NANGNTAIUUINITTINAUNN
#1U139IN15AANTTTINAILUUYTEUINS

(VangnIuSuUIe W.A. 2566)

(-7

AMENINVYANENSLAZNISULIY

v

UNUINYI1A85ISUAENS



uma.2

51882198V MANGAT

YoaoTugaufiny  uMINeNdusIINANEns

Ae/Anede/aonty Auvmaltemansuazn1sURT AudviinssIuns

nuah 1. Gayanaly

1.1 SWisuasYanangns

SWaMaNgns  : 2590051100472
Jondngms
AMwlvy : MANGATAIVUINITTINIUMUIN @1971391NTIANTTIAUUUVYIUINAG
Aw19aNgY  : Integrated Program of Bachelor of Business Administration in

Integrative Business Management

a

1.2 FaUSUUILAZEIVIAVN

[ )

A [

Mg FoLfin UTMIgINATIR (NMIIANNTTINUUYTINT)

'
=

Yoda  US.U. (NMSINNTTIAIMUVUYTUINS)
AYIDINYY Foudiu Bachelor of Business Administration
(Integrative Business Management)
Yots B.BA. (Integrative Business Management)
1.3 Jyan (§18)
Taid
1.4 SULUUYBIVANGAS

1.4.1 gUuuu

nangnssraulIaaes 4 U
nangnssERuUSya1as 5 U
nangnssERuUSa1as 6 U

a

MANgnIUTYYINININAYINAG

a2 = v v/

gAIUTUINTUUUNINUIMIEIVINTG

:,)E

"

an

~

g

a a a a Gl a wa
ATUIEIATNIIVITNATOUN UANTS

e

a

wangnsusanskuunIMMAvIInvseu dinis

[ Ag>]

O
M
O
O
1.4.2 Uszanvasiangns
M
O
o
O

&

1.4.3 neniile



uma.2

(v = <3
IaN1sAnwduUN1Eing

O  dansdnwnlunwnsange
O  dansdnwsisnmenlveuazarsnsange
(% = Id |
O dansnvifunenmedssnd ey ...
1.4.4 aAnusulianuanUudu
) [ Y
M \Huvdngasvesaantulasians
O  Jundngesiiladsumnusiuileatuayuainaaidudu vse \undngnssuiu
anudu
1.4.5 M3ty wdgdnianisanen
M Tisgadiesaaniviies
O WSygwnnait 1 awnin (@ vidsggn) vieidulSyansiusening

antugaudne

1.4.6 @OUANVDINRENGATUALNITRINTUNDYIH/ARUYaUNRENGAS
WaNgnsUTUUSE WA, 2566 USUUTINUANENTAIUUIINTTINAUUNR &1
N15IANTTTINAUUUYTNINT W.A. 2561
fvualaaoulunianmsdinwi 1 In1sinw 2566 (Feudsnau w.e. 2566)
Ifnsanndunseslnsnngnssunisulsuneinms lunsussquadadt 2/2566

Sotuil 25 1feu wauaAL WA 2566
#Suayifi/Afureuvdngnsainaniumiinetds Tumsdssaundadi 8/2566

Weluil 25 Wwau NINYIAN W.A. 2566

1.5 913wiausausenauldandsdisanisanen

o

Adsan1snwanunsaussnavendninuims Unduinis 1ndde wazvineuluednsiy
g dl dl £ 4 4 o ! dﬁl
nasuazienyumingItedlusudissialuil

I a [J o a IS IS
ﬂﬁjlll’ﬂﬁlﬂﬂ?iLﬂUUﬂUi%?iN@@’WW

1.5.1. AMUMIRIUAIENITUTNINITRY WU NINUYeIRIANT NAYEUINT  HUTINS
Msdu wazdwthiivimsmuides aonsamu 1wy lusnined Wvthiaswuiletyives
U3 iWwihiluusinsdadusinisnaiu dniengindnming mihiludheuimsaudes
Yoanowu Uil wazaneantunisiu Wy Wvihideseiaude Wiy
Fheudnsanudsauazaniwadesesanniunsiu Amnsvnansfu Unidensiu
RunseinsUszime s

1.5.2 Aun1saann Wy dndesieikaridnann gadunisiasdunivel n1sdunval

Y

nauntinudnge  Jusmsnisauanninauagnulssnduniug fuivnsaudiudeansesdns



uma.2

NINNUIBLALARAANATIUNITINAINTTY  HUSUITNITTANINTTUNNMIAAIN  HUTITIATING
Juimsaumdaeniise fuimsienedsnuidudu

153 €nN15UTMTeIANIT wazn15UsENaunIs

154  fSnwvnagsia

A &) [
NQINYINITUUNUTZNBUNIT

LANYDITINAVBINULEY

MeMgINInTauAT?

P | o a ¢« & o a ¢
NUINWIEYNAIUIFTINIVDIDIANTTUUY/FUIRITWIUTEY
P %

nusnwinunisdsznaunig

HLTEIRYAUNTEI19g3AA (Start-up)

1.6 aauiisanisiFeunisaou
O qudsedn
M vinsedund
O qudimen
O gudds
1.7 Arldinenasanangns
Usznnlasensg
M lassnsund
O 1essnnsiives
O 1essnsunfuazlasanisiies
Alddnenaaanangns

Y

M dndnwilve 99,400 U
M shdnwsend 190,000 U



uma.2

a v

nuInil 2 AauaUARLUAnY

2.1 N155ULNANEN

O Sulamztnanwlne
|

O SUNINAnElnewazinAneIfnewa

Y

unadnAnwlnewazdn@neianewnd fatuisalgnivlnglas

oNe

2.2 anauURvasHidnAne
AaaudRvesiinfnwdendulumudetsfuumivendesssumans 1eaen1sany

JEAUUSYIRT WA, 2561 U0 14 uailanauda ail
1) desdnsansfnulisminitseiulisenfnwseulalevselfisuin
2) fauaudfianzauwsasteminisfndenimunl’
3) nsdhduindnwsnsnAdesanunsaldnruingldiduegned
v A Yy v
n1sAaLaNgidAnen
nsradendiinAnwiliduluausadeudmdendiiediAnyiluaaidunisfine
TUYAUANYIVOIAIUTIVAITNTENUILIUBUANTUNITANUNITUBUNUNEVDIUNINY IR NTD

AUTDANAY %30 NITAALEADNAILASNISNUNIANGIRAINUALAL AU UL D UVDIANIUNINEEE

[~ a [y
LAz NUUUILANANKRIINGIAY

2.3 wnumssulin@nwuasdansamsfneluszes 59

L IS

TuwmazUnsAneagsuindnwilas 60 Ay

ULNANY PuutnAnyIaazUnisAnw

(szqmﬂ%uﬂmwé’ﬂgm) 2566 | 2567 2568 | 2569 | 2570
FuT 1 60 60 60 60 | 60

FuT 2 i 60 60 60 | 60
S i : 60 60 | 60

Fuli a : : : 60 | 60

3734 60 120 180 240 242
AININLAUAITANT - - - 57* 63*

* J3211091NANRAENTANSINTANTaUNES 5 U winfuseuay 95 YaIduIuTuN@NE




uma.2

nunil 4 laseadandngas 518997 uazniaenn

4.1 5TUUNISIANISANYILALITHLLIAINITANE

4.1.1 ssuU
Id [ @ ¥ = a = = 1 <
L‘Uu%ﬁﬂ@@’iLLU‘ULG}ML']aW Tgszuunsfineuuuninia Iag 1 UnsAnwwuseanidu 2

