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3.4.2 s luvangns
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1w 21 b il
NUINFIANAAAS U3AU 2 391 6 nurefin
15.100 warlosiunisastionndem 3 (3-0-6)
TU100 Civic Enagement
115.101 Tan,0Wdeu wazlne 3 (3-0-6)

TU101 Thailand , ASEAN ,and the World

NUINUYBEAENS Jadu 1 391 3 waein

15.102 vinweTinn19den 3 (3-0-6)
TU102 Social Life Skills %30

15.108 NINAIUILAZTANITAULD 3 (3-0-6)

TU108 Self Devopment and Management

nunINgaasiuadindans  UsAu 1 3w 3 nulein

15.103 FAnfuanudsdu 3 (3-0-6)
TU103 Life and Sustainability

UUINNTT UIAU 3 31 9 Buena

15.050 MIWAUIINYLAIWIDINGY 3 (3-0-6)
TUO050 English Skill Development laidumiein
15.104 N15AM 81U LazlWyuo9ilaTale 3 (3-0-6)

TU104 Critical Thinking, Reading, and Writing
5.105 ﬁﬂwzﬂwsﬁamiﬁwmmé’mqw 3 (3-0-6)
TU105 Communication Skills in English
15.106 AYNARASNETIARAYANSH0aNS 3 (3-0-6)
TU106 Creativity and Communication

daufl 2: Tndnwasdesdnuseivisie auiinass el S1uau 9 wiaein dedl

1. en 2 391 6 wihefn 910 4 391 Fesioluil

9.211  nsils - n1ue 3 (3-0-6)
EG211  Listening — Speaking
9.221  NT9IUTNINING 3 (3-0-6)
EG221  Critical Reading
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LAW IN EVERYDAY LIFE
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FUNDAMENTAL MATHEMATICS

unNo.2

3 (3-0-6)
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2. @on@ne 1 391 3 wieAn 99NN 1W8INegY (39 EL 139 EG)

2) A¥ane

2.1) FVIAUSINUIAU 48

NWu.201
BA201
NWU.202
BA202
nWu.204
BA204
Wu.301
BA301
Wu.401
BA401
Uv.201
AC201
Uv.202
AC202
19.201
FN201
n.201
MK201
58.201
15201
7131.201
HR201
1y.201
OM201

f.213
EC213

UnAnw19zAoadnusnednnds o Tumnaivinnusinderuiiaag Avua all

vannnyanelRtunIsUsznougiia
Business Law

N1311991n3

Taxation

AnRAgINg

Business Statistics
QRERRNMLERE

Business Internship
NSUTMITINAYNG

Strategic Management

ATy Tdusy

Fundamental Accounting
msUgBiienisdnnig
Management Accounting
QUEISITLEAR

Business Finance

NANN1INAI

Principles of Marketing
wialuladfdviaiiegsia

Digital Technology for Business

MsuUsMsHagN1sUsEneunsate i

99 denn

dena

(9
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3 {Hnaulitaenin 240 F2laasanIANISANEN)
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3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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Modern Management and Entrepreneurship

MSUIMINSUZUANT

Operations Management

\iTugAansyanIAlogsu

Introductory Microeconomics
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d1m3UI¥ N9.281 MIUTMITNITRUYAAR AT N9.282 NFUTMITANUTUAT UnANw
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14.395
FN395
19.495
FN495

N4.281
FN281
N4.282
FN282
14.399
FN399
n4.421
FN421
n4.422
FN422
N9.423
FN423
n9.424
FN424
NN.461
FN461
N9.471
FN471
N4.472
FN472
N4.491
FN491
n4.499
FN499

N4.251
FN251

WToilAy N19A1TRY 1
Special Topics in Finance 1
WiToliAY N19NITRY 2
Special Topics in Finance 2
2.1 anluanvinistu
(n) AFUUINITNTEY
MIUIMINIIUYAAR
Personal Finance
MSUSMSANUTIAT
Wealth Management
NMSENIUIUAITRUY
Internship in Finance

ANSIATIEAIIYTUNIINT Y

Financial Statement and Reporting Analysis

nsAnwenudululanenisdiu
Financial Viability Study
miﬁmimiﬁu%uqq
Advanced Financial Management
A9IUYFUAD
Investment Banking
miL’Euizijﬂizmm%uqq
Advanced International Finance
LuUaesadfiion1s3Iemanisitu
Statistical Models for Financial Research
nsRugsRasuiulargsiameluladnisiu
Start-up Financing and Fintech
nsAnwLanyiFesnunisiugsia
Selected Topics on Corporate Finance
NNSANYIBATZNIINITRU
Independent Study in Finance

(V) NQUATAINY
AAIANITNY

Financial Markets
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3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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3 (3-0-6)

3 (3-0-6)
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3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (0-0-9)
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N4.351
FN351
n14.399
FN399
n9.451
FN451
N4.452
FN452
N4.453
FN453
n9.454
FN454
n9.455
FN455
N9.471
FN 471
N4.492
FN492
14.499
FN499

n4.241
FN241
N4.331
FN331
N4.332
FN332
N4.341
FN341
n4.342
FN342
N4.399
FN399
N4.471
FN471

MSATERRTIENSE
Fixed-Income Securities Analysis
NMSENIIUAIUNITRY
Internship in Finance
mﬁmiwﬁmﬂminu
Equity Securities Analysis
nMyATEvnguaninduarn1suImsauning
Asset Management and Portfolio Analysis
MIIRTIERRaENITUIMIANNAIVNINNSEY
Financial Risk Analysis and Management
IFINTTUNTRY
Financial Engineering
Fuvudiaeafiensmenuedesiionianisiu
Models for Financial — Instrument Reporting
wuuiaesadfiion1sisemenisiu
Statistical Models for Financial Research
MsfnwLanEEeNUnTAL
Selected Topics on Investments
NSANYIDATLNIINITRU
Independent Study in Finance

() ngudn1TUNITR_U
nsudmsanadssfonasnsusetuse
Risk Management and Insurance
ATUIMITANITUNITRY
Financial Institutions Management
MIUImsaude
Credit Management
NIUTMIINTUTEAUIUIANY
Non-Life Insurance Management
NsUTMsMsUsEiudinuazaunn
Life and Health Insurance Management
NISENIIUAIUNITRU
Internship in Finance
LU aesadfiionsitemnanisiu

Statistical Models for Financial Research
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3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (0-0-9)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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N4.493
FN493
19.499
FN499

59.211
T211
7.361
T361
§3.311
1B311
§3.321
1B321
§8.211
RB211
0.212
RB212
8.313
RB313
§9.414
RB414
§9.415
RB415
U311
AC311
UYy.312
AC312
U317
AC317
U411
AC411
U412
AC412
yu.311
OM311

ASANYHANILLIDIN WAV AT
Selected Topics on Financial Institutions
ANSANWIDATENINITEU

Independent Study in Finance

2.2 1 a9NUBNAIYINITIRY
nsvudssEwineUsanad eadi
Introduction to International Transport
mMsUsEiufemmzaLar N sUSMsAILEE
Marine Insurance and Risk Management
am‘wLLaﬂﬁaumaﬂqiﬁaizmdﬂanzmﬁ
Global Environment of International Business
MIATAUAIIATUNTANTENINUTENA
International Trade Operations
sataedniamindidesdu
Introduction to Real Estate Business
nsUsvdiusmedmsumindidodu

Introduction to Real Estate Valuation

N13RU NMIAMULALNALNTTINIRAIMTUNTNE

Real Estate Finance, Investment and Business Strategy

N1SUIMININEAU

Property Management
myBeseinnuduldligsivedamnsunsng
Real Estate Business Feasibility Studies
nsdayTdunans 1

Intermediate Accounting 1

nsdayTdunans 2

Intermediate Accounting 2
miu'%mimmL?immﬁﬂmazmsmuammsﬂu
Enterprise Risk Management and Internal Control
ﬂ'liﬁig%%ﬂ@ﬂ 1

Advanced Accounting 1

nstinyitugs 2

Advanced Accounting 2
mAnneiiensindulanisgsia |

Business Analytics |

unNo.2

3 (3-0-6)

3 (0-0-9)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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uu.313
OM313
ul.316
OM316
uy.414
oM414
yu.421
OoM421
nu.315
HR315
3d.319
IS319
A.311
EC311
#.312
EC312
#.320
EC320
#.325
EC325
#.415
EC415
@.246
ST246
@.247
ST247
#.346
ST346
@.347
ST347
#.349
ST349
a.4a7
STaa7

nMsUTuUTagUFUNTEUIUNITNIEIAR
Business Process Improvement and Transformation
miwmmrzﬁm&ﬁjﬁa

Business Forecasting

NSUTISIATING

Project Management
N1391089N1955N9

Business Simulation
NISUTIAINBULNY

Managing Compensation and Rewards
gInadidnnsetind

Electronic Business

VY ATEANENTIANTA
Microeconomics Theory

VIE W LATEANENTUNNA
Macroeconomics Theory
adlmATugmansidesiu

Introductory Mathematical Economics
wiswginidesiu

Introductory Econometrics

AN IEY

Game Theory
AwdvhluReAUMsUsERUsY
General Principles of Insurance
naIANITRUkAENTAUlUnaNNINE
Financial Market and Portfolio Investment
ygufinonde

Theory of Interest
AminA1EnIUTEAUTIR 1

Mathematics of Life Insurance 1
AdlaransUTEAuILASY

Casualty Actuarial Mathematics
AslaranTUTEAUTIn 2

Mathematics of Life Insurance 2

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

4 (4-0-8)

4 (4-0-8)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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3. A lnusedvaen 18 BU2BAA

v
a

o A = a N a d = o
tnfnwidendnyiivinvielvidenguuuulaguuuunis fsil
3.1 3vln
o = = a a = & PN a Y
UndAnwndendnydvuenlaivmiansluuazuenauznidaaeuluumingde
s & a A a ) & & = ¥ o
sysumansidinin viedninidindngnsidunsameniluuazusname lnsfnwaudeivuauaz
Reoulwvewdngasiviinanvivtug uasmniivieinveivilnivdsey dnfnwasdeadendnyiin
NnIRIndendnuly

=

%38

a =

3.2 298N

o = A

TnAnwidenfinueiviseg sudidvuelilunuasiviendenuenaiuinisiu
Liitfounin 18 wihofin siedl geslilienfnududisndousu (1) Juiimueliidudsentefunse
Fynendenvesaviiviend 2 wie (2) Indidvual v indidndnwdendnuniuinin wie (3)
Judidndnwidendnwiivisienidenlumnedviendenuenaivinisidu wie (4) Ivinatsamy
WIvE

4. n1sAN¥IABINNISEY
4.1 dwmiulindneranznidivermansuazn1sUoyd 18 waein

UnFnwnaenduey iszamazinenivnlnnstiu azdesdnwimedslnaud
A191NSRUMNUATIUIN LS WiIede Lagazfsfnenivilunuiniglndefnudiuiy 15 wdiein wagly
ey lndensiuiy 3 miein wazdesaeuldliluseduindiduusazsedvn lsnin C wazlde
syfuRdpazaRvInmualdding 2.00

1L.0Wu 5 AN 15 wu8nn
n9211  pdlernanslazainnIskuy 3 (3-0-6)
FN211  Financial Mathematics and Statistics
A311 ANSUIMTNITNEU 3 (3-0-6)
FN311  Financial Management
14312 ATeenu 3 (3-0-6)
FN312 Investments
14313 ANSRUTERINUTEINA 3 (3-0-6)
FN313  International Finance

9

N4l MILATIERouRus 3 (3-0-6)

FN411  Derivarives Analysis

2. @aNANWISIEIMANNIVWBNNTEY (59a ne.) Bnludsenin 3 e
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4.2 dmIulinAneuanAuENIYEAERSLAZN1TUYT

unNo.2

Ydenn

HnAnwuenAMENIAUSY NUsTarazAnuiv vty awAesdine1s1e3 v

aufAfuuaisaselul Tnedesasulalalusiedmderunlaladvwnusindedu wagdv nu.291 ¥84

WangnsusMIgINatadin uazseduliannit C uaglirmseAunisasaiivilnvianualisingd 2.00

n4.201
FN201
N4.211
FN211
N4.311
FN311
n4.312
FN312
N4.313
FN313
N.411
FN411
U%.201
AC201
nWu.291
BA291

nR.311
MK311
N%.312
MK312
N6.313
MK313
nn.314
MK314
nM.315
MK315
n"n.316
MK316

QUEISIYGRRY

Business Finance
ARAMERSLaTENANITIRUY

Financial Mathematics and Statistics
ATUINITNTINY

Financial Management

N9 U

Investments

NIRUTENRINUTEINA

International Finance

9

NFATIZIRYIUS
Derivarives Analysis
My Tdusy
Fundamental Accounting
CERRRTGR

Introduction to Business

2.2.2 ABBNNITAAA

1. v uanlsAu 33 wuqefn

TnAneazfesdnuseivene muiiaaes o ot

WoANTIUEUTLNA
Consumer Behavior
NSIANIIATIAUA
Brand Management
MATemsmseanaLiionsinaule
Marketing Researchfor Decision Making
ASUSMISHANA LA USAS
Product & Service Management
NMSUIMIIIALAENSES RN LSN19NI5AaTN
Pricing & Marketing Profitability
NITUTNITFDINNITININUNY

Distribution Channel Management

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

Page | 27



unNo.2

nn.317 miﬁamimimamwugimmi 3 (3-0-6)
MK317  IntegratedMarketing Communications

AM318  mIesginanseaiasiion1sndula 3 (3-0-6)
MK318  Marketing Analytics for Decision Making

NR.319  NAgNENIINAIARIYA 3 (3-0-6)
MK319  Digital Marketing Strategy

Anall  msmaieLiienudid 3 (3-0-6)
MK411  Sustainability Marketing

nM.412 miu‘%mimqmmmﬂ%uqq 3 (3-0-6)

MK412  Marketing Management Capstone

2. IInusoIvHaN 18 Ve nle
dnfnwidondnuivlmidoividensuuulaguuuunis il
2.1 3vn
FondnwanudvladvmisilusasuenaasdiUaseuluuminerdusssuaans
Hwdvin Imaﬁﬂmmu%’aﬁmumazL'E"aul‘usuawé’ﬂqm%ﬂwawﬁsmﬂ’ju‘*] wazmniieAnvadigiln
waoeg dnAnwardendendnuiivianmneiviniidendnwiliuienuinivndenauiisen

a A

NIRAIAMIONLIAITIDUY NtnAnwaulan musliaTumuTIUIUREARTNIATUAT 1A

o

]

2.2 Aya9n

a

A = a 1 ! dl o Y ! dgj [N 74 U
donfnws1e3weeg Tungu (n) n3e (v) Ninualifselull ludeandn

v '

v
v a a A = v 1Y =

18 waefn ad Svdendnwilunuanivident isrdnindendenivineluaivdviientu
LLG]ILLuzﬁﬂﬁLaaﬂiﬂﬁﬁLﬁumuﬂ’]’mi duasunsUsznevendnlusunan viesedvditndnwavla sl
Foudulumunasiveaminedelunsiudviuduvividen

(n) danluarvinisnann Wndnwidendnuseiveeg Adivualy Wil 39l
dendnwilumnaisdend ssdedlisdoutivivlumnaiviendenilddondnuliuddedu uas
Liddnddeadenivinelungaivideaiu

NQUNITAATNA

nn321  MseaindmsuUsenaunis 3 (3-0-6)
MK321  Entrepreneurial Marketing
nR.322  NISUSMITNISATUEN 3 (3-0-6)
MK322  Retail Management
A10.323  A1TUIIITUEY 3 (3-0-6)
MK323  Sales Management
nn.324  ASAAIATING 3 (3-0-6)

MK324  Business — to — Business Marketing
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nR325  MIAaIAgININWILay Tl 3 (3-0-6)
MK325  Sports & Entertainment Marketing
NP.326  N1I9AINTENINUIZINA 3 (3-0-6)
MK326  International Marketing
AN.327  NITRANANITINYAT 3 (3-0-6)
MK327  Agricultural Marketing
NRM.395  MUaNAYNINITAANA 1 3 (3-0-6)
MK395  Special Topics in Marketing 1
An421  MsUIMstesmansinsmieuuudonles 3 (3-0-6)
MK421  Omni-Channel Management
nM.422 mﬁ%’amamwam%uqq 3 (3-0-6)
MK422  Advanced Marketing Research
N9.423  NALNSNITNAIN 3 (3-0-6)
MK423  Marketing Strategy
NRN.A95  FITINAYNINNITAANA 2 3 (3-0-6)
MK495  Special Topics in Marketing 2
NR.499  MISANEIDATENINNITNAIN 3(0-0-9)
MK499  Independent Study in Marketing

(¥) Banuana1vinisaan Snanwiaunsadendnuiivlafléidaasuly
unine1desssumandiiuividen Tnsuushliidunguivifisyuang daadunsusznouindn
Tuowan Wiesgiviithinuauls il doadulunmunasiveaminends lumstiuivduiviniden

Aag1auusin1sIANgUIY LGN

a 14 aa v =

nguIvIaIuAING easuasieauiegraseusuluangaugsiaiinesded

YURINS
UBNIINIM NA.319 nagnsmsaaInAIa Ui TnAnwannsadenSudnuuriviiisadeadinidy
nAUEA19Y TunnInedy

nn321  MseandmsuUsenaunis 3 (3-0-6)
MK321  Entrepreneurial Marketing

Uv.341  nsUTEAINeN 3 (3-0-6)
AC341  Forensic Accounting

v9.351  waluladiialulidmsuivdndyd 3 (3-0-6)

AC351  Emerging Technology in Accounting Professions

58319 gsnedidnvseiind 3 (3-0-6)
[S319 Electronic Business
AN313  ANSHRIUNANUANES19ATIALAYNNTAS U IRNSTY 3 (3-0-6)

ER313  Development of Creativity and Creation of Innovation
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AN.411
ER411

AN.422
ER422

ul.326
OM326
yu.422
OoM422

NTUIMIT0IANTUIRNTTU

Managing Innovative Organizations
nsuTmawalulag

Technology Management
nsdnnsmaluladuazuinnssy
Technology and Innovation Management
BMFIATEitoyaruInlngnegsna

Big Data and Business Analytics

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

nguvIRIUANNGsEY WelaSuaianuegseuiuluaenugIianmudEy

YBNANNITT NM.A11 NTAAIANBANUTITULA HNANYIANNITLEBNSIUAN YL IV TN IVDLNULAL

PNAULFANE) TUNNINGIRY LU

U.331
AC331
AN.321
ER321

§9.433
1B433

1.305
LA305
1.443
LA443
3.309
PO309
#.375
EC375
dn.213
SW213
18.301
JC301
18.266
ES266

- nguAvduanuddulunmsy
msUnBiilennusuinveusedsndouuazdeny
Accounting for Environmental and Social Responsibility
ﬁﬂwmﬂﬂuéﬂ3zﬂaumiLLazQ’U33ﬂaumil,ﬁaé’mu
Entrepreneurial Skills and Social Entrepreneurship
Usziiuneasesssulunsanuiugsio

Ethical Issues in Business

- nuAvdunnudsduusnany
nMNEALATEIRUILAR

Consumer Protection Law
NOVHIETINILNITRUITUNINITA

Competition Law

WU 5309 AuN1iiles

Capital, Business and Politics
AswgmansUszgnddunnensoTIiv AuarAanndey
Applied Economics for Natural Resources and Environment
mMsiasunlamnednunasymday

Social Change and Social Problems
ﬂg]umaLLazﬂ%aﬁiimﬁamsma%u

Law and Ethics of Mass Communication
AauIndonuay MsRLNTIdEY

Environment and Sustainable Development

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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3. MSANEITINNITAANA
3.1 dmSuiinAnwausnidiveansuasn1sUayd 18 wioeia

TnAnwaaznduds fsvasiaz@nudvinnisnain azdesdnwiseissng
aufismunliselul uazdesaoulaldluseivifuusdazsieden lidindn C uagldassiuade
avaAInsaualaishngi 2.00

LUWU 2 99 6 wulehn
np.311 waAnssuEUslan 3 (3-0-6)
MK311  Consumer Behavior
M312  ASIANITAIIEUM 3 (3-0-6)
MK312  Brand Management

