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wuaai 1 dayanialy

1. sWauasYanangns

sWavangms  : 25520051102714
awlny : MANERSUIMNITINAULNN
AYIBINOY : Bachelor of Business Administration Program

a

2. U nazaIvnIvT

Y]

A ng Fowu  UImsganatadie
Yoo US.L.

N1YIDING Y Fouu  Bachelor of Business Administration

Y9g®  B.BA.

3. 3wwuen

1. 3 8NNI5KU / Finance

2. [ DNNITAAIA / Marketing

3, Ay NoNITULATAUWATENISTANIS / Management Information Systems

4. JPBNN1TUTMTOIANIT NMIUTENBUMNT waeninensuyed / Organization, Entrepreneurship,
and Human Resource Management

5. A 0NUIMINUHURNNT / Operations Management

6. I MONUITMTTINVTEN U TENA LaTafndiazn1svues / International Business, Logistics and
Transport

7. I engsnaedamnsuning / Real Estate Business

4. Fuunieiafiseunaenavangns

UMNYNARAEANANENT 135  waenm

5. sUnuuvamiangns
5.1 guuuu

nangassERuUTYaesAny 4
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2.8 mswisulaunuieia 518391 wazn1TaWIiUSEUIINNRIINEIaY
1) mslsuleuniein el lndulumudedidunming dusssumans 11mensane
SEAUUTEYINGT W.A. 2561
2) msamzifouFoudumdngns Wulumudsenmmminerdosssumand 3es msameideu
SEUTIINVIUVANGAT W.A.2560
3) myawzdausgivduaadugaudny WulUsmulssneumninendusssumans

K = a a Y o =
L8 ﬂ’]iﬁ\‘ﬁ/]gLUEluLi8“3783%']%’]3Jﬁﬂ’]uuq@ﬂﬂﬂw'] N.A. 2560

3. NENgATUATaIRNTEHaU
3.1 nangns
3.1.1  PUUMginTINLaYITELIaANE
- PMUWNLTRTIUARDANANFAS 135 wiienn
- szznaAnwndundngasuuufinuinuna dnnwiseddssezan@nyediaey
7 manmsAnuund udldldsduunin@nunildunseui@lvideulouniefn uazedrannlaiiu

16 AANNSANYIUNG

3.1.2  dervunvanangas

3.1.2.1 ASANYIIY BN

(3 = L3 a

UnfnuiiusrasdazAnuivienladvienuislundnansuimsgsiataudia

[
v

vennzIdvemansuaznstydasdosdinunseivienauieulaiinae dmualisad
1. 3ynentadu wdosaauldliudazsedvilisinit ¢
2. Ansgdumdsaranivientifuuariviendonindesuiudosldsinni 2.00
Asedufazthunldfunessduedsaraulunguivientidu dumiuinitindnm

@

AosfnwgvseRnwnaLunINte 1 wag/v3e o 2 aldrseRunangawinuu
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3.1.2.2 nsAn¥13vneng (Double Majors)

UnfnwiamugmdlveraniuaznsUnyd nanansuimsgsiatudin awnsaidendnw
avAvianag Avuslilundngasuimsssiatudin uazvdngnstaddade Wuldsn 1 avivien
wazmsfnuiinengazsoaiulumudormun/douliivaosiviendmualy el azseyivnengd
wondnwlilulusesunanisdne (Transcript) ag19lsiniu mndsedendsrulagivienidsnla
Usngluia 2 anvndvien dhinwannsadnisifiertuiuldiuduiviend 2 16 TastdhAnwazdes
Anvmedulumnivient 2 Aldduitusgivilalumaniviend 1 Wasunalasaisivienes

anmvieniug waylndnidieinswlidosnin 150 wihein

3.1.2.3 A15ANYIAYIIN %38 IV Lden

tnAnnidendnwaudvienlafitvuslidneivlndedyiden dhdnwens
eonfnwguuulagUuuumisldssd

1) 3v1ln lidesni 6 31 18 wulwhn

InAnwiNUseasnaz@nuyidIvln dndnwraiuisadendnuilaniudaulanunay

[V
a

anunimivuanlvivin lnedesdnwmudeinuauayeulvremdngnsaivigniniueg dmue vl
mndeinuanangasininidndnwidiendnwmvualidnwiiundy 18 wiiein dnfnwivzdedinm
uasumudefimuakazeulivdnansIviiniuivue lumeanduiumnindleAnveddivinmviong

o

tnfnuezdeadenfnuimanmnaivinitndnwidenty wienadvidenaufiarvivdmuies
Satavualy IasumusauvteAnditnuediei
wnfinstuunisnfeatulSluiamdngasivienuaziviln swnsatnanudnld

uivztumiteAnlfifissniafien wastindnuiazfasdnuinlundngasivienvizedviintunauny
Tasunulassairmdngasiiiunly Tnglifidesnidu

nsAne Ay navdvnng vespnzwdivemaniuaznstnd dnAnufiusyasd
sgfnwanuivladvmilweseuzrndvemaniuaznstadluiv v awnsadenfnuldnuioul
sesaluil

1) dmsutinAnepuzniaiveAansuazn1TUNYY

TnAnwanzmdivemansuasnisind awnsadendnuiviivneneg frmualily
véngmsvesnniz Iilngazdefnunmeivimieg muleulviwdagiviinimunly uassdosaouldlilu
Medvindeduaareinliiing C warldrseiuedsaradvlniownllsng 2.00

2) dmsuiinAnviuananznaiveAIanswazn1Uyd

HnAnviuenausmdvemansuazn1styd Auszasdafnwiarvduladyvisi
Amualilundngasuimsgsiatadio angmdvermansuaznsUnyd Widuin wzdesfinuseivnieg
muleulsiusazanyinimunly lnedesaeulaldlusivndsduililainunusmisduremdngns

UImsgsnadaudinudazsedvilinini C wagldrssiumdsazaiivninnavunaliiindy 2.00
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1. A inluanznidiseaansuazn1suyd laud Iinnstad 33vniskiu Jviln
mMsmana winszuvasaumaiionsdonis Anlnnsuinisesdnis nsUsznauNT uazningIns
wywd AMuTmInsuiianis Jvlnuimsgsfaseninsseme ladafinduasnisuuds uwagivly
sstnodvmunindlnetinAnwazdesinwmudouluusstormuavemdngnsinndus

2. AvlnnrwnsengeiioanTnvasaatunie dnAnwazdesinwinuitoulunas
Forhmmuavesvidngnsivinausanguiloodndiimual s

3. 3y1lnn1ersenguuasaazRalanans Unfnwivsdesfnuiniudoulanay
Formunvemdngnivinawssnquittvualy

4. Axlnaswganansindnuiazdesdnuinutouluuas teimunueandngasiviln
\swgAansfimualy

VIED)

2) Avuden nsdlfiinAnwilivsrasdfnuninln dnAnwiazdesdnurividenan
Yormunaitanuivieniindnvudendnudmualy

sl mndndAnyvidendnuimunadeninin widsinuldlinsumuideulsiuin
thAnwanusatmheisvedinilddnvmudniu idudumieiadelidrtoulvvedividonls

v
o

7191 ARaAnwIITIINULA T8N 3 5187397 9 WU
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FvnansauzNIaveAIEns NnAnwauzndvemanswarn1TUYT amnsaiden

= 2 a 2 a o a a A a ° o a ' &
AN UUIVILABNLNULAUIINIFINEIVIVINTAUA GNiWEJ’J‘U’]G]E]IU‘u

wu.321  mshiauinwnsgsialagldnsdfing 3 (3-0-6)
wu331  lemanessnalulssimadiu 3 (2-2-5)
Wu.332  lenannegsnalulsemeiu 3 (2-2-5)
wu.333  leniamsgsnalulsuinadealys 3 (2-2-5)
wu.334  lemaniegsnalugiinin CLMV 3 (2-2-5)
wu.335  Temavnagsivlutssmdlne @ufuindnvuandeunndelssmaningy) 3 (2-2-5)
wu336  lomanssnalulssimadiimue 1 3 (2-2-5)
wu337  lemansssialulssimadiimun 2 3 (2-2-5)
WU.338  NIIANTTINAUUTUANG 3 (2-2-5)
WU.339  WteiiiAy 1eUIMNTIIAN 1 3 (3-0-6)
WU.340  vidaiAy NNIUTITIING 2 3 (3-0-6)
Wu.341  Wdeiiliay n9UITEINT 3 1.5 (1.5-0-3)
Wu.342  deiiiAy 119UIMIIING 4 1.5 (1.5-0-3)
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3.1.2.4 Ay ndanias  hideunin 6 wiiwhe

v
a v A

Fydonasiuuzihlidhneidondnw e

1. tdnwaunsadendnwiiviledldidaaeuluansndivemanswavnisdayd
TneldenAn¥i131879UONE1VIVEN I

2. dn@nwiaunsadendnednladliideaeulunminedusssueansiuien
Bonad vail Wnunesiuddivi@nwriald nuanniwidisUszna ldun awidu a1wnva
AU AwIeNT Mwimsh A1wanad Awdeauis 1wan wazawidulaiide avw

HSAd Awnsale awleesiu awialu Aae

v v
v A v = o

798 UnAnwazindvimardunduiduividenas il

v o
g

1. Fpnuguniaingimansuasadinans (saunatdlanivualiludvdnw
alUdud 2) sniiu Jvmuaninenmansuazadinmans s 2o Julvannsatuluvividenasla
2. Jwhunange I Anwnalunsdui 1 wavdiun 2 Aldsiage “us.” sedu 100 Ao

115.100 99 5.156 wdutdudvasnastale

3.1.2.5 MsIuByUTUYIMANgATUTMN g INATMIIN

tnAnmanymdssmansuaz sty dianundngnsudmsgsiatudin a1v1ivle
Jmils wiliaansanwldasunalassairsuazfoulusineg Adwmualilundngns dndnundians
vosuaytinaldmuioulufeeluilae

1. lembheinavaulitosnin 105 wulwin
IFSumszaueduazanlisni 2.00
IgFunzidoududn@nuunudlidesnivhaiansinwuni
Ig@nwsedylunaivAnwiiall sau 30 whes
Tadnwigunusinteru lidesnin 42 wilein

ladneniventirunaz//soenden ldtsaenin 30 wuehs

Ny kRN

la@nwndvndends litesnin 3 wuehin
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3.1.3  lasahmdngns
v =2 v a = a [ ! 1 a = a !
Un@nwazdesaanzifoudnuisedn sulddesndt 135 miwin lngfnwisigiveiie
AsUNAlATIET1909AUTENOY kAL TDMMVUAYEIANgNTAIL

TAssas193vLentien

nwuaein | AN VNI 31
- 394 3l Fvwmnu v en vl | dondd
d@1133en - L. .
JyLen FUUIAY "o » %38
4 WNUIAY | Bn@an |
L8 Jynaen*
1. N5RY 135 30 48 15 18 18 6
2. AN39819 135 30 48 33 - 18 6
3. 3zwmsaummﬁamﬁmms 135 30 a8 33 9 9 6
4. MFUIMITOIANT 135 30 48 27 6 18 6
N15UsENauNs Lay
NINYNTUYWE
5. USMINsUURNg 135 30 48 27 6 18 6
6. UIMNITINTEMNIUTENA 135 30 48 33 - 18 6
Tadafnduaznisvuds
7. g3nvedmnIuning 135 30 a8 33 - 18 6

* eI nnsedviden wntindnwidendnuininlaivmiauasulasaiiviv dnfinwagliininlundnansiug
wemnAnwanulassasidirienlaenninuasulassaiaivienty dhdnwagldiviendlundngastiun (Reulunisdnw

Julumuguuuunisfineiviene)

lassa$ivieng
wu2ene | FuFnen AB AN 391
- 593 Wl 3 3 i 3 BROIGE
S en FWIWNU Fwend 1 'J‘li:]LE]ﬂ
neng 39UUIAY o o “ 2
NUSAU | LanLaan
(liifarndn)
1. NNINU 150-159 30 as 15 18 || Anw 6
2. ASAAN 150-159 30 48 33 - el 6
-1
3, spuuATAUWAiom STy 159 30 48 33 9 Duldm 6
= P 1Asaa519
4. NSUSMITDIANIS 150-159 30 48 27 6 ) 6
VDN
A15UTLNBUNIT Lay
o P —  UBIE1UN
NINYINTUYBE - y
IUBNUUE
5. UIMINIUHURANT 150-159 30 48 27 6 oo 6
AYLIYU
6. U3msgsnaseninalsema | 150-159 30 48 33 - e 6
ladafnduaznisvuds Tyjen i
7. gsnvedamsunsng 150-159 30 48 33 - 6
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FlaY 3 AWALY Aes1eavidenneluil

83 lundngns

3.1.4.1 svsd¥ lunangns

unNo.2

s mUnaeulundngnsuinisssiadadin Usenaumednusde 2 dunus way

[

1. Snwsgahuthiiavlunangasuivisgsiatadin Ianumngdsil

2. a3 duvdslusglnvangnsusmsgsiadadin Tanumvingdsll

WUu/BA  Wusiedvndnasulee
U¥/AC  Wusiedvndnasulee
n4./FN Wusedmndeaoulag
/MK Wusednndeaoulag
sa./IS Wusedundnaoulae
nu/HR  Wusiedunndnasulae
AN./ER Wusedundnaoulay
vl/OM  Wusiedvndnasulae
55./IB Wusedmndeaoulag
a3/L0  Wusedundnasulae
¥5./1T Wusiedvndeaoulae
59./RB Wusedmndeaoulag
WUNANUIY  NND
LBUVANEU U0

LBVENS Y ynegne ¥

[

AMEIRTEAmERSILaz NS0T

NAIINTUY

AAIVINTEY

AATVINTHAA

AMAMSEUUMSAUIATENTIANS
#1UINTUIINTBIANTT NIFUTENBUNNT UagnInensuyue
NANUITMTNTNEINTUYYE

#1UINTUIMNTBIANTT NITUTENBUNNT Uasninensuyee
NANNUTENBUNITUAZNITUITMNS

AUUIMIMSURUANS

#1U1U3MIIIATEnINUsema ladafnduaznisvuds
NANSINTENINUTEINA

A10UIMSTINTENINUTEIWA LaTafnduaznisuuds
nauladannd

A1 STINTENINUTEIWA LaTaRnduaznisuuds
NANNITUUEA

a1v1gsnvedmnsuring

(Y]

NSEAEAUIN
nauIgendsAu/enian/ A nusindady

oA P
FUUNAITANY
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3.1.4.2 5993 lundngns
1. JyAnwiialy 30 wddefn
thnwazdesinnmeinluvdngnsindnuiily suudlidesndt 30 wiedn
malasiaisuazesdUszneuvomdngnsindnuiinly fo

doufl 1 : Julnnanvewminedendmualiin@nwnnaudesdinuilu 4 vaady S1uau 21 wiein

Fiadl

wiaiv v wdaefin
(UsI18-UUR-Anwsienuie)

nUINFIANAENS U3AU 2 311 6 nuawin

15.100 walilesiunisasileuntym 3 (3-0-6)

TU100 Civic Enagement
15.101 lan awdeu wazlne 3 (3-0-6)
TU101 Thailand, ASEAN, and the World

NUINUYBUAEAS U9AU 1 31 3 nlein

15.102 Vinwet AN 19daL 3 (3-0-6)
TU102 Social Life Skills 130

15.108 NITNAIUILAZIANITAULDY 3 (3-0-6)

TU108 Self Devopment and Management

nuIAIMIAERSAUAAAIERS  UIAU 1 397 3 widedn

15.103 Fafuarudidy 3 (3-0-6)
TU103 Life and Sustainability

UUINNTET UIAU 3 31 9 ruenn

15.050 MIAAUININYEAIWIDINGY 3 (3-0-6)
TUO050 English Skill Development laidumiein
15.104 N13AR 81U LazlTeuae 19T T 3 (3-0-6)

TU104 Critical Thinking, Reading, and Writing
15.105 inurnnsieansfien1vsangy 3 (3-0-6)
TU105 Communication Skills in English
15.106 ANARASNATIARAYNSH0aNS 3 (3-0-6)
TU106 Creativity and Communication
dufl 2 : Thnwezfosdnuedvine muiteaea fvuald S 9 wiedn il

1. 09U 2 11 6 wdedin
9.211  msils - mIya 3 (3-0-6)
EG211 Listening — Speaking
9.221  ASOMUTNINING 3 (3-0-6)
EG221 Critical Reading

2. @on@nw 1 391 3 wieAn 99NN 188Ny (3% EL 139 EG)
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2. B AN 99  WIYAA

2.1 A wnusauUeAu 48 nuenn

hdnwasdes@numeineg  lunasivunusudsiuiinas fvua &l

wu.201  vdnnguneiieafiunisuseneugsie 3 (3-0-6)
BA201  Business Law
WU.202  N1SAERINT 3 (3-0-6)
BA202  Taxation
WU.204  @0RgINT 3 (3-0-6)
BA204  Business Statistics
WU.301  NSENNUGESAT 3 @naulsitfesnin 240 Hlussenanisine)
BA301  Business Internship
WU.401  MISUTINSWanagnS 3 (3-0-6)
BA401  Strategic Management
ve.201  msdaTdudu 3 (3-0-6)
AC201  Fundamental Accounting
w202 mstyiitensdanis 3 (3-0-6)
AC202  Management Accounting
n19.201  ARUEIAY 3 (3-0-6)
FN201  Business Finance
n9.201  MANNIIHAA 3 (3-0-6)
MK201  Principles of Marketing
56201 wialuladfdviaiiegsia 3 (3-0-6)
15201 Digital Technology for Business
U201 nsuSshaznisusznaunsatyll 3 (3-0-6)
HR201  Modern Management and Entrepreneurship
U201 ASUSMSMSUURNIS 3 (3-0-6)
OM201  Operations Management
7.213 mswgmam%ﬁ;ammﬁaﬁu 3 (3-0-6)
EC213 Introductory Microeconomics
214 Asugenansunnalesiy 3 (3-0-6)
EC214  Introductory Macroeconomics
A9.221  AW9INOWTIGINR 1 3 (3-0-6)
EL221 Communicative Business English 1
A9.321  NWI0INGUTITINT 2 3 (3-0-6)

EL321 Communicative Business English 2

Page | 24



unNo.2

dviuilnfnunusvasadineinin viie Jynengnistnyd dReulunisAnyiiiuiy Al
1. 391 AC203 wag AC313 @13115aMawnuisn AC202 e Tunisnauiuian AC202 laanunsa
JUNAWNLITT AC203 hay AC313 1o

2. mntinfinw Anwndun AC202 AC203 uaz AC313 aglidtumiefinivn AC202 Tunnnsdl

2.2 J%en

2.2.1 3B NNTTNY
1. v nanieAu 15 wuenn
hAnwardesinumeinee mufieaea fvua Sl
N9.211  AdleFaRsuaradAnIRu 3 (3-0-6)
FN211  Financial Mathematics and Statistics
N4311  NISUIMITNITRU 3 (3-0-6)
FN311  Financial Management
N4312  Nsaewu 3 (3-0-6)
FN312  Investments
N4.313  N1IRUITNINUTENA 3 (3-0-6)
FN313 International Finance

9

ALA1T  MISIATITIRUNUS 3 (3-0-6)

9

FN411  Derivatives Analysis

2. Ayaniasn 18 WUBNA

o

UNANYILHDIANEISILIBIONEBNAIUTNANVINITRUMUUATIUIL 18 Mehia taedl

D

Taimun A9

1. dendnuinluming 2.1 Ivnendenlumuinisiu (s ne) lddnda 12 minein
viall nsidendnulumng 2.1 wwdendnuinanngiivledvmidafomnguivifiel vide dondnw
Fannauindaud 2 nauivtulufle

2. 1 @an@nw v lunuig 2.2 A3endanuananuinishu lnegaskidanfnwiivin

1% '
o v U a T

PrEauny (1) 39

a

fualiduirendidunioiviendenvesavdsend 2 wie (2) Jniidivualy
Judmndidnanwidondnenduiuin vie (3) Svfidhanwidendnviduividenlumneiylnse
¥ UaeNN3D (4) INANAUE NIV

dm¥uinn n4.281 MIUdmsNITRuyARa Lay n4.282 NMsumIanusiuda dnfnwd
ansadensouldifedulavndaviniufiavaunsadntumheisluiviendenluavins@uls
714395  defilAe N19N1SEY 1 3 (3-0-6)
FN395  Special Topics in Finance 1
N9.495  ydefilAY N19NISHEY 2 3 (3-0-6)

FN495  Special Topics in Finance 2
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N4.281
FN281
N4.282
FN282
N4.399
FN399
nN.421
FN421
n9.422
FN422
N9.423
FN423
n4.424
FN424
NN.461
FN461
N9.471
FN471
n9.472
FN472
N4.491
FN491
N4.499
FN499

N4.251
FN251
M4.351
FN351
N4.399
FN399
N4.451
FN451

2.1 @anluanvin1sidu

(n) NRUUINITNTHY
NSUIMITNISRUYARAR
Personal Finance
MIUIMIAILITIAS
Wealth Management
AMSENIUIUATRUY
Internship in Finance
NNTAATIENIIYIIUNINITEY
Financial Statement and Reporting Analysis
msanwAndululananistu
Financial Viability Study
mau’%mimiﬁu%uqq
Advanced Financial Management
N19UVFUAD
Investment Banking
mafﬁmwdwﬂizmmﬁﬁ”’uqq
Advanced International Finance
Luudaesadiion1s3Ien1enisiu
Statistical Models for Financial Research
nMsRugshatuiulargsiameluladnisiu
Start-up Financing and Fintech
msfnwLanziFewnunsiugsia
Selected Topics on Corporate Finance
NNSANYIBATZNINITRU
Independent Study in Finance

(¥) NEUNTTAYUY
AANANITIIUY
Financial Markets
MFIATIEARSIEN T
Fixed-Income Securities Analysis
NISENIIUAIUNITRU
Internship in Finance
NTIATINNTIANTYY

Equity Securities Analysis

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (0-0-9)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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N4.452
FN452
19.453
FNA453
n9.454
FN454
N4.455
FN455
N.471
FN 471
19.492
FN492
14.499
FN499

n4.241
FN241
N4.331
FN331
N4.332
FN332
N4.341
FN341
n4.342
FN342
N4.399
FN399
N4.471
FN471
N4.493
FN493
n4.499
FN499

39.211
T211

nMyATEvnguaninduarn1suImsauning
Asset Management and Portfolio Analysis
MIIATIERRAZNITUSMTANUEIVNINNSEY
Financial Risk Analysis and Management
IFINTIUNTNY
Financial Engineering
Fuuusasuiionssenuaiosdionianisdu
Models for Financial — Instrument Reporting
wuuiaesadfiion1siTemenisiu
Statistical Models for Financial Research
miﬁﬂmLawwﬁaﬂﬁmmsamu
Selected Topics on Investments
NSANYIDATLNIINITRY
Independent Study in Finance

() NguEAITUNITRY
nsusmsanadssfonasnsusetuse
Risk Management and Insurance
AIUTMTANIUUNITRY
Financial Institutions Management
MIUImsaude
Credit Management
ATUIMITNTUTENAUIANY
Non-Life Insurance Management
nsUImsMsUseiudinuazaunn
Life and Health Insurance Management
NMSENIIUAIUNITRY
Internship in Finance
Luusaesadiion1sIsenenisiu
Statistical Models for Financial Research
MsAnw IS uan TSRy
Selected Topics on Financial Institutions
NNSANYIBATZNIINITRUY

Independent Study in Finance

2.2 1 AaNUBNEIVINISTIRY
MsVUAITEMINIUsEIMALUDIAU

Introduction to International Transport

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (0-0-9)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (0-0-9)

3 (3-0-6)
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93.361
[T361
§9.311
B311
§9.321
1B321
§9.211
RB211
§9.212
RB212
§9.313
RB313
§9.414
RB414
§9.415
RB415
Uv.311
AC311
U%.312
AC312
ue.317
AC317
uv.411
AC411
uv.412
AC412
uu.311
OM311
uu.313
OM313
ul.316
OM316
uy.414
OoM414
uu.421
OoM421

msUseiufenmeianagn1sudmsanudes
Marine Insurance and Risk Management
am‘wLLaﬂﬁau%adqiﬁ%ismdNUwmﬂ

Global Environment of International Business
NIATIUAITATUNITANTENINUTZINA
International Trade Operations
satnedwniamindidestu

Introduction to Real Estate Business
nMsUszdiusmedmisunindidodu
Introduction to Real Estate Valuation

N13RU NMIaMULAENAENSTINIRAIWMTUNTNG

Real Estate Finance, Investment and Business Strategy

NFUTIININEFU

Property Management
myBeseianuduldldgsivedansumsng
Real Estate Business Feasibility Studies
nMsdaddunans 1

Intermediate Accounting 1

nsdayTdunans 2

Intermediate Accounting 2
miu%mimmL?Sﬂa\‘iﬁﬂmazmsmmmmﬂu
Enterprise Risk Management and Internal Control
sty Bduge 1

Advanced Accounting 1

n3TnyTdugs 2

Advanced Accounting 2
nMsiesgiiionsindulaniegifa |
Business Analytics |
nMsUTuUssagUfsUnTEUIUNTNINEsia
Business Process Improvement and Transformation
N1INYINTNNGIND

Business Forecasting

NSUIMITIATING

Project Management

N399I UNTINNTINT

Business Simulation

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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719.315  NISUSHISANNDULNU 3 (3-0-6)

HR315 Managing Compensation and Rewards

58319 gsheddnvselingd 3 (3-0-6)
1S319 Electronic Business
A3ll VU ATugANansIanie 4 (4-0-8)

EC311  Microeconomics Theory

A312  NUATHEANERSNNAIA 4 (4-0-8)
EC312  Macroeconomics Theory

320 adaesusmanditowu 3 (3-0-6)
EC320  Introductory Mathematical Economics

325  asugiintow 3 (3-0-6)
EC325 Introductory Econometrics

A415  nguny 3 (3-0-6)
EC415  Game Theory

a.2a6  evwihluRedumsuseiuse 3 (3-0-6)
ST246  General Principles of Insurance

a.247  ea1ansiukaznsasulundnning 3 (3-0-6)
ST247  Financial Market and Portfolio Investment

a3a6  vnuinenide 3 (3-0-6)
ST346  Theory of Interest

4347  aderansUszAuTie 1 3 (3-0-6)
ST347  Mathematics of Life Insurance 1

4349  adermansusziuiunedy 3 (3-0-6)
ST349  Casualty Actuarial Mathematics

4.447  adleransusyiuTin 2 3 (3-0-6)

ST447  Mathematics of Life Insurance 2

3. Ay nvsedvden 18 AUBAA

(Y]

o = = = a A a & = &
Uﬂﬂﬂ‘mLaaﬂﬂmﬂnﬁuﬂwwia’mﬂLaaﬂgﬂLLUUMEULLUUMm JU
3.1 30

JnAnwndandnyiivnenladviniaialutazusnaneMilaasuluurinedy

[

sss5uAansIuIvIn M‘%@%ﬂﬂﬁﬁwé’ﬂqmL‘f]uﬂWiLawwzﬁﬂuLLazuaﬂﬂmz TAgRNYIPNUTDANNUALAY

I v = ¥ A

Reulvvewmangnsivilvanviiviug wazmniivieinveivlniviesy Unfnwagdeudendnuiiv

NNV INAEBNANW L

G
%38
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a =

3.2 298N

v =2 A

HnAnwaenAnweivaie munimuualilumnaivienidenuenaivinistu
Titaunin 18 wuhedia el dasliidan@nwivAggaunu (1) Fvamirualiduiventafunse
a & a a a a A o Y& a A = a ¢ & a a
B LONEBNYBIE1VNIT NN 2 158 (2) Fvnnnualiduduniniundnwdendnenduivnln vse (3)
a a = a

’Jsﬁ’mﬁﬂﬂﬂ‘l‘f}’]La@ﬂﬁﬂ‘b}’]L‘ﬁu%sﬂ’ll,ﬁ]ﬂl,gﬁﬂiuwm?ﬂ%‘mL@ﬂLgﬂﬂuﬁ]ﬂﬁ’]ﬂJ’]ﬂ’liﬁu ED (4) AW1Na1AUY

NI

4. nsAn¥1IVINNI5HEY
4.1 grusutnAnensusid 61-63
4.1.1 drwsutinfnerpuzwigiseransuazn1suyd 18 wuaehna
UnAnwinaenidudy iusrasas@nuivivinisdu asdesinunseivinaui
A1UINNSRUMUUATIUIN LS wiaein TngardssdAnyivrluntInIv Interudiuau 15 wiliein waylu
wneiwlndensiuiu 3 wihein wasdesaeulaldluseivindiuusarseiv Tsni C wazlden
syfuRdpazaAInmualdsing 2.00
1L.0Wu 5 AN 15 wuenn
n9211  AdafEnslavanAn1su 3 (3-0-6)
FN211  Financial Mathematics and Statistics
Ne311 MTUIMITNITRY 3 (3-0-6)
FN311  Financial Management
M.312 Nseeyu 3 (3-0-6)
FN312 Investments
1313 NSRUTERINUSEINA 3 (3-0-6)
FN313 International Finance
ne41l  MFIATIEiRURUS 3 (3-0-6)
FN411  Derivatives Analysis
2. \@enAnwsiglvannigenniskiu (51 ne.) dnlidesnin 3 wiledin
4.1.2 dwsutinAneuanansnidiveaansuasn1sUny 24 wisena
tndnwuenaugndvds fusrasiarAnuivinnstu sedesfinumseivisiieg
auiismunliselud Tnodesaeuldlaluseivdeiuiilildivunusndedu wagden wu.291 ve4
ndngmsUImagsRatiudin uiagsgdnlinint C uarldmssduindoasaniulniomelsishni 2.00
n19.201  NSEUGNI 3 (3-0-6)
FN201  Business Finance
9211 AderanslavanAn1sau 3 (3-0-6)
FN211  Financial Mathematics and Statistics
Ne.311 NITUIMITNITHY 3 (3-0-6)

FN311  Financial Management
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N4312  Nsaemu 3 (3-0-6)
FN312  Investments

N4.313  NNIRUIZTNINUTENA 3 (3-0-6)
FN313  International Finance

9

N4l mMylasgieyiug 3 (3-0-6)
FN411  Derivatives Analysis

wr.201  mstayTdud 3 (3-0-6)
AC201  Fundamental Accounting

wu.291 gsRaidosdu 3 (3-0-6)

BA291 Introduction to Business

4.2 dmsulnAneI3usia 64

4.2.1 dAmiutindneauzndiseransuasnsUnyd 18 waein
UnAnwinaendud iszasmazinenivnnistu asfesdnusedvlnanud
A1UINNIRUMUUATIUIN LS wiaefin TngardesdAnyivrlunuInIvInterudiuau 15 wiliein waylu
wneiwlndensiuiu 3 wihein wasdesaeulaldluseivindfuusarseiv Tsni C uazlden
syfuRdpazaRvInmualddini 2.00
1.0Wu 3 AN 9 WA
n9211  AdafEnslavanAn1sau 3 (3-0-6)
FN211  Financial Mathematics and Statistics
A311 ANSUIMINITNEU 3 (3-0-6)
FN311  Financial Management
M.312 seeyu 3 (3-0-6)
FN312 Investments
2. \@enAnwsiglvannivennisku (51 ne.) dnlidesnin 9 wilein
4.2.2 dwsutinAneuanansnIRiveAEnswasnIsUYY 24 wiqwia
Tndnwuenaazmdysy fuszasarAnuivlnnisitiu sedesdnuseivisieg
auiiinualiseelud Tnedesaeulalaluseivdiduililaivunusindedu wasien wu.291 veq
ndngmsUImagsRatiudin uiagsgdnlinint C uarldmssduindsasaniulniomelsishnit 2.00
LUwWu 6 3 18 wiwhn

a

n9.201  NSEUGNI 3 (3-0-6)
FN201  Business Finance

n9.211  AdleFNERSLazaRANITRUY 3 (3-0-6)
FN211  Financial Mathematics and Statistics

19311 ANSUSUISTANTNY 3 (3-0-6)
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FN311
N4.312
FN312
Uv.201
AC201
nu.291
BA291

n6.311
MK311
N6.312
MK312
N$.313
MK313
n§.314
MK314
N6.315
MK315
N6.316
MK316
n§.317
MK317
N%.318
MK318
N$.319
MK319
ne.dll
MK411
n61.412
MK412

Financial Management
NIV

Investments
nsdaTdusy
Fundamental Accounting
sanaiasiu

Introduction to Business

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

2. @NANBITIEIMINIVWBNASEUY (59 n9.) Dnludsenin 6 nuiein

2.2.2 A9 0NN1SAAAN

1. 3vuendsAu 33 nuwnn
hAnwardesinuimeinee mufieaea fvua fi

WoANTIUEUTLNA
Consumer Behavior
NFIANIIHTIAUAN
Brand Management
Msfemnsmseaiaiiientsdindula
Marketing Researchfor Decision Making
NTUSITHAN A uTILaz UTNS
Product & Service Management
NSUSMITTIALAE MIESNNANLSNI9N15RaTA
Pricing & Marketing Profitability
NISUINITYDINNITININMUNE
Distribution Channel Management
miﬁamimimmmquyimmi
IntegratedMarketing Communications
mMsesginanisaaiasiion1sindula
Marketing Analytics for Decision Making
NAENSNIINAIARIYIA
Digital Marketing Strategy
msmaraitonudadiy
Sustainability Marketing
ﬂ']iu'%mim\m’limam%ugﬂ

Marketing Management Capstone

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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2. 31 INns03vEHaNn 18 BU2BAA

v
a

thnwidendnuininvidolvudenguuuulaguuuunis fail
2.1 3vln
Fenfnwanuisledvmiaislunaruenansfidaaoulusminedosssumans

Hudnln nefnwmudofmuauas doulvvemdngnsivnanaiiniduy wesmniimieinuesivin
wmaoey dnAnwirzdeadendnuiinainnuiaiviniidondnuliniensinividenauiisiien
msnaavieranadndug Adndnwaulasmvuslirsunusiuiwmbefaismuadniu

kD)

2.2 Jyuden

a

A = a ! ! dl o Y ! dy [ !
donAnw131839161399 Tungqu (n) 3o (v) Nivualinwelull ludesndn

vy '
g

18 wiaein el Sndendnuluminividenibisiiaindendeniviansluarvidvfeatu
uinuziliidenivfidiuguanud dnasunisussnavordnluowian vidoseduiidndnwaula sisd
Feadulunmunasivesmingdslunsiuiniuivividen

(n) denluanvinisaain Thinwidendnwisiedvenag fifmunls sl Jund
BendAnuilumnadsdent wwdedddrdoutvivlumnniviendendilsdondnunliudndu uaz
Lidrfnindeadenivinelunguiviieaiy

NHUN1IAAA

nR.321  MseandmsuUsEnauns 3 (3-0-6)
MK321  Entrepreneurial Marketing
NRN.322  NISUTISASAUEN 3 (3-0-6)
MK322  Retail Management
AM.323  ANFUIMITNUNY 3 (3-0-6)
MK323  Sales Management
NA.324  NIAAIATINT 3 (3-0-6)
MK324  Business — to — Business Marketing
nR325  N1IAaIAgININILaETULTe 3 (3-0-6)
MK325  Sports & Entertainment Marketing
N9.326  NISRAIATEIINUTENA 3 (3-0-6)
MK326  International Marketing
AR.327  NISAAIANITINYAT 3 (3-0-6)
MK327  Agricultural Marketing
n9.395  dafilAen1enIsnan 1 3 (3-0-6)
MK395  Special Topics in Marketing 1
ARa21  N1sUSINIYemensTRs vienuudenles 3 (3-0-6)

MKd421  Omni-Channel Management
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NM.422 mﬁ%’wwmamam%uqq 3 (3-0-6)
MK422  Advanced Marketing Research
N9.423  NagNsNIINaIm 3 (3-0-6)
MK423  Marketing Strategy
NR.495  WTaNLAYNINNITRAA 2 3 (3-0-6)
MK495  Special Topics in Marketing 2
NM.499  NISANIDATENINNITNAIN 3(0-0-9)
MK499  Independent Study in Marketing

(v) donusnarvinisnata tnanwannsadennuvdnledldidaaeuly
wnInerdesssumanfiiuividen Tnsuusilidunguindamuend duaiunisuszneuivdm

Tusunan visesedmntdn@nwanla el seadulumunaemveasuiineds Tunmstuivsunduivden

fag1auugin1sIanguiyLaen

'
a ¥ aa o = a ¥

nduividuadva ioasuaiisanuiedusousuluaisaugsiafiiisadesiufdsa
uBNAINIYN NA.319 nagnsnsmaInAITia Wi dnAnwianusadeniFoudnvarinfifeteadiuiy
1NAUEA9Y TuNnInedy 1
np.321  MInaIadmsuUsEnauns 3 (3-0-6)
MK321  Entrepreneurial Marketing
Uv.341  nsURTtAINeN 3 (3-0-6)
AC341  Forensic Accounting
U9.351  wialulagialuldusuivindoyd 3 (3-0-6)

AC351  Emerging Technology in Accounting Professions

58319 ganadidnviselind 3 (3-0-6)
[S319 Electronic Business
AN313  ANSHAIUNANUANES19ATIALALNISES U IRNTTY 3 (3-0-6)

ER313  Development of Creativity and Creation of Innovation

ARALL ASUSHNTIANTUIRNTIY 3 (3-0-6)
ER411  Managing Innovative Organizations

nN422  Asusswalulad 3 (3-0-6)
ER422  Technology Management

ul.326  msdaniawaluladuazuinnssy 3 (3-0-6)
OM326  Technology and Innovation Management

ul422  msiesendeyarunaivgnnegsia 3 (3-0-6)

OM422  Big Data and Business Analytics
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NENAIYPIIIUAMNDIEY LiaauaTIANuTegeTRUMUlUAEUTIANLIANE Y

YBNANNIT NM.A11 NTRAIANBANUTITULA UNANYIANUITLEBNESYUSN YL IVINLNEIVBILNULAL

NNANTAIY TUNNTINGISY LU

U.331
AC331
NN.321
ER321

§9.433
1B433

1.305
LA305
1.443
LA443
3.309
PO309
#.375
EC375
dn.213
SW213
1d.301
JC301
18.266
ES266

a ¥

- nguIvIsuANUEulunny

v o oA

mMsUnBiilennusuinveusedsndouuazdny
Accounting for Environmental and Social Responsibility
vinwznsiduguseneunisuaziiusznounisiiledany
Entrepreneurial Skills and Social Entrepreneurship
Usziiun1easessaulunsdniugsna

Ethical Issues in Business

- nejm%mﬁmmw%ﬁuuanamz

nVNEALATEIRUILAR

Consumer Protection Law
NAMUIEIINIBNITUITUNNITA

Competition Law

VU 5309 AuN1iiles

Capital, Business and Politics
iAswgmansUszgnddunnensoTTuv AuarAanndey
Applied Economics for Natural Resources and Environment
nMsasunlawnedsnunasymday

Social Change and Social Problems
ﬂg]‘mmmmz%‘%aﬁiiuﬁamima%u

Law and Ethics of Mass Communication

AauIndonuar MIwaLNTIdEy

Environment and Sustainable Development

3. N1SANEIIBINNITAANA

3.1 dmiuiinAnwausndivermansuazn1sUayd

18

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

ena

UnAnwiaugndsd Y NUszaanazfnuivlnnsnan aAeIfnvITIBIvIA1

a o Yo & P i a v o ' a 1o | P Y a
AR ualiserslull wazdesaaulalalusiedvTiruwsazsiedvn lidinin C wazlarnseauade

avaudvlnavualifninia 2.00

Ne.311
MK311
nM.312
MK312

LURU 2 99 6 wuledn
WoANTIUEUTLNA
Consumer Behavior
ASIANIIATIAUA

Brand Management

2. BANANWISIEIWINIVNBNNTHAA (NA.) Dnliidisenin 12 miieda

3 (3-0-6)

3 (3-0-6)
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=

3.2 A MMSUNNANYILBNANSWIRBEANENS WAZNISUNT 24 NUNA

v

o = a a ¢ o ¢ = a Y =
UNFANYIUDNAUSNIUBYWNIEUYE wﬂismﬂ%ﬁmﬁnﬁmiwmwmm ALADIANEYN

a ' A o Yo 4 % i a U o av g 1a ] Y a
5183919199 auAnvualinselull lnenesasulalalusieivrdsruilileivwnusndiduiazian