MANsANYIUNR 1 AAnsdnwund dssezianfnwliddesndt 15 &av uaze1n
Uanrgaiouldlagldinainisnuiliddesndt 6 dam udliiindiluanisfinuluus

arseivindunAIANISANYIUNG

4.1.2 33921aINTANIGIEN
O lifwua

M lidu 16 manisAnerunid

4.2 M3ANIUNITUANGNT
4.2.1 a1 lunsaiunIsisgun1Saau
| JU - 1IA151BNTUNG

D UDNIU — 1I151¥NT

4.2.2 S2UUMSANE (HonLiEe 1 S3U)
M wuudwseu Onsite)
O  wuvumslna (Online)
O  wuudszauuszanu (Hybrid)
O fuqGy

4.3 Tasea¥1andngns s187991 uasvlgiin
4.3.1 nangns
4.3.1.1 IuUMINATI

uunIeNnTINRaeANaNgRs 120 nUIen

4.3.1.2 \aseaf1eavangns



uma.2

dnAnwazdesaanzidousiednlidesnit 120 wueie lne@nwi3183916199)

ATUANULATIATIDIAUTENOUKAL TN VUATDIANGAT Fall

1) Avdnwviall 30 wdaeha

2) VAN 84  wuqenn
2.1) mnm%mﬁugmumﬁﬂwmqsﬁﬂ 30 wlene
2.2) NI WINWRLESUNNTINUALIATI8T0YA 24 whene
2.3) RUINIBIFUITOULAIUNITIANTG 30 WUEAA

3) Ay ndentas 6  wuwnn

4.3.2 g lundngns

4.3.2.1 SWAIY
Lyeinlundnansusenoume snusge 2 w3e 3 63 uazlausia 3 i lnedlaanuming dail

oNwIge N5. /Bl MuN8De BNWIYDVDIAVIANNINGIND WALNNIAIY
ANUININNTEN
2. fan 3 suwilsluseivmdngasuivnsgsiatude famuvanedil
iauvidnihe Meie  NsiSeadRuIv
RUnANEY vaneds  hduAwentsduieniden/den/Avuntd
EGH
luvdhdes ynefe  dliinsfnu

4.3.2.2 3 uazderiuavaangns

1) FvrAnwnaly 30 wU2eAA

mvualidnfnwnnauanansadenseulannseivluwiasiiin lngses
I~ a 2/ v ! = aa @ ¥ o iy 1 a 14 1
WoniSeulvinTung 5 nuIn uiaeraInazseunInAle uuTINnsdy 30 mihefn lawn

1) vaneAnuwiviulanwaz sy

2) VanAgUYIELLALYINYENIFRANS

3) vaneANAmEnS Memans asinalulad

4) MRFUNNITRALTINYE U IAN

5) MUIANISUTNNTAIALLAaENISSEU3INNSUS UR



uma.2

2) AN 84  wUIwnn
Shnudesdnsmedvlumneiniamessuiomn 84 wiein wenaumnaivd
2.1) wmm%']ﬂmui’ﬁugmu@zﬁnwmaqiﬁm 30 vdlenn

n5.201 #énnsdnnsgsRauazehenig 3 (3-0-6)
BI201 Principles of Business and Organizational Management
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BI172 Business Communication in German 2
n5.271 MAeaINIgIRamenwIgesii 3 3 (3-0-6)

BI271 Business Communication in German 3

N5.272 NMSA0EINNGINIAILN YLD 4 3 (3-0-6)



uma.2

BI272 Business Communication in German 4

nguil 4

n5.181 miﬁamswwqqiﬁaﬁaﬂﬂwwmaﬂizLWI 1 3 (3-0-6)
BI181 Business Communication in a Foreign Language 1

n5.182 MsAeaNININgIRAMIBNWIISUsEINA 2 3 (3-0-6)
BI182 Business Communication in a Foreign Language 2

n5.281 miﬁamswwqqiﬁaﬁaﬂﬂwwmqﬂiswm 3 3 (3-0-6)
BI281 Business Communication in a Foreign Language 3

15.282 sAvaNIMNIgINafIENTINIUsEINA 4 3 (3-0-6)

BI282 Business Communication in a Foreign Language 4

2.3) MUINFNTIAULAIUAITIANTT 30 v2efin
UnAnwaNsadenfnyTeI¥NNENIVLeINAIUNTIANT UTD NENIN
fusznaumsgsnia ifies 1 nauden wihdu TneesAnunsgivlunduigmiulinsuyniuded

1. NFNAY1ENTIAULNDDITIWAIUNITIANTT T7UIU 8 FY1 30 vU28hn

n8.311 Nagns wagnsaiiugsnasedulan 3 (3-0-6)

BI311 Global Business and Strategy

n5.312 mdnisiitenanssidunuiazaiegalifians 3 (3-0-6)

BI312 Performance Management and Value Creation

N5.313 N9918UEMTUIANTTIAI 3 (3-0-6)

BI313 Corporate Reporting

n5.314 s3RNAUIaKazMTIANTATIIEE 3 (3-0-6)

BI314 Good Governance and Risk Management

n5.315 dunwuleuny waznagnsssne 3 (3-0-6)

BI315 Seminar in Business Policy and Strategy

N5.321 YINNTIN UaLNTAALTIRBNLUY 3 (3-0-6)

BI321 Design Thinking & Innovation

n5.411 gsnan1AUfUR @naw) 6 AnUfoAnwszazIaindngas™ fuun)

Bl411 Business in Practice: Internship

n5.499 1AsINITUIANTIUNNGIND 6 (0-18-12)

BI499 Innovative Business Project



uma.2

2. nguIVIENTIAULAULUTENUANSTINY WU 7 ¥ 30 waehn
N5.315 duuuuleuny waznaynsssng 3 (3-0-6)
BI315 Seminar in Business Policy and Strategy
N5.321 WINNITU LALNITANTIDDNLUY 3 (3-0-6)
BI321 Design Thinking & Innovation
N5.322 FBAAKUUANISNEN UaggUluugsna 6 (3-9-6)
BI322 Startup Mindset & Business Model
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BI221 Thai and Global Political Economy
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2. Ay naNE

2.1) MRAIYIANUTNUFIULEETINYEN1953TI

N5.201 ¥ENN1SIANITTINIUALBIANTT 3 (3-0-6)
BI201 Principles of Business and Organizational Management
sdnnslunsoonuuunagnsesdng esdmmuslunhiliundnmegsia slsdumanann
NSHER N133ANTT MTRN MsURT welulaguavseuudeya anudidgvenisufuanisluue
azfhonuogsduiusfuiladuindeunnunagninisgsianasiiindnanuannsalvifuesdns
The fundamentals of designing and implementing organizational strategies.
Knowledge about key business functions including marketing, operations, management,
accounting, technology and databases. The importance of working collaboratively
among those functions to drive business strategies and strengthen organizational

competitive advantage.

N5.202 NMIEEINa warseldeuniIsn N1sasu waen13n18eINs 3 (3-0-6)
BI202 Business Laws and Trading and Investment Regulations and Taxation

ﬂgwmaﬁwﬁ’mqﬁﬁmﬁ’umﬁméf@ MSANEUTINT UarnITUYetu Tnsanizludiud
ﬁm%ﬂ%maﬁunasmumsmﬂﬁqiﬁ’«a N198ANUTURAYIU KaZUaYINFAI9 5IUTING NFANI
SEREASIGRY, maa%’gﬁdmaﬂizmuﬁ’jﬂumwﬁﬂ wagnaunednyA INluNITLUITY Lag
anuannsalunisiilsvesssie suwdmihiuazanuiuiaveulunmndoniduesynaa uay
03AN135379 InsAsouAquVdNNMT uariBnisdafunBussindineg fanidasswania n1d
Aan1ngT Az deinsamszinaiuginsildegluilagiu

Major laws related to starting a business, business dealings and competition,
focusing especially on laws that relate directly to business processes. The course will
also examine laws, rules and regulations imposed by the state competitive on and
profitability. In addition, it corers tax responsibility of individuals and companies as well
as diffierent types of taxes.
n5.203 nsldteyamsmstauaznstuiiensindula 3 (3-0-6)

BI203 Accounting and Financial Information for Decision Making
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1935 Ussinnuazyselovivastayan1ansUnduaznisiu Ineasounquuiifn wag
w3esiledunistn@nisiu n1sdyuinisuazn1sSugsia Mmunzanlunisiunldly
M1t JogamsmstyTuaznistuludnuasiidenles uavazviousuduiusiunagns
AADAIUNTTANTUAINTIUAIN 9 n19g3Aa Taggadunisiauinuelunisudaninuningves
foyamanstiyTuaznsdu dWethuldlumsnausuiaznsindulafididiyg magsia

This course studies types and benefits of accounting and financial data covering
concepts of financial and managerial accounting and business finance. The course
emphasizes on applying accounting and financial information to reflect strategic

activities. This course focuses on an interpretation of accounting and financial

information for business planning and decision making.