2. WenAnw19183v1aInivennseain (ne.) 8nlitesnin 12 nulein

=

3.2 dmsuiinAnwuanauswIAYeAERSLAZN1TUYT 24 wiqwna

fnAnwuenauymdvendivds fuszasdaz@nudvlnnisnain awdesdnu
se3vaneg auiidmuelinsiellil Insdemeuldlslumeiveiuiilileivunusindeiuuaginn
WU.291 veendngasuimsgsiatudiauiazsedvilisini C waglddssduindsararianinio
laisindn 2.00

1.Usu 4 W 12 widiwde
wu.291  ganadesdy 3 (3-0-6)
BA291 Introduction to Business
NM.201  ©ANNIIAAIA 3 (3-0-6)
MK201  Principles of Marketing
nR311 weANsINEULNA 3 (3-0-6)
MK311  Consumer Behavior
M.312  N139ANITATIAUAT 3 (3-0-6)
MK312  Brand Management

2. BANANWISIEIWINIVBNNITHAA (NA.) Bntitesndn 12 wulein
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3.1.5 WNUNISANE

3.1.5.1 ¥ dNNISHU

unNo.2

Un1sAne® 1

nAGud 1 nIBAn
Ffnuiialy @il 1 S 4 31 12
U%.201 msﬁ’@y%%uﬁu 30 3,201 NMIUIsuaznIsUsznaunsady i 3
NU.204 @0RATINT 3
393 18
A 2 nehn
dnuiialy dwdl 1 o 3 3 9
finuiiily dudl 2 (Gon 1 31) 3
n.201 MsuimsuasmsUsznaunsastelval wie u.201 nsUadtud 3
54201 walulaBAdviaiiossia uie np.201 udnmsnain 3
394 18
Unnsdnundi 2
AMAGeud 1 nehn
9.211  msils - msya 3
n9.201  NSRUGINT 3
N9.201 mdnmnaa vide 4.201 walulaBRdviaiiossia 3
WU.202 ANIN1BDINT 3
f.213  \Asugrnaniganiailesy 3
Ne211  AdlnAaRslazatAnIsEuy 3
394 18
nAGeud 2 Wi
9221  AIOIUTAINING 3
U9.202 MsteyTiitensdanis 3
ul.201 MSUIMISSUHURNTT 3
wu.201 nénnguinelieIfumsUsenaugsia 3
7.214 mwgmam%mnmmﬁawﬁu 3
N4.311  AISUIMIINITNY 3
393 18
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UnsAne® 3

maBeui 1 NUAR
A9.221 NW1NUTIFIND 1 3
N4.312  NSANU 3
n9.313  NsRusEnINeUsEINA 3
A neniden 2 3 6
Jlnvisediden 1 390 3
57U 18
aMaGeudi 2 NUAR
A9.321 MWIBINGUBIEIAa 2 3
nL411  MFIATIEveYus 3
A neniden 2 30 6
A nusedden 2 30 6
37U 18
manaiou e
WU.301 NSENIUTIAR 3
57U 3
Yn1sAnend 4
maseuil 1 nein
WU.401 NISUSMISTINAENG 3
wneniden 2 30 6
Jlnvisedvden 3 90 9
57U 18
MaSeud 2 NUIAR
A donds 2 3 6
37U 6
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3.1.5.2 3¥aNNI5AATN

unNo.2

NLELe : Svunusrudesuiiduivindnveaurazien wu FN201, HR201, BA203, 15201, MK201,

AC201 masieululusne Weaglansiuanuseurssnulesineeindenssuluivienta WARINABINIS

Seuludsennisnain AsseuIsknusuderuludIuYesivn FN201, AC201, BA204 nau Lijada1n

yravadidvseiiastuiven

sULUUT 1 : Sy na.201 TumaiBeun 1 U9 1

Un1sAnwi 1

madeui 1 NUILAR
Anwdild dufl 1 $huau 4 3 12
AV MAUIIUVIAY 1L 1 397 3
n9.201 nannIsRaIn (unnuTINUIAy) 3
37U 18
aMaSeud 2 nein
Anwdrialy dwdl 1 $auau 3 310 9
AV WAUIILVIAY 1L 2 397 6
nn.311 woRnssuguslaa 3
37U 18
YnsAnendi 2
madeui 1 NUIAR
9.221 AT UTNININY 3
AV MAUIIUVIAY 1L 3 397 9
n9.312  A1SIANITATIAUAN 3
AM.314  NSUSMSHANAMIILAENISUSNS 3
37U 18
maeud 2 nein
Fdnevhlu dawdl 2 (Fen 1 39) 3
WU.202 N1SA1EOINS 3
AV UAUIILVIAU 2 391 6
AR.315 NISUSMSIIALAEASES19HaNbsn19nIsnana 3
nM.316  NITUTUITVDININITIAIIAUNY 3
574 18

Page | 34




unNo.2

Un1sAnwi 3

maBeui 1 NUIAR
AV MAUIILVIAU 2 371 6
An.313  MTITemenIseaaiienisinaule 3
n§.317 mﬁﬁamimimmmLmuuﬁm’mﬁ 3
Flnvisedvden 2 9 6
37U 18
aMaSeud 2 nein
9.211  msile-msyn 3
AV WAUTIUVIAY 2 31 6
An.318 MTIATEINIIIRanaiionsindula 3
NM.319 NagNsNIsAaINRIVa 3
Anuseiden 1 390 3
37U 18
Insaned 4
madeui 1 NUILAR
AV WAUTIUTIAU 1 31 3
n9.412 ﬂ’]SU%M’ﬁM’Nﬂ’]iﬁla’]ﬂ%uQﬂ 3
A Inuseiden 2 30 6
Jndonds 1 3 3
57U 15
madeui 1 NUIAR
AV WAUTIUTIAU 1 31 3
Ana11 mseatauiion st 3
Flnvisedvden 1 390 3
v ndenas 1 3 3
37U 12
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1BeU NM.201 TunrAEeun 2 Un 1

unNo.2

Un1sAnwi 1

maBeui 1 wi2wnn
Anwdrily dwufl 1 $uau 4 31 12
AV MAUIIUVIAU 2 31 6
37U 18
aMaSeud 2 wiefin
Anwdrialy dwdl 1 $auau 3 31 9
AV MAUIILVIAU 2 371 6
N6.201  AanNN1TRaIN AV IMNUTINTIAY) 3
57U 18
YnsAnendi 2
madeui 1 wi2eAn
Anwdiald dwdl 2 (Fen 1 30) 3
WU.202 N1SA18OINS 3
AV UAUIILTIAU 2 91 6
nn.311 woAnssuguslaa 3
Flnvisedviden 1 390 3
57U 18
MaSeud 2 w2eAn
AV WAUTITIAU 3 31 9
n9.312  A15IANITASIEUAN 3
AM.314  NISUSSHARIMIILATUSNNS 3
A nuseirden 1 30 3
37U 18
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Un1sAnwi 3

maBeui 1 RUEAA
AV WAUTIUVIAY 2 97 6
An.313  MTITemenIseaaiienisinaule 3
AM.315 NISUSMSIIALAEANSES19NAaNTbsn19nIsRana 3
Flnvisedvden 2 9 6
37U 18
aMaSeud 2 nuein
9.221  MSOUTININYG 3
AV WAUTITIAY 2 97 6
nM.316  NITUTUITVDININITINIIAUY 3
nR.317 ms?‘iamimimmmquuﬁmmi 3
Anuseiden 1 390 3
37U 18
Ymsdnundl 4
madeuil 1 nuein
9.211  nsile-nsyn 3
AVWAUTIVIAY 1 77 3
An.318 MTIATEEInIssRanaLiionsindaula 3
NM.319 NagnsNIsAaINRIVa 3
Jdonds 1 3 3
57U 15
MaSeud 2 VeIl
An.411 mseanaiiornudiy 3
nR.412 msﬁmimamimmwﬁguqq 3
Jlnvisedvden 1 390 3
v ndenas 1 3 3
37U 12
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unNo.2

Un1sAnwi 1

maBeui 1 NUAR
Anwdrild dwdl 1 1w 4 3 12
AV MAUIIUVIAU 2 31 6
37U 18
aMaSeud 2 nein
Anwdviald dawdl 1 S1uau 3 3 9
AV MAUIILVIAU 3 31 9
37U 18
Ynsdnund 2
madeuil 1 nein
9.221  NSOIUTININY 3
WU.202 N1SATEOINT 3
AV UAUIILVIAU 1 21 3
n6.201  1annN1IRaNn AV WNUTINTIAU) 3
A Inuseiden 2 30 6
37U 18
aMaSeui 2 nein
Anwduild dwdl 2 (Fen 1 3w) 3
AV WAUTIUTIAY 2 31 6
nn.311 naAnssuEuIlne 3
n6.316  N1TUIWITTRINIAITINTNNUEY 3
A nuseirden 1 30 3
37U 18
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Yn1sAnwn 3

madeuil 1 wiefin
FVWMAUITWMTIAY 2 390 6
n9.312  A1SIANITATIEUAN 3
nM.314  NISUSMSHARSMIILAEUSNNS 3
AR.315 NISUSMSIIALAEANSES19NaNT bsn19nIsRana 3
Flnvisedvden 1 390 3
37U 18
aMaSeud 2 wiefin
9.211  n1sila - Msue 3
AV WAUTIUVIAY 2 31 6
An.313  MsdTenenseataiionsinaule 3
n§.317 miﬁaa’liﬂ’l‘i@a’lﬂLLUijimﬁﬂﬁi 3
Anuseiden 1 390 3
37U 18
Ymsdnundl 4
maseuil 1 wiaein
An.318 MTIATEEInIssRanaiionsindula 3
NM.319 NagNsNIsAaINRIVa 3
Flnvisedvden 1 390 3
Jndonds 2 3 6
57U 15
MaSeud 2 w2eAn
AV WAUTIUTIAY 2 31 6
An.411 mseanaiiornudiy 3
np.412 miu%mﬁmqmima’m%y’uqﬂ 3
37U 12

Page | 39




uno.2

3.1.6 A15UNY5187YN

1. 3vdnwialy
daudl 1

15.100  walesiunsasowiteym 3 (3-0-6)
TU100  Civic Engagement

Ugniladmeniln unum wazmhiimusuReveuvesmaiduandnifvesdsnuluguzmaiios
lan dunszuiunavaInvaneds wu nsussens nsefusensainuene g ludu TnednAnw
wdpsdavinlasamssased WeliAnnsiug vieinnsiuasundas luussidudiaule

Instillation of social conscience and awareness of one’s role and duties as a good global
citizen. This is done through a variety of methods such as lectures, discussion of various case
studies and field study outings. Students are required to organise a campaign to raise awareness

or bring about change in an area of their interest.

15.101  lan 9¥eu wazlne 3 (3-0-6)
TU101  Thailand, ASEAN, and the World

Anwusngnsniidhdyredan endeuuarive lufifivanisdies insusia denuTmusssu
lngldnseunuifin nawi) waessdeuidenadanuemans diunsefusguasendiog9an1unsaivse
yamafildunnuauls elhAnssesonumainasuasidlanududeuiiduiussusialan 3
Indilnanna (GLOBAL MINDSET) awnsavimenseuanndeiuwazdalanimilvallin et

Study of significant phenomena around the world, in the ASEAN region and in Thailand
in terms of their political, economic and sociocultural dimensions. This is done through
approaches, theories and principles of social science research via discussion and raising examples
of situations or people of interest. The purpose of this is to create a perspective of diversity, to
understand the complexity of global interrelationships, to build a global mindset and to be able

to challenge old paradigms and open up a new, broader worldview.

15.102  YinwsTian1edeny 3 (3-0-6)
TU102  Social Life Skills

NIQHAFUNINAUDIUUUDIATIN Hameiusnane 1suel den uardndaas Fudu
vinwgdAniiaztelivszauanudiFauaslidinludsauegadugy menmsfauinuamselunis
QUARYANYNINE MIdANIsAeSEn Msadsausiuasisensual msdlanuleanaznsuTusi
dowdnyfutlgymeiuiala e1sual wazdsan madilanumnevesguydsmans n1slasu
Usvaumsninazanusudduaiuduiussenindatziuaned Tuwusieg vataudad aund
Aavznisuans wazaadnenssy

Holistic health care, addressing the physical ,emotional ,social ,and spiritual needs ,

which is considered. Important skills for success in leading a happy life in society. Students
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learn to develop their ability in physical health care to manage stress, build emotional security,
understand themselves and adapt to psychological, emotional and social problems. Students
also learn to understand the meaning of aesthetics, experiencing and appreciating the
relationship between art and humanity in different fields, namely visual arts, music, performing
arts and architecture.

WeauldivdnAnwsutnisne 2561)

15.102  YinweInn1edens 3 (3-0-6)
TU102  Social Life Skills

afUsznaUiiugIu AA LarAIVINEYBIUAAUY UazANMWINGDNASIRAS S
AMTIATIEI ININY AUAT MINBUG AalzilaznIsuand Lazazaou viruAad 21550nT5U uag
ammIndeuasIRase warnmadedlesnuAalziarannindenassrasfuTiaaues wasuunTnadny

The course investigates fundamental elements, values and meanings of art and built
environment. These include analyses and criticisms of music, film, performance, drama, visual
art, literature and the built environment. Connecting these works of art and environment to
lives and social contexts is also focus for the course.

Waduldiuindnwgulnisdine 2562 Wusiuly)

15.103  Fiwfuaudadu 3 (3-0-6)
TU103  Life and Sustainability

nmssfuinegaviviufumsisuwasmedlan dilamnuduiussewinmatnvesssund
uyud LazaTINas TaadoNassass malindsnu wiswgia demilunudaudauaznsudsidasy
ADAIUBIRANNINTINEIENanS Aawanden T lugnsUsuAeIiTingenudsdy

This course provides an introduction to the importance of life- cycle systems
perspectives in understanding major challenges and solutions to achieving more sustainable
societies in this changing world. Students will learn about the relationship between mankind and
the environment in the context of energy and resource use, consumption and development, and
environmental constraints. Furthermore, an examination of social conflict and change from the
life- cycle perspective will be used to develop an understanding of potential solution pathways

for sustainable lifestyle modifications.

15.050  MFHAILINYENWIDINGY 3 (3-0-6)
TUO50  English Skill Development lidunmiein
Hnvinvearwdangulussauidesiu loua n1sile n1sua n13810 NM9Peu W@aysannis e

2 & o o o IV
Junugnulunmsimunsinveanwdaingussausiold
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Practice basic skills for listening, speaking, reading, and writing in English through an

integrated method. Students will acquire a basis to continue to study English at a higher level.

15.104  N1AM 91U WAZITUUBLNEITUY A 3 (3-0-6)
TU104  Critical Thinking, Reading, and Writing

Wamnfnuzn1sAnogeiiasugruiunsfiman nMsieseR Msduased wasnis
Uszifiuan simunvinuenssnuiieduanseddny 1dlagesiemneg fauad auufgn ndngiuatuayu
nslmpmatiilugdoasuvesuidoy Waminwensieuuansanudnfiuegnadimnaasnisidoy
\B93un1s Findnemennnudn wazienlesdoyaiih fuyunesweinues siudanunsadisdandngiu
wazdeyaunldlunmsaiassdnudeuliegadiusydnsam

Development of critical thinking through questioning, analytical, synthetic and
evaluation skills.  Students learn how to read without necessarily accepting all the information
presented in the text, but rather consider the content in depth, taking into account the objectives,
perspectives, assumptions, bias and supporting evidence, as well as logic or strategies leading to
the author’ s conclusion. The purpose is to apply these methods to students’ own persuasive
writing based on information researched from various sources, using effective presentation

techniques.

15.105  vinuennsieansfien1vdangy 3 (3-0-6)
TU105 Communication Skills in English

Wainuennsil wa 61y wazdountwsangulaesatuanuasnsalunisaunuiiile
wanasunrudauiv waznise devhanudiladeninnislumansseg fiendesiuininves
UnAnw

Development of English listening, speaking, reading and writing skills, focusing on the

ability to hold a conversation in exchanging opinions, as well as reading comprehension of

academic texts from various disciplines related to students’ field of study.

15.106  AMUANASNETIARAZNSHDEANS 3 (3-0-6)
TU106  Creativity and Communication

N5TUIUNISARBE1aseassd TnednisAndainndidussdusenevdday wavnisdeans
anuAafanaliAnuadunvSogiavmzay auudundsay Taussse anmuindou ﬁgﬂuszé’uqﬂﬂa
99ANT LazdAw

Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and

environmental contexts, at personal, organisational and social levels
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15.108  NIFWAIUILAZINNITAULD 3 (3-0-6)
TU108 SELF DEVELOPMENT AND MANAGEMENT
nsdamsuaznsUudfuTRslud s inendevunansenura e waziER AW 113
WLNTINYeN1IdALLarANAA1AN19eT Tl NSAALLBILAYNITIIHNEBUIAA NFHAINTSISIUS
naonTIn uazn1seyIuAugBusEsagLazImINGI LAz fu
Coping with and adaptation to university life. Development of social skill and emotional
intelligence. Self understanding and planning for the future. Personality and social etiquette.

Learning to live harmoniously and respectfully with others and the society.

dudl 2

9.211 nsile-ya 3 (3-0-6)
EG211 Listening-Speaking

dsAuneu: aauld ws.105 wislasueniiu 1s.105 wislasuniseydiiaInaIu I

miﬂqLLazmmmmﬁqﬂqwé’m%’uﬂﬁﬁamﬂu%‘imﬂszaﬁ’ﬂ"’a’uﬁgﬂuamumsaﬁLﬁumqmiuaz
Lidumenns Tassairahiensalluniwign mseenides wénnsiudsdlusefuduazyseloniile
WAINTNA NITRUNaUNLILAzUNYANaINYAIeUTEIAN ANUANAN MR LTSI T Ade AN
ANUATEMTNNAANANIN S0 A0 AN T Tns T Ty

Prerequisite: have earned credits of TU 105 or exemption or permission of the
English Department

English listening and speaking skills for everyday communication at both formal and
informal situations; grammar in spoken English; pronunciation, sound stress and intonation
patterns to improve comprehensibility and fluency; listening practice through various types of
speeches; development of cultural awareness and critical thinking to promote communication

across cultures.

9.221 NFDIUTAININY 3 (3-0-6)
EG221 Critical Reading

Fwdadunaw: aauld 15,105 WIslasueniiu 15.105 vielasun1seysiRainanviv

NSAAAININY TINE¥EN1T81U AINENNTALUNITIATIZIRALHUATIZToLA N AW
N UNITINIATIAT VDI

Prerequisite: have earned credits of TU 105 or exemption or permission of the English
Department

Critical thinking and advanced reading skills, ability to analyze and synthesize
information from various sources, strategies for structuring basic academic texts, and ability to
write general academic texts that reflect their needs and relate to academic reading and writing

tasks.
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15122 nguaneludinuszdniu 3 (3-0-6)
TU122 LAW IN EVERYDAY LIFE

[

ﬂwmzﬁalﬂmaﬂﬂgmmﬂﬂ IugﬂuzﬁL‘fJ‘uLL‘U‘ULLmummﬂiquaﬁaaﬂmgwﬂué’qmJ NANN3
ﬁugmﬁumﬁa%’g (rule of law) Qmﬁwmﬂ{]‘wuﬂEﬂugﬂuzﬁﬁaﬂmﬁUMﬁﬂ@mﬁﬁm%mUi%ﬁﬁwu ANUS
ﬁugﬂﬂuﬁmﬂgwwLaﬂﬁnuLLazﬂgmmwmﬁnuﬁwaLﬁaﬂuiwauﬂimﬁﬂlmﬂﬂaiﬁaqﬁﬁgﬂuéﬁuﬁuaﬂ
avs waglusuesthil masziudefinnuaznszuiunseisssumeding nénnslians ndnnsliay
nshaungrane Tasidunsiinuainnsdiieseiiiatuaiduiinsesiiu

To study general aspects of law as correct patterns of human conduct in society. To
equip learners with basic principles of public law (rules of law), and its values which are
associated with citizens’ moral core. To provide basic knowledge in public law and private law,

involving the issues of rights and duties, dispute settlement, Thai Justice procedures, the usage

and interpretation of law principles, with an emphasis on case studies in our daily lives.

