaiuuesd
ety

Prerequisite : Have earned credits of LO341 and LO342

Integrate logistics and supply chain knowledge within the context of current research
issues. Skills will be developed to analyze logistics and supply chain issues from a holistic

perspective.
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A9.442  NsUIIslggunIu 3 (3-0-6)
LO442  Supply Chain Management

Fwdsduneu : @euldiv 89.212

AnsuAnsssEiamsinsruuladainduaz msumsitaumu Tdguniuuasnisaiisyanii
uAgné nseuunAnlunsmsansunulnelamzegisdeiunulunsuimsadsdumsnludsnsii
mmmmmhmnvﬂﬁuma&Isziq‘iJ'wthum'il,ﬂﬁlsul,l,ﬂawmqﬂaaﬁmaqqﬂﬁﬂLLaxmﬁmmiﬂizmumimam
Lﬁama‘uauaqGiamméfaqm?umgﬂﬁmsmmmxam

Prerequisites : Have earned credits of LO212

Difference between logistics and supply chain management. Supply chain and added
value creation to consumer. A framework for cost reduction, particularly inventory management
costs, as well as to increase supply chain competitiveness through changes of consumer demand

and production process management to optimize responses to customer demand.

89.443  n1saTLUUIIRedlga NIy 3 (3-0-6)
LO443  Supply Chain Modeling

rtaduneou : aeuldiv) a1.212

fuvudaesanunsaiiuuiansallisiodes msauayunsdindulalunisianisladafing
wazlgaunu MImUIFIKUUTIaRY NMTIATIEINANITTIERIEIIUNTINTAAULAENTATUNANTS
AR

Prerequisites : Have earned credits of LO212

Discrete event simulation modeling, decision support in logistics and supply chain
management model building, simulation output analysis, communication of technical information

and conclusions drawn from data analysis.

a s

89.498 msEnusUlaafnd 3 Fnaulaitesnin 135 $aluasienia
n13ANYI)

LO498  Internship in International Logistics

dsAuneu : @aulaivn 81.342

Hnau dunefnwinasdinsendynin1sufiRnueseveIadinIshasaIunIewIung
UssMseuladafng

Prerequisites : Have earned credits of LO342

Observe, learn, and analyze real operational problems of the organizations and

work of international logistics.
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2) 3y aen
89.303  m3dansladafnddmsvaudiiudmiseinia 3 (3-0-6)
LO343  Air Cargo Losgistics
JTaRuneu : g@eulaivl a9.212
Anwnszuaunsladafndfiisitedlunsdndduinieennia wu msiivse nisuuds s

a Y a

oAU haEAISVUAEEUAT AnSUAUATAlULATAUATILAY WU AUATUNTIY FuAundsdy s1uas

[
[ '

VYA wagdnilydin Anwingssdeuteatsdu Junaunisvuds tenanslunisvuds Msfnm15eI1a
AU WazusseINzandnIuAUMm

Prerequisite: Have earned credits of LO212

The operation of air cargo logistics for general and special cargo such as dangerous goods,
perishable cargo, pharmaceutical products, and live animals. Also includes is the cargo acceptance

process, freight rate calculation, air waybill completion, and packaging standards.

89.391 veniay naladafing 1 3 (3-0-6)
LO391 Special Topics in Logistics 1

daRuneu : @auldivl a3.212

VS wwadia ndnms wlesdlowmne uimnssy wnliufidfyuasiaunnsiifiviauled
Aertomndladafing Wannnssuiwiadwasiasuemudaliiutdn@nwilunisyhauluewes

Prerequisite : Have earned credits of LO212

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Logistics that benefit students’ thinking and future careers.

89.392 teniAy aladafind 2 3 (3-0-6)
LO392 Special Topics in Logistics 2

TeRuneu : @auldivl a3.212

USay1 wundn mdnns ndesdiamnng uinnssu woliufiddyuasiaunmslmifauled
Aertemddadafing Waunnssuiwiadwaziasueudaliiutdndnelunisyhauluswian

Prerequisite: Have earned credits of LO212

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Logistics that benefit students’ thinking and future careers.
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89.444 mﬁﬂm'ﬁm’mL?%aﬂu‘lsziqﬂmu 3 (3-0-6)
LO444  Supply Chain Risk Management

Fwdaduneu : aeuldivn a9.342

AnwunfAnizeseandes Jadeditinadenandes uaznsdansanudsdulsgunm
feUsznaudetusoundn 4 duneufle masrysiavesmmdss mevssdiussiuarindes nsimuauun
yansaAKaNIENUTINATILABY warnsUspduiarinnunanseuainaudes uenaintdafinuiuun
yamstushuedldgumundafamanseny eminusenoudensinwuudn ngud wasiaiesdofld

lunmsieseianudsdunsiaztuney uanaintl fissudiiesfnuinuininisdnnmsanudedulgauniu

'
v a

NNUTIMEUsENoUNs isliidnlanisdansarandsdduuiuneing o naenauiiuguassaviedednind
Antulunszuaumsdamsanuidedunaujin
Prerequisites : Have earned credits of LO342
Managing a supply chain is challenging. Apart from the operational risks, companies
encounter greater unprecedented risks caused by natural disasters and economic swings. These
uncertainties disrupt the routine processes across the supply chain. To mitigate these problems,
companies need to understand how their supply chains are exposed to risks and how they can
lessen the impact of the disruption. The main purpose of this course is to describe the concept of
risk and risk management in a supply chain, and to explain the enablers that would be used to
manage those risks.
89.499  sAnwdaszneladaning 3 (0-0-9)
LO499 Independent Study in International Logistics
Furtaduneou : aauldiv) 59.312
Anwirdenimuladadnduasdnnangulagazidennignuesniglanisaunuguastgelndin
“UEJ\‘IEJWQ’ﬁE‘JrEEUiiEﬂSJ
Prerequisites : Have earned credits of [T312
An individual in-depth study of logistics and supply chain issues under close supervision

from the course instructor.

nf,ja.lms'*uufia (International Transport)
1) JynendeAu
15211 mavudsssrinassmad sy 3 (3-0-6)
[T211 Introduction to International Transport
DIAUTENBUVBINITATENTNUTLNALAZNITAIMMNEL 1ATIETUATENYULENAINNTINNS

YUAFUAIMELS  1ATEI0IANTUTENUUEAY UNUINUReUsEnauianisgInan1suuas Mnuuuds
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[ ]

AUAUTBLANANY 9 UNUINUDISTADENAIMNTTUNNTVUES vanuazTaN1TURURUveUTENYUEY N33R
LONETVOANASA YR miﬁuudwial,ﬂawmagml,w 30 Useiudemamzia ladafnd tonaisnsvuds
srUUMsYUEe saemaugUnsalitldlunisvudiedud

The elements of international trade and commercial shipping, the structures and
characteristics of the shipping industry, organizational structures of a transport company, role of
the intermediate persons or freight forwarders in the shipping business, the role of government as
a policy maker, principles and practices of transport companies, contract, the multimodal transport

concept, ports, marine insurance, logistics, transport document, equipment and cargo-handling

system.

93.371  MIEULAANTAMUVBINSVUEAITENINUTENA 3 (3-0-6)
T371  Investment and Finance for International Transportation
FwdsRuneu : aeulain 93.211 war n4.201
Wnevesnsuimanisiuvesgsvudssninasena madeldlumslinsesinsiu - s
Usziiulasanisaamuiiaunansiussuulydvesusunuudsseninasena n15dnheudseann ms

ANAU AIAIUAN miu%miﬁunu LASATIENYIU

Prerequisites : Have earned credits of [T211 and FN201
Financial management goals, financial analysis techniques, evaluation of investment
projects based on financial figures, accounting system, budgeting, planning, controlling, fund

management, and investment for international transport companies

U9.372  WswgAmansiazuleusnITNfteun? 3 (3-0-6)
[T372 Maritime Economics and Policy
Fyadiuniou : aoulddn (1) 43.211 way (2) 1211 %30 .212 w38 .213 laisndy C
NOUYNUATYIAEATUIDTUILANINTININ TV NOANTIUNIAMUASAT)
A1¥219 Mufguasdnguiouniu warmaweade Jateiidvunguasduasguuueaie wissle 1
WTHgANANS UM IAIANITAINAIR AT AunLElATIE1anaInuedTeas 1SaUTETLEUNNe danduuay
ngnaiang afiieadesiunainnisuudmanzia wu ngetaduresnguuszimasig q Tannnisnis
FINGUFIAVBIUTENUUAVNMLLA LATHFAIERSUIAIA ATIERRIRNNEATYVDITIAINTVUAIIN LIS
u,azmaﬂizmumaaﬁqﬁﬁaﬁﬁiaﬁ’zy}%aamﬁwzﬁmaWszL‘m N153ATILINI9NIRY (Financial Analysis)
naenau Cost-Benefit Analysis Tunsdlgnavnssunisvudsseninaseina

Prerequisites : Have eamed credits of (1) [T211 and (2) EC211 or EC212 or EC213 up to C
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Shipping business with economic theories, an analysis of freight pricing behavior, demand &
supply and vessel price, factors influencing vessel demand & supply. Economic tools for market
forecast, analysis of structural cost of tramp and liner markets. Organizations and rules related to
sea freight market boat club, rules and regulations of each country, evolution of marine shipping
company business aggregation. Analysis of macroeconomics to developing countries’ need to
participate in shipping business for country development effect on the nation’s balance of

payments financial analysis and cost-benefit analysis shipping industry.

93.461 N1TUIMIINTVUEITEIIUTEINA 3 (3-0-6)
[Td61 International Transportation Management

Frtaduneou : aauleiv) v3.211 uag v3.372

1ATIESUAENITUIMTNULUAUAN 9 VDIUSENTD MIAVUAEUNIINISIAUEE N15IANTD
NSUTMINBAUTBNIAMUAAITEINTE NISAIUANKAZNTURURNS GAUAT UagnagniN1INITnaIAves
UTENLID

Prerequisites : Have earned credits of [T211 and T372

Management concepts and operation practiced in the ship liner company such as the
route planning (traffic study and scheduling), ship planning (new and second-hand tonnage), ship
management (crew, technical, insurance), container management (planning, control and operation)

and the corporate marketing strategies. Role of ship agents and their practices.