N5.204 NTHATIENQAAMNTIUWALNITLUITY 3 (3-0-6)
BI204 Industry and Competition Analysis

Fwdadunew: aaulaivy n5.201 MANN1TIANTTTIAIMALBIANTS

WUIARLATEANANTIANIA LAZLATHIANERSUNAIA N1591N91UYB9NALNTIA QUasALaE
QUNUYRIFUAN LLazLﬂ%ﬁaﬁﬂSzauﬂizaﬁuLLu’aﬁmaﬂLﬂﬁwgmam%mﬁmms A19RRA Lag
nmsdanmsdenagns delilunsinseilasiainaenaudfauinisuazaniwindeusiagd
daNansznUAen15UAsULUAIY0IgAAIMNTTY UALNTUY Ty wxﬂﬁimagqﬁmmﬁgammif
arandila uaginuensiesgiiduiiuguddgdmiunstmuanagnsaneldanmwan dou
Tumssufiugshefifienududou uazanulsiuiueulusyiugs

Prerequisites : have earned credits of BI201 (Principles of Business and Organzational
Management).

This course looks at the thinking and the concept of Microeconomics and
Macroeconomics, The price mechanism, demand and supply of goods. The concepts of
management economics, marketing and strategic management in order to analyse the
structure, development and different environmental conditions that impact on changes
in industry and competition will also are discussed. This is to be achieved by focusing on
developing knowledge and understanding and analytical skills, which are the
fundamentals of determining strategy within a complex and highly uncertain business
environment.
n5.301 seLU8U305INI 6 (3-9-6)

BI301 Business Research Methodology
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Wanune nann1s kagnseuiun1siunsidessna lnegadunisiauivinwelunissey
Jeyun nsivuansausAstunisiarsandym nsesnuuuisnisdnsg wWieldlunisdum
AU N1IANTUAITAUNIAIMDUIINUNEIToYaUTEIANAIEY N1TTATIEYITEYA N1SHUa
anuvievesdeya nasnsunsUsuluanuanmaauna wazanuduldldvesdeyanawluly
lunssindulaniegsia 1713&1“3Immamqmﬁ'@mﬂ&m%ﬁ%’aL%a@mmw waslIIUIUU AaBAIU
mMsiidengAnssuvesgnAuudedsauooulatifioasnsaimuaiianis uazdeamnenisnain
YINTVILAUATOUINITLA

In this course students will learn about the business research aims, principles and
processes, concentrating on problem identification skills, determination of concepts
behind the consideration of the problem and different types of research methodology
design, in order to search for answers. The course will also examine different ways of
obtaining results from data, data analysis and interpretation and evaluation of the logic
and probability of data before making business decisions based on it. Both quantitative
and qualitative research methods on both off-line and on-line arenas will be covered in

the course.

N5.302 ATINUNUGINT 6 (3-9-6)
BI302 Business Planning
Usfunew: aeulaivn ns.301 sudevidessna
a [ L3 [ a < 1%
wwafn TngUszasd nasnaunszuIuMstum sy wasussuanudululdvesunu
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a ) 4 a

gsnadmTuiiegsiansudulve wazgsRandduni1seg wan LeNIATOUARUKUUTIRBITING
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p9AUTENaUlUAIUAN9 YoNUTSAY dasddevia WusAa 1WWmuie n1FiwsIeRanIunisel
NAYNSTIND UHUNITAAIA WNUNIIHEN/NIFUHUANIT WNUNITIANTT UHUNITRY LagHUE 501
millagseimurinee lunsysanisanuluntdinaudne negsiaienisaidugsnaegns
< v = = v ! 14
Jugusssunasnauniseanuwuy nagnsaumaluladuaznisdeansiudinguidmunggnen
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Prerequisites: have earned credits of BI301 (Business Research Methodology)
This course examines the concept, objectives and development processes and

evaluation of the feasibility of business plans both of newly established and fully
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operational enterprises. The content covers enterprise modelling, the different
components comprising the various elements of business planning, forming a vision, (13),
goals, analyzing the situation, business strategy, marketing plans, production/operations
planning, management planning, financial planning and contingency planning. The design
of all these elements relies on both off-line and on-line landscapes. The focus will be
on development of skills in integration of knowledge of duties in different business work

areas in order to carry out business in a recognizable form.

n5.401 s33umanilannatiiodeny 6 (0-18-12)
BIA01 Thammasat Model for Society

FwdeRuneu @auls N5.302 N139NWNUGINY

Anwinsussynalduuifnsssuaansiumalunisunlytymuesdiny wagUssnayia
sgnfugUsssnludnuazvedasinissuseaniunsyuiunsi nudungy lnefdmvunegly
N13NTEAUANUTINTDIENINENTUNTANY 5379 YUYY kavmiieauYessy

Prerequisites: have earned credits of BI302 (Business Planning)

Study and apply the concept of Thammasat Model for creating the solution for
problems of society and nation. The students are assigned to create the campaign to
not only solve such defined problems but also encourageto build collaboration among

business, community and government.

2.2) MnmYYinwelasun1IgsiaLagiAsIeiteya
n5.303 Msdeulusunsuiientsuityméeniuinseu 1.5 (1.5-0-3)
BI303 Programming for Problem Solving with Python
FeumSoununmianssa amranelnseu nsAndaUswaTy l’ssmia}ﬁugm
fauds fadudiums nisdnaulauazmsius, TUAUTLANANT WU FIAY @1g8nTse 518113
yufia wauynsy nsdanstue fleddu wega msdnnisuiiudeya nisdanisasiiausna
madeulusunsudedng naiinly nsdeulusunsudiuseuszanunsmilniugld (ne)
Flowchart or activity diagram, overview, setup, basic syntax, variables, operators,
decision making and loops, data types such as numbers, string, lists, tuples, dictionary,
date and time management, functions, modules, file I/O management, exception

handling, object-oriented programming, regular expression, GUI programming.
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N5.304 MIlETundaunteyaiLuNIsLaEe AT NITLANIN N 1.5 (1.5-0-3)
BI304 Empowering Data through Storytelling and Visualization

néngnstartslumstauineswarauidsniilunsuanuasimeunddoya duusn
wlddnwiAnafunsssynguilmnouazidmnglunsainaiessnandoys azléFewAeaiu
nslineudumsuansdoyaiunmmuieuluiiluu wela wazeensls aave Anwinsisly
wefludunaznsiin wdsulwfiedienesderuldediefiusyansam

This course will help you develop the skills and knowledge necessary to
effectively display and disseminate your data. First, you'll learn how to define your
audience and end goals before crafting a data story. You'll also learn where, when, and
how to add interactions to data visualizations. Finally, we'll look at how to use

animations and motion graphics to convey a powerful message.

n8.305 MynTendam waznsandulanigsismenisiaseiideya 3 (3-0-6)
BI305 Business Problem Analysis and Decision Making with Data Analyitc

LuIAn w3esdle LLazﬁ'ﬁmiﬁ'sﬁaEflumiﬁwmﬁﬂwﬂumﬁm‘iwﬁﬂzym WAEAINUA
madondneg Mduldlfiientsdadulanigsia eludunisnuny nsdaassndneins
N5ANEUNIT LarnISAARINYITEIEUNG T,mamaumuﬁguwﬂﬁﬂmﬁmswv‘u%w%mm
MTAATIERNNEDR LaznsldmuAnassassatunsunladem

In this course students will look at the concepts, tools and methods that help to
develop problem analysis skills and determining various possible options to aid business
decision making. This will include planning, resource allocation, operations and appraisal.
Students will also learn quantitative and statistical analysis and how to think creatively

to solve problems.