15.152 mé’nﬁugmmma‘immam‘ 3 (3-0-6)
TU152 FUNDAMENTAL MATHEMATICS

GuidmiuinAnnieedsundamansiussiuisenfnunewaeliinit 16 miede
vizaiduinfianie/anudnTadulnisen)

vdninasimanssnmaniildlunisiigal Basigaiuuuing @ mssramgea maguliods
adinmans msfigavlunguiifeafueaunisuazaduysal nsufeauns fladdu dedduviaie
landuszendvasilandu n1s@eunsmvesilsidu nmsuenavdiuesndumvdiugos nsuiszuy
AUNSTLAUDESIY

(This course is for students who have already studied mathematics in high school
and have gained not less than 16 credits or as demanded by their faculty.)

To prove logical rules, methods of proofs, arguments, mathematical induction,
proofs of theorems of inequalities and absolute values, inequalities solving, functions, type of
functions, applications of functions, curve sketching, partial fractions decomposition, solving of

simple systems of linear equations.

2. WANY

2.1 A UNUTINUIAY
wu.201  vdnnguaneieafunisUseneugsia 3 (3-0-6)
BA201 Business Law

1%
o U

Fwdadunou : - dnAinwraznidiveransiazn1sUnd srustuli 2 (Fawinia 1/66 10y
auly LifRuddunaw)
- dnAnwiueneuzmdvsmansuaznsUyd desasulaivn wu.291

AnwinguuieiielfunisinesdnsgsialauasiiuuesAnsgsfiamungvunelnednuae
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nganeuarn1stss Ty Bingrneftunmsseneuianssunegsiadundnngranedersiining
Lﬁdﬂ%@ﬁﬁméﬂwﬁ’uﬁmmﬁwﬁﬁaﬁu“ﬂaﬂ suftsAns s uRTE TR s usan EE
Prerequisite : - Thammasat Business School and second-year student status (Effective on
semester 1/2023 onwards, No prerequisite)
- Non - Thammasat Business School have eamed credits of AC 291
The course examines the legal system and basic legal principles affecting various forms of
business. Review of particular contracts; sale, hire purchase, agency, mortgages, lease, creditors’ right

and bankruptcy, etc. Also covered are the applications of law to financial instruments.

NU.202  NISANERINT 3 (3-0-6)
BA202 Taxation

v
o [

a o o 1 = a s v a a o i <
FUVIUIAUNBDUY : - UNANWYIAUSNIUTUATERN ILASNITUEYY gﬂussduﬂw 2 (MamnA 1/66 LWy

)

Auly aouladvn Ue.201)
- Un@AnwuenAuzndlvemansiaznsUd fesaoulaiv wu.291

AnwmdninasivazisnisdaiuniBassmandnnBraninsuasadensniuuszanadegins
Mdegludagtulsunnmdtuliyanasssuan8iulddiyananidyasiiundgsiemsuazoins
wamudrmian8ilosdnisuimsdusiesdudufdaiulduinmslsadounsthssfeiinaznidthe
ANUSURRYRUTBIUARaLareIAnsTINasadentlun1sdunE

Prerequisite : - Thammasat Business School and second-year student status (Effective
on semester 1/2023 onwards, have earned credits of AC201)

- Non - Thammasat Business School have earned credits of AC 291

An overview of excise taxes and custom taxes, the tax treatment of individuals,

partnerships and corporations.  Topics include value- added taxes, specific purpose taxes,

property taxes, and other related taxes collected by government agencies.

WU.204  @0R5INe 3 (3-0-6)
BA204  Business Statistics
nsnuswdeyasgrnlussuumaifvesiig anazan I TnesveaUsesnsvguiaiy
thatdu mguiivd) fuundsduuazariaalinswanuasanuiiasfunimedeuanufgiunis
Annwianduiuduagnsannsevdnmsinneiuas maussgndldnadwsildanlusunsunesiomes
Systematic data collection, sampling statistics, population parameters, probability
theory and Bayes’ theorem, random variables, probability distributions, hypothesis testing,
analysis of variance, correlation, linear regression, and analyzing and applying the results of

statistical program
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NU.301 NSENUEINA 3 @naulsitfesndn 240 Hlussenanisine)
BA301 Business Internship
Adafuriou: Tndnvianewidivemansuazmsdad grustudi 3
Uszgndldauiynanmstyduarmsuimsgsiefldfnwanltlunsiailussdnsgsia
MBUNIATYT Y1T009ANTALY
dwsunisaniiunisagegnelanisguatiuiuserineaaendivemansuasns U duay
{U3IM38909ANIgIAe MiiBauMAdE Vi3eesdnsduq nasnszeriaiiinny Taell msnnasweuLun
i AusulinTey naemausTEzIm wasndninurlunsUssdunaiidnau egndlneehails fil

= a wa (9 3

1. AnufoRenuivesdnigsie mhenunadg videssdnsduq litesnin 240 Hluwsione
N13ANY) %30

2. fhanuiBsszdng vieser Inefimsussdiuanesdlunnss v ol smgymeend]
A WA V3D

3. finmhlgviioitennmeusninuily visensUfuRwEn waslineilassnuieausua:
doulsediu

Prerequisite: Thammasat Business School and third-year student status

Apply the knowledge acquired in accounting and business management to the real-
world work in the business organization, government agencies or other organizations.

Thammasat Business School and Executives of the business organization, sovernment
agencies or other organizations will supervise the students during the internship period. The
scope of work, duties and responsibilities, the length of internship period and evaluation criteria
are specified and agreed upon one of these conditions:

1. Internship with no less than 240 working hours per semester or;

2. Producing empirical evidence/report, which evaluated by TBS faculties/external
experts or;

3. Completing/presenting a project that solve practical/real-world business problem.

WU.401  MITUIMSAINAENS 3 (3-0-6)
BA401  Strategic Management

WwdsAuney : UnAnwiragnidlvemansuazn1sUd grusudn

Hausna 1/66 Wudull dndnwamusmndvemansiazmsund deuldinn ne.201 way nm.201)

'
o

MANN1TUSMIINAgNSNIsgIRakaznsadianulauseuluBaudeduagedady lagay
ASBUARNNTZUIUNITANY RIUA NEUIUNTIIUNLNAENS Tedsenaudae nsfuunidesimi s
faumuaiusin msinseianmiaadounelukasmeuen nsmvuanagnsslusERUasAnT seiu
MegIAY warseduMi? nsruIunsvesnsinagnign1sufua uagnszurunsAnlseiiiuna

udiinsseuiiuasadesis) Adndulunsuimadnagns nsasenagndideuinnssy
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Prerequisite : Thammasat Business School and fourth-year student status

(Effective on semester 1/2023 onwards, Thammasat Business School and have earned
credits of FN201 and MK201)

The course examines a comprehensive process of strategic management to generate
sustainable competitive advantage. It also includes deep analysis of internal and external
environments for high-impact corporate executives to make logical decisions in alignment with
vision, mission, and strategy at each organizational level. Analysis of critical factors pertaining to
strategy formulation, implementation and techniques of evaluating strategies will be thoroughly

discussed through case studies.

Ve.201  nsdayddusy 3 (3-0-6)
AC201  Fundamental Accounting
ndnnsiosdy LLmﬁmLazﬂszmumalﬁai’mwLLasﬁ’uﬁﬂﬁﬁaaﬂamamiﬁ’@y% AIIAYILAY
ATIATIZAIIBITUNAITIEY 29950 miﬁ’aﬁuazﬂmﬂmLmEJ%’asdaLﬁ'mﬁ’mwmsﬁw%’wﬁ wiau
UAZEIUTDIAIVDY
The basic principles, concepts, and procedures for collecting and recording accounting
information; preparation and analysis of financial reports; accounting cycle; accounting and

disclosure for assets, liabilities, and owners’ equity.

U9.202  Mstaydifionisdinns 3 (3-0-3)
AC202 Management Accounting
FsAuneu aouldivn uv.201
nAnKaznsAIARUYUNERsTeT IeSesensiesyideyaduyuiilenis ey
dindnla shieaseunqunsmurniuusdauuuiugIu mMstudiudunu sulssann sulssann
g uLaTNITIATIENAA1NTVIY Kas19FuUNsURInLANNTURAYEU AuduTusyaeiunuy
Ysunamazmls MeIAsIERANLANANTEWINIEeN NMSATUATIANYNY
Prerequisite : Have earned credits of AC 201
Concepts of product costing and tools for planning and decision-making. Topics
include basic product costing and cost allocations, budgeting, flexible budgeting, sales and cost

variance analysis, responsibility accounting, cost-volume-profit analysis, differential cost analysis

and pricing decision.

Page | 47



uno.2

n4.201  ANSRUGINY 3 (3-0-6)
FN201  Business Finance

Ftadunow: @auladvn U201 e Uv.291

wEnMsUIMINIRURgInnIIssiugeiuiiavey wWhmnenisaiisyaniinueians
ANMUINGDNAT 9 MN9N15E weesilonns q TunsuUImsNIsEL NMSIATIZRNeNTT&Y N15mszi
ATLLARUARN N1TIUHUNINITIRY mﬁmiwﬁﬁaa&’mmmmL?im 5@375469]@‘1.1LLWHLL@ZLLUU%@?’]W‘I
NINGFU A199IRUAINLIAT WHUIRUNUNLUILY QUIIHAINU N1TIAFIURNANNIINITREY N15TANT
L'Eunuizasguuazasasma TIAIAUNUTDIRIUN Y

Prerequisite: Have earned credits of AC 201 or AC 291

The basic principles of financial management for business; the responsibilities of
financial managers; maximization of enterprise value; financial analysis, cash flow analysis,
financial planning, fundamental analysis on risk, return, and asset pricing models, time value of
money, working capital policies, capital budgeting, financing mix, short-term and long- term

financing, and the costs of capital

n9.201 UdNN1INAIA 3 (3-0-6)
MK201 Principle of Marketing

AUMUNULAZAINANAYVDINITAANN IugmzﬁLﬂuwﬁﬂmmwﬁﬂmqqiﬁﬁ] WUIAANITAATN
adelmififauinanegiseios unumveasnsnaiafiivelrsusiauasdiny anmiindesiiduase
nsandulanianiseain weRnssuguslaa nMswlsdmnatn nMsiienaainidiving n1sAruAfIwL
N1aN13AA1A drulszan1ansaaIafiIzaufugsAandvunuaneiy uazngugniidnd
weluladldumnsneiu nszurumsudmsnisnatnidosdiu naenaudsesssuveninnisaain

The course introduces the definition of marketing and its importance as a vital business
function. Topics include evolution of marketing, influences of marketing on economics and the
society, marketing environment, consumer behavior, segmentation, targeting, positioning, optimal
marketing mix for businesses of various sizes and consumers with distinct levels of technology

accessibility, introductory marketing management, and ethics of marketers.

56201 weluladAdviaiilegsia 3 (3-0-6)

15201 Digital Technology for Business

PR v o a_a

wsananaunnaliiansasunlasgsna ialuladfdviavinalegsiananduaiuwuuiy
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The key forces for change in business, how digital technology disrupts traditional
business, digital business transformation, rethinking and redesigning of digital business, the new
technology, applications, data and information platforms of digital business, managing digital
business IT/1S infrastructure, Cyber security awareness and technology, and understanding how
to use software for planning and decision making support of digital business operations in the

agile environment.

U201 MIuImsuazn1sUszneunsarielnl 3 (3-0-6)
HR201  Modern Management and Entrepreneurship

LNAANIINTUIM WAL NSUSENEUNS Yimunnsmguiimsuims wihiluasvinueguims
BIANT  UTLANUAZANANEAERUTENBUNT NTINUNY N1FINBIANIT ATUTMININEINTUYEE N3
Wudin nisadieusegela waznisaavan nsdndulanianisuinis wagasesssunisuims nsld
\n3esilonansuimsgaiinea

Management and entrepreneurship concepts, evolution of management, roles and
skills of managers, types and characteristics of entrepreneurs, planning, organizing, human

resource management, leading, controlling, managerial decision making, ethics, and use of various

management tools in the digital era

ul.201 MsusMsMsUHURnIS 3 (3-0-6)
OM201 Operations Management
mMsfinwndn wade uaziedesiielunsesnwuu Sinsnei warUFUUTIANLENTANANNIG
UUAns waznisthluldlasningsfagnaivnssuvainuaisaiv) lneaseungunagnsn1su]on ns
HANNIN NSERNKUUALALAZUINIT NMTOBNLUUNTEUIUNNT NFUTMTAMAIN NITUTINSAUAIAIAGS
msuimslasinis msvdmsldgumunsianansuftinuesdng uazmsuftinisierudsdu
Study of concepts, techniques and tools to design, analyze, and improve core
operational capabilities, and their application to a broad range of industries. Topics include
operations strategy, productivity, product/ service design, process design, quality management,
inventory management, project management, supply chain management, operational

performance measurement and operations for sustainability.

IYVDIAMULLATHFAENT
7.213 mwgmam%ﬁ;amﬂﬁmé’u 3 (3-0-6)
EC213  Introductory Microeconomics
(d@mSuinAnwiuenauzATYgAEnS)
LLu'gﬁmLLasmi‘Uszqﬂﬂ%’wqwﬁmwgmamiﬁ'mﬁ’uﬁzgmﬁugmmqmswgﬁa] NSYINUVDS

nalnsim guasdkaraUnIuvesdudi naufUssmuiediunginssuduilan weAnssunsuadn funu
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A3udn nsfmuasimaudlunaiaifinnsudeduanysal uagldanysalsunuusieg Wisuiiey
UsgAnsnmnsdnassninensnisnanlunaiaudstuaiysaluaznaindun nuiidesiuieatunain
U998n15WER LaAUANLIAIVDINATN

(For students who are not Economics majors)

Concepts and applications of economic theories regarding fundamental economic
problems, price mechanisms, the supply and demand of goods and services, basic theories of
consumer behavior, production and costs, and price determination in perfect and imperfect
competitive markets. Comparing market performances in resource allocation, basic theories of

factor markets and market failures.

f214  \esugenansuaaLtoay 3 (3-0-6)
EC214  Introductory Macroeconomics

(FwsudnfnyiuenanzAsegeans)

ANUNIIEKAEITNSANYIATEEAERS LWanueuasUymlunsasygaansunnia n1s
Amwnuelausenni nguinisivuanaliussnvinaenin aainn1stiu auasrkara U uretu
Ygmin1sinsnu JgmtuienazRuie ulsvienisturaznisadslunissneiais sn1nee sz uy
\iswsAY gan13tsEiu AaIRRuATIAUsEIA wasnstiruadnskaniUAsy ufenisideidte
wissgnaunmalUldlunsiiesgiaaiunsainiaasugia

(For students who are not Economics majors)

Concepts and application of economic theories involving Macroeconomic indicators;
goals and problems in the context of Macroeconomics; determination of national income; money
markets, supply of and demand for money; Macroeconomic problems including unemployment,
inflation, and deflation, fiscal and monetary policies used for economic stabilization; the balance
of payments; foreign exchange market and exchange rate determination; application of economic

indicators to analyze economic situations.

Jyvesaniunimn
#9.221 AWIBINGWTITINT 1 3 (3-0-6)
EL221 Communicative Business English 1
Fdadunew: aeuld aw.172 vive u5.105
Wauinugnisdearsaiwdenguitisadugsia wewndsundeulidndnwiaiuisald
awdangulutiunveansigsinseninesemald siedviidunstaunsislufiunuadosuas
armgniadtunslivinuenisils mama n1seu warnsdsuluntvsingy uenaintneiuiduejatiy
mMstawnnuiilavesin@nulunsdea sisnwdinguluuiunresnsvigsisseninsUseine
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vhauludnvasieasngy SnfadnAnwdeddnmsiinnegiiieldanusitiegiiu nauinisssia
naonutoyatidetieldainds Tumsvhauildsuseunnednde

Prerequisite: Have earned credits of EL172 or TU105

This course aims to develop students’ business related communication skills in order
to prepare them to use English in international business context. This course focuses on improving
students’ fluency and accuracy in four skills; listening, speaking, reading and writing. Business
related vocabulary is incorporated in the practice of the four skills. Students are required to work
individually and in groups. This course also requires the students to critically apply current
knowledge and theory in business as well as information from trustworthy sources of media in

completing both individual and group assignments.

d9.321 111N WTIFIND 2 3 (3-0-6)
EL321 Communicative Business English 2

(Y] |

Jrderuneu: @auls aw.221

v
aa v

'31EﬁmummQﬂizmﬁlﬁaﬁwmﬁwwwﬂﬁiﬁaaﬁ%uqaﬁLﬁ'm%’aqﬁ’umaqiﬁa dmiunsey
arumfeuligiZouannsalinninguileiidiuiiuuasihgsialussfuniumd smedwnisjaioy
stauulgFouldvinuemanmdangueits 4 e Toud n1sfls nsya n1sen uaznsdeuldegng
gndfesuaradosuaa savafiunnushilalunsdoasmudingulussdugsfouuned Snviajadu
nsiindusdwifiiatesdnie fEsuionhiinuisiuasaundy uazdodldaruinnuvasdeya
Adedeld sudansimguinsmsuimsgsiaiviuasionnlflunsiaueddiansuaa

Prerequisite: Have earned credits of EL221

This course aims to develop students’ advanced business related communication skills
in order to prepare them to use English in participating and leading international business. This
course focuses on enhancing students’ fluency and accuracy in four skills; listening, speaking,
reading and writing. The course also raises the students’ confidence in English communication
in international business context. Advanced business related vocabulary is incorporated in the
practice of the four skills. Students are required to work individually and in groups. This course
also requires the students to critically apply current knowledge and theory in business as well

as information from trustworthy sources of media in completing both individual and group

assignments.
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2.2 3990

2.2.1 ¥ NBNN1TRY
1) v nantsAu

9211 pdleFNaRsLazaiAnIRuY 3 (3-0-6)
FN211  Financial Mathematics and Statistics

adRuaadinenansiiieateaiunsiu laun @dmiesiu vdnnsmudouaznaneuun
Aty malieneinisannos unagdadesiu (u eyius Ujsuius vitusidesiu) s
ﬂ'ﬂﬁmmzau‘ﬁ'qw (Optimization) LLaxLW%ﬂsﬁﬁugm

Essentials of statistics and mathematics for financial applications; basic statistics, the
concept of risk and return, probability, regression analyses, basic calculus (e.g. introduction to

derivatives, integration, and integral), optimization, and basic matrices

N4311  NISUTMISNISRY 3 (3-0-6)
FN311  Financial Management

F1sAunew: @oulainn n9.201 way Ne.211

unAnuazvguinsuimsnstuluddnvesiansfifinnimmnsfudoundylu
anuN13iIss MIUSmInsdunadnuauning nidu uarduvendmediussadmneeshianians
duasosionmemsitunldlunsuimsauning wilau wazdwendtvesns Anwiluddnvesnisih
Lmase 9 nensRunldlunsimuassausasmsdaaulalunsuimsRuumyuiey sUdngamu
GEunindlainguiow) melinmzanuuiusunazasiliutiuou (Anandes) mstmuslasiainauuay
AunALVINSRuAIvInza mwisLﬁu;&amLLasﬁuwumaaL’Eunumﬂ%ﬁ WAZAIUVDIIIVDY LAZAT
asmsiull 9 madedulalunsdamBuyu msdndulamhauninguuuaats wnAnduliym
FILNUTITUIAUIAVDIAINT

Prerequisite: Have earned credits of FN201 and FN211

Theoretical concepts of corporate financial management applied to resolve financial
problems and issues encountered by management in the real world of business; the
management of asset structure and financial mix; the application of financial models and
instruments on managing the assets, liabilities and equities, valuation, the costs of capital,
capital structure, capital budgeting under risk, leasing, the concepts of agency problems and

corporate governance
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M.312  Nseenu 3 (3-0-6)
FN312  Investments

FwdsRuneu: @eulaivn ne.201 war na.211

'ﬁfﬂiﬂ’izLﬁuiﬂaﬁ?ﬁLLﬁiﬁﬂﬁUmmﬁa’ﬁMﬁ ATy ooUdu wazATIAsHeTIEE T 38013
ndnrmaneuwmazanidssnnnmsasulundnmindifsuaznguvdnning Jadodmunsng
NARDULNLIAZAIIAEI N NsasUluvdnniNg