U7.462 AUUUINITUIMITNTVUAITZNINUTELNA 3 (3-0-6)
[T462 Seminar in International Transport Management

denuney : d@eulainn v5.461 Lag §9.312

Bnsruahilyvvessuims msfndulaznagnivesuTtmiliuinamsinunsvudiszing
Uszina Jinsendnenimuessruunsvudslulsenalnenasgiinie

Prerequisites : Have earned credits of [T461 and 1B312

Methods to identify management problems, judement and strategies of transport service

providers and a potential analysis of national and regional transport system.

2) Ay aen

95.361  NSUSEAUNINIMNZLALAENISUSINTANULEEL 3 (3-0-6)
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[T361  Marine Insurance and Risk Management

FsAuneu : aaulainn v5.211

BsURUR nunasilaeiia 9 1 veangursnensuseiudy nsussaivsziusonmeiaatull
299 Lloyds, Institute Clause dwsushauduasiide ngunasifisdufiiatualussszndadouluns
AUATEY MADRIUNMTUTTIULAZN SRR H e SEn Iy wazilandnnisudmsanuides

Prerequisites : Have earned credits of 1T211

General rules and regulations of insurance law, new Lloyds, Institute Clause of marine
insurance policy for goods and vessels — additional rules after the coverage period - and measure

of indemnity between the counterparts. Understanding the principle of risk management.

93.373  wialulaglunisvuds 3 (3-0-6)
[T373  Transportation Technology

wtduneu : aaulaivn 93.211

wndn edesile msvszandldinaluladadelmilunsduiugshasunsuuds
Prerequisites : Have earned credits of IT211
Transportation technology concepts, tools, and applications adopted in transport business

operations.

93.374 §5RANTVUAIEUAMIIBINTA 3 (3-0-6)
[T374  Air Cargo Business

anminedenlugsivvudmieinia ngsadeu eydyaeine qifetes mafmunansns
T ununveasglugsiavudeduaniseinia maaeinsiiuinisuudmneeinie nmsinves
RAEMNTINVUAIFUANIDINA WWILTLLALAANNIVRIAAIMNTTH HIAUTNTUNES AununsuUds N5e
FEIN UAENISAVIUATIAN

Air transport business environments and policy, the rules and regulations, international
conventions, traffic rights, government roles in air transport business, and deregulation of air

transport service. Study also includes the overview and trend of the air cargo industry, the cost

structure, air freight pricing, and air cargo marketing.
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23.375 NISUSMITNITAUNNLTD 3 (3-0-6)
IT375 Ship Chartering

FsAuneu : aaulainn ¥5.211

SnunrrewmaInN T INSe W siuievedess Yadeiiruuamszandunanm
20 wiauardyaveimsidunide wedauastusoulumsesasndimnds nmsUssidiuanldinglunis
Wudeas uavmssmnanafidlunmsuuieduimudyangivnse

Prerequisites : Have earned credits of IT211

Ship chartering market, types of ship chartering, demand and supply, Time and Voyage
Charter Parties, Laytime calculation, Voyage cost estimation, the role of shipbrokers, and the

fixture/charter procedure.

93376 Mstevenanisududsyrinseme 3 (3-0-6)
[T376 International Commodity Trade
Fpnisfuneu: aauldin v3.211 laisnd C
a’%mquwﬁmiéﬁaﬁﬂimiLLasmﬁﬂﬁﬁaﬁLﬁ'mﬁ’ugﬂqumsé’maﬂLﬂ?iauauﬁ%wﬂamﬁm dfigy
vaslan Wy vty Masssuwnd Sty uus werlunaindudnmnesdun ssunelasEdmanavesdudly
paAlanvanl 1wy guasd gumu nalnduse dlendnuazdunevienaiandn Jadedu wu n1s
WiRuTamaasugia wazuleuemsililednadenstmuanaianisiaudivad saudnisld
\n3esilonansiiu Wy asanseyius TunsUfshnistersuaniudoududn
Prerequisites : Have earned credit of IT211 up to C
Modern trade theories and practices relevance in the development of major bulk
commodity trading patterns in oil and gas, grain, ore and other commodity markets. World market
structure of the key commodity markets (i.e. demand, supply, price mechanisms, key buyers and
sellers or key market players in the industry. Other fundamental factors include economic growth
and policy affecting trade in world commodity markets. Use the basic financial tools such as

derivatives for commodity trading.
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99.391 WIVBNLAY N9NISVUEITENINUTTIA 1 3 (3-0-6)
[T391 Special Topics in International Transport 1
JydsAunau : @auleivn v5.211

@ Y

US¥ayn wunfn wdnns ndesilelanie winnssu wilbuiiddyuasimunslmifhinauled
Aertomnemsuudessninassma Wamnnssuiwriaduasiasuenudaliiutn@nelunisvhauly
UNAN

Prerequisite : Have earned credits of 1T211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Transport that benefit students’ thinking and future careers.

23.392 WToNLAY NNNIVUEITENINUTEWA 2 3 (3-0-6)
IT392 Special Topics in International Transport 2

wtaduneu : aauldivn v5.211

USoyn wada ndnns wsesdiownng winnssy wnldufiddyuasiannnisinifiunaulad
\Aerdosmemsrudsseninsana WaunseuiurimiuasaSueudalitutindnulunsviouly
UAR

Prerequisite : Have earned credits of IT211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent
developments in International Transport that benefit students’ thinking and future careers.
15.463 N3UIMIIGauasladasng 3 (3-0-6)
ITd63 Port and Logistics Management

Furtaduneu : aaulaivn 93.211

nsUsMsIselusEAusuIa W uleuerisewied seiunsufiansmsnauLay
PanLUUIauassyuUladaind n1sU URNsrenEouasARIELAT TBltun1SUUAISSUUAD UMDY
nansznuveanaluladrerdouarladanng msudmsnisdunasnisnamueIIuiniSeua
ARIAUAT NIFUIMTUIIUFUIUS

Prerequisites : Have earned credits of IT211

Port management at the government level, National Port Policy, operational level, port
and logistics planning and design, port and warehouse operations container transport system,
technological effect on port and warehouse, financial management, pricing of port and warehouse

services, labor relation management.
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95.464 1ASINSIVY 3 (3-0-6)
[T464  Research Project
Avrdasunau: @aulaiv §5.312

[ % =3

Fidumsidemutuneuresniteifielilinanisfinu uasidoudvinugddin madutoys
msldi3asfion1site msuszanana sfusena warmsdeunanisidenasnaunstiaueranisise

Prerequisites : Have earned credit of IB312

Conduct the research and learn core research skills including data collection, research

tools, data analysis, discussion, writing the research results and presentation.

U9.471 NITIATIRANIZWINADNUDINITVUEITZNINUILNA 3 (3-0-6)
[T4a71 International Transportation Environment Analysis

FdsAuneu - aouleivn v3.211

VW ATEFANENTLAZULIAANIIAIUNITUTIMITINAUsEENALE UM TR TIERan N InSDUTIAT
NSUUAITENINUTENA HANTENUABYAAMNTTUNTVUAITENINUTENA MADAUANTTULAZNLNAIHT 9
AAgdostunsmainnisvud ngetiaduvengulsemasiig @ maddesfwFounsyan sauds nilauoy
wiadum

Prerequisites : Have earned credits of IT 211

Economic theories to analyze international transport business environment and the
impacts on the international transport industry and on institutes and rules concerning transport
market, rules and regulations of each country, emissions of greenhouse gases, and One Belt, One

Road Initiative.

U3.472 MTIATIANITVUEINIDINA 3 (3-0-6)
[T472  Air Transport Analysis

Ftaduneou : aauldivn 3.374

ANUALNITUINTOINNT wazn1FiesziilelSunalugsianisaudmisenia wiswendu nns
Smumdunnanisdu (route planning) Msdaniadesdu (fleet planning) NMsudwsszaediu (capacity
management) karn15usmsnelaliinuselovigean (yield management)

Prerequisites : Have earned credits of IT374

Study of the management and administration of airlines and the quantitative analysis of
the business e.g. route planning (routing and scheduling), fleet planning (aircraft acquisition),

capacity management (fleet/space allocation), and yield management (revenue management).
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93.473 UssiudAggenumsumsgsnaseninsseme ladafnduasnisuuds 3 (3-0-6)
ITd73  Current Issues in International Business Logistics and Transportation
Usziuddymssiaiifesefuseegraniieuins Ussiuiviuailuavudmsssiasewing
Uszina ladafnduaznisvuas
Important issues in business that need wide discussion, issues on international business,

logistics and transportation

25.498  AIHNIIUAUIUAITENINUTELNA 3 Fneuldifesndy 135 Fluwenia
N13ANY)

IT498  Internship in International Transport

FrsAuneu : aeulaivn 99.211

Junsilnauliindnwausadane Anw wazdnszidymnisujiRenuaiees
DIANITLAZIIUNNAIUNITUIMITNITVUAITENINSUTELNA

Prerequisites : Have earned credits of IT211

Students are trained to observe, learn, and analyze real operational problems of the

organizations and work of international transport management.

¥5.499 MSANYIBATEINIWUAITENINUTELNA 3 (0-0-9)
IT499 Independent Study in International Transport
FtaRuneu : aaulaivn §9.312
Anwineumsvuddlagazideamenueinglinismuaugiasgelnainuetonsdiusseny
Prerequisites: Have earned credits of IB312

An individual in-depth study of any topics related to international transport under

2.2.7 3 1angsnademsunsng
1) FrenvsAy
50.211 gsfvedavsumindidosdu 3 (3-0-6)
RB211 Introduction to Real Estate Business
ndnmsgsieedmiumindidestu Tinsgilasanu manarauiendn msuimnisUssdi
5901 M1 ngrne Msamu waznsiu nsdndule saenunsRmuLazdnassifu MsnTIvEeuiau

LNANTANSUAZANINKIAGENANS 9 TAgITesiugsived I TunIng
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Basic principles, project analysis, brokerage, management, valuation, tax, law, investment
and finance. Related to the real estate industry as well as subdivision development, surveying

land, legal documents and environments.