N5.306 MINATIENUBYAN1TIAITUES 3 (3-0-6)
BI306 Business Data Analytics Capstone
ﬂﬁeJLﬂﬁﬁ%ﬁ%auaLLaxﬂin’M’]\‘iﬁqiﬁﬁ]ﬂ’lﬂﬂ’iﬂjﬁﬂwﬂ%aﬂaﬂﬁﬂiﬁqiﬁﬁ] LLazaamLU‘Uﬂawﬁ
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Y
waauuImauilelamiliiugsia nslmeidesaunsnssyumatasysennuestays Ysanis
wIBsllon 19 lunIsiATIErdeda uanININANTIATIEY TeUBYEN19EIRALALAINNToRNLUY

nagnsusekuInau lliiugsiala
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The analysis of business data and problems from selected business organizations
and design of business strategies and solutions for such organizations. The analysis may
cover an identification and verification of data source and type, an integration of different
analytic tools, a visualization of analysis, a determination of business implications and a

design of business strategies and solutions for businesses.

N5.402 JAUSTTULALSITULTENNINGIAA 3 (3-0-6)
Bl402 Business Culture and Etiquette
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finusnugiu naenaundtuiseudiludiucieg Addyuazdndudimiu
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a Y

NsAnsadaans war N5 lmnvanluwIngegsna IneyautunsHaLIYASNN I LagTinye
TunsiiaueyluusunvaINIsUssyy MIUNEUBNY NSIATINFIND NMSIFIRL KaENITLARS
a 3 PN
ANuAniLluNaIs UL
This course examines the foundations and general knowledge that is important
and essential for communication, contact and appropriate behaviour in business circles,

focusing on personality development, taking meeting minutes, project presentations,

business negotiations, socializing and giving opinions in public.

N5.151 N5ARANITNNGIAINENWITU 1 3 (3-0-6)
BI151 Business Communication in Chinese 1
a £ = =¢ = = Y v < 2/ v v
Sgusruudsuaziinn1seanidean iy ananuluiinaeniulasainaveiisnys
Ju Feuihensaliesiuanarunsaynusisussloanugiulanigaues Ingenderadnyiaslylu

CY

PInUsrIN UMDY UNSTRVELaZEITNIUUTEIM 250 AN

Students will learn about Chinese tonal sounds and pronunciation and the origins
and structure of Chinese characters as well as fundamental grammar in order to be able
to construct basic sentences independently using trade and office related vocabulary

comprising 250 words.
N5.152 sARETNNIgIAAMENITY 2 3 (3-0-6)

BI152 Business Communication in Chinese 2

FwdeRuneu: aeulaivn N5.151 NSADANTNNGININIENIWIAY 1
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= 1

ANwIRaINIYINITERAINNGINANIENIWITU 1 Seuisulsslonn1wundudoudsly
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vosludinnisyina iiiuyuddwi lnslamzidnififerdostuinsugiauazgsianistiu
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Prerequisite: have earned credits of BI151 (Business Communication in Chinese 1)

As a continuation of the prerequisite course, students on this course will learn
about complex Chinese sentence structures frequently in working life, especially another
350 words of economic, work and business-related vocabulary. Students will also
practice analyzing Chinese characters and study the basics of the Chinese dictionary and

typing in Chinese on the computer.

n5.251 NM3A0ANINegIAAMLATY 3 3 (3-0-6)
BI251 Business Communication in Chinese 3
Artadunew: aouldivn ns.152 nMsdeansniegsRadnenwiu 2
Annseenideauazaunu Tnedouiaindogsunaunudug fifertesiunisiase
anesuazshauduiusiuyanadug Tudgsia uaziinnsudwumauyunduauniusie
AULDY
Prerequisite: have earned credits of BI152 (Business Communication in Chinese 2)
In this course students will practice pronunciation and conversation by studying
short dialogues related to contact and social interaction in business situations and by

practising forming independent conversations in Chinese.

185.252 mﬁamwwqaﬁaﬁwmwﬁu 4 3 (3-0-6)
BI252 Business Communication in Chinese 4

o

Fdafuniou: aeuldivn n5.251 MsdeanmsgsRasenIwIu 3

Annseuuazmnesadnesiu Mndaidoudun Addwiieadesiugaia idlugiuuy
YRIVANLY 18U UTen1e Teeaudening mas

Prerequisite: have earned credits of BI251 (Business Communication in Chinese 3)

In this course students will practice reading and understanding meaning of

Chinese characters from short written passages with business related vocabulary in the

form of letters, news reports, announcements, legal notices etc.
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n5.161 Msdeanagsiamen i 1 3 (3-0-6)
BI161 Business Communication in Japanese 1
Bouiszuuidsasfinniseandseniwdiu Annaideusnusdsaue Snysamaiuy
wardnusdud 3eushenseidosfuauansouisssloafiuguaddluiinseriu uazannsn
oansmisgsiatuiiugulddienues Tnserdemdnyiildludiausedriu Aifeadostunis
wuihd stnTne MsgereuazmIRum waziFeuynusssunsdoamstuaudiu
This course covers the study of sound system, pronunciation practice, character
writing Hiragana, Katagana and Kanji, basic grammar and vocabulary enabling students to
make basic sentences used in daily life and basic business situations : introducing

oneself, making appointment, trading, travelling and learning culture communicating with

the Japanese.

n5.162 msﬁamsmqqiﬁﬂﬁaaﬂwmﬁﬁﬁu 2 3 (3-0-6)
BI162 Business Communication in Japanese 2
Fdfafunou: aeuldinn n5.161 Msdeansmsgsiafen iy 1
Zoushensalifesiudesaninimmsdeasmegsiasenwdiu 1 Hnduinee s
a8 uazusigUusEloamwdguitugiu Inelddmdnildluiinusedriu wionaunnd
Aeadestunsuuring nistavane uurthdud msdews madumsieaiien wasidous

U 4‘ U ‘:{I 1
QWUﬁiiﬂﬂWiﬂ@ﬁ’]iﬂUﬂumqu

Prerequisite: have earned credits of Bl 161 (Business Communication in Japanese 1)

This course involves further study of basic grammar from Business
Communication in Japanese 1. Practice listening, speaking, reading and forming basic
sentences using daily - life vocabularies and making conversation related to self
introduction, making appointment, recommending products, trading, travelling and

learning culture communicating with the Japanese.
N5.261 MsAeaTNIgIAamENWgL 3 3 (3-0-6)

BI261 Business Communication in Japanese 3

wdeRuneu: @eulaivn 15,162 N15FRAINNNEINIMIEAWINUY 2
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Zruihonsoidosiusesaninniznisdeasmssiadeniundiu 2 dnduifnue fls
yo 81y Weuuszsleanwigulaeldmdminldaununludinss1iu Hnfunier Inudaun
aumnfiAatesiunsfindegsia wuzidiiuay uugthdud nstenedudlaglisuusslond
Fudouiu waFoudausssunsdeamisgana

Prerequisite: have earned credits of Bl 162 (Business Communication in Japanese 2)

This course covers further study of basic grammar from Business Communication
in Japanese 2. Practice listening, speaking, reading, writing Japanese sentences using
vocabularies in daily - life conversation, practicing verb conjugation and conversation

related to business dealings, introducing the team, recommending products, trading using

more complex sentences and learning culture communicating with the Japanese.