WU.291 YomangnsuImsgInatadiauiarseIvlinindt C uagldrseAudsazanivlnnmun

Taifinnan 2.00

1. 09U 4 390 12 wdaeha

wu.291  ganaidosdiu 3 (3-0-6)
BA291  Introduction to Business

n9.201  UANN1TRAA 3 (3-0-6)
MK201  Principles of Marketing

nn.311  weAnIINEUILAA 3 (3-0-6)
MK311  Consumer Behavior

np.312  ANIIANITATIAUA 3 (3-0-6)
MK312  Brand Management

Jd.311
1S311
J6.312
1S312
96.313
1S313
Jd.314
1S314
38.315
15315
36.316
15316
J6.317
IS317
96.318
15318

2. @BNAN®ISI8ITINNIVNBNNNTRAN (NA.) Dnliteasnin 12 wuedn

2.2.3 "3‘11’]L?Jﬂi%UUﬁﬂiﬁuLﬂﬂLﬁﬂﬂﬂﬁ%’ﬂﬂqﬁ
1. v uendsau 33 nuwnn
hAnwardesinumeinee mufieaea fvua Sl
unAen s deulsunsuitugiu 3 (3-0-6)
Fundamental Programming Concepts
Y1INTBINNGIND 3 (3-0-6)
Business Intelligence and Analytics
msdansuazmeluladnisdeansteyanslnadmiugsia 3 (3-0-6)
Telecommunication Technology & Management for Business
EEARGEINIGH 3 (3-0-6)
Database Systems
NTIATIZRIZUUATAUNA 3 (3-0-6)
Information Systems Analysis
nseanLuuLarUsUlTszUUaTaUNA 3 (3-0-6)
Information Systems Design and Implementation
mmﬁumﬂaaﬂﬁaLLazmsmmmzwmiauLm 3 (3-0-6)
Information Systems Security and Control
SPUUATAUNAR LT RURAE TS TR e N TN UNSNEINTBIANS 3 (3-0-6)

Financial and Accounting Information Systems for Enterprise Resource Planning
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36.319
15319
76.411
15411
76.416
15416

961.281
15281
961.282
15282
36.361
15361
36.381
15381
36.395
15395
361.396
1S396
Jd.461
15461
38.462
15462
38.467
1S467
3e.471
15471
38.472
1S472
56.481
15481
36.482
15482

ganadidnvselind

Electronic Business
ﬂWiﬂ’wm'iwmmuufmsﬁzuﬁugm

Fundamental of Web Application Development
NN1TRTIVEDUITUUANTAUNA

Information Systems Audit

a =

2. Jyueniaen 9 VPRI
tAnwudenfnwannguividon $1umu 3 mineAn il

irsesiloduaiumuduiavesily
Tools for Empowering End Users
nseaniuUkAzUsElludseUsTauiugly
User Interface Design and Evaluation
Tyayrusehivg
Artificial Intelligence
insesiodviuiamniuuenmiindulazienndinduuuinsdnidiode
Web and mobile development Tool
WTolilAY N9TZUVATAUNA 1
Special Topics in Information Systems 1
WTolilAr NTTUVUENTAULINA 2
Special Topics in Information Systems 2
irsesilodmiumsiiasziitoya
Tools for Data Analytics
nsdanisgudeyaarelvy
Modern Database Management
n133AnTsgInaeaulall
Online Business Management
DIYEYINTIUNWADUNINDT WIDABNNUADTUAINYN
Computer Forensics
NIAANYIVDINITNTIVADUIZUVATAUNA
Case Studies in Information Systems Audit
U lUskNINUSEENAdMTUAR 1A
Cloud Application Development
nsUsEiuAMANYeins

Software Quality Assurance

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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58491  1ATHIUITUUATAULNA 3 (3-0-6)
15491 Project in Information Systems

56.492  ASIANISIATINITIZUUATAUNA 3 (3-0-6)
1S492 IS Project Management

54493 msuimsweluladiilensivdsunadugnadsa 3 (3-0-6)

1S493 Disruptive Technology Management in Digital Economy

3. 3y lvnsedvaen 9 wu2wnn
tnAnwudendnwinlmioividonsuuuulaguuunis feil
3.1 l@en@nw1a1nsreinlag ﬁL‘memsmamﬂﬂfcjﬁsmLamﬁaﬂsumam‘iﬁmww
ansaueiion1sdans wiedenAnwarnaivivduluamenidda S1uau 9 wiiein e

3.2 W@BNANYIVIINVBIANVNIVA I Ml uLarUanAE 1 Miladauluuningnde

s53umans uazillafnwlansunnulassaimangasivilnues dnfAnwagldivinlundnansius

4. msdnedvInszuuasaumAianIsIans
4.1 dwsulinAnwauznidiveaansuazn1siyd 18 waein

Tnfnwaaendivdy fuszasdasAnydyivssuuasaumaion1ssnnis szdes
Anvseimaudeulvitinuasslud Tnedesaeuldlaluseivveiulddinit C uagldrszsuede
azaAInaualaisngi 2.00

1. Seulidn@nwidondnusedmananiivienssuvasaumaiion1sdanis
lungadgendsdiu F1uIu 9 mihehn

2. Thin@nwidendnusedmainavivenssuvaisaundiionissnnisly
napAvendsfuiiuify uag/vioinidenvesauiviensyuumsaumnaiion1sians S1uau 9 misefn

4.2 dmiuiinfAnwuanauzwIdveAIansLazN1SUYY 24 wlqwna

TnAnwiuenausnidveaaniuasn1styd Auszasdazfnuiivlnssuy
ansaunAiionsinns sedesinueivaudeuleiitnundeluil Tnodesaeulalalusieivdadui
Lilivunusindaduuazin wu.291 vemdngasuimsgsnatusinudazsednlidinit C uazlda
syfuRdpazaAvInmualising 2.00

1. Saulindnevidendnusedvanivienssuvasaunaiionsannig
lunquivnendedu 31 9 miefin

2. linAnwidendnmmednanivienssuuasaumaiensdanslungs
oty wasvseivdonveauiyensruuasaumaiion1ssnns 11U 9 miefn

3.08AU 2 w1 6 wiawhn
wu.291  ganaidesdu 3 (3-0-6)
BA291 Introduction to Business
56201 weluladfaviaiiiogsia 3 (3-0-6)
1S201 Digital Technology for Business
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2.2.4 FYNBNNITUINITAANIT N15UTLNBUMST WaTNSWeINITNYEE

thnudoadendnuingiiviladvivils 910 2 ngudn fe 1. ngadvinisudmmineins
uywd (Human Resource Management) wag 2. nguiginisiugusznaunisuaznisuinig
(Entrepreneurship and Management) lnednuliasuninlassaireiiudaznduiviimualy uazes
19sunsseungudn (Concentration) Wiluluseaunansfine (Transcript)

naud 1 NGNAYINITUINIINTNEINTUYWE (Human Resource Management)

1. 3y nendsau 27 nuenn

ShAnwasies@numeinmufinass fvue deil

211 NISUTIMINITNEINTUYEE 3 (3-0-6)
HR211  Human Resource Management
311 weRnssuesnIsuazn s dugl 3 (3-0-6)
HR311  Organizational Behavior and Leadership
U312 FUUNITUIMITHAY 3 (3-0-6)
HR312  Performance Management System
VU313 NTINLEULAARENNI NN TUE 3 (3-0-6)
HR313  Human Resource Planning and Acquisition
314 MsmLImMINeINTUYYe 3 (3-0-6)
HR314  Human Resource Development
NU315  ATUTUITAINEULNU 3 (3-0-6)
HR315  Managing Compensation and Rewards
MU.316  NIIWENIUENRUS 3 (3-0-6)
HR316  Employee Relations
U317 NSALNEIRNTHAEN1TUIMIN B LAY 3 (3-0-6)
HR317  Organization Development and Change Management
NLALL  SEUUATAUWALAENITIATIBRIUN TN N T e 3 (3-0-6)

HR411  Human Resource Information and Analytics (HRIA)

2. Ayantaen 6 WU2BNA
TrdnAnwiden@nw1s1e3v191na1vIN1SUSII89ANNS NNSUIENBUNIT WATNSNEINT

uywe (39a HR w38 ER) 91101 6 miein

3. Aulnvisadvden 18 wiqein
tAnwudenfnuilmidoividonsunuulnsuuuunis el
3.1 nln
Fenfnwanislaivndaiiluaruenausidaaouluumnine dosssumans
Hudnln nefnwmudermusuasfouluvemdngnsinnaivividug uazmninasfnvesiuly

wiesy UndAnwivzdeaienfnuiiviainuuiniviniidendnulivsanuaaigiienaiunivien
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N13UIMI589ANS N15UTENBUNIT waensnenTuyed naudvinsusmminginsuywdivualviasy

AU TUIUNUILAANAAUAVIIAU

=

]

<

3.2 Aya9n

v oA ¢ a | A o Yo Ay v | | a & X a a
TidenAnwseiviange Annualinwmeluld ludesnin 18 wiieda el w9

wanAnwluninivdentazfsalidideuiuivlunuinisendenilaidand@nun I ikaid1asu

Nn.321
HR321
NU.322
HR322
N3.395
HR395
nu.421

HR421

nu.422
HR422
Nu.423
HR423
nu.424
HR424
NU.495
HR495
n§.311
MK311
uy.323
OM323
§9.311
B311
AN.103
CS103
36.200
JC200
2.200
PY200

PIN®ENNSADET NSIINUNI LATLITAINDTDY

Communication, Persuasive and Negotiation Skills

nsinUsEAnSranuiunIneInIuy Ll

Corporate Human Resource Performance Measurement

Wtaiilay N19N1TUTIMINITNEINTULLE 1

Special Topics in Human Resource Management1

AFI8WALITAIUSAY AUNITUSINTIANIS N1SUSENBUNNS

LAZNITUIMINININTUYE

Research and Consulting in Organization, Entrepreneurship

and Human Resource Management
Vinwen15AYN19gINg

Coching Skills in Business
NFUTMINTNINTUYBSTEN U SENA
International Human Resource Management
ViNYeN15IANTEUIUNITSIUS

Learning Facilitation Skills

Wtafiky N19NTUTMITNTHEINTULLE 2

Special Topics in Human Resource Management 2

noAnsIURUSIAA

Consumer Behavior
AMTUINITAINITUINNG

Service Operations Management
am‘wLL’mé’amaﬂﬁﬁﬁaideU33L‘vm
Global Environment of International Business
nslusunsupouimestoedu
Introduction to Computer Programming
mmﬁlﬁaqoﬁ’umqmsﬁami

Introduction to communication
Inneily

General Psychology

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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9.380

PY380
§1.337
S0O337

5%

AN.211
ER211
nu.211
HR211
U311
HR311
AN.311
ER311
AN.312
ER312
N.313
ER313
nN.314
ER314
Nnu.321
HR321
AN.411
ER411

unNo.2

ININYIPAGUNTINLALBIANTS 3 (3-0-6)
Industrial and Organizational Psychology

FIPLINYILTNY 3 (3-0-6)
Sociology of Labor

NW./ER YNS183%1

1o

gl 2 nguvINslugusznaunsuasnsu3ms (Entrepreneurship and Management)
1. 3y uendsau 27 nuenn
Thinwesfesdnumeininaiinas siue feil
miLﬂuﬁﬂisﬂaUﬂﬁﬁaQé’u 3 (3-0-6)
Introduction to Entrepreneurship
NFUTMINTNEINTUYEE 3 (3-0-6)
Human Resource Management
woRnINednIswazn1s Ui 3 (3-0-6)
Organizational Behavior and Leadership
MaRaAuLUUgINakasMIBnTsiaadulule 3 (3-0-6)
Business Model Development and Feasibility Analysis

a

nsuImsgInanmaaiulanazgsiansauasy 3 (3-0-6)
Manging Growing Business and Family Business

NMINAILIANARESNATIALAZ NTES U IRNT T 3 (3-0-6)
Development of Creativity and Creation of Innovation

NSWAIUNANS U LAl 3 (3-0-6)
New Product Development

Tinwgn1sdeans N1l uazlasasioses 3 (3-0-6)
Communication, Persuasive and Negotiation Skills

ANSUSTNTR9ANSUINNTTU 3 (3-0-6)

Managing Innovative Organizations

2. Ayaniasn 6 AUBAA

TdinAnw@en@nw151839191n@1 VN IBINITUSITBIANTT NNSUTENBUNIT WAy

nIneINUYLE (39 HR vise ER) 9131 6 viefin

3. JwlnvIedviaen 18 wiwin
UnAnwidendnuiviliselvidenguuuulaguuuumile Al
3.1 3vn

BenAnwaIv 1INl uLasusnane NUndaul U INe S 85T SUFARNS

Judnn WnefnwinudermuauazReulvvemdnaasiviinanuivuue waswindviiefavesiani

WReDY
Y

o

TnAN19ABWaBNANYIITINNULINIT INAEBNANYIL) U3aNUINIVLEDNAIUNIVLEN
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N15U3M1509AN15 N15UTENBUNTS wasnsnensuywd nguivinisdulusznaunisuasnisuinis
AnualinsusuILINmheininuadiaiu
ED)

3.2 yaen

o
g

EonAnwsedviseg fifmualisieluil Litoondn 18 mieiin siedl Sviiiden
Anwlumnaivideniasdodisdoutuivlumaniviendenilidondnul g
ne.321 ﬁﬂwsmﬂﬂué’ﬂwﬂaummasé’ﬂisﬂammﬁaﬁmm 3 (3-0-6)
ER321  Entrepreneurial Skills and Social Entrepreneurship
NW.395  tativay ‘I/l’Nﬂ’]iL‘f]wg‘lJﬁgﬂ’e)Umi 1 3 (3-0-6)
ER395  Special Topics in Entrepreneurship 1
nW.422  AsuImsmalulad 3 (3-0-6)
ER422  Technology Management
495 ety menisiluduszneunis 2 3 (3-0-6)
ER495  Special Topics in Entrepreneurship 2
nu.a21  asuazliauTow AuUn1TUTINTEIANIS NSUSENUAIS 3 (3-0-6)

LAZNITUTMINTNINTUY Y
HR421  Research and Consulting in Organization, Entrepreneurship
and Human Resource Management

nA.311  neAnTIUEUIlan 3 (3-0-6)
MK311  Consumer Behavior
nR.321  MseandmTuUsENaUNs 3 (3-0-6)
MK321  Entrepreneurial Marketing
w311 meleseiiensdadulanagsia | 3 (3-0-6)
OM311  Business Analytics |
UU.323  MISUIMISNINITUINNG 3 (3-0-6)
OM323  Service Operations Management
U326 nsdansmalulaglazuinnssy 3 (3-0-6)

OM326  Technology and Innovation Management

53311 @NINLIAGONTDITINITENINNUTEWA 3 (3-0-6)
IB311 Global Environment of International Business
AN.103  NSLUSLNSUABLALABSIUBIAU 3 (3-0-6)

CS103  Introduction to Computer Programmming
2.200  awdidessumanisioans 3 (3-0-6)
JC200 Introduction to communication

ANIE na/HR nsedn
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4. MIANYIYNNMITUIINTBIAMS N5UTLNBUNT WaenInenTayue
o & = a I a a ) I a = I a a
UﬂﬂﬂwqﬁqﬂqiﬂLa@ﬂﬂﬂ‘@q?%qimﬂ@ujﬁﬁrﬂﬂﬁqﬂWUQ 971N 2 ﬂ?j'llrﬂﬂ AD 1. ﬂaﬁll']?ﬂﬂTﬁ“UiVﬂﬁ
) s I a & v a = 9 Y A '
NINYINTNUYYY I8 2. ﬂfﬂ}l'ﬂﬁmﬂqﬁLUuaU'ﬁgﬂ@Uﬂ’]'ﬁLLa3ﬂ']§‘U'§Vni I@Sﬂﬂ‘tﬂﬂwﬂ’iumiﬂﬂﬂaiﬂwLLmaxﬂqu

Fivald warazlasumsseyngadv (Concentration) Lilulunenunanms@nw (Transcript)

4.1 NENIYINITUITHIINTNEINTUY WY
1) dusuinfnwauznidiveaansuaznisiyd 18 wein

tin@nwanginded fusvasdasfnuinlnmsuimsesdns nsusenaums
WAZNTNEINTUYBY NGUNITUTMISTNSNEINTULEE FeAIRNIT183919199 pudiiunliFedeluil uae
Fosaeuldlilumeiniafuurarmeion laidnd C uarldrszdundsazauinlniomnlisng 2.00

LWy 3 3 9 wilede
211 NSUIMIINTNeINTuYwe 3 (3-0-6)
HR211 Human Resource Management
1311 woAnssuesAniswan1sidugin 3 (3-0-6)
HR311  Organizational Behavior and Leadership
NU312  SEUUMSTUTIITHANY 3 (3-0-6)
HR312 Performance Management System

2. 1A9nfn¥19183913103910NN15UTN509ANTS N15UTENOUNIT LAY
NINEINTUYWE NFUNITUTMIINTNENTUY LY (59 nu.) Bnladdesndn 9 wilefn

2) dwmsutinAneuanansdiveansuasnIsUyd 24 wqeia

tnfnwuenamznifed v AUszasdazAnundzlnnisuimsesdnis ns
Usznauns waznine1nsuyud ngumsuImaineInsuyd szdesdnuaieiviaieg audidmueli
Feeluil Inedesaovlaldlumeiosduilaleivunusmsadu wasien wu.291 veandngns
Uimsgshatidioudazmeivlisng C uarldmseiudvavauininiammnlising 2.00

LWy 5 3 15 e
wu.291 gaRadosdu 3 (3-0-6)
BA291 Introduction to Business
MU.201  NsUSMIwaznIsUTEnaunsadislny 3 (3-0-6)
HR201  Modern Management and Entrepreneurship
M2 NISUTIININEINTUYYY 3 (3-0-6)
HR211 Human Resource Management
1311 woAnssuesiniswasn1sidugin 3 (3-0-6)
HR311  Organizational Behavior and Leadership
NU312  SEUUMTUTMITHANY 3 (3-0-6)
HR312  Performance Management System

2. W@BNANYISIEIVINNIVWDNNITUIUITBIANTT NISUTLNBUNIT WAy

NINEINTUYWE NFUNITUTIINSNEINTUYWE (597 nu.) Bnliitdesndt 9 wiefin
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4.2 ngdvnsidudusznaunisuaznisuinis
1) dwmiuiinfAnwausnidivemansuasnisUayd 18 wioeia

InAnwiauenidad Auszasdar@nudvnlnnisuinisesdns Ans
Usgneums uazninensuywd ngunsidugszneumsuagmsuims szfeafinusieivsineg aud
svunlieelull wazfosmouldldlumeindifuusazaeivliini C wagldassiuaiayanion
Tnsaaladsnndn 2.00

LUwu 3 3 9 wheda
w211 madufusznouniadesiu 3 (3-0-6)
ER211  Introduction to Entrepreneurship
N3l MsianAuLuugsiasazmalaszianudulula 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis
NW.313  ASHAILIAILAAAS NATIALAE N1TE5 19U TRNT U 3 (3-0-6)
ER313  Development of Creativity and Creation of Innovation

2. @ONANYITIEIVINIVIDNAITUIAITOANIT N1TUTENBUNIT LAz
ninensuued nqunsduiszneunisuarnisuims (sva nw.) Bnlidideandn 9 wisedin

2) dwsulnAnwuanauswidiveaansuaznsUyY 24 wldwna

Fn@nwiuenanendlvd fuszarafinunIvlnnisuinisesnnis n1s
Usgneuns uazninensuyed ngunsiduguszneumsuagnisuims sgfeafinusieivineg aud
atualidaeluil Tnefesaeuldldlumeinderuililaivunuiudfuuagin wu.291 vomdngns
Uimsgshietadinusazseinldiing C uagldmseiuadsazanivnoualidiing 2.00

LUy 5 3 15 nuein
wu.291 gsRadosdy 3 (3-0-6)
BA291  Introduction to Business
M1.201  NsUIIIkazn1sUTEnaunsadislng 3 (3-0-6)
HR201  Modern Management and Entrepreneurship
w211 msdudszneuniadesiu 3 (3-0-6)
ER211  Introduction to Entrepreneurship
AN311 MINmwsuwuugsiasazmseszieudulule 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis
NW.313  NITAAIUIAILANESNATIALAE NMTESNUTRN T 3 (3-0-6)
ER313  Development of Creativity and Creation of Innovation

2. @onAn19183INIYUINNITUINITOIANIT N15UTZNBUNIT Uy

ninensuued nqunsduiuszneunisuaynisudms (sva nu.) Bnlidesndn 9 wieia
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2.2.5 A aNUINIINISUHUANS
1. v nanUsAy 27 nuenn
ShAnwaries@nuimeinmufinass fvue deil

w3l meneidensdndulanisgsia 1 3 (3-0-6)
OM311  Business Analytics |
U312 MIINUKUKAYNISAUANNNSUNURNNS 3 (3-0-6)
OM312  Operations Planning and Control
ul.313  msUsulsuarusunssuiunImnIessiag 3 (3-0-6)
OM313  Business Process Improvement and Transformation
vl314  msuimailenuniwiazasndudama fiansg 3 (3-0-6)
OM314  Managing for Quality and Operations Excellence
U315 MSUSMSAUTINaENS 3 (3-0-6)
OM315  Strategic Cost Management
ul.316  NIINEINTAINIGIND 3 (3-0-6)
OM316  Business Forecasting
41l NSIANIKAENaENSNISUIINSIaUNIY 3 (3-0-6)
OM411  Procurement and Supply Chain Management Strategy
w412 nsiaman1sufumaueang 3 (3-0-6)
OM412  Organizational Performance Measurement
vl.414  N1TUTMISIATINIg 3 (3-0-6)
OM414  Project Management

2. 3vueniasn 6 wuwnn
Bendnwansednssolui

w321 meleseiiensdadulannagsia 2 3 (3-0-6)
OM321  Business Analytics I
UU.322  ANUARLTNTEUUKALNITEDNLUUIZUUIUY 3 (3-0-6)
OM322  Systems Thinking and Design
U323 NISUSMITNANITUING 3 (3-0-6)
OM323  Service Operations Management
324 MSUIMIMIURURN1MaNSHNN 3 (3-0-6)
OM324  Sport Operations Management
VU325 AsUSIInIsieaiien 3 (3-0-6)
OM325  Tourism Management
ul.326  msdanawaluladilazuinnss 3 (3-0-6)

OM326  Technology and Innovation Management
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U327 NISUSMNIAUAIAIASILALAGIFUAN 3 (3-0-6)
OM327  Inventory and Warehouse Management
UU.395  hteiAy 119nN15UIHISNISURURNTS 1 3 (3-0-6)
OM395  Special Topics in Operations Management 1
U421 N1391899@01UNTINNEINY 3 (3-0-6)
OM421  Business Simulation
w422 TMTIATIETeLaruIngn19gIia 3 (3-0-6)
OM422  Big Data and Business Analytics
w423 mMsusmsmsuoinislufianisusmsavnn 3 (3-0-6)
OM423  Healthcare Operations Management
ul.424  nslveUsneInnegsng 3 (3-0-6)
OM424  Business Consulting
V425  MIRTREUMIALILNLLAENTUINTAILAYS 3 (3-0-6)
OM425  Operational Audits and Risk Managemen
uUA26  maweInsainagIivtugs 3 (3-0-6)
OM426  Advanced Business Forecasting
ul.495  ThidedivAy n19N1TUTIINISURURNT 2 3 (3-0-6)
OM495  Special Topics in Operations Management 2
vl496  duuuinsuImsnsujuanng 3 (3-0-6)
OM496  Seminar in Operations Management
U499 MsAnwdasennauimsnisuguRng 3 (3-0-9)
OM499  Independent Study in Operations Management
3. Ay lnvisadvden 18 wilein
tnAnwidondnuivilmidelvidenguuuilaguuuunis il
3.1 3vln
Bondnwanivledvuiaisluiaruenans iilaaouluumiinedosssumans

Fudwn TneAnvmudormuanss Seulvwemdngnsivlnanitug wegvninhefnvesiviv
oot dnAnwnazdoadeninuinanmnaininiidendnuliviamnaividennuiinientims
nMsUfiRnsimualiasumusuumbeiniisimundisdiu

wi3a

3.2 3y aen

inAnwidendnwiseivlunguivnendenumsnisuuRnistiedu vse

FonfAnueivivesiviennisnain Ivenszuuaisaumaiionsdanis v nenn1suinisednis

a '

N15Us2NBUNIT kagnineInsuywd 3¥1enuTnsgInasenitwsema ladafinduaznisuuds uag

Ay 1LengInedInsuning musieteninvun Nall Inndendnyilunuiniyideniazdedligidouriu

A lunindyenideniladendnwliudinas iiddadveufoninnelunguivideiu dedl
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nn.311
MK311
N6.312
MK312
n%.313
MK313
nn.314
MK314
N6.315
MK315
nR.316
MK316
nn.317
MK317
N6.318
MK318
n%.319
MK319
nn.321
MK321
N6.322
MK322
N%.323
MK323
nn.324
MK324
N§.325
MK325
N6.326
MK326
N.327
MK327
nR.411
MK411
nR.421
MK421

NFUIYINTTNAN

WoANTIUEUTLNA

Consumer Behavior

NNFIANITATIEUAN

Brand Management
MATemsnseanasiionsinaula
Marketing Research for Decision Making
NSUSMSHANS UIILATUSNS

Product & Service Management

NMSUTMIINAAENTES1IHANLTN9NITRATN

Pricing & Marketing Profitability
NSUIMTYBINNTINT MUY
Distribution Channel Management
ﬂ’]i?ﬁlaﬁ’]iﬂ”ﬁma’mLL‘UUU\J?M’]H’]’i
Integrated Marketing Communications
Mewsginanisaaiaiion1sinaula
Marketing Analytics for Decision Making
NAgYNSNIINAINAINA

Digital Marketing Strategy
nsnamdmIUUTENOUNTS
Entrepreneurial Marketing
NMUIMIINIAUEN

Retail Management

ATUIMITUVY

Sales Management

NINAINGIND

Business-to-Business Marketing
nsnaagsnanwIkas Ui

Sports & Entertainment Marketing
NsRAIATENINUTEINA

International Marketing
NITRAINNITNEAT

Agricultural Marketing
nsaanasiienudad

Sustainability Marketing
nsUSITemnINsns e udeles

Omni-Channel Management

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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96.312
15312
Jd.314
15314
96.318
15318
96.319
15319
36.461
15461

nu.211
HR211
Nnu.311
HR311
NU.312
HR312
NU.313
HR313
nu.314
HR314
N1.315
HR315
N1.316
HR316
U317
HR317
N.322
HR322
N.323
HR323
nu.422
HR422
NnN.423
HR423

NFUAUTTUUATFUMALRBNNTIANNS
Y1INTRINNGIND

Business Intelligence and Analytics
ECATT M IRIGHE

Database Systems

STUUATAUNANUNITRULAZN U BN NI TINUNS NN TOIANT

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

Financial and Accounting Information Systems for Enterprise Resource Planning

g3nadidnnselind
Electronic Business
L84

iwseslledmiumsliasgiteya

Tools for Data Analytics

NGUIVINITUINITAIANTT NMTUTLNBUNIT WATNITWEINTUYWE

- NFUIVINTUIUINSNEINTUYWE (HR)
NFUTMINTNEINTUYEE
Human Resource Management
woANIIUBIANITHAZNISTLE
Organizational Behavior Leadership
FEUUNTUTMTHAU
Performance Management System
N1FIUHLLAZNTARERNNSNEINTUY WY
Human Resource Planning and Acquisition
NSWALINTNYINTUY B
Human Resource Development
NITUINITANMBULNY
Managing Compensation and Rewards
NINUNITUANRUS
Employee Relations
nsIeIANITLaEN1TUTININSIUAsLLUAS
Organization Development and Change Management
N3 IAUTEANENANUAUNS N INTUY WY
Corporate Human Resource Performance Measurement
NSUTMINULYELTINALENS
Strategic Human Capital Management
WiNweN15lAIN1NgINa
Coching Skills in Business
MFUIMININEINTUYwdsEnineUseime

International Human Resource Management

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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U424 TiNWENITIANTEUIUNNTISEUS

HR424

N.211
ER211
AN.311
ER311
NN.312
ER312
N.313
ER313
nN.314
ER314
AN.321
ER321
AN.411
ER411
nN.422
ER422

§3.212
LO212
§9.341
LO341
§9.342
LO342
§9.442
LO442
§9.443
LO443
81.444
LO444

§8.211
RB211

Learning Facilitation Skills

- ngun1susznaunis (ER)
madufusznouniadosiu
Introduction to Entrepreneurship
mMsimwduLUUgIiakaznTIeszinadululed
Business Model Development and Feasibility Analysis
msumsgsianiduiulauargsionseuni
Managing Growing Business and Family Business
NINAIUIAINANESNATIALAZ NTAT U INNTIN
Development of Creativity and Creation of Innovation
NSIAIUNANS ULl
New Product Development
ﬁﬂwmﬂﬂuéﬂ3zﬂaumiLLazQ’U33ﬂaumil,ﬁaé’mu
Entrepreneurial Skills and Social Entrepreneurship
NUTTRIANTUIANTIN
Managing Innovative Organizations
nsusmaalulad
Technology Management
nguIvIVIMIINVTEN I sEINA ladafnduaznisuuds
nMssansladaRnd oy
Introduction to Logistics Management
nsiansladanndszninauseme
International Logistics
MR TETUIIudmsunsdansladaning
Quantitative Tools for Logistics Management
nsuImsleguniu
Supply Chain Management
nsassuuIaesidauniy
Supply Chain Modeling
mﬁmmimmLf?'%mﬁluisziqﬂmu
Supply Chain Risk Management
nau3vIgsiaedmITunIng
ssnvedamuving Josiu

Introduction to Real Estate Business

unNo.2

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)
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4. msAnw3nlnuimsnisuuang
4.1 dmSuiinAnwausnidivermansuasn1sUyd 18 wioeia

tinfnwiangnidvds AuszasdazAnuivinuimanisufiainng azdesdinu
seAvee mudirnueliRedeluil uardesaeuldlaluseivdiduusiaysieinn lisindn C uazld
syiundvavarivlnimualiisingy 2.00

LOsu 3 3w 9 vudleie
w3l msieneidienisindulansgsio 1 3 (3-0-6)
OM311  Business Analytics |
U312 MINUELLAZNNTAUANNSUURNNS 3 (3-0-6)
OM312  Operations Planning and Control
vl.313  msuudsauazysunsyuiun1smegsne 3 (3-0-6)
OM313  Business Process Improvement and Transformation

2. Honfnwsedwrandzenuimsmsudinig (sva vl.) Bnlidesndn 9 wief

4.2 drwsulinAneuanansnidiseAansuasnsUyd 24 wildwna

tndnwiuenauzmndlvemanss fUszasdezAnwidvlnuimsnisufianns
sfosinuseivisneg muitmualitselul Tnedeseuldlilumeindiuiildleivunusu iy
uayIv wu.29198mdngasuImsgsiatudinuiarsiednliiniy C uazldmszduedvaramivin
sravmelaisng 2.00

LWy 7 3 21 e
wu.291  ganadesdy 3 (3-0-6)
BA291  Introduction to Business
w201 mstyTdud 3 (3-0-6)
AC201  Fundamental Accounting
w202 mstydiienisdanis 3 (3-0-6)
AC202  Management AccountingManagement Accounting
ud.201  msusmsmsU{uRnig 3 (3-0-6)
OM201  Operations Management
w311 menidenisiadulaniegsi 1 3 (3-0-6)
OM311  Business Analysis |
VU312 MIIUNULAENIAIUANNISUURNTS 3 (3-0-6)
OM312  Operations Planning and Control
U313 MsUSulTaarUsunTEuIunInIegsie 3 (3-0-6)
OM313  Business Process Improvement and Transformation

2. \FenfAnwsgivnnivienuinsnsufuinig (swa ul) n3 mihefa
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2.2.6 I NANUITMTFINATENIeUsEINA ladainduaznisuuds

unNo.2

UnAnwidsudond@nwinguivilaivinils 910 3 nqudvn A 1. NqUUINITIINITENIN

a [

Usgina (International Business) 2. nguladand (Logistics) hag 3. NduN15VUES (Intemational

Transport) lag@nwiliasuniulassaiianudaznguivanmunld wazaslasunisseynguie

(Concentration) Wluluseaunanisdine (Transcript)

1o

NguA 1 NNUINI5§INATLNINUTEINA (International Business)
1. v uenisau 33 wuenn
thinwazdesdnumseiveneg muitnas M fail

93211 msvudssswinssemaidodu

T211 Introduction to International Transport

a.212  msdanisledanndiedu

LO212  Introduction to Logistics Management

55311  ANINWINGEUYRITINATENINUTEINA

IB311 Global Environment of International Business

51.312  sz108U999

IB312 Research Methodology

51.321  nsaliunssinunsisgrinelssmne

1B321 International Trade Operations

§9.323  MSHAINIEAAYNTIULAYANNAINTOIUNTHIITUTENINNUTEMAYDITINT

IB323 Industrialization and Global Competitiveness of Firms

§5.324  msiwwgsiakarmsazauululsemnelng

1B324 Business and Capitalist Development in Thailand

§9.332  MSUIMIEINItNTnusTIY

1B332 Cross — cultural Management

§9.421  MSUIMNITINTENINNUTENA

1B421 International Business Management

§5.422  MSANYIUSEULTIBUSTUUSSAAUIUIYIR

1B422 Comparative Business Systems

§9.423  duuungsnaTeninUseima

IB423 Seminar in International Business

2. Ay Invsedvden 18 AUBAA

@

Unfnwudendnyiivinvseiyudengluuulagunuunds fail

2.1 391n

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

wanAnwanvivleivmianadlukasusnane NUaaeuludmIneNsusssuAans

Judnin Wnefnwinudermvuauazioulvvemdngnsivinaivividue wasmnivieinvediyiin
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unNo.2

N 1

witead tnfnwagdeadendnyivanuuiniviniidendnulivianiaiyidenauiiyienuing

giRvsEinsUssmAn vevneivndug MdnAnvadlasvualiasunudiuaumiefniidvuadiesiy
w38
2.2 Ay wden WWendnunivmuiiaula lnseraidenaungu (n) vie (1)
Fondnuvivimudiavls Inseaidenaungu (n) wie (1) iszyls vieenvaziden
puauaulavesindne lidesndt 18 wiaeAn il Jniidendnuilumnaividenilaidiaindos
Fendviansluavnivifedtu winuzdlhdonaunguiiledfinyuanuianizsuuazdauaiunng
Usgnoue@nluauien vl deadulumunasivesmminerdelunsiuisduduisuden
(n) ﬂ&j&l International Business Logistics and Transport

1. @en@nwansnedvseldd 15 wihein

§5.391  hveiitAy N19N15UIMNITINATENINUsEna 1 3 (3-0-6)
IB391 Special Topics in International Business 1
§9.392  hteiiiAy N19N1SUIMNIEIRATENINNUsEing 2 3 (3-0-6)

1B392 Special Topics in International Business 2
59.424 wamgwau‘%aaqiﬁﬂaﬂ 3 (3-0-6)

1B424 Perspectives on Global Business

59.433  Uszihiuneasesssulunisaiiiugsia 3 (3-0-6)
1B433 Ethical Issues in Business

§9.499  NMSANWIBATENINEINITENINUTEINA 3 (3-0-6)
1B499 Independent Study in International Business

89.341  nsInNIsladaindsenineuszine 3 (3-0-6)

LO341  International Logistics
89.342  MTIATIEMTUSUNEnSUNISIANTSladanng 3 (3-0-6)

LO342  Quantitative Tools for Logistics Management

v a v A

89.343  msIansladafnddmsuaunfuudimiseinie 3 (3-0-6)
LO343  Air Cargo Logistics

89.391 ety aladadng 1 3 (3-0-6)
LO391  Special Topics in Logistics 1

89.392  eniAy aladanng 2 3 (3-0-6)
LO392  Special Topics in Logistics 2

89.442  NSUIMNSIERUNIY 3 (3-0-6)
LO442  Supply Chain Management

82.443  msasawuvuiaedlgguniu 3 (3-0-6)
LO443  Supply Chain Modeling

av.404  msdanmsanudeduleguniu 3 (3-0-6)
LO4d4  Supply Chain Risk Management
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U9.361
T361
v9.371
IT371
U3.372
[T372
7.381
EC381
V3373
[T373
U3.375
[T375
U3 376
[T376
9.391
[T391
09.392
[T392
U3.461
Ta61
U9.463
T463
U3.471
mar1
U3.472
[Ta72

U317
HR317
NN.211
ER211
NN.312
ER312

MsUsERuSemMmgLanarMIUIMSANALALS

Marine Insurance and Risk Management
N3RULATNTAIUVRINTYUAITENIUSEINA
Investment and Finance for International Transportation
wsegAansuazulouIgn1TIRive U

Maritime Economics and Policy %30
WAITYEAIARNSNITVUE

Economics of Transportation
wialulagluniswidiseund

Shipping Technology

NMFUIMIINITYUNUTD

Ship Chartering
nMsBereuaniUdsuauisswiaussma
International Commaodity Trade

WTolilAy N9NTTUEITENINNUTEImA 1

Special Topics in International Transport 1
WTolilAr N9N1TVUAITERINUTEINA 2

Special Topics in International Transport 2
NSUIMINTVUAITENINIUTENA

International Transportation Management
nMsuImsvintedazlaldasingd

Port and Logistics Management
NTIATIERANIIZUINADUYBINITVUAITENINUTENA
Shipping Transport Business Environment Analysis
NNTIATIZANITUUEN 1IN

Analysis of Air Transport

2. denfinwannnguivinaaneniavdy 3 wiiein

(v) nqu Global Strategy
1. \@endnwainsnedvweldll 15 miiedn
ATNAILIBIANTHALNITUSININSIURBURUAY
Organization Development and Change Management
I v Sf %
nadulUIZNOUNISLUBDIAY
Introduction to Entrepreneurship
nMsuIMmsgIiInmdudAulawaygsiaseuain

Manging Growing Business and Family Business

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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NN.313
ER313

411
ER411

nn.201
MK201
ne.311
MK311
N6.312
MK312
N%.326
MK326
n®.423
MK423
§9.423
RB423
NnN.423
HR423
§3.424
1B424

§9.433
1B433

§9.499
1B499

N4.201
FN201

N4.211
FN211

N4.313
FN313
N4.461
FN461

U 422
AC422

NIAMUIAILANET1SATIALAE NIFETNUIRN T
Development of Creativity and Creation of Innovation
NTUTMTRIANTUTANT I

Managing Innovative Organizations
NANNIAATA

Principle of Marketing

NeANIIUEUTLNA

Consumer Behavior

N3IANITNTIAUAT

Brand Management

NsRAIATENINNUTEINA

International Marketing

NAgNSNIINAIN

Marketing Strategy
DHIMNIUNINI T8I TN A

International Aspects of Real Estate
MSUITMIININEINTUYwdsEnineUseime
International Human Resource Management
Mmﬂumaaﬁ‘aaqiﬁﬁﬂaﬂ

Perspectives on Global Business
Uszihunansesssulunisaniugsia

Ethical Issues in Business
NM3ANYIATENNGINATENINUTENA
Independent Study in International Business
N3EUgsNa

Business Finance

ALINANERILAZADNANIINU

Financial Mathematics and Statistics
NTRUIEMINUTEWA

International Finance
miﬁuizwj’mﬂizmﬂ%uqﬂ

Advanced International Finance
N5UTTENINUTEINA

International Accounting

2. @onfinwanngiivinansauemdivda 3 miefa

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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39.211
T211

§3.311
1B311

§3.312
1B312

§9.212
LO212
§9.341
LO341
§9.342
LO342
§9.343
LO343
81.441
LO441
§9.442
LO442
§9.443
LO443
a1.444
LO444

1o

nguil 2 nquladafnd (Logistics)

1. 2¥anUIAU 33

UnAnw19zAeIfinuIsedvInIeg aunanz U 6

nMsvudsTEwInsUssmat aeRy

Introduction to International Transport
ﬁﬂ’]‘WLLDﬂéJE]EJSUENGﬁﬁﬁ]i%WjNUi%L‘1/lﬁ

Global Environment of International Business
sz 08U

Research Methodology
nMssanslavafnd oy

Introduction to Logistics Management
nMsInNIsladafndseninsuseine
International Losgistics
MTIATIEATIUTIUEmSUNITRnTsladannd
Quantitative Tools for Logistics Management
msdanisladafnddmiudusnfivudmisernia
Air Cargo Losgistics

dunumesuladafinduaznisuimsiggunu

Seminar in Logistics and Supply Chain Management

nsuIMsigguniu

Supply Chain Management
nsasawuunaeslgaunu
Supply Chain Modeling
nsdamsanudssluldguniu

Supply Chain Risk Management

2. 3y lnusedvaen 18

o = = = a A a & =
UNANWI Laaﬂﬂﬂmwﬂwﬁimm Laaﬂg‘d LL‘UUI@E'U LLUUNUN

2.1 3970

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

(Y]