50.212 ngseleudedsRunisnugsiaedmizunsng 3 (3-0-6)
RB212 Real Estate Business Regulations
ﬂgLLamzLﬁEJULLax%umaumiawiyw‘LﬁﬁwLﬁuﬂﬂ'ﬁlﬁmﬁ’uqiﬁaaé’mﬁm%’wéﬂwLmn A9 9 N5
Anneingruneuarsuidousiig q MAstesdeiinanssnusensimugsisodmniuming lasiawiznns
AUALNMIRaEIIIMIMTAIUAN WazdAnlaTunsieaiseImsUIsUszIm ngrneifefuaios
Law & regulation as well as permit procedures in real estate business operations, Analyze
law & regulation relevant to the real estate development. Emphasis will be on construction

control regulation, prohibit areas and types of buildings and town planning law.

50.311 walulagmsneasisernslugsivedmzunsng 3 (3-0-6)
RB311 Building Construction Technology in Real Estate Business

wialulad 3Bnsreaine Bnseruwuuiaiilen Tanneatiesig q Aldlunsneaths dawdszney
vosrasludiunuredtasads dunuaniinenssy naenugunsalillifadiluemsiasanizszuy
ihdset szuuliil ssuuinide szuvdny ssuuues seuutlosiululvg uasssuuneuiumesaunu
9AsTITIYUUAeansaY UarN1TUTTUITIAAINDATIIUDIDIATT

Technologies, construction methods, blue print reading, construction materials, project
structures and construction cost estimation as well as building facilities specially water pipe
system, electricity system, waste system, elevator system, air conditioner system, Fire alarm

system, computer controlling system and all communication system.

50.312 msUssidiusimedimsunsng 3 (3-0-6)
RB312 Real Estate Valuation

Fwdaduneu : aeuldin 50.212

nédnidesfuieatuyan Taquazasd nsvuiums vénmawayisnmsdsuidumaiedoniuningd
AseUAgUATUsEULeva VAN TnqUszad 1y Qammawﬁaﬂﬁég@uw vievdnmindausziu yae
Sadume yarnuiu vieieTigUsrasdimsdu q saufviinuinispdnusiifulaun enensanuiisis
ngvineuazadedu q MAvades ilevuUszidiuyarmedamiuming

Prerequisite : Have earned credits of RB212

Principles on real estate valuation process and methodologies that are suitable for all

valuation purposes such as market value for market transaction purposes and for financial loan
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collateral, forced sales, compulsory acquisition or other special purposes. Title deed, construction,
law and regulations or any other related factors analysis to real estate value are also included in

the subject.

59.313 N13RU NI KAENAENEIINVRIMNTUNINE 3 (3-0-6)
RB313 Real Estate Finance, Investment and Business Strategy

F1sAuneu : aaulain ne.201

Assatinune Wusha LLaﬁ%ﬂﬂﬂumiamu W%'am;l'jamsmﬂﬂaqwﬁ‘@hﬂ qﬁﬂsa‘UﬂqummLm
nemsediugsiemesnuedmnduning wuihu fegends o1asdinny qudnisi Tsawsu man finn
ﬁﬂuﬂaﬂﬂﬁﬁﬁﬁﬁﬁﬁ] U N1521UALINIINITAAIN N15IIUEUAILLEES msa%d’qmwﬁu LLasﬂaq‘méguq
ALFDIFNNUSAUNITIATIZANNNITRY LAZADIUSVDIUTENIIDDIANT

Prerequisite : Have earned credits of FN201

Goal, Mission, process and strategies in developing a real estate business project, for
instance land, residential, office building, shopping center and hotels etc. All aspects of the
business component i.e project positioning, risk management, product differentiation and other

strategies must be consistent with the financial analysis and company/organization status.

§0.315 AsygMmaniATeidmsunsimules wavedansuning 3 (3-0-6)
RB315 Economics Analysis for Urban and Real Estate Development

WTIAUNY : WefAnYIIY A.311 Y A.213

nalnvesmaaiinu wazedwsumng edianuuanssannalnnainesdufuiladus wazwuifn
iwsusAnfiAgaiunisifa msauidedaznsiwuedmiiuning naensuiiadosing q Aduasenis
WasuuUaansliiau uazwgAnssugfuslae

Prerequisite : Have taken EC311 or EC213

Mechanism of land and real estate markets, which are different from other goods and
services. Further, urban economics issues related with cities, urban development and real estate
development shall be explored, including factors that may affect uses of land and consumer

behavior.

50.316 MsHnuUgIRvedmsunIng 3 @nadlaitfosndn 135 Halusdenianis@in)
RB316 Internship in Real Estate Business

Fwdaduneu : deuldivn 50.313

gathulindnwliiannaud muannsn fn Aesesitymmeiugsisedimiming ile

= o v | & v a v a o a v ¢ aa a a 1
Lmiﬁ]llm’]ﬂ']')q’ﬂr]ilfdu%ﬂigﬂan}%qsﬁWWWQﬂ']uq3ﬂﬁ]aa\1mrﬁllmiv\lﬂ V]iiﬂigﬁaWSﬂqWIuauqﬂm I@UN’]U
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Prerequisite : Have earned credits of RB313

Emphasize, and encourage students to develop their knowledge and analytical skills in
real estate business problems in order to achieve their career path. Means include learning ,

practicing and training in real estate business organization , both of government and private sector.

50.411 NITUTMTNIINANALASFINUUIBNUIDEINNTUNSNE 3 (3-0-6)
RB411 Real Estate Marketing and Brokerage Management

Fwdsduneu : aauldin ne.311 e 59.313

WUIAIUAALAEN B nsnaauazdunueninedo sunindlasrnisinvituneusi 9
maé’mmwmﬂ&gqLwimi’mal,muﬁﬁ]ﬂsimammsﬂﬁf@muLLNumu NSAIVANLAENITUTTITUNASU
nsRaakaznagnsveddunauniIsnannisanwianudululdnisinunisnaianasnsundnnisuag
Aanssuveansdudunuueniilugsivedmsuming

Prerequisite : Have earned credits of MK311 or RB313

Theories and principles on real estate marketing and brokerage management by analyzing
each marketing procedures from planning, implementing, controlling and evaluating. Study

marketing strategies in order to make feasible of real estate projects.

50.412 MTREdmugIiaedwmsuning 3 (3-0-6)
RB412 Research Methodology for Real Estate Business

WUIAA NN YRV funou LaznszuuNMHToifiewluussgndldlunisidemadiiug sia
aé’wﬁwﬁ"w&?ﬁﬁﬂizﬁw%maLﬁawﬁmmauﬁqmﬁnmi&y’wizLﬁuﬁzy,mﬂ’]ié?ﬂamagml,méﬁagaLLazmi
AUTIUTI Mdesgikazasunanisiiauenanulugubuua o

Principles, format and process in conducting a research in order to apply in real estate

business. This consist of how to conduct assumptions, data collection, analyzing and how to

conclude in various formats.

50.413 dunwIiugsivedzuning 3 (3-0-6)
RB413 Real Estate Seminar

Fdaduneu : aeulein s.411

Ans1e9t uazeRUe Jymidnugsivedamiuning deluwindnnisguiuaznisiiluld saenau
Pommeiuassenussu anminedesmaasugiauadsay e liinAnuldidlafetymuagnansznu

1o

niivadsauludagiu
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Prerequisite: Have earned credits of RB411
Analyze and discuss various problems both theoretical and practicality of real estate
business perspective as well as ethical problems , economic and social circumstances in order to

achieve an in-depth understand of those problems and impacts on the society.

50.414 NISUTMTNTNEAU 3 (3-0-6)
RB414 Property Management

Ataduneu : gauldivn 59.211

ANWULLAYNITINUNY NMTUSMININIAUTTAAN 9 1wU 91AsaunuAauladitoy onISNIun
wazitegendy daugmannnssuiinsizvidioiivemngay fuims wasdivn dnwarnsdmingaunis
123919 TBINTHAURTILNUARDAIUNTIAT I U SE L dgegalun ST INTngau

Prerequisite: Have earned credits of RB211

Strategies and the how-to in managing real estate businesses such as office buildings,
condominiums, apartments and other residential buildings as well as industrial compounds.
Analyze aspects concerning the landlord, managers and lessees. Analyze leasing types, negotiation

skills and the conduct of reports in order to achieve highest and best use of the property.

50.415 mynaszvanuduldldgsisedmsuning 3 (3-0-6)
RB415 Real Estate Business Feasibility Studies

wtaduneu : aaulaivn §9.212

audululdlugsivedwnsuning Ussanane qaszuvaunsdneiannudululinansenueiy
Dululdlusinusing quagtlafefasdosinnfinnsuinisaiasiuguasdlazguniunueinisdndulants
AIAASLUTIBFUTIBTNE BRsanauLny wazn1sUszdliuazulasensnig o fernadulle

Prerequisite: Have earned credits of RB212

The fusibilities of real estate businesses and their process as well as the their impacts.
Influential factors in the demand and supply forecast, income and expense forecast, rate of return

and their evaluation analysis are also included.

2) Avuden
§8.332 M5UTEIEUTIAAIATING 3 (3-0-6)
RB332 Business Valuation
wdeunieu : deuldinn n4.201
vdnnguiuarisnisussiiumaniagsiasing g maihdeyavnansiudifiegiianuusuadudy

wiskazafelmiieldlunisussdiusanniagsianisuseiliuya 1Muve9gsna nseTernunsRuly

180



a o

WiuAng 4 MadumsnunaensunmsUssduaanuisuaiosmnonsdiavansansusslon dnddng
uazdu 9

Prerequisite: Have earned credits of FN201

Theories and process in business valuation. Using existing financial information and
applying to the process of valuing business and stocks. Analyzing different aspects of finance and

how to conduct reports. Valuing good will and other business rights.

50.342 MsUn¥dmsussiaedmsuning 3 (3-0-6)
RB342 Real Estate Accounting

Fyraruneu : @aulaivl Uv.201

o
a U L3 (%

anwazn U THaEN15IRINII8IUNADAIUNANTTALTUUYRITSAYRFWTUNING SIUTTeNT

P { 1% Y a

Jeydneanunisamu waznisandulalugsitedmnsuninduinsgiunisydnneidesivgsna
DEMNIUNSNIUTELANFNG

Prerequisite : Have earned credits of AC201

How to analyze accounting and taxation problems in real estate investment and decision
making process. Revise law and regulation on accounting and taxation principles for real estate

businesses. Analyze data, plan and control any real estate accounting and taxation aspects.