Prerequisite: Have earned credits of FN201 and FN211

Valuation methods for fixed income instruments, equity instruments, options, and

futures contracts; risk and return measurement of individual securities and portfolios, the

determinants of risk and return

N4313  NISHUIENINNUTEINA 3 (3-0-6)
FN313  International Finance

F10sAuneu : aaulaivn (1) n3.201 wag (2) n9.211 waz (3) M.212 %38 #.214

anufidesdulumsuimsmatiuiienisdiiugsiasewinssae anmwandoums
\ATYgmansTEInalsEna sTuunsRuseinasene gatyTiduasin ganstiseiulouluiae
AMATEINUIEINA nalnvenany3asIniunsinsUssne AnudeInndnuaniUdsuiunsil
NansEvUsonsAdugsiaseniseme Bmsuimsenudsdesldieiesdlonanmsiuiivinza
UNUIMYBIBIANTNINITRUTENINUTENA 10U NBIUNTRUTENINUTENA SUIANTIaN LagusTem
NIRUIEIINUTZNA

Prerequisite: Have earned credits of (1) FN 201, and (2) FN 211, and (3) EC 212 or EC 214

The financial management for international business and its international economic
environment: international monetary system, the balance of current account, the balance of
payment, the foreign exchange market; the application of financial instruments and derivatives
in the international financial risk management, the roles of international financial institutions,
such as the International Monetary Fund (IMF), the World Bank, and international financial

corporations

N4l MTIATIBYRYRUS 3 (3-0-6)
FN411  Derivatives Analysis

dsauneu: @aulaivn ne.312

mmﬁﬁugmLﬁ'mﬁ’uﬁayﬁug%amaéawﬁ'] (Futures/Forward) nSayiusidu Options way

Warrants wazdtygynaniUaeu (Swaps) #aenaudnsuels nguin1sinunsiaIngiansmant

17

nseankuUnagnsiuzauiiaiailsrsedesiuaudes
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Prerequisite: Have earned credits of FN 312
Fundamental principles of derivatives, including futures, forward contracts, options,
warrants, swaps, and real options, derivatives pricing models, strategies for speculating or

hedging

2) 3y eniaen
n4241  mMsuisenudssdonaznisuseiude 3 (3-0-6)
FN241 Risk Management and Insurance

Adafureu: TnAnvguzaudi 2 Gusnn 1/66 Dusild ldifeddunien)

é’ﬂwmgmﬂmﬁmﬁaLLazmmlﬁﬁmwmqmiﬁuﬁawLﬁmLLﬁqﬂﬂaﬁaiﬂ §3NMALDIANITANY
UssLamvasanudemeiitiniu ausmsanudeadts Padesingg Aifiasiensuimsanudsads
nannsUsEAUAY mmi’tﬁaaé}’waqmsﬂwﬁuﬁﬂLLﬁuuwms] nsuivsesRnmIUssiusoidesdy
anmandounangine daeu wesvgia uazimaluladiinasionisaidugsnssuvesuitnuseiude
NaNsMUYeINsasuuUasszuUM A LA MItuvedlandiiiienumagsiauseiuse

Prerequisite: Second-year student status (Effective on semester 1/2023 onwards,

No prerequisite)

Different types of risks and financial losses faced by individuals and organizations,
types of damages, factors affecting risk management, principles of insurances, basic
understanding of various kinds of insurance, basic insurance business management and control,
discussion of the dynamics of legal, social, technological and economic environments and
business activities of insurance companies, the impacts of changes in the global commercial

and financial systems on the insurance business

n9.251  AANANITRU 3 (3-0-6)
FN251  Financial Markets

Adadureu: dnfnwgugduld 2

MU NIEUIANT wazRaIANISRN ANUdURISURITIuUSANeY ilkadonainnIsiu
Wlsvenisdu Sameenide MIMAULAEAIVANEANITUNTRY NMIYINNUTBINAINKEY AN kaY
paNANSUsEIIUTEMA UnumasThivesantunsiiusineg Aegluussmalne

Prerequisite: Second-year student status

Money, banking and financial markets; the effects of various factors on financial
markets; monetary policies, interest rates, regulations and controls of financial institutions,
money markets, capital markets and international financial markets, roles and functions of

financial institutions in Thailand
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4281 MSUINITNTRUYAAR 3 (3-0-6)
FN281  Personal Finance

FaRuneU : -

(ifumbenividldmndnuien ne.282 msusmsanudeds fe)

nsiusdivanenensiulusdazdndinvesyana n1sdnmiunagawsulddulua
#1199 88198 TEUUMENITINTINIUNIRUBENNgNABY Nsdasulvilinseeuwaziiueaulamum
naUsglevilusueine egreliuseansnn msddnldasinegraumngan NsdenBuaIIUNUNIEIRY
I$yprassum mewmwaunmEinvesyanalifandondemnuaysaitinsiuitnisuas nlade
ns§dnldiuiiiogunm msndeutiuiis msldnaniliAana aasnsuiisnsnausumsiudmsy
auAntuENUNTEIeTY

Prerequisite : -

(No credits earned from this course if FN282 Wealth Management is also taken)

The determination of optimal financial objectives in accordance with various stages of
individual life cycle; personal financing and spending, personal financial planning and control,
savings and efficient investments, appropriate credit usage, personal tax planning, and income
tax payment, benefits of saving and individual’s quality of life: health care, leisure, free-time

productivity, financial planning after retirement

19.282  MISUSNIAILITIAT 3 (3-0-6)
FN282  Wealth Management

v 1deRuneu ;-

(itfumbefninilimndnedn ne.281 Meuimanisdudiuyana §ae)

N5USZHINGNAT MENNITINUKNUANBEILYARANITATUAINNITTIN MTRTnIHanauwnNY
LazANLIAL IR TIENTYNINIRUNa v dnassiuamu vanmsianguudnnindasu msfun
Wevgamu mMsawuluedaniuning n1sUsslunanIsuIMIsnNesmu NM15INUNUNBEe1YN1S
elounnuiids 15nnn1su3A itesiuare

Prerequisite : -

(No credits earned from this course if FN281 Personal Finance is also taken)

Evaluations of potential customers, personal tax planning, life-cycle investing,
measurement of risk of and return on financial assets, portfolio theory, portfolio optimization,
investment policy statements, investments in real estate investment trusts, performance
evaluation of mutual funds, retirement planning, wealth transfers, heritage, donations, new

issues in wealth management
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N4.331  AISUTNSARNTUNTREY 3 (3-0-6)
FN331  Financial Institutions Management

Sy aouldinn ne.251 waz ne.312 (BnEnivn ne.251 faus 2/63)

NTUTMIUBZNITINNITAIUAE VI TUNIRUTABIANIZEUIAISTWIEYE N1SUINITAIL
essngg Andy N15IANIIATURUYULAZNITUTINTANINAG DY nsudmsAunInduasniiau ms
Uimnsmlsuagduny melinsedgiuzuazanuiuas nagvslunsnausumeiumsiuvesaatu
98U LLm‘mdmiLLf’ﬂ‘UﬁuvjamﬁUﬂﬁQu

Prerequisite: Have earned credits of FN251, and FN 312 (sntan3v1 n4.251 Faust 2/63)

Various aspects in financial institutions management especially commercial banks;
risk management, capital and liquidity management, asset and liabilities management, profit
and cost analysis, stability and investment strategies analysis, recovery plan of financial

intuitions

14332 M1sUSMnsAude 3 (3-0-6)
FN332  Credit Management

sAunew: @oulainn na.311

AnudAfuarUszianvesdude matmusmdninasiuazulounelunsliduidevessina
138 @nTumsiy wedalumensiariionsandude metmumaiuwezsnsmendefinises
Hu mafinsanlasansiug msmuauuaznishienumtl nsdafuniiasnsudlandiifitagm msld
szuvdsznateyalasnoninefituntislunsinneiaude

Prerequisite: Have earned credits of FN311

The importance and types of credit; loan decision processes of both corporate and
financial intermediaries; techniques for analyzing and evaluating credits, the determination of
credit lines and optimal interest rates, methods of evaluating loan proposals, debt restructuring

and debt management, computerized database systems in credit analysis

n1.341  nsuTmsnsussiuiunany 3 (3-0-6)
FN341  Non-Life Insurance Management

FusAuneu: @eulain ne.241

Svarenudote Ussnnvesanudomeiistuiningau arudssienanoliiia
el 53RaMIUsEiUABsiaNITUIMNTBIANT wazunuIMTBINIAsEiunIsduasugsiauseiuiuiaiy
NM5UTININITUTEAUABNITUTININITRY

Prerequisite: Have earned credits of FN241

Various types of risks and damages of the property, liability insurance and reinsurance
business, the role of government in supporting the property insurance business, a relationship

between insurance management and the financial management of firm.
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ne342  MsuImIMsUseiudinuazguam 3 (3-0-6)
FN342  Life and Health Insurance Management

Ftadunow: deulaivn ne.241

gsfan1sUseiudinuazgunmnisuseiudinuazgunnluguiuusiing Heulvvasnsusssyd
Hadelunsinsanandevssfumsfansaniulss fusazmsdedulnmaunumsilulssgndldlu
mi‘u%mimmL?ﬂlmﬁ&lﬁ'LﬁmﬁuﬁuqﬂﬂaLLasgsﬁﬂﬂﬂsﬁwwﬁﬂﬁL‘T.’Juﬁ’aLmuﬁﬁvﬂumsmqLmuvmmiﬁu
a"m‘qﬂﬂamiﬁmiﬂﬁammazmwLa"aﬂumiamu

Prerequisite: Have earned credits of FN241

Life and health insurance businesses, insurance policies, the calculation of insurance
premiums, under wring processes, the indemnification, risk management for individuals and

businesses, personal financial management and investment.

A9.351 MITIHATITIRSIEITUN 3 (3-0-6)
FN351  Fixed-Income Securities Analysis
Aurderunau: @aulaivi ne.312

ps1asuilaznalbnnisyinauresnatnnsiasuiiulsewelnewasiiduaina laseasaves

¥ o
aa v

Gﬁ?a’]iwﬁ ﬂ?iﬁ?%‘ufﬂi?ﬂ’]WQ&ﬂiiﬂJﬂ’ﬂﬂJLgﬂﬂ ﬂ'ﬁ@@ﬂLLUUGﬁWa'ﬁWﬁl mﬁmwﬁmﬂmwﬁm NYUe
Fudou ﬂaqwﬁ‘miamuLLazms‘U%mimmLﬁﬂﬂﬁ]ﬁﬂﬂﬂiaﬂnuIUﬂejumiﬂawWﬁ

Prerequisite: Have earned credits of FN312

Fixed income securities, the mechanisms of domestic and international debt markets,
fixed income instrument analyses, pricing, risk behavior, the security design, debt instruments

with complex structures, investment strategies and risk management of debt portfolios

n19.395  MvenilAY N19N15RU 1 3 (3-0-6)
FN395 Special Topics in Finance 1

Fderuneu : gaulaivi ne.201

USayn wuadn udnng wdesdieanns winnssu wualtufiddyuasimunmslmidinauled
Aertemensdu Wenmunssuiriadwasasuanuanliiuindneilunsyhaulueuan

Prerequisite : Have earned credits of FN201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Finance that benefit students’ thinking and future careers.
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N9.399  MIFHNUAIUNITEY 3 Anueeatien 200 Mlusluniaggiow)
FN399 Internship in Finance
Fwdaduneu : @auleivn Ne.311 uag N4.312 uaz 919139 AOUD IR
msanmNEmLaInsauazUsEaUNsain s nussadtewensiiagnaduuseney
JnTwnssnunsiuifussavsnmlueunan TassunszuaunsBeus Ansu ousy uazUfiRauess
fumhenuisenuuarigluaeininmaduiitn@nwanla wasmelvifiurey Ennusmsuiuty
#1200 Falas)
Prerequisite: Third-year student status and have earned credits of FN311 and FN312
and approved by the instructor
A student internship to obtain entreneurial experience of at least 200 hours in a pre-

approved state or private organization

N9.421  ATIATIZRTIENUNIINITRUY 3 (3-0-6)
FN421  Financial Statement and Reporting Analysis
FtsRunau: aaulalnn ne.311
(aidumheAalmmntnd@nwAne13v) Ue.413 $1897UNTRULAENTIATIZNUNITRY §98)
isesiienng q dwdumsiiesgimanisiu WelilumsussdiumnudiSavesnagvsesdng
Fatalaganuanusalunsindils dewSsudisuiuseduanudesiiiiotos uasiiionranisainanis
Fufuay wanszuaduanluowandauduiiuguiiddydmiumsssduged weenmsieseiduie
Prerequisite: Have earned credits of FN311
(No credits are earned if a student takes AC413 Financial Reporting and Statement Analysis)
Various financial tools used in financial analysis for performance evaluations of firm
strategies based on profitability relative to risks, applications of financial analysis for better

prediction of future cash flows for valuation and credit analysis

ne.a22  msanwrrnudululimienstu 3 (3-0-6)
FN422  Financial Viability Study

AsAuneu : g@eulaivn ne.311 uay ne.312

wwdnsflouazinaianing Aegldidunagnslunmsnumaudulllfueansiulamenaiu
nénuarIsUfTRluMsTarhusugsin msdssduamudululivedasinislusnumesne iy
Tasamslmi msvenefanis mswasuunudunindlivauiou mmaﬁﬁt’j”maﬂmaﬂ’rﬁuazﬂ'ﬁ??uqm
1A5an15 maenauAnuianseunnAnveaieulufionnandululiass (Real Options) Tunsuseiduany
Jululsmedlassnmsamuszezeniing msfinufoiivinlasinisdasaiiedmguifiFeunuszgnd

Prerequisite: Have earned credits of FN311, and FN312

Various tools and techniques used in financial viability study; principles of and practice

in developing business plans, feasibility studies of projects including new projects, expansions,
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non-current-asset replacements, project delays, and terminations of projects; real options and

evaluations of long-term investments, a group project on a business feasibility study

n4.423 miu'%m'imiﬁu%uqq 3 (3-0-6)
FN423  Advanced Financial Management

AdsAuneu : aeuldiv ne.311 war n4.312

mia%ﬁqaﬂaﬁ'wLﬁmLLdﬁﬁ]mﬂmﬂ%’ﬂaamﬁ‘LLasﬂaﬁ'ﬁé’mmw%mimiﬁu%u’uqa ﬁ’jﬂmi%’mmﬁunu
wan1saamu wmsinwidunsusserendenrinsddnw

Prerequisite: Have earned credits of FN311, and FN312

Value creation using advanced financial management strategies and tactics of both

financing and investments; lectures and case studies

ne.424  NISNAYEUNT 3 (3-0-6)
FN424  Investment Banking

Usduniou: aoulaun ne.311

winnsiasinallANTNdvsuRavessiananning ninnnsassyaelvtuianisuasgamu

a

INMIAIUAINTT NM3ATEUIAINTT NMFUTULATETIRUUVEIAINIT N1FYINTIBNU NMTIATIENTINT
waznaiauemendnning lneiananguideiesendoauimenisianisnistusazniaufofan
Uszaumsainiintulusssemeanaglulssmnelng

Prerequisite: Have earned credits of FN311

Investment banking business; principles of value creations for firms and investors by
mergers and acquisitions and business reorganizations; variety of investment banking activities,

debt restructuring, initial public offering, and venture capital; applications of financial

management and cases both in Thailand and abroad

ne451  NTIATIBYRTIENSYU 3 (3-0-6)
FN451  Equity Securities Analysis

FsAuneu: @eulaivn ne.312

NTIATIEkarUTBEIuL AN TIE 59U LLmﬁmmﬁmiwﬁﬁa%’a‘ﬁugm NTIATIEMATEFA
NFIATIMRAAINNTTULALNITIATIENUTEN NsUsziliunAmanninduuunisfinannsviativan
MR NSNITLUSsuisy MIlaTzduanningnsmaila n1TATIEEIiaNNSNaLBUIIW
nsUssilunan1saiuuvaIngunannIneg

Prerequisite: Have earned credits of FN 312

An analysis and evaluation of equity instruments; economic, industry and company
analyses, various approaches in security valuation: discounted cash flows, relative valuation,

technical analysis, quantitative securities analysis, portfolio performance evaluation
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ne452  MIBATIEAINgUraNnINguazn1sUIINSauUNINe 3 (3-0-6)
FN452  Asset Management and Portfolio Analysis

Fwdaduneu : aaulein ne.312

nouuaznsufiRveansianmsnguudnnindadislnd n1sasanquudnvsng nsussidung
NSAILUYBINGUNENNTNE ﬂ’]’ﬁU%WﬁﬂEj@JWﬁﬂW%JWém'ﬁ’]ﬁ’]'ﬁﬂﬁl wagawnstadlunisuims

v ¢

Auning 1y wuusans Black-Litterman NM3AULUY Factor investing wagdus Tnedunilsjatilif
thinwlalideyatiennamanmstuiieairsuuuirassminsiulaegldlusunsy Excel

Prerequisite: Have earned credits of FN312

Theory and practice of modern portfolio management, portfolio construction,
portfolio performance evaluation, bond portfolio management, and new developments in asset

management, e.g. Black-Litterman model, factor investing, etc. Financial modeling using actual

market data in Excel program

19453 AITIATIZRLAZNSUTINTAUEIVNNISEY 3 (3-0-6)
FN453  Financial Risk Analysis and Management

nveRuneu: @oulaivn ne.311 wayne.312

Us2LnNY8an I AEMNINIRUYNUTEAN 595mAYEIRIIELY NMFIATIZIIANLLADS
memsdufiesdnsUszau mstamudsadiewSsuiisuiuulouisanudsswesions wugiis uas
wdasilemenstudieusmsanudediiisssufigonndestuulousanudes

Prerequisite: Have earned credits of FN311 and FN312

All types of enterprise financial risks and their nature; a variety of quantitative tools

in analyzing and measuring risks, approaches to manage risks in accordance with risk policies

N9.454  JFINTIUNITHEY 3 (3-0-6)
FN454  Financial Engineering

FsAuneu: @oulainn ne.311 way n9.312

nsUszendldadinananiiarafifsiniungun1ensRunsesnkuukasNauWEn e
mMensRudnsuuidmmenisiuegwadnassdungamusasdszauduyunisanydunisenizlu
FesmsszyngAnssudsduuemdnning naumdnningduazngueyius mIseniuundnning
nstmuasmuassinnnudssemdnmindlunannmisiulagldgasnmsduinuaslae ity
miaamwmaqméﬁamiﬁma‘"ﬂm%’wé ﬂ’liﬂizmEJﬂ’IiaW!uLLa&;’ﬂ’l‘JU%Wﬁﬂ’ﬂmLEdilEJ\‘i

Prerequisite: Have earned credits of FN 311 and FN 312

Applications of mathematical, statistical, and financial theories and modles; designs
and developments of financial securities,randombehaviorof securities, portfolios, and

derivatives; securities designs, determinations of prices and risk of securities in financial markets
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using formulas and numerical methods; strategies for investments, diversifications and risk

management

N4.455 fuuuassiienissenuaiosdeninisiu 3 (3-0-6)
FN455 Models for Financial — Instrument Reporting

daAunow: N4.311 MIUIMTNTRY kay N9.312 NTAIMU

nsUszgndldmuuasmauitossuyamgisssuveandosilonnainisiu Tnsawzeysius
wazeyusuA AMuinmuInnsFesAwesdunTHdlAsAn uazTinsiesinsuimseudsslaenisi
Tnoradnsildatiuayunnsgusenuninisti

Prerequisite: FN311 Financial Management and FN312 Investment

The course Introduces theoretical models for calculating the fair values of financial
intruments, especially derivatives and embedded derivatives, estimating impairment vales of
credit assets, and analyzing hedging for risk management. The results serve as inputs for

financial reports under accounting standards.

n4.461 mifﬁuizmwﬂimmﬁﬁ”’uqq 3 (3-0-6)
FN461  Advanced International Finance

deruney : geulain ne313

panAnTdussvieUssmaLaruianssumeansduiiintulunainnisiu uaaFunuiigsie
annsosyaniiulinaaandnnduarnananiaussrnessme MmN RuYeRans
Dud dulaun Mdeszinisamulaeasinisamulungundnnindsenitaseing n133msenay
Fownamailes msdaieudngamussninessma msuimaiunumuiou