15.262 NMsdoanINegIRafEA U 4 3 (3-0-6)
BI262 Business Communication in Japanese 4
Antadunew: aouldin ns.261 nsdeansvegsiasien gy 3
Zouihonsoidosiusesenanivinisdeasmsssiadeniundiu 3 Induifnug ils
yo 81y WeuuszleantudUulaglddmdmildludinuszs1iu Indusunden nergnngy
ondosuazgUdendn Hnusdsunaununisrtunisinsessie aunuluaaiunisaiidunianns
Tngldn3ensvendesnargudensliosranuizan uagiFoudinusssunisdealsniegine
ndsanFeunisdearsmegsiansu 1-4 Sud {Feuasiinrmianuaunsomsiunisdiu

Wesdu ausaindauinseau 4 1o

Prerequisite: have earned credits of Bl 261 (Business Communication in Japanese 3)

This course involves further study of basic grammar from Business Communication
in Japanese 3. Practice listening, speaking, reading, writing Japanese sentences using daily —
life vocabularies. Practice verb conjugation, polite language in noble form (keigo) and
humble form (kensongo), conversations related to business dealings in formal situations
using appropriate noble (keigo) and humble (kensongo) verb forms and learning culture
communicating with the Japanese. After completing Business Communication in Japanese
1 — 4, students will have basic Japanese proficiency and be able to take the Level 4

Proficiency Test.

N5.171 N5A0E1INNGININIUN Y NUBTIU 1 3 (3-0-6)
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BI171 Business Communication in German 1
Fwdadunew: dmsugliliiunviwesiuinteu

[

Boudszuuideanazniseanides Yilulassadeiidrdyuosnivilaedousleinse
Dot Andinwreu Tis ya Bou Fowsdwidddluinssiu uesdwidosunsgsia

Prerequisites: This course is for those with no prior knowledge of German.

Students will learn the different sounds and pronunciation of German and also
the main structures of the language by studying basic grammar. There will also be

practice of listening, speaking, reading and writing skills and study of everyday and basic

business related vocabulary.

ng.172 miﬁamsmqqiﬁﬂﬁaammLaaiﬂu 2 3 (3-0-6)
BI172 Business Communication in German 2
Araduneu: aeuldin n5.171 msdeansvnagsiamenwiessiu 1
ﬁﬂwwiaam%wmwﬁamsmqqiﬁaé’astmwaﬁﬁu 1 ﬁﬂmhmﬂsaﬁugm 91U WU
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Prerequisites: have earned credits of BI171 (Business Communication in German 1)

This course involves further study of German grammar and business
communication following on from Business Communication in German 1, as well as basic
reading and writing and building economics and business related vocabulary by means
of printed matter and the internet. This should allow students to understand daily

lifestyles and viewpoints of Germans to a reasonable extent.

n5.271 MAeaInIgIRamenwIgesii 3 3 (3-0-6)
BI271 Business Communication in German 3

Antaduneu: aeuldin ns.172 msdeasmnagsiafeniwieosiu 2

Anlddmi druauamzngsia Anviuaziiilalassaironisgsie Anvuazsuienansi

WNeasiugsialuseAusuiudeardelv
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Prerequisites: have earned credits of BI172 (Business Communication in German 2)
In this course students will learn and practice using vocabulary and business-
specific idioms, in addition to studying and understanding business structures and study

through reading business related documents via new media.

n5.272 miﬁamsmqqiﬁﬁ]ﬁ’mmmLaaiﬂu 4 3 (3-0-6)
BI272 Business Communication in German 4
Anaduneuanulsin ns.271 msdomsmigiiafienwieosiu 3
THuwansaeuwierfunsdearsnisgsiafenivieesiu 3 Andoulenaismisgsia
aunulagldrsdnnigsia Anwuasitlausumeiniusssunsinnaiegsia
Prerequisites: have earned credits of BI271 (Business Communication in German 3)
This course will have the same instruction methods as Business Communication
in German 3, with practice in writing business documents, conversation using business
related vocabulary and studying and understanding the cultural context of business

contact.

n5.181 NMsdeansnegsiamenweUsEmA 1 3 (3-0-6)
BI181 Business Communication in a Foreign Language 1
nsdeansluriummsgstalagldniusnasemaiane fun Taosjardudidng uas
Tnssasaussloafiuguill neluseduiindnuasannsodeansidfelsslonedneine
In this course students will learn how to communicate in business contexts in a
foreign language determined by the faculty, focusing on vocabulary and basic general
sentence structure. At this level, students should be able to communicate using simple
sentences.
N5.182 NsAREINNIgIAAMENWIAIUTHINA 2 3 (3-0-6)
BI182 Business Communication in a Foreign Language 2

FwdeRuneuasulainn ns.181 MsdeaInegInasIsnIweaUTEne 1

27



uma.2

msdoansluuunmegsialasnwiasemaiang dvun deillesan ns.181 lng
saduiinisvenegiuddn uaglassairsssloafidudentu Tnsluseduidndnuinasd
ANNENNTALUNITEN LAz leUIANNNETINIDEdY

Prerequisites: have earned credits of BI181 (Business Communication in a Foreign
Language 1)

In this course students will learn how to communicate in business contexts in a
foreign language determined by the faculty, following on from Bl 181. The focus will be

on expanding vocabulary and using more complex sentences. At this level, students

should be able to read and write simple business letters.

n5.281 miﬁams‘wwqqiﬁﬂﬁaaﬂwwwmaﬂizmﬂ 3 3 (3-0-6)
BI281 Business Communication in a Foreign Language 3

Jdafunou: aeuldinn 5,182 MsAeansmsgsRafienwwnssEime 2

fwih Uselem wagduauniwilives s lunisdeansniegsia fentwiseussmead
anizimun Taeflnvinuelunisila ya 61u wasideu Wensdoans Jeya wazauidningn 16

agegnded luseauilinfnwasaunsadnauemedniegiadug lngldillenmnegsia

Prerequisites: have earned credits of BI182 (Business Communication in a Foreign
Language 2)

In this course students will learn vocabulary, sentences and expressions
frequently used in business communication in the foreign language determined by the
faculty. Students will practice listening, speaking, reading and writing for communicating
information and opinions correctly. At this level, students should be able to deliver a

short oral presentation on a business related topic.
N5.282 sAeaINNITIRAMIENTHIAUTEINA 4 3 (3-0-6)

BI282 Business Communication in a Foreign Language 4

dsAunew: N5.281 NSARANTNNGINAMEA W IHIIUTEIVA 3
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Prerequisites: have earned credits of BI281 (Business Communication in a Foreign
Language 3)

As with Business Communication in a Foreign Language 3, this course will further
study vocabulary, sentences and expressions used in business communication in the
foreign language specified by the faculty. Students will practice listening, speaking,
reading and writing for communicating information and opinions correctly. At this level,

students should be able to produce a short written report on a business related topic.