§9.395 vidafivAy N9gINRdmIunINg 1 3 (3-0-6)
RB395 Special Topics in Real Estate Business 1
F0sAUneY : geulain 50.211

o v

USoan wuafa wdnns iwsesiaanite uinnssy wuilduindaguaziauinisluinuiaulai

1]

=3

\WNetomnagsivedmsuning faunnssuiuirduaziasuanudaiituinfnwlunishoulusuien
Prerequisite : Have earned credits of RB211
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Real Estate Business that benefit students’ thinking and future careers.

§0.422 NsUSMIlAsINsedansuning 3 (3-0-6)
RB422 Real Estate Project Management

Fdaduneu : aeulein se.211

nagns Lagn1seBNUUiauneasesznInaliunIsneasuaznainnlasinisneasudnase
FIANITUIMNTLATING WAZNIIATARRTON

Prerequisite : Have earned credits of RB211
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Strategies and planning procedures on pre-construction phase, during construction phase

and complete construction phase as well as managing projects and negotiation skills.

50.423 aduwIunindszninauseine 3 (3-0-6)
RB423 International Aspects of Real Estate

wdeduniew : deuldin 50.211

giRvedamBunindseninsUssmaniafunsasmunginasindnyseiuniseuauauides ns
wadsuveslangsialnewiugsivodmdunindvesUssimaioutuuasUssimaddyiaiu 0199¢d)
nsAnwkazgulumseing

Prerequisite : Have earned credits of RB211

Real estate business interaction among nations on the following basis investment,

resulations, risk, assurance and global changes. International excursion is a possibility.

§0.431 duuu1nsuseliugen 3 (3-0-6)
RB431 Seminar in Valuation

Anseit wazeAuTeieatulmiing q feluuivdnnis N wuarn1 U uRvesnsUsEliugIan
naentutlymsuinanasseusnannuIndeuynaaAssgRardsaudtaliinAnuldiussaunisaiuas
\iladatlymiisedsnslutlagiu

Analyze and discuss various problems both theoretical and practicality of valuation
perspective as well as ethical problems, economic and social circumstances in order to achieve an

in-depth understand of those problems and impacts on the society.

50.401 dungrneifertestussiaedaniuning 3 (3-0-6)
RB441 Seminar in Real Estate Business Law

ngune suideu Tetsduing q detedungniznsns atulumi qiiiead estugsivodomIuning
Tnerhilymuasdongmneifniulumsdndugsisedmiunindlaeldnsdanu il elidnAnuildiiun
wanwasunaruanimudniiuiiugy

Law and regulations related to real estate business. Discuss problems, laws and regulations

in real estate business by using case studies

50.442 winnssuuavinaluladiiegsiaedunzuning 3 (3-0-6)
RB442 Property Innovation and Technology
nsldudnnssunazmalulagivenisindulalugsiaedmsunsndsuusenauniun1saesy n1s

ALY kagn13AUANUTEIIUNA TuamUNITARILILATINTG NITNEINTAININGIAT N1TUTISLIATINITNY
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Tudsnieu seming wazmdanisneains msawmu mieneignd guasiy smfenisdlanisiasundas
vouneluladiinasiogsiaedimIuminduazssfafifenies

To use innovation and technology for decision making process for real estate business in
terms of planning, analysis, development, investment and construction as well as controlling and

evaluating. Understanding of change in property technology (PROPTECH) is also included.

50.495 Wtailiay 19gINvRdmMNTUNINE 2 3 (3-0-6)
RB495 Special Topics in Real Estate Business 2

Fwdsduneu : aeuleiv 59.211

USveyn uuafin wdnnis wn3esileanie uinnssy wnldufiandyuarimuinislndiiunaulad
\Rertpamsgsiveduniuning Waunszuimiimisasiadunnualiiuindnulunsmeiusuies

Prerequisite : Have earned credits of RB211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Real Estate Business that benefit students’ thinking and future careers.

3. JueNuANgAT

3.1 JyuannsUyd

vr.311 nsvadtunans 1 3 (3-0-6)
AC311 Intermediate Accounting 1

F1sAuneu @oulaiun uv.201

nIPULIIANE T UMITIBIUNINSEY ndnn1s WURTENeSyTiAeatuauming uilduszesd
warUszanaunsnilay mssuunUssan n3fussens mﬁmﬂamﬁa%iﬁami MSINYAAIMENRINS
Suisens MsdnFuITens mmammammaxﬂmﬂmLma%’aﬁdaLﬁmﬁ’uﬁw%’wéLLawﬁau%’NﬁuLMaz
FIENITIUUINTFIUNTTILNUNNNITRY IR TN IENRITOUTEULIAITIENU

Prerequisite: Have earned credits of AC201

Conceptual framework for financial reporting; principles and accounting treatments for
assets, short-term liabilities and provisions; classification, recognition, initial measurement,

subsequent measurement, , de-recognition, presentation and disclosure of assets and the above

liabilities in accordance with Thai Financial Reporting Standards; events after reporting date.
w312 msdgydtunas 2 3 (3-0-6)

AC312 Intermediate Accounting 2

Fyrderuneu aaulaivn Uv.201
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nsUnyTdmunildusserend dyyndn dauvesdiionu s1ule mMswasuulamayluaznis
wiludeRnnain ﬁﬂ'ﬁﬁiaﬁu NTIAVNNUNTLUATUARA miﬁﬂLauawmilﬁuuazﬂﬁlﬂﬂLmasﬁagaiuwmiﬁu
Prerequisite: Have earned credits of AC201
Accounting for long-term liabilities, leases, shareholders’ equity, revenue, accounting
changes and error corrections, earnings per share; Preparation of statement of cash flows, financial

statement presentation and disclosure.

U.317 mi‘u'%mimmL?iaqaaﬁﬂiLLasmimmmmaﬂu 3 (3-0-6)
AC317 Enterprise Risk Management and Internal Control

Fwdsduneu : aeuleinn ue.312

LLu’mTliJﬁﬂ‘Vqlb’JvLULLaSENﬁ‘UizﬂE]ULﬁﬂﬁﬁumiﬂ’m@mﬂ’]ﬂiu@]’mLLU’JﬁWUad COSO LLu’Jmmﬁﬂﬁugm
vasmsnTIdeumely nMsusmsmdesiaiesding nsrulumsuimsanudEiss wiavey
SuilnreuvesinsnaeunslutazfuitRnuifstunsuimsanudss wihilkezanuiuinvouves
‘VI‘IJI’JEJQWumﬁ’a‘\]ﬁ’el‘UﬂﬂEJIHLLE‘IZQ’]UU%%??W’J’]MLgﬂﬂﬁiaﬂmxﬂiiuﬂﬂiﬁi’mﬂaﬂ ﬂmzmiumiu‘%mimwmﬁm
LLazaqﬁﬂizﬂaumifﬁ’ﬁU@LLaﬁamsﬁﬁ

Prerequisite: Have earned credits of AC312

Basic concept and components of COSO internal control; Basic concepts of internal audit;
Enterprise Risk Management (ERM); Risk management process; Duties and responsibilities of internal
auditors and risk management officers, Duties and responsibilities of internal audit function and risk
management function to audit committee and risk management committee; and Components of

good corporate governance.

v9.331 nMstyBiiterusuinveseduindetazdny 3 (3-0-6)
AC331 Accounting for Environmental and Social Responsibility

Tadunow: aoulaivn ue.201

nseULANMTRINeEEIEy mnufuRnveuTesnAgIRaTiliedundeuuardiny nanseny
L%ﬂa‘U‘Uaﬂﬂ’]i‘US%ﬂaU§§ﬁ%ﬁﬁGiE)VI%JWEHﬂSﬁﬁiJSU’IaLLaSEQﬁLL’J(ﬂéjE)@J NTPUIUNTTANITAMING BN NSTIUTIY
tuiin uazdiesgitoyaelduasfunuilifetosivasnndenmsdnimenumsinnisdsnndes
saTnsdarienumsiauienuddy

Prerequisite: Have earned credits of AC201

Sustainable development concepts, corporate environmental and social responsibility;
negative impacts of business activities on the environment and natural resources; environmental
management process; identification, collection, and analysis of environment-related costs and

earnings information; environmental reporting, and sustainability reporting.
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U411 MavayBiugs 1 3 (3-0-6)
AC411 Advanced Accounting 1

FUsdunien : aeuldiv) uv.311 uay Uv.312

U Admsunissingsia nstnddmsutuamuluuiensiuwasn1ssiud wasuiengey n1s
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Uaddmsudwladelunissiunisenu msdaviuernisitaussunisiusi mstaddwsunemsamiu

Rupsineuseina nswlasansunistiy mslawedeyaieiivdmladelufionistu uasdiuau

ANLTHUIY

Prerequisite: Have earned credits of AC311 and AC312

Accounting for business combinations; Accounting for investments in associates, joint
venture, and subsidiaries; Accounting for joint arrangement; Preparation of consolidated financial
statements; Accounting for foreign currency transactions; Translation of foreign currency financial

statements; Disclosure of interests in other entities and operating segments.

Uv.412 MavnyTdugs 2 3 (3-0-6)
AC412 Advanced Accounting 2

FyrdaRuneu : aaulaivn ue.311 way Uv.312

nstyddmuneldnndnyanividugndnlunainvansguiuureanisinmsield mstyTdmsu
Lﬂ‘%'aqﬁamamiL‘Ew‘z’idmmws%’mﬂizLmnswnml,azmﬁm%amau‘m%’WsjmqmiﬁuLLawﬁEumqmiL‘Eu M3
IAUszNTIeNTIaivedunIngn1n1IRY N133UITIENTUALNSIANTUITIENTUREUNINEN19N1TRY
wazniaumansiu MsdesiAuningmisnsiu suiuskagnstdestunades wageuuaneng
sgyraviauanmsiusardiureadives matyddniunaUsslovivesiinau n1sinyadgfsss uay
nsWnmedoyaiiieitoes

Prerequisite: Have earned credits of AC311 and AC312

Accounting for revenue from contracts with customers in various revenue-generating forms;
Accounting for financial instruments including classification and measurement of financial assets
and liabilities, reclassification of financial assets, recognition and derecognition of financial assets
and liabilities, impairment of financial assets, derivatives and hedge accounting and distinction
between financial liability and equity; Accounting for employee benefits, fair value measurement,

and related disclosures.