&
JU

ERNANYIANYIV IV INTINI LA U NAMEIUAFD UL UL INGNSUSTTUANERNS

Juwdvin Inefnwinudeinuauwazioulvvemdngnsiviinaivdvntug wasmniviiieinvesiviin

=

LigaaY
Y

PnANwILADIAN AN NNUIAIV N DN AN Y LI UTBNLIN IV UEDNAUAIVWBNUSING

33faTEmINUTEWA visenuIniwdue MindAnwaulamvualiasuniudiuumheinfiinuadiediu

%38
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§3.321
1B321
§9.323
1B323
§3.324
1B324
§9.332
1B332
§9.391
1B391
§9.392
1B392
§3.421
1B421
§3.422
1B422
§9.423
1B423
§3.424
1B424
§9.431
1B431
§9.433
1B433
§3.391
LO391
§9.392
LO392
§9.499
LO499
U3.361
T361
U9.371
T371

2.2 A¥aan

& = a ' A o Yo T ! I a
LADNANTIINYIVINIGEG Wﬂqﬂu@‘lgﬂﬂmﬂlﬂu \’Llluaﬂﬂ'g'] 18 U8

ASANRUNITATUNTITANTERINU SENA

International Trade Operations

NINAUIYAAIMNTTURALANNANTAIUNITUTITUTEN I TINAVDIFINT

Industrialization and Global Competitiveness of Firms
maiaungsiakazmsazauuluUssindlng
Business and Capitalist Development in Thailand
N15USMSTINAtILInUETIY

Cross — cultural Management

WtaiiAy N19N15UTNITINAsENINUsEma 1
Special Topics in International Business 1
WtaiilAay N19N15UTMITINATENINNUsEINA 2
Special Topics in International Business 2
MSUIMSTINTENINUSEINF

International Business Management
N3ANYIUTIUNUTTUUTIAIUIUINA
Comparative Business Systems
FULUNFINITENINUTENA

Seminar in International Business
Mmmgmaaﬁ"aaqiﬁﬁﬂaﬂ

Perspectives on Global Business
NFIANIINTBIENINUTELNA

International Taxation Management
Usziiuneasesssulunsdnuiugsio

Ethical Issues in Business

Wteniay eladannd 1

Special Topics in Logistics 1

Wtediay eladannd 2
Special Topics in Logistics 2
nsfnudasznsladannd
Independent Study in International Logistics
nsUsEiufommelanazn1sumsaandes
Marine Insurance and Risk Management
NMIRULALNTAYUIBINTUUAITENINUTEINA

Investment and Finance for International Transportation

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (0-0-9)

3 (3-0-6)

3 (3-0-6)
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U3.372
[T372
71.381
EC381
V3373
[T373
U3.375
[T375
5.391
[T391
09.392
[T392
5.461
Ta61
U9.462
T462
U59.463
T463
U3.471
mar1
V3.472
Tar2
U3.473
Ta73
uU.316
OM316
ul.412
OoM412

3.211
T211
§9.212
LO212
§3.311
IB311

wATEgAanSuazulouINITINRYEUNT

Maritime Economics and Policy
LATYEAIARNSNITVUE

Economics of Transportation
wialulagluniswidlveund

Shipping Technology

NISUTMTNITYUUNLTD

Ship Chartering

WUaNAY 1NIN15VUEITENINUTEINA 1

Special Topics in International Transport 1
WTafiiay N19NITVUEITZNINUTENA 2

Special Topics in International Transport 2
NISUIMTNITVUAITENINUTENA

International Transportation Management
FUNUINTUIMINTVUAITEMIIUTENA

Seminar in International Transport Management
NsUImMIIIaLaladannd

Port and Logistics Management
NTIATIZHEN1IZLINAONVDINITVUANTENINUTELNA
Shipping Transport Business Environment Analysis
NMTIATIZANITVUEINNDINA

Analysis of Air Transport
UszihiudAgyinun1susmsgsiaseninsUseinaladafnduaznisuuds
Current Issues in International Business Logistics and Transportation
miwmﬂiaiﬂmqqiﬁﬂ

Business Forecasting

nsianan1sufuRnueing

Organizational Performance Measurement

nguil 3 nguN5YURN (International Transport)
1. v andeAu 33 nuwnA
nMsvudssEwinUssmadeed
Introduction to International Transport
mssanslasafnd oy
Introduction to Logistics Management
ANNLINABNVDITINTENINUTENA

Global Environment of International Business

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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§3.312
1B312
7.361
T361
v9.371
T371
U3.372
[T372
7.381
EC381
7.461
Ta61
5.462
[T462
U9.463
T463
1.348
LA348

5u108U75798

Research Methodology
nsUsERUSEMmELaLarMIUEMSANILADS
Marine Insurance and Risk Management
N3HRULATNTAINUVRINTYUAITENINUSENA
Investment and Financefor International Transportation
wsegAansuazulouIgn1TIRive U

Maritime Economics and Policy %#3@
WISYZANARNSNITVUE

Economics of Transportation
NSUTMINITVUAITENINIUTENA

International Transportation Management
AUNUINITUINITNTVUAITEIINUTZNA

Seminar in International Transport Management
nMsuimsvintedazladasind

Port and Logistics Management

NOVLENI YU

Maritime Law

2. Ay Invsedvden 18 NUBNA

v
a

UnFnwudendnyiiviinvseiyudengluuulagunuunis fsil

2.1 3970

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

WeanAnwanvivlaivniandlukasusnane NladauluumInesusssueans

Judnin Wnefnwinudermuauazteulvvemdnansiviinaiviviue waemniviieinvediviin

A 1

Liaeay
Y

DEAREE

§9.321
1B321
§9.332
1B332
§9.391
1B391
§9.392
1B392

G
%39

2.2 yuaan

WWon@nwsgdnnanee Anuualinsseluil lideenin 18 wiiedn

NIAEUAITAIUNITAITENINUTENA
International Trade Operations
NIUIMITINAVILIAUSTTU

Cross — cultural Management

WtaiilAy N19N15UIMNITINATENINUTENA 1
Special Topics in International Business 1
ittty MaN1sUIMITIRATEIeUseima 2

Special Topics in International Business 2

PnAnw1aEAadan@nynIva1nuIn I InAdenfnw LI nsanuIn v a0 NAN A LBNUSING

WiIUszna wenuIngduY Minfnwauladmualiasuaud uiunieAnii et

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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§3.422
1B422
§3.424
1B424
§9.433
1B433
U3.373
[T373
U9.375
[T375
V3.376
[T376
9.391
T391
U9.392
[T392
U5.464
Ta64
U3.471
mar1
V3.472
[Ta72
v3.473
Ta73
9.499
[T499
§9.341
LO341
§9.342
LO342
§3.343
LO343
§3.391
LO391
§9.392
LO392

MsAnwIUIEULTBUTEUUEIAIUIL YA
Comparative Business Systems
Mmﬂymmﬁaqqiﬁﬁﬂaﬂ

Perspectives on Global Business
Uszinunansesssulunisaniugsia

Ethical Issues in Business
wialulagluniswidigeund

Shipping Technology

NMFUIMIINITYUNUTD

Ship Chartering
nstemeuanasuAudsEinalsyne
International Commodity Trade

WidaiilAl N9N1TVUAITENINNUSELINA 1
Special Topics in International Transport 1
WLy N19N15VUENTZNINNUTELINA 2
Special Topics in International Transport 2
1A5IN9ITY

Research Project
NTIATIERANIIZUINADUVBINITVUAITENINUTENA
Shipping Transport Environment Analysis
NTAATIZANITVUEN9INA

Analysis of Air Transport
UszibudAggenunisuimsgsiasevinelsema ladafnduaznisuuds
Current lIssues in International Business Logistics and Transportation
NIANYIDATENIVUAITENINUTELNA
Independent Study in International Transport
NsIANIsladafndsenineUszLne

International Logistics
MTIATIZRTUTIE NI UNTInNIsladasng
Quantitative Tools for Logistics Management
msdansladafnddmsuaudfivudamsennia
Air Cargo Logistics

Wideniay aladafnd 1

Special Topics in Logistics 1

Wty naladafnd 2

Special Topics in Logistics 2

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (0-0-9)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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unNo.2

89.442  MIUsMsiggUuNIu 3 (3-0-6)
LO442  Supply Chain Management

89.443  msafawuuiaedlgguniu 3 (3-0-6)
LO443  Supply Chain Modeling

a2.440  msdansarudedulsgui 3 (3-0-6)

LO444  Supply Chain Risk Management

3. MsANEIYIMUIMITINATniclsema ladaRnduaznisuuds

o = & = a I a a = i a = ' a a
UnAnwiaiunsadendnednvnguinlaIvnis 10 3 ngudw Ao 1. NGUUIMITFINAI
5eni19UsEnA (International Business) 2. nguladading (Logistics) wae 3. NguN15UUEe (International
Transport) neAnwnliasusmulasiaswiusasnguinnmuall wazazlasunisssynguidv (Concentration)

Ilulusiesunanis@nen (Transcript)

3.1 NFUUINTTINVTENT9UTEINA (International Business)
1) dwmduiinfAnwausnidivemansuasnisUyd 18 wuaehna
tinfnwangindudy fussasdasAnuininuimsssfoszninasema ol
ARNARATNITVUES NFUUINITIINATENINUTEWNA (International Business) 9ADIANB1518TYIA199
padisnualy duioluil uazdosmeulalilunmeindifuusazsein lisnd C uagldrsiuais
avauFylytavaslising 2.00

1. 09AU 4 31 12 Huene

53311 ANMKINRBNYBITINATENINNUTEINA 3 (3-0-6)
IB311 Global Environment of International Business
§9.321  MSAIUNISAIUNISAITEUINIUSENA 3 (3-0-6)

1B321 International Trade Operations

§9.332  MIUIMNITINAINTRUGTIY 3 (3-0-6)
1B332 Cross — cultural Management

§9.421  NSUIMSEINRTENMINUTEINA 3 (3-0-6)
B421 International Business Management

(%

2. dan@nen 2 31 6 miiedn UnAnwanunsaidendnu i lefialusiedunsadl

§9.323  MINAIUIZAAIMNTINLALANNAINTAIUNITUIITUTENINUTENAYDIFINT 3 (3-0-6)
1B323 Industrialization and Global Competitiveness of Firms
5§3.324  manawgInakasnsazauyululszmelng 3 (3-0-6)

1B324 Business and Capitalist Development in Thailand

§5.422  msfnwiUSeuiieussuUgIRAuIUIYIR 3 (3-0-6)
1B422 Comparative Business Systems

55.424 Maflﬂymaaﬁfaaﬁjﬁﬂaﬂ 3 (3-0-6)

1B424 Perspectives on Global Business
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§3.433
1B433
§3.212
LO212
§3.341
LO341
§9.342
LO342
§3.343
LO343
89.442
LO442
§9.443
LO443
81.444
LO444
v3.211
T211
V9.361
T361
U3.372
[T372
7.381
EC381
U9.373
[T373
U3.375
[T375
U3.376
[T376
5.461
Ta61
5.463
T463
1.348
LA348

Usziiun1aasessanlunsaiiugsna

Ethical Issues in Business
nsdamsladafnditosdy

Introduction to Logistics Management
nsdanisladafndszninaUszine
International Logistics
MAPTERTUTIadmTunsIanisladaing
Quantitative Tools for Logistics Management
msdansladafnddmiuaufivudameennia
Air Cargo Logistics

nsuImsleguniu

Supply Chain Management
nsaaLuuaedgauniu

Supply Chain Modeling
msdanisanuidssluldguniy

Supply Chain Risk Management
nMsvussTUsTnAad ey

Introduction to International Transport
nsUsERUfEMmgLaLarMIUEmMsANILaes
Marine Insurance and Risk Management
WisygAansiazuleuen sIdive U
Maritime Economics and Policy #%39
WISYEAIARNSNITVUE

Economics of Transportation
wialulagluniswidiseud

Shipping Technology
AFUSMITNI T UNUTD

Ship Chartering
nMszereuanUasuaumsEninsUssng
International Commodity Trade
AFUTMINTVUAITENINIUTENA
International Transportation Management
mMsusmsiTerazladafnd

Port and Logistics Management
nVENENRIYE U

Maritime Law

unNo.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

Page | 61



unNo.2

23471 MTIATISAENMIZLINAONVDINITVUATENINUTELNA 3 (3-0-6)
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V35472 MITIATILANITVUEINIDINA 3 (3-0-6)
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BA291  Introduction to Business
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IB311 Global Environment of International Business
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1B321 International Trade Operations
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1B332 Cross — cultural Management
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1B421 International Business Management
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IB323 Industrialization and Global Competitiveness of Firms
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1B324 Business and Capitalist Development in Thailand
§5.422  msfnwiUSeuiiguTEUUgIRAUIUIYIR 3 (3-0-6)

1B422 Comparative Business Systems
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1B433 Ethical Issues in Business
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Supply Chain Risk Management
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nsUsERufemmglaLasMIUEmMsALdes
Marine Insurance and Risk Management
WAswgAanazuleuIenN TN U
Maritime Economics and Policy %#3@
WISYZANARNSNITVUE
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Ship Chartering
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Marine Insurance and Risk Management
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Economics of Transportation
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Shipping Technology
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Ship Chartering
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International Commodity Trade
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International Transportation Management
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Port and Logistics Management
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Maritime Law
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Shipping Transport Environment Analysis
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Analysis of Air Transport
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Marine Insurance and Risk Management
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Economics of Transportation
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Shipping Technology
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Ship Chartering
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International Commodity Trade
NSUIMINTVUAITENINUTENA
International Transportation Management
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Port and Logistics Management
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Maritime Law
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Shipping Transport Environment Analysis
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Analysis of Air Transport
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1. Fy¥nanUenu 33 NUYAA
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Building Construction Technology in Real Estate Business
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RB313  Real Estate Finance, Investment and Business Strategy
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AV MNUIILVIAU U 3 391 9
n6.312  A1SIANITATIEUAN 3
AR.314  NISUSMISHARAMIILAEAISUSNNS 3
372U 18
aMadeud 2 nuein
SdnwThly dawdi 2 (Fen 1 37) 3
WU.202 N1SANEBINT 3
AV UWNUTINTIAU 2 97 6
AR.315 NISUSISIIALAENISES1Ranlsn1enIsRanm 3
AM.316  NITUTUITVDININITINGIAUNY 3
524 18
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unNo.2

UnsAne® 3

aMaGeuil 1 RUEAA
AV UWNUTINTIAU 2 97 6
An.313  AIsenenIsmaniientsinaule 3
nn.317 miﬁamimsmmmLLuuyimmi 3
Flnvsedrden 2 3 6
37U 18
AMaSeud 2 nuein
9.211  msfls-msya 3
AV UWAUTINTIAU 2 97 6
nn.318 MTIATEENIIsRanaLiionsinaule 3
nM.319 NAENSNISAAIARIVEA 3
lnnseivden 1 39 3
372U 18
Ynsanedi 4
aMaSeuil 1 VeIl
AV UWAUTINTIAU 1 377 3
n9.412 miu'%mimamwmm%”’uqa 3
s eivden 2 a0 6
Fudonias 1 3 3
574 15
aMaSeudi 1 VeIl
AW UAUTINTIAU 1 %7 3
An.a11 nseasuiiorusadiu 3
Flnvseddon 1 3 3
Judentas 1 3 3
372U 12
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sUluUn 2

1BeU NM.201 TunrAEeun 2 Un 1

unNo.2

UnsAned 1

aMaGeuil 1 A
Anwdviald daudl 1 $1uau 4 3 12
AV UWNUTINTIAU 2 97 6
37U 18
AMaSeud 2 ynenn
Anwdvialy @l 1 $auau 3 3 9
AV UWNUTINTIAU 2 97 6
n19.201 n#ann1InaIn QY NUITINTIAY) 3
S 18
YnsAnend 2
aMaSeuil 1 A
Anwdvild dwdl 2 (Ben 1 31) 3
WU.202 N1SANEBINT 3
AU UNUTINTIAU 2 97 6
nR311 weRANTIUEUILAA 3
Flnvsedndon 1 3 3
574 18
AMASeudi 2 WA
AW UWAUTINTIAU 3 97 9
A9.312  A1SIANITATIEUAN 3
AR.314  NISUSISHARAMIILATUSNIS 3
Jlnseivden 1 390 3
372U 18
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unNo.2

UnsAne® 3

aMaGeuil 1 NUAR
AW UWAUTIWTIAY 2 90 6
An.313  AIsenenIsmatniientsinaule 3
AR.315 NISUSISIIALAENSES1NANILSN19nSRaTn 3
Flnvsedrden 2 3 6
37U 18
AMaSeud 2 nLin
9.221  MSOIUTLINING 3
AW UAUTIMTIAU 2 90 6
AM.316  NITUTUITVDININITINTIAUNY 3
n6.317 ﬂﬂiﬁ@ﬁﬁiﬂﬁmawmLLU‘U‘Lﬁmmi 3
lnnseivden 1 39 3
372U 18
Ynsdnendl 4
aMaSeuil 1 nein
9.211  Msfle-msnn 3
AWUAUTINTIAU 1 390 3
nn.318 MTIATEENIsIRanaLiionsinaula 3
nR.319 NAENSNISAAINRINEA 3
Fudoniads 1 3 3
574 15
aMaSeudi 2 VeIt
Ana1l nseanaLiienudiiu 3
n6.412 mau%mimamsmmm%’uqa 3
Flnvsedndon 1 3 3
Judentas 1 3 3
37U 12
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sULUUN 3

Beu NM.201 TunaiSeun 1 U0 2

unNo.2

UnsAned 1

aMaGeuil 1 RUEAA
Anwdvild daufl 1 1w 4 Fu 12
AV UWNUTINTIAU 2 97 6
37U 18
AMaSeud 2 nuein
Anudviald dawudl 1 $1uau 3 31 9
AW MAUTINTIAU 3 397 9
372U 18
Ynsdnend 2
aMaSeuil 1 nuein
9.221  NSOIUTLINING 3
WU.202 N1SANEBINT 3
AV UNUTINTIAU 1 97 3
n9.201 wann1InaIn Qunnusndeau) 3
nnseivden 2 39 6
372U 18
AMaSeud 2 nuein
Anwdviald dwdl 2 (Fen 1 3v1) 3
AW UAUTINTIAU 2 97 6
np.311 NeAnsINEUIlnA 3
A0.316  NTUTWITVRININITININNUY 3
Jlnseivden 1 390 3
372U 18
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unNo.2

Un1sAnw 1 3

aMaSeuil 1 ynenn
AVWMAUITNTIAY 2 3 6
n9.312  N1SIANITAIIEUAN 3
AR.314  MISUSIMSHARAMIILATUSNIS 3
AR.315 NISUSNSIIALAENISES19NANIlSN19nISRaTn 3
Flnvsedrden 1 3 3
37U 18
AMaSeui 2 ydnenn
9.211  Msile - Msue 3
AV UWAUTINTIAU 2 97 6
an.313  Msivenanisaaiionisinaule 3
nM.317 ﬂﬁﬁﬁ@ﬁﬂiﬂﬂimawmLL‘U‘Ugimwmi 3
lnnseivden 1 39 3
372U 18
Ynsdnendl 4
AMaSeuil 1 ynenn
nn.318 MTIATEENIsIRanaLiionsinaula 3
NR.319 NAENSNISAAINRINEA 3
Flnvsedndon 1 3 3
Fudonias 2 3 6
574 15
AMASeudi 2 WA
AW UAUTINTIAU 2 97 6
Ana1l nseanaLiienudiiu 3
n6.412 mﬁu%msmammam%uqa 3
37U 12
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3.1.5.3 AYDNTLUVUAISHUNALNDNISANNS

unNo.2

UnsAned 1

aMaGeuil 1 RUEAA
Anwdvild daufl 1 1w 6 31 18
593 18
AMaSeud 2 nuein
Anwdvild dufl 1 uas 2 S1uan 4 3 12
50201 walulaBAdviaiiossiia 3
AW UWAUTINTIAU 1 37 3
593 18
YnsAnend 2
aMaSeuil 1 VeIl
wr.201 msdryTdudu 3
AV UNUTINTIAU 3 97 9
58311 uwiRenaifeniusunsuiiugu 3
54313 msdamsuazvalilanisdeasteyamalnadmiugsia 3
593 18
AMaSeud 2 nuein
n4.201  N13RUGIND 3
AW UAUTINTIAU 2 97 6
58314 syuugudeya 3
58.317 mmﬂ"umﬂaamﬁaLLazmimUﬂmswmiaumﬂ 3
54.318  SrUvAsAUIMATIUNSRULaEn ST TitenTauNLnSneINTeAns 3
593 18
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unNo.2

UnsAne® 3

aMaGeuil 1 A
1,202 mstyfitensdanis 3
Aw.221 NN UTIFIND 1 3
FUMNUTWTIAU 1 39 3
58.312  913INT0INNGINA 3
58.315  N1SIATILATEUUEITAUNFA 3
71 15
AMASeudi 2 A
aY.321 NWBINUTITIND 3 3
AV UNUTINTIAU 2 97 6
54.316 n1seenuuukasUsuldsTULasawnNA 3
58.319 gsneddnvseiind 3
Foniden 1 390 3
S 18
nangiou
NU.301 N1SHNAUGINI 3
372U 3
Ynsaneii 4
aMaSeudi 1 A
WU.401 NISUIMTTINAENS 3
58.411 ﬂwiﬂ’@umiwmmuuﬁusﬁguﬁugm 3
Joniden 2 30 6
Jlnseivden 1 390 3
372U 15
aMadeud 2 ynefin
J8.416 NITNTIVADUTZUUANTAUNA 3
Flnvsedndon 2 3 6
Judentas 2 3 6
372U 12
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3.1.5.4 3WUBNNITUIUITBIANTT MIUTLNBUNIT WAZNTNINTUYWE

unNo.2

1) NENAYINITUIIINTNEININYEY (Human Resource Management)

Ynsdnendl 1
aMaSeuil 1 nuein
Anu3vialy daudl 1 $auau 4 3 12
AV UWNUTINTIAU 2 397 6
37U 18
AMaSeud 2 nuein
Anw3viald daudl 1 $auau 3 3 9
SdnwThly dawdl 2 (Fen 1 347) 3
AV UNUTINTIAU 1 797 3
73.201  MsusMIsuagnsuseneunsadelul 3
S 18
YnsAnendt 2
aMaSeuil 1 VeIl
9.211  M3fle - Msue 3
9.221  NSOIUTRINING 3
WU.202 N1SANEBINT 3
AV UNUTINTIAU 2 97 6
VU211 NISUTMISNSNEINTUY Y 3
372U 18
AMaSeud 2 nuein
AW UAUTINTIAU 4 37 12
1311 naAnssuesrnIsarmMaudi 3
U312 STUUNTUSINTHAIY 3
372U 18
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unNo.2

Ynsinendi 3
aMaGeuil 1 RUAA
AV UWNUTINTIAU 2 97 6
NU313 NITVHNULAZNSARERNNSNEINTUYYE 3
U314 MIHAIIMTNEINTUYYY 3
71315 NISUSWISAINBULNU 3
I oniaen 1 390 3
57U 18
aMAGeudi 2 RUAA
AV UAUTINTIAU 1 377 3
U316 NITNENNUFURULS 3
VU317 MsWReIRnIskarsUSIIsnIsUasuulas 3
eniden 1 30 3
Flnvsedndon 1 3w 3
57U 15
nangiou MdIgin
NU.301 N1SHNAUGINI 3
593 3
Ynmsdnendl 4
AMaSeuil 1 nuein
WU.401 NISUTMTTINAELNS 3
VU411 SEUUATAUNALASNITIATIZAAUNTNEINTUYYE 3
FlnvTedndon 2 3 6
I udonias 1 3 3
57U 15
aMaSeudi 2 VeIl
Jnlnnseivden 3 a0 9
Iudentas 1 3 3
574 12
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unNo.2

2) nfcja.l"?ﬂnmw‘ﬂué’ﬂsznavmmazmsv%ms (Entrepreneurship and

Management)
Ynsdnendl 1
aMaSeuil 1 nuein
Anu3vialy daudl 1 $auau 4 3 12
AV UWNUTINTIAU 2 397 6
37U 18
AMaSeud 2 nuein
Anw3viald @l 1 $auau 3 3 9
SdnwThly dawdl 2 (Fen 1 347) 3
AV UNUTINTIAU 1 797 3
73.201  MsusMIsuagnsuseneunsatelul 3
S 18
YnsAnendt 2
aMaSeuil 1 VeIl
9.211  M3fle - Msue 3
9.221  NSOIUTRINING 3
WU.202 N1SANEBINT 3
AV UNUTINTIAU 2 97 6
211 maduiuszneunadesdu 3
372U 18
AMaSeud 2 nuein
AV UAUTINTIAU 4 37 12
1311 neAnssuesrnIsuasnsdudi 3
VU211 NISUTMISNSNEINTUY Y 3
372U 18
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unNo.2

Ynsinendi 3
aMaGeuil 1 RUAA
AV UWNUTINTIAU 2 97 6
311 AsiausuwuUgsikasmsimsziadululd 3
K313 ASHAILIAUANES 1NETIALAYNNSES 19U InNT U 3
eniden 1 390 3
IlnvTednden 1 3w 3
57U 18
aMAGeudi 2 RUAA
AV UAUTINTIAU 1 377 3
MN.312 Msusmsgsiaiidaivlauaggsionseunia 3
AKR314  NSHAIHARS Ul 3
V1321 Thwen1sAeas Nsltug wazasaseses 3
Foniden 1 390 3
57U 15
nangiou MdIgin
NU.301 N1SHNAUGINI 3
593 3
Ynmsdnendl 4
AMaSeuil 1 nuein
WU.401 NISUTMTTINAELNS 3
ARALL  NISUSTRIANTUINATIY 3
FlnvTedndon 2 3 6
I udonias 1 3 3
57U 15
aMaSeudi 2 VeIl
Jnlnnseivden 3 a0 9
Iudentas 1 3 3
574 12
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3.1.5.5 3y enuinsnsujuanis

unNo.2

Ynsdnedi 1
aMaGeuil 1 RUAA
Anwdviald daufl 1 $1uau 6 31 18
37U 18
AMaSeud 2 nuein
Anwdviald daufl 1 $awau 1 31 3
WU.202 ASANEOINT 3
ud.201 MsusmsN1sURURnIs 3
v5.201 msdaydtudu 3
NU.204 @0FA5INY 3
n9.201  UaNNIINAIA 3
574 18
YnsAnendt 2
aMaSeuil 1 VeIl
9.211  M3fle - Msue 3
d9.221 AMWDINGUATIINAT 1 3
19.201  N5EUGIND 3
Sdnwvhaly dawdi 2 (Fen 1 3w) 3
AW UAUTINTIAU 1 377 3
372U 15
AMaSeud 2 nuein
9.221  MSOUTNININY 3
f9.321 ANWDINGUATIGINT 2 3
sa.201 wealulaBAdviaiiogsiia 3
1,202 n3dadifienisdnnis 3
AW UWAUTINTIAU 1 37 3
37U 15
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unNo.2

Ynshnwit 3
aaBeuil 1 Mdein
WMAUIWTIAY 1 3
w311 msleneiiiensindulalomagsia 1 3
U312 NIFINUNULAEANTAIUANNITUHUANTS 3
w314 msuimaiiienunimuazaududamaUfoang 3
U316 N1SNYINTUNNGINT 3
wlivsedviden 1 3 3
59U 18
aaGeuil 2 mhefin
FUAUIIUTIAY 1 F 3
1313 MsuTulsauazufsunTsuIunINIeEsia 3
U411 NsInmuaznagnsn1suImsidauniu 3
ul.412 msianan1sufuRnuesans 3
Ty den 1 30 3
59U 15
nengTou WdIgin
NU.301 N15ENIUEIAR 3
Eett 3
UmsAnwil 4
aadeui 1 mhefin
WU.401 NISUTMTTINAELNS 3
U315 NISUSMSAUNUTINAENS
A neniden 1 3 3
eI den 2 311 6
A NaeNET 1 39 3
59U 18
AAGBeuil 2 mhefin
w414 N15UIMNILATINIG 3
Fvweniden 1 3 3
e iden 2 311 6
WNRBNET 1 39 3
59U 15
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3.1.5.6 3wnenuimsginasendnssena ladannduaznisuues

1) nguUINI55INATLNINUsEIMA (International Business)

unNo.2

Ynsdnendl 1
aaSeuil 1 nuein
Sdnwhlu dawdi 1 S1uau 4 3 12
AV WAUTNTIAU 2 T390 6
57U 18
aMAGeudi 2 RUAA
Sdnwhly dadi 1 S1uau 3 3 9
AV UNUTINTIAU 3 397 9
57U 18
YnsAnendi 2
aMaSeuil 1 Velnld
9.211  M3fla - Mue 3
9.221  NSOIUTLINING 3
Sdnwvhludnd 2 (Fon 1 397) 3
WU.202 N1SANEBINT 3
f.213  aswgeansganedosdy 3
29212 msdansladaindilosdu 3
59 18
AMaSeud 2 nuein
AV UNUTINTIAU 3 397 9
95.211  msvudeszwinsUssmendosdy 3
Jlnseigden 1 390 3
Fudoniads 1 3 3
574 18
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unNo.2

Ymsinwnii 3
AAGeud 1 Mdein
WMAUIINTIAY 3 F 9
53311 @NINLINRBNVDITINITENINUTEHINA 3
§3.321  N13AEIUNIIAUNISANTENINNUsEImNA 3
§9.323  NISHAIIQAAIMNITULALANAINITAMINITHUITUTENINUTENATDITINA 3
59U 18
aaGeuil 2 mhefin
FUAUIIUTIAY 2 J 3
§3.312  suleudnivey 3
§9.332  N1SUIMTTINIU TS TIY 3
§9.421  MSUIMITINATENIUTEINA 3
wnviTedyden 1 30 3
59 15
nengTou WdIgin
NU.301 MSRNUEINA 3
Eiett 3
Ynshnwnii 4
AUl 1 avelhty
WU.401 NISUIMTTINAENS 3
§5.422 MsAnwUSEULTBUTEUUTIAIUING 3
§3.324  msWagInawaznsavauyuluUszmelng 3
eI den 2 31 6
Eett 15
aAFoud 2 avelhty
§9.423  duNUgINATEMINUTEINA 3
nvTeiyden 2 3 6
WNRBNET 1 39 3
59U 12
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2) nquladafnd (Logistic)

unNo.2

Ynsdnendl 1
aMaSeuil 1 nuein
FeAnw il dawdl 1 $1uau 4 3 12
AV WAUTMTIAU 2 97 6
57U 18
aMAGeudi 2 RUAA
Sndnwhalu dawdl 1 S1uau 3 3 9
AV UWNUTINTIAU 3 97 9
57U 18
YnsAnendi 2
aMaSeuil 1 VeIl
9.211  M3fle - MIue 3
9.221  NSOIUTRINING 3
SdnwThludnd 2 (don 1 397) 3
WU.202 N1SANEBINT 3
f.213  iaswgransganedasdy 3
29212 msdansladaindilosdu 3
59 18
AMaSeud 2 nuein
AV UNUTINTIAU 3 397 9
95.211  msvudeszwinsUssmenosy 3
Flnvsedndon 1 3w 3
I udonias 1 3 3
57U 18

Page | 90



unNo.2

Ynsfnendi 3
aMaSeuil 1 nuein
U UNUTINTIAU 3 97 9
53311 @NINLINRBNVDITINITENINUTEINA 3
89.342 MTIATIEATIUSUUEMSUNSIRNISLadaRng 3
89.343 nsdansladafnddmsududiivudansenne 3
57U 18
aMAGeudi 2 RUAA
AW UWAUTINTIAU 1 37 3
§9.312 slauinive 3
89.341  NSIANISladaRNATERINNUSENA 3
lnnseivden 1 39 3
Fudonias 1 3 3
57U 15
nangiou MdIgin
NU.301 NMSRNUEIAR 3
593 3
Ynmsdnendl 4
AMaSeuil 1 nuein
WU.401 NISUTMTTINAELNS 3
89.442 n1sUIMslgaUNIU 3
A9.443  nsaikuuIaedlggunuy 3
FlnvTedndon 2 3 6
57U 15
aMaSeudi 2 VeIl
89.441 dunuinminuladafnduaynisuimsidguniu 3
a9.440 msdamsauidedulaguniu 3
s eivden 2 30 6
593 12
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3) ngun15vuEs (International Transport)

unNo.2

Ynsdnedi 1
aMaGeuil 1 RUAA
Sdnwhlu dawdt 1 S1uau 4 3 12
AV UWAUTINTIAU 2 97 6
593 18
AMaSeud 2 nuein
Fadnuwvhaly dadi 1 S1uau 3 3 9
AV UWAUTINTIAU 3 377 9
593 18
Ynsdnundl 2
aMaSeuil 1 nuein
9.211  Msile - Msue 3
9221  MSOMUINININY 3
Sdnwhludnd 2 (Fon 1 397) 3
WU.202 N1SANEBINT 3
f.213 mwgmam%a;ammﬁaqéfu 3
93.211 ﬂ’]iﬁuuéﬁwdwﬂimmLﬁméfu 3
57U 18
AMASeudi 2 VeIl
AW UAUTINTIAU 3 377 9
a1.212 msdansladadnditeadiu 3
Jlnnseivden 1 390 3
udentas 1 3 3
593 18
nMenaTou Miefin
348 AQUINENINYEUT 3
574 3

Page | 92



unNo.2

Ynsinendi 3
aMaGeuil 1 RUAA
AV UWAUTINTIAU 3 397 9
53311 @NINLINRBNVDITINITENINUTEHINA 3
¥3.372 iAsugAmEansLaruleuIgn1snIdiveund 15e A.381 LATHEANENINITYUEN 3
93361 MsUTEAUREINMZIaRAZAISUSINIAILEES 3
37U 18
AMaSeud 2 nuein
U UNUTINTIAU 1 97 3
U3.371  NITRULAENTAMUTBINTVUATENINUTEMA 3
§9.312 slauinive 3
¥5.463 MSUSMISMISaULarladaning 3
lnseivden 1 390 3
372U 15
nengTou WdIgin
NU.301 MSRNUEINA 3
S 3
YnsAnendi 4
aMaSeui 1 VeIl
WU.401 NISUIMTTINAENS 3
95.461 NISUSHITNNTVUETENINUTEWNA 3
Jnseivden 2 30 6
372U 12
AMaSeud 2 nuein
U9.462  FUUUINITUTUITNITVUAITEININUTZNA 3
Flnvsedndon 2 2w 6
Judentas 1 3 3
372U 12
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3.1.5.7 3vengsnaedenizaning

unNo.2

Ynsdnedi 1
aMaGeuil 1 RUAA
Anwdvily $auau 6 31 18
37U 18
AMaSeud 2 nuein
Anwdvily $auau 2 31 6
Wu.201  ndnn1sngrneieriunmsyszneugsia 3
58201  ineluladAdviaiilegsia 3
vl.201  ASUIMISMISUNURNT 3
w201 msUadtus 3
372U 18
YnsAnendi 2
aMaSeuil 1 nuein
WU.202  NISA1EINT 3
w.202  msdgBiitensdanis 3
19.201  MSRUEIAR 3
AM.201  MaNNIIRAIA 3
nu.201  MsUSmswaznisuseneunsadelv 3
50211  ganeedemiumingdosdu 3
574 18
AMASeudi 2 VeIl
Anwdrily $auau 2 31 6
f.213 mwgmam%a;ammﬁaaﬁu 3
WU.204  @hRgsne 3
50.212  msUszdiusimedmsuming e 3
§0.312  NQUIEgINRdmNTUNINE 3
524 18
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unNo.2

Ymsinwnii 3
aaBeuil 1 Mdein
f.214  iesvgmanimaneloy 3
#9221 MWIBINGUTIEINT 1 3
50.311 walulagnisneaswenaislugsivedwniuming 3
§9.313 N13RU NSAULAZNAENSTINIRdITUNING 3
el Iaen 2 3 6
39U 18
aABeud 2 Mdein
A9.321 NWBINGUBIGIN 2 3
59.315 LATYEAIERSIATIERAMSUN IR DAL OFIMTUNINE
50.412 MFIudmsugsivedmnuning 3
vy aen 2 30 6
59U 15
nengTou WdIgin
NU.301 MSRNUEINA 3
39U 3
Ynshnwnii 4
madeuil 1 avelhty
WU.401 NISUIMTTINAENS 3
50.411 NISUTMINISAIALaYAIWILNEnNednTUnIng 3
50.415 myiaszinnudulildysisedmsuming 3
IvvsedvIden 2 3 6
39U 15
aAGeud 2 avelhty
50.413 dunwIugINIedwmtUning 3
50.414 NSUTMITNSNEFUY 3
AWNRBNET 2 TN 6
59U 12
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3.1.6 ANB5UNYSIYIYN

1. AAnwvialy
dauii 1

§5.100  walllesiunisasilauntym 3 (3-0-6)
TU100  Civic Engagement

Ugnilsdndriin unum waswihiinnusuiiaveuvesnsiduandniidvesdsnslugiugnaidestan
HUNTEUIUNTNAINTANETT 1 NM3UsIens nMsefusensdifinwaiigg gou Wiy lnetnfnwiazdesdah
Tasanssaussd LieliAnn1s3u ieiinmsiasunas ludsuiiudiauls

Instillation of social conscience and awareness of one’s role and duties as a good global
citizen. This is done through a variety of methods such as lectures, discussion of various case studies
and field study outings. Students are required to organise a campaign to raise awareness or bring

about change in an area of their interest.

15.101  lan 91@u wazlne 3 (3-0-6)
TU101  Thailand, ASEAN, and the World

Anwusngmsalfididgyveslan edeunarine lufifnisnsidles iasugha dsauiamsss agld
nseULAN N uarsulovidemedeaumand siumseiuneuazendegsaniunmsninieyanaiilaiy
arwaula WieliAmpmesterumainasuasndlannududeuiiduiusiuian S3ndrinanna (GLOBAL
MINDSET) ansnsavimenseunrandeduuasalansimflmilsin iy

Study of significant phenomena around the world, in the ASEAN region and in Thailand in
terms of their political, economic and sociocultural dimensions. This is done through approaches,
theories and principles of social science research via discussion and raising examples of situations or
people of interest. The purpose of this is to create a perspective of diversity, to understand the

complexity of global interrelationships, to build a global mindset and to be able to challenge old

paradigms and open up a new, broader worldview.

15.102 YinwsTInN1edIny 3 (3-0-6)
TU102 Social Life Skills

NIAUAAUAINAULDIUUBIATIL Hamagusente ensuel dsea wazdndaas Fadurnueddai
setrelivsvauanudisauaglidinludnuegradugy densiaunanuasalunsguaguainmianig

@

ANIANITAMUAIEA NTE519ANNTUAITIINTU NSt lanuealazN1sUSUMlawWTeyiutymmennu

(7] £

v

e 0nsual wardeay MslannunEnevesguNseAEns N1stasulsraunsaluasANY Uy

ANUFUTUSTEnIAaUsiunyed Tukausinag vaiaufad aues Aadsmsuans wazanUnenssy
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Holistic health care, addressing the physical ,emotional ,social ,and spiritual needs , which is
considered. Important skills for success in leading a happy life in society. Students learn to develop
their ability in physical health care to manage stress, build emotional security, understand themselves
and adapt to psychological, emotional and social problems. Students also learn to understand the
meaning of aesthetics, experiencing and appreciating the relationship between art and humanity in
different fields, namely visual arts, music, performing arts and architecture.

WeauldivdnAnwsutnisne 2561)

15.102  vinweTianisdeny 3 (3-0-6)
TU102  Social Life Skills

3fUszNBURUgIU AIA LarATIVINBTRUAAUY uaTANMWINDNATIRAS S
AMTAATIZA NN AUAT NMNEUF AalzlazNsLans uavazAou viruAal 2155UNTIY LazaMMNIAADUATIA
519 waznmsdenlssnufausuaramnindenassras1etuTinnues uasudunmed ey

The course investigates fundamental elements, values and meanings of art and built
environment. These include analyses and criticisms of music, film, performance, drama, visual art,
literature and the built environment. Connecting these works of art and environment to lives and
social contexts is also focus for the course.

Waduldiuindnugulnisdine 2562 Wusiuly)

45103 Finduanudsbu 3 (3-0-6)
TU103  Life and Sustainability

mMsfiuTinedrayiiutunsasuwamedan Wilammudiiuserinamainvessssnnd uyud
uazasINAY eAwndeuassadne nislindinu isugie dauluanudauduazmausiviou aaonauesd
ASeIneeans dawanden MilugmsUiuaensitingeudsdu

This course provides an introduction to the importance of life-cycle systems perspectives in
understanding major challenges and solutions to achieving more sustainable societies in this changing
world. Students will learn about the relationship between mankind and the environment in the
context of energy and resource use, consumption and development, and environmental
constraints.Furthermore, an examination of social conflict and change from the life-cycle perspective
will be used to develop an understanding of potential solution pathways for sustainable lifestyle

modifications.
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15.050  MFRAILYINYENWIDINGY 3 (3-0-6)
TUO50  English Skill Development laitdunmein
Anvinuznundsngulussiuidesiu W madls MsMA 38U NMETe Baysannns ieidy
fugnilunsimuineznundingussiudely
Practice basic skills for listening, speaking, reading, and writing in English through an integrated

method. Students will acquire a basis to continue to study English at a higher level.