2.3) MU ITIAUTIOULAIUNITIANIT

n5.311 nagns wagn1saiiugsnaseaulan 3 (3-0-6)
BI311 Global Business and Strategy
FwdsRuneu: @eulaivn N5.204 NTIATILNRRAINNTIURALNTHUITY
nafnsvesanminndeslunisduiugiia amnudes uazdadefidmansznulnonsee
ANNANNTIUATUNITUTEAVUIUNIYIAVRIUTENA QRAIMNTTN WATUTEN TITNagns uay
wavnen1sUufesgsialunatamdng veslanlviaenndesiunisilasuulasiiinanuleuie
Y9455 1IAINTAN9Y Vo9BIANTIEUINUTEINA AapRIuTEnNamIINIATEMINSEImATd Yy

el adans@nwnsdlanudnSauazdumarimiaulavesgsivszaulan

Prerequisites: have earned credits of BI204 (Industrial and Competition Analysis)

In this course students will learn about the dynamics of the business
environment, risks and factors affecting the ability to compete internationally of
countries, industries and companies. Also studied are the ways by which businesses in
the major international markets adapt to state policy and international measures, as well
as important trade agreements and case studies of successes and failures in global

business.

n8.312 M3dansiiteranisaiuularasiayanlinans 3 (3-0-6)
BI312 Performance Management and Value Creation
MANNIT hazhuIAna139 Mldlun1simuisnisiananisainaueedianis lnuyaty
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IAanTs aszezdu uavsvezen TuinsinyiUSeufisunumiyay LagRANSENUYeY
MsuLaAneg sdusnldiuiansifiunauaninaiu vieeglugaavnssuiuansety
This course examines the principles and concepts used to develop performance
management in business by analyzing the relationship between strategy and
performance management in determining ways of creating value for businesses both in
the short and long term. Students will also compare the appropriateness and effects of
applying various models of thought presented in the course to different size enterprises

or different industries.

n5.313 N135189UEMTUBIANTTINT 3 (3-0-6)
BI313 Corporate Reporting

Jdafunou : aeuldin n5.203 msldfeyamsmstaBuazsiuiionisindula

N133189UNNIRUAILIRTEIUN ST R TUAUN NS vilAussusduuarsrezen
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Prerequisites: have earned credits of BI203 (Accounting and Financial Information
for Decision Making)

A comprehensive study of financial accounting reporting for assets, current and
long-term Lliabilities, revenue recognition, consolidated financial statements, statement of

cash flow. Designing information system and reports for internal management.

N5.314 555U7AUNA WAaENIIANITAUEYS 3 (3-0-6)
BI314 Good Governance and Risk Management

AUAUNBY: N5.302 NTINUNUTIAR

weif unum LLazmm%“Uﬁmamammsmsmmmaz;:Iu%wﬂiﬁﬁsiaLﬂmmﬂumia%’w
AUITIRY waginwusvlevdliugidiulaidovetesdinms dunisesniuussuunisussiiu uay
nsdans Auaudsdludnvaedang fionnardmanseudedivanedingn Tnskseguy
fugrumsianszuunsiananelussdnsfifniulusda uasnsraaould

Prerequisites: have earned credits of BI302 (Business Planning)

This course looks at the duties, effects and responsibilities of committees and
managers towards and on the aims of wealth creation and protecting organizational

stakeholder interests. The course covers design of appraisal systems and management of
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different types of risks that may affect the above aims, based on development of

internal organizational management systems that are both transparent and accountable.

n5.315 dununuleuny wagnagnsssne 3 (3-0-6)
BI315 Seminar in Business Policy and Strategy

FwdeRuneu: @aulaivn N5.302 N15IUHUTIAT

maNNT wagnszuruMslum s dwun wagyiuasuuloueuaznagndssia lng
MsysannIsANansaluntifiaususiieg mssshaiionisaiisnnuldiuseulunisudedy
sl TnesjansFeudanmsuaniasuaundiulaensddinu wagnmsiinufoalaslusunsy
18899195579

Prerequisites: have earned credits of BI302 (Business Planning)

This course studies the principles and processes involved in developing,
determining and altering business policies and strategies by integrating abilities in
different business roles in order to build competitive advantage. The focus will be on
learning through exchange of opinions, case studies and practice via an enterprise

modeling programme.

N5.321 UINNTIU LAZNITARLTNDDNLUY 3 (3-0-6)
BI321 Design Thinking & Innovation
A A Ay oy a o v o =
NFTUIUNTT LaztAIesllanltnuAnasassatun kAl nasnauiauImnILten
Tyl 9 wieassuinnssulunismaulandgsia nunisasfiovhnuluiiunuszaudssauaund
AT ARANA UL e INeINTOUIY wazRsfuaus LA fuLas iy
Process and tools to solve complex problems and develop new solutions for

business innovations through diverse team to fulfill each other’s knowledge & expertise.

N5.322 FAALUUANNINSN hazFULUUTIAA 6 (3-9-6)
BI322 Startup Mindset & Business Model
nananlunIsAumilenita N15as1egsna waznagnsnisiivlalusliuuaniinenlaglv

muddgyiulean1saliugsialvi o Aadesia Tdusslesdannaluladieliaiusadule

31



uma.2

wuufnnselanuazadrsnnudadslifuianisidesnesng saufaumanisdnaulalunis
ggnevdereRanislutianafiveay

Mindset and thinking process of startups from spotting opportunities to prototyping
to creating and growing business with different business models. Use of technology to scale

business and create wealth. Common exit strategies for startups.

N5.323 NMINALILDNNALATUTIAT 6 (3-9-6)
BI323 Business Application Development
= [ a 1Y) = L a_ a o 14 = 1 Y a
miama‘wwmLLE)‘W‘WﬁLmjuLwamaUIWﬂqiﬂ%waﬂuﬁiauﬂuﬂiﬂj way/Msesoganlaasy Loy
THasesdlvaislnintieliduiunislaegnesnia uaziiuszansnm
Learning and using modern tools to develop a business application that can be

use in the real world and/or can be further developed into a commercial one.

N5.324 N3TLANNU UATAITUIWITAITEY 3 (3-0-6)

BI324 Fund Raising & Financial Management

Tnguszasd nann1s wagdsnistunisseauyulussessing 9 vesan1smdn saudanagns

wazuunslunsuimsduiivanganislugunisadienels nslddne nsamu msneuas

Fr5zil warnsuimsaudeuusng o Fethu wazdeRemanalunisldGuvesaniimen
Objectives, principles and process of fund raising at different stages of startups.

Strategies to manage fund from revenue to expenses to investment. Learning about equity

vs liability. Managing financial risks. Common mistakes of fund uses among startups.

n5.325 anudugin funsusmsiy 3 (3-0-6)
BI325 Leadership and Team Management

]
% Y o Aa v

Audnuay Tde wazvinvevesihniindslunisihanisnanligeudnsa wmaila uay
8N15lUN15ATITINGU N1TATIUAZENTEAUANAINITOVRINN N15a31959941a N15TAnIs
Audauds wagnsinwiiiy

Characteristics, habits and skills of effective leaders for startups. Guidelines for

recruiting and developing teams. Managing incentives, conflicts and team retention.

n5.411 g3fian1AUfdR @Anew) 6 EnUHURMusEEZRAIENanT fAvun)
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Bld11 Business in Practice: Internship 6 (Full-time for the period set by program
committee)

FwdeRuneu: @aulaivn N5.302 N15IUHUTIAT

Foud asfleufuRnusugsialussdnisfieglunedefiaug eydAneldnisquaves
Anurfiusnen Tnefnisanasveuwanting AnuuRateu naonauszeziIaT uagndninmueily
nsUssdiuna Adaau il Tnesjadulifnindeudannnistheug uasinuedlddnuaniie
T¥dmsunisviiau Tugsiaads Aoudlazdnfamsdnvudrglanmsineu viensnwisiely
FEAUUTYYIINAIUVANGAS

Prerequisites: have earned credits of BI302 (Business Planning)

Students will learn about and carry out business related work in an organization
approved by the faculty, under the supervision of the advisory board. There will be clear
stipulation of the internship duties and responsibilities, duration and appraisal criteria.
The focus will be on learning via application of knowledge and skills gained during the
programme to a real business situation in preparation for entry into the world of work

after study completion, or for entry into further study.