U9.422 M3Uedsenineuszine 3 (3-0-6)

AC422 International Accounting
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FrtaRuneu : aauleivn uv.311 way Uv.312

mstBiieuileusswinseme anmgivdafionnudladngdluserumsiussninesue
Jadufuanmiandonsng 4 memstydninadensgiulasuuUfiinensdyduiassema Jom
mstruasatiew unumwardesidniunisldansaumamenistydifievselenilumsiinseiunisdy
WAYNITUIMNITINATENINUSEINA Useifunadhundornsiisades WaEMNIANAUYULANINTS

Prerequisite: Have earned credits of AC311 and AC312

Comparison of international accounting practices, backeround for a profound
understanding of international financial reporting, factors affecting international accounting
standards and practices, the problem of international transfer pricing, roles and limitations of
accounting information system in the financial statements analysis and international business

management, related tax issues and corporate governance.

3.2 W INANVDIAUTNINVIAEATHAZNISU Y
wu.321  nshiduSnwmnsgsialagldnsaldnu 3 (3-0-6)
BA321 Consulting Practices using Case Study

a

ITIAUADY : UnAnwAuzIteAanslaz N1 U
UszenAlinsaukuiAnnNIegsia fAwuun1egsne g‘dLLUUﬂﬂiﬁ%Niﬂ&ﬂﬁVlNﬁjﬁﬁ] AW
Iassas1alumslianusnwn Consulting framework nsuAlanddymnsaifine nmsaasigianulalseu
Tuganmsudady Mylieseaniunisaliiaran1ien1sudelu nsseytynegsia aruvimelusuian
YDIIIND NTYITUINITIAANUILUMUNTEIY MuMIean dAudeyd dunsusmsianisnseuiuns
msusmsdanisninensyana Wudu msdaeseuduuii Ussunammnanisiiy vinvsannuduile
91fmmagsialaun nMsthiaueranu invglunisuimsianmsna invelunsinududia sinveanny
udun Jusiu
Prerequisite : Thammasat Business School students
An application of business concept. Business Model and Revenue Model. Consulting
framework development. Case cracking. Competitive advantage analysis. Situational analysis and
competitive landscape. Business problems identification. Future challenges of the business.
Integration of multidisciplinary business area including Finance, Marketing, Accounting, Organization
Management, Human Resource Management, etc. Formulation of recommendation. Financial
model. Business professional skills including presentation, time management, teamwork,

leadership, etc.

NU.322 MSANIUEIAT 3 @nauliitdesndt 135 lusenian1sAng)

BA322 Business Internship
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A1sAuneu: dnAnwiaazndsemansuazn1sUyd

Uszgnaldaudmanmstyduazmsuivmsssiefldfnwanitlunisiniluesdnsgsia wisau
AA3Y YEeesAnsBY 9 dmsumsduiunsazegaelinisquasiufusevinerasindveransuagnis
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2. Inauitauszang Mseseau lasdinsusziliuainenansgluaugndsermansuazn1siyd
Vel iy neueniidusmie vie

3. dnmsidgyrseiideainaisuaniiunly W3ensUJURTEN wazlinnsvilassnudiausay

anuUseiiiu

Prerequisite: Thammasat Business School students

Apply the knowledge acquired in accounting and business management to the real-world
work in the business organization, government agencies or other organizations.

Thammasat Business School and Executives of the business organization, sovernment
agencies or other organizations will supervise the students during the internship period. The scope
of work, duties and responsibilities, the length of internship period and evaluation criteria are
specified and agreed upon one of these conditions:

1. Internship with no less than 135 working hours per semester or;

2. Producing empirical evidence/report, which evaluated by TBS faculties/external experts
or;

3. Completing/presenting a project that solve practical/real-world business problem.

wu.331 Temansgsislulsemadiu 3 (2-2-5)
BA331 Business Opportunities in Japan

Anuiausssndedinunandegsna ssaudeumnagsia aomunisaiinlunegsie waglonianis
sanalulssmadUu saiamagnuuisnduiilugu

Study social and business cultures, business customs, common business situations, and

business opportunities in Japan. Company visits in Japan are incorporated in the course.

nu.332 lenanegsnvlulseimaiu 3 (2-2-5)

BA332 Business Opportunities in China
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AN TnusssndinunasiBegsna s3sutlonn1agsna anun1sainiluniegsia waglontanis
gsfalulsewady SuvieimInnuuTEnduluiu
Study social and business cultures, business customs, common business situations, and

business opportunities in China. Company visits in China are incorporated in the course.

nu.333 laniansgsnalulsewmedanlus 3 (2-2-5)
BA333 Business Opportunities in Singapore

Anufansssndedinunazidegania ssaufleumigsia aanunsalinlumsgsie waglenianis
atalutssmadealus saamapnuuisnduiiludselus

Study social and business cultures, business customs, common business situations, and

business opportunities in Singapore. Company Visits in Singapore are incorporated in the course.

wu.334 Tomaniegsnalugiinin CLMV 3 (2-2-5)
BA334 Business Opportunities in CLMV
Anuriausssndedinunazidegaia ssaufleumigiia aamunsalinlunsgsia waglenianis
ganalulszimaginne CLMV (fune a3 wih wazileauim) iaamzqms@muu?ﬁ’m%ﬁﬂuqﬁm@ CLMV
Study social and business cultures, business customs, common business situations, and
business opportunities in CLMV region (i.e., Cambodia Laos Myanmar Vietnam). Company Visits in

CLMV region are incorporated in the course.

wu.335 Tenavnsgsialulssmalye @wsuindnvuaniudeunnsssmaiitu) 3 (2-2-5)
BA335 Business Opportunities in Thailand

Anuiausssndedinunandegsna ssaudeumnagsia aounisaiinlunegsie waglonianis
sanalutszmAlye savianmsgeuuisndunilulng

(Only exchange students are permitted.)

Study social and business cultures, business customs, common business situations, and

business opportunities in Thailand. Company visits in Thailand are incorporated in the course.

nu.336 lomaniegsnalulssmaniivun 1 3 (2-2-5)
BA336 Business Opportunities in Selected Country |
AN TnussTudnunasiBegsia s3suiloun1egsna anunisainiluniegsia waglontani

gsnaludseinanimun 1 Tanansnuusenduiluiiivu 1
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Study social and business cultures, business customs, common business situations, and
business opportunities in Selected Country I. Company visits in in Selected Country | are

incorporated in the course.

Wu.337 IamamqﬁjﬁﬂuﬂizLMﬂﬁﬁmum 2 3 (2-2-5)
BA337 Business Opportunities in Selected Country |I

Anuiaussnndedinunasdegsna ssaudeumassia anunsaiialunisgsie waglenianis
ganalulszmaiitivun 2 sauiinmsgauusniuiluiiimun 2

Study social and business cultures, business customs and common business situations, and
business opportunities in Selected Country Il. Company visits in in Selected Country Il are

incorporated in the course.

WU.338 N13IANITTINAUUTUANS 3 (2-2-5)
BA338 Luxury Brand Management
ﬁm-maﬁﬂizﬂauﬁugmmqmmmmaaﬁw’hLLazU‘%msLLmuﬁﬁgﬁﬁﬂiz?m%ma ANYULUBINT
Lsdunanvesmaalusug Idestiouazinue s udulunmstaunagnévansaaadmivauduay
UINTUUTUAN]
Study the basic elements of effective marketing of luxury goods and services, the
characteristics of different segments of the luxury market, tools and skills necessary to develop

marketing strategies for luxury goods and services.

WU.339 deiilAy N19UITgIna 1 3 (3-0-6)
BA339 Special Topics in Business Administration 1

[ v

Sy wada wdnnns wdesdlemnty uinnssy wnltufiddyuasiauinislnifiuauls
ﬁLﬁm%qmqé’mU‘%miﬁqiﬁa WewaunssuwiaisazaSuanudalisuindnelunisieuly
DUNAN

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.340 teiiAy N19UTIITIND 2 3 (3-0-6)

BA340 Special Topics in Business Administration 2
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[ [

VS wwnfin wdnnis ndesdliaiannz winnssy wunldufiddyuwasiauinislndfiunaulad
Aerteameiuuimsgsia WewannnssunsimilasiaiuemaAalvruin@nwlunsihauly
UAN

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.341 FteiiAy N19UTIIEINa 3 1.5 (1.5-0-3)
BA341 Special Topics in Business Administration 3

[y [

USway1 wiadn ndnn1s wdesdioans winnssy wwaltufiddguasiaunnisinifiviaulad
Agrteameiuudmsgsia Wewannssunimitasiaiunfalviuind@nwlunshauly
AUNAN

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.342 FtaiilAy N19UYNIgIna 4 1.5 (1.5-0-3)
BA342 Special Topics in Business Administration 4

[ v

USoay wiade wdnnns wdesdlewmnty uinnssy wnltufiddyuasiauinislndiiviauled
Aertpameiuudmsgsia Wewannnssunimilasiaiundaliiuindnvlunsyiheu
DUIAR

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.343 Ydeiiay N9UIMISEIRg 5 1.5 (1.5-0-3)
BA343 Special Topics in Business Administration 5

Y] Y

S wnAa 1dnns wwsssdeaniy winnssy wunldunddguaziauinmsudaurauladn
NEDIMNINUUIMIEIRa WeiunssuIuialkasasuanuAalitiuindnylunisiaulusnas
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.
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U344 viTafiAY N9UTINEINg 6% 1.5 (1.5-0-3)
BA344 Special Topics in Business Administration 6
USay1 wunfn mdnns nsesilelanng winnssy wwalduiddyuasiauinslmifiauled
Rendomnaduudmsssia Wewmuinssuiuimitasiadunnudnlsfuindnwilunsvhnulueunen
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

NU.345  MsuUdunegsiaseaua* 3 (0-3-6)
BA345  National Business Competitions

v A

AuTeruneu: TnAnwauenIfveAEnskaznIsUNT

Whmnsudsdunarlasuseiannmsudsdunisgsiassaumd visll deadulumnes uaz

o

IfusyliRannaugnssunsiiguleunnuivasnslindieinnidy

Prerequisite: Thammasat Business School students
Participated and awarded in a business-related competition at a national level. Approval
from the committee of course accreditation is needed in accordance with the criteria set by the

committee.