15.104  N1AM 91U WAZITUUBLNEITUY A 3 (3-0-6)
TU104  Critical Thinking, Reading, and Writing
WAUTIN¥ENI5ANDE1IRNTAYIANIUNITAIAIIN NITIATIZA N1TAIATIZA Lazn1TUTELEuAT

19 [

Warninweseuiteduansediey Whlagesjane virued auuigiu ndngiuatuayu mslémmmadivilug
Joaguvesuden amvinvensdeuiannnufniuegdingrauasnadewndadnng $Sndenes
Awdn wazidenlesdoyainduyneweanuies aufsenansadrsdmdngrunasdoyaunldlumsainsassdnu
Weulgegadiusz@ansam

Development of critical thinking through questioning, analytical, synthetic and evaluation
skills. Students learn how to read without necessarily accepting all the information presented in the
text, but rather consider the content in depth, taking into account the objectives, perspectives,
assumptions, bias and supporting evidence, as well as logic or strategies leading to the author’s

conclusion. The purpose is to apply these methods to students’ own persuasive writing based on

information researched from various sources, using effective presentation techniques.

15.105  vinwennsieansfien1vdangy 3 (3-0-6)
TU105 Communication Skills in English
Waninwennsils e 81 uasdeuntnssngqulaegatiunmamnsalunsaunuiiile uaniudeu
muAnil uaznseu Wievhaudilaiiemimmslumandse Mieteiuivdnvesindnu
Development of English listening, speaking, reading and writing skills, focusing on the ability
to hold a conversation in exchanging opinions, as well as reading comprehension of academic texts

from various disciplines related to students’ field of study.

15.106  AUANATNATIALATNTADANS 3 (3-0-6)
TU106  Creativity and Communication
NTLUIUNNTANDE1NEI19a55A LaednsandinndidussruseneudAty uaznsdeasnauan

[ 1 Y a [ Q( 1 a o U ¥ 5 U £
mﬂaWﬂ,‘wm@maaquﬁamqmmzau AINUIUNGIAN IRIUTTIN dNTNINA BN mlmwuuma DIANT WAz dIAy
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Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and environmental

contexts, at personal, organisational and social levels

15.108  NINAUILASTANITAULD 3 (3-0-6)
TU108 SELF DEVELOPMENT AND MANAGEMENT
nsdansuasmsUsudAuEaluaumAnendeviunansmnumannvaneuas @I A sWaTinge
NMIFIALLAZALAAIANIIDITUA] NSITAULBILAZNNTINLNUOUIAR NSWAUINSITEUINGDATIN UALNIS
ogsmiugPusgrsasuguuasiasndeiuuas iy
Coping with and adaptation to university life. Development of social skill and emotional
intelligence. Self understanding and planning for the future. Personality and social etiquette. Learning

to live harmoniously and respectfully with others and the society.

dudi 2
9.211  msils-un 3 (3-0-6)
EG211 Listening-Speaking

FwdsAuneu: aeuld ws.105 wislasueniiu 1s.105 wislasuniseydiRainauIu

miﬁqLLazmmnwmé’aﬂqwéfm%’umiﬁamﬂuﬁmiz'«i’ﬁuﬁgﬂuamumiaiﬁLfJumamiLLag
Taifumanis lassaidhennsafluniwiye nseenides ndnmswiudeddusefuduazussloailiofamunmsys
MIAlsUNaUNUILAE UNYArAINANEUTELAN AauAnAIu s sIine i AnA s ninuas
mmmmsaﬁamwﬁﬁwuﬁﬁm

Prerequisite: have earned credits of TU 105 or exemption or permission of the English
Department

English listening and speaking skills for everyday communication at both formal and informal
situations; grammar in spoken English; pronunciation, sound stress and intonation patterns to improve
comprehensibility and fluency; listening practice through various types of speeches; development of

cultural awareness and critical thinking to promote communication across cultures.

9.221  MISMUUITININY 3 (3-0-6)
EG221 Critical Reading

Fwdadunew: aauld 15,105 Wislasuuniiu 15.105 viielasun1seusiRaInauiv

NSAAININY TiNWEN1T1U ANNENNTALUNMTIATIETkArFUATIERTRYARINIMEANSY NaTSY
NM3INLIATIATNVDIUT Y

Prerequisite: have earned credits of TU 105 or exemption or permission of the English

Department
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Critical thinking and advanced reading skills, ability to analyze and synthesize information from
various sources, strategies for structuring basic academic texts, and ability to write general academic

texts that reflect their needs and relate to academic reading and writing tasks.

2. Jynane

2.1 FuAUTUTIAY
w201 vdnnguaneifeafunisseneugsia 3 (3-0-6)
BA201  Business Law

v
v o ' [

FwdsRuneu : - dnfinwinazndvermansiaznstyd rustuln 2 Gawania 1/66 Wuauld

<

a v

- Un@AnwuenAuzndlvemanslaznsUYd fesdaoulaivn wu.291
Anwnguneierfunsinesdnsgsialduasuuuuesdnsgsionungmnenednuazngunouas
misﬁﬁzﬁ’@%ﬂgwmaLﬁ'mﬁ’umiﬂisﬂauﬁﬂﬂﬁﬁmmqqsﬁmﬁdwé’ﬂﬂgmmﬁamaLﬁzi”m%’wsj‘lfu'ﬂ%aﬁﬁuéwszﬁu
FupssIRUIAY iﬁuﬁgﬂﬁﬂwﬂLﬁlEJ’JTF]JUG]T]?{’]iﬁ/l’]&ﬂ’]iﬁuflg\i@i’]a’]iﬂuuﬁ%(ﬂi’lﬁ’liwﬁ
Prerequisite : - Thammasat Business School and second-year student status (Effective on
semester 1/2023 onwards, No prerequisite)
- Non - Thammasat Business School have eared credits of AC 291
The course examines the legal system and basic legal principles affecting various forms of

business. Review of particular contracts; sale, hire purchase, agency, mortgages, lease, creditors’ right and

bankruptcy, etc. Also covered are the applications of law to financial instruments.

NU.202  NISANERINT 3 (3-0-6)

BA202 Taxation

[
[

Fvdaduneu : - dnAinwiruzndiveransuazn1sUnd ustuln 2 (Gawina 1/66 [Wusduld

]

aaul@ivn uv.201)

- Un@AnwuenAuzndlvemansiaznsUYd feosdeulaiv wu.291

AnwmdninaeinazisnisdaiuniBasswanfinniSraninsuazniBeinsmuuszaiasugins Nldey

Y

TutgtuliuinBRulduarasssumaBtuldifyananiByadiiunBssiaemeiarainsuanudsiumanis

<

fiesdmsumsduviostudugiaiuliuinSlsafeun@hswissiiuar mithenusuiiaveuvesynrauas
peRnsgInasedsnulunsidun®

Prerequisite : - Thammasat Business School and second-year student status (Effective on
semester 1/2023 onwards, have earned credits of AC201)

- Non - Thammasat Business School have earned credits of AC 291
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An overview of excise taxes and custom taxes, the tax treatment of individuals, partnerships
and corporations. Topics include value-added taxes, specific purpose taxes, property taxes, and other

related taxes collected by government agencies.

WU.204  @diRgsna 3 (3-0-6)
BA204  Business Statistics
nmssunindeyasgruluszuuaaifvediegauarAmniivesvesnseansngufanuinvsiy
Mguiiud) fMuusdsduuasafinalinsuanikasnnuinzsidunisnedeuaunigiunmsiasizianduiuduas
o a ¢ v v say v a s
N30ANRENANNITIATIZILAZNTUTEENAlENANSTLAINTUSWNIUABNN A DS
Systematic data collection, sampling statistics, population parameters, probability theory and
Bayes’ theorem, random variables, probability distributions, hypothesis testing, analysis of variance,

correlation, linear regression, and analyzing and applying the results of statistical program

U301 NMSHNIUEIAT 3 Anauliitdesndt 240 FilusseniAnsAny)
BA301 Business Internship
Fdeduneu: TnAnwinendivemansiasnsUnt Iuetuln 3
Uszgndldnanuiniensdyduasnisuimsgsiantadnwunldlunisvihauluesdnsssia ey
o/ < [ =
NAST W3809ANTBUY

v a v

dnfumsaniiumsazegnelimsguatiuiuseninanemdyemansuasnstnuasuinsves
83ANTIINT MILUNATT YT0IANTIUY AaaRszevIaWNY tnell MInnaswaun e AuTuRavey
MADAIUITETLIAN WaznaNINATUNTUTEUNANTAY eslaaeants Al

1. AnUjuRanuiuesinsgsia mhenunasy viiesansdus livesndt 240 Filussianianisfinm

2. fuasnuiBsusziny viesonu TnefinmsUsziiuaneiansdluamue s violvgidevgnioueniidou
399 U0

3. fimsudgymvseiniteainmeuenuiwily ¥sen1sUfURAWEN wazlinisvinlassuiauslazaoy
Usziilu

Prerequisite: Thammasat Business School and third-year student status

Apply the knowledge acquired in accounting and business management to the real-world work
in the business organization, government agencies or other organizations.

Thammasat Business School and Executives of the business organization, sovernment agencies
or other organizations will supervise the students during the internship period. The scope of work,
duties and responsibilities, the length of internship period and evaluation criteria are specified and
agreed upon one of these conditions:

1. Internship with no less than 240 working hours per semester or;
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2. Producing empirical evidence/report, which evaluated by TBS faculties/external experts or;

3. Completing/presenting a project that solve practical/real-world business problem.

WU.401  MSUIMSBINaENS 3 (3-0-6)
BA401  Strategic Management

Y =

dsduneu . UnAnwirazndivemansiasnsUnd grustuln 4

1)

a

(Fausimn 1/66 Wusily thanueasmalvermanswaznstayd deulsivn ne.201 uas ne.201)

ydnmsuimInagvdvngsiakaznsaieealfiuiouludutstusgadaiu lngasaseungy
NSLUILNTONIY Raud NsEUALMIMALNUNALNS Seusznause msfmusideried madvuaiusia ns
Anmianmiadeuniesluazniouen nsruuanagniiiluseduasdnig sefumnessia uagsedumiig
n3EUIMsYRIMSthNAgNSgNSUATR warnszuumsinmassdiunasiufensSeudiaasesdlenneg
Fudulunsudmadanagns nsasenagnsidauinnssy

Prerequisite : Thammasat Business School and fourth-year student status

(Effective on semester 1/2023 onwards, Thammasat Business School and have earned
credits of FN201 and MK201)

The course examines a comprehensive process of strategic management to generate
sustainable competitive advantage. It also includes deep analysis of internal and external
environments for high-impact corporate executives to make logical decisions in alignment with vision,
mission, and strategy at each organizational level. Analysis of critical factors pertaining to strategy
formulation, implementation and techniques of evaluating strategies will be thoroughly discussed
through case studies.

=

ve.201  nsdayddusy 3 (3-0-6)
AC201  Fundamental Accounting
wdnms oy LLu’JﬁmLLazﬂizmumiLﬁai’mi’mLLazﬁ’uﬁﬂﬁﬁagamqmiﬁaﬁ N15ARYILLAZ AT
AATIFATIUNNATRY 2W995UYT miﬁ@%uazmi@mLmasﬁaaﬂaLf“ﬁ'mﬁmwmiﬁw%’wé WAy wazduves
LUD
The basic principles, concepts, and procedures for collecting and recording accounting

information; preparation and analysis of financial reports; accounting cycle; accounting and disclosure

for assets, liabilities, and owners’ equity.
w202 msdadiiensdanis 3 (3-0-3)

AC202  Management Accounting

AurTerunau @aulaivn Ue.201
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mnAnuaznsAARUYUNERsTe In3estiensigideyaduruiiionsnaazdaduls
ﬁﬁaﬂsa‘uﬂqumif-ﬁ’wmmé’unumamLmuﬁugm nstudiudunu suUsERN UUTTINAEANEULAENTS
WATIVHARINTVIE NaFRuYuN1sURYTRuANNSURnYeU ANduTusvesiul Ysinauasils s
AATIZRAULANFNTENINIUEDN NITAINUATIAIVE
Prerequisite : Have earned credits of AC 201
Concepts of product costing and tools for planning and decision-making. Topics include basic
product costing and cost allocations, budgeting, flexible budgeting, sales and cost variance analysis,

responsibility accounting, cost-volume-profit analysis, differential cost analysis and pricing decision.

ne.201  ANSRUGINY 3 (3-0-6)
FN201  Business Finance

FtaRunow: @oulaivn uw.201 e Uv.291

‘vié’ﬂmm‘%mimiﬁuﬁt::ﬁmmsmqmiL‘Eué’aﬁuﬂmﬁaU Lﬂmmamia%a;ﬂamLﬁmaﬁami
ANTNWIAGDLAN 9 TIN3EL wdasdlorns q lunsUsmMsNMsdu MTIATLINIINITRE MIIRTIzRnsswa
Rudn MINWHUNIIRY MPnTsidesdurssmnuidios sasmaneuwmuwazLUURTATENGaY Aves
Rupu6a7 WleU18RuEyUIEY QUTIEAWY NTIRAIURAUNIINITREY miﬁ"fﬂmLﬁunuswzﬁy’uuaziwzma
FIDIAUYUVBIRUNY

Prerequisite: Have earned credits of AC 201 or AC 291

The basic principles of financial management for business; the responsibilities of financial
managers; maximization of enterprise value; financial analysis, cash flow analysis, financial planning,
fundamental analysis on risk, return, and asset pricing models, time value of money, working capital

policies, capital budgeting, financing mix, short-term and long-term financing, and the costs of capital

NM.201 BENN1IRAA 3 (3-0-6)
MK201 Principle of Marketing

ANUNLIULAZAUEIAQYUDINITAANA IugmzﬁLﬁu%ﬁﬂumumé’ﬂmﬂqiﬁﬂ wnAnnsnamaelulfis
Wannmsnegseiilos unumesmsIaeTiiidelrsugiauardany anmiandenitinasionisdindulanng
N139AA anﬂiimﬂu‘ﬁm MskUsdIunaIn nsidenmaIntInNe NISAMRUARILALNIINITHAN @I
Uszaumsnsnanafivmnzaniugsiafidvunaunnsiieiu uasngugnindidndamaluladldunnsing
M nsrurunsUImsmsmanilesdiu nasnsuaiusssureninnisnain

The course introduces the definition of marketing and its importance as a vital business
function. Topics include evolution of marketing, influences of marketing on economics and the
society, marketing environment, consumer behavior, segmentation, targeting, positioning, optimal
marketing mix for businesses of various sizes and consumers with distinct levels of technology

accessibility, introductory marketing management, and ethics of marketers.
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58201 wialuladAdviaiilossia 3 (3-0-6)
1S201 Digital Technology for Business

[ ' a

wseranAuTnelAnnsUAsuwUagsia wealuladfdvaihanegsianailiunuiuuiiuegisls ns
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The key forces for change in business, how digital technology disrupts traditional business,
digital business transformation, rethinking and redesigning of digital business, the new technology,
applications, data and information platforms of digital business, managing digital business IT/IS
infrastructure, Cyber security awareness and technology, and understanding how to use software for

planning and decision making support of digital business operations in the agile environment.

Mu.201  nsUIswazn1sUsEnaunsadislng 3 (3-0-6)
HR201  Modern Management and Entrepreneurship

MNAAMIINIUITUaEUTENBUNS Timunnmguimsuims whiluasinueduimseadng
‘LJ'izLﬂMLLﬁs@mﬁﬂwmzﬁﬂizﬂaumﬁ NTINUHY N1TINDIANTT m’iU%M’]iVl%jWEJ’]ﬂ’ﬁJHHEj m'iLfJu;:J:ﬁﬂ QUP AN
ng\ﬂf\] LAENIIAIUAN N3AnAUlaNIINITUIMT LazaTesIINAITUTING mﬂ%’m%qﬁamqmiiﬁmiqﬂ
fInoa

Management and entrepreneurship concepts, evolution of management, roles and skills of
managers, types and characteristics of entrepreneurs, planning, organizing, human resource
management, leading, controlling, managerial decision making, ethics, and use of various management

tools in the digital era

ul.201 MsusMsMIUHURnIS 3 (3-0-6)
OM201 Operations Management

MsfnwuRe wmadla uazie3ssdisluniseanuuu Jinsegi warUSUUTIANUEINTAMANNNS
UfuRn1s uwaznmsihluldlaeniagsivgnaivnssuvainviaiganv IngaseuaqunagnsnIsufuinig nanam
N58ANKUUAUAMUAZUINIT NTDBNLUUNTEUIUNT NTUTMITANAIN NITUTMINTAUAIAIASS N1SUTMNS
Tasans msudmsldgumunsianansufoRnuesdng wagmsufiRnaieanudsdu

Study of concepts, techniques and tools to design, analyze, and improve core operational

capabilities, and their application to a broad range of industries. Topics include operations strategy,
productivity, product/service design, process design, quality management, inventory management,
project management, supply chain management, operational performance measurement and

operations for sustainability.
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Y1VDIAULATHFANENS
f213  Aswgmaniganialoiy 3 (3-0-6)
EC213  Introductory Microeconomics
(dmSuinAnwiuenauATYgAEns)
LLmﬁ@LLazmﬁUisqﬂmﬂﬁmwﬁmﬁ:@mam%lﬁmﬁuﬂmm‘ﬁugmmqLﬂi‘lﬁgﬁﬁ] nsvhuvesnalngan
UasuazgUuvasiui auiidesiufenfungfnssuusing woRnssumsndn funumsndn n1sivue
sendunlunaafifnisudsiuanysel waslianysalsuuuusen Wisuifieudssaamnsdaasmineins
m‘mﬁﬁﬂ,ummmLL%Q%’uaugizﬁLLawmmﬁ'uﬂ wqwﬁLﬁyaaéfuLﬁ'mﬁ’mawﬂﬁ]{fﬂmswam WATANAUAIVDINAIN
(For students who are not Economics majors)

Concepts and applications of economic theories regarding fundamental economic problems,
price mechanisms, the supply and demand of goods and services, basic theories of consumer
behavior, production and costs, and price determination in perfect and imperfect competitive markets.
Comparing market performances in resource allocation, basic theories of factor markets and market

failures.

214 esugAansunna ey 3 (3-0-6)
EC214  Introductory Macroeconomics

(d@msuindnwiuenauiATegAEns)

ANUNINELALITNSANBIATEEANEnS [Wmuneuaslymluniaasegeansunnia nsAuIn
selausennd ngunsivuaseldlssnnnaenin aaian1stiy guasdkazaumuvesdy Jymnis
9y YymduiewasRuils uleuienisiulasnsadlunissnuiafesnmaesssuulAsygne
AANISTIIERY AAARRTIIUTEIA Wz srrundRTLanUBey Taufamsthdit aasegRaumniald
Tlumsleseranunsaimaasugia

(For students who are not Economics majors)

Concepts and application of economic theories involving Macroeconomic indicators; goals and
problems in the context of Macroeconomics; determination of national income; money markets,
supply of and demand for money; Macroeconomic problems including unemployment, inflation, and
deflation, fiscal and monetary policies used for economic stabilization; the balance of payments;
foreign exchange market and exchange rate determination; application of economic indicators to

analyze economic situations.
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v 1v03aaIuUNI
a9.221 N1W1INGWTIFIND 1 3 (3-0-6)
EL221 Communicative Business English 1
Ftsunow: @ould aw.172 %3 15.105
Wansinugnsieasnusanguiisniugsia WewSeundeslmindnwamsaldnusnguly
Uiunvesmsvingsiasevielsamald sedniiunsiauisluduenuedeauasanugniedunslivinug
nsils MIna N384 waesmMadeulunwdingy uoninisginddajaiumsianaiuiulavesindnw
Iuﬂﬂiﬁaaﬁﬁ:}EJﬂTH’]5\‘1ﬂmﬂuu%UWUENﬂ’]iﬁ’]ﬁjﬁﬁ]'ﬁ%wj’]\‘iﬂ’i%LW‘]
Bndne M fiedestunmsingsiatuasgninainldsmsunisiints 4 inwe dndnvdosinnuly
Svnumdeuasngu Sniindnndafeddminmgiieldanuiiifegiiu nquinisgsie naensudeyadi
Fefeldande Tunmsviauiiléfuneunnednde
Prerequisite: Have earned credits of EL172 or TU105
This course aims to develop students’ business related communication skills in order to
prepare them to use English in international business context. This course focuses on improving
students’ fluency and accuracy in four skills; listening, speaking, reading and writing. Business related
vocabulary is incorporated in the practice of the four skills. Students are required to work individually
and in groups. This course also requires the students to critically apply current knowledge and theory

in business as well as information from trustworthy sources of media in completing both individual

and group assignments.

#9.321 N1W1DINGWTIFIND 2 3 (3-0-6)
EL321 Communicative Business English 2

Jrderuneu: @aule adw.221

v
aa v

il ingusrasdiiionauninugnensdeastugsiAsadestunisgsia dwmsumisuenundon
Tfi3ouamunsolinmSinquitefidiuiuuasihgsfnlussiunud neisdysiagimuliEoddinue
manSanguiia 4 vinwe Tiun nsdts IR 38U kaznsleulaeggnisinazadoad s
arushilalunmsdeasnwdsngulussiugsianiueni niajatiunsinduddwififedesdnde §iFou
dowisrufeuaznunguy wardeddaunnundsdoya Adedeld samfenisimguinienis
Uimsgsiaiiiuasioanldlunsinnuegaifiansannu

Prerequisite: Have earned credits of EL221

This course aims to develop students’ advanced business related communication skills in
order to prepare them to use English in participating and leading international business. This course
focuses on enhancing students’ fluency and accuracy in four skills; listening, speaking, reading and

writing. The course also raises the students’ confidence in English commmunication in international

business context. Advanced business related vocabulary is incorporated in the practice of the four
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skills. Students are required to work individually and in groups. This course also requires the students
to critically apply current knowledge and theory in business as well as information from trustworthy

sources of media in completing both individual and group assignments.

2.2 3990

2.2.1 3% N8NN1TRUY
1) v nanUsAu
9211 pdleFnaRsLazainnIRuY 3 (3-0-6)
FN211  Financial Mathematics and Statistics

v '
5] ¥ [ a

adfuazadnmaniiieitostunisiu liun adfidessu ndnnisanudesuarranauuny Ay
hasfu Mslemeinisannes uragdailasiu vy oyius Ufenyius Uitudideiy) mameanfivenyan
figm (Optimization) LLasz'%ﬂfﬁﬁugm

Essentials of statistics and mathematics for financial applications; basic statistics, the concept
of risk and return, probability, regression analyses, basic calculus (e.g. introduction to derivatives,

integration, and integral), optimization, and basic matrices

19311 MSUSIITNISRU 3 (3-0-6)
FN311  Financial Management
FuTeruneu: @aulaivn ne.201 way na.211
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Prerequisite: Have earned credits of FN201 and FN211

Theoretical concepts of corporate financial management applied to resolve financial
problems and issues encountered by management in the real world of business; the management of
asset structure and financial mix; the application of financial models and instruments on managing the
assets, liabilities and equities, valuation, the costs of capital, capital structure, capital budgeting under

risk, leasing, the concepts of agency problems and corporate governance
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N4312  Nsaeyu 3 (3-0-6)
FN312  Investments

Ataduneuw: @eulaivn ne.201 wag ne.211
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Prerequisite: Have earned credits of FN201 and FN211

Valuation methods for fixed income instruments, equity instruments, options, and futures
contracts; risk and return measurement of individual securities and portfolios, the determinants of risk

and return

N.313  NISHUIEINUIZINA 3 (3-0-6)
FN313  International Finance

Fdaruneu : @eulain (1) n9.201 wag (2) n4.211 uay (3) A.212 w38 A.214

anufidesdulumsuimsmsiudfionisdniugsiuseninaseme anmwadoumaasugmans
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Prerequisite: Have earned credits of (1) FN 201, and (2) FN 211, and (3) EC 212 or EC 214

The financial management for international business and its international economic
environment: international monetary system, the balance of current account, the balance of payment,
the foreign exchange market; the application of financial instruments and derivatives in the
international financial risk management, the roles of international financial institutions, such as the
International Monetary Fund (IMF), the World Bank, and international financial corporations

9

AL411 AFATITIRUNUS 3 (3-0-6)

9

FN411  Derivatives Analysis

@ '

FurTeruneu: @aulaivi ne.312
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Prerequisite: Have earned credits of FN 312
Fundamental principles of derivatives, including futures, forward contracts, options, warrants,

swaps, and real options, derivatives pricing models, strategies for speculating or hedging
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n4241  mMsuisenudssdonaznisuseiude 3 (3-0-6)
FN241 Risk Management and Insurance

Ftadunion: dndnwgrugtuli 2 Gusine 1/66 Guduly lifindsuieu)

dnwazanudssfouazanuidemenisnisiufienaiaunyanarialy gsouazesdniseineg
Ussuamvasanudemeiiintu ausmsanudedts Padesingg Aiflnastenisuimseudssss ndnnis
Usyiuny mmiﬂ,ﬁaqéfumaam'ﬁﬂizﬁuﬁmmuMN6] nsusmsnsdnsUssiufodesdu anmuandeuma
v daesl iesugia uazmaluladiinasionisaidugsnssuuesuidnussiufe nansenuveanis
LﬂgauLLUaﬂi$UUﬂﬂiﬁﬂLLa$miL'Euﬁuaﬂaﬂﬁﬁ@iamumﬂqiﬁwizﬁuﬁa

Prerequisite: Second-year student status (Effective on semester 1/2023 onwards,

No prerequisite)

Different types of risks and financial losses faced by individuals and organizations, types of
damages, factors affecting risk management, principles of insurances, basic understanding of various
kinds of insurance, basic insurance business management and control, discussion of the dynamics of
legal, social, technological and economic environments and business activities of insurance
companies, the impacts of changes in the global commercial and financial systems on the insurance

business

N9.251  AaANISRU 3 (3-0-6)
FN251  Financial Markets

Antaduniou: Tndnwgug Ui 2

NM9RU NIT5UIATT WAZAAIANITRU ANFURUSUDIFILUTHN9) fifnaronarnnsiuuleviensity
dnsrmenide marfunagmuauanItuNISiy MIThauYeImaIAtiu AANAYY LaLAANANTTEUTENINg
Usgina unumuagvthilvesanitumsiusieg Aegluvssmelne

Prerequisite: Second-year student status

Money, banking and financial markets; the effects of various factors on financial markets;
monetary policies, interest rates, regulations and controls of financial institutions, money markets,
capital markets and international financial markets, roles and functions of financial institutions in

Thailand
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n4.281  ASUTMTNTRUYAAR 3 (3-0-6)
FN281  Personal Finance

UsAuneu : -

(ifunednisiflsmndneds ne282 msuimsarusiads fe)

nsmvuadmnenanstululsazddinvesyana N133nniukazwRuldRuluiuseg
agedlszuumenTsiavinaun1stivevgnees nsduasuliniseeunaviRueanluamumuauselesily
AUF9Y ag1eUsEANS M M3nldiasAnegamIzay n1sdsNBuagaEuNBRulAyARasTINA M3
fianauaminvesyaralidmdoudiauauysaifonaiusiimeuas dalademssinldtuioguam ns
findoutuiie msldaninliiana aaenauiisn1siununsiudmivauiaalugiundenen

Prerequisite : -

(No credits earned from this course if FN282 Wealth Management is also taken)

The determination of optimal financial objectives in accordance with various stages of
individual life cycle; personal financing and spending, personal financial planning and control, savings
and efficient investments, appropriate credit usage, personal tax planning, and income tax payment,
benefits of saving and individual’s quality of life: health care, leisure, free-time productivity, financial

planning after retirement

14.282  MSUSMIALITIAG 3 (3-0-6)
FN282  Wealth Management

ITIRUNOU : -

(ahfusmhednisilsmndnuin ne281 msuimsnadudiuyana de)

miﬂimﬁuqﬂﬁ"l VANNITINNUNTFAIUYAANITAIVUAUNATTIN NTINTNTIHANDULNY Loy
ANuABIRTIATIMIRungunassiuasmu vinmsdanguvdnuindamu masvuaulsuigamu
NaeuluedsunIng MIUTEEUNANISUSINITNDIMU NTINLNUNTNRIYNTS
neleuanuieda usannsuiane wdesiuars

Prerequisite : -

(No credits earned from this course if FN281 Personal Finance is also taken)

Evaluations of potential customers, personal tax planning, life-cycle investing, measurement
of risk of and return on financial assets, portfolio theory, portfolio optimization, investment policy
statements, investments in real estate investment trusts, performance evaluation of mutual funds,

retirement planning, wealth transfers, heritage, donations, new issues in wealth management
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N4.331  NISUTTANITUNITRY 3 (3-0-6)
FN331  Financial Institutions Management
Sadunion: @euldien ne.251 way n9.312 (9ndEnIvn n9.251 daust 2/63)
MIUIMIHAENIFIANTSFWne vasan1iunisiulnenmzsunsdsd Msusmsanuides
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Prerequisite: Have earned credits of FN251, and FN312 (sntdnivn ne.251 Haus 2/63)
Various aspects in financial institutions management especially commercial banks; risk
management, capital and liquidity management, asset and liabilities management, profit and cost

analysis, stability and investment strategies analysis, recovery plan of financial intuitions

14332 ASUSMNSAWTe 3 (3-0-6)
FN332  Credit Management

daRuneu: @oulaivn na.311

audnuayUssianvesdude mstmusvdninasiuazulounelunmslvidudevesgsianisdi
andunsiiu wedelumsiesisiasinnsanduide nsfvumsdunassasnendofinsesdu ns

a

firrsanlasinsdug msmuauuazmsineami nisdafuniuazmauilovidttam nslészuussna
Foyalavreuiinmesiiuntislumsiinszidude

Prerequisite: Have earned credits of FN311

The importance and types of credit; loan decision processes of both corporate and financial
intermediaries; techniques for analyzing and evaluating credits, the determination of credit lines and

optimal interest rates, methods of evaluating loan proposals, debt restructuring and debt

management, computerized database systems in credit analysis

na.341  nsuIsnsUseiudunaiy 3 (3-0-6)
FN341  Non-Life Insurance Management

AsAuneu: @oulainn ne.241

Swarenudete Ussnnvesanudomeiistuiningau anudsdienanoliianisewi
3309N15UsEAUAAaNITUTIMTIANT wavunumaInAsgiunsauasugsiavssiduiaiy Msusmsns
UszAusoNIsUIMIINITHY

Prerequisite: Have earned credits of FN241

Various types of risks and damages of the property, liability insurance and reinsurance
business, the role of government in supporting the property insurance business, a relationship

between insurance management and the financial management of firm.
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ne342  MsUImMsMsUseiudiniazaunin 3 (3-0-6)
FN342  Life and Health Insurance Management

Fwdadunew: aeuldiv na.241

eI sUsziuTinuarquammsUsziuiinuazguaiwluguuuusineg Reulvvesnsussaliadely
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Prerequisite: Have earned credits of FN241

Life and health insurance businesses, insurance policies, the calculation of insurance
premiums, under wring processes, the indemnification, risk management for individuals and

businesses, personal financial management and investment.

A4.351  ANFAATIEIATIANTNN 3 (3-0-6)
FN351  Fixed-Income Securities Analysis
Fureruneu: @aulaivn ne.312

& [J e A & 2/
asnansuiuagnalnnmsnauveswmaianarsyiiulsmalneuasiluaina laseadnswewmsians

v o
Y

‘Vﬁtjl ﬂ?iﬁ?‘ﬂﬁﬂi’]ﬂ’lwqaﬂﬁimﬂ?’mLEQ%EJ\? ﬂ’]ﬁE]E]ﬂLLUUG]S’]ﬁ’]ﬁMﬁI ﬂ’]i%Lﬂi’]%ﬁ@i"lﬁ’]iﬂﬁﬂﬁ NYUY ”Usﬁau ﬂﬁ‘q‘l’lﬁr
ﬂ’]iaﬁﬁ/‘]ULLﬁgﬂ’]i‘U%‘Wﬁﬂ’nuL?iIENQWﬂﬂ?iﬁﬂﬂﬂiﬂﬂduﬁﬁﬁﬁﬁiwﬁ

Prerequisite: Have earned credits of FN312

Fixed income securities, the mechanisms of domestic and international debt markets, fixed
income instrument analyses, pricing, risk behavior, the security design, debt instruments with complex

structures, investment strategies and risk management of debt portfolios

N4.395  PtafilAY 119N15RU 1 3 (3-0-6)
FN395 Special Topics in Finance 1

A1UsAUneu : doaulaivn N3.201

USoyn wwada ndnns wsesdlonme winnssy wunldufiddyuasiamnnisnifaulafiiedos
119N138Y ewaunnsruInTrllazasuaAalstuinAnuilunisinulueuean

Prerequisite : Have earned credits of FN201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Finance that benefit students’ thinking and future careers.
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N4.399  NSANUAUNITRY 3 @naueeedes 200 Hiludluniangiou)
FN399 Internship in Finance
FUsduneu : deuldivn n4.311 uay N4.312 way B1NTeNaouDyLR
MsRrANLiANAINT LAY UsTaUM SN Tl afleweusiignnduiuszneuiviiw
yagunsiuiiiiussansamlusuan TneshunssuiumsBoud Indu ousw uasfiRousietunhesnui
nvuuarsglumeindnmsiuitndnwaula uazmedvidiurey Grousasudum 200 $alug)
Prerequisite: Third-year student status and have earned credits of FN311 and FN312
and approved by the instructor
A student internship to obtain entreneurial experience of at least 200 hours in a pre-

approved state or private organization

N9.421  AITIATIZNTIBIUNAITRUY 3 (3-0-6)
FN421  Financial Statement and Reporting Analysis

sAunew: @oulaivn ne.311

(aidumheAnlammntind@nwAne1ie) Ur.413 $1891UNTRULAENITIATIZAUNITRY 79Y)
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LLazﬂixLLaL‘Euaoﬂuaumms?faLﬁwﬁugmﬁﬁﬁwﬁm%’umsﬂizLﬁuga@h LarMsIATIEEUTe

Prerequisite: Have earned credits of FN311

(No credits are eamned if a student takes AC413 Financial Reporting and Statement Analysis)

Various financial tools used in financial analysis for performance evaluations of firm
strategies based on profitability relative to risks, applications of financial analysis for better prediction

of future cash flows for valuation and credit analysis

na.422  msfnwenudululininisiu 3 (3-0-6)
FN422  Financial Viability Study

FwdsRuneu : aeuldiun N4.311 uag N9.312
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Prerequisite: Have earned credits of FN311, and FN312

Various tools and techniques used in financial viability study; principles of and practice in
developing business plans, feasibility studies of projects including new projects, expansions, non-
current-asset replacements, project delays, and terminations of projects; real options and evaluations

of long-term investments, a group project on a business feasibility study

n4.423 miu'%m'imiﬁu%uqq 3 (3-0-6)
FN423  Advanced Financial Management

FwdsRuneu : aeuldiun na.311 wag N9.312

nsassyariuuAianislaglinagniuasnaisiunisuimsnsiutugs fansdamidunuuas
nsasu wuIn1sAnyLdumsusseeniauvhnsddnwm

Prerequisite: Have earned credits of FN311, and FN312

Value creation using advanced financial management strategies and tactics of both financing

and investments; lectures and case studies

N.424  NITNANYEUND 3 (3-0-6)
FN424  Investment Banking

JeRunew: aoulednn ne.311

winnsiainallANsNdvsuRavesssiavanning winnnsasisyaelviuianisuasamuainnis
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Prerequisite: Have earned credits of FN311

Investment banking business; principles of value creations for firms and investors by
mergers and acquisitions and business reorganizations; variety of investment banking activities, debt
restructuring, initial public offering, and venture capital; applications of financial management and

cases both in Thailand and abroad

Ne451  MTBATIEARTIATY 3 (3-0-6)
FN451  Equity Securities Analysis

FwdsRuneu: @aulaivn ne.312
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Prerequisite: Have earned credits of FN 312
An analysis and evaluation of equity instruments; economic, industry and company
analyses, various approaches in security valuation: discounted cash flows, relative valuation, technical

analysis, quantitative securities analysis, portfolio performance evaluation

N9.452  NITIATIANGUANSNILaENISUTISAUNSNE 3 (3-0-6)
FN452  Asset Management and Portfolio Analysis

FtaRunou : aaulaivn n4.312

nouuazn1sufuRveansianmsnguuanvindadislnd n1sadanquudnvsng nsusslunanis
sidunurengumdnning msvimandundnnindasammil weeimunislmlunmsuinsduning i
wuUFa84 Black-Litterman AMSAINULUY Factor investing wazduq TngdvnilgatiuliinAnulalitoyaais
MnaaamIduiiearsuvuiaomsnsdulagldlusunsy Excel

Prerequisite: Have earned credits of FN312

Theory and practice of modern portfolio management, portfolio construction, portfolio
performance evaluation, bond portfolio management, and new developments in asset management,
e.g. Black-Litterman model, factor investing, etc. Financial modeling using actual market data in Excel

program

19453 AITIATIZRLAZNSUTINTAUEIVINNISIEY 3 (3-0-6)
FN453  Financial Risk Analysis and Management

FnveRuneu: @oulaivn ne.311 wayne.312
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mMamsdufiesdnsUszau myianudsaiiewSsuiieuiuulouieanudsswesions wusihis waseedle
mMemsduiieusmsenudsddiilsysuiidenndasiuulevionudss

Prerequisite: Have earned credits of FN311 and FN312

All types of enterprise financial risks and their nature; a variety of quantitative tools in

analyzing and measuring risks, approaches to manage risks in accordance with risk policies

n4.454  AINTINNISREUY 3 (3-0-6)
FNd54  Financial Engineering
Fwdadunew: aeuldiv na.311 uay na.312
nsUszendldadinananiiarafifsiniungun1ensRunsesnkuukasNauWEn e
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Prerequisite: Have earned credits of FN 311 and FN 312

Applications of mathematical, statistical, and financial theories and modles; designs and
developments of financial securities,randombehaviorof securities, portfolios, and derivatives; securities
designs, determinations of prices and risk of securities in financial markets using formulas and

numerical methods; strategies for investments, diversifications and risk management

N4.455 FLUUTIaDUNENITIIgULATOMDNIINITRY 3 (3-0-6)
FN455 Models for Financial — Instrument Reporting
AdsAunAe: N4.311 MIUTMINTRU WAE N4.312 NTAYUY
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Prerequisite: FN311 Financial Management and FN312 Investment

The course Introduces theoretical models for calculating the fair values of financial
intruments, especially derivatives and embedded derivatives, estimating impairment vales of credit

assets, and analyzing hedging for risk management. The results serve as inputs for financial reports

under accounting standards.