Prerequisite: Have earned credits of FN313

International financial markets, evolution of financial markets, financing sources from
international debt and stock markets; financial management for multinational corporations,
direct investment analysis, international portfolio investments, political risk analysis,

international capital budgeting and liquidity management

n471  wuudraesadfiion1sidevnanisdu 3 (3-0-6)
FN471  Statistical Models for Financial Research
FwdsRuneu: @eulaivn ne211 war N4.311 wag N4.312
nsUssnaAANdNiusvesiulsansRulaglduuuTnaeuAsygiin n1sUsEendis
wiswglfunlgasiauuuiasministu lneudsinseiuuumnnisalfing (Event Studies) tngld

fegawnmsaimnstuludsandlneyseneu Welvidn@nwiiwwimslunisvinidemenstuselule
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Prerequisite: Have earned credits of FN211, and FN311, and FN312
Basic econometrics and its applications on financial research; event studies using

corporate events in Thailand; research designs

na72  nslugshasudulasgsiamaluladnieliy 3 (3-0-6)
FN472  Start-up Finance and Fintech

Fvdsduneu: doulaivn n4.201

LLU’Jﬁ@mi&gﬁﬁqiﬁﬁ] Startup M3IAMIUYU M3AmuadwngnsaivukaziAule
wieluladiiuuszgndlugsianisiu waymswaundnsasilvsnanistu

Prerequisite: Have earned credits of FN201

Conceptual and practical issues in a startup business development; finacing startups,
operational goals and growth; technology applied in a finance business; a development of new

financial products

N9491  MIANBUANIZITBWUNMTRUGINA 3 (3-0-6)
FN491  Selected Topics on Corporate Finance

Ftadunow: @aoulaivn na.311 waz na.312

a ¢ 3 a A & o oA A = 1% a
maeeissinudymmensiundulagdunietesaniy Iﬂ&lmilﬁaugfﬂwwﬁm
cda X a N § v e I A A Yo = a ¢ a a & 1 o

WAN1SINARTLATY wseldnsalAnwidunsasiieliindnuinsedt wasuaniUisunnuniusiuiu
Inefionnsdfaeuduivilnlideaguiianmnauna waslianugndedudainzinis

Prerequisite : Have earned credits of FN311 and FN312

Analysis of selected or current financial issues using case studies, guided class

discussions, and business presentations

N9.492 MsAnwIlMEEowIUMIAMmY 3 (3-0-6)
FN492 Selected Topics on Investments

Fwdadunew: aauldiv na.311 uay n4.312

mAnneissiulyiunmsamuiiduliegiuvdeiiesans Tasmaousazmduen
wnnsaifiAnduese ieldnsdinuiduedosdielitnAnuiiinsest uasuaniulsuaudaiusouty
Tneflonansdiaeududiulnlitoasuiiaummauna uasimugniedudsinnis

Prerequisite : Have earned credits of FN311 and FN312

Analysis of selected or current issues in the area of investments using case studies,

guided class discussions, and business presentations
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n3.493  msAnwiemzEosnuantunsiu 3 (3-0-6)
FN493 Selected Topics on Financial Institutions
FwdsRuneu: aeulaivn ne.251 way N9.312
mAnneissdulymsunsamuiiduliegiuvdeiiesans TnemsiFoudasvduen
wansaifiAndueie vieldnsddnuiduedesdlelitnAnuiiinsest uazuaniudsuanudaiiusiuiu
Tneflonnsdfaoudugiulnlddeasuiiammmamna uasiimugniedludsinins
Prerequisite : Have earned credits of FN251 and FN312
Analysis of selected or current issues in the area of financial institutions using case

studies, guided class discussions, and business presentations

N9.495  WTafiLAY 195U 2 3 (3-0-6)
FN495  Special Topics in Finance 2

Fderuneu : gaulaivi ne.201

USoyn wwada ndnns wnsesdlownng uinnssy wunltufidfyuasiannnisinifiunaulad
Aertomnamsdu iWeRaunnssuiwiadwasasuanudslituindnewilunsihouluewen

Prerequisite : Have earned credits of FN201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Finance that benefit students’ thinking and future careers.

N9.499  NSANBIDATENINNITRUY 3 (0-0-9)
FN499  Independent Study in Finance

dsAuneu: @ouldivn ne.311 way na.312

Fuahdenansduiithauls wevdefiannsansivasuld (Testable Hypothesis) #e
ues Bouimsan wagdiaszidam wensumauegraduszuu Tnserdedoyannunasingg a3
Hniinwe N9 8usIe9uIaeY

Prerequisite: Have earned credits of FN311 and FN312

Conducting a financial research with a testable hypothesis under the supervision of

an advisor; techniques used in data collections, data analysis, and writing research paper

2.2.2 3 BNNNSAAN
1) 3y nendedu
nA311 WeANTINEUILAA 3 (3-0-6)
MK311 Consumer Behavior
FwdaRuneu : aauleinn ne.201
AnvunAnuazvguiiingg ieflazvhaudnlanginssugusine eeidenivazaseunauia

WIARLUUALAL Falunguiniedninetwasnginssuaans lunsinsgvinginssuduslaa viadady
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fuslaa Tnsianzedredsludsnuidsa

Prerequisite : Have earned credits of MK201

A study of concepts and theories being employed to understand consumer behavior.
Topics include both traditional thinking, which emphasizes psychological and behavioral
theories such as perceptions, attitudes or social groups, as well as alternative theories from
sociology and anthropology, which emphasizes understanding consumer from social and

cultural dimensions such as a theory of symbolic consumption. This course also covers an

analysis of changes in consumer behavior, particularly in a dynamic digital society.

N9.312  NIFIANITATIAUA 3 (3-0-6)
MK312 Brand Management

A1sAuneu : aaulaivn ne.311

Ayt finasanusuRnveutesdinnianaud Busaudnsiauuayoondudlnd
nseenuuUATIAUA LB FT nuLaziuLweIns ELA PHUHULAEIUANAYNENITAAINVBINT
dudn ilelinsaumannsodediuguisiunazegldegiedsdu sudsnmsnaaeuguainuesnsdud
wieliinaudeglunaaldesnadadu

Prerequisite : Have earned credits of MK311

The course will introduce students overall responsibility and tasks of a brand manager.
Topics include new product development and launching, brand design and architecture, brand

positioning, brand strategy and marketing programs, growing and sustaining brand equity, brand

audit, and brand health check.

nn313  meATensmsnaaciensdnduls 3 (3-0-6)
MK313 Marketing Research for Decision Making
FwdsRuneu : aeuldivn n.311 uag Wu.204
NMIdemenIsnaInaInyutesasinnseain Unfnwazlaiseuiisnislideyatiuusenide
Wleasedolauenside wagldiZouditnsussiugunmussnuddeinunsiamnudlateiianain
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Prerequisite : Have earned credits of MK311 and BA204

The course views marketing research from a marketer’s perspective. Students will leamn
how to provide a research brief to research agencies. They will learn how to judge the quality
of marketing research by understanding different types of potential research errors. The course
covers the types of research designs and the process of conducting marketing research with
special attention given to how to craft a good and relevant marketing research question.
Moreover, students will be aware of the importance of marketing research and learn necessary
skills needed for marketing research career. The content covers various research methods,
including qualitative, quantitative, and mixed methods as well as the data interpretation of the
research methods. Through a wide-range of hands-on individual and group assisnments, students will

have an opportunity to understand different research tools and their linkages to marketing problems.

1M.314 ASUSUISHARTUNLAZUSNNT 3 (3-0-6)
MK314 Product & Service Management
rderuneu : @aulaivn nn.311

a

AnwflanudAny WIS LagNagNSIAEIIUNMSUSININENTI/UIN152095378 Tnelsuduy
ANIBIANULANFAINTENINN “WBRAMI” taz “USNs” sdsdaduddgianielulaznieuaniidna
NILNUADNTUTMINIHAASUI/UINT 019 HwIndeunn1snatn naAnssuEusiaa wayauiIvi
vaawalulad NTUIIARNYINNITATIAULUUTINY NMTINUARILAUININITADIN bazNITARU
HANAI/UINNTIY Pa0RAIUNITOBNKUULALIVLANAENSEIUUTEAUNINITAAINBENTOUAULAY
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Prerequisite : Have earned credits of MK311

A central theme of the course is that studying theoretical foundations and practical
application of product & service management. The course starts by understanding unique
differences between product & service that require distinctive marketing strategies. Business’s
relevant environment (e.g., customer behavior, government policy, and advanced technology) is
also examined to gain an in-depth understanding of opportunities and challenges for creating
business model, developing product & service, establishing creative marketing strategies and
activities, as well as sustaining product & service excellence. The course provides broad issues

in product & service value creation in businesses. Also essential is the course to study key tools
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and elements (e.g., business canvas and service blueprint) for product & service quality
improvement that leads to customer's satisfied experience, loyalty, and value. Topics focus on

product & service theory, strategy, practical implementation, control, and ethics.

n9.315 NISUSITIIAMALNTES19NalsneanIsnana 3 (3-0-6)
MK315 Pricing & Marketing Profitability
Fuderuneu : @aul@iv Nm.201 way Ue.202
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Vgl NagNs warIoN1IAITIAHERS s s auiuan U SN suYI Ty
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Prerequisite : Have earned credits of MK201 and AC202

The course introduces students to theories, strategies, and methodologies in price
setting for profitability in accordance to market situations and product categories. These
methodolosgies include cost-based, competitor-based, and customer value-based pricing. The

course will mainly focus on value to customer, price elasticity of demand, breakeven analysis,

price segmentation, pricing interrelated products, pricing product assortments, and dynamic pricing.

NM.316 NITUINITVBINNITINTIUE 3 (3-0-6)
MK316 Distribution Channel Management

F1sAuneu : aaulainn nn.201

WU wazdesninvessyuutemnenisinsimineruuusaiutazuuvadelml waznnsvh
ANAUnlINITYIANNISYRImINIsIndveiunagnsn1snaIn mseseidadonianiseannd
WasuwUas uazn1seeniuutesmansinsmiedifiussansamuasUsyaninalunsumsiaietne
nsdadmiing msfvusnagnsiunzaudmiumsdadulansmsnainludesmavansssiuiionny
IF3eumensudeiuresdemmsdasimine suvatiunumanndnlugesmeiruai wazany
Taualugaanie nMsasrawsegla uagnisuszanuanuduiug lunsasieiusiing nsdanissumm
Tngtanzmslimnuaulalumstam mue warlssdusaludesnmamsindmineranainguslag
UALAAINGINY

Prerequisite : Have earned credits of MK201

A study of distribution channel systems for traditional and modern trade, their roles,
constraints on their management, and their integration into marketing strategy. Analysis of
dynamic market factors, design and distribution of channels for effective and efficient
management distribution networks, and strategic deployment of multi-channel marketing
decisions to gain competitive advantages. Focus is on the roles, attitudes, and behavior of

channel members, dimensions of channel power, management of channel conflict, channel
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incentive programs, coordination of channel relationships, and management of indirect
channels. Particular attention is paid to the development, control, and evaluation of a

distribution channel in both consumer and business markets.

nn.317 mﬁaawmwmmLLUUQimﬂﬂﬂi 3 (3-0-6)
MK317 Integrated Marketing Communications

Fwdsduneu : aauldin nn.312

eiTinndauvatnuansvesiuilnaluilagiiu maemaunuimihmanaluladnisnis
doans Taqusvasdudnvedinidomsdeliindnyidlawda ndnns uazuuammansdeans
NIIAANALUUYIUINIT ieneulangnanisnann Lﬁamﬂiamqmaqmﬁ‘miaaﬂLlfuumi ATUIMS
wdufaLUsuTsosuladuaroavlal yufansUssiiune nefifusuananudlagusinauay
AU AL UTUARUAIABLANIZNITINFIAUINNNITAAIAUVDILUTUA

Prerequisite : Have earned credits of MK312

With an increasingly diverse consumer lifestyle and advanced communication
technology, this course is designed to develop concepts, principles, and approach of integrated
marketing communications in order to answer the marketing challenge. The content covers
integrated marketing communications plan in terms of message and contact point (digital and

physical) integration, and evaluation, based on the understanding of consumer and brand,

especially brand positioning.

nR.318 MIaswimensaaiasiien1sdindule 3 (3-0-6)
MK318 Marketing Analytics for Decision Making

10sAUneu : @oulaivn Nn.312 wag Nn.313

nsAudu e uagnsdawdsudeyansluuasnisusnasding Savsnesiufedayauun
Tvgflulanddsia tiethundinsgsiounsuiedeyaiiednmenisnann neuthuuszgndlilumsdndula
NNITIAIALUAIURIEE 917 NIFINATLUUININITHAA M3RIsANANToeT N1sidenassTemis
A59RNUNY msﬁmumLLmumﬁﬁamimmmmLL‘U‘UUUizmmi Husu

Prerequisites : Have earned credits of MK312 and MK313

The course introduces students to various data search, data collection, and data
preparation techniques. These data include both internal and external data as well as big data
online. Subsequently, students will learn how to analyze these data to uncover marketing

insights before deriving data-driven marketing decisions in the areas such as positioning, pricing,

distribution, and integrated marketing communication.
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N9.319 NAYNSNINAINGINEA 3 (3-0-6)
MK319 Digital Marketing Strategy

FrtaRuneu : aauldivn nn.312

MeAvInagnsnsnanafara sesnsliindnwidilafedunsinAafsfunalulad
Avaunltlumsimuanagnsnmsnaniiiensuausinainguilnauaspainssialugaidsa o
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nseenuuUiidrlunsUssidiuaudiSaveanagvsnisnainddvia

Prerequisite : Have earned credits of MK312

Digital marketing strategy course is to educate students to understand how to applying
digital technologies to craft marketing strategy in responding consumer and business market in
digital era. The content of this course contains four parts that are issue and challenges of digital
technologies in marketing competitive landscape, leveraging digital technologies to gain

competitive advantage, digital marketing strategy formulation, and designing metrics to measure

the success of digital marketing strategy.

411 MseaaLilenudsBy 3 (3-0-6)
MK411 Sustainability Marketing

FUeFuney : N9.312

NSUTMININAINNIEANUTURAYOUABLATEFA Aundou uardinudiusi Budenis
aﬁ‘di”lEJ‘fjiyj/i’]’i]’lﬂNaﬂiSWUL%QaUGUENmiﬁ’]LﬁUQiﬁﬂLLazﬂ’limaﬂﬂﬁb’ﬂU Husernauiseuanlneanz
nstdgnisufRgranmnssulugedl 4 vedan mnduisdnwmseenlaethauiuinteuessia
sodsnunarnsiautogddunnduiiuguuandmneddylumsimunagnsnisutedunig
nsmanafifuRnreuensannansenuidsaunieslufuiinyar ez deriidulfdudengy
#199 ilemnudiBuresszuuiasegha seuuiinn wasdiaudiusiy uenanitmdleudidgse
nsuilaregdiiufsrufinisnaiaiioannisuilon uasdsaseuaquisnmsthnsmanaludssandld
fuauresesAnsifldiitmnesmisaails uasAanisitedee

Prerequisite : MK312

This course is a study of marketing management with responsibility to the economic,
environment and society. The course starts by discussing the adverse impact from conventional
business and marketing practices from the past towards the future, especially in the beginning
of the world's fourth industrial revolution. To ameliorate the situation, corporate social
responsibility (CSR) and sustainable development are employed as a foundation and goal to
develop competitive marketing strategies based on CSR to lower the negative impact while

creating higher value to the environment and stakeholders. Also important is the development
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of the means to enhance sustainable consumption, including de-marketing. This course also

includes the applications of marketing for not-for-profit organizations and social enterprises.

nM.412 ﬂ’]iU%W]'iWNm’W]ﬁ’]ﬂ%uQﬂ 3 (3-0-6)
MK412 Marketing Management Capstone

Jndedureu: dnAnwgngd 4 Svnenmsnain  wae deulsin na.312 (Fausain 1/66 19y
suly dnAnwigennisnan wazdaeulain nm.312)

FsuennuAanamnaalagldyusonagninsnmaalagesdsn et
aemnudilalitutn@nuiesddseneusing memsamatulagsssuriwdafinnuidenloadu
SunfladuiRenfulasfialdausadontesissuisdmusnasnaniuld dnfnuazdosimgud
AR ldEeunudlumedndug ﬁm'lL%‘EN%@&JLﬁaa%fwﬂaqwémqmimmﬂiﬁﬁ’umﬁﬂimmm
I¥oghadeslomasdionnm hAnwadlilasasrensinaulavesiuilaaluddudusinsmaesnis
uslnadumuazusns (Consumer Journey) unseulunisinsiest lnetdn@nwazfesaainsninema
ENENINITAAINATG I¥eghamanyaumaaniis Consumer Journey Lilefiazdriududuasusnsi
auAnnilenausilsituguilnalusain neflunnesidortuduiansofiagasayadmegsialiiy
asAnsvesnuldoenadaty

Prerequisite : (Marketing major and forth-year student status) Have earned credits of
MK312 (Effective on semester 1/2023 onwards, Marketing major and Have earned credits of
MK312)

This capstone marketing course takes a holistic view of marketing strategy. It provides
students with the understanding of the inter-connectedness nature of all marketing elements.
Students are expected to link different marketing concepts and theories and combine them
into one coherent unified marketing strategy for a firm Through the use of a comprehensive
consumer journey framework as the core analysis tool, students should be able to develop
meaningful marketing strategies throughout the whole consumer journey to deliver superior

offerings to the market while capture a sustainable value for the firm.

2) Jvuden

nM.321 NMsnandmiugusenaunis 3 (3-0-6)
MK321 Entrepreneurial Marketing

Fdaduneu : aeulein nn.312

vgui] WwImnuAn waznagnsnsaIagUsEneuMstseansaUstendldlatugsiaiialia
warfifiogurfedinsiidugiaogluannendonifrnuuasimaisuuaegsmai i
Budushemseduneifaunsveinsnainguszneunstadeunuinnudauuunsnaiauaznnsiiy
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Prerequisite : Have earned credits of MK312

A study of key entrepreneurial marketing theories, concepts, and strategies that can be
applied to both established and new ventures operating in fast-changing, volatile business
environments. The course begins with a discussion of the evolution of the interface between
marketing and entrepreneurship and continues with an exploration of the underlying elements
of entrepreneurial marketing. The main emphasis of this course is on how to proactively
identify, evaluate, and exploit market opportunities in order to acquire and retain profitable
customers. The course also puts emphasize on the concept of effectual perspective of
entrepreneurship. Through a series of hands-on case studies, students will learn how to

formulate entrepreneurial marketing strategies using innovative approaches to risk management,

resource leveraging, and value creation.

NM.322 NSUIMITNIAUEN 3 (3-0-6)
MK322 Retail Management

F1sAuneu : aaulaivn nn.311

ndnnsuimsmafan enudilademenssugieuasniautedu o muanagnsnisén
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Prerequisite : Have earned credits of MK311

A study of retail business management, shopper behavior and market competition to
determine effective retailing strategy and retail marketing mix, in order to compete in the retail
business, covering on-site, online, and omni retail. The content covers location selection,
organization and human resources management, supply chain for retail management,

merchandise planning, purchasing system, retail pricing, and promotion program, as well as

store management, store design, store layout and product display.
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N91.323 N1SUINITNUY 3 (3-0-6)
MK323 Sales Management

Artaduneou : aauldivn nn.201
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Prerequisite : Have earned credits of MK201

A study of the modern concept of the sales management that requires internal and
external information for situation analysis and also using both qualitative and quantitative data
in order to plan and determine the sales strategies to satisfy target customers and purchase
decision. This course also studies how to build an effective sales teams and ethical sales

management under the proper use of technology.

nM.324 NIRANGIND 3 (3-0-6)
MK324 Business — to — Business Marketing

Fdaduneu : aeuladvn np.201

wnAnuazmslunsiiiugsiansmaingsia euuandasazaLdenlosowmaingsia
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Prerequisite : Have earned credits of MK201
A study of concepts and practices in business-to-business (B2B) marketing and how it is
related business-to-consumer (B2C) marketing. Topics include B2B market environments,
procurement, business purchasing behavior, government buyers, marketing opportunities,
marketing strategy, product development and management, business marketing channels,
customer relationship management, marketing communications, digital marketing for B2B

business, sales management, selling techniques, pricing and negotiation, marketing evaluation,

customer satisfaction, and vision in business-to business marketing.
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nR325 N1IRaIAgININwILagtuLie 3 (3-0-6)
MK325 Sports & Entertainment Marketing

Artaduneou : aauldivn nn.201
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Prerequisite : Have earned credits of MK201

Concepts, principles, and marketing strategies for sports and entertainment business as
well as other businesses using sports and entertainment as a marketing tool. Major topics
include marketing analysis, target customer identification, strategy formulation, and marketing

program evaluation.