N5.499 1ASINITUIANTIUNNGINT 6 (0-18-12)
Bl499 Innovative Business Project

JUIAUNDU: N5.321 WINNTTULALNITAALTIDDNLUY

MMFUNAMNAAATNATIA LAZLUIAANTINANATTINNG 991NN NN3IANITTIND LAY

a v oA A o o & v Y a A ) a

WINIIFINTTATUDUY LWL TUTBLEUBINENTUAB UL Ua I TUgUSITY Tnediidvung
d' 9 o v o N a o o« ada  aa
Lwaaiwmmmiﬂumumiﬁmmﬂug‘dLLUU‘IJENWMIUI@EJ NARAUIN NTTUIUNIT I0AA 50T
i nsunledyn msdiaue wsesUuuvdue Fedmalunisasuaiilanuaiuisaly
NITHUITU vﬁamﬂﬁmmu HaRNNIANUDIANT

Prerequisites: have earned credits of BI321 (Design Thinking & Innovation)

In this course students learn to apply creative thinking or new ways of thinking or
principles from business management and other fields to develop into a proposal for
concrete change, the goal being to create innovations in management of models of

technology, products, processes, ways of thinking or working, problem solving,
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presentations or other models, resulting in increasing organizational competitive

advantage or productivity.

3. Ay [N
n5.221 wiswghanisidladlneuaslan 3 (3-0-6)
BI221 Thai and Global Political Economy

nsBAsIziaaIunisal Useiaudgni wasulouissmuasegiaaznisilloweussma

LY o w

[ I3 e <3 a g.J/ ) a s 1
newazlan lnednassussinunianuaftazmasdunaulaluyazduuin N15es1eragis

4

¥
=2 =

andeuaziuszuu lnoldszdouiTnedenumans lnglanizedaduasugaianiuas
WISEANANSN1TLDY

This course analyses the situation, problems and issues and policies of political
economy both in Thailand and globally by selecting important issues of current interest
for in-depth systematic analysis. This will be done using social science methodology, in

particular that of economics and political economy.

n5.222 M3szyuaznsinnsteyatiiensiinsesigine 3 (3-0-6)
BI222 Identification and Management of Data for Business Analysis
WUIAALAYRIAUTENDUVRITEUUIUTRYA lunaguteya 1utayaldeduius n1w
gruteyalds lassads (oaAueailonisszyuaznsinnisgiuteya msiessviteyauay
thiauessnuiiativayunsufoRau manausutazmsiadulasegoniimmeihay
Concept and component of database system, database model, relational
database, Structural Query Language (SQL), database management, data analysis and

report presentation for operation, planning and decision making with spreadsheet

software.

n5.223 NMsasauinnssunssiamemaluladansaune 3 (3-0-6)

BI223 Creating Business Innovations with Information Technology
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wAlulag winNTsunegIna (WEndwel USN1T WUUTIABIgINY) waEN1THYITUNINEINT
NIAALTIDBALUU AuanTon wuAnLealad nmsantazwultuvsanaluladinalmi walulad
Nnlvsiuszian fee nsdifnwimalulagifialndiuuinnssuniegsna

Technology, business innovation (product, process, business model) and business
competitiveness, design thinking, lean startup, agile concept, overview and trends of
emerging technologies, emerging technologies in trends, case study of emerging

technologies and business innovations.

n5.331 MIUTMsugnAiteainayadifanis 3 (3-0-6)
BI331 Customer Base Management for Value Creation

Waun1s wagiwilifadelnailunisuinsauduiusseninesAnsssiadugnan
aeldndnnisiiigndnduduning munnfnduninduugiunaia el Tnsnsysannmseans
AuN1IAaIn N3N wagnsianisunldlunsinuasUssiuyar1reegiugnan ST NS

aufinddey o Mluusslemidmsunisivuanagns N150enkUy AAEAIUNITUTHIUAINANAT

vasfanssulunsiansanuduiusgnaniveassyamiiiuianismslussesdunas seazend

This course examines modern development and practice in the management of
relationships between business and customers under the principle that customers are
assets, in line with the concept of market based assets. This is done by the integral
development of marketing, finance and management for the purpose of measuring and
evaluating customer base value, as well as calculating important indexes beneficial for
determining strategy, design and evaluation of the extent to which customer relationship
management activities for creating value are worthwhile to business in the short and

long term.

N5.332 N15ATIERLBNALALAINTNINEVBIBIANTHIUTEUUTINDIRT Y 3 (3-0-6)
BI332 Analysis of Organizational Opportunities and Challenges through Business Intelligence

N153LAT1EMlEN1ALAEAIINNINIENNTININILTLUUTINIITEE N1TIATIEVdeYa

nen1steya waslynUseivg s5suyivesteya adf wuudaeazn1svinivialawdy
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'
a vad a

n3zUIUNg I8nsuazdanedsulunisiimiedeya Usshunazuun UjuRnialmilunisvinive
lawdu maviunilosfeyannuszlon nsiirsizianudniiu wazdsay deyansin n1sUszana
LUUAANA waznslnsgilaadu nsinufiRdmiuuaruedn aaradilindu wazn1susziiana
A LU URvesgifiadansuglunisenseaulemanasie 1y ugANUITINEN18gIna

Overview of business intelligence and its ability to analyze business opportunities
and challenges, analytics, data science, and artificial intelligence, The nature of data,
statistical modeling, and visualization, The data mining process, methods, and algorithms,
Emerging issues and practice of data visualization, Text mining, sentiment analysis, and
social analytics, Big data, cloud computing, and location analytics, Workshops for
dashboard, classification and image recognition, Bl's practices of leveraging business

opportunities and overcoming business challenges.

n5.333 gsnedianvseiind 3 (3-0-6)
BI333 Electronic Business

(%
[

nseuLIANUsTINTRIgINaddnnIelind Aruiiugruiediulunagsiedidnnsedngd

9 9

weundndu malulad ngmneuasaiuvasasdeuavussinunstesiuanuludid nagns
g3fa Blanvnsedinasiudinisnainfda wazUsziiunisdnnisgsiadianvsedind n1seenuiuy
uled dedsaueeulall uay iwdesdlelunsfaunszuuiliovhlasinisssiedidnuseindate

Conceptual frameworks of different types of electronic business, basic concept of
electronic business model, applications, technology, law, security, and privacy protection
issues. Electronic business strategy together with digital marketing and electronic

business management issues, website or social media design and development tools

(WordPress) to implement a real electronic business project.

N5.337 deilAun19gsna 1: Yerive 1.5 (1.5-0-3)
BI337 Special Topic in Business 1: Topic Name
a A aa ' & W 13 % a = & o v oda &

wwIAavisedsn1slvl q Faduiauinisesdanuinegsianunssyluderdeniiilent
WeanesiansAnwlunsUszgndldludunney 1.5 miheia ieusslenilunisusznauedn
pasnIuNIsALlugsnaliiaudiuade wavwinviudeaniunisal nsidsundasiiinaule
AABALIAN

In this course students will learn about new concepts or methods that develop

business knowledge as stated in the topic. The topic is worth 1.5 credits and the content
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is applicable to working life or contemporary business operations, is up to date and able

to keep up with constantly changing circumstances.

n5.338 Fhdefiamagsia 2: Fevhde 1.5 (1.5-0-3)
BI338 Special Topic in Business 2: Topic Name

A v3e3snnslnl 9 Faduiimuinisesdmnuinisssiemuissyludesinde il
devifisswesenisfinu nsUszgndldluimasu 1.5 wihedn Wevssleniflumsuszneu
013 saenIunsidiugsialiinnuituali uaswiiusioanunsaimaAsuudasiiAntuld
AADALIAT

In this course students will learn about new concepts or methods that develop
business knowledge as stated in the topic. The topic is worth 1.5 credits and the content
is applicable to working life or contemporary business operations, is up to date and able

to keep up with the constantly changing circumstances.

n5.339 Whdlefilawmigsna 3: Tevide 3 (3-0-6)
BI339 Special Topic in Business 3: Topic Name