N4.461 miﬁmwdwﬂizmm%ugq 3 (3-0-6)
FN461  Advanced International Finance

deruney : geulain ne313

panAnTdussvieUssmaaruianssumensduiiintulunainnisiu uaadunuTigIAvaLse
svauuldiiannnanamdnminduasaannniaussrinastimd MIumsnsEuYesRans
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Prerequisite: Have earned credits of FN313

International financial markets, evolution of financial markets, financing sources from
international debt and stock markets; financial management for multinational corporations, direct
investment analysis, international portfolio investments, political risk analysis, international capital

budgeting and liquidity management
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n1471  uuuaesadfiion1sitevnanisitu 3 (3-0-6)
FN471  Statistical Models for Financial Research

FsAuneu: @ouleinn ne.211 wag ne.311 Lag ne.312

nsUsznamANdiusvesiul I TRulaelduuuinaeuasugiin nsUssendTsiAsygiiau
Idarauuaemansiu lngniudsiesgiuuumnnisaldng (Event Studies) laeldagramnnisains
nmsiuluUszmalneyseneu Wisliindnuiuwmalunsyiddenemsduselule

Prerequisite: Have earned credits of FN211, and FN311, and FN312

Basic econometrics and its applications on financial research; event studies using corporate

events in Thailand; research designs

ned72  mslugsiaEudunazgsiamaluladnsiu 3 (3-0-6)
FNA472  Start-up Finance and Fintech

FrsAuneu: @oulainn ne.201

LLmﬁ@mié?qqﬁa Startup Msdamduyu nsfwuadmnemssiiumuesiuln meluladd
WUszendlugsnanisiu waen s NER S indnanIsRu

Prerequisite: Have earned credits of FN201

Conceptual and practical issues in a startup business development; finacing startups,
operational goals and growth; technology applied in a finance business; a development of new

financial products

nL491  MsAnwilemzBownumsiugsi 3 (3-0-6)
FN491  Selected Topics on Corporate Finance

sAuneu: @oulainn ne.311 waz N4.312

mAnneisdulymmanmsiuiidutiegiuviedesans TaemsiGousasvdusnivgnisali
Antuase visldnsdinunlunsesdielimindnuiinsest wavuanasunrudnidiusuty Tnedenansd
Haoudugiunlildtoasuiiaummamna uazienugniedudeininis

Prerequisite : Have earned credits of FN311 and FN312

Analysis of selected or current financial issues using case studies, guided class discussions,

and business presentations
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N9.492 MsAnwLamIziFeanuNTAY 3 (3-0-6)
FN492 Selected Topics on Investments

Jtsunew: @eulaivn ne311 waz n9.312

meneissiulyvdunsamunidulegiuvdeisesans Taensi3ouiasndusnvgnisald
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Prerequisite : Have earned credits of FN311 and FN312

Analysis of selected or current issues in the area of investments using case studies, guided

class discussions, and business presentations

N4.493  MISANYILRNIZIEOIUANITUNITRY 3 (3-0-6)
FN493  Selected Topics on Financial Institutions
FsAunew: @ouleivn n.251 way N9.312
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Prerequisite : Have earned credits of FN251 and FN312
Analysis of selected or current issues in the area of financial institutions using case studies,

guided class discussions, and business presentations

N9.495  MTaRLAY N19NTRU 2 3 (3-0-6)
FN495  Special Topics in Finance 2
Fderuneu : gaulaivi n9.201
USayn wuadn udnns wdesdleanis winnssy wlbuiiddyuasimunmslmivhiaulafiisades
MIM3du WenmunssuwiadiasasuanuAslituindnelunsieulusuan
Prerequisite : Have earned credits of FN201
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Finance that benefit students’ thinking and future careers.
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N4.499  MIANEIBATENINIIRUY 3 (0-0-9)
FN499  Independent Study in Finance

Juadunew: @oulaivn ne.311 waz n9.312

fuahdenanisiuiitiavlas wevhdeiiannsansivasuld (Testable Hypothesis) fenuios
Bouinmisan wazdiaszitlan wemeudnuegaduszuu Tnsenfedeyaanuvassiieg msilnvinuenis
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Prerequisite: Have earned credits of FN311 and FN312

Conducting a financial research with a testable hypothesis under the supervision of an

advisor; techniques used in data collections, data analysis, and writing research paper

2.2.2 33 8NN15AAIN
1) ¥ nanvsAu

np.311 neAnsIUEUsLaA 3 (3-0-6)
MK311 Consumer Behavior

Ataduneou : aauldivn nn.201
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Prerequisite : Have earned credits of MK201

A study of concepts and theories being employed to understand consumer behavior. Topics
include both traditional thinking, which emphasizes psychological and behavioral theories such as
perceptions, attitudes or social groups, as well as alternative theories from sociology and
anthropology, which emphasizes understanding consumer from social and cultural dimensions such as

a theory of symbolic consumption. This course also covers an analysis of changes in consumer

behavior, particularly in a dynamic digital society.

n9.312  NISIANITATIAUA 3 (3-0-6)
MK312 Brand Management

Jdaruneu : gaulaivn nn.311
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Prerequisite : Have earned credits of MK311
The course will introduce students overall responsibility and tasks of a brand manager. Topics
include new product development and launching, brand design and architecture, brand positioning,
brand strategy and marketing programs, growing and sustaining brand equity, brand audit, and brand

health check.

9313 MeiTensmsnaiaiiion1sindula 3 (3-0-6)
MK313 Marketing Research for Decision Making

FwdsRuneu : aauldiun N.311 uag Wu.204
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Prerequisite : Have earned credits of MK311 and BA204

The course views marketing research from a marketer’s perspective. Students will learn how
to provide a research brief to research agencies. They will learn how to judge the quality of marketing
research by understanding different types of potential research errors. The course covers the types of
research designs and the process of conducting marketing research with special attention given to how
to craft a good and relevant marketing research question. Moreover, students will be aware of the
importance of marketing research and learn necessary skills needed for marketing research career. The
content covers various research methods, including qualitative, quantitative, and mixed methods as
well as the data interpretation of the research methods. Through a wide-range of hands-on individual and
group assignments, students will have an opportunity to understand different research tools and their

linkages to marketing problemes.
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N9.314 NISUTINSHAASUILaTUINIS 3 (3-0-6)
MK314 Product & Service Management
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Prerequisite : Have earned credits of MK311

A central theme of the course is that studying theoretical foundations and practical
application of product & service management. The course starts by understanding unique differences
between product & service that require distinctive marketing strategies. Business’s relevant
environment (e.g., customer behavior, government policy, and advanced technology) is also examined
to gain an in-depth understanding of opportunities and challenges for creating business model,
developing product & service, establishing creative marketing strategies and activities, as well as
sustaining product & service excellence. The course provides broad issues in product & service value
creation in businesses. Also essential is the course to study key tools and elements (e.g., business
canvas and service blueprint) for product & service quality improvement that leads to customer's
satisfied experience, loyalty, and value. Topics focus on product & service theory, strategy, practical

implementation, control, and ethics.
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MK315 Pricing & Marketing Profitability
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Prerequisite : Have earned credits of MK201 and AC202

The course introduces students to theories, strategies, and methodologies in price setting for
profitability in accordance to market situations and product categories. These methodologies include
cost-based, competitor-based, and customer value-based pricing. The course will mainly focus on
value to customer, price elasticity of demand, breakeven analysis, price segmentation, pricing

interrelated products, pricing product assortments, and dynamic pricing.

NR.316 N1TUINITVBINNITINT MUY 3 (3-0-6)
MK316 Distribution Channel Management
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Prerequisite : Have earned credits of MK201

A study of distribution channel systems for traditional and modern trade, their roles,
constraints on their management, and their integration into marketing strategy. Analysis of dynamic
market factors, design and distribution of channels for effective and efficient management distribution
networks, and strategic deployment of multi-channel marketing decisions to gain competitive
advantages. Focus is on the roles, attitudes, and behavior of channel members, dimensions of channel
power, management of channel conflict, channel incentive programs, coordination of channel
relationships, and management of indirect channels. Particular attention is paid to the development,

control, and evaluation of a distribution channel in both consumer and business markets.

NA.317 ANSABANTNTAAIARUUYITINTT 3 (3-0-6)

MK317 Integrated Marketing Communications
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Prerequisite : Have earned credits of MK312

With an increasingly diverse consumer lifestyle and advanced communication technology, this
course is designed to develop concepts, principles, and approach of integrated marketing
communications in order to answer the marketing challenge. The content covers integrated marketing
communications plan in terms of message and contact point (digital and physical) integration, and

evaluation, based on the understanding of consumer and brand, especially brand positioning.

7318 MIAATEimsnsaaIasiien1sdindula 3 (3-0-6)
MK318 Marketing Analytics for Decision Making
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Prerequisites : Have earned credits of MK312 and MK313

The course introduces students to various data search, data collection, and data preparation
techniques. These data include both internal and external data as well as big data online.
Subsequently, students will learn how to analyze these data to uncover marketing insights before
deriving data-driven marketing decisions in the areas such as positioning, pricing, distribution, and

integrated marketing communication.

N9.319 NAENSNIIAAINRIYEA 3 (3-0-6)
MK319 Digital Marketing Strategy
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Prerequisite : Have earned credits of MK312

Digital marketing strategy course is to educate students to understand how to applying digital
technologies to craft marketing strategy in responding consumer and business market in digital era.
The content of this course contains four parts that are issue and challenges of digital technologies in

marketing competitive landscape, leveraging digital technologies to gain competitive advantage, digital
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marketing strategy formulation, and designing metrics to measure the success of digital marketing

strategy.

411 MsmataLiiondugatiy 3 (3-0-6)
MK411 Sustainability Marketing

FrtaRuneu : aauldivn nn.312
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Prerequisite : Forth -year student status and have earned credits of MK312

This course is a study of marketing management with responsibility to the economic,
environment and society. The course starts by discussing the adverse impact from conventional
business and marketing practices from the past towards the future, especially in the beginning of the
world's fourth industrial revolution. To ameliorate the situation, corporate social responsibility (CSR)
and sustainable development are employed as a foundation and goal to develop competitive
marketing strategies based on CSR to lower the negative impact while creating higher value to the
environment and stakeholders. Also important is the development of the means to enhance

sustainable consumption, including de-marketing. This course also includes the applications of

marketing for not-for-profit organizations and social enterprises.

np.412 miu‘%mimqmmmm%uqq 3 (3-0-6)
MK412 Marketing Management Capstone
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Prerequisite : (Marketing major and forth-year student status) Have earned credits of MK312

(Effective on semester 1/2023 onwards, Marketing major and Have earned credits of MK312)

This capstone marketing course takes a holistic view of marketing strategy. It provides students
with the understanding of the inter-connectedness nature of all marketing elements. Students are
expected to link different marketing concepts and theories and combine them into one coherent
unified marketing strategy for a firm Through the use of a comprehensive consumer journey framework
as the core analysis tool, students should be able to develop meaningful marketing strategies
throughout the whole consumer journey to deliver superior offerings to the market while capture a

sustainable value for the firm.

2) 3y aen
n9.321 NsnandmTuRUsENaUNIs 3 (3-0-6)
MK321 Entrepreneurial Marketing
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Prerequisite : Have earned credits of MK312

A study of key entrepreneurial marketing theories, concepts, and strategies that can be
applied to both established and new ventures operating in fast-changing, volatile business
environments. The course begins with a discussion of the evolution of the interface between
marketing and entrepreneurship and continues with an exploration of the underlying elements of
entrepreneurial marketing. The main emphasis of this course is on how to proactively identify,
evaluate, and exploit market opportunities in order to acquire and retain profitable customers. The
course also puts emphasize on the concept of effectual perspective of entrepreneurship. Through a

series of hands-on case studies, students will learn how to formulate entrepreneurial marketing

strategies using innovative approaches to risk management, resource leveraging, and value creation.
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MK322 Retail Management
JydsAunau : @auleiv ne.311
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Prerequisite : Have earned credits of MK311

A study of retail business management, shopper behavior and market competition to
determine effective retailing strategy and retail marketing mix, in order to compete in the retail
business, covering on-site, online, and omni retail. The content covers location selection, organization
and human resources management, supply chain for retail management, merchandise planning,

purchasing system, retail pricing, and promotion program, as well as store management, store design,

store layout and product display.

N9.323 NISUINITIUVIY 3 (3-0-6)
MK323 Sales Management

10sAUneu : gaulaivn nr.201

AnwunAsvesmsuimsmuneivuaiefilidoyanelutasneuenuntiglunmsinsgianiunisal
warlifoyariadenmammuasuiina imsuuuazfmuanagnsnseiieaunnunelaudgnditving
wazsinaulade wenanififinudisnsasiiununeiidussansmnuasmsusmsnuneeshaiaiessy
melansuimalulagunlyegiamnga

Prerequisite : Have earned credits of MK201

A study of the modern concept of the sales management that requires internal and external
information for situation analysis and also using both qualitative and quantitative data in order to plan
and determine the sales strategies to satisfy target customers and purchase decision. This course also
studies how to build an effective sales teams and ethical sales management under the proper use of

technology.
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nM.324 NINAINGIND 3 (3-0-6)
MK324 Business — to — Business Marketing
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Prerequisite : Have earned credits of MK201

A study of concepts and practices in business-to-business (B2B) marketing and how it is related
business-to-consumer (B2C) marketing. Topics include B2B market environments, procurement,
business purchasing behavior, government buyers, marketing opportunities, marketing strategy, product
development and management, business marketing channels, customer relationship management,
marketing communications, digital marketing for B2B business, sales management, selling techniques,
pricing and negotiation, marketing evaluation, customer satisfaction, and vision in business-to business

marketing.

nR325 NIRaIRgsRInILaztuLie 3 (3-0-6)
MK325 Sports & Entertainment Marketing

Fwdsduneu : aauleinn ne.201

WAN 18NS nagnsMInaIavesIRafn ket sulufgsiedunildssiafwiuasduiady
\30sieN19N1InaIn NMTIATIEIMININNSAENN ﬂﬂiﬁ’muﬂmjugﬂﬁ%ﬂ’mma N139MNaYNS hazUseiiung
NNANTRAA

Prerequisite : Have earned credits of MK201

Concepts, principles, and marketing strategies for sports and entertainment business as well as
other businesses using sports and entertainment as a marketing tool. Major topics include marketing

analysis, target customer identification, strategy formulation, and marketing program evaluation.

nM.326 NMIRAATENINUTENA 3 (3-0-6)
MK326 International Marketing
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Prerequisite : Have earned credits of MK201

A study of concepts and ways in doing international marketing including exporting, importing,
foreign direct investment, globalization and factors affecting international marketing. The course covers
how to gain consumer insights across international markets and translate them into appropriate
marketing programs. By acting as an international marketing managers, students should be able to
understand the linkages of the dynamic international environments, international opportunities, and

international marketing strategies through assignments, case studies, and group projects.

AM.327 NTAAIANITINEAT 3 (3-0-6)
MK327 Agricultural Marketing
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Prerequisite : Have earned credits of MK201

A study of industries and agricultural market structures as well as competitive in the market
and impact of socio-economic system, government policies, technology for agricultural products,
including other business factors that affect to design business model and determine marketing strategy
for agricultural products. This course emphasizes marketing value creation and ethical brand building
in order to respond needs and satisfy the target market and create competitive advantages for
agricultural products as well as develop their agribusiness potential in the worldwide market under

the proper use of technology.

nn.395 Tty 119N5RaIn 1 3 (3-0-6)
MK395 Special Topics in Marketing 1
FUsduneu : Unfnwigiued 3 Jvnennisnain wie 019158aeueulR (Awnnia 1/66 \usuly

aauleiun Nn.312)

Page | 128



VS wwadia ndnns wesdioane uinnssy wunliufidfsasimunisiiiiviaulafiiedes
INMIRan WeNmunszuImisaziasuanuAalitutn@nwilunisvhouluewes

Prerequisite : Marketing major, third-year student status or approved by the instructor

(Effective on semester 1/2023 onwards, Have earned credits of MK312)

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Marketing that benefit students’ thinking and future careers.

AR.A21 MSUEMITemMINITIns meuuudoules 3 (3-0-6)
MK421 Omni-Channel Management
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Prerequisites : Have earned credits of MK311 and MK316

A study of Omni-channel systems, their role and how to make the transition from the Multi-
Channel systems to the Omni-Channel systems. Focus is on the differences between the systems of
Multi-Channel and Omni-Channel distributions, as well as designing and managing the Omni-Channel
to respond with the lifestyle and demand of customers throughout the customer journey. Specific
attention is also paid to the development, control, and evaluation of Omni-Channel distribution in
both consumer and business markets, including the key challenges for the firm to set up Omni-

Channel distribution such as the investment in logistic and system:s.

nM.422 mﬁa‘ﬁ’amamsmmm%uqq 3 (3-0-6)
MK422 Advanced Marketing Research
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Prerequisite : Have earned credits of MK313

A project-based marketing research course adopting qualitative, quantitative, and mixed
methodology. Data used for different types of research projects are from various sources, such as
social media data, actual and past consumer behaviors, survey data, observation, etc. The course
emphasizes on hands-on experience of the full marketing research process. Students are expected to
conduct a high-quality marketing research project and to be able to understand and critically evaluate

the work of others.

N9.423 NAgNsNISAAN 3 (3-0-6)
MK423 Marketing Strategy
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Prerequisite : Marketing major and forth-year student status and Have earned credits of MK312

(Effective on semester 1/2023 onwards, Have earned credits of MK312)

An intensive capstone course, using marketing simulation to provide experience in strategic
decision making. It addresses marketing decision process at a strategic level including marketing goals
and objectives, segmentation, targeting and positioning, new product development and market entry,

as well as management of the marketing budget.

NR.A95  WTaiilAl N19N1TNATR 2 3 (3-0-6)
MK495 Special Topics in Marketing 2
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Prerequisite : Marketing major, forth-year student status or approved by the instructor

(Effective on semester 1/2023 onwards, Have earned credits of MK312)

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Marketing that benefit students’ thinking and future careers.
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N9.499 NNSANYIDETENIINITAAA 3 (0-0-9)
MK499 Independent Study in Marketing
Fyiadurieu : thAnwgiugl 4 Jvenmsnana uay en13daeusysfi (fausinia 1/66 Husuly
HnAnwivenn1IeaIn wazaeulaiv nm.312)
mdelgmvterndeiiavnaneaalaeindnwiaivdnnseaanmelinisauguguaiar 1
ﬂo’]LL‘uzﬁ’]SUENE]’H]’]iﬁjﬁﬂéﬂ‘tﬂﬁ?ﬂiuéﬁ‘u%]'ﬁ‘iEJ’lUiimLLa5Uiiﬁﬂ§’m36{ﬂ%v\wﬂﬂﬂ’ﬁma’1ﬂ
Prerequisite : Marketing major, forth-year student status and approved by the instructor
(Effective on semester 1/2023 onwards, Marketing major and Have earned credits of MK312)
A study of marketing research on an individual basis. During the course, a student conducts

research on a particular problem or topic in marketing under the supervision of an advisor with focus

on ethical, professional norm in marketing.

2.2.3 3YUBNTLUVEITALMARDNITIANTS
1) Iy anveAu

5311 uwnAamadeulsunsuitug 3 (3-0-6)
1S311 Fundamental Programming Concepts

%umaumaﬂ’wmdaumﬁwéﬁ wndlanazinTesiiedmivesunetuneuds (algorithm) iensine
(logic) maluahwqmﬁﬂﬁ'a WU Flowcharts, Pseudocode, Activity Diagram tufiu faegralaseasne b
onsal JUuUUTeIUsElaafdailariunuNsiney (control statement) fauus Gwayd wagdsdiunissag
(operator) 83n191lUTLATH (programming language) ﬂwﬂmmwmﬁqﬁaﬂ’uawﬁy’qmsv‘fﬂﬂmmmLGTN
A55UAIET (Procedural programming) kagn15vilUsunsuTeSauLda (Object-oriented programming)
Anvinwenslimadauasiedosilodmiuaiunetuneuiivionsansnieludugndds wagnsasisdumgaed
ﬁm%’mzuummﬁaqiﬁﬁ] (Business application) G’hEJmmI'iJiLmiuﬁﬂﬂénﬁﬂugﬂLmeiVTﬂUiLmsm%q
nspUILAE A TIUUNsILdBeuda

Study the process of develop programming procedure. Technique and tools to clarify
algorithm or logic; for example, Flowcharts, Pseudocode, Activity Diagram. Structure, computer
grammar, and command form for controlling the program (control statement). Variable and operator
of programming language that supports both Procedural programming and Object-oriented

programming by using business application.

58.312  ¥1INT0INNGINY 3 (3-0-6)
IS312  Business Intellisence and Analytics

Fwdadunew: aeulaiv 58201

LWIRANTEUIUMT F5N15 wadla LaresAUseEnauYeIiIINgeamegsia - AuaNyuslarn15u

vounalulagasaumeadmsuvesinnsamegsivluynseduuimsusenaulisieg assdoya (Data
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warehouse) Lwilastaya (Mining) Big data \iolasuadsszavsnalumsindule sauviednenmlunisugedi
UYOIDIANT

Prerequisite: Have earned credits of 15201

Business Intelligence concept, framework, technique, methodology and components. Study
characteristic and process of Business Intelligence such as data warehouse, mining, big data for

management support, effective decision making and competitive advantage.

58313 msdansuazmalulagnisdeansteyamslnadniugsia 3 (3-0-6)
IS313  Telecommunication Technology & Management for Business
LAz IvveLnAlulagMsdeasTiniuaToTeaeuImeTwALNT AT IEARUR AR SHNE

a

afuayunslinunmsgsfanaziiieidiunagnimagiia wnAnnsindueietis msltinaluladiesete
poufiumesuarimaluladmsdeastoyandnaluanmuindeneamsgsia sats Ussiundniiddosanis
IAN5LATOUNE

This course introduces fundamentals of telecommunication technology including computer
networks and the use of computer networks to support business applications and business strategy.

Topics covered include concepts of networking, the use of telecommunication and computer network

technologies in business environment and key issues in network management.

58314 syuuguteya 3 (3-0-6)
1S314 Database Systems

nsdan1steyaluguiuuldeduniug (Relational) WWedng (Object Oriented) waw Entity Relationship
AwAUAUTeYA Relational Algebra uag Structured Query Language N1SuaRIHATNSIUFURUUAN
(Graphic) Tngldiagnmnegsianagseauanududoulusysunans (Seus Distributed Database Tusgdu
o

Course covers relational, object oriented, entity relationship models; Query languages:
relational algebra and structured query language; represent data in graphical form; and basic

knowledge of distributed database. Medium complexity business cases will be applied.

58315 MIlATIETTUUATTAUINA 3 (3-0-6)
1S315 Information Systems Analysis
Adaduniou: aeuldin sa.314 uazin@nwgiued 3 Gaudnn 1/66 uduly aeuldin 5a.201
wa 3d.314)
unumvesinineisEUUMsaUmA  0sdmNg inue uazesseusTaivael
tinilesgia Uszauamududaludndn nseunnfnuariBnmsiessiifioszylymuasmenoudmsiy

witgmlifiuesdnsgsia wu nslduwadndszuy Judu wdnnmsdevuiiolinsesiuaziuus
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ﬂ'ﬁzmumsﬁ’mumqqsﬁﬁ] (Business process analysis and business process improvement) %umaumaq
sTUIMSRRINSEUUESaWne  Danssuiidesilunsastunou  dniidn (input) uaznadns (outcome)
veusavianssuluuiariunou wwidn (approaches) sedeuds (methodology) wazinadiasiey
(techniques) dusumsiauszuudadufivensuiulaerluldndn nasnausenduisiadesiiensy dmsu
AINRIUITEUU LU Computer Aided Software Engineering(CASE) Wag Integrated Development
Environment (IDE) {ludu Ineiiuianianguiuagiinufiilmindnuannseldnseuuwn 38015 wdnms
wuaAn s9188U3s wnda wamededle CASE lunmsdiesessuuasaumadiodnrhununilasinisuas
Farmunaudiosnsssuuasaumassuulassuunisitumbenulavineaunisld

Prerequisite: Have earned credits of IS314 and 3th-year student status (Effective on semester
1/2023 onwards, Have earned credits of 15201 Wag 1S314)

Role of system analyst, knowledge, skill, code of conduct. Concept and analytical
methodology for identifying problem and solution for business; for example, by using system concept.
Learn basic concept for analyzing and improving business procedure. Study renowned information
developing procedures: input and outcome, approaches, methodology, techniques. Software and
tools for system development; i.e., Computer Aided Software Engineering (CASE) and Integrated
Development Environment (IDE). By applying both theory and practice, students are able to plan the

information system project and specify information requirement for any system.

58.316  n1seenwuukazUsuldssuvansaumna 3 (3-0-6)
1S316 Information Systems Design and Implementation

wdsRuneu: geulaiv 5a.311 uay 5a.315

fumeunisvnuuarnsuiidewihiiieseniuy a¥ uarthszuuasaumeluldiAone Tuusa
52408033 (methodology) wang Fuduitsensuiulaehluludsndn wunAn(approaches) wdnnisuazimaila
(techniques) #1199 dmsunTseenLuUanIIRENITUTEUL BENLUUTZULASeU8TIToesunIsvhauuesssuy
onuuUfUszaiugld sonuuufUsTauiuTUUAaUMADL (System Interface) BBALUUNSIALY
%@mﬁaﬁgﬂugﬂLLUUGUE)@TLJGZQJ}EJ%IJaLLﬁ%E‘ULL‘U‘Us‘Hﬂ oonuuUlUsuNsy senuuUAsuAsUABRAELATAINGNFDY
Tun19¥aUYBITEU TITIDDNUUUNMIVIAREUNITTITUTBITEUY ARBAIUNSIAITari AR N YRS
WAlAYBITEUY NIFINNITNAFBUIEUUMIEITNITANY wazn1sinriionalsusenaussuy Immﬁuﬂy’mqwﬁuaz
nstinUfRlansnsauszgndliundn ndnnisesnuuy wazedasineg dmsumsesniuy sauduieieslo
#1499 19U CASE waw IDE (Judu ileaeiuuuszuuiioonuuy asdavhdervunaudnunemanaiiaves
sruuasaumaszuUlasyuunil uavadsesdusgneuduingg vessruvtulhdulumudetmuanndnune
manafing vessyuuidarild

Prerequisite: Have earned credits of 1S311 and 1S315

Study procedure and activity for designing, creating and implementing information system.

For each renowned methodology, approach, principle, technique for designing system architecture,
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network, user interface, system interface, database and non-database storage, computer program,
security, and integrity. Further, design for testing the system and specify the system specification.
Testing the system by using various methodologies and preparing system document. By applying both
theory and practice, students must apply concept, principle, and design technique with tools; i.e.,
CASE and IDE to build system prototype, specification of the system and build other factors to meet

the specification of the proposed system.

38.317 mmﬁumﬂaamﬁsLLaxmimwﬂmwumiaumﬁ 3 (3-0-6)
IS317 Information Systems Security and Control

AuEseTionainTuiUTEUUA SEUTA ‘ﬁﬂﬂi}’mLgﬂﬂﬁLﬁﬂﬁUmiﬁ’]Lﬁu\‘i’luleENEEU%W]’iLLa%ﬂ’l'ﬁ
U Rnsseuvansauwmalugudaouiames lUsunsuusyend grudeya ssuvdufinisesedns wayssuy
\AT0UNABNIILADT s’mﬁqmmﬁ’umﬂaaﬂﬁaLLaxmimuqmﬁaﬂaaﬁummLﬁmﬁmmﬁms‘ﬁ?uﬁmwumiaumﬂ
s 1assI nMINELarTREsTIIMAITeITUTE UV TAINeA ?Jﬂﬂg‘jﬁﬁmsamﬁgqmimmmxwmiaumﬂ
ey

Risks associated information systems and how to mitigate these risks which comprise top
management and operation in computer center, application, data base, network operating system,
and computer network. In addition, the course will introduce introduction of IT standard, law and
ethics. This course also introduces fundamentally practical experience on how to implement controls
in information systems.

N oA

$8.318  SEUUATAULVAAIUAIRULAE AU TNDNITINUNUNS NN TBIANT 3 (3-0-6)
1S318 Financial and accounting information systems for enterprise resource planning
wnAndesiuRsrTussuunTNMHUneInsesrng (ERP) msldnuastusamedldinsdmu
STUUNTINURNUYSNEINTDIANT LLazﬂizmumi‘vnﬂﬁqsﬁﬁmawﬁﬂﬁmumﬂﬁﬁﬁﬁ] WU 579lA 919918 LagnISHAR
WHuduy iﬁuﬁﬂﬂ’l’mLéﬂﬂLLazﬂ’NmﬁumUﬁaﬂﬁﬁJLLazﬂ’liﬂ’JUﬂiJﬂi%ﬁU’mmiVlNﬁﬁﬁf\]LﬁaﬂaﬂﬁUﬂ’J’mL?ﬁIEN WU Uum
Aenfunsimunsinsyhaureadauls (configuration) SPUUNSIMMELNSNEINSBIRNTIB WAL salde
svuuludosuls
Fundamental concept of ERP system, funding information systems, business processes such
as revenue, expense and production. In addition, risks associated with business processes and security

and control related to mitigate those risks. This course also introduces fundamentally practical

experience on how to configure core functions of ERP systems.
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58319 gInadianviseiind 3 (3-0-6)
IS319  Electronic Business

FUsduneu: aeuldin 54.201

anudAguarAnAIvesgIndidnvseiing Ussinnuazluwavesgsiadidnvseiind fugumng
wieluladfatuayunaingsiedidnnseind  uazmsfnwieuasnsts ssuunstisedu ngraneiifeides

[ a a® a ax

fugshedidnnseind menusuwdnagniiiievingsedidnnseind mawauiuledilensvimndd
Biannselind myiana fanu wazliasgiussanduanayUssansnnveaiulednndisgdianvsetind
Prerequisite: Have earned credits of 15201
The importance and value of electronic business (E-Business) Types of E-business and
business models E-business technology architecture and security, electronic payment system and
related laws. E-business strategic planning. Measuring, monitoring and analyzing effectiveness and

efficiency of e-commerce websites.

58.411 miﬂ’wmisummuuﬁuﬁguﬁugm 3 (3-0-6)
15411 Fundamental of Web Application Development

FwdeRuneu: aeuldiv 5a.311 uay 58.316

Frauwartumeumsiannsrusnuuuikarivsunsussgndfidesorddumeiidn weluled Tns
Tnaoa wnsgiu edeslle waznwilusunsusingg luilslaaidud uay \@Svines Alddmiuimunssuuay
vudu Bmafvanuglagldnalnsine wu anfl uay wadu Wusu nsléfedszantuiu gngeurasnis
FeulusunsuszuunuuuiuiidesomslaufliAsaumdens uazuuamadowilunsudlogasoumaiu
ieareanusiuasUasndelifuszuunuuudu - Bnufualvanuseairsszuunuuuduiuuldneuiugly 7
dewserugruteyavienisinfiudeyalusuuuudu weslussuuilaunsovienildisiugunsaldiifzuay
gunsainnw wu defiold

Prerequisite: Have earned credits of IS 311 and 1S316

Study how-to and steps for developing information system. Web application that uses
internet technology, protocol, standard, tools, web programming languages: client and server, cookies,
session, multimedia. Web application weakness; i.e., programming defect. Technique to correct and

increase security. Student will create web application using database or non-database that interacts

with users run on desktop or mobile devices.
36.416  NITRTIVABDUIEUUANTAULNA 3 (3-0-6)

1S416 Information Systems Audit

Fuderunau: @aulaivn 5a.317 way Sd.318
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Wnswazmailaeiieg ﬁm%’umsmmaauLﬁaiﬁmw’j’]ﬁﬁ]miﬁﬁm@?ﬁzuumsaumﬂﬁiwumuqm
sghamnzay MsliREmsuazimaiansassdeusine sauinsldineluladiitetaslunisnsiedeu asedeu
svuvansaumAl oY MadnThnsEnering LLaziﬂ&Nmmmmﬁ]a%%ﬂLLmﬂmﬂUmﬂmimmaaugu"’]
suddnUFTRAnfumMIITIseUsTUUAaumeA aedy

Prerequisite: Have earmned credits of IS317 and 1S318

The course covers various issues in IT auditing. Issues such as introduction of auditing
mechanisms, technical audit trails, audit processes, working paper, and audit report will be discussed.

This course also introduces fundamentally practical experience on how to audit information systems.

2) JuenLaen

56281  in3edleduaiunnudisavesild 3 (3-0-6)
IS281  Tools for Empowering End Users

iwsesileviomaiatozdieliglidlalditungymsdeulusunsuannsaaiamendwiiosnse vie
s Undntuifiegld msaamihiiu uasiumnduddidnnsetindsnounanesuid Tuviowaia ns
Tnseitoyaivledegneing wu Ysinanisliivled nsldgenduisnszawinnisuazeenduisdnnis
sudeya eiiudeyassnaduszuy inneideya uasiauenenuiitisduaiumudisavesld vie
\nesile wazmaiindug lnswoundiaduiimunaziiulufiueundindunsgshadundn

Tools or techniques that allow end-users who are not professional in programming to create
simple software or to extend existing applications, using platforms to generate e-commerce
webpages/ websites, using basic analytical tools to analyze websites’ information such as traffic, using

spreadsheet software and database management software to systematically collect data, analyze

data, and generate reports to empower end users’ success, or other associated tools or techniques

58.282  n1seenLuUKArUsudusieUsyauiugld 3 (3-0-6)
IS282  User Interface Design and Evaluation

wnfAnuazluiaaingg fldosuionginssmesmyudlunisiineufussuununeufines
wielfiduuuamalunisesnuuuiuszanufugld (User interface) leBuuszansnmnisyinnuvesld
szuuNuReNiomes nszuIuMssenuUUSIsoUstanuRudldfesesuTBnseine Alduanuden Wy
User experience, User Center Design VHudu E‘ULLUUﬂﬁIﬁmaU (Interactive Styles) Usztnnsingg  wnlla
w1 Usediu wazdemsiiansandneg lunseeniuunistinevluusiassuiuy isliiaunsaidenldsuuuy
nslinouldognamngan BnsUssiuuasnaseuseUssauiuglifioonuuy msinufuRlvianusaaiiei
WUU (Prototype) ahum'aﬂszmuﬁ’uéﬂ%’maasz‘ummﬂamﬂama%a’%\ié’awaw&n%lﬁ%mﬁa@ha6] 191 JustinMind
Fudu sasidlnnaaeuuasUssdiusiusrautuglilagldunsaag

To increase work efficiency, design user interface based on human-computer interact behavior

concept and model. Using various interactive styles and renowned methods: User Experience, User
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Center Design. Technique, suide line, main issues for each user interface design will be discussed for
selecting the appropriate one. Evaluating and testing user interface design. Student must build user
interface prototype by using software or tool; i.e., JustinMind. He or she is able to test and evaluate

user interface design by using various measures.

5a.361  Unayiusshivg 3 (3-0-6)
IS361  Artificial Intelligence

Fadunow: aoulaivn 5a.201

LLmﬁmLLawé’ﬂﬂﬁﬁugwuﬁmﬁuﬂﬁgﬁymsxawﬁ AnwiRgiudssnvuarnsUszendld
UnyayrUsehugluganTsusngg wu nsdansiesiides (Voice Synthesis) N13331A1A (Speech Recognition)
333196 (Visual Recognition) 3nenn1svueus (Robotics) machine leaming way disauiumiiesa
(Neural network) sjafumsuszgndldammagsiaiiietlUldlunmaifisdszavsnin dnoamlunsudeduves
D9ANTT

Prerequisite: Have earned credits of 15201

Concept and fundamental framework of Artificial Intelligence. Study application of Artificial
Intelligence such as voice synthesis, speech recognition, visual recognition, robotics, machine learning

and neural network. Emphasis on business application to improve efficiency and competitive

advantage.

5a.381  n3aslodmiuiaundusenmiindulazuonndinduuulnsdnidede 3 (3-0-6)
IS381  Web and Mobile Development Tool

sAunew: @eulaiv sa.311

mswausennaietuuuinsdidlete Tngldasoslodmiuniswamn Useuv IDE (ntegrated
Development Environment) tlotglumsiauiuasnaaouuennaindu uazyamdslunmsiaungonduag
(SDK) wazilsuddafildnusiusuniosdiodmiunmsiauiwenndindu

Prerequisite: Have earned credits of 1S311

Study how to develop mobile applications using Integrated Development Environment Tools
that support developing and testing the applications. Study software development kit and framework

that is used with the IDE for application development.

58.395  yntolilAY N19STUUAITAUWA 1 3 (3-0-6)
IS395  Special Topics in Information Systems 1
Fdsuney : geuleivn 5d.201
USoayn wwada ndnns wlesdlonme winnssy wnltufiddyuasiamnnsniiuaulafiiedes

P95LUVANTAUNA WAIUINTEUILTALLASLASUAMUAR MATULNAN B lUN15YInaulua U A
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Prerequisite : Have earned credits of 15201
Philosophy, concepts, principles, tools, innovations, recent trends, and recent developments

in Information Systems that benefit students’ thinking and future careers.

58.396 e NLAY NTTUVANTEUNA 2 3 (3-0-6)
IS396  Special Topics in Information Systems 2

FdeRuneu : geulaivn 58.201

USay1 wunfn mdnns ndesilelanie winnssy waltuidduasimuinslnifiinaulafiiedes
NNTEUUENTHUNA WRILINTEUINTALLasLEuANAn rnutnAnw lun1syihaulueunan

Prerequisite : Have earned credits of 15201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Information Systems that benefit students’ thinking and future careers.

sa461  insesledmiuninneideya 3 (3-0-6)
1S461 Tools for Data Analytics

FtaRunow: aouleivn 54.312

nsrUILNMTieTeAteyadmiuTInTemegaia iesdle duuuseg Adlunsiesed fenns
Annwidinaaradiludadnielianeudilalinntuiiomeneuldiulymis A2
Fudfou 1wu fuuudmsumienesideya mavinilesteya Msiiasiey Big data ileassyarlitugsia

Prerequisite: Have earned credits of 1S312

Study process to analysis data for business intelligence. Emphasis on quantitative and

qualitative analysis tools such as mining tools, big data for increase business value.

sa.462  m3danisgiudeyaadelvl 3 (3-0-6)
1S462 Modern Database Management

ndsduneu: aauldin sa.314

suwuunsIansgudeyaarieluid (NoSQL, Non-Relational Database, NewSQL, Big Data,
Document and Graph Database Model) mseenuuugiudeyaasislnsiuaznislémdauaziteidu sl duge
Tumseenuuuuazmuaugutera msdanmsgruteyasessuudnnisguteyaiadill uaznsdams
FutayaluanINLINSBNUDIAAIA

Prerequisite: Have earned credits of 15314

Modern Database Model (NoSQL, NewSQL, and Big Data, Document and Graph Database),

modern database design and advanced SQL commands and functions for database design and
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control, database management with modern database management systems, and database
management in cloud environment.
58.467  mM3dan1sgsnaeaulal 3 (3-0-6)
1Sa67 Online Business Management
FUsduneu: 54.319 gsnadianseiind

wndn wadna wazuuvnasiie Mhbidlanganssuguilnaeeulatuagyiliysfivesuladuszauanudsa
mslienesiusieeulay msasaiomn mslimedauasunamiosusinsglunsiaseitoyauuiules
wazdodnuooulal (191 Google Analytics, Google Search Console, Google Ads, Facebook Pixel and
Marketing Analytics, A/B Testing, Search Engine Optimization) ‘LJ’ﬁzLﬁuLLuﬂﬁumiﬁuaﬁﬁaLLaxﬂQ‘Mmaﬁ
WRendosiunmmihgsieesulay thanwillassnuuariinnisliinedauazunansie alunsiinszsisae witels
Fuuzilumsiulsuasiaueussusdlunsingsiassulatlidaruannsalunsudediulfifiudu

Pre-requisite: IS319 Electronic Business

Concepts, techniques, and approaches to understand online consumer behaviors and run a
successful online business. Online business model analysis, content creation, use of tools and
platforms to analyze data on the website and online social media (e.g. Google Analytics, Google
Search Console, Google Ads, Facebook Pixel and Marketing Analytics, A/B Testing, Search Engine
Optimization), digital finance trend and law issues related to online business. Students will have a
project and workshops to practice various analytic techniques and platforms to provide improvements

and campaign planning suggestions to enhance competitive advantages of online business.

SAATL  91TYINTIUNNABNNAADS WSOADUNIADITUAINEN 3 (3-0-6)
1S471 Computer forensics

deruneu: geulaivn sd.416

JULUUDWRINTTUNNABLAIADS FNINYIMNBYYINTTH NTLUIUNTAUAIUDIVYINTTY
Us2NoUsg n3aournu Msaseh waznsdasesunsiva sudunadaildlunisiuanu
ognsIumsReNinmesedy

Prerequisite: Have earned credits of 1S416

The course covers various computer forensics, psychology of forensics, and computer
forensic process (including examination, analysis and reporting). In addition, this course will also

explain how to initially use a number of techniques during computer forensics investigations.
8472 NIAANEITINITRTIVEDUITUUATAUNA 3 (3-0-6)

IS472  Case studies in information systems audit

Furderunau: @aulaivi Sd.416
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TATwAareAUTIENITAANYIINe AuN1sAluNYeEUIISLaYNSU URNMISEUUa Saumely
audreniames Wsunsuuszgnd pudeya szuvdftiinsiedenns uazszuuiesotioneuiinmes elvigisou
Rnrusiasvinuemsieneiuasuidapniieafuanusiuasasndouas msmuaussuUasaUme 538
MIMTIVEDUTT UL TAUNABE N9 NSEANYTIARTUATY

Prerequisite: Have earned credits of 1S416

The course covers analysis and discussion of various case studies in information systems
which comprise top management and operation in computer center, application, data base, network
operating system, and computer network. This course also introduces practical experience on concept

of security, control, and audit in information systems from real world case studies.

sa.481  msiamlusunsudssgnddmsuaanig 3 (3-0-6)
15481 Cloud Application Development

dsAuneu: aaulaivn d.316

Bnsailsunsuuszndiviuauels defielfuasianuiiuns wdniugiudfyreims
UsznanaluuAaIny tefuazdaldevain1susEulanaluuaang JULUUTeen1siusnIsaae Ay
azanuazaudavgulunisldaana ﬁamif\guaﬂwaLﬂsﬁ"uLLazdauUszﬂauﬁaﬁ’%ﬂu N3SNYINAENINVRINITE
unaznsUSuanalnedaludd nswauilngldaulawniswsene uinsvundn Waun fasuiteldonuuey
Fanslusunsuuszgnddiniuranidlaeidonlfunanvlesuiduiidey

Prerequisite: Have earned credits of IS316

How to build applications for the cloud that are scalable, reliable, and secure. Study key
concepts of cloud computing such as advantage and disadvantage of cloud computing, delivery
models, provisioning, Containers, load balancing and auto scaling, serverless, micro services. How to

develop, deploy and manage applications for the cloud using popular platform.