U346 NMSWRITUNINGINATEAUUINIR* 6 (0-6-12)
BA346  International Business Competitions

dsAuneu: dnAnwanznateAIEnsLaznIsUYT

Wrsunsudeiunaglafunstannmsudeiusssunmunnd sl deadulumaunnadt was 65U
oysifTnangnssunafisuleumnuduarnislimiefnidy

Prerequisite: Thammasat Business School students

Participated and awarded in a business-related competition at an international level.

Approval from the committee of course accreditation is needed in accordance with the criteria set

by the committee.

NU.347 @ANSNON 1% 3 (0-3-6)
BA347 Start-up 1

a Y} 1

FvtaRuneu: dnfinvinnzndseransiaznisuyd

[
a o

33ugshvanimdn uaranusaszaunu wieldsusianuanitsnnudnsalunissisugsiatu

]
1% v
7

viell seadulumunest uazldsueuiRannauznssunsiieuleuanuivasnishindeinmiu
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Prerequisite: Thammasat Business School students
Initiate and raise funds in start-up business or awarded in a start-up-related competition.
Approval from the committee of course accreditation is needed in accordance with the criteria set

by the committee.

NU.348  @ARNSNON 2% 6 (0-6-12)
BA348  Start-up2

a Y} 1

FUsAuAeu: dnfnwiauzndsemansuazn1sUyd

v
a o

3B3ugINERINSN wazannIasTaNnU viielasusiaTivanternudisalunisiisugsiatu

]

v [
o o

et Foaudulumunnst uazldfueyiRanamenssumaiiisulouaruiuasmslimieinginy

Prerequisite: Thammasat Business School students

Operate and raise funds in start-up business or awarded in a start-up related competition.
Approval from the committee of course accreditation is needed in accordance with the criteria set
by the committee.

Fywhdefiaunisumsgsia 1.5 mhedn Tiduiinnansfnuilusieden vie nquieinildsu
mMseusiAlisuToumuSuagmeindusnys ACC TnstiumeAnifodi3anisinulel wlallvinn
funnuAzuuunAsazay el Wulumunasinaioulou werldsuoydfinnanenssunafieulounnud

LALASYMLIEARM

a,

3.3 AniidaseudwiuinAnuuenanznidivemaniuaznisdyd
UY.291  Nand1AQUIN1TUYT 3 (3-0-6)
AC291  Essentials of Accounting
(@msuinfnsuenauzndseransuazn1TUyd)

¥
v a o o

wann1sUyTiiossiu 2993003 UssinmuazUselevivasdayanienstad ninsdaydnistuay

v A

]
M3 Tuins Taeatiunisulannauminevesteyanisnistyduasnsliteyadadifietuldlunis
AndaulareEuITINg

(lddunursfnlndvinfneivesamznidlveransiarn1siyd wastnfnwiuenany
wdveransuazn1stad Adnwanivinstadviearivnisiuduivin

(For non - Thammasat Business School students.)

Basic accounting principles, accounting cycle, types and benefits of financial and

managerial accounting. The course emphasizes on accounting information interpretation and uses

of accounting information for business decision making

192



(This course is not permitted for students of Thammasat Business School and any

students who intend to minor in Accounting or Finance.)

wu.291  gshalulanusisnisiasuuiag 3 (3-0-6)

BA291  Business in a Changing World

ey

Anwunumvesgsnslunsaieauamsgsiaiiennudiiandiedidu Ainseinnaduiusiy
fduldduds anmundonlunisdiiugsia muieifuvesesdusznauing 9 Tunsduiugiia iR
AuUNSURY NSRY MIea1n NskankasUuRnTs niweinsuywd Msusmsdnagns n1susenauns
uarTdEsTTIMINgIte  vhanaseiAeuulasedantagiy  Ieefinsysanmsanudssiadesily
A1U199 9 HIUNNSYINTIBTUEIUGIAT
wanewn Juwindwsuindnyiuenauzmdvemanswaznisiad fiusvasFaziSouTeivang 9 ve
pasrndlveansuaznsTyTiluivinamsiedouinn wu291 Aewdvduileliduiiugiulunseu
199 G UeIRMENTYmansa NS0T

Study the role of business in creating business value for sustainable success. Analyze
stakeholder relationships, business environment, the collaborative elements of business including
accounting, finance, marketing, production and operation, human resources, strategic management,

entrepreneurship, and business ethics, in the changing world. Basic business concepts in different

fields are integrated together through the implementation of business project.
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3.3 JYIUBNAUTWINVIANEATIHATNISU YT
9200 Feinevily 3 (3-0-6)
PY200  General Psychology
wuAasne 9 madnineniildlunisvhanudlanginssuanged wu fugrumsdyinen nisiud
MsiSEus N193An uINsvesLEY 91sunlkAzuRdle upinamdsnuLarANUHAUNANIGI
Psychological concepts understanding human behavior such as biological foundations,
perception, learning, cognition, human development, emotions and motivation, personality,

society, and psychological disorders.

2380  ININYIQAANNTIUUALDIANTT 3 (3-0-6)
PY380  Industrial and Organizational Psychology
NANAIS wqwﬁLLaw’luifﬁf&JmﬁGﬁmmLﬁﬂ’;ﬁ’quﬁﬂimwwsﬂuamuﬁﬁwm WY NSARLEDN
yAans M3Uszliunansu iR nsiineusy wssgelavesmidneu anufsnelalunulazanugniuse
99An13 nrfh wazmsdoansluesdnis
Psychological principles, theories and research concerning human behavior in work
contexts such as employee selection, performance appraisal, training, employee motivation,

employee satisfaction and commitment, leadership, organizational communication.

w348  ngmneAuATEIUIlnA 3 (3-0-6)
LA348 Consumer Protection Law

FUeduneu: IeAnw1IN 1.230

&S wewa uaziAniviliiAnn s nduiasdesdingrunedunsesiuilnm snnsnisens q
manguranefliiitensduasesiuilan Bnsteduldngmne masmsiliifedersuniuslnadlss
amademe enufiusnglunguaneidsmsduesesiuilng ngmnehdearuiuindearundemed

v
a = a

Aindundumiliannds NgVNNEIIMIENISEATMALADIALUUATY NYMUNEIIMIEITNAITUAR

¥ QU

Fuslaa uaznguaneduiiieades mmaamﬁqmﬁmﬁ%aaﬁﬂsﬁmsméﬁiﬂﬂ puityeiAlilusgessuny
Prerequisite: Have taken LA230
This course explores principles, rationales and concepts providing room for enactment of
legislation for the protection of consumers. The study embraces legal measures for consumer
protection, enforcement of law and measures for redressing injury suffered by consumers as
embodied in the consumer protection law, product liability law, direct sale and direct marketing

law, consumer case procedure law and other relevant legislation as well as establishment of

consumer protection organizations as prescribed in the Constitution.
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1387  NOVINNETUIUNIRINA 3 (3-0-6)
LA387 Law on contract of carriage by air

WTIRUNY: WABANYIIY W.230 Y50 ©.209 %38 WU.201

NANNOUUIENITFUTUALLAEANTLAZAUAPNAMNANAITENINUTEINA waznguueing 5189
Hapmdengruneiifedesivavsveslasaslunmsiiunmnaeinia 1wy nsdunsesdnsilagans wlegn
Ufasmstueies endudidn viesnidnnsfuasesiasansiinig viedlasasiifianudesnisiams
nsAuATesEVSElagasAunislavanAlagas

Prerequisite: Have taken LA230 or LA209 or BA201

This course examines legal principles on carriage of persons and goods by air under
international conventions and Thai laws. It also explores legal issues in relation to air passengers’
rights including the events of denied boarding, long delay of flights or cancellation, the rights of

passengers with special needs and the issues on advertising rules for airline tickets.

1.388  NOUUIENIAYLUT 3 (3-0-6)
LA388 Maritime Law

F1sAuneu : lrefnwnIvn 1.230 %39 W.209 3D Wu.201

wanngrIeN@veund 1wy nprnefeafuFeidunsia UERRITON PRI RATEE VN U NITR
AMURAKAZNITINANANUTURATDUTITOUTD NP UTDLAUNZLE NTTUTUVRINIMZIE ANEASUANTIN
Goloufu  nstiewdedfovimeia mswdsaudemeily waymsuseiudemameia

Prerequisite: Have taken LA230 or LA209 or BA201

This course is dedicated to exploring principles in maritime law e.g. the law on sea liners,
the law related to mortgage of vessels and maritime preferential rights, liability and limitation of
liability of shipowners, charterparties, carriage of goods by sea, liability for vessel collision, sea

salvage, general average and marine insurance.

WA43  NQUNNEIWRENISLITUNNIT 3 (3-0-6)
LA443 Competition Law
dsdunau: WwefnyIvT W.350
wnAnuazmdnmsfidAueIngmnesemswsdumansi wmslunseuuvideriu
guanginssufinsznunszifieusionsudsiulneiadodnadusssu msnadesniiulalddsfuunnginssuuna
dnwaig unumvesgiunalnnsld maemautiyiiduiudifedesiunmsduasmsamussninsseme

Prerequisite: Have taken LA350
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This course aims to provide an account of concepts and fundamental principles of
competition law, means used to control or regulate activities which will affect the free and fair
competition, exceptions to specific activities, governmental role in the law enforcement and

problems pertaining to international trade and international investment.

3309 U §309 AunIskiles 3 (3-0-6)
PO309 Capital, Business and Politics

Fwdsduneu : geulein 5.211

AnwAnuduiugseninau g3fa Aunisdies aseurquluysainuunumesiglunisimu way
‘U‘WUWlLLasS‘m'ﬁwa‘uadﬂdanLLazﬂﬂﬂqiﬁﬂﬁy’ﬂmaiuLLa%ﬁmﬂﬁﬁﬁﬁaﬂssmumimﬂmﬂﬁaq wazuleune
81571508 0eEn I TUN151 AL RIANTVDISTY WU NITANTTLTRY $3AN1 S3UTR waLIEUUTIVNNT

Prerequisite: Have earned credits of PO211

Study on relations among capital, business and politics including, the role of state in
development and the influence of private sector, domestic and transnational, on political

institutions’ activities which affect political process and public policy.