NM.326 N3RAINTENINUTENA 3 (3-0-6)
MK326 International Marketing

10sAUneu : gaulaivn nr.201
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Prerequisite : Have earned credits of MK201

A study of concepts and ways in doing international marketing including exporting,
importing, foreign direct investment, globalization and factors affecting international marketing.
The course covers how to gain consumer insights across international markets and translate
them into appropriate marketing programs. By acting as an international marketing managers,
students should be able to understand the linkages of the dynamic international environments,
international opportunities, and international marketing strategies through assignments, case

studies, and group projects.

N§.327 N1IAAINNITLNYAT 3 (3-0-6)
MK327 Agricultural Marketing
FrdsAuneu : geulainn nn.201
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Prerequisite : Have earned credits of MK201

A study of industries and agricultural market structures as well as competitive in the
market and impact of socio-economic system, government policies, technology for agricultural
products, including other business factors that affect to design business model and determine
marketing strategy for agricultural products. This course emphasizes marketing value creation
and ethical brand building in order to respond needs and satisfy the target market and create
competitive advantages for agricultural products as well as develop their agribusiness potential

in the worldwide market under the proper use of technology.

NR.395  MUaRLAY N9N1TRIA0 1 3 (3-0-6)
MK395 Special Topics in Marketing 1

Fyradurieu : tnAnwgiugl 3 Jvenmseain vie enasdiaeusyiii (fausinia 1/66
Jusuly aeulsin nn.312)

[ o

USay1 wundn mdnns ndesdiaanng uinnssu woliufiddyuasiaunmslmifauled
Aedemnnisnann Wenaunnssuiuimisaziasuanudalituindnewlunmsiadluewen

Prerequisite : Marketing major, third-year student status or approved by the instructor

(Effective on semester 1/2023 onwards, Have earned credits of MK312)

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Marketing that benefit students’ thinking and future careers.

AR.421 NMSUBMSTRIMIINMSTRsIenuuLdeules 3 (3-0-6)
MK 421 Omni-Channel Management

Fderuneu : @aulaivn nR.311 way Nn.316

UNUIMTBITTUUNMTTS s uudenles nsUSuasussuutosmenssns ey
wanegemslilussuunmssnsmonuudenlos  ANLLANANSENINYDININNSTRsIMUNELUY
WaneTeIne funsdesmiewuudenles waznseanwuusdludennsudmsianisteaiansia
Swhowvuidonles tielinouauswiolitinuasguasduosgnélildvnuidunsifumailetodudi
maaﬁ%@ sauautiumswaun N3AUAYL LazmsUsviiutemensinsminauuuidenles Hanann

£

AUSINAkAZRA1ATINA TINernuvnmevdanvesedAnslun siauviamansdnd el uuEesles
Prerequisites : Have earned credits of MK311 and MK316
A study of Omni-channel systems, their role and how to make the transition from the

Multi-Channel systems to the Omni-Channel systems. Focus is on the differences between the
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systems of Multi-Channel and Omni-Channel distributions, as well as designing and managing
the Omni-Channel to respond with the lifestyle and demand of customers throughout the
customer journey. Specific attention is also paid to the development, control, and evaluation
of Omni-Channel distribution in both consumer and business markets, including the key
challenges for the firm to set up Omni-Channel distribution such as the investment in logistic

and systems.

nM.422 mﬁ%’amamimmm%uqa 3 (3-0-6)
MK422 Advanced Marketing Research

FyrtaRuneu : aauldivn nn.313

miﬁﬂmmﬁﬁwwmimmmﬁy’ﬂu@mmmw WBaUSunal warn15YiNITELUUREN H1UA159
Tasamsids  mavharnudlatoyammamseaasinuundsdoyanaisussian 1wy dedenvesulat
woAnssuguilag wuuaouay  msdang “av FejuiuliinAnulfeufanyszaunisal
MIIATINTIENINNITNANTI93Y  Tnaaandslitndneraunsoadnelasensidenieniseain
finaunngdls sufenmnsadilonarussidiulassnsidamansnaiavesduldiueded

Prerequisite : Have earned credits of MK313

A project-based marketing research course adopting qualitative, quantitative, and mixed
methodology. Data used for different types of research projects are from various sources, such
as social media data, actual and past consumer behaviors, survey data, observation, etc. The
course emphasizes on hands-on experience of the full marketing research process. Students are
expected to conduct a high-quality marketing research project and to be able to understand

and critically evaluate the work of others.

N9.423 NAgNSNIITAAN 3 (3-0-6)
MK 423 Marketing Strategy

Adadunieou : Tndnwgiugd 4 Snienmanan wazdeuldin nn312 (Hausnia 1/66
Juduld aeulddv ne.312)

wWuns@nwnszuaunisdndulavnsnsaanaluszaunagns Tegldinudiasmisnisaaindy
indestielitn@nwlfiBouinsruunslunsimuanagnénismann madidunagnsludejoa
Feymfenmsimuaiivneuas Snguszasd nsdautangugndn msfmusngutvang waznnsng
FRIALINNITAAIR NSHALIAUAI wagn13IRUUTENIANNINITAANA

Prerequisite : Marketing major and forth-year student status and Have earned credits of
MK312 (Effective on semester 1/2023 onwards, Have earned credits of MK312)

An intensive capstone course, using marketing simulation to provide experience in

strategic decision making. It addresses marketing decision process at a strategic level including

Page | 74



uno.2

marketing goals and objectives, segmentation, targeting and positioning, new product

development and market entry, as well as management of the marketing budget.

Np.A95  WTBTLAY N19N1TAAN 2 3 (3-0-6)
MK495 Special Topics in Marketing 2

Fyradurieu : thAnwgiugl 4 Jvenmseaia vie enasdiaeusyiii (fausinia 1/66
Juduly @oulsien nn.312)

[ o

USraun wwafia ndnns wlesdloanne uinnssy wnldufidfyuasiannnsinifiuiaulad
Aerdemnnisnann Wemannssuiuimisaziasuanudalifuindnwilunmsiandluewen

Prerequisite : Marketing major, forth-year student status or approved by the instructor

(Effective on semester 1/2023 onwards, Have earned credits of MK312)

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Marketing that benefit students’ thinking and future careers.

N9.499 NSANYIDATLNINITHAN 3(0-0-9)
MK499 Independent Study in Marketing

Fyiadurieu : thAnwgiugl 4 Jvenmsmaia uae en1sdiaeusysf@ (Fausinia 1/66
Juduly dnd@neiviennsnan wazaeulsivn nn.312)

myiRedyrisendeniayniinisaaialagin@nwiaivdnsnainaiglinisauaugua
waglyifuugihesennssiuinuivluduasseussanasusHing i dnmanismann

Prerequisite : Marketing major, forth-year student status and approved by the instructor
(Effective on semester 1/2023 onwards, Marketing major and Have earned credits of MK312)

A study of marketing research on an individual basis. During the course, a student
conducts research on a particular problem or topic in marketing under the supervision of an

advisor with focus on ethical, professional norm in marketing.
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3. AW uLNUANgAT

=

3.1 3y nann1sUnyd
ve.311  mstaddunans 1 3 (3-0-6)
AC311  Intermediate Accounting 1
Fwdsduneu ; aeuldinn U201
NSOUNLIAREIMTUNTTBLTNINSEY wdns FRUGTRmMetaientuaunsng wilau
seovdu warUszinunaviiau mssuunUssan mssuisens madnyar mafisia n1suang
ﬁEJmiLLazmiLTJmLmasﬁa;ﬂaLﬁ'Enﬁ’uﬁum%’wéLLazwﬁﬁuﬁﬁﬂﬁﬁumaziwm'immmmgmmiﬁ‘emumﬂ
QYIS
Prerequisite :Have earned credits of AC201
Conceptual framework for financial reporting; Principles and accounting treatments for
assets, short-term liabilities and provisions; classification, recognition, measurement, valuation,

presentation and disclosure of assets and the above liabilities in accordance with Thai Financial

Reporting Standards.

ve.312  msdayddunans 2 3 (3-0-6)
AC312 Intermediate Accounting 2

FwdsAuneu : aeuldivn uv.201

ndnn19IEnsURsRmstyieatuniBusreren mesuunyssan masuisems
ns¥agadinisuansensuarmsamedeyaiiaiuniausrersnmunasgiunsneny
NNTRY 1aNN15 WM SUHURM T msudyay1ia mstufindduagnisiiauesenisieaiu
druvesteviulusunsiiu misdeviu nsdnawsumsBuuaznsiUamedayasig q Tuaunstu

¥

N139RYIsUNTELARUAR Wlau1en1sUyT miL‘LJSauLLiJaqmaiTiy%LLazmiLLf’ﬂﬁJ%ﬁmwmwé’ﬂms%’ug
iﬂUlﬁmmmmgmmiﬁEN’luvmmiﬁu

Prerequisite: Have earned credits of AC201

Principles and accounting treatments for long-term liabilities; Classification, recognition,
valuation, presentation and disclosure of long-term liabilities in accordance with Thai Financial
Reporting Standards; Principles and accounting treatments for leases; Recording and presenting
the stockholder’s equity transactions in financial statements; Earnings per share; Financial
statement presentation and disclosure; the preparation of statement of cash flows; Accounting

policies, changes in accounting policies, and error corrections; Revenue recognition in

accordance with Thai Financial Reporting Standards.
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U.317 mi‘u'%mimmL?iaqaaﬁmuazmiﬂ’mﬂmmﬂu 3 (3-0-6)
AC317 Enterprise Risk Management and Internal Control
AtaRuneu : aaulaivn uv.201
LmemﬁﬂﬁﬂULLaxaﬂﬁ‘UizﬂaULfdwlmﬁjumiﬂw@umﬂumuLLmﬁmJa\‘iCOSO AsUsEHIUNA
m'imu@umEﬂ‘uLLu’Jmmﬁm‘ﬁugmﬁuaﬂmsmmaa‘umaiuﬂﬂiu§wﬂiﬂ’3mL?ﬁlmﬁlj’gﬁy’amﬁﬂi (ERM:
Enterprise-wide Risk Management) MIFATTULNUANLNTEUIUNTUSISAMIEES v TiuazAan
SuRnvouvesinmaasunslulaziuiiRnuAsfumsiimsanudes nihiiuazmnsuinvoutes
‘VI‘Li’JEJ\‘iWU@i’Jﬁ]ﬁ@Uﬂ"lEJIULL@W’TUU%W]?WNNLgﬂﬂﬁiaﬂmgﬂiiuﬂﬁ@ﬁ’mﬂaﬂ ABENITUNITUIIITAIN
e LLazaqﬁ‘uixﬂaUﬂﬁﬁ’ﬁUQLLaﬁamﬁﬁﬁ
Prerequisite : Have earned credits of AC201
Basic concept and components of COSO internal control; Evaluation of internal
control; Basic concepts of internal audit; Enterprise Risk Management (ERM); system
arrangement related to Risk management process; Duties and responsibilities of internal
auditors and risk management officers, Duties and responsibilities of internal audit function and
risk management function to audit committee and risk management committee; and

Components of good corporate governance.

ve.331  mavndifiennuiuiinveudedundouuardsny 3 (3-0-6)
AC331 Accounting for Environmental and Social Responsibility
F1sAuneu: @oulain uv.202
nspULnANNTTRBENSIEY mufuRsveutesnIagTRfilivedunndouuasdn
Naﬂix‘wuL%da‘UGUENﬂﬁ‘dizﬂauqiﬁ%ﬁﬁﬁaw%’wmﬂiﬁiimnaLLax?ﬁlaLLmé’au NPUIUNISIANITAIINGDN
M357U52 Suiin warieneideyaelduasdunuiiiedestudunadensdmineaunsdams
Aawandeu TaTmsdarhsenumstauieruddy
Prerequisite: Have earned credits of AC202
Sustainable development concepts, corporate environmental and social responsibility;
negative impacts of business activities on the environment and natural resources;
environmental management process; identification, collection, and analysis of environment-
related costs and earnings information; environmental reporting, and sustainability reporting.
U%.341  MsUlAIMeN 3 (3-0-6)
AC341  Forensic Accounting
FrtaRuneou : aaulaivn uv.316
wwIRnkarnanU AU sUnadninel denuwagmsiundseiannisdean Ienen
nsdena N1stesiunazn1snsaduasgINTsuNInAsYgia n1swaniu a1ygyInssu lawwes n1s

TN nATlANsauN¥aingTULasRodasds N1sWsusenunisauaiuy
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Prerequisite: Have earned credits of AC316

Concepts and Methodology of Forensic Accounting. Fraud definition and schemes.
Psychology of Fraud. The detection and prevention of financial fraud and white-collar crime
activities. Money Laundering. Cyber Crime. Evidence Collection. Interviewing witnesses and

potential suspects. Writing investigative report.

v9.351  walulagiialnddmsuivdndyd 3 (0-0-6)
AC351  Emerging Technology in Accounting Professions (accounting major elective)
A10sAUNeY : @oulaivn UT.201 way 54.201
wielulafansaumanldrunsindtagiusazanuimuiimaneluladfiiele voduas
Man sty FatuayununsUd Lﬂ%aqﬁaLLazLmﬁﬂmi"?Lﬁm3ﬁ%auuaﬁﬂizqﬂmﬂl%ﬁ’umiﬁ’ig%
(accounting major elective)
Prerequisite: Have earned credits of AC201 and 15201
Emerging and current information technology in accounting, software packages
supporting accounting tasks, data analytic tools and techniques specific to accounting
applications.
ura11  nsviyTduge 1 3 (3-0-6)
AC411  Advanced Accounting 1
FsAuneu: @oulainn Uv.311 Lag U%.312
nsUBdmsunsTngsia msdayddmiuRuamuluuidniiufiamsumuasusendey
mstyddmsvanlfdelufanissunsny msdaiuaznisiiaussunisiusiy nstyifeatu
Smsuanidsuuaznistesiunnudesdmiunemsiiduiuasissma nsudasanaunisdu
miL’meme’fa;&aLﬁ'mﬁ’uqmaw‘%aﬁ%miﬁﬁm%ﬁu waZAIUUALTEUY
Prerequisite: Have earned credits of AC311 and AC312
Accounting for Business Combinations; Accounting for investments in associates, joint venture,
and subsidiaries; Accounting for joint arrangement; Preparation of consolidated financial
statements; Accounting for foreign currency transactions and hedging of foreign currency
transactions; Translation of foreign currency financial statements; Disclosure of related party
transactions; and operating segments.
U412 n3tayltiugs 2 3 (3-0-6)
AC412 Advanced Accounting 2
Awdsduneu : aeuleiy U311 way Ut.312
wann33uInelinisinyarselanuunsgIunsenuanIsTie kv §uatunis

f9130N13505ele ndnn1s FBnnsufuinelndinedunadsslevindnaundnnisdyddmsu
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UAAYATITUANNLIATTIUNTINENUNNTRY ﬂﬁiﬁm%Lﬁﬂ%ﬁULﬂ%‘adﬁa%’mﬂﬁﬁu MIIAUTELAN NS
WARITIENNITRUNTNENNINITRY NMIFpEATeEUNTNETNIN1TRY ALUANANwE M ALININTEY
wazms1ansu Mstydiieaiuanaseyiusuas st ddestuniandes

Prerequisite: Have earned credits of AC311 and AC312

Recognition and measurement of revenue in accordance with Thai Financial Reporting
Standards; Implementation guidance for revenue recognition; Principles and accounting
treatments for employee benefits; Principles for fair value accounting in accordance with Thai
Financial Reporting Standards; Accounting treatments for financial instruments; Classification,
presentation of financial assets; Impairment of financial assets; Distinguishing financial liabilities

from equity instruments; Accounting treatments for derivatives; and Hedge Accounting.

3.2 JYUBNTTUUENTAUWANDNNTIANNS

58319 gsheddnvisednd 3 (3-0-6)
1S319 Electronic Business

FtaRunow: aoulaivn 5a.201

anudfguarAnAIvesgInedidnvseiing Ussinnuazluwavesgsiaddnvseiind flugu
mameluladiatuayunsvingsiadidnnsednd  waznssnwaudasads svuunstssiiy
nginefiietosiugsiadidnnsednd nmsauuidenagvdiiievngsiadidnnsednd niswamn
Sulgsiiion1svhmdudaidnnseiind n1siana fnny uardinseiussansunauazyseansninues
Wulednndiagdiannsetind

Prerequisite: Have earned credits of 15201

The importance and value of electronic business (E-Business) Types of E-business and
business models E-business technology architecture and security, electronic payment system
and related laws. E-business strategic planning. Measuring, monitoring and analyzing

effectiveness and efficiency of e-commerce websites.

3.3 3P UBNNITUINITIANTT N1TUTENBUMT UasnIneInTuyee
U315 MITUTITAMBULNY 3 (3-0-6)
HR315  Managing Compensation and Rewards
Jdefurieu : deuldiu w211 Gaudnia 1/66 Wuduly lifivddunen)
LWIRAUNUINNNAYNEUBITEUUNITUTMTAINBULIY NTIATIANY NMIUTEliuAaY
nsdTRdmauwIY NMsInvilasEIelufen nsMvua1I193dla NMsUTISATERNNS ngYITg

LNYINUAINBDULNY

Page | 79



uno.2

Prerequisite : Have earned credits of HR211 (Effective on semester 1/2023 onwards, No
prerequisite)

Strategic roles of compensation/rewards systems, job analysis, job evaluation, wage
and salary survey, pay structure, incentive and benefits programs, remuneration law and other

relevant contemporary issues on managing compensation and rewards

NW.313  AISARUIAINARASNATIALAZNITATIIUINNTTY 3 (3-0-6)
ER313  Development of Creativity and Creation of Innovation

Ftaduneu : @ouleiy nw.211

wwIAnANAnasasstunsluduszneunts malian1siauaudnaseeasse
Aoudnwauane vesnsiugusenaunis nsiuduszneuns@amelulad nalnnsimunuinnssy
ANNINEINA N5AREANTURT MsasaesedIeuinngsy

Prerequisite :Have earned credits of ER211

Concepts of entrepreneurial creativity, techniques on creativity development,
characteristics of entrepreneurs, technopreneurship, innovation creation mechanism, business

acumen, patent registration, innovation network building

n.321 ﬁﬂmmiL‘flué"uisﬂa'umnmzﬁﬂamammﬁaé’mu 3 (3-0-6)
ER321  Entrepreneurial Skills and Social Entrepreneurship

Auaduneou : aeuldivn nn.211

mnAsmsaeinugnsdufuszneunts i mswimsmnuidss msdndulads
UIMS ANUTURAYOUAREIAN UALITLTITUNINGIND i’mﬁy’nLLmﬁmmsv’f]uﬁﬂisﬂaumsﬁaé’mm
Lﬂmmamiﬁﬁﬁqiﬁmﬁaﬁ'ﬂﬂu LLiﬂﬁgﬂ,waaﬁgﬂizﬂaumﬂﬁaé’mu IaﬂﬂaLLaquaiiﬂhﬂﬁL‘ﬁu
FUszneumsiiledany

Prerequisite :Have earned credits of ER211

Concepts of building entrepreneurial skills, leadership, risk management, managerial
decision making, social responsibility and business ethics. In addition, concepts of social
entrepreneurship, goals of conducting social business, motivation of social entrepreneurs,

opportunities and challenges for social entrepreneurship.

W41l MIUImsesAnsuinnssy 3 (3-0-6)
ER411 Managing Innovative Organizations

Fwdaduneu : aoulein w313

LWIAANITUTMTOIANTUIANTIU UNUIMTBeRUTENRUNSkagHUIMITuaeAnTUInN TSy
nsa¥aeadmsuuUBangy mIsenuuussinmstiumshauuuulasins msasiausssuesdnis

amzihnsuimsanuluiin anuvainvaievesiiu
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Prerequisite :Have earned credits of ER313

Concepts of managing innovative organizations, critical roles of entrepreneurs and
managers in innovative organizations, building flexible organizations, building project-based
organization or PBO, organizational culture building, leadership, team management, and team

diversity.

nW.422  nsusmsmalulad 3 (3-0-6)
ER422  Technology Management

F1sAuneu : aaulainn vn.201

wnARNITUTIAlUlal MsnauszuunTUTwaluladuazn1sndn Ninvrdmiung
Ui ameluladvislulssnudoaennan uazlugsiausnis mausmsnmnm Mauimsviadls
UL sruuiwnaneleas n1sAnfuLaIde/Maunaniuet uazuinnssumsndn Tnglaniziies
anUnenssugsna/mansiun

Prerequisite :Have earned credits of HR201

Concepts of technology management, development of technology management
processes, skills for a firm’s technology and production, in factories or production lines as well
as service businesses, quality management, supply chain management, supplier system,

research and development, and production innovation especially business/ product

architecture.