58.482  nsUseiuAunINweninIg 3 (3-0-6)
1S482 Software Quality Assurance

Fwdadunew: aeulaiv sa.316

ndnuarIsnsmaaeuenlduRiowy warnsUssfununweendiLag nMmTNTeIIVRaey
TUsunsu Mssenuuunsinaaey manageuluga Manaaeusiadids MsnsI9du Mmaaeudumesidn
ueUwdiadu Amsnesmsiamsnaam nMsaTaseUN LM IUsEuRMAEeNLS MsUsEUAMAIM
gonduafdmiulassmsvadn msussiusunuiiafuannm insgiudas
wasinfeafunisUssfuauninseniuas mudinsliieiosdonnasuiiduslusfidosiy

Prerequisite: Have earned credits of 1S316

Introduction to software testing and software quality assurance (SQA) to validate software

and improve quality of developed software, the overview of program testing, test-case design, unit
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testing, high-order testing, debugging, testing internet applications, overview of quality management,
program inspections and walkthroughs, development SQA, SQA for small projects, costs associated
with quality, and standards and metrics for SQA. In addition, this course will introduce how to initially

use automated test tools.

38491 1ATNUITUUANTAUNA 3 (3-0-6)
15491 Project in Information Systems

Adafuriow: Tndnvienssuuasaunaiion1sdnns gued 4 (audan 1/66 1Juduly deulsin
58.316)

Uszanassiaruidusine dlddnvundndesuegiadussuy finsinsgiuaroonuuussuy
nsannlUsunsuReuiames maleszinaresnuuugutoya wazesdnnuisnumsuimsianisilsann
N13ANIIYILAL iauﬁgﬂmmimwwéﬁ’mﬁﬁﬂwﬂu‘iﬁmLamﬁaﬂmd‘*] Wedailassnuadisssuvansaume
UssvilaUssammileiiluldfunsieuesdd Tnednvarvedassnueadumsadssuvansaumeatul
Fouaiovlugsialnl wiedunisedssuumsaunatulniiauaiomhsndlanhseunisdedio
yusulagueunils vidodumsdadenuaziwenliuidisaguinuiulilifamatunusiewemsnule
mhguvilFoiileyulayumunil

Prerequisite: MIS Major and dth-year student status (Effective on semester 1/2023 onwards,
Have earned credits of 1S316)

Students must integrate the knowledges: analysis, design, programing, database,
management, and others to develop an information system project that can be used in real world. He
or she may develop the project for the purpose of startup business or develop for organization or

community. Customize software package is also accepted for the project.

58.492  ASIANISIATINITTEUUANTAULINA 3 (3-0-6)
1S492 Information Systems Project Management

FsAuneu: iuentsrulitesni 9 wieis

nénfuguveImsiamslasimsszuvasaunavdomallafansaume nmsun1sdanislasenis
NIDUAITUIMITIATINT N15IANITNITTINLATING NIFIANITVOULLALATINGG N1TIANITIATLATINIG NITUINT
AUNUIATINTT NTUTMIAMUAINLATINIG N1TUIUNS m%lwmﬂsmgwé M3¥an1sMsaeas NIuImIAILdss
TAsan3 Msuimsnsdndedndng mavdms dansifidaulfidelasnis uarassoussanarauiuiiovouse
TN

Prerequisite: Earned at least 9 units compulsory IS courses

This course describes fundamentals of IS/ IT project management, including IS/IT project
management overview, project management framework, project integration management, project

scope management, project time management, project cost management, project quality
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management, project human resource management, project communications management, project
risk management, project procurement management, project stakeholder management, and ethics
and professional responsibility.
58493 msudmamelulafiiensasuudadlugafasa 3 (3-0-6)
1S493 Disruptive Technology Management in Digital Economy
Adaduriou: tuendeiulsitosndt 9 mirefn waggiusd 3 (o 1/66 Wuduly aeuldin

54.319)

nsthneluladasielvadasianudululdfiagthindainisidsuwlas nauny wasnsimussuuny
dufuaruinis Allegnluningsia lneiSeudannsddne {iluszaunisal uas/Miensfnwiganuainesdns
ety Anvinwgnsaandslunsussgndléinaluladiiensidsundaslunisairsadmsssialugad
Asasaly

Prerequisite: Earned at least 9 units compulsory IS courses and 3th-year student status (Effective
on semester 1/2023 onwards, Have earned credits of 1S319)

This course focuses on management of disruptive technologies in the digital age. The course
materials cover the design and implementation of disruptive technologies to change or replace
current system products and services. Students will learn from case studies, industry experts or

company field trips.

2.2.4 J¥UBNNITUINITOANTT N1TUTLNBUNT waeninensayud
NENIVINITUITMIINTNEINTUY LY (HR)
1) JynanUsfu
U211 NISUTIMINITNEINTUYEE 3 (3-0-6)
HR211  Human Resource Management
Arifafiudeu : aoulddn nu.201 Gausann 1/66 Wuduly liiffundsdunon)
LWIAANITUTIMININGINTUYROTFINDA NagNSNITUTININTNEINTUYLE NTIATIWRY N3
TNUNUNINEINTUYBE NTasTIUazAnEen n1sEnausukariau MsUselun1sufifa mslilsslend
AOULNY MABATUNITATINUTTEINIALUNITINGY LagMIUSIInTnensuywdseninaseina
Prerequisite: Have eamed credits of HR201 (Effective on semester 1/2023 onwards, No prerequisite)
Concepts of human resource management and digitalization of human resource
management, strategic human resource management, job analysis, human resource planning,
recruitment and selection, training and development, performance appraisal, compensation and

benefits, employee relations, and international human resource management

311 wpAnssuesAnsuaznailugn 3 (3-0-6)

Y
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HR311  Organizational Behavior and Leadership
LIAangAnssIasAMITEAUdaanyARe SeRuNGl SEAUBIANTT TAILETINBIANS 61113 N1siiles

a Y

waznsdeRnnudands nsiesedoas MaUisuLUaasimLIaRNTUIRNTINWIANLAENG BN1S

3

aa o Y a

Judulugafdvia nisasadnsnavesiiin audnuauzvedil wgAnssuvesdin fiauaniunsel uas
SRENEEHAIRR Y

Organization behavior concepts, individual level, group level, organizational level,
organizational culture, power and politics, conflict resolution, leadership, communication, organization
change, development of innovative organizations, principles and theories of leadership in the digital
era, influence building for leadership, leadership traits, behavior leadership, situational leadership and

ethical leadership

U312 FTUUMTUIMITNANY 3 (3-0-6)
HR312  Performance Management System
Sgradiunion : deulddun nu.211 Rausdnna 1/66 WWudull Lifiudsduron)
LWIAANTITUIMSNANSUH TR/ NE1U MIUIMINGNISUJ TR/ HENUBNAENS NT2UIUNTT
mMsUImsHansUFTRmL/Many inFeslearislvsldmiunmsinuas Usziduna
Prerequisite: Have eamed credits of HR211 (Effective on semester 1/2023 onwards, No prerequisite)
Performance management concepts, strategic performance management, performance

management process, and modern tools for performance measurement and evaluation.

VU313 NITIUHULAEAREONVSHEINTULYE 3 (3-0-6)
HR313  Human Resource Planning and Acquisition
Ardadfunion : aeuldin 211 Fadnia 1/66 Wusuly laifvdedurion)
LUIAANITINNUNTNEINTUYYEINITATIVILAZNTANEDNNINEINTUYEE N1TINUNUNTNINTUYWE
WeNagns NszuunIINMSUSURLUNTINMNUNTNEINTUYYE NAgNSNITAMERNVSNEINTUYEY NTEUIUNTHAY
\nesiloailvilunisdmdonninensuywd
Prerequisite: Have earned credits of HR211 (Effective on semester 1/2023 onwards, No prerequisite)
Human resource planning and human resource acquisition concepts, strategic human
resource planning, process on human resource planning, human resource selection strategies,

processes and modern tools on human resource selection.

U314 MIRRLImMINEINTUYYE 3 (3-0-6)
HR314  Human Resource Development

Jyiaduriou : aouldien viu.211 (Rausinia 1/66 Wusiuly Ldifudeduran)

LIRS MININTIYWS nsEULMIMIRRLNgULUUMSE B feRaL S eNsIyEE NS
2oNkUUlATINTMIRAUIMINEINTUYYE NMIALTuNTIarn1TUTEiuNaN SN SN TUL LY
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Prerequisite: Have eamed credits of HR211 (Effective on semester 1/2023 onwards, No prerequisite)
Human resource development concepts, developmental processes on strategic human
resource development, design of effective learning interventions and human resources development

programs, implementation and evaluation of human development programs.

U315 AITUTMITAINBULNU 3 (3-0-6)
HR315  Managing Compensation and Rewards
Syrfadiuren : aouldiu mu.211 Gausinnn 1766 WWuduly T deiuron)
LWIRAUNUINNNAYNEUBITEUUNITUTMIAINBULIL N1TIATIRNY MIUseliuay M3
dsavrnouuny msdevinlassadatuiiou msdmund1drsgsla msuimsataiinng ngyaneiieaiu
ANNOULINY
Prerequisite: Have eamed credits of HR211 (Effective on semester 1/2023 onwards, No prerequisite)
Strategic roles of compensation/rewards systems, job analysis, job evaluation, wage and
salary survey, pay structure, incentive and benefits programs, remuneration law and other relevant

contemporary issues on managing compensation and rewards

U316 NIINENIUENRUS 3 (3-0-6)
HR316  Employee Relations

Agrfafiureu : aouléin mu.211 Gausinnn 1/66 WHuduly T dsduron)

WA IS arnmisaany ngrsneRiAeadeaiunseu mIteTeses  As
sziudedauddusadnis mslndindemsseiudefinmussnu mstnnuuagnsdamganu msuimsnny
nanuanelueannis

Prerequisite: Have earned credits of HR211 (Effective on semester 1/2023 onwards, No prerequisite)

Employee relations concepts, labor unions, labor law, labor relations law, collective
bargaining practices, negotiation and conflict resolution procedures, processes of lockout and strike,

and diversity management in organizations.

U317 NSANeIRNTHAEN1TUIMIN B LA 3 (3-0-6)
HR317  Organization Development and Change Management
Arifafiureu : aouldin 201 Gausnnn 1/66 Wuduly T dsdunon)
LUIRANITNAILIBIFNTHATNNTUTNINMIUABULUAT N150DNLULBIFNNT NTEUIUNSIASUIINS
mswdsuulas wadansanarudmumunsasunlag
Prerequisite: Have earned credits of HR201 (Effective on semester 1/2023 onwards, No prerequisite)
Concepts on organization development and change management, organizational design,

processes of change management, techniques in minimizing resistance to change

Page | 144



U411 STUUANTAUWALAZNITIAT IR UNS NN TUYYE 3 (3-0-6)
HR411  Human Resource Information and Analytics (HRIA)

dsRuneu - UnAnwgiuel 4 IenviselvianuivnIsuImIedinis MIUsenauns way
nineNTUYEdnguivINsUIMIMSNeInsuEY uaznaunsdudussnaunisuasnisuiing

(Fausinin 1/66 uduld aouldien mu.211)

miu'%miﬁﬁa;gamiaumﬂLLazmﬁmmigm%;&aé’mw%’wmﬂiwwéﬁgﬁsw Huusinseaniuuteya
wagmsthinld iletiemsdndulalufunmsuimsyeansiagsuimsianisdanagnivedesdng sudusiug
fuuszavsnmesnsuImssuninensuywd Tasaseunqunislideyaiiensufifinig deyaiitenisuims
wardeyaiieifiuanuannsalunisudiduvesesdns

Prerequisite : HR/ER major or minor and fourth-year student status (Effective on semester
1/2023 onwards, have earned credits of HR211)

Creation of HR information that supports daily operation, management decision, and
business competitiveness of the organization. Covering HR database management, HR statistics and
related business functions. Increasing usage of HR information and analytical skills of HR business

partners.

2) 3vaen
nu321  vinwenisdeans nsliiuin uwaziasadeses 3 (3-0-6)
HR321  Communication, Persuasive and Negotiation Skills
Arfaiureu : aouléinn nu.201 Gausinnn 1/66 WWuduly T deduron)
LLu’Jﬁ@ﬂﬂi?‘iaﬁ’liﬂmx‘iﬂ1i‘U%‘W}5ﬂ58U’Juﬂﬁmiaﬂ@iaéamimiaﬂﬁiaéaaﬂiizﬂ’jwuﬂﬂa Nax uay
aﬂﬁﬂ’]i LLTJ’Jﬁﬂﬂ’ﬁU%W’]iﬂ’J’]ZJ‘EJjﬂLLEgJJQLLa%ﬂ’]iL’iﬁﬁﬂ(ﬁiai@ﬂ ﬂaEJ‘VléLLaSE‘ULLUU“U@\?ﬂ’]iU%ﬁ’ﬁﬂ'ﬂiﬂTﬂLLEQJJ\?LLﬁzﬂ’]‘J
1359716919584 WATANTITUILEAUD ﬂ’]iIﬁiJﬁ’]’J LaZLAINDTDY
Prerequisite: Have earned credits of HR201 (Effective on semester 1/2023 onwards, No prerequisite)
Concepts of managerial communications, communication process, interpersonal
communication, communication in groups, organizational communication, conflict management and
negotiation concepts, strategies and models of conflict management and negotiation, and techniques

of presentation, persuasion, and negotiation

U322 NFIAUTEAVENANUAUNSNEINTUY Y 3 (3-0-6)
HR322  Corporate Human Resource Performance Measurement

Fwdaduneu : aeuldivn nu.211

LWIAANTInkAzUTEllUNaNUNTNEINTIYEES NSNS InLAUSEEIUNaNUN TN INTUY¥EUD

23AN3 wn3eadloadeivid miunsinuasUseliunaunsne N suLEdUe909AnIs
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Prerequisite : Have earned credits of HR211
Corporate human resource performance measurement concepts, developments of
corporate human resource performance measurement, modern tools of corporate human resource

performance measurement

VU323 NISUSIINULUBEEINANS 3 (3-0-6)
HR323  Strategic Human Capital Management

vtadunou : gauldivn nu.211

AnwanmianaedlunsiiugTiaveeIing wWIRRLAENTEUIUNMSUTIMTUNLEETINaEVS N3
NaHUaEMITmUAnagnse s v liaenadesiu e neuagnagvslunsai g shaluvaneguuuy

Prerequisite : Have earned credits of HR211

Business environments of organizations, concepts and processes of strategic human capital
management, and planning and design of human capital strategy in alignment with a variety of

business goals and strategies.

NU.395  MTafikAY N9NITUTMINSNEINTUYEY 1 3 (3-0-6)
HR395 Special Topics in Human Resource Management 1
10sRUneu : doulaivn 211

o o 1Y

USoyn wwada ndnns wesdlonme uinnssy wnltufidfyuasiannnsmifiviaulafifedes
MINMIUTMINTNeNTUYBE wnssuwimisasetuauAnlinulndnuiunsviulusuen

Prerequisite : Have earned credits of HR211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Human Resource Management that benefit students’ thinking and future careers.

421 msidenazliAIuIaw Aun1TuSINTesRnIs Msusznounis 3 (3-0-6)
LAZNITUTMINTNINTUY Y
HR421 Research and Consulting in Organization, Entrepreneurship and Human
Resource Management
dsRuney . dnAnwguet 4 I enviselvivanvIvnIsuITmseIan1s MsUsenauns
WAEVSNEINTULINGNITINITUTIINSHENsUYEE wazngunsidugusznauniswagn1suims
(Rausinm 1/66 Wusily deuldien nu.211)

WIAANTSYINNWITEAUNTHEINTUYEEVTON1TUTENBUNT NT0RNKUVIIUIITY LATDNBN5YINITY

WIUSINLAZIBIANATN TAT1ERToYaWITY NTEUINNSREUNLIREAUNENIYINTS
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wwIAnnsliAUS Ny unsnensuyeensensusEnaums nssuiumMImMstisuine Ainwelu
myanvsuaziauewunsilalgymedradussuy

Prerequisite : HR/ER major or minor and fourth-year student status (Effective on semester
1/2023 onwards, have earned credits of HR211)

Concepts of research in entrepreneurship or human resource management, research design,
quantitative and qualitative research methods, data analysis, and research publication process

Concepts of entrepreneurship or human resource management consulting, consulting

processes, and skills for case analysis and fact-based problem solving skills

422 Vinwenslaannegsia 3 (3-0-6)
HR422  Coaching Skills in Business

wdnnsuazANLMINeYeInsiAy nslduilewmuinanisUtRnuiTiussansnwgs s
ilenslé vinwensléy uuuuutaznseulLIAnYeInsiAY aamdsiiunisldy AIRIF TN SIng
dmsunsléy mslitoyatioundu masatmnsuazmstmuauujiRns wissionsléy nefinufiRlu
nslaY

Principles and concept of coaching; coaching for high performance; coaching stance;
framework for coaching; intuition for coaching; asking a powerful question in coaching; giving corrective

feedback; creating goal and action plan; coaching tools; coaching practices.

N423  MIUTMINININTUYWETENINUTEINA 3 (3-0-6)
HR423  International Human Resource Management

AnwinAnuagndnnislumsuimeminensuyedsenineUssna Jadern q fdwade nsuims
NINYINTUYBEVDIUTTENTIIR (Multinational Corporation) Msiviuauleuiy nagmns
wazuuUTRluMsUIMIninensuyssdseialssne nufessiiudu 9 Adedestu g
UIMINTneInsuyudseninalsewme 019 Msusmsndnaudiue@ (Expatriate)
NFUTMININEINTUUEGUUTUNYBINIAIUTINAIN TIE I T8nA

Principles and theories of international human resource management, factors influencing
human resource management in multinational corporations, development of international human
resource management policies, strategies, and practices, and other relevant contemporary issues on
international human resource management, including managing expatriates and human resource

management in cross-border mergers and acquisitions.

w424 YinwgmIIanTruIUMISSeu; 3 (3-0-6)

HR424  Learning Facilitation Skills
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M&NN3 WuAn ReAUMIENULULLALIANTZUINNS M TuasANLURATEUYBINTEUILNS
unummasianslunsdanszuiums snwadesiuiitunmsdanszuaums nsilsssdusag nsaaiudin
nsadsiuinisdous nssrunguniseenuuunsEUIMs NMSENURTRNsInIEUILNTEEuS

Principles and concepts of learning facilitations, roles and responsibility of facilitators,
manager as a facilitator, basic skills for facilitations, different levels of listening; note talking; holding

learning spaces; understanding group; learning design and facilitation practice

VU495  FTafiAY N1INITUTMITNSHEINTULE 2 3 (3-0-6)
HR495 Special Topics in Human Resource Management 2
AutsAuneu : geuldiv vu.211

@ 1Y

YS90 WnAa #dnn1s wh3ssleaniy winnssy wuildunddguaziauinmsivdnuraulanineites

o

=3

MINTUSIINTNeNTUYEd Naunseuuirduasiasuanuanlviuindnwlunmsvihaulueues
Prerequisite : Have earned credits of HR211
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Human Resource Management that benefit students’ thinking and future careers.

ngudvin1sluusenaunisuaznisu3ns (ER)
1) ¥ nanvsAu
nW.211 marf]u@’ﬂamammﬁaﬁu 3 (3-0-6)
ER211  Introduction to Entrepreneurship
wRnmsdugUseneuns msussgnsimquvssmadulfusenoums BmsEugshavietaungsiall
MTBAeikazUseiulon1aniegsia msfnwaNdulula MseenuuunugidEImMSUNITINUEY N15IRY
WNUGIND LAZNITIRUIGINT
Concepts of entrepreneurship, theoretical applications of entrepreneurship,
a start-up business or a new business development venture, analysis and evaluation of business

opportunities, feasibility study, business planning design and business plan development.

An31l nsiwAukuugsiakazmMseszianuduldla 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis

Fwdadunew : aeuldiy nu.201

mssvylenanisgsia wnfnuaziniesiielunisesnuuuuasiamnsuuuunsgsia
nMnegeukarUszfiufuLuunNgsia Msasiienniduauniagsia nszviumsinssienudululdvenis
GugshonteraungsialminsusziilenmanisgsialminagnsnisiGugsivivl arundesestad
an1nuInaeNN g luLAEENBIANIINITORNKUUNITYINGINT |aTIIRTNIINITAIVANNNGINT

Prerequisite :Have earned credits of HR201
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Business opportunity identification, concepts and tools for business model design and
development, testing of business modes, implementation and evaluation of business models, process
of feasibility analysis for new venture or business development, assessment of new business
development, new venture strategy, risks on the interplays between external and internal factors, and

business designs and control mechanisms.

MwW.312  mMsuimsssiafiidudulauagssfansoun 3 (3-0-6)
ER312  Manging Growing Business and Family Business

FureRuneu : @aulaivi nu.201

¥
Pl a s a

WNANMTUIMNTEIAeTiMANRuTn 2995T3ng3Ra MIndnilugsia nagnsnisvetegsh ns
dnduladamsidugusznouns maduiihosdnisididaduln widnnsudmsssianseuass  msduven
Aanns wmatlatunswiledymingg vensusmsssianseuasy

Prerequisite :Have earned credits of HR201

Concepts of managing the growing business, business lifecycle, turnaround strategy,
management functions of new ventures, business expansion strategy, entrepreneurial decision making

and leadership, concepts of family business management, business succession, and concepts and

techniques to solving problems in the family business

NW.313  NITHAILIAINANES INETIALAZ NS U TRNTTL 3 (3-0-6)
ER313  Development of Creativity and Creation of Innovation

FsAuneu : @auleivn nw.211

waAnANAnasassatunsduduszneunts malian1siauanuAnaseassh Audnuzsnge
vasnsiluguszneunts nmsiluduszneunisBamalulad nalnmsiamnuinnssy aauinisgsia n1san
A5URT NM3a59LATETEUIRNTI

Prerequisite :Have earned credits of ER211

Concepts of entrepreneurial creativity, techniques on creativity development, characteristics
of entrepreneurs, technopreneurship, innovation creation mechanism, business acumen, patent

registration, innovation network building

AR314  NISWAWINARSU ng 3 (3-0-6)
ER314  New Product Development

Fdaruneu : g@eulsivn nw.313

WIAANSRRILIRANA AN N1TALATIEIRANA NMTHAILIATIUANESI9ETIA NTES1AULUY
HAMNIUI N1TIUNULAZUTZEUNTNAIUNER S eust LAl

Prerequisite :Have earned credits of ER313
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Concepts of new product development, market analysis, creativity development, product

prototypes, planning and assessing new product development plans

WA11T  NITUTMTRIANTUIANTIN 3 (3-0-6)
ER411  Managing Innovative Organizations

F10sAuneu : gaulaivn nw.313

WUIARNITUSMNTOIANTUIANTTY ‘U‘meUEN;:J:UszﬂaumiLLa3ﬁﬁmﬂuaqcﬁﬂiui’mmiu N3
a¥esdmsuuUdangy mssenuuvesdMsTiunshauuulasins maasimusssesdns Az
nsusmsauduiin Anuvainraievesiiu
Prerequisite :Have earned credits of ER313

Concepts of managing innovative organizations, critical roles of entrepreneurs and managers
in innovative organizations, building flexible organizations, building project-based organization or PBO,

organizational culture building, leadership, team management, and team diversity.

2) Jyudan

nW.321 ﬁﬂ‘l%milﬂuéjﬂi%ﬂE]‘Uﬂ”liLLaSQIU%ﬂaUﬂ’]’iLﬁlaﬁﬂﬂm 3 (3-0-6)
ER321  Entrepreneurial Skills and Social Entrepreneurship

FtaRuneu : aaulaivn nu.211

mnAsmsaeineznsduduszneunts i msuimsanuidss msdnaulaideuims any
SulnveURDdIAN WALITLTITUNNGIAY smﬁy’aLLmﬁmﬂmﬂuﬁﬂisﬂammﬁaé’mm Whnnennsvingsialile
dern usegslavesifuszneumsiitedsan Tonanazguasselunsidugiusznounsiitedsny

Prerequisite :Have earned credits of ER211

Concepts of building entrepreneurial skills, leadership, risk management, managerial decision
making, social responsibility and business ethics. In addition, concepts of social entrepreneurship, goals
of conducting social business, motivation of social entrepreneurs, opportunities and challenges for

social entrepreneurship.

nn.395  sdefiviy nansiludusznaunis 1 3 (3-0-6)
ER395 Special Topics in Entrepreneurship 1

FyrtaRuneou : aeuldivn Au.211

Uy wudn udnns wesdleanis winnssu wnltduiiddguasimunsluifiuaulafifendes
mensidugusznaunis WawnssuauimisasiasuanudaliiuinAnwvilunisiaulueues

Prerequisite : Have earned credits of ER211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Entrepreneurship that benefit students’ thinking and future careers.
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w422 nsusmswmalulad 3 (3-0-6)
ER422  Technology Management

FsAuneu : aaulalann vin.201

WNAANITUTITIALULEE MIRmUITEUUNTUSITAlulaBuayn1NEas YinwgdmsunIsusme
waluladidlulssnudeaensuan warlugsiauims nisudmanmnin msuimsvhalaguu ssuudn
waneleed MaAnfuLaride/Maumanine waruinnssunands IngamneFesantnenssugsia/wansias

Prerequisite :Have earned credits of HR201

Concepts of technology management, development of technology management processes,
skills for a firm’s technology and production, in factories or production lines as well as service
businesses, quality management, supply chain management, supplier system, research and

development, and production innovation especially business/ product architecture.

w495 vadeiiay Man1sugUsenauns 2 3 (3-0-6)
ER495 Special Topics in Entrepreneurship 2

JdsAuneu : asulaaun nu.211

USoyn wwada ndnns wsesdlonmg winnssy wunltufiddyuasiamnnisinifnaulafiiedes
mamaduduszneunis Waunsyuiwimisezidduaudalituindnulunsinulueuan

Prerequisite : Have earned credits of ER211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Entrepreneurship that benefit students’ thinking and future careers.

2.2.5 FynenuInisn1suuanig
1) JyenveAu
v 311 melnnzsiiiensdndulamagsia | 3 (3-0-6)
OM311 Business Analytics |
nsanwnslddeya waluladansauna weadadmsunsiameiideUSunauaefmuuun1ndnaans
vemuuulusunsudidosy ilevaslumsindulangsivvesiuimsldosnagnioauazutiug e
ATOUARNNITIUTUNTULTNEY AILUUNITVUED FIMUUIBIU NTIATIERINTADN FILUUNARNAIAST N3
WATInsRnaula wazn1sInaeanIunTel
Study of using data, information technology, quantitative methods, and mathematical or

computer-based models to help management gain improved insight about their business operations in
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order to make better, fact-based decisions. Topics include linear programming models, transportation

models, network models, Markov analysis, inventory models, decision analysis, and simulation.

U312 MsNeELLagAuANNSUURNS 3 (3-0-6)
OM312  Operations Planning and Control

FaRunow: aoulalnn ul.201

NsAN¥INITUTIMINISUURNS LLazms’lﬁU'%mﬂ,uL%qﬁﬂﬁgﬂudauﬁuaqmi’mtmuLLazmimmu
NSW3BUNINEINT ﬂ’]’ie.lLﬂﬂ%ﬁm’ﬁﬁ’]Lﬁuﬂ’]ui‘uﬁuauslj’]EJ?JEN‘V?"J&I“&QUW’W NININSAIANLABINITAzUT
MNAR NMITIRELEITD NI uHUERER msmuqmﬁuﬁmmé’q NNFINHHUMAINITNES AABAIUNITIN
WHUNSRAATFNTUSAUTEUUNINER NMISKARFUAKALUSMSLUUAY warn15usmstgumu a3usTsulunis
UWIMsUFTRn1g nsfnwagldnsussens unanu msuaniUdsuanudaiiu nsaisuszaumsaiiiun
$raesimuUFRnig uaznsdavinlassnmsuuugiluBesiitndnwaula

Prerequisite:Have earned credits of OM201

Study of concepts and in-depth techniques in planning and controlling the operations of a
production unit and/or a service organization, operations planning, forecasting, capacity planning,
inventory management, material requirement planning, lean philosophy, and supply chain
management in both manufacturing and service context, ethics in industrial management. Delivery of

the course: lectures, assigned readings, group discussions, simulation gaming, and term project.

vU.313  msuudsauasugsunsyuIun1smegsne 3 (3-0-6)
OM313  Business Process Improvement and Transformation

sAuneuaeulaiv ul.201
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Prerequisite:Have earned credits of OM201

Study of concepts and tools for analysis, design and improvement of business processes,
concepts of productivity, effectiveness and efficiency of work systems, waste, systematic problem
solving, performance indicators of work processes, process analysis techniques, and business

transformation for Industry 4.0 and digital age. Delivery of the course: lectures, assigned readings,

group discussions, site visits, and term project.
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vl.314 msudmaienunmazarindudama jiensg 3 (3-0-6)
OM314 Managing for Quality and Operations Excellence

Fwdsduneu:  aeuldinn ul.201
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Prerequisite: Have earned credits of OM201

Study of concepts, tools and techniques to gear up operations excellence in terms of quality,
profitability and business sustainability. Topics include principles of quality, standard of quality
management system, design of organization and high performance work system, design for quality and
product excellence, quality and operations excellence awards, applications of statistical tools and

methods, learning organization, as well as operational best practices and business sustainability.

U315 MTUTMIAUNUBNaENS 3 (3-0-6)
OM315 Strategic Cost Management
tadunow: @aulainn Ur.202 wie U.203
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Prerequisite: Have earned credits of AC202 or AC203

Study of the strategic roles and applications of cost information in planning, controlling, and
decision making involved in the business strategies. Topics include the rationales for using cost
information in business management, concepts of cost management, roles of cost in planning i.e. cost
estimation, cost analysis and profit planning, target costing, and the analysis of capital investment.
Next, roles of cost in controlling i.e. standard costing, job costing, process costing, activity-based
costing, and absorption and joint costing. Finally, roles of cost in decision making i.e. decision making

with cost management model, and strategic pricing based on cost information.
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U316 NIINYINTININGIND 3 (3-0-6)
OM316 Business Forecasting

wdsdunewaaulainn wu.204
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Prerequisite: Have earned credits of BA204

Study of analyzing historical business data and applying computer-based quantitative
forecasting techniques to achieve reliable forecast of the future. Topics cover the review of relevant
statistical concepts, the important role of forecasting in business functions, the forecasting process, the
studies of several forecasting techniques such as naive, moving averages, exponential smoothing,
simple and multiple linear regression, time series decomposition, Box-Jenkin, and combining

techniques.

41l NMSIANILEENAENSNITUIINS QU 3 (3-0-6)
OM 411 Procurement and Supply Chain Management Strategy

Fwtedunew: aeulaivn uu.201
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Prerequisite: Have earned credits of OM201

Study of procurement management process and supply chain management strategy to
enhance competitive advantage. Topics include purchase order cycle/process, supplier development,
contract management, conflict resolution, procurement KPIs, demand management, cost reduction,
supplier performance analysis and management, games theory in procurement, supplier relationship
management, supply chain management models such as SCOR and GSCF, global sourcing and

sustainability in procurement.
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w412 msianan1sufuauedng 3 (3-0-6)
OM412  Organizational Performance Measurement

Fwdsduneu: @eulsivn ul.201
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Prerequisite: Have earned credits of OM201

Study of Performance measurement system as a tool to translate strategies into actions in
order to achieve the desired outcome in both for-profit and non-profit organizations. The topics
include the design and implementation of performance measurement system, concept of key
performance indicators that helps students to understand and can apply this knowledge for

organization to achieve its goals

U414 AsUTSiATINIg 3 (3-0-6)
OM414  Project Management

Jndeurewanuldivt w316 wasinAnwgmguli 4 (s 1/66 Wuduly aeuldin
11.201 19.201 NM.201 WAy nu.201)
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Prerequisite : Have earned credits of OM316 & Fourth - year student status

(Effective on semester 1/2023 onwards, Have earned credits of OM201 FN201 MK201 iag
HR201)

Study of rationale and necessity in managing project including project life cycle, project
planning and control in several dimensions. Techniques such as activity and time scheduling, budget
estimation, resource allocation, outcomes and impact evaluation, organization structure, project staff
selection, risks assessment, project monitoring and coordinating, and other special issues will be

focused. A real world project will be assigned to integrate knowledge for class work.
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w321 mIleseiitenisiadulomagsia 2 3 (3-0-6)
OM321  Business Analytics |l
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Study of various data analysis techniques, tools for quantitative analysis to help make
decision systematically and efficiently, applying quantitative analysis techniques to solve business
problem, mathematical modeling, and using computer software to solve business problems via
business case studies. Topics include linear programming, integer linear programming, goal
programming, queuing theory, project management, decision analysis, game theory, and dynamic

programming.

UU.322  AMUAAIITEUUKAENITEBNLUUTEUUIIUY 3 (3-0-6)
OM322 Systems Thinking and Design
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Prerequisite: Have earned credits of OM201 and 15201

Study of systems thinking as a connectedness, a process, the whole, the patterns of a
system, and context.Topics include congruence among business processes, business rules, business
data, and organizational structure to match the mission of the organization unit, understanding of the
information and the work system, principles of a well-designed and well-integrated business

information system, and Enterprise Resource Planning (ERP), process model, workflow model, data
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flow model, and other system analysis tools in order to communicate a business need for information

system development.

ul.323  N1SUIMSNANITUSNIG 3 (3-0-6)
OM323  Service Operations Management

FaRunowaaulaiv vl.201
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Prerequisite: Have earned credits of OM201

Study of distinctive characteristics of ‘service’, the strategic planning for service business,
service process design, and effective service operations will be discussed. Applications of concepts in
several types of service such as restaurants, movie theaters, hotels, hospitals, communication, and

transportation, social responsibility and service provider’s ethics will be introduced.

u.324 MsuTmsnsUuRnimIensi 3 (3-0-6)
OM324 Sport Operations Management

FtaRunowaaulaiv vl.201
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Prerequisite: Have earned credits of OM201

Study of the evolution of sport industry as well as its current trends and issues affecting
organizations in both government and private sectors. Topics include product and process design,
service control system, performance measurement system, and human resource management in
sports organizations. Delivery of the course: lectures, group discussions, and term project in depth

areas of sport operations management.
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w325 msudmsnsviendien 3 (3-0-6)
OM325 Tourism Management

aruneuasulaiv ul.201
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Prerequisite: Have earned credits of OM201

Study of global tourism trend, tourism policies and strategy in various countries, ASEAN and
Thailand will be discussed. Tourism policy and strategy, Thailand tourism situation and its potential
gaps will be analysed. It is also included the study of demand and supply in tourism industry such as

transportation, accommodation, and destinations in order to manage and sustain all related resources.

vU.326 nsdanismaluladivazuinnssy 3 (3-0-6)
OM326 Technology and Innovation Management

dunowaaulaiv ul.201
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Prerequisite Have earned credits of OM201

Study of technology roadmapping, technology management, technology forecasting, technology

strategy, innovation ideation, innovation workshop design, human-centred innovation.

UU.327  nsUIMsAuAARdtarAdadum 3 (3-0-6)
OM327 Inventory and Warehouse Management
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Prerequisite: Have earned credits of OM201

Study of principles and practical procedures in inventory management and warehouse
management from the traditional western approach to the revolutionary Japanese Manufacturing
Technique and recent development such as theory of constraints, Inventory optimization model.
Furthermore, topics include the concept of warehouse and distribution center management, the
effectiveness and efficiency enhancement in warehouse design and development. Course delivery

modes can be lectures, group discussions, and site visits.

ul.395  idatiay N19n15UTmINsuuRng 1 3 (3-0-6)
OM395 Special Topics in Operations Management 1
A1UsAuneu : goaulaivn ul.201
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Prerequisite : Have earned credits of OM201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Operations Management that benefit students’ thinking and future careers.

421 MI918RIEnIUNTININEIAY 3 (3-0-6)
OM421  Business Simulation

AsAuneu: aoulaiun wu.204
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Prerequisite: Have earned credits of BA204

Concepts, benefits, and types of simulation. Steps of using simulation models for helping
managers make better decisions under uncertainties. Monte Carlo Method. Data collection. Goodness
of fit tests for input distributions. Developing simulation models using computer programs. Model
verification. Analyzing and Interpreting simulation results. Model validation. Applications includes
investment’s decision making, product development, production and service process improvement,

project management, inventory management, supply chain management, and logistics etc.
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UU.422 TBnsAseideyarunnlngniegsna 3 (3-0-6)
OM422 Big Data and Business Analytics

Fwdsduneu: aouliivn ul.311
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Prerequisite: Have earned credits of OM311

Study of the nature of big data and business analytics, and a practical toolkit on how to
perform big data analysis. The aim is to discover different ways to generate business value from big
data sets for the purpose of increasing competitiveness in the business context, applying an analytical
process that covers all activities from problem formulation to business outcomes. Topics include
conceptual framework for business and Big Data analytics, value generation from new technologies,
methods and tools for visual analytics, text analytics and predictive analytics, as well as project on the

business data set.

w423 msusmsmsudinislufianisusmsavnin 3 (3-0-6)
OM423  Healthcare Operations Management

Fwdadunew: aeuldiy vl.201
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Prerequisite: Have earned credits of OM201

Study of specific characteristics of healthcare, strategic management and competition in
Thailand’s healthcare sector of both public and private organizations, managerial decision analysis of
healthcare organization establishment, organization structure, human resources management,
management and improvement of healthcare operations i.e. patient and provider scheduling, patient

flows and waiting times, quality management in healthcare, lean healthcare, and medical support
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management, medical and other services management such as accommodation and food service,
healthcare information management and analysis, ethics and social responsibility, delivery of the
course: lectures, group discussions, and term project in depth areas of healthcare operations

management.

ul.424 n1slaAU3neInnegsne 3 (3-0-6)
OM424 Business Consulting
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Usvaumsainssveadidemnluanunil
Prerequisite: Have earned credits of OM201 & Fourth - year student status (Effective on
semester 1/2023 onwards, Have earned credits of OM201)
Study of practical analysis and consulting tools and frameworks through real-life business

consulting scenario and first-hand experience from professional consultant and practitioner.

VU.425 NsRTIRdeuNIAiuULAZNISUSIMSAILEE 3 (3-0-6)
OM425 Operational Audits and Risk Management
FtaRunew:  @aulaivn ul.201
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Prerequisite: Have earned credits of OM201
Study of concepts, tools and techniques to improve competency and resilience of business
under pressure of global changes and business uncertainties. Topics include operational audit, types
of risk, risk strategy, operational riskassessment, operational risk management, business continuity

management, as well as corporate social responsibility and good governance.

01426 MswenIaMeEIIATUgY 3 (3-0-6)
OM426 Advanced Business Forecasting
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Wnzduilaninmenisallusuian Logistic Regression 38nsnennsaltugaduqléiun Non-linear and

Page | 162



Dynamic regressions, Seasonal ARIMA-type forecasting models, State Space models for Exponential
Smoothing tag Neural Network Models TUsinsumauimasamsunisnensal R wag RStudio

Prerequisite: OM316

Forecasting models for more complicated and dynamic business time series, especially,
weekly, daily, and sub-daily data. Forecasting models for hierarchical or grouped time series.
Forecasting models for probability of an event happening: Logistic Regression. More advanced
forecasting models such as non-linear and dynamic regressions, seasonal ARIMA-type forecasting
models, state space models for exponential smoothing, and neural network models. R and R-Studio

programs for forecasting.

ul.495  Wdaiiay 11aN15UTIINISURURNNS 2 3 (3-0-6)
OM495 Special Topics in Operations Management 2
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Prerequisite : Have earned credits of OM201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Operations Management that benefit students’ thinking and future careers.

Ul.496  dFUNUINSUTIMSNSUNURNIS 3 (3-0-6)
OM496 Seminar in Operations Management
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Prerequisite: Operations Management major and fourth-year student status or approved by
the lecturer and OM313 (Effective on semester 1/2023 onwards, Have earned credits of OM313)

Study of introductory lectures on the foundations of productivity, business and operations
strategy, contemporary issues in production and operations management through lectures, seminars,
field trips, researches, and case studies, distinctive challenges and problems in operations
management, encouraging and facilitating students to do literature review, presentation notes and

reports in order to lead and actively participate in discussions
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vl499  msAnwdasynisusmsnsujuanis 3 (3-0-9)
OM499 Independent Study in Operations Management
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Prerequisite: Third -year student - status of Thammasat Business School (Effective on
semester 1/2023 onwards, No prerequisite)

Study of encouraging students to do individual in-depth study on operations management
topics of their interest, training to conduct effective self-learning under the instructor’s supervision
through reading, fact-finding, participating in critical dialogues as well as pursuing a systematic problem

solving process.

