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LuUaesadAiion153emnenisitu
Statistical Models for Financial Research
nsRugsiaEufuLazgsiamaluladnsiy
Start-up Financing and Fintech
nsAnwLaneiFesnunsiugsia
Selected Topics on Corporate Finance
NSANEBATLNIINITRY
Independent Study in Finance

(v) nguN1TAYUY
AAIANITHEY
Financial Markets
MFIATIEARSIEN T
Fixed-Income Securities Analysis
NMSENIIUAIUNITRY
Internship in Finance
NTIATILNNTIANTNY

Equity Securities Analysis
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n9.452
FN452
N4.453
FN453
N4.454
FN454
n9.455
FNA455
n9.471
FN 471
N4.492
FN492
N4.499
FN499

n9.241
FN241
N4.331
FN331
N4.332
FN332
N4.341
FN341
N9.342
FN342
n14.399
FN399
N9.471
FN471
N4.493
FN493
N4.499
FN499

3.211
[T211

NFIATANGUNANNTNIUALNITUTINTAUNITNE
Asset Management and Portfolio Analysis
MIIRTIERRaENITUIMIANNAIVNINNSEY
Financial Risk Analysis and Management
IFINTIUNITUY
Financial Engineering
Fuvuaeafienisrenuedesiionianisiu
Models for Financial — Instrument Reporting
LuUSaesadfiion1sITemnanisitu
Statistical Models for Financial Research
MsfnwLanzFewnunTAL
Selected Topics on Investments
N3ANYIDATENINNITRUY
Independent Study in Finance

() nguFnITUNITRY
mMsudmsanadssfouasnsuseiuse
Risk Management and Insurance
NMsUIM AU
Financial Institutions Management
MsusMsAuLde
Credit Management
nMsUIMsNsUsENIIuNANY
Non-Life Insurance Management
N3UTMINTUTEIUTINUALEUNIN
Life and Health Insurance Management
NMSENIIUAIUNITRY
Internship in Finance
LuUaesadfiion1s3Iemanisitu
Statistical Models for Financial Research
nMsAnwanEsiuan1Tunsty
Selected Topics on Financial Institutions
NSANEBATLNIINITRUY

Independent Study in Finance

2.2 \{@anuanaIvIN1SRY
ANSVUAITEMINIUTENALU DAY

Introduction to International Transport
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3.361
[T361
§9.311
1B311
§9.321
1B321
§9.211
RB211
§9.212
RB212
§9.313
RB313
§9.414
RB414
§9.415
RB415
Ue.311
AC311
Uy.312
AC312
uy.317
AC317
U411
AC411
Uv.412
AC412
yu.311
OM311
ul.313
OM313
uu.316
OM316
uu.414
OomMa14
yy.421
OomMaz1

nsUsERUSEmELaLarMIUEMSANILADS
Marine Insurance and Risk Management
ANNLINRONYRITINTENINUTEINA
Global Environment of International Business
N3AEUNITAIUNIIASENINUSEIVA
International Trade Operations
qiﬁaaé’wﬁm%’wélﬁaqﬁu
Introduction to Real Estate Business
nMsUssdumaedansunindidoiu
Introduction to Real Estate Valuation
N13RU NIAULAENagNSTINIedmsUNINg
Real Estate Finance, Investment and Business Strategy
NSUTMININEFU
Property Management
nyieszvenudululigsieedmnzumsng
Real Estate Business Feasibility Studies
nsdaddunans 1
Intermediate Accounting 1
nsdayddunans 2
Intermediate Accounting 2
ﬂ?i‘U%Wﬁﬂ’J’]ﬂJLgﬂﬂ@QﬁﬂiLLagﬂﬁiﬂ’JUﬂuﬂ’]ﬂlu
Enterprise Risk Management and Internal Control
nstinyitugs 1
Advanced Accounting 1
nstinyitugs 2
Advanced Accounting 2
msnneiiiensindulansgsia |
Business Analytics |
nMsUTuUTasUfUNTEUIUNTNINGSNe
Business Process Improvement and Transformation