18.237 AwIndeuuaymaiauniddu 3 (3-0-6)
ES237 Environment and Sustainable Development

AuduuS I Awndeufunsiaw unideuainein dymuasnansenuannmsiaunfidde
ANAMEIIAdDN MsNAUMTUAIadouIleannsTaLdesErinensianAumsoy YA aden
ﬁmiﬁmﬂmmuuaﬂamuﬁ

Relationships between development and the environment. Lessons from the past.
Problems and impact on environmental quality from development. Environmental planning to

reduce conflicts between development and environmental conservation and field trip.

2200 Anufidesiumanisdonns 3 (3-0-6)
JC200 Introduction to Communication

AUVINY DIAUSENOY NTZUIUNNT SnBaIzLAsUNUMTNTIvaIn1saeas Ussanuazseiuves
ﬂ?i%@?ﬁi ﬂ’ﬁ?ﬂﬂﬂ’ﬁﬁ@aﬁi ‘ii’wmmisuaﬂmiﬁfamimﬂﬁa%ﬂLéﬁmﬂ'?{aﬁlmi Qﬁ‘ﬁﬂﬂﬁ@ AADAIULUIAA
JULUY aqvﬁﬂszﬂauLLaz@mamﬁaLﬁmﬁmaﬁa‘LmLLaz?’iaé?qLﬁmﬂmmnam 7 THANTENY

Fundamental concepts of communication: meanings, processes, roles and characteristics,
including communication types, levels and languages; the evolution of communication from
traditional media to new media, focusing on each medium’s concept, forms, elements, basic

characteristics, and impacts; current media landscape.
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28.201 AvSLainIn A3usTTULazNgIIede 3 (3-0-6)
JC201 Freedom, Right, Media Ethics and Laws

WNARAVBIER AN gaunsal uazfisvesngmneiiisadesiudosiessauuazmsfuiuies
AnusUReeUAadnLLAE MIANATesAeLarEUSnATe 3amﬁqﬁm%ﬁauqﬂﬁa

Concepts of freedom and rights of speech and expression; ideologies; legal and moral
background related to media codes of ethics and self-regulation practices; social responsibilities,

media protection, and consumer protection, as well as the right to privacy.

A3l VuATEEMEANIIaNIA 4 (4-0-8)
EC311  Microeconomic Theory

Fdeduneu : aeuld m.211 (M50 #1.213) waz A.216 (W39 A.211)

AnwuarliasigvingAnssuguilan lnsdunguianumelaniniu msuslaadiunar nsuslan
fumeldrnuides nuimsndnuaziununisnan nsesunsaummnisisuisnlagldfunuasauma ms
Ansesinanaudedultianysallaun aanmgnuin naneAudsdufaynunn wazsannguetossie naudin
Josiu madanaTlunsfii mssmuanailusmathdonsuanmelilasaduemaussameg 4
Qaamwﬁ"ﬂﬂuazLﬂwgﬂﬂam%ai’aaﬂﬁ AUALLAANTDIRNAIALAZ NITLATYIN
Prerequisites: EC211 (or EC213) and MA216 (or MA211)

Consumer behavior focusing on indifference curve analysis, intertemporal consumption,
consumption and risks. Theory of production and cost, the birth of the firm using information cost,
structure and behavior of imperfect competitive markets which are monopoly, monopolistic
competition and duopoly markets. Introduction to game theory. Price setting in practice. Price
determination in factor markets, general equilibrium analysis, welfare Economics, market failures

and measures to correct.

A312 VU LATHEANENIUNAA 4 (4-0-8)
EC312 Macroeconomic Theory

FvdsAuneu : @auld (n) A.211 wa /.212 w30 (V) A.213 uay M.214

Anwnszuusaznisliulenieifiesnuiaiosnmusarsugislasnnsiusnenguinasnmnly
ﬁﬁswmegﬁﬁ]%LLazLﬂwgﬁaLTJ@mu%aamaLLazLLmﬁmquwﬁﬁm 9 WU AaNadn aanadntuy wud
Feu wudidoulnl Wudu aaenaun1suszgnivguiasugmansunn1auniaszian1un1sainuAsegia
TuAsughalafnudomufnarngAinsuvednainlssny nMsmanaiaznsUiufvomainnssis
ilugnmevhanuiuiuresguasfianuuargununanuuwasduldsiiodud ludadaaenaing

suwdslglumsaniuuleuy Anwnsdndulavesheregiaudasnilgrgiuguasyganigania
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wierinslavhaiu msudush maiule uae ulsuiefvmnzan lumessssmafnwuuudasinasnin
lunannlu paANaNas LazAaInRURTIRNUTEINA (WUUT1a0Y IS - LM - BP)

Prerequisites: a) EC211 and EC212 or b) EC213 and EC214

The course discusses the economy's mechanism using a general equilibrium approach,
which proposes appropriate government policies to stabilize and boost economic growth. Classics,
New Classics, Keynesian, and New Keynesian school of thinking are all used to create appropriate
policies. The role of how the labor market perceives and responds to information in determining
the character of aggregate supply and the Phillips curve is examined for the closed economy. The
static and dynamic elements of aggregate supply and demand interactions are investigated.
Furthermore, the microeconomics foundation is utilized to investigate how agents react to one
another, to policies, and to the economy's growth. The model of joint equilibrium (IS-LM-BP) in

product markets, money markets, and foreign exchange markets for an open economy.

320 pdaiesvgmandiiow 3 (3-0-6)
EC320  Introductory Mathematical Economics

Auderuneu : @aula (n) A.211, A.212 was A.216 (V3o A.211) %30 (V) A.213, A.214 was A.216
(30 A.211)

(AgldfumieAnly mnaeuldiv f.421 uneursemasfiny v IRIna18t)

vhunAnuaznguiadinmans Gos fleddu aunisuaziueEng mamenoyiuduszandng 9 lu
nsdiifisulsdasenilaiiuagvates nswaida (Optimization) lunsdiflififedinuasiivosiin
Bufinfaidowiu ineduneunauAaasnnuinaasgmanigamakazanma Welmdnlaauduius
Yosilseng q maaswsand nawdufsnudiiussenieileitusy fadduade wagilaiduduia
Tunguijirsugenans siziairmnudangy gasn nnain navein1siung wazuuudiassladenisudn
wazHaran ey

Prerequisites: a) EC211, EC212 and MA216 (or MA211) or b) EC213, EC214 and MA 216 (or
MA 211)

(Credits will not be awarded to students who are taking or have completed EC421)

Applying mathematical concepts and tools such as functions, equations, matrices,
univariate and multivariate differential calculus, constrained and unconstrained optimization, and
basic integral to understand the relationship between different economic variables and explain
concepts of Microeconomic theory and Macroeconomic theory. An emphasis will be placed on
relationships between total, average, and marginal functions, the analyses of elasticity, market

equilibrium, impacts of taxation, and the basic input-output model.
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7325 asugiinitou 3 (3-0-6)
EC325 Introductory Econometrics

FwdsRuneu : aeuld f.211(w3e /.213) FA.212(M50 A.214) A.216(%50 A.211) Uay
4.216 (30 @.211)

(AgldfumieAnly vnaeuldivn /.425 uneursemasfiny v dna 38t

m'i‘ﬁhLLmﬁmm&mwgﬁaLﬁméful,wuﬂ”m 9 ATEUARY NTUTTUUALUUTIRBIFUNTANDBYLTS
umse warmsuidaymidedu Wud Jamfuusdassifamuduiusiudadunss Jamsunuiiay
wUsUslined daymssumuliauduiusihutisa Jgmmstmuauuusiaesinnann Jywnis
sTULUUSIa0Y Mauidymanuduius melufeiBnsUssnusuuuiuaaiesde nuuuidn
wuuiaedladn Tneiunsuszgndldluma fifuasmsesuienaiildannmsuszanaianlusunsy
dsagumaasugiadundn saensuaunsadeniuuiiaenasyglannussgndldlunuidenis
\ATgANEnS iogLngay

Prerequisites: EC211 (or EC213), EC212 (or EC214), MA216 (or MA211) and ST216 (or
ST211)

(Credit will not be awarded to students who are taking or have completed EC425)

Apply basic concepts in econometrics, including; linear estimation methods and problems
with remedial technique i.e. Multicollinearity, Heteroscedasticity, Autocorrelation, Specification
error, Identification, solving endogeneity problem using Instrumental Variable (IV) technique, and
Logit model. Practical applications of all topics are mainly emphasized, as well as, how to choose
the appropriate tool for an empirical study and interpretation of the estimated results obtained

fromm econometric software.

f375  \asugAaniUszandduninensssiunAuarAsanden 3 (3-0-6)
EC375 Applied Economics for Natural Resources and Environment

Apiaduneu : aeuld m.210 vi¥e A.211 vde f.213 (xldffunneAely vnasuldiulisindd
58U 400 vesmanAgesiannou ierddnyiivdinaag)

ANUFUNUTTENINANLATYAULAN AT mMsdnasmineInssssuvAuazdaymaindon
Anwuudndesiunmaasvgmanslunsinreiuasmsuszandldlunisdanistymmsld
NINEINTFIIAUALAIINGDL ANIUNUIMYDIYLTL NAgIAY MASE wazaAUszdenn Tunisauny
wazudammslinnenssssumiuarauandon weluseiuredu seiuUssng was seiulan Anw
waRnn e ey wnRnmulusssududunndon way waRntodufunsUsTi
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Prerequisites: EC210 or EC211 or EC213 (credits will not be awarded to students who are
taking or have completed any 400-level courses in this subfield.)

The relationship between economic growth, natural resources allocation and
environmental problems. Basic economic theories used for analysis and application in natural
resources management and environmental problems. The roles of government, community, and
business sectors to control and solve problems in natural resource and environmental exploitation
at local, national, and global levels. Concept of sustainable development. Concept of
environmental justice. Basic concepts and methodologies in economic valuation of natural

resources and environment. Current issues in natural resource and environment.

A.381  LATHEAIARSNITVUEN 3 (3-0-6)
EC381 Economics of Transportation

F10sAUNeY : @oule 1.210 w30 A.211 Wi fM.213

unumeInIsvuddlussuuasegianslukazsEnInaUsEme AUALTUSIENINNTVLESDNTS
enfirsaaihendnuazgananisin vaninasikasimgramsasrsmudduduasygmans duyu
nvuuazduudsauiAstesfunisuds pudiiusvosnisuuddhudestunisvenesvoudes Jaym
wazulsueiiieadesiunmsasmusunsvuddumnios

Prerequisites: EC210 or EC211 or EC213

The role of transportation in the domestic and international economy. How
transportation affects the location of businesses and production sites. Criteria and economic
reasons for transportation pricing. Private and social costs related to transportation. How urban

transportation is affected by expansion. Problems and policies related to investment in urban

transportation.