2.2.6 I UBNUINII§INDITNINUsEIA ladafnduaznisuuds
NHUUINNITINATENI9USWNA (International Business)
1) 3y nendedu
§3.311 ANNHINRBNYDITINITENINUTENA 3 (3-0-6)
IB311 Global Environment of International Business
anmndonfiddyuesnisUseneussiasenineUseme Wy nszurumslamaing
NFTIUNFUMNAATFAITUUUUAN aNINLINRENN19EAL TAILETIN 1151 NANTEVUVBIANTNLIAREY 5B
mMsUsEneugiassilsEmA aunnsiidfguesgsiasenineussma Taunisesdnisiuas sy
iwi’mﬂizmﬂLLawqwﬁﬁLﬁmsﬁaﬂ UNUIMLAENANTEVUIINNTAVUYBIUTINILYIR
The global environments of international business, including the globalization process, regional
economic cooperation, social, cultural, and political environments. Evolutions of international
business, international trade and foreign direct investment.Key theories in international business. Roles

and impacts of multinational enterprises.

53312 sulguisidy 3 (3-0-6)
IB312 Research Methodology
FwdsRuneu : @euldivn wu.204 w38 (4.211 waz 8.212) %30 (4.216 uaz d.217) %30
(.218 uay @.319)
unumiazeudRreInitedensfinwgsianisesnuuunide nsnislunside iniesled

1lun1339y nslinaveanisidesiegsia A3usssuvesivITn
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Prerequisites : Have earned credits of BA204 or (ST211 and ST212) or (ST216 and ST217) or
(ST218 and ST319)
Roles and relevance of management research, Researchdesign. Researchmethods,

Researchinstruments, Implications of research in business.Business ethics.

53.321  MIALTUNIIANUNITANTENINUSELNA 3 (3-0-6)
1B321 International Trade Operations
Andaduneu : dhnwguedudal 3 Fusnia 1/66 usuly Ldfinddutew
wannael wuInUfuRdmsunsaliugsfianisiseninausewme nssuaunis nMsidl seileude
UtRse9 mesumsfszrineUssma innsnsuazulounesineg idvualaeiguialneuassguna
AaUsewma YaufuRainalunienisiseninelseme
Prerequisites : Third-year student status (Effective on semester 1/2023 onwards, No
prerequisite)
Criteria and guidelines for international trade operations, import and export procedures,

rules and regulations of international trade, Thai and international policies on international trade.

§9.323  NISHAILIRREIVINTTULAEANENNNTOLUNTUYITUTENI U SEmMAYRIgINa 3 (3-0-6)
IB323  Industrialization and Global Competitiveness of Firms
wanszuraslamAtanifivhlfAnniaudsuwlamesgsiuargnamnssuludssmaneg maindu
wardnuarreIMILUardnaseseTienesmsnanTlusysulsemauazssiulaningiansunu e Ui
MnUssnasdsianluasgialan madeunUasedasiaiamsgsiaasgaanunssuvedaniiadmgud
walBsU{URNNg
Impact of globalization on the transformation of businesses and industries. Progress of firms,
value chains and industries from developing countries. Theoretical explanations and empirical

evidence of the structural changes in the global business and industries.

§9.324  MINawgsiakarnsazaunuluUsemelng 3 (3-0-6)
IB324  Business and Capitalist Development in Thailand
Wannnsuazmsiiulnvesgsielulsemelne flauiiddy uinnssumamsuimsves
ganabne nalnmsidiganuduanavesuisnlve unumvesssialnglugiinna

Evolution and development of business in Thailand. Key players in Thai business.
Management innovation in Thai businesses. Internationalization process of Thai firms. Roles of Thai

business in the Asian region

Page | 165



§9.332  MISUIMSTINAUINIAUSTIU 3 (3-0-6)
IB332  Cross - cultural Management

sruURnAMsdsnuuasian Bvdnavesinmssalumsuimsssiaseninssemanaznsuivnis
\Benagymd 1y msdnesdng Anzdthuasvdnnsuins msdeansfisiusyansamsyninagaumniiniaindng
Jausssn M519391MeTes MIUTMIYARATTANANAaIeM s TmUsTIN MsuTmsniinauliungiainsem
N143319

Developmentofsocial values. Influence of culture on business and strategic management.

Organization structure, leadership and management style. Effectiveintercultural communication.

Human resource management in culturally diverse context. Business etiquette

§9.421  MSUIMIEINATENINAUTEINA 3 (3-0-6)
1B421 International Business Management

Ayrfaiureu : aouldin 53.311 (Fausana 1/66 WWuduly deulsivn 53311 uay 59.332)

WnsuTMsharMsaLiugInasemiUseme ngussasAuaznagnslunisaiiunisgsiasening
Ussinanauselesd lenalunisamueinsseina nsiauuleuswasnagnsnIsuImIvaeesnIsening
Ussiavideudtninumnifiaeandesiuanmuindonvesssnasesnineseina

Prerequisites : Have earned credits of IB311 (Effective on semester 1/2023 onwards, Have
earned credits of IB311 and I1B332)

International business management. Objectives and strategies for international operations.

Analysis of foreign investment opportunities. International expansion strategy development and

implementation.

§5.422  NSANYIUSEUMIBUTTUUTIAIUIUINA 3 (3-0-6)
1B422 Comparative Business Systems

FwdsRuneu : aeuldin §9.311

Wiguieuanuuanauasszuugsislulssmaviseninianiie wussuugsialueliessuugsialy
glsv szuvgsialuuszimmanigeiin Jadesing o Aifanszvusiossuugsiouaymsiiiugsia Jodemns
M3l Yademeuseifenans uaslady Jademedeny anmnvesnnuuansavesssuugsiabulan

Prerequisites: Have earned credits of IB311

Comparative study of a variety of business systems, including those in Asia, Europe, and North
America. Economic, historical, social, and institutional factors shaping business systems. Causes of

differences in business systems.
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§9.423  dunungsnaseninelseine 3 (3-0-6)

IB423 Seminar in International Business

[
U

Jyadunion : aeuldin 53311 uae thAnwnguedudl 4 (Fausinna 1/66 1Husuly aeuldin
§9.312 uag §9.421)

nuiiiAsdestugsfioseninsUssma  Ussdulymimasnugsiasewinaszine

Prerequisites : Have earned credits of IB311 and International Business, Logistics and
Transport major and fourth-year student status (Effective on semester 1/2023 onwards, Have earned
credits of IB312 and 1B421)

Theoretical concepts in international business. Academic research and articles on key issues

in international business.

2) 3y aen

§3.391  hdafivAy N19N15UIMSTINTENINNUTEWA 1 3 (3-0-6)
IB391 Special Topics in International Business 1

J1sAuneu : aaulain 59.311

Sy wwada ndnms wlesdlownmz winnssy wnldufidfysasiannsiiviaulefifedos
NNTUTMTEINTENInaUsEwme imunnssuiwimluasiasuanuanliiudnfnwlunsvihnulusuieng

Prerequisite : Have earned credits of IB311

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Business that benefit students’ thinking and future careers.

§9.392 TRy NNNITUTINITINITEN I TEINA 2 3 (3-0-6)
IB392 Special Topics in International Business 2

FrtaRuneou : aauldiv) 59.311

VS wuadn mdnns wlesdeans winnssy wuiluiiddguasimunmslmifiiaulafifedes
NMINTUIMITINITENINUTEINA aunszuIwialuaziasuauaalitudnAnwlunshouluewen

Prerequisite : Have earned credits of IB311

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Business that benefit students’ thinking and future careers.
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55.424 ma’mgmmﬁaqqiﬁﬂaﬂ 3 (3-0-6)
IB424  Perspectives on Global Business

(% '

anmwindesvesnmsiiugsialunaasinalssmaifanuddryseussmalne svuungrane syuy
nsidles sruunsiu JausssuuartaufURlun1saiugsia Yonnaimnanisen wagn1siInnIsAIuLINIY

Prerequisites : Have earned credits of 1B311

Business environment of different regions/countries that are potential markets for Thai
businesses. Different legal, political, financial, cultural and commercial systems and practices, including

international trade agreements, and labor arrangement in specific regions.

59.431  NSIANIINETENIUTEmA 3 (3-0-6)
1B431 International Taxation Management
WNAANIINITINNITNTOINTIZNINUTEAdMTUUSENT R luUssinelneuazusening Ty

sadszne douarguassafifintuieafudonnasiumBoinssenheussna wan1sied ssuums
fanns Jemnasnidou mamimenleuiiensiansiunuiarmBszuuiyfuarmennsvesuisndiuni
Ineuazine

Prerequisites : Have earned credits of IB311

Theoretical and managerial concepts on Taxation Management under different international
regulations. Problems and obstacles of international taxation management practice, including free-
trade agreements, double-taxation agreement, transfer pricing, differences in accounting standards and

tax systems.

59.433  Usununeasesssulunisdniiugsia 3 (3-0-6)
IB433  Ethical Issues in Business
Wosyalunsiuiugsie madndulavesiuims Ussiiumeaiesssuionnuninisdadule wu
mansUfiRneiuatessaluesdng unumvssgsialudeny nansenuvesnisauiugsie gidulddnde
Business ethics, executive decision makings, ethical dilemma, organization guidelines on

ethical issues, roles of business in society, consequences of doing business, stakeholders

§5.499  MIANYIBATENNGINITENINIUTEIWA 3 (0-0-9)
IB499  Independent Study in International Business

FsAuneu : aeulainn 5.312

JamiAeatumsuimagsivssheUsane agnednis

Prerequisites : Have earned credits of IB312

In-depth study of topics related to international business management.
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nguladafng (Logistics)

1) v nwandsAu
89.212  msdansledanndidodu 3 (3-0-6)
LO212 Introduction to Logistics Management
Fdnunadn uasngudidestuieatumsiansladafndirufanssumdn vesssuy
Tadafnduu Msdndensudmsaddud nsdansaudandinisnszaedudn msdnnsnisuuas
warAanssuladafndduy

The fundamental definition, concepts and theories of logistics management through key

activities such as purchasing, warehousing, inventory management, physical distribution, transportation

management and other logistics issues

89.341  nsdanisladaindszninauseme 3 (3-0-6)
LO341 International Logistics

1sAuneu : aaulainn a1.212

1598519704550 Usetanvesusnisdmiudaean-iididun n1smiudaoumuiles
AULANANIZNINLONATAINTUNITINNITIATARNA T I 1NU TS IALAZN1TVUAIEUATE NINSU TN
AudnuuzvessvudwiallomanegUuUUTIdsHanszvudensinnsTadaindsyninaUssiva

Prerequisites : Have earned credits of LO212

Business structures, types of service offered to exporters and importers, container
consolidation, related documents difference between International Logistics Management and
International Transport Management, multimodal transport characteristics its effect on international

logistics.

89.342  MTeTenlalsinudmiunmsianisiadasind 3 (3-0-6)
LO342  Quantitative Tools for Logistics Management

FwdsRuneu : aeuldivn 81.212

LUUA1a8 bufn FeMsmHadnsluniseaniuu auAy UURNSWaENSTANSIsUUNMIULEs
uarladadind mavszgndldimafiadaliinaissaneifuuariiiaind Winneiszuulasesuaznisdnaula
wuunaeiady Tumsnsusunszuaunsine Afedestu msdanisledainduasnsvuds msdaassguasd
nseenuuulasseiienszaedui msuImsmsdnds manadunaasmsianismnsana malesei
yeusfidafisngan Mamuauduinings msssandldroufinpeslunisiinseszuuladafind

Prerequisites : Have earned credits of LO212

Models, concepts solution methods in the design, control, operation and management of

transportation and logistics systems. Applications of exact algorithms, heuristics, network and multiple
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criteria optimization techniques, logistics and transportation management, demand allocation, routing

and scheduling, location selection and inventory control. Excel spreadsheet with its solver tool.

42343 msdnisladafnddnsududivudamsennie 3 (3-0-6)
LO343  Air Cargo Losgistics

dsauneu : geulaiv a0.212

Anwnszuiunsiadafndfiieadadlunsdnddudmeennie wWu msiiuie msvuds msdaiu
uazmsyu1eduA Mauimsdeya warmsanmszansdudn dmiududvinluuasAudions wu du
JuURIY AuALULdsdY Lagdnildin

Prerequisite: Have earned credits of LO212

Study of the operation of air cargo logistics for general and special cargo such as dangerous

goods, perishable cargo and live animal shipment, cargo acceptance process for air freight operators,

freight rate calculation, and warehouse operation.

89.441  duuumeeuladadnduarnisuimsigauniu 3 (3-0-6)
LO441  Seminar in Logistics and Supply Chain Management
dsduneu ¢ UnAnwenuIMIIINITEnIUsena ladaRnduaznisuuds (lenLogistics) gmz%u
U 4 Fausne 1766 Huduld deulsdin 55,312 49.361 uar 89.342)
ysanmsmnuimenuladafinduaznisuimsldgumumeliuiunesiidolded funiaulaly
T2t Wamwvinwemamumsanimeiiasuityymenuladafnduaz o unmulaglduuusawuuashsy
Prerequisite : Logistics major and fourth-year student status (Effective on semester 1/2023
onwards, Have earned credits of 1B312 and LO341 and LO342)
Integrate logistics and supply chain knowledge within the context of current research

issues. Skills will be developed to analyze logistics and supply chain issues from a holistic

perspective.

89.442  nsUTMslgaunu 3 (3-0-6)

LO442  Supply Chain Management

=

Adafurieu : aeuldin a9.212 warinAnugiuzdudil 4 (fudne 1/66 Dudily aeuldfn
89.212)

AsLAN9sEIriensiassuuladafnduar msuimslaguniu Tegunuuagnisadayaaiiiuwn
anén neunAslumINMsansuulnsiameegBsiunulunsuImsadsdufmsniluianmaiiunaainse
TumswisiuveddgumusihunsiasuuamesgUasduesgniuagnisianmanszuaunsmaniilonouausdse

ANNABINITVBIGNANDELN NN AL
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Prerequisites : Have earned credits of L0212 and Fourth-year student status (Effective on
semester 1/2023 onwards, Have earned credits of LO212)

Difference between logistics and supply chain management. Supply chain and added value
creation to consumer. A framework for cost reduction, particularly inventory management costs, as
well as to increase supply chain competitiveness through changes of consumer demand and

production process management to optimize responses to customer demand.

89.443  nsanuLIaedldUny 3 (3-0-6)
LO443  Supply Chain Modeling
Fwdsduneu : @euldiv 89.212
fuvuiaesaaunsaliuuinnsalliisoes msauayunsdindulalunsianisladafinduasly
UL MIRAUIRILUUTIABY NTIATIEVRANTIIRBIENIUNTAINITAAIINLANTATURANTILATIZY
Prerequisites : Have earned credits of LO212
Discrete event simulation modeling, decision support in logistics and supply chain
management model building, simulation output analysis, communication of technical information and

conclusions drawn from data analysis.

av.44a  msdanisanandedlulygunu 3 (3-0-6)
LO444  Supply Chain Risk Management

wdadunou : aeulein a9.342

AnwwnAnizesenandes Jaduiitinadenandes wagnsdansanuidsdulsgunm
Feusnoudedunoundn 4 duneude mMysvyriavesnudss msUszdiuseiuaandes mstmuauun
yINsaARANTENUINATIABY warnsUssliulasRrnuransenuaTnAIAss uenanidadnuiun
mamsitushuedldgumundafamanseny iemivusenoudenisinuuudn nqud wasiedesdiodldly
madeneiarudsduusiardunou uenani fFeuswiosinuuumensdamsanudsddulsguan
Uimisznaums wielidlamstanisaudsduuiuningg seontuiugUassaniedediindiinduly
nszuIuMIIansandsduniaUfin

Prerequisites : Have earned credits of LO342

Managing a supply chain is challenging. Apart from the operational risks, companies
encounter greater unprecedented risks caused by natural disasters and economic swings. These
uncertainties disrupt the routine processes across the supply chain. To mitigate these problems,

companies need to understand how their supply chains are exposed to risks and how they can lessen

the impact of the disruption. The main purpose of this course is to describe the concept of risk and
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risk management in a supply chain, and to explain the enablers that would be used to manage those

risks.

2) 3y aan

89.391 veniay neladading 1 3 (3-0-6)
LO 391 Special Topics in Logistics 1

FdeRuneu : @euldivl av.212

USuaun wwifia ndnnms wedioane uinnssy wunliufidfusasimunisimiiiviaulefiiedes
maladafing WwinssuiuAdwaziasuaNuAnliiulnAnwlunisyiaulusuien

Prerequisite : Have earned credits of LO212

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Logistics that benefit students’ thinking and future careers.

89.392 WileniiAY n9ladafing 2 3 (3-0-6)
LO392 Special Topics in Logistics 2

deruneu : geuldivn a9.212

VS wwadia ndnns wlesdioane uinnssy wunldufidfasasimunisiliiviaulefiiedes
maladafing Wawinssuiwialuazi@suanuAnlinutindnelunisyinaulusuiam

Prerequisite : Have earned credits of LO212

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Logistics that benefit students’ thinking and future careers.

a2.499  nsAnwdasensladannd 3 (0-0-9)

LO499 Independent Study in International Logistics
AurtaRuneou : aaulaivn 59.312
Anwmamuladandlagazidensenueaniglinisamuauguasgelnddnvese1asdiussens
Prerequisites : Have earned credits of 17312
An individual in-depth study of logistics and supply chain issues under close supervision from

the course instructor.
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NQUN15YUES (International Transport)
1) ¥ nanveAu
93211 msvudssgwinssemedoy 3 (3-0-6)
T211 Introduction to International Transport
U TANSAULIToLATIAT AL AN YRR VINTIUNSIAUTE NFVUAIFUAIMIEI UNUIMYBY
U5ENaURaNTs MunuuasduAIUIEIANF19Y UNUIMYRISTHogna NI TUNSAUE OMAL N TVUEAIAUANS
neia nalnduitugiuerlasaduesinsvesuitnide ndnuagdinmsuiiRnuresustnide msdaviienans
Tonnasdnyg) MaunnAuEe Ansmaning sruumsvuae n1sdnsznedudi viide wavgunsaliililunis
YUALFUMARBAIU N5UUdIAIEFULUY
The structures and characteristics of the shipping industry, organizational structures of a
shipping company, role of the intermediate persons or freight forwarders in the shipping business, the
role of government as a policy maker, the multimodal transport concept, the elements in the shipping
business ports, marine insurance, and logistics. Transport document, preparation of sailing schedule

cargo-handling system.

93.361  MsUsEiufenamgiauaznIsudmsanudes 3 (3-0-6)
IT361  Marine Insurance and Risk Management
Ftaduneu : aaulaivn v3.211
BsURUR nunasilagiia q 1 veangurinemsuseiude nsussaivsziudonmeiaatiulmives
Lloyds, Institute Clause d¥ushAuduazsaide nnasiiuduiifntunluszerndadoulunisdunsos
naonIuMsUsziliukaznsvaldrdemesevinedan wazidlandnnisudmsaudes
Prerequisites : Have earned credits of [T211
General rules and regulations of insurance law, new Lloyds, Institute Clause of marine
insurance policy for goods and vessels — additional rules after the coverage period - and measure of

indemnity between the counterparts. Understanding the principle of risk management.

93.371  MIRULAZNNTAMUVBINTVUEAITEMINUTEINA 3 (3-0-6)
IT371 Investment and Finance for International Transportation
Fwdaduneu : aeuldnn v5.211 uag n9.201
Hngvesnmsuimanisiuresgsvudssnindsena madeildlumsiinmesinsiu s
UsziliulAsaN 158 uilan 19N 1T UTEU VT3 veIUTEnuudaTenInesemna n33avieuUssnnn N5

MIATUAN NMTUIMITRUNY UagnNTasU

Page | 173



Prerequisites : Have earned credits of IT211 and FN201
Financial management goals, financial analysis techniques, evaluation of investment projects
based on financial figures, accounting system, budgeting, planning, controlling, fund management, and

investment for international transport companies

U9.372  WsEgAmansiazuleuIsnITnateun? 3 (3-0-6)
T372 Maritime Economics and Policy
Andadunion : deuldivn (1) ¥3.211 uag (2) A211 vide A212 vie #.213 laifinin C
VYN IUATYFANEASUIOTUILANINGIAINITVUAIWELE NOANTIUNIIANUASAT)
As¥1e Muiouasdinguiouniu warawede Jadeiidvunguasduazgumuveie edesile s
WAITHEANENSUNIANANITAINAIA ATIeRAUNUlATIE1anaInuedTeas 13aUTETLEUNNG andulaynInn
ieiiAgadeaiunaanisvudamanzia wu ngdedifuresnguussmanien amnnsnssungussfaves
USENUUAINNNZIA LATYAEANTINAIA TATIZNTIAINAATYUBITINANITVUAN NNLIALAZHNAN TENUVBITINT
fjﬁiaﬁzy%@amiﬂ?ﬁz@umamizmﬂ NFIATIENNNTSRY (Financial Analysis) naenau Cost-Benefit
Analysis Tunsalgaanmnssunisvuasseninelsema
Prerequisites : Have earmed credits of (1) IT211 and (2) EC211or EC 212 or EC13 up to C
Shipping business with economic theories, an analysis of freight pricing behavior, demand &
supply and vessel price, factors influencing vessel demand & supply. Economic tools for market
forecast, analysis of structural cost of tramp and liner markets. Organizations and rules related to sea
freight market boat club, rules and regulations of each country, evolution of marine shipping company
business aggregation. Analysis of macroeconomics to developing countries’ need to participate in
shipping business for country development effect on the nation’s balance of payments financial

analysis and cost-benefit analysis shipping industry.

95.461 ANSUSHITANTVURITEHINUSELNA 3 (3-0-6)

IT461 International Transportation Management

a

Adafunieu : aeuldin v5.211 uazinfnungued 4 dndinwgiuedudil 4 Gusnia 1/66 1us
U goulainn 95.211 waz 15.372)

1A59a5191aznTUIMSNUTUAUAG) VBIUTENET AMIMUUALEUNIINISIAULED N159AWIEe N3
UIMINBAUTBNMIMNUAAITEINTE N1IAIUANKAZNITUZURNT FAUA1 UAZNAENEVNINITIAIATBIUTENSD

Prerequisites : Have earned credits of IT211 and Fourth-year student status (Effective on
semester 1/2023 onwards, Have earned credits of [T211 and IT372)

Management concepts and operation practiced in the ship liner company such as the route

planning (traffic study and scheduling), ship planning (new and second-hand tonnage), ship
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management (crew, technical, insurance), container management (planning, control and operation)

and the corporate marketing strategies. Role of ship agents and their practices.

93.462 FUNUINTUTMNINTVUAITENINIUTEINA 3 (3-0-6)
ITd62 Seminar in International Transport Management

dsduneu : dnAinwigiuet 4 FenuIvsgsfaseninalsemen dnAinwenuinisgsnasening
Uspinan g1uedudi 4 (Faudnia 1/66 1Dusily deuliin 13.461 uay 59.312)

Bsduahilyvveinsuins msfndulaznagnivesusiniliunsmsiunsvudiszing
Usena Jinsendnenimuessvuunsvudslulsenalnenasglinie

Prerequisites : International Business, Logistics and Transport major Fourth-year student status

(Effective on semester 1/2023 onwards, Have earned credits of IT461 and I1B312)

Methods to identify management problems, judgment and strategies of transport service

providers and a potential analysis of national and regional transport system.

13.463 NM3UIMIVIIBuasladafng 3 (3-0-6)
IT463 Port and Logistics Management

Aurtaduneu : aaulaivn v3.211

NsUTMsISelusEAusuIa W Uleuevisewid seaun1sufURnITNITIuALLaToaNKUY
iFeuarsruuladaind n1sUfuRnsvewiTakaAfeduA Ineiun1suLAITEUUABILNULLES HANTENUYEY
weluladdevinideuazladanind n13UsmsnsiuiazmsnmAveInIsusnsviiSeuasadedud n1susms
WINUFUNUS

Prerequisites : Have earned credits of IT211

Port management at the government level, National Port Policy, operational level, port and
logistics planning and design, port and warehouse operations container transport system, technolosgical
effect on port and warehouse, financial management, pricing of port and warehouse services, labor

relation management.

2) 3y aen
99.373  wialulaglunisngiseun? 3 (3-0-6)
T373  Shipping Technology
F1sAuneu : aaulain v3.211
WNAATBINIIAULTD pasnvumalianIsiuse wallalude lunisdate n1seanuuUie

WioanAldi1eANT LYt TUNSTHLIgAaIINTINNTADISOLALTINANITAWSD
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Prerequisites : Have earned credits of T211
Shipping concept, shipping techniques, new shipbuilding techniques and designs to reduce

costs, agency cooperation to develop shipbuilding industry and shipping business.

¥3.375 NIFUIMIINITAUNNTD 3 (3-0-6)
[T375 Ship Chartering

F1sAuneu : aeulaivn ¥9.211

dnuarreInaIanIstmiInEe Wunanisiiuiievesdess dadefitnuedseniusain wimnide
wliaLasdYYIVBINITYNAUTE wellauaztunoulunsiasandmnds msvsadualdanelunsnudens
msfmnanaidlumsvudedudmdygemide warnanenersewinemi

Prerequisites : Have earned credits of IT211

Ship chartering market types of ship chartering, demand and supply, freight calculation, the
hull structure and the ship particulars, the Time and Voyage Charter Parties, Lay time calculation,

voyage cost estimation, the role of shipbrokers and the fixture procedure.

93376 MstenenanUisuduisyrinsUseme 3 (3-0-6)
[T376 International Commodity Trade
Fpriafuneu: auldivn v3.211 laidri C
osuemquinsfasislminar msufURTAeTUULUUMsAUanAsuuR e vang dfaes
Tan wu vy Aesssunnd Sty duns warlunandudinnesdug euelasadanainvesdudlunaisian
widnil 1wy guasd guvnu nalndusian drevdnuasiueviionanandn dadedu wu maTauiulams
wiswsAa uarulouiensiiioswademstiruanaiamsdndudivand sadsnsliiedostionanatu wu
psansoyius lunsufcinsdereuaniudsududn
Prerequisites : Have earned credit of IT211 up to C
Modern trade theories and practices relevance in the development of major bulk commodity
trading patterns in oil and gas, grain, ore and other commodity markets. World market structure of the
key commodity markets (i.e. demand, supply, price mechanisms, key buyers and sellers or key market
players in the industry. Other fundamental factors include economic growth and policy affecting trade

in world commodity markets. Use the basic financial tools such as derivatives for commodity trading.

23391  UefLAY NNINTVUAIIZIINUTTIVA 1 3 (3-0-6)
IT391 Special Topics in International Transport 1

Fudeduneu : @aulaivi v5.211

@ @

US9)1 WnAa nann1s wn3esilalaniy uinnssy wunlduidrgiazsiauinsivdiuaulanineites

<

PINISVUAITENINUTENA  WAIUINSTUIUALLAZLESUANNAR WnuTnAnw lunisynaulusuien
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Prerequisite : Have earned credits of IT211
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Transport that benefit students’ thinking and future careers.

959.392 WPafiAY N19NNSVUEISERIUSENA 2 3 (3-0-6)
IT392 Special Topics in International Transport 2
Auderuneu : @aulaivi ¥5.211

1Y o

USuayn wwada ndnns wsesdlownmz winnssy wnldufiddyuasiaunnsnifaulafiiedos
NNSVUATENINUTENA  WRIWINSEUITALLasLEuANAalrnutnAnw lun1syiaulueuan

Prerequisite : Have earned credits of IT211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Transport that benefit students’ thinking and future careers.

95.464 1ASINNSIVY 3 (3-0-6)
[T464  Research Project
Auderuneu: @aaulaivn §9.312

v Y <

Fifunmsitenuduneuresnisidudielfldnansinu uazdsuivinueddadu mafudoya ms
THeSeailon1side nsUsvinana sAUTera wasn1sdeunanHsenasnaunsiauenanIsite
Prerequisites : Have earned credit of IB312
Conduct the research and learn core research skills including data collection, research tools,

data analysis, discussion, writing the research results and presentation.

23.471 MTIATIHENIZLINAONVDINITVUAITENINUTELNA 3 (3-0-6)
[T471 International Transportation Environment Analysis

J1sAuneu : @ouleivn 99.211 Uag @.381 %39 U3.372

Mo ATEEAANTUUTEENALT UM TIATIERAN TN INEBNTIAINTUUAITENINUTENA NANTENUAD
9RANVNTTINSIUAITENINUsEINA AaonduantiulazngnaTiseg MAstesiunsnaanisuuds 1wy w5y
138 ngUotsAuveInguUTEImMAR1aY

Prerequisites : Have earned credits of IT 211 and EC 211 (Macro Economics) or [T 372

Economic theories to analyze international transport business environment and the impacts
on the international transport industry and on institutes and rules concerning transport market, boat

clubs, rules and regulations of each country.
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99.472 NNSAATIZUNTVUENIDINA 3 (3-0-6)
[Td72  Analysis of Air Transport

'
1 d

anmuandexlugifiavudmieetna ngseideu audyasing qfiAedes nsfvundnsnisdu
UNUINURLsTLUgsRiavudmIseIne wwildulunsdaesmsiiusnisvudmisennia AnwuTeuiieuiu
Uszmdlneg anmnisuimsmsinnisnielussAnsvesaienistu Iﬂiﬂﬁ%ﬂéfunu NIAMUATIAT N3
Usmsnelaliinuselevigen (Yield Management) nMsivuaiduniensiy n1sinseinagnsnisidnsiu
Juitusiingnagsia

Air transport business environments and policy the rules and regulations, related conventions,
traffic rights, government roles in air transport business, deregulation of air transport service using.
comparative studies with Thailand. Study of the management and administration of airlines the cost
structure, air freight pricing, yield management, routing & scheduling, alliance strategy.

v Y

95.473 UsziudAggenunisuimsgsiassninsUseina ladafnduasnisvuds 3 (3-0-6)
[T473 Current Issues in International Business Logistics and Transportation
Ussiiuddgynagiafifeseiuneegnienig UssdiuiviuasislumuiudmsgsfaseninsUssma
ladafnduaznisvuds
Important issues in business that need wide discussion, issues on international business,

logistics and transportation

U5.499 MSANYIDATLINIVUAITENINUTLLNA 3 (0-0-9)
IT499 Independent Study in International Transport
Artaduneou : aauldiv) 59.312
Anwinenunsvuddlagazideamenueinglinismuaugiasgelndinuetansdiusseny
Prerequisites : Have earned credits of [T312

An individual in-depth study of either transport under closed supervision of the instructor.

2.2.7 3 1angsnaadenmsunsng
1) JyenveAu
§08.211 §iﬁﬁ]aﬁ’\1‘1ﬂﬁuﬂ§wﬂﬁaﬂ@m 3 (3-0-6)
RB211 Introduction to Real Estate Business
‘wé’ﬂmiﬁwqiﬁﬁ]aﬁqwﬁw%’wélﬁméfu AATIBALATIIY NTHAIAWIENEINITUIINTNTUTEEUTIAY
A8 ngvInY M3y warnsiunsindulanaensunsiauLas dnassiiu mersedeuiiduenasans

WAZANINLINABNF1N MiNgITRsUTTRRRdITUNITNG
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Basic principles, project analysis, brokerage, management, valuation, tax, law, investment
and finance. Related to the real estate industry as well as subdivision development, surveying land,

legal documents and environments.

§9.212  nsUseiiusIAedansunsndlasnu 3 (3-0-6)
RB212 Introduction to Real Estate Valuation

{ [

waniUeswuingliuyadl TnUsead nseuiummann1suagIsMUssdusaedmsuningy
AsAUARNNTUSEIUNeVIAINvaNe TngUszeasd iU Yana1aiians@eviy Wsenannindauseiu yam
v o i a N A o s a 4 = o o a .24' &
UIAUYIE YARILIUAU UIDLNDINQUITEAIANLAYO) 'iwmﬂﬂmmi@ﬁﬂ‘tstmwmiauﬂ 9IATADIUNTIUVIN
ngvnguarUadedu Migites ieihuyssidiugariedonsuning

Principles on real estate valuation process and methodologies that are suitable for all
valuation purposes such as market value for market transaction purposes and for financial loan
collateral, forced sales, compulsory acquisition or other special purposes. Title deed, construction, law

and regulations or any other related factors analysis to real estate value are also included in the

subject.

50.311  welulagnsneasiseianstugsiaedmnsuning 3 (3-0-6)
RB311  Building Construction Technology in Real Estate Business

wielulad 3Bn1sieains Bamsenuuufaniier Yagieaireinag fldlunisieains dwszneu
vosomsludinuredasadn dunuaninenssy saenmugUnsaifldfedluaasTrsenizszuy
sz ssuulwih seuuiideszuudn ssuuned ssuudestulnilug wasssuuaeufiumesaiunuoinns
uesTuUdeanseu uarNITUTZAIUTIAAINDAT9UDIDIAT

Technologies, construction methods, blue print reading, construction materials, project
structures and construction cost estimation as well as building facilities specially water pipe system,
electricity system, waste system, elevator system, air conditioner system, Fire alarm system, computer

controlling system and all communication system.

§0.312  nQuunegsivedmsuning 3 (3-0-6)
RB312  Real Estate Development Regulation
npuarsndeuuartumeunmssug el iiunniitugsiitedmiumingussandieg s
Anneinguinowazssdousing q Mneadeweinansenusonsiamngsisedmniuming lnganens
MUANNSABATI991IANINIAILAL kazTfnlnTaMInoaiaeImTuIsUssa ngmneiiafudades
Law & regulation as well as permit procedures in real estate business operations, Analyze
law & regulation relevant to the real estate development. Emphasis will be on construction control

regulation, prohibit areas and types of buildings and town planning law.
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59.313 N13RU MIANWU UAENAENTIINVRAMNTUNTNE 3 (3-0-6)
RB313 Real Estate Finance, Investment and Business Strategy

Fwdsduneu ; aauleinn n9.201 Wselieun

nMssadimng Wusha wagIsnslunisasyu W%fauﬂy’amimaﬂaqmésmﬂﬁﬂiamqummmmami
fuflugsiansnuedamiuming wuilau fegende ormsdrinnu qudnisi Tsausy 1as Aynsuvenis
Y5379 1L MTNIUMINNINTNANA MIMIUKLANLIASS NIEFIITALAL Laznagnsduy szsosdusiugi
NTIATIZINIINITRY LAZANTUEUBIUIENUI00IANT

Prerequisite : Have earned credits of FN201 or equivalent

Goal, Mission, process and strategies in developing a real estate business project, for instance
land, residential, office building, shopping center and hotels etc. All aspects of the business
component i.e project positioning, risk management, product differentiation and other strategies must

be consistent with the financial analysis and company/organization status.

50.315  LATWEAIENTIATISRAMTUNITRRILEIDY tagadamsuning 3(3-0-6)
RB315 Economics Analysis for Urban and Real Estate Development

0eAUneY : WEANYIIY A.211 Way F.212 %30 /.213 LazA.214

nalnvewandinu uazedm3unind Jefinnuuansrsainnalneainvesduduindug uazuuife
iwsugenadiisatunaia mataudomarnmsfauedmiuming naenauiledesineg Aduasenis
WasuuUaansliniu uaznginssuguilag

Prerequisite : Have taken EC211 and EC212 or EC212 and EC214

Mechanism of land and real estate markets, which are different from other goods and
services. Further, urban economics issues related with cities, urban development and real estate
development shall be explored, including factors that may affect uses of land and consumer

behavior.

50.411  NISUTMINMIAIALALFIUUUNENNaA N TUNINE 3 (3-0-6)
RB411 Real Estate Marketing and Brokerage Management

Adaiuniou : aeulsdiu nn.201 vdeifieuvh wasduihAnwgugdudi 4 e 1/66 Hudy
1 aauladvn ne.311 vise 50.313)

LANARLAENg Y] MInaauaziuuenthedvrsunindlagyinisAnuduneusng qnisdiu
MsmaeRANTNIELAINTIIRANANTURTRmILAELIL MsmuALazMsUsTiuranuMIIaIALAENa
gndvasdiunaunmsnatansinwmudululdinsinunseainnasnsundnnisuasianssuvesnmadudumu

wignihlugsivedwnsuming
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Prerequisite : Have earned credits of MK201 or equivalent and fourth - year student status (Effective on
semester 1/2023 onwards, Have earned credits of MK311 or RB313)

Theories and principles on real estate marketing and brokerage management by analyzing
each marketing procedures from planning, implementing, controlling and evaluating. Study marketing

strategies in order to make feasible of real estate projects.

50.412 MsRpdmiugIiaedwmsuning 3 (3-0-6)
RB412 Research Methodology for Real Estate Business
WiIAR inNT SULUY Fume LLazﬂ'ﬁzmumﬁﬁﬁLﬁaﬁﬂﬂﬂizqﬂmﬁlﬁﬁumﬁ%’wwﬁmﬁq'ﬁﬁ%
aé’wﬁuﬁwﬁﬁiﬂisaﬂ%maLﬁam"?mﬂsaUﬂquﬁ’Qﬂﬁé?qUizLﬁuﬁaujmmié'?aamagml,méasﬁaa&aLLasmiLﬁ‘u
JIUTW mﬁmmzﬁuazaqﬂmamiﬁﬂLauamamﬂugﬂmwﬁw 9
Principles, format and process in conducting a research in order to apply in real estate
business. This consist of how to conduct assumptions, data collection, analyzing and how to

conclude in various formats.

50.413 duuumugsNIedwnsuning 3 (3-0-6)
RB413 Real Estate Seminar
wdeRuniey - Bewdvilunduedmnsunindulidesnd 2 3w
AAsgh wareduse Jymiugsiaedimiuning wluwindnmanguiuaznishlld saonau
Jayvnmeinuassenussa annedeumaasugiauardenu elmindnwlsdrlafeymiwaznansenuid
noderululagiu
Prerequisite : Have taken real estate subjects no less than 2 subjects
Analyze and discuss various problems both theoretical and practicality of real estate
business perspective as well as ethical problems , economic and social circumstances in order to

achieve an in-depth understand of those problems and impacts on the society.

50.414 NFUTMININGFU 3 (3-0-6)
RB414 Property Management

wTaAuneu : @auleiv) 19.201 Wowieuwin

ANYAULLAZATINAY ASUTMTVINGAUTafG 9 WU o1asdtnsuasuladiie
oW uazflegende daugnavinsaiineineiemngau fuimns wafion dnwagnnain
NINGAUNITATINADTDINITAUDTIBNUARDAIUNTIAT N UTElevgegalunsuTmsnindau

Prerequisite : Have earned credits of FN201 or equivalent

Strategies and the how-to in managing real estate businesses such as office buildings,

condominiums, apartments and other residential buildings as well as industrial compounds. Analyze
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aspects concerning the landlord, managers and lessees. Analyze leasing types, negotiation skills and

the conduct of reports in order to achieve highest and best use of the property.

50.415 msawszianudululisivedmniuning 3 (3-0-6)
RB415 Real Estate Business Feasibility Studies

Jdsfunew : deuldiin na.201 wiiewlsuwi ueseivlunguedwniumsndnlidesndn 1 3w

eudululalugsivedamnsunsng Yssianssgnszuaumsinuanudululinansznuanuduly
Talususing quasiadeiasdeninniinsanmsmeaziuguasduasguvminasinisadulanisainasiu
183U SR manaUwIY kavn1sUszdliuazulassnisng o Seenudulula

Prerequisite : Have earned credits of FN201 or equivalent and have taken real estate subjects
no less than 1 subject

The fusibilities of real estate businesses and their process as well as the their impacts.
Influential factors in the demand and supply forecast, income and expense forecast, rate of return and

their evaluation analysis are also included.

2) 3vaen

§8.332 M5USEEUTIANINIAGINT 3 (3-0-6)
RB332 Business Valuation

Fdaduneu : aeuldiun 19.201 ieiguMn uaiSeulvlunguedumSuningdn

ag19toe 1 311

vinvguiuarisnisussiiusnameagsiaing qnisihdeyamamsuiifogifinanuiuusaeuiuu
wazadlmiiielflumsusziiunaniegsianisUssiduyaruresssna Myinsesisunsfululdmeig
s]milfﬁauﬂaﬂﬂumaamumiﬂizLﬁumﬂamﬁamﬂ%wmaﬂWiﬁﬂﬁmaméﬁm%ﬂiziamﬂ avSdng wazdu 9

Prerequisite : Have earned credits of FN201 or equivalent and have taken real estate

subjects no less than 1 subject

Theories and process in business valuation. Using existing financial information and applying

to the process of valuing business and stocks. Analyzing different aspects of finance and how to

conduct reports. Valuing good will and other business rights.

50.342  msUnBdmiugsiaedumsuning 3 (3-0-6)
RB342  Real Estate Accounting

Fu1TaRuneu : @aulaivn U.201 USaMisU warIvl §9.312

anwznsULTLaENIININTIENUAABAIUNANTATUNUYEITTAFINTUNI NG TINTINT0 Y TN

o

aa a v

Weaumsawu wazn1sandulalugsitedwnsunindunsgrunmsdydnneitesiugsisedunsumsng

UTsLANenge
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Prerequisite : Have earned credits of AC201 or equivalent and RB312
How to analyze accounting and taxation problems in real estate investment and decision
making process. Revise law and regulation on accounting and taxation principles for real estate

businesses. Analyze data, plan and control any real estate accounting and taxation aspects.