3.4 ¥ UBAUIMINISUHUANTS

v 311 melnnzsiitensdndulannagsia | 3 (3-0-6)
OM311 Business Analytics |

nsanwnslddeya waluladansauna wadadmiunsiaseideUSinuuagfiuuna
adinmans viesmuuulusunsudniagy iletaslumsdndulansgsivvesiuimslietnagnieuas
wsiugn ievnaseumqunslusunsdady duuunisvuds Fuuutienuy melesigininen fuuy
Vanpsass Msiasizinisanaula wazn1sdnaesaniunsal

Study of using data, information technology, quantitative methods, and mathematical
or computer-based models to help management gain improved insight about their business
operations in order to make better, fact-based decisions. Topics include linear programming

models, transportation models, network models, Markov analysis, inventory models, decision

analysis, and simulation.
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U313 msUiudsauazUunsyuiun1smegsne 3 (3-0-6)
OM313  Business Process Improvement and Transformation
FwdeRuneuasulainn ul.201
= a ¢ v a a a ada
NSANYIATIEI USUUTY 4AZRDNIUUNTEUIUNITNNGINA WA wasinallndsldlunis
AT pRNUULLATUTUURITUUNY ANRIlafedtundanIn Useansnm wasUseaninaves

[
1

sruuny mugyagasdes mauAtyvifieusenszuiumsluszuunu mslddsidiedn
Uszansnimau wasmadalunmsiiesgsinszuiumsuuiminisujsussiaiierigeaiineauas
9REvNIIN 4.0 MIANwaLlFNTUTIIY LAY MIuaniAsuANARITY Anwvigenluaniumss]
31 uazmsdmhlassmsuivussmdluGesidn@nmale

Prerequisite:Have earned credits of OM201

Study of concepts and tools for analysis, design and improvement of business
processes, concepts of productivity, effectiveness and efficiency of work systems, waste,
systematic problem solving, performance indicators of work processes, process analysis
techniques, and business transformation for Industry 4.0 and digital age. Delivery of the course:

lectures, assigned readings, group discussions, site visits, and term project.

U316 NISNEINTRINIGGIND 3 (3-0-6)
OM316 Business Forecasting

Frarunouaeulaivn wu.204

AnwINTinTendeyan1eginaanedndslagtuuazUszendldnu mallanisnensailay
Tsunsudifaguilonswennssiowaniiindetio vhiefiFeunseunquis nsnumumdnadan
Rendos mnudAgresnmsnensaiieianssumaniieyagsia nszurumsnennsal wadams
wensalhuuseliun wedailouu Aiadswdeuiiriadsdiiminuuusnluuudaiuuuannes
PE14LUAT AN DLUUUNY A weilauenesdUsznaumaiavesdonuaziauiu uasinaliasiuus
nwensal

Prerequisite: Have earned credits of BA204

Study of analyzing historical business data and applying computer-based quantitative
forecasting techniques to achieve reliable forecast of the future. Topics cover the review of
relevant statistical concepts, the important role of forecasting in business functions, the
forecasting process, the studies of several forecasting techniques such as naive, moving
averages, exponential smoothing, simple and multiple linear regression, time series

decomposition, Box-Jenkin, and combining techniques.
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vU.326 msinnsmaluladuazuinnssy 3 (3-0-6)
OM326 Technology and Innovation Management

Fdsruneuaeulainn vl.201

msAnwuAsiunsNausuimelulad msdamamelulad manensaiveluladnagnsnis
wialulad NS 1MUIANTIMINISLIANTIN N19BALUY workshop MM9UIRNTTULATUIANTTULT
NINYINTUY Y

Prerequisite Have earned credits of OM201

Study of technology roadmapping, technology management, technology forecasting,

technology strategy, innovation ideation, innovation workshop design, human-centred innovation.

vl.414  n1sudmslaseng 3 (3-0-6)
OM414  Project Management

Adadunouaeuldin w316 uarindnwigiuziuli 4 Gausinia 1/66 duduly aeuls
371 UU.201 N4.201 NM.201 wag 13.201)

msfinwingrasazanudndulunisuimsiaginis 199sTinvedasins MyNwNLLaE
muAulaTINsTINdanalalunTNaNUELIa1 MIdaieulssina msldninens msdszduay
Sugvsnauaznanszmuvedlasenis msdnlassaiesdns msdadonyana nsUsziiuanudes
msmifuBianauazdsrauaulasens raenaulsziiiufivweineg tnglilasansifegaialu
NSYTNINISISEUS

Prerequisite : Have earned credits of OM316 & Fourth — year student status (Effective
on semester 1/2023 onwards, Have earned credits of OM201 FN201 MK201 tag HR201)

Study of rationale and necessity in managing project including project life cycle,
project planning and control in several dimensions. Techniques such as activity and time
scheduling, budget estimation, resource allocation, outcomes and impact evaluation,
organization structure, project staff selection, risks assessment, project monitoring and
coordinating, and other special issues will be focused. A real world project will be assigned to

integrate knowledge for class work.

U421 M391889ERIUNNTAININEIAA 3 (3-0-6)
OM421  Business Simulation

Fwdaduneu : aeuleivn wu.204

sdnms Uselowd wardspuavuesnissiassaniunisal suseunisléfuuusassanunmsal
dietheuimsiadulaléitunmeldamiliuiuouvesiladorngg FBuoufinila niafudeya mvnaey
sUuuuMILINUasMmguidmiviadetiifirnuliuiuuey mevannduuuiaedagldlusunsy
AONTILADS MINTIIADUANGNFBIVEIIUUY MIIATEsNALIUIANIMNEINNAGHSTLS N3

n3RARUANNLLTRRBYRILUY MIUszgndlinidiaesan unmsailuausne 819 nsdindulaayu
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iR WER A N15UTUUTINTZUIUMIHEALAZUINIT NMTUTMSIATING NITUTINTVBIAIANS
ns¥anslegunuLaraalafng “av

Prerequisite: Have earned credits of BA204

Concepts, benefits, and types of simulation. Steps of using simulation models for
helping managers make better decisions under uncertainties. Monte Carlo Method. Data
collection. Goodness of fit tests for input distributions. Developing simulation models using
computer programs. Model verification. Analyzing and Interpreting simulation results. Model
validation. Applications includes investment’s decision making, product development,
production and service process improvement, project management, inventory management,

supply chain management, and logistics etc.

U422 FBn9eendeyavunnlngnnegsng 3 (3-0-6)
OM422 Big Data and Business Analytics

FtaRunouw: aeulednn ul.311

nsfndnuwazvesdeyarualngessiasndaitnmsieedt Wnefiodosnsing
wnMsTigsieransaaiayadlaemslidoyavunalugiiefiuauamsalunisudsdumagsio
Tneilevnasidunsussandlitsnsinsgiuasiansslumsinneitgmidetlugnadie shied
Anwusenaulume W n1sasienseuliAndmsuisineiteyaruialvg nsasagadilaenisly
waluladuazirdesdielunmsieneiluguuuusieg sudslasnuiivssgndlideyaanniagsia

Prerequisite: Have earned credits of OM311

Study of the nature of big data and business analytics, and a practical toolkit on how
to perform big data analysis. The aim is to discover different ways to generate business value
from big data sets for the purpose of increasing competitiveness in the business context,
applying an analytical process that covers all activities from problem formulation to business
outcomes. Topics include conceptual framework for business and Big Data analytics, value
generation from new technologies, methods and tools for visual analytics, text analytics and

predictive analytics, as well as project on the business data set.

3.5 A nanuIn1sgInasEndnelsema Tadafnduaznisvuds
§3.311 ANMKINRBNVDITINATENINUTEINA 3 (3-0-6)

IB311 Global Environment of International Business

a

annwIndeuid1AyreNsUTENaugIAasYninssEme W nszuIunslaniing
NSTINGUNILATHFAIFULUUAN qannuInaeunedeny Jausssu n1silles nansenuves

(% a

an munden densusenaugsiasenitsUsemed inunnsndAyvedgsiaseninaseing Iimuinis
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aaﬁmié”]LLasmiammdeﬂismmLLazmwﬁﬁLﬁm%ﬂ UNUIMUAZNANTENUINNNTAUVBIUTEN
PIYIR

The global environments of international business, including the globalization process,
regional economic cooperation, social, cultural, and political environments. Evolutions of
international business, international trade and foreign direct investment.Key theories in

international business. Roles and impacts of multinational enterprises.

59.321  MIALIUAIIAIUNITAITERINUTELNA 3 (3-0-6)
1B321 International Trade Operations
Ataduneu : dnfnungueduda 3 (Fudan 1/66 Guduld lifndiunow)
naninaet wuameUUiRdmiunsaliugsian1smsenieUsema nsEUInNnIs Msd
seidguTaUufuReneg 1199UNIsATERIaUTEmA 11asNI1TkasuleuIene ﬁﬁmum‘l%%’gmalm
wazSguaselsena YeufiRanalunienisfseninelsemea
Prerequisites : Third-year student status (Effective on semester 1/2023 onwards, No
prerequisite)
Criteria and guidelines for international trade operations, import and export
procedures, rules and regulations of international trade, Thai and international policies on

international trade.

59.433  Usununeasesssulunisdniiugsia 3 (3-0-6)
IB433  Ethical Issues in Business

Wosssulunsdniugsie msdndulavesiuims Useiiumeaieosssuiennunnsdadule
wmsmsUiURReIRURsessluesing unumvesssialudsay nansenuvesnsdniugsie 4
dladudy

Business ethics, executive decision makings, ethical dilemma, organization guidelines

on ethical issues, roles of business in society, consequences of doing business, stakeholders

95211 nsvudssywinsssma ey 3 (3-0-6)
[T211 Introduction to International Transport
U5 Iin19iuTelATIasauagan vl gRaINSTUNSIAUTE NMTVUAEUAMIMZIA UNUW

Y23UENUAINTT FuvuvudaduAUsEIANA9Y UnumYessgrenaInITUNNSIAUTaLaYNTYLES
Aufmmza nalnduiiuguuarlasaiiesdnsvesuitnide vinuariinisufdhnuresuidnde
N133AVILENENTTRANAIFEYEYT ATINITHAWTD WBNITAANINT TEUUNITVUENY N1TIATEINEUAT
vde wargUnsaiildlumsvumedudaasniu msvudmaieguuuy

The structures and characteristics of the shipping industry, organizational structures of a

shipping company, role of the intermediate persons or freight forwarders in the shipping
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business, the role of government as a policy maker, the multimodal transport concept, the
elements in the shipping business ports, marine insurance, and logistics. Transport document,

preparation of sailing schedule cargo-handling system.

93.361  MsUsEiufenamzauaznIsudmsanudes 3 (3-0-6)
T361  Marine Insurance and Risk Management

wdsduneu : aeuldiv ¥9.211

BURUR nunasilaeiia q U veangrinensuseiudy nsussaiusziusonmeiaatu
Talves Lloyds, Institute Clause dwiushaufuazdude ngnasiduiuiifniunluszosndadeuly
NN3ANATEY MABAIUNTSUTEIULAENTYA YA Ee e SENINeR Ty wazdnlandnnisudmsauides

Prerequisites : Have earned credits of [T211

General rules and regulations of insurance law, new Lloyds, Institute Clause of marine
insurance policy for goods and vessels — additional rules after the coverage period - and

measure of indemnity between the counterparts. Understanding the principle of risk

management.

3.6 Y LNFINVVFMITUNTNE

50211 gafvedavniamindidosdu 3 (3-0-6)
RB211  Introduction to Real Estate Business

vié’ﬂmiﬁ?ﬁﬁﬁﬁ]aé’wﬁuw%ﬂ&ﬁmﬁu AATIPALATINU NTAAIAUIERTINITUTUITNIT
UszidlugAn ME ngvEng Nsasu waznsiunsindulanaenunsiauwardnassiiny s
AyRaeuTinulenasAviuaranminadonsneg Mfedeatugsiaedmniuming

Basic principles, project analysis, brokerage, management, valuation, tax, law,
investment and finance. Related to the real estate industry as well as subdivision development,

surveying land, legal documents and environments.

50.212  msUsediusmedmisunswdidediu 3(3-0-6)
RB212  Introduction to Real Estate Valuation

nénidosiuReiuyan Tguszasd nsruaumandnnisuayisnisussdusa
aé’mﬁm%’wéﬁmamqumsﬂszLﬁuLﬁawa’mwmai’mqﬂizmﬁ Ly ga@hmmmﬁamiﬁama %30
mdnnEwga Uiy yardidune yarnufu iefionguisasifiaviug  sadsdnminisgdnue
firulaun evensamuiisuiangranouasadedug Adeatos ileunUszidiuyarnedamiaming

Principles on real estate valuation process and methodologies that are suitable for all
valuation purposes such as market value for market transaction purposes and for financial loan

collateral, forced sales, compulsory acquisition or other special purposes. Title deed,
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construction, law and regulations or any other related factors analysis to real estate value are

also included in the subject.

59.313 N13REU MIBWU kAENAENEIINVRAIMNTUNTNE 3 (3-0-6)
RB313 Real Estate Finance, Investment and Business Strategy

Fwdsduneu : aauleinn ne.201 Wselieun

nssadimng Wusha LLaﬁ%'mﬂumiamu W%famﬁy'dmimdﬂaqwﬁfﬁmﬂﬁﬂi@ﬂﬂqum’mLLm
mensiiiugsiemeiuedmniuming Wuitdu fiegends ermsditnam gudnsd Tsausy «a=
nﬂﬁﬂu%@dﬂ’]iﬁ’]ﬁqiﬁ% U NMIINEUVLIVINITAAIN NMTIUKUAILLEE miﬂ%ﬁmmwﬁu LLazﬂaqué
Buq szfesduiusiunsieTsiniinsiu uavdnuzvesuSviensAns

Prerequisite : Have earned credits of FN201 or equivalent

Goal, Mission, process and strategies in developing a real estate business project, for
instance land, residential, office building, shopping center and hotels etc. All aspects of the
business component i.e project positioning, risk management, product differentiation and other

strategies must be consistent with the financial analysis and company/organization status.

50.414 NFUTMININGFU 3 (3-0-6)
RB414 Property Management

FyrtaRunou : aauldiv) 19.201 WsoiguLin

ANWAUZUAZNITINUNY NMTUIMTSNIAUBEAAN 9 19U 91Asatinaursulafiie
oSy uazflegende drugnavinsailesineivemingau fuims wafivn dnwagnai
NINIAUNTATINDTDINTIAUDTIBNUARDATUNTIAT I INA U Tl vlasgalunsuSMImIngay

Prerequisite : Have earned credits of FN201 or equivalent

Strategies and the how-to in managing real estate businesses such as office buildings,
condominiums, apartments and other residential buildings as well as industrial compounds.
Analyze aspects concerning the landlord, managers and lessees. Analyze leasing types,

negotiation skills and the conduct of reports in order to achieve highest and best use of the

property.

50.415 msiwzianudululigsivedomniuning 3 (3-0-6)
RB415 Real Estate Business Feasibility Studies
FndsRuneu : aeuliin n.201 visewisuwin uavSewivilunduedwnsumsndulivesndn 1 3
anudulUldlugsivedmniuning Ussamangnszuaunisfnsanudulildnansznuaiy
Hululslususing quaztiadeiazdoniunfinnsannsmanziuguasiuazgumuinasinisdndulans

AINAZITIESUTIET1Y SnTanauLny waznsUszdiuagulasiniseng o Sannuduldla
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Prerequisite : Have earned credits of FN201 or equivalent and have taken real estate
subjects no less than 1 subject

The fusibilities of real estate businesses and their process as well as the their impacts.
Influential factors in the demand and supply forecast, income and expense forecast, rate of

return and their evaluation analysis are also included.

3.7 3V INANNVDIAUTNINVIAEATHAZNITU Y
Wu.291  gInalewuy 3 (3-0-6)
BA291  Introduction to Business

dnuwazegInIaNnwIRdaNLas UL UUANLTWEIveEIRa MIUIsEINafanIunI

[V
a v a ¢ o

ﬁqiﬂﬁ]ﬂ"luﬂ’]imaﬁﬂ’]i@a’]G]ﬂ’]iLEUﬂW’iﬁiyl%ﬂ’]iU%W’]iﬁﬂiﬁuL‘V]ﬁ LLaSﬂ’]iU%M’]’iVl’%JWEJ’]ﬂiiJ‘lé‘l%}EJVNuLﬁ’mJ

WUFIUUUIANUAAYBINITUTIITIND waeliAnANAnTIVERRHIUNTTATILALGSAR
vy Wuindmiuinnwiueneaasmdud isvasdaiounsivimg 4 vesragaduinly
msIsi3Ein wu.291 reudmdudelfifuugnlumsisnineevesnaz e

The course aims to provide a comprehensive introduction to the key operations of
business, namely finance, accounting, marketing, human resource and production management,
and management information system, placed within organizational, forms of businesses,
environmental, legal and managerial context. Underlying business concepts will be discovered

through the study of real-world examples and fundamental business plans.

wu.321  mslimysnymegsialagldnsdlfinwm 3 (3-0-6)
BA321 Consulting Practices using Case Study
Jndedureu : dndnwaasnduemaniuaznisto szl 3
UszgndlinsouniAnnegsia Muuunegsna Jukuunsaseselainiegsia nsiamun
TassadnslumsliiAaiUsnen Consulting framework msuAlandtdgmnsdifine n1siAszi
Aulauseuludnsudety Mmaliesgiaaiunsaiuazaniiznaudady nsseylymmnegsia
Auvmegluananveegsia N1yYsauN1sesrAN3luaunIsRy Aun1sRan mudyd
ANUNTUIMITIANITNTTUIUNT AIUNTUTMTIANISVTNeINTYARE WWusu nsdmnSeuauugii
Uszananismen1siy vinvzanudulloan@mnagsialdun nsiiausranu vinvglunisuims
Janisvaan vinwrlunsiauduiin dnveanududi Judu
Prerequisite : Thammasat Business School and third — year student status
An application of business concept. Business Model and Revenue Model. Consulting
framework development. Case cracking. Competitive advantage analysis. Situational analysis
and Competitive landscape. Business problems identification. Future challenges of the
business. Integration of multidisciplinary business area including Finance, Marketing, Accounting,

Organization Management, Human Resource Management, etc. Formulation of
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recommendation. Financial Model. Business professional skills including presentation, time

management, teamwork, leadership, etc.

Wu.331 Iamamqqiﬁﬂuﬂizmmﬁﬂu 3 (2-2-5)
BA331 Business Opportunities in Japan

Anufausssundedinunazidegsnia ssaufleumigsia aanunsalinlumsgsie waglena
yagsitlulssmadiu sauiinsgouuisnduiludiy

Study social and business cultures, business customs, common business situations, and

business opportunities in Japan. Company visits in Japan are incorporated in the course.

nu.332 lonanegsnalulssmealuy 3 (2-2-5)
BA332 Business Opportunities in China

Anuinussnndedinunasdegsna ssaufleumigsia aaunisaiinlunisgsie waglona
yagsRTlulssmedy satinmsgeuusnduiluiu

Study social and business cultures, business customs, common business situations, and

business opportunities in China. Company visits in China are incorporated in the course.

nu.333 lonanegsnalulssimadealys 3 (2-2-5)
BA333 Business Opportunities in Singapore

Anuiausssndedinunasdegsna ssaudeumigsia aounisaiinlunisgsie waglona
yagshvlussmaealus muvinsgouuisnduiiludsalus

Study social and business cultures, business customs, common business situations, and

business opportunities in Singapore. Company visits in Singapore are incorporated in the course.

wu.334 Tomaniegsnalugiinig CLMV 3 (2-2-5)
BA334 Business Opportunities in CLMV

Anwninnssaddinunazidssia ssaudonmnigsia anumsaiiilunsgsia uaslena
Vlﬁx‘iﬁqiﬁﬁﬂuﬂizmﬁgﬁﬂﬁﬂ CLMV (A 813 e UAIIEAUL) i’mﬁﬁmi@ﬁmﬁﬁm%uﬁ’ﬂugﬁmﬂ
CLMV

Study social and business cultures, business customs, common business situations, and
business opportunities in CLMV region (i.e., Cambodia Laos Myanmar Vietnam). Company visits

in CLMV region are incorporated in the course.
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wu.335 Temanmagsialudszmelng @miuindnviuanivasunmsuszmasinb) 3 (2-2-5)
BA335 Business Opportunities in Thailand

Anuiaussnndedinunasdegana ssaufleumigsia aaunisalinlunsgsie waglena
yagsinlulssmdlng sasnispauuienduilulne

(Only exchange students are permitted.)