A w3035l 9 Fadusimuinisesdaiminisgsienuiissyluieside i
devfsanesenisAnunisuszendldluuiinmeu 3 wiheda Wedselevilunisuszneu
0170 aaemaumsiiiugsialidanuiuati uaswiwiuteaniunsainsasunlasiiinduls
AABALIAN

In this course students will learn about new ways of thinking or methods that
develop business knowledge as stated in the topic. The topic is worth 3 credits and the
content is applicable to working life or contemporary business operations, is up to date

and able to keep up with the constantly changing.

wu.321 nsliAuinemnagsnalegldnsaifinw 3 (3-0-6)
BA321 Consulting Practices using Case Study

dsAuneu : dnfinwpmuznidiveraniiazn1syd

UszgnalinsounuiAnynIegsia Muuun1egsia sukuumsaienelaniessia msimun

TassasnslunisliaiuSnen Consulting framework nasuAlangdguinsdlfing) n193tATI89
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AuliiuSeulu@anmsudady mslnsegraniunisallaraniizn1sudadu Msseydymniegsie

v A v

AN IMNElUBUIARYBITINA NTYTUINITOIAANNFIUAIUNITRY MUN1sAaIn Audyd A1uns
USNITINNITNTZUIUNT ﬁmmiﬁmﬁ’mmsm%’wmmqﬂﬂa Wudu nsdamionaiuugiin
Usginaunsvnan1siu inwganuilulioandnmegstaldun nisdnawenany inwelunisuims
damsan vinwglumsinuduiy sinveanudugi W

Prerequisite : Thammasat Business School

An application of business concept.  Business Model and Revenue Model.
Consulting framework development. Case cracking. Competitive advantage analysis.
Situational analysis and Competitive landscape. Business problems identification. Future
challenges of the business. Integration of multidisciplinary business area including
Finance, Marketing, Accounting, Organization Management, Human Resource

Management, etc.  Formulation of recommendation.  Financial Model. Business

professional skills including presentation, time management, teamwork, leadership, etc.

wu.331 Temansgsaluuszimadiu 3 (2-2-5)
BA331 Business Opportunities in Japan

Anvinusssndsdinuuazidegsna ssandennisgsia anumsalinluniegsia uay
Tomansssialutssmeadiu saviamagmuuidduiludgiu

Study social and business cultures, business customs, common business
situations, and business opportunities in Japan. Company visits in Japan are incorporated

in the course.

wu.332 lananiagsnalulsewmedu 3 (2-2-5)
BA332 Business Opportunities in China

AnwTausssuidedinuuazdagsia sssudouniegsia anunsalvialuniagsio uas
Tomanagshslutssmedy maviimagauuisnduiiluiu

Study social and business cultures, business customs, common business
situations, and business opportunities in China. Company visits in China are incorporated

in the course.

nv.333 lanannagsnalulseinedenlus 3 (2-2-5)
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BA333 Business Opportunities in Singapore

Anwrinussandsdanuuayidegsfa ssaunflouniassio anunsaiiluniagsie uay
Tomamsssialutssmedanlus saamagauuisnduiluaeelus

Study social and business cultures, business customs, common business
situations, and business opportunities in Singapore. Company visits in Singapore are

incorporated in the course.

wu.334 lanangsnalugiinin CLMV 3 (2-2-5)
BA334 Business Opportunities in CLMV

Anwrinussandsdinuuazidegsia ssaundounisgsio antunisalinluniegsia uay
lonmangsnaludseinaginim CLMV (fune1 a1 walh uagideauy) iauﬁ”’ams@muﬁﬁm%u
luniinia CLMV

Study social and business cultures, business customs, common business
situations, and business opportunities in CLMV region (i.e., Cambodia Laos Myanmar
Vietnam). Company visits in CLMV region are incorporated in the course.
wu.336 lenmamsgsnalulszimadiimun 1 3 (2-2-5)
BA336 Business Opportunities in Selected Country |

Anwrinussandsdinuuaidegsfa ssaundounisgsio antunisaiinluniegsia uay
Tomamsssnalutssmaiiiimun 1 saamsgauuidduiludiime 1

Study social and business cultures, business customs, common business
situations, and business opportunities in Selected Country I. Company visits in in

Selected Country | are incorporated in the course.

wu.337 lomavnagsnaluussmaiinmue 2 3 (2-2-5)
BA337 Business Opportunities in Selected Country I

Anvrinussandsdinuuazidegsia ssaundennisgsia anunsalinluniegsia uay
Tomamagsialulsemediivun 2 iamﬁy’qmsgmuu’%ﬁw%ﬂuﬁﬂuﬁﬁmum 2

Study social and business cultures, business customs and common business
situations, and business opportunities in Selected Country Il. Company visits in in

Selected Country Il are incorporated in the course.

WU.345 NSUAITUNNEINATLAUYIA 3 (0-3-6)

BA345 National Business Competitions
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Wsaun1sustunaslisusaiaainnisudsiunegsiessaueid el seaduluaiy

Nt wag lasueudnnaAnznssunisWisulouauiarnslvmiefngintiuy

Prerequisite: Thammasat Business School students
Participated and awarded in a business-related competition at a national level.

Approval from the committee of course accreditation is needed in accordance with the
criteria set by the committee.

[ [ Y 1 a d' °o = 14 M 1o o a
AU ACC IG]EIIJU‘VM’JEJFIG]LW@?HLiﬂ]ﬂ’]iﬂﬂ‘l‘fﬂl@ LL@lMUWNWﬂWN’JﬂJﬂ%LLNULQGEJESE?ZLI

WU.346 NSUATUNNEIAITLAVUILIYNA

6 (0-6-12)
BA346 International Business Competitions

AdsAuneu: dnfnwinuznidseransuazn1siyd

Whaunsudsdunaglisusstaannisudsdussauuiuied visil deaduluniunas
wag asueudnnanznssunsiisulouanuiuasnislvimtefnmintu

Prerequisite: Thammasat Business School students

Participated and awarded in a business-related competition at an international

level. Approval from the committee of course accreditation is needed in accordance
with the criteria set by the committee.

[ [ Y 1 a r-ﬂ' °o < = 1% M 1o o a
neaLUu ACC IG]‘EJUU%U’JEJﬂG]L‘WEJﬁWLﬁﬁ]ﬂ?iﬁﬂﬁf}ﬂ(ﬂ LLWIMUW&I’]@WUDN@%LL'L!‘L!LQ@‘EJ?I%E’IQJ

WU.347 dnsnon 1

3 (0-3-6)
BA347 Start-up 1

FdsAunew: Unfinwanizndlveranstazn1suyd
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35ugsNERNSMEN uazausaszaNU wIslasustTanuansisaudnsalunissisy
a & g X v < ¢ Yo wa = 2/ t%
gl viell deadulumuinadt uag losueyiRanauenssunisiisuleunnuiuazn s
mheinity

Prerequisite: Thammasat Business School students

Initiate and raise funds in start-up business or awarded in a start-up-related
competition. Approval from the committee of course accreditation is needed in

accordance with the criteria set by the committee.

LY [ U 1 a P o = = v M 1 o o a
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WU.348  @ASNIN 2 6 (0-6-12)
BA348  Start-up 2

ITIAUNaUL: UnAnwAnzndiveransuaznsUyT

3EugsNan e uazasaszauny vieldFussTaiuansfemnudisalunsiicy
s3Rvtu el Feadulumunast uar I¥SuoudRanemenssunafislouanuiuagnisls
meinwiL

Prerequisite: Thammasat Business School students

Operate and raise funds in start-up business or awarded in a start-up related
competition. Approval from the committee of course accreditation is needed in

accordance with the criteria set by the committee.

[ [d U 1 a = o & = 1% ! 1 o o ::4'
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