50.395 vhdefivey NegInvedmsuning 1 3 (3-0-6)
RB395 Special Topics in Real Estate Business 1

sAuneu : aeulaiv 59.211

USuaun wwafia ndnms wedioane uinnssy wunldufidfusasimunisiiiiviaulafiiesdes
M9gINRdMNTUNING NaunseuiwinduaiaSumnuantviuindnwilunisviailueues

Prerequisite : Have earned credits of RB211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Real Estate Business that benefit students’ thinking and future careers.

50.422 N1IUTMTLATINTOAIMTUNTNE 3(3-0-6)
RB422 Real Estate Project Management

ArdaRuneu : aaulaivn 59.211

NAENS WayN13NNUNUieuneassenINdLlunsneas e naaniasIn1sneadwdase
FAHINITUINISIATINGG HAZNIIDTINFDTOY

Prerequisite : Have earned credits of RB211

Strategies and planning procedures on pre-construction phase, during construction phase and

complete construction phase as well as managing projects and negotiation skills.

§0.423  edmsuningseninsssine 3 (3-0-6)
RB423  International Aspects of Real Estate

Fyfadurieu : thAnwgiugdul 3 vioornsdiaousysi (fausana 1/66 Huduly aeuldis
59.211)

gafvedvniumindseninassmamaeiunisasungunaeindnysyfunisauaumudes s
waidsuvedangsfalasidugsineduniuninguessunafioutunasUssmadidyiiuennasiimsing
wazauluseUseme

Prerequisite : Third - year student status or approved by the instructor (Effective on semester

1/2023 onwards, Have earned credits of RB211)

Real estate business interaction among nations on the following basis investment, regulations,

risk, assurance and global changes. International excursion is a possibility.
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§8.431 dununsuseiiugan 3 (3-0-6)
RB431 Seminar in Valuation

RAsgh waredumefieafudymeng q feluivdnms nquiuasmeufofvesmsUssdunen
paenaudgmeuAnanasIeUTINaN IR oI BATYsRaasdsnuite i@ iU ssaunsnivay
\iledetymiiilrodsnslutiagii

Analyze and discuss various problems both theoretical and practicality of valuation
perspective as well as ethical problems, economic and social circumstances in order to achieve an in-

depth understand of those problems and impacts on the society.

50.441 dFunungranefiifsdestugsiaedamiuming 3 (3-0-6)
RB441 Seminar in Real Estate Business Law
ngvane seidou detsdusing o dedsdungnsensas atulml qiiAudestugsivedimiuninglaei
Hamuaztongmnefiiatulumsdiiugsivedmiiumindlaglinsdinu ieliindnwlfiuuwandeu
LazUARIANUAATIULTILAY
Law and regulations related to real estate business. Discuss problems, laws and regulations

in real estate business by using case studies.

50.402  uinnssuuazweluladiflessiaedmvniaming 3 (3-0-6)
RB442  Property Innovation and Technology
nsluinnssunazimaluladifiensindulalussiaedvniamndsuUssnoufonisnausu ns
Fufua waenamuaudssdueg udunisiaulasanms nsennsainagsia msuimstasamaidlugag
Ao sewine uazMdansneans Msawu MnTeigndn duisiu sudsnsdilansdsuulasesne
Tuladifinasegsiaedniumminduagsnafiieuies
To use innovation and technology for decision making process for real estate business in

terms of planning, analysis, development, investment and construction as well as controlling and

evaluating. Understanding of change in property technology (PROPTECH) is also included.

50.495 vhdafiiAy Ngnaedmsuning 2 3 (3-0-6)
RB495 Special Topics in Real Estate Business 2

Juraduneu : geuldivn §9.211

USay1 WA mdnns wesiieannz winnssu wltuiiddyuasimunmslnifiiaulafiiedes
N9gINIRFIIUNINE WaunssuiwirluasesuauAnliiutnAnylunsyinulusuieg

Prerequisite : Have earned credits of RB211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Real Estate Business that benefit students’ thinking and future careers.
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3. Juenuangns

=

3.1 Jyann1sUyd
UY.311 ﬂﬂiﬁm%‘%ﬂﬂmﬂ 1 3 (3-0-6)
AC311 Intermediate Accounting 1
FrtaRuneu : aaulaivn uv.201
NTBULINARAMTUNITBNUNIINTRY ndnNT TRUFTRMeTYTRefuaunIwg wilauszordu
warUszanamsniiay mssuunUszan mi%‘uﬁiwmi MTINYAA N13AT1A1 NISUARITIBNITHAZ NITUALINEY
“i’JJE]iJ“aL?]IEJ’JfqﬁJauV!%JWETLLasﬁﬁauiﬂﬁuLLG]IaSi’IEJmi@]’muWMigﬁumii’]mWUVINﬂ”ﬁﬁu
Prerequisite :Have earned credits of AC201
Conceptual framework for financial reporting; Principles and accounting treatments for assets,
short-term liabilities and provisions; classification, recognition, measurement, valuation, presentation
and disclosure of assets and the above liabilities in accordance with Thai Financial Reporting
Standards.
ve.312  msdaddunans 2 3 (3-0-6)
AC312 Intermediate Accounting 2

1deruneu : @aulaivi Ue.201

wann$IsN1sUUAnedyBinestuniiiuszerenn nsduundssinn mssuisenis ns
IngaAINSLERTIENSuAENM TR Tayaing UL AUT 81 IMNUIIATEIUNNTINENY 4

N3 18NN35 BNsUGURMTRBE S UL miﬁ’uﬁﬂﬁaﬁuazmiﬁﬂLauaiwmﬂﬁ'mﬁ’ua’aumaaﬁﬁa
viluaunislu mlssieviu MmahausunsRulasnslametayadie 9 lusunisiu N133AVNaY
nszuaiuan ulsnenstyd madsuulamstyTkesmsudlateianarandnnsiuiseldmumnsgu
N139UNNITRUY

Prerequisite: Have earned credits of AC201

Principles and accounting treatments for long-term liabilities; Classification, recognition,
valuation, presentation and disclosure of long-term liabilities in accordance with Thai Financial
Reporting Standards; Principles and accounting treatments for leases; Recording and presenting the
stockholder’s equity transactions in financial statements; Earnings per share; Financial statement
presentation and disclosure; the preparation of statement of cash flows; Accounting policies, changes
in accounting policies, and error corrections; Revenue recognition in accordance with Thai Financial

Reporting Standards.
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UY.317 ﬂ’l‘éU%WIiﬂ’J’mL?ﬁIEJ\‘iENﬁﬂiLLazmiﬂ’JUﬂﬁm’lﬂu 3 (3-0-6)
AC317  Enterprise Risk Management and Internal Control

Fwdsduneu ; aeuleinn U201

wnansAnmlUlazesAUszneuiEIiUIAIUANNElUMALNAMYBICOSO MsUseiliuNanIs
ﬂ’J‘UV‘jilﬂ’]EJI‘LJLL‘L!’Jﬂ’ﬂuﬁ@ﬁugﬂu%@ﬂﬂ’]i@]i’)ﬁ]ﬂ@Uﬂ’WEJIUﬂ’]iU%Wﬁﬂ’J"IlILéﬂﬂﬁ?ﬁﬂ@ﬂﬁﬂi (ERM: Enterprise—wide
Risk Management) MMIIATLUVNUANLNTZUIUNIFUSNTAIILEE MﬁﬂﬁLLazmm%'Uﬁmﬁanm;:ijaﬁ]aau
msfl,uLLazé’ﬂgjﬁ'ﬁmuLﬁaaﬁumiﬁmsmmﬁm wihfluazanufuRnveuvesmhsnuasnasunsluwasny
UIMSANAALIF DARIZNITUNIATIVABY ALLNTINNITUSINIAIEE LLazmﬁﬂizﬂaumiﬁﬁU@jLLaﬁamiﬁﬁ

Prerequisite : Have earned credits of AC201

Basic concept and components of COSO internal control; Evaluation of internal control; Basic
concepts of internal audit; Enterprise Risk Management (ERM); system arrangement related to Risk
management process; Duties and responsibilities of internal auditors and risk management officers,
Duties and responsibilities of internal audit function and risk management function to audit committee

and risk management committee; and Components of good corporate governance.

w331 s liiernusuRaveunedaindeulas ey 3 (3-0-6)
AC331  Accounting for Environmental and Social Responsibility
Tdunew: aeulaivn uv.202
nspULNANMTTANegdiBu mufuRnveuTesAgTRiTidedIndouuardInL NANTENULEY
aureINsUTENaUgIAaTiTienneInssIINvIANarAnAdeN nTzUILMTinnsAandon MsTuT Tuiin
wazdinseideyaselduasiunuiiierdestuduindonnisiavihseaunsiansdundon Taan15dnsi
enuMITRLLieaudBy
Prerequisite: Have earned credits of AC202
Sustainable development concepts, corporate environmental and social responsibility;
negative impacts of business activities on the environment and natural resources; environmental
management process; identification, collection, and analysis of environment-related costs and earnings

information; environmental reporting, and sustainability reporting.

U%.341  MsURlAIMeN 3 (3-0-6)
AC341  Forensic Accounting

Fwdaduneu : aeuldivn u.316

wAnkazranUURneseunsUadnive tenuuasmsiuunlssinnnisdena Ininensdens
nstasiuuaznisnsanduensgInTsumaasegia nswentu 91wy Inssy lewes MIsusuvangu weda

nsdunsaineuLaRosasde N1sWsusBnunsAvaIY
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Prerequisite: Have earned credits of AC316

Concepts and Methodology of Forensic Accounting. Fraud definition and schemes. Psychology
of Fraud. The detection and prevention of financial fraud and white-collar crime activities. Money
Laundering. Cyber Crime. Evidence Collection. Interviewing witnesses and potential suspects. Writing

investigative report.

v9.351  wialuladialnddmsuivdndyd 3 (0-0-6)
AC351  Emerging Technology in Accounting Professions (accounting major elective)
ArtaRuneu : aaulaivn Uv.201 way 58.201
wealuladansaumaildounstyidegtuiasanuinmimanaluladiifnlm sensuasmsnis
TyPaduayununstnd insesdleuazimeiiansinneideyaiiussandldiunistad
(accounting major elective)
Prerequisite: Have earned credits of AC201 and 1S201
Emerging and current information technology in accounting, software packages supporting
accounting tasks, data analytic tools and techniques specific to accounting applications.
UB411 MstnyBduge 1 3 (3-0-6)
AC411  Advanced Accounting 1
Fdeduneu: deulaivn vv.311 uag Uv.312
Nt dmsunssingsta nstddmsuRuamuluridniuianisnumuasuienges N3t
dmsudnlddeluAanissunsnu msdaiuaznisiiauesunisiusn mstadifetusnsuanieuway
msleafumuidssdmiunemsmiiutunsiaszna msuasaaunsiu mslamedoyaifety
yanavenamsfiietosiu wavdmauiiiuem
Prerequisite: Have earned credits of AC311 and AC312
Accounting for Business Combinations; Accounting for investments in associates, joint venture, and
subsidiaries; Accounting for joint arrangement; Preparation of consolidated financial statements;
Accounting for foreign currency transactions and hedging of foreign currency transactions; Translation
of foreign currency financial statements; Disclosure of related party transactions; and operating
segments.
vr.412 msviyTdugs 2 3 (3-0-6)
AC412 Advanced Accounting 2
Furadunou : aauldivn Uv.311 way Uv.312
vié’fﬂmi%fuiiwiﬁmﬁmﬂaﬁ']swvlﬁmummg’mmﬁ’]Emuwmmilﬁu WU URIUNIT RTINS

a o o 1

Suiseld vidnms Basufuimadaieiusausylevindnaundnnisdydamiugarefossuni
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1PIFIUNMTTIBNUNINTRY NMsTg@Rertuiaiesiontsiu mdnuseian Msuansmenisyesdunng
MINITRY MIRBYAIYBIAUNTNENIINTRY mmLmﬂ@hwawﬁaumamsﬁuuazmwmmu M3ty
ananseyiusuar Mty Tietunndes

Prerequisite: Have earned credits of AC311 and AC312

Recognition and measurement of revenue in accordance with Thai Financial Reporting
Standards; Implementation guidance for revenue recognition; Principles and accounting treatments for
employee benefits; Principles for fair value accounting in accordance with Thai Financial Reporting
Standards; Accounting treatments for financial instruments; Classification, presentation of financial
assets; Impairment of financial assets; Distinguishing financial liabilities from equity instruments;

Accounting treatments for derivatives; and Hedge Accounting.

U%.422 n13URTTERINUsEIIA 3 (3-0-6)
AC422 International Accounting

Adaduniou : aeuldi Un.201 uae dndinuguziuli 4 Gaudna 1/66 Juduld aeuldivn
UY.311 Way Uv.312)

mastBiuieufleusswinsame anmgivdafiomnudladndslusenumstusswisua
Hadufruaninuandousneg men1sdydadnademmsgusazkunufoAivnsiyuiasUssma Jymnnsg
fmuasaleuunumuazdesitalunisldasaumeamenistaditeysslenilunsinssiunisiunasnis
UImsgsiaseuineUssma Ussifiumsnundeinsitieades uasmsiduguaianis

Prerequisite : Have earned credits of AC201 and fourth-year student status (Effective on
semester 1/2023 onwards, Have earned credits of AC311 and AC312)

Comparison of international accounting practices , background for a profound understanding
of international financial reporting, factors affecting international accounting standards and practices,
the problem of international transfer pricing, roles and limitations of accounting information system in

the financial statements analysis and international business management, related tax issues and

corporate governance.

3.2 JYINANVBIAULNIAUYEAEATUAZN1TUYT
nWu.291  gsnaleswu 3 (3-0-6)

BA291 Introduction to Business

a a a

dnuwarregInIaNnwIndaNLasUsUUANUTLEIveIRa MIuImsgInafanssuniegsiasiu

[V T ¥
& o a A =1

NSHENNITNAIANITRUMTTYTNITUTIMTATAUNA UaznISUTININTNEINTUYYETIdiieYNugILLLIAILAR
YBINITUINTFIND waeliinAUAnTIVEBRHIUNNTIAYIUALEIAT

G a 0w o = a ¢ o I3 = a ' & a
ninewn [ UuindmiudnAnviuenanenndvd1nuszasiaziseusgiuein q vesnuziivininaisg

Bowdnn wu.291 newlvduiieldiduiiugiulunisiBeuiviansgvesnus g
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The course aims to provide a comprehensive introduction to the key operations of business,
namely finance, accounting, marketing, human resource and production management, and
management information system, placed within organizational, forms of businesses, environmental,
legal and managerial context. Underlying business concepts will be discovered through the study of

real-world examples and fundamental business plans.

wu.321  mslismusnymegstalagldnsdlfinwm 3 (3-0-6)
BA321 Consulting Practices using Case Study
Jndafureu : dnfnwaasndvemaniuaznista szl 3
UszendlinIounIAnynegsna Mwuunegsne JUkuunsaseneliniegsia maimuwlasasisdy
nsliAUInwn Consulting framework  AsuAlangteyminsalfinen A153ATIENR AulaUsaulu
Wenswdady Mylesgianiunisaluazaniemudady msseylgymimegsia anwimelusuianves
3313 NTYIUINITBIAAMNFIUAUNITRY Fun1saana iudiyd AUNTUIMIIANTS
N3EUIUNNT AUNISUIINFIANISTMSNEINTUARE Wusy N1sdawmsaumLuzil Ussanan1snenisiu vinve
euudloan@nmnsgsialaun nisuiauenau vinvglunisusmsianisia vinvglunisiowduiiy vinee
Aadugn Wudu
Prerequisite : Thammasat Business School and third — year student status
An application of business concept. Business Model and Revenue Model. Consulting
framework development. Case cracking. Competitive advantage analysis. Situational analysis and
Competitive landscape. Business problems identification. Future challenges of the business.
Integration of multidisciplinary business area including Finance, Marketing, Accounting, Organization
Management, Human Resource Management, etc. Formulation of recommendation. Financial Model.

Business professional skills including presentation, time management, teamwork, leadership, etc.

wu.331 Temansgsislulssmeadiy 3 (2-2-5) BA331
Business Opportunities in Japan

Anuiausssndedinunazidegania ssaufleumnigsia aamunsalinlunsgsie waglenanisgsne
Tutssmaditu sastansgeuusnduiludgiu

Study social and business cultures, business customs, common business situations, and

business opportunities in Japan. Company visits in Japan are incorporated in the course.

nu.332 lenanegsnvlulseimaiu 3 (2-2-5) BA332
Business Opportunities in China
AN TnussTuidinunaiBegsia sssutoun1egsna anunisainilunigsia waslanianiegsia

Tudseinadu aunsn1sgauuisnguinluiuy
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Study social and business cultures, business customs, common business situations, and

business opportunities in China. Company visits in China are incorporated in the course.

nu.333 laniamegsnalulseinadanlus 3 (2-2-5)
BA333 Business Opportunities in Singapore

Anuiaussnndedinunasdegsna ssaudeumigsia aaunisalinlunsgsie waglenanisgsia
Tutssmadsalud sauanmsgouuisntuiludeelus

Study social and business cultures, business customs, common business situations, and

business opportunities in Singapore. Company Vvisits in Singapore are incorporated in the course.

wu.334 Tomaniegsnalugiinin CLMV 3 (2-2-5)
BA334 Business Opportunities in CLMV

Anuiausssndedinunazdegania ssaufleumigsia aanunsalinlumsgsie waglenanisgsne
ludseimagiinia CLMV (fuywn a1 wei wagtlgauns) 'iam??qma@muu’%@’m%ﬂﬁﬂuqﬁam CLMV

Study social and business cultures, business customs, common business situations, and
business opportunities in CLMV region (i.e., Cambodia Laos Myanmar Vietnam). Company visits in CLMV

region are incorporated in the course.

wu.335 Tenamsgsialulssmalne (@Ewsuindnvuaniudeunnmessmavingu) 3 (2-2-5)
BA335 Business Opportunities in Thailand

Anuriausssndedinunazidegania ssaufleumnigsia aamunsalinlunsgsie waglenanisgsna
Tuvssimelng sauisnisgeuuismduiilulne

(Only exchange students are permitted.)

Study social and business cultures, business customs, common business situations, and

business opportunities in Thailand. Company visits in Thailand are incorporated in the course.

wu.336 Tomavnagsialulseimediimun 1 3 (2-2-5)
BA336 Business Opportunities in Selected Country |

Anuriausssndedinunazidegaia syaufleumigsia aamunsalinlunsgsie waglenanisgsie
Tulssmedidanun 1 susisnsgeuuisnduiludidimue 1

Study social and business cultures, business customs, common business situations, and
business opportunities in Selected Country I. Company visits in in Selected Country | are incorporated

in the course.

Page | 190



Wu.337 Iamamqqsﬁﬂwizmaﬁﬁ’mu@ 2 3 (2-2-5) BA337
Business Opportunities in Selected Country |l

Anufausssndedinunazidegsia ssaudleumagsia aanunsalinlunsgsie waglenanisgsie
Tudssnaiifiivun 2 mu‘ﬁqmmmuu%ﬁw%’juﬁﬂuﬁﬁmum 2

Study social and business cultures, business customs and common business situations, and
business opportunities in Selected Country Il. Company visits in in Selected Country Il are incorporated

in the course.

WU.338 NMIIANITTINAUUTUANS 3 (2-2-5) BA338
Luxury Brand Management
ﬁm-maﬁﬂizﬂauﬁugmmqmmmmaaﬁw’hLLazU‘%msLLmuﬁﬁgﬁﬁﬂiz?m%ma ANWULYDINITUUS
dunanvananLususug edesilenazinueidndulunsiannagndmanisaaadmiuauduazuing
WUTUANS
Study the basic elements of effective marketing of luxury goods and services, the
characteristics of different segments of the luxury market, tools and skills necessary to develop

marketing strategies for luxury goods and services.

WU.339 WtaiilAY N19UTNITTINA 1 3 (3-0-6)
BA339 Special Topics in Business Administration 1
Sy wade wdnnns wdesdlewmnty uinnssy wnldufiddyuasiaunislmdiiviauls 7
Agrteameiuuimsgsia Weiannnssuiuimilasiasunudaliduindnwlunmsihadlusuen
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.340 WteiilAyY N19UTIITIND 2 3 (3-0-6)
BA340 Special Topics in Business Administration 2

[ v

U1 WUIAA 1dNN1T Lsesdiomniy winnssy wualdundAyiazimuinisivadniiaulan
NEITINATUUTITTING LitoimunseuiuirdkaziasuauAniiuinAnwlunisiaulueuas
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.
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WU.341 ety N19UImMITInag 3 1.5 (1.5-0-3)
BA341 Special Topics in Business Administration 3
USoy wiade wdnnis wdesdlewante uinnssy wnldufiddyuasiauinislmdiiviauled
Aedosmsnuuinisgsia dWeimunnszuiuimitasiauamnuaalifuindnwlunsiadluouan
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.342 Midedivy N19UTMSIIne 4 1.5 (1.5-0-3)
BA342 Special Topics in Business Administration 4
USway1 wiadn #dnnis wdesdioans winnssy wwltufiddguasiaunnisinifiviaulad
Rerteameiuuimsgsia Weiannnssuiwimilasiaiunudaliduindnwlunmshadlusuen
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.
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3.3 3V IUBNANTNIATEAENTWATNITUY
an.103  nstdsunsuneninmesideady 3 (3-0-6)
CS103  Introduction to Computer Programming
(LidumheRndmsuinfnwaivisdineinsaeuiiunes wasgAny) An.102)
LLmmmﬁﬂLﬁmﬁmmmwﬁlmﬂmm N598ALUY kagn1stusunsudalaseasite lennsal
wazANIVINEYRIN WUSWNTY Biateya lassasneinisaunu Aeiduuagnisdsrmsilines
(No credit for Computer Science students and students who studied CS 102)
Introduction to algorithmic problem solving, structural design and programming,
programming language syntax and semantics, data types, control structures, functions and

parameter passing.

A311  yuATYgAansanIa 4 (4-0-8)
EC311  Microeconomics Theory

Ftadunou : aauld M211 (W39 F.213) war A.216 (30 A.211)

AnwuarliasigvingAnssuguilaa lnsdunguianunelaviniu msuslaadiuia nns
Uilanfumeldmnuides nquinisuanuasdununisnds msesuisanivmmsiauisnlagldsumy
ansauma msliaszinaaudsdulianysalldun aaingnun aarafutsiufsnie wasnangune
tone nouinundowiu madasalumaUfoR masmuasalunaiedadomanannielilassadns
PAAUTZLANA 9) QaamwﬂbﬂﬂLLazLﬂwgmam%a’?aami AUAULAIVDINANALAT A TLATYIN

Prerequisites: EC211 (or EC213) and MA216 (or MA211)

Consumer behavior focusing on indifference curve analysis, intertemporal
consumption, consumption and risks. Theory of production and cost, the birth of the firm using
information cost, structure and behavior of imperfect competitive markets which are monopoly,
monopolistic competition and duopoly markets. Introduction to game theory. Price setting in
practice. Price determination in factor markets, general equilibrium analysis, welfare Economics,

market failures and measures to correct.

A312 VU ATEEMEATUNAIA 4 (4-0-8)
EC312  Macroeconomics Theory

FwdeRuneu : aeuld (n) A211 uay .212 ¥3e (¥) A.213 uay A.214

WUUT1829Ras NN ILTUAIARY AAIANANER LarAAIARUATIANNUTEMA (WUUT1AB 1S -
LM - BP) nM3lUaguuiasnniznasn i sannnananLama1nussny wuiiaosguasdinaiuuas
gumunlasluszuuiasygiawuuln wazkuudn AeRule N157319907u aguluesnwiatiosnn
NATYFND wqwﬁmm%wtﬁﬂmmamegﬁa]mia%mEJmwgmam%wmﬂﬁaaﬁugmmwgmam%
9an1A Ly i indnsgsiaiuiegs nouiiananade uasnquivesiiaudidou naenaunisussgnd

VO WL ATHEANEN TUNAIALTIATIEVEAIUNTAININATYSRA
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Prerequisites: a) EC211 and EC212 or b) EC213 and EC214

The model of joint equilibrium in product markets, money markets, and foreign
exchange markets (the IS-LM-BP model); changes in equilibrium; product markets and labor
markets; the model of aggregate supply and demand in closed and open economies; inflation,
unemployment, and the Phillips curve; economic stabilization policies; growth theory,
microfoundation of macroeconomics focusing on real business cycle model, new classical
model, and new Keynesian model; applications of Macroeconomic theory to analyze economic

situations.

f.320  adlaAsugmansidesiu 3 (3-0-6)
EC320  Introductory Mathematical Economics

FrdaRuneu : aauld (n) M211, A.212 uay A.216 (W39 A.211) w3e (V) M.213, A.214
way A.216 (W30 A.211)

(gldfumbheiald mnaeuledn f.421 uneuvisemasd@nyividng deg)

o a

WAnuazng viadinaans 139 ity aunmsuaziun3ng nsmeAuiusUsELANeNg 9

o w

TunsdfffuUsdasenilsiuasvianed nsmwade (Optimization) lunsdifildfidesiauazidesa
dufinfaidesdu wosurummiudnuasnquimansusmansqaniauazanaa welvidila
AuduiudueauUsig q maasugaand laowhifenuduiussenineilaidusy feidueds uay
arduduislunguiinsegamans Tinziaianufangu aasnmeann navesn1siuns uay
wuushaesladunisnanuaskandnidou

Prerequisites: a) EC211, EC212 and MA216 (or MA211) or b) EC213, EC214 and MA 216
(or MA 211)

(Credits will not be awarded to students who are taking or have completed EC421)

Applying mathematical concepts and tools such as functions, equations, matrices,
univariate and multivariate differential calculus, constrained and unconstrained optimization,
and basic integral to understand the relationship between different economic variables and
explain concepts of Microeconomic theory and Macroeconomic theory. An emphasis will be
placed on relationships between total, average, and marginal functions, the analyses of

elasticity, market equilibrium, impacts of taxation, and the basic input-output model.
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f325 aswgdidesdu 3 (3-0-6)
EC325  Introductory Econometrics

AdsAuneu : @auld @211(13e A.213) A.212(1W30 A.214) A.216(130 A.211) uag &.216
(30 @.211)

(agldfunmeRnld mnaeuldin f.425 uneursemasiny1ivringi13et)

a

BnsihanuInsEiiLarguiesygiansullunsiinsgideyanaasugialagasng
wuudassanaeeiififulsdaszifeinagane duusdasifdnvazidmunm Anvdymuay
Auilatlymilunuusassanaesidesiu Wun Jymfudsdassiamuduiddaduiuesiu
(Multicollinearity) Haymasuniufiauuususiilined (Heteroskedasticity) dayvsasunaudl
andusiusiu (Autocorrelation) Yaymnsseywuudnaesiinnaia (Specification Error) naenaueaIase
WenuuudnasaAsugifuUssgnaldlunuidemnaasugenansliegnuvunzan Tnayatunisly
Wsunsudnsagumaesugia

Prerequisites: EC211 (or EC213), EC212 (or EC214), MA216 (or MA211) and ST216 (or
ST211)

(Credit will not be awarded to students who are taking or have completed EC425)

Applying statistical methods and economic theories to analyze economic data using
the simple and multiple regression. Topics also include dummy variable, multicollinearity,
heteroscedasticity, autocorrelation, and specification error. This course focuses on how to

choose the appropriate tool for an empirical study, with the emphasis placed on using some

econometric softwares.

375 LAswgmansUszgnAfunIneIn s AlasAainden 3 (3-0-6)
EC375  Applied Economics for Natural Resources and Environment

Fpradunion : aauld @.210 wde /211 vide .213 (glitumiieRals vnaeulddvlis
nd13edy 400 vesvBnAgestiiniou ierdsdnyiividindeg)

ANUFUNUTTENTNAMLATUAULANIBATEEA N1FIRATIVNINEINTTTIU Az Ty
Asuandon Anvuwdndesiunmaaswsmanslunsinsesivazmsszandldlunisinnistagmnns
Tim3wegnssssumfnasAunndon Anvunumussguay Magiia nady wazmadszandeu luns
muAuuaziidgnslimsnennssssurfuarauandon selusedutioaiu seiuusena uay sesy
Tan Anwwndamsiauerddudesy wwmamudusssududmwndon way wudndowu
éf’mmsﬂizLﬁugammqmwgmam‘suaw%’wsmsﬁss:usmﬁLLﬁz?ﬂLﬁﬂé’@y

Prerequisites: EC210 or EC211 or EC213 (credits will not be awarded to students who
are taking or have completed any 400-level courses in this subfield.)

The relationship between economic growth, natural resources allocation and

environmental problems. Basic economic theories used for analysis and application in natural

resources management and environmental problems. The roles of government, community,
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and business sectors to control and solve problems in natural resource and environmental
exploitation at local, national, and global levels. Concept of sustainable development. Concept
of environmental justice. Basic concepts and methodologies in economic valuation of natural

resources and environment.

A.381  LASYIAIANTNITUUE 3 (3-0-6)
EC381 Economics of Transportation

Fdaduneu : aeuld A.210 vise A.211 vive A.213

unumveIn1svuddlussuuAsygianelulassenInelssma mNauRUSIEnINeN1sTUEe
madeniisavesmiendnuazgsiamsd udninasiasmepansResaTeuuddludaasugmans
FunuensuLasuudeuiiiedesiunmsvuds arudiusvesnsvuddluiiosfumsvenedives
e Yymwazulovisiiedosiumsamuiunisvuddundos

Prerequisites : EC210 or EC211 or EC213

The role of transportation in the domestic and international economy. How
transportation affects the location of businesses and production sites. Criteria and economic
reasons for transportation pricing. Private and social costs related to transportation. How urban
transportation is affected by expansion. Problems and policies related to investment in urban

transportation.

A415 ey 3 (3-0-6)
EC415 Game Theory

Fwdaduneu : aaulsl /311 wag A.320 (W30 F.421)

wndn edesile waznsUszgndldnguiinunieldaninnsaifiansaumeaauysaiuaslsl
auysal 019 LNUNAENS ARBAMUUUULY AABAMLUUNALMSHAY LnuTiTinsevens (Extensive game)
AR MILUUANYSAlMNINNEes g wazinuidinisrevenenigldannnsaifansaumealsasysal
wazvtiodu o Afaeuiiuauans

Prerequisites: EC311 and EC320 (or EC421)

The application of game theory with complete and incomplete information including
strategic eames, Nash Equilibrium, mixed-strategies equilibrium, extensive games, subgame

perfect equilibrium, Bayesian games, extensive games of incomplete information, and other

topics that the lecturer finds suitable.

Page | 197



uno.2

18.266  ANINADULAZNITNAMUNNSEY 3 (3-0-6)
ES266  Environment and Sustainable Development
AMUFLNUGTENINEWINAONAUNITHAIL UNISEUINDAR VUMILagNanIEnuaIINNITHNAIL

'
| a

ﬁﬁma@mmwammé’au mi’mLLmuvméﬁu?ﬁLLamﬁauLﬁaaﬂmﬁmw’fﬁwdwmiﬁwuﬁumiaﬁ'ﬂﬁ
Aawnden fimsAnwignuuenaaui

Relationships between development and the environment. Lessons from the past.
Problems and impact on environmental quality from development. Environmental planning to

reduce conflicts between development and environmental conservation and field trip.

28200  aradifestunmsdeans 3 (3-0-6)
JC200  Introduction to communication

ANTNNY BIAUTENBU NSTUIUNTT BNBATRATUNUIMATTIvesnTaoans Usslamuazseau
yesmsaeans mwlunsaeans 3mumsvesnisieansludany sisludiuvesdonaiuuardeln
sutavdnaudfunsasmans vimsnisdeans InguasTveited msdearsesdng nislawan
ANBUATUAZAINEY

Meanings, components, processes, characteristics, and role and responsibility of
communication; type and level of communication; language for communication; and evolution

of communication in the society, in terms of both original media and novel media.

2d.301 ﬂg‘wmEJLLazﬁ]%EJﬁiiu?iamimasnu 3 (3-0-6)
JC301  Law and Ethics of Mass Communication

avsuaziasnmlunisuansrnudniiuvesyed Ui ngvune NN IV
Uszanm msazdlevhlsdudedeides ngmunedeansuiavu ngymneuazdedsduduiiieades
maamumm%ﬁm%waaﬁamaﬁvuma%ﬁaﬁﬁu

The right and freedom of human in free speech; philosophy, rule, and law on
contempt and defamation, laws on mass communication and other related laws, as well as

ethical responsibility of mass media.

U305  NYMUNEANATOIEUILAA 3 (3-0-6)
LA305 Consumer Protection Law

w&NNs Wma uazuaAniviliiRne s uivfesdingmnedunsesuilan sasms
i 9 manguaneildiiion1sdunsesiuilaa Bmstedldngmne snesmsiliiedesuniguilan

Felasuanudemey auiusinglunguaneimensfuasesiusing nguangdimeausuiase

ad a a

Anudsmeniinduaindumnlivaensdie ngrunedien1suIEnse NYMINEINMEIEIITUAG

1

AUSINA Lasnguruneduiiieddes TIunaentan1InAtesAnsAuaTeIuItna munidayaRtilu

Y

oNe

5ITUYLY

P <
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This course explores principles, rationales and concepts providing room for enactment
of legislation for the protection of consumers. The study embraces legal measures for
consumer protection, enforcement of law and measures for redressing injury suffered by
consumers as embodied in the Consumer Protection Act, B.E. 2522 (1979), Product Liability
Law, Direct Sale Law, Consumer Case Procedure Law and other relevant legislation as well as

establishment of consumer protection organizations as prescribed in the Constitution.

348 AQVENENINYEUN 3 (3-0-6)
LA348  Maritime Law

dsAUNDUY : LAEANIIY W.231 #ID 1.209 3 WU.201

vannuIIeNIETeund 1wy npranefeafudeiiunsia QRERRIVONELIG ARV (NI
AMURALAZNITINNAANUSURATOUTDAIIVDITD NITTOLAUNZLA NITFUTUTDINIMZLA ANIURADU
\AnanEelauiu mstiewmdedfomazia maedsanudemerily wagmsusyiudemanzia

Prerequisite: Have taken LA231 Specific Contracts 2 or LA209 Civil and Commercial
Law or BA201 Law Related to Business Operation

This course is dedicated to exploring principles in maritime law e.g. the law on sea
liners, the law related to mortgage of vessels and maritime preferential rights, liability and
limitation of liability of shipowners, charterparties, carriage of goods by sea, liability for vessel

collision, sea salvage, general average and marine insurance.

WA443  NQUNNEIWRENISLITUNINIT 3 (3-0-6)
LA443 Competition Law
Jdadunou: \udn@nundausdudil 3 July

wnAnuazudnMsfidAneIngmneiemsuddumamsi wamslunseuguvideridugua
waAnssuiinsgvunsuiioudenisutsiilaeiadedadusssy  mansdesniulilddsfunninginssuun
dnwar unuvesigiunalamsly seesutigpmildniusifendestumsiuasmsasyussrneszme

Prerequisite: Being at least a third-year student

This course aims to provide an account of concepts and fundamental principles of
competition law, means used to control or regulate activities which will affect the free and fair
competition, exceptions to specific activities, governmental role in the law enforcement and

problems pertaining to international trade and international investment.
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5309 ¥u 9509 Aun1sidles 3 (3-0-6)
PO309 Capital, Business and Politics

FrtaRuneu : aaulaivn 1.211

AnwiAnuduiusszninmu g3na funisdles aseurgululssuunumvessslunisiauw
LL@%‘U‘VI‘UW]LLaz5‘1/]%‘1/\166118\‘1ﬂE):QJ‘V!‘uLLﬁ%ﬂ’]ﬂﬁq'ﬁﬁﬁ]ﬁgﬂﬂ’]‘EJEL‘L!LLaS%}WQJ“U’]aﬁﬁﬁi@ﬂww)umiw}ﬂmﬂﬁm oy
WlgunganssarvesEn iU TilouaraiAnsvedsy WU NIIANTSIEes $3an1 S5U1A waIEUUTIUNS

Prerequisite: Have earned credits of PO211

Study on relations among capital, business and politics including, the role of state in

development and the influence of private sector, domestic and transnational, on political

institutions’ activities which affect political process and public policy.

2.200 Iy 3 (3-0-6)
PY200 General Psychology
a a a i ° v a ey 1 & S a
LUIAAAIY ) ‘vnwmwmwelﬂumimmmmﬂawqmﬂﬁmuw laun WUFIUNNYINGT 1T
$u3 Melsus N33R Wawinisveswyed onsualaztsela yadnandnuuarauiaUniniedn
Psychological concepts understanding human behavior such as biological foundations,
perception, learning, cognition, human development, emotions and motivation, personality,

society, and psychological disorders

3380  ININIYAFIMNTTURALBIANT 3 (3-0-6)
PY380 Industrial and Organizational Psychology

F1sAuneu : @aula 2.200

wdnns nouuaranAfenisdnine wevussgndrungAnssuayedluaniuivhau Tu
Wdesng 9 laun NMsdndenuaans n1sUsediunan1suf iR nsiineusy wsegdlavesndneu
anufiawelalunuuazmugniusionsdnis nedih nsdeanslussdns

Prerequisite: have earned credits of PY200

Psychological principles, theories and research on human behavior in work settings
relevant to the following topics: employee selection, performance appraisal, training, employee

motivation, employee satisfaction and commitment, leadership, organizational communication

42.337  &9ANINYILTINY 3 (3-0-6)
SO337  Sociology of Labor

Fwdsduneu : deuld @1.201 vivelngeydangusseny

USunauazananuuzvesidussnulussuuasvgiatadevenisindayaainsidng

KU

[

AAIALIINY T9RTINTIINNUVIUTEAINTIBTINUNGNA1Y IaganizamumALareny Anwianyae
VDINAAUTINULAZUUUINUNTAATUYARLINERaALTE UM TUTINT AN lATES 91T N es

[

AW IIUTATOURIAULANAIITDITLUULATEFND
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Prerequisite: Have earned credits of SO201 or permission of an instructor
Socioeconomic and demographic aspects of the labor force, including its occupational

and industrial distribution, employment and organization.

4246 anudhluiRnfumsUssiue 3 (3-0-6)

ST246  General Principles of Insurance

'
o =

mﬁﬂﬁugmmaamiﬂizﬁ’uﬁa Usznmaesnsuseiudy dnvauzvesdya e Houlvves
nsussseiude msdanmsanandestouagnisuseiude msuseiduadouaznssefudinwuy
Anee nMsUseiuduse nsUseiudiny mmiﬁaﬁmﬁ'mﬁumﬁmmam%ﬂszﬁuﬁa
Basic principles of insurance ; types of insurance ; insurance policy contracts and
provisions ; risk management and insurance ; casualty insurance and life insurance ;

reinsurance ; social insurance ; introduction to actuarial science.

a.247  sa1ansiukaznsaaulundnnine 3 (3-0-6)
ST247  Financial Market and Portfolio Investment
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Financial System; The Financial Markets; Equity Market; Bond Market; Derivatives
Market; International financial markets; Return of an investment; Risk; Information for Decision
Making; Security Analysis; Portfolio management; Investment Planning; Equity; Bond Mutual

Fund; Unit Trust; Derivatives.

a3a6  vauijnenide 3 (3-0-6)
ST346  Theory of Interest
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Basics of Interest Theory; Basics of Annuity Theory; Rate of Return of an Investment;

Loan Repayment Methods; Application of Interest Theory; Other Interesting Topic.

Page | 201



uno.2

4347  adamansUsesiudiie 1 3 (3-0-6)
ST347  Mathematics of Life Insurance 1
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Prerequisite : Passed ST246 and ST346

Basic principles of actuarial science; survival distributions and life tables; life insurance:
life annuities, net single premium and net level premium for life insurance and life annuity
contracts; gross premium; net premium reserves and modified reserves; code of professional

conduct of actuaries.

4349  pdamansusziuiuae 3 (3-0-6)
ST349 Casualty Actuarial Mathematics

F10sAuneu : aoauls a.211 wse @.216 %io &.218
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Prerequisite : Passed ST211 or ST216 or ST218

Basic rate making ; individual risk rating ; risk classification ; loss reserving, code of

professional conduct of actuaries.

4.447  AlarERSUTEAUTIN 2 3 (3-0-6)
ST447 Mathematics of Life Insurance 2
Fdaduneu : aeuls 4.347
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Ussendnnuiinmsauananiunimilesanuansaning fuuulseiudoruailiieg
Prerequisite : Passed ST347
Multiple life functions ; multiple decrement models for single life and applications of

multiple decrement theory ; insurance models including expenses.
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an213  nsAsuudasmadenuuazdymdan 3 (3-0-6)
SW213  Social Change and Social Problems
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Concepts and theories of social change and social problem; roles of institutions in
social change and dealing with consequences of change; dynamics of social change and effects
on social relation systems and ways of life; social ideologies, social problems, social inclusion;

proactive and reactive measures for social change towards social development
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