415 Nouqny 3 (3-0-6)
EC415 Game Theory

VY '

Fwdaduneu : aeuldl /311 wag 7.320 (W30 F1.421)
wnAn edesile waznsUszgndlivguiinuneldannnsailansaumaauysaiuagliauysol
917 LNUNAYNS ARIANLUUULY ARBAMLUUNAYNSNAY Lnufifinnsraveny (Extensive game) nasnm
LuvaNysalinLges g wasinaifinsdevenenigldannmsaifiensaumelsiauysal uazshdedu 9
fiffaouiiuanas
Prerequisites: EC311 and EC320 (or EC421)
The application of game theory with complete and incomplete information including

strategic eames, Nash Equilibrium, mixed-strategies equilibrium, extensive games, subgame perfect
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equilibrium, Bayesian games, extensive games of incomplete information, and other topics that the

lecturer finds suitable.

206 anuFluifeafunsUseiude 3 (3-0-6)
ST246 General Principles of Insurance
Mﬁﬂ‘ﬁugmmaqmiﬂizﬁuﬁa Usenvaeansusyiude dnvazvesdyauaziioulvasnsusss
Useude msdanisanudestouaznisuseiuss nsussiduadouas
nsUsEAuTAnuULg 4 MaUseiusode matseiudien pnufidestuieatuademansdssfust
Basic principles of insurance; types of insurance; insurance policy contracts and provisions;
risk management and insurance; casualty insurance and life insurance; reinsurance; social

insurance; introduction to actuarial science.

4.247  pa1ansiukaznsasulundnnine 3 (3-0-6)
ST247 Financial Market and Portfolio Investment

STUUNTRU lAseasnamatnnisiiy AAIARTIATYIY AANAATIENINT AANANTSEUSEIU ST
NAnBUWYIY AMLEEY Ynansteyatiiensindila mslinsizivdnming
miu%miﬂajumé'ﬂw%%ﬁ NITINURNUNITINU ATNE1TYU AsIENTL NBINUTIN NYAWU
ATIENTOURUSILATAAINDYINUS

Financial System; The Financial Markets; Equity Market; Bond Market; Derivatives Market;
International financial markets; Return of an investment; Risk; Information for Decision Making;
Security Analysis; Portfolio management; Investment Planning; Equity; Bond Mutual Fund; Unit

Trust; Derivatives.

a.306 nguijaenidy 3 (3-0-6)
ST346 Theory of Interest

‘ﬁugmmaamwﬁmamﬁa ﬁugmmamqwﬁmswm@ SNTIHANDULNUYDINITAMU T8N1TT152AY
fuf msussendnnuiinenids wdeduq fiunauls

Basics of Interest Theory; Basics of Annuity Theory; Rate of Return of an Investment; Loan

Repayment Methods; Application of Interest Theory; Other Interesting Topic.

a.347 agaransuseiudin 1 3 (3-0-6)
ST347 Mathematics of Life Insurance 1
FuTsAunau : @aule @.246 way @.346

VANHUFINVDIAERMANTUTEAUAY NITUANLIINTTOYTOAVBITINUALMITIAN
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ANSIEIINANUNITNTITN Lﬁaﬁizﬁuqm%a'wﬂ%guﬁmLLasahsswaq’mma&maﬂszﬁ’u%ﬁmuumq g
\Dedseiumy LﬁuéﬁaﬁzwLﬁwizﬁqu%mﬁ

Prerequisite : Have earned credits of ST246 and ST346

Basic principles of actuarial science; survival distributions and life tables; life annuities, net
single premium and net level premium for life insurance and life annuity contracts; gross premium;

net level premium reserves.

4349  atnmansUsziuIuane 3 (3-0-6)
ST349 Casualty Actuarial Mathematics
F10sAUneU : @aUld @.211 WS @.216 190 @.218 3e @.219
mia%ﬁqa‘”mwLﬁwixﬁuﬁaﬁugm mMsfmundnsmaidssionoyana MsduunUsznnsiAss
fy M3d1soemugayds 558UTTUUIITINTnAdamansUseiude
Prerequisite : Have earned credits of ST211 or ST216 or ST218 or ST219
Basic rate making; individual risk rating; risk classification; loss reserving, code of

professional conduct of actuaries.

4.447  AflaAEnTUTEAUTIR 2 3 (3-0-6)
ST447  Mathematics of Life Insurance 2

JdsAuneu : aauls @.347

Rudsessruuideusefuanuuudauag flsfdumansin fuuudwsudinden
ﬁﬁmmmﬁmuaqLﬁa\imnwmamm@ uNUUIULarRuNaUsElesiannsInBo

Prerequisite : Have earned credits of ST 347

Modified net premium reserves; multiple life functions; multiple decrement models for

single life; pension plans and retirement benefits.

AN.103 nslusunsumexianesiloey 3 (3-0-6)
CS103  Introduction to Computer Programming
nsuwidayyameIsnmneeeuiiumes n1sesnuuukaznslusuNsIITilassas e viinvesdaya
lassasanisauay fledunaznisdadmnsives faddudewin n1snagey warnTIamIveRanaIn
Algorithmic problem solving, structural design and programming, progralmming language
syntax and semantics, data types, control structures, functions and parameter passing, recursive

functions, testing and debugginsg.
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an.213 nsasunlamedenunasmswaudany 3 (3-0-6)
SW213 Social Change and Social Development
aNNITHaE U NI sRNINAINARse 9 ensAmansnsiaulussauszaulan gine
way Uszine mswasuulamiadiey Useiiumsdinududunaaniauiwarmsussauiuvestade
\Aswgie dsau msiles dwandeu fiflwatn n1sAsusUdann (Social Transformation) walugiue
NaNsEMUINNSUALLUAY Way Uﬁﬂ’amiLﬁaa%ﬁqmimﬁ'auLLUmﬁaﬂfuayumﬁﬂ’wmaemé]"aﬁu
Principles and development theories from various schools of thought; global, regional, and
national development strategies; social change; social Issues as a result of the development and
convergence of dynamics economic, social, political, environmental factors ; social transformation

as consequences of changes and actions to create changes that lead to sustainable development.

#1.304 FIRUINYTIABNULAZIIINY 3 (3-0-6)
SO344 Sociology of Work and Labour

Fwdaduneu : @3.201 vIelageusiRaINGUITEY

anuddyesudegu LA Sndnual nsliussnuiiifumenisuas liBumenisiivielsid

AmeuLML MU wasueaaing duulazveulnsEiuiumMsinieundouls ivhnuiudied
0 Huflanmsneiuiiufidoud NSHARTUNTRUYNITHER 181 audtusssinedutuiiufivhaly
INUTTINAN 9 mAnEfUmsSauIvh g mswdsnufwihssrinamne Nuiunsassandundeuas
anuue walnvesruuazusanulugaaisia

Prerequisite : SO201 or permission of instructor

The matter of work on well-being and identity. Definitions of formal and informal labour,
paid and unpaid employment, domestic work and voluntary work. Dichotomies and boundaries
between work and leisure, house and workplace, the public and the private, production and
reproduction, etc. Co-constitution of work and home across cultures. Gendered operation of work

and varieties of gendered division of labour. Contribution of work to the construction of

femininities and masculinities. Dynamics of work and labour in the digital age.
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WU 7 N15USEIUNANISIS I ULAZINUIINITANSINITANEN

7.1 N15USLUNANISIS8UVDIUNANEI

nsUseiunaniIsiseu TmdulunmudetesfuumInendusssuaans 1emeni1sane

[y

1
v A

JEAUUTEYRIRS WA, 2561 1 35 ansAnwveAazsein Lusosnduaesssinnall

(1) HaNISANWISIEIBINTAITEAULALUINIATUIUTEAUALLUULAAY TDNYS

AMUNLNY LATANTEAURIL

NYT
A

B+

B

C+

C

D+

AUNLNY AUMNIENNYIDING Y ATZHIU
nansUsEuTuduAe Excellent 4.0
nansUssiuduRan Very Good 3.5
NanSUsTIuTLA Good 3.0
nansUsviluduanels Almost Good 2.5
nansUsTiliudumneld Fair 2.0
nansUsTiluduAaut e e Almost Fair 1.5
NansUsTiuTusou Poor 1.0
nansUsTudunn Failed 0

' [

(2) wani1sanwnbiiA1szaunazlidiiuAuIsEAUALLUULREAY ToNYTWAY

AAINY Gl
DNYT
S
U
ACC

EXE

AUD

ALY

14la

1glaila
lougniiusedvlagiiunsagauiisuaus
vidolduansaeulunedviitumiein
wIalasunsiieulegsedyuasviiein
losugniiusedvlagiiunsagauiiuaus
visoldnansaoulumeivilifumiein
nyinnaldauysal
nsneugIvIleglasueayia

msAnelagliinnanisAnen

AUVUNYNIYIDING W
Satisfactory
Unsatisfactory

Accreditation

Exempted
Incomplete

Withdraw
Audit

204



7.2 NASINSANTINTANSINIUNANGAS

7.2.1 laAnwseiveing q asumslassamdngnsuaslmieinasanlininiy
135 e

7.2.2 Ideszdundsavanlisinndi 2.00 R1NsEUU 4 SERUAZLLL)

7.2.3 Sy nentiadu axdesaeulaldusarseivliinin C

7.2.4 fos fudnudoulrdug Aemusnidvsmaniuazn1styd wasumine ds
SITUANARTAAUA

a

NN TTUBYUSMANgATUINTSNAtUIN

Y

dnfnwianzmdveeansuaznsdyd Adnwivdngesuimsgsnadudia uld
annsadnuilfasuaslassairauazdoulysing q Admunlilundngas dnAnwfiansvesu
oyUinaldmuiouly Faeluil fio
1. limheinavaulivesndt 105 miefn
Ie¥uensziuindeazanlaisnng1 2.00
Ig@nunseinTumnein@nuwild 1 30 mihefn

2

3

4. leAnwivmnuisau lidasnin 42 wiiehs

5. ladnwmivnendedunay/Mseenden litesnin 30 viiteia
6

leAneivaenas litdesnin 3 ndeins
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