Study social and business cultures, business customs, common business situations, and

business opportunities in Thailand. Company visits in Thailand are incorporated in the course.

wu.336 Tomavnagsialulseimediimun 1 3 (2-2-5)
BA336 Business Opportunities in Selected Country |

Anuinussnndedinunasdegsna ssaufleumigsia aamunisaiinlunsgsie waglona
msgsnaluusemadiimun 1 smﬁy’am‘a@muu%@’m%uﬁﬂuﬁﬁmuﬂ 1

Study social and business cultures, business customs, common business situations, and
business opportunities in Selected Country I. Company visits in in Selected Country | are

incorporated in the course.

wu.337 Temavnagsialulsemediimua 2 3 (2-2-5)
BA337 Business Opportunities in Selected Country I

Anuiausssndedinunandegsia ssaudeumnassia anunsaiialunsgsie waglena
ynagshvlulssmaiininua 2 Tainsgeuuisniuiiluiisinue 2

Study social and business cultures, business customs and common business situations,
and business opportunities in Selected Country Il. Company visits in in Selected Country Il are

incorporated in the course.

WU.338 NIIANITTINAUUTUANS 3 (2-2-5)
BA338 Luxury Brand Management
ﬁﬂmaﬂﬁﬂizﬂauﬁugmmQmmmmmﬁuﬁﬂLLaw%miLLmuﬁmgﬁﬁﬂiz?wl%ma ANYULVD
MsuUsEURAAYBINAIRLUTUAYS Ledpsllauazvinuefidudulumsiannnagvmanmsnaindimiy
AUAAZUTNTULUTUAN]
Study the basic elements of effective marketing of luxury goods and services, the
characteristics of different segments of the luxury market, tools and skills necessary to develop

marketing strategies for luxury goods and services.
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3.8 AV UBNAMTNINVIAEATHATNISU YT
A3l VQUATYgANanseanie 4 (4-0-8)
EC311  Microeconomics Theory

Frtadunou : aauld M211 (W39 F.213) way A.216 (30 A.211)

AnwuarliasizringAnssuguilaa lnsdungufanunelaviniu msuslaadiunal nns
Uslaafumeldmnuides nquinsudnuasdununisudn msssuigamnnisiiauisvlagldsuy
ansauwna mﬁmesﬁmmmmﬂ%’uhiauyimﬁlﬁud AANANNYIA mmmﬁmﬁjﬂ%’uﬁ!dgﬂmm WAZRAIAKUY
toye nouinundowiu madasalumaufoR mssmuasalunaiedadomsnannielilaseasns
paaUszLaMEng 9 gasainluuaziasgenaniaiainig AmnuduivalvesmataLarnsLATamM

Prerequisites: EC211 (or EC213) and MA216 (or MA211)

Consumer behavior focusing on indifference curve analysis, intertemporal
consumption, consumption and risks. Theory of production and cost, the birth of the firm using
information cost, structure and behavior of imperfect competitive markets which are monopoly,
monopolistic competition and duopoly markets. Introduction to game theory. Price setting in
practice. Price determination in factor markets, general equilibrium analysis, welfare Economics,

market failures and measures to correct.

A312 VU ATEEMEATUNAIA 4 (4-0-8)
EC312  Macroeconomics Theory
FsAuneu : aeauld (n) A211 way @.212 wise (V) A.213 Waz @.214
LLUUﬁTﬂaaﬂﬂasmwﬁaﬂummmfm PANANANES LAZAAIARUATININUIZINA (LUUANADY IS -
LM - BP) M3iABulasnniznasnin nananandnuazaaausiny wudiasseuasinasiuuas
gumunlaslussuuasygiawuuln wazwuudn aedule N1573190u wavulouiesnwiatiosnn
NLATEFNY mqwﬁmm%m@u‘lmmamegﬁ%msa‘émaLﬂwgmam%wmﬂﬁ’a&Jﬁugmmwgmam%
9807 Wy naufininsgsRefiurieds nquiiananadn wasnguivesdiaudideu aasnsunnsuszend
V9B LATEFANAN TUNNIANTIATIEAANTUNI TN LATEAA
Prerequisites: a) EC211 and EC212 or b) EC213 and EC214
The model of joint equilibrium in product markets, money markets, and foreign
exchange markets (the IS-LM-BP model); changes in equilibrium; product markets and labor
markets; the model of aggregate supply and demand in closed and open economies; inflation,
unemployment, and the Phillips curve; economic stabilization policies; growth theory,
microfoundation of macroeconomics focusing on real business cycle model, new classical
model, and new Keynesian model; applications of Macroeconomic theory to analyze economic

situations.
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7320  adaassgmaniidowi 3 (3-0-6)
EC320  Introductory Mathematical Economics

FdsAuneu : aeuld (n) A211, M.212 uag A.216 (V38 A.211) ¥i3e (1) A.213, A.214
way A.216 (38 A.211)

(agldfumheRnld mnaeulddn .421 unewvisenasdnyividing ey

thundnuasnquiadineans Fee ety aunisuasiuning msmeroyiusUszLANeng
Tunsaiffidhudsdasenilsiuazmnated nsmwaida (Optimization) lunsdiflifitedAnuazidesrin
ufinfaifesdu moduuwmudnuasnguimaasugaansqaniauazanma welvidila
anuduiusuesiuTing 4 maasusmand lnoufsmuduiusseniniladdusiy faiduieds ua
arduduiislunguiiasugamans Tinzsieianudangu nasnmaan navesn1siua® uay
wuudaesadensnanuasnanan ey

Prerequisites: a) EC211, EC212 and MA216 (or MA211) or b) EC213, EC214 and MA 216
(or MA 211)

(Credits will not be awarded to students who are taking or have completed EC421)

Applying mathematical concepts and tools such as functions, equations, matrices,
univariate and multivariate differential calculus, constrained and unconstrained optimization,
and basic integral to understand the relationship between different economic variables and
explain concepts of Microeconomic theory and Macroeconomic theory. An emphasis will be
placed on relationships between total, average, and marginal functions, the analyses of

elasticity, market equilibrium, impacts of taxation, and the basic input-output model.

[
A ¥

f.325  ATugHALUDm 3 (3-0-6)
EC325  Introductory Econometrics

A10sAuneu : @ouls A.211(1W30 .213) A.212(1W30 A.214) A.216(150 A.211) uag @.216
(139 @.211)

(agldumieAnld mnaeuldinn f.425 uneursenasfinyivRing 18t

a

BsihanuinsEiilarguiesygmansulilunsiiesgiveyanaasugialagasig
wuusaesnnnesfififul sdaseifenag e duusdaseindnvasndmmnm Anniyviuay
usledgmlusuusassannesdoiu Iun JymiduusdassiimudiiusBududaiunasiu
(Multicollinearity) aymsasunufiauuususiulinad (Heteroskedasticity) dayvnsasunaudl
anduusiu (Autocorrelation) Ygymn1sseysuuinaesiinnan (Specification Error) Aaenauainse
WenuuudnaeaAsegiAuUssgnaldlunuifemarsegemansinegiaminzan tnegadunisly
Wswnsudn5agumasisugii

Prerequisites: EC211 (or EC213), EC212 (or EC214), MA216 (or MA211) and ST216 (or
ST211)

(Credit will not be awarded to students who are taking or have completed EC425)
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Applying statistical methods and economic theories to analyze economic data using
the simple and multiple regression. Topics also include dummy variable, multicollinearity,
heteroscedasticity, autocorrelation, and specification error. This course focuses on how to
choose the appropriate tool for an empirical study, with the emphasis placed on using some

econometric softwares.

375 msugmansUsEgndAsumineInssssuTALardsandey 3 (3-0-6)
EC375  Applied Economics for Natural Resources and Environment

Apsduneu : aeuld @.210 vi¥e m.211 vde A.213 (ReldtfumieRaly mnasuldilaie
132U 400 vesvanmBesiinnou vIeMdsdnyIvIRINa1I08)

ANUAUNUTTENTNANLATYAULANIBATEEA N13IRaTINSNEINTTTTUY ANas Ty
Awnden Anvumnanidesiumaassgmanslunmsiinsziuasmsvszgndldlunisiamstgmnis
THnsnenssssurRuazduindey An¥IUNUIMYRIYNYY N1ASIN NS wavnaUszdau Tuns
muesazuitamnslivinenssssumfnassandon siluseduiosiu ssduusana uag sefu
lan aﬂ‘t’ﬂLL‘lJ'Jﬁfﬂﬂ’ﬁ‘ﬁGlJuq@EJINEQJIJQQUL{‘%II@Q(;]}U LLU’Jafﬂﬂ’J’]@JL{JUﬁiﬁJﬁ’]ua\‘lLL’mﬁﬁm bbele LLU’JﬁﬁLﬁ@Qé]}u
fumsUsziugammaAsYgMansvamingInssIINTRLaT AsuIndey

Prerequisites: EC210 or EC211 or EC213 (credits will not be awarded to students who
are taking or have completed any 400-level courses in this subfield.)

The relationship between economic growth, natural resources allocation and
environmental problems. Basic economic theories used for analysis and application in natural
resources management and environmental problems. The roles of government, community,
and business sectors to control and solve problems in natural resource and environmental
exploitation at local, national, and global levels. Concept of sustainable development. Concept
of environmental justice. Basic concepts and methodologies in economic valuation of natural

resources and environment.

A415 ey 3 (3-0-6)
EC415 Game Theory

Fwdaduneu : aeuldl /311 wag 7.320 (W3e ¢1.421)

wndn edesile waznsUszgndlinguiinuneldaninnsaifiansaumaauysaiuazlsl
auysal 977 LNUNAYMS ARBAMUUULLY AABANLUUNAEMSHA LNuTiinSsevens (Extensive game)
AR MILUUANYTAlNINNER 1naUd wazinufdinsrevenengldannmsaiiansaumealsianysal
waridedu ﬁ;jaamﬁuaumi

Prerequisites: EC311 and EC320 (or EC421)

The application of game theory with complete and incomplete information including

strategic eames, Nash Equilibrium, mixed-strategies equilibrium, extensive games, subgame
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perfect equilibrium, Bayesian games, extensive games of incomplete information, and other

topics that the lecturer finds suitable.

1.266  AwIndenuaznsiaidd 3 (3-0-6)
ES266  Environment and Sustainable Development

AuduTuSsEsAndenfunisiaL uniSeuaneiin JymuasaansenuannIaL
Alfonunmdsnaden MsnauumMIiudsnndeniioannistaudssninamsianniuniseying
Aawnden fimsAnwgnuuenaaud

Relationships between development and the environment. Lessons from the past.
Problems and impact on environmental quality from development. Environmental planning to

reduce conflicts between development and environmental conservation and field trip.

18.301 ﬂg‘wmmmza’%ssaiuﬁamimamu 3 (3-0-6)
JC301 Law and Ethics of Mass Communication

avsuaziasnmlunisuansrnuAniiuvosyed U ngvune NN TV
Uszanm msazdlevhlsiduidedeides ngnnedeasuiavu ngmneuasdedsduduiiieades
Gla@ﬂﬂ‘Hﬂ’mJ%IUQWGU@U%EN%@M’JWUUWNQ%EJﬁiilI

The right and freedom of human in free speech; philosophy, rule, and law on
contempt and defamation, laws on mass communication and other related laws, as well as

ethical responsibility of mass media.

w305 ngvneAuATRIEUIIA 3 (3-0-6)
LA305 Consumer Protection Law

w&nNs e uaziAndviliiRnawdnduivsdesdingrmnedunsetiuslng snsns
#1a q manguneildiiionisdunsesiuilan Bmstedldngmne snesmsiliiiedesuiguilian
feldsunnuidems semuiivnnglungraneindhonisduasesiuilan nqmneidenuiuiisde
Aradmeiiintuandudniilivaends ngruneidensenss ngranehdeisRasaad

1

AUSlnA wazngrangdulifeItes TiumaendinsinntesinsAuasesiustan aunUnydRlily
SgesTIYeY

Pl <

This course explores principles, rationales and concepts providing room for enactment
of legislation for the protection of consumers. The study embraces legal measures for
consumer protection, enforcement of law and measures for redressing injury suffered by
consumers as embodied in the Consumer Protection Act, B.E. 2522 (1979), Product Liability
Law, Direct Sale Law, Consumer Case Procedure Law and other relevant legislation as well as

establishment of consumer protection organizations as prescribed in the Constitution.
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348 AQVENENINYEUN 3 (3-0-6)
LA348  Maritime Law

F10eAuneuY : WeAnYIIY W.231 e ©.209 %30 WU.201

vannrIIewIETeund 1wy npvanefeaiudeiiunzia QRERRIVON PRI ARV (AN
AURALAZNITINNNANNTURAYDUTOUIIVDUTD NMISUTORUNZLA NITTUVUTDINIMELD AURASU
FnaniEelaufu mstiewdedfomameia msdsanudemenld uazmsussiudemmeta

Prerequisite: Have taken LA231 Specific Contracts 2 or LA209 Civil and Commercial
Law or BA201 Law Related to Business Operation

This course is dedicated to exploring principles in maritime law e.g. the law on sea
liners, the law related to mortgage of vessels and maritime preferential rights, liability and
limitation of liability of shipowners, charterparties, carriage of goods by sea, liability for vessel

collision, sea salvage, general average and marine insurance.

w443 NQUNIEIWRENSLUTUNNITAN 3 (3-0-6)
LA443  Competition Law
Jndedureu: WudnAnudausiudd 3 Tuld

wnAnuazudnnsfidAueIngmnesemsusdumanisi wamsumsmusmieiiugua
woAnssuiinsenunsuifiousonisudsiulaeiadesnadusss  msnedosniuldlididuuanginssuuns
dnwnsy uvumesieiunalnnisld naesnulinpiduiudifedestumsiuaymsamussineyssne

Prerequisite: Being at least a third-year student

This course aims to provide an account of concepts and fundamental principles of
competition law, means used to control or regulate activities which will affect the free and fair
competition, exceptions to specific activities, governmental role in the law enforcement and

problems pertaining to international trade and international investment.

5309 U §IN9 Aun1iles 3 (3-0-6)
PO309 Capital, Business and Politics

F1dsAuneu : @aulain 5.211

Anwianuduiussenitamu gsia Aumades aseuaguluuszimuunumuessglunisiam
LLaz‘UVlmﬁnLLazSw'ﬁwasuaaﬂﬁjmquLLazmﬂﬁqiﬁaﬁamEfluLLazsi’ij&zj’lﬁﬁﬁﬁiaﬂiw’mm31/mmiLﬁad kA
wleueasnsnsvesan iun1siloazeinnvedsy Wy n5san15idled 55a01 S5Una wavsTuuIIvns

Prerequisite: Have earned credits of PO211
Study on relations among capital, business and politics including, the role of state in

development and the influence of private sector, domestic and transnational, on political

institutions’ activities which affect political process and public policy.
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a206  ewinlufnfunsuszdiude 3 (3-0-6)
ST246  General Principles of Insurance
Mﬁﬂ‘ﬁugmmaqmiﬂizﬁuﬁa Uszinvueansuseiude snuazvesdyauaziiouluves
nsusssiUsERuSY nMsdanisanudssdauaznisussiuste msuseiduafeuaznsusemdinuuy
A9 MsUsEAuire nsUsyiudsay mmﬁﬁmﬁulﬁmﬁ’um’jmmam‘ﬂssﬁuﬁa
Basic principles of insurance ; types of insurance ; insurance policy contracts and

provisions ; risk management and insurance ; casualty insurance and life insurance ;

reinsurance ; social insurance ; introduction to actuarial science.

4.247  gaiansRukaznsasulunanning 3 (3-0-6)
ST247  Financial Market and Portfolio Investment

JEUUNIRY 1Tas19aIAN1sEY AaARTIENTIU PANARTIENTY AENAMTRLsEINIUsTNeA
NAnBULYIY AMLEEY Ynansteyatiiensindila mslinsizsivanning nsusvsngumdnning ns
MNUNITAIY RTIENTYUY AsNEISVE NBIWUTIM MILaUY mﬂmiayﬁuéuawmmauﬁuﬁ

Financial System; The Financial Markets; Equity Market; Bond Market; Derivatives
Market; International financial markets; Return of an investment; Risk; Information for Decision
Making; Security Analysis; Portfolio management; Investment Planning; Equity; Bond Mutual

Fund; Unit Trust; Derivatives.

306 vguijnende 3 (3-0-6)
ST346  Theory of Interest

fugruvemguiinenide fuguremnuiasene SNIIHANDULNUVDINITAMU I5NTT5e
Audud nsuszgnimguinenids wdeduq firauls

Basics of Interest Theory; Basics of Annuity Theory; Rate of Return of an Investment;

Loan Repayment Methods; Application of Interest Theory; Other Interesting Topic.

4347  adleransuszAuTie 1 3 (3-0-6)
ST347  Mathematics of Life Insurance 1

AsAuneu : aauld @.246 uay @.346

wﬁﬂﬁugwmamaﬁmmam%mzﬁuﬁa NSUANUINITOYTBAVDITIN UATMITIAN
nsUsEAuTin msesnamunmsdn Jevssfuiinanstendafeuashenennuesnsssifuiin
wuusne eusefus L‘Euﬁ’]iamszﬁ’u%ﬁmswLﬁwizﬁqu%mﬁLLazs:ﬁUULﬁwszﬁuuwéfmﬂm
33U TTULARI T INT N AdinAan SUTE AUy

Prerequisite : Passed ST246 and ST346

Basic principles of actuarial science; survival distributions and life tables; life insurance:

life annuities, net single premium and net level premium for life insurance and life annuity
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contracts; gross premium; net premium reserves and modified reserves; code of professional

conduct of actuaries.

4349  adaansUsyAuAuNASY 3 (3-0-6)
ST349 Casualty Actuarial Mathematics
Jurtaduneu : aeuld @.211 e d.216 w30 4.218
nsadedarudeuseiusonugn MstmunsnIMsiAssfeToyana MsuunysEam
nsidved msdsesnugande 95se1usitTIndnadamaniUssiude
Prerequisite : Passed ST211 or ST216 or ST218
Basic rate making ; individual risk rating ; risk classification ; loss reserving, code of

professional conduct of actuaries.

4.447  pdamansUsziutin 2 3 (3-0-6)
ST447 Mathematics of Life Insurance 2
UsAuneu : aould 4.347
lafFuvane®in fuuudmiuindeddnsiugeanunmitesanuaisaig wasns
Ussendnnuiinmsauananiunimiesanuansaning fuuulsiuderuailiing
Prerequisite : Passed ST347
Multiple life functions ; multiple decrement models for single life and applications of

multiple decrement theory ; insurance models including expenses.

an213  maddsusdamnedinuuazdomdany 3 (3-0-6)
SW213  Social Change and Social Problems

AR aud MaAsuwUawnedia uaslymdsen unumvesantunnsdsnusionis
WasuwUamadiauiaskansznuannsivdsuulas watansdsuulamisdinuiidanansenuse
szuuAnuduiussdinuuasTinanuduey aaunsalndany Jamdsen nsiuansanudiumis
y0dan InnInsTadsiusandegniosiilugnisadunsBeuuasiionisiauidee

Concepts and theories of social change and social problem; roles of institutions in
social change and dealing with consequences of change; dynamics of social change and effects
on social relation systems and ways of life; social ideologies, social problems, social inclusion;

proactive and reactive measures for social change towards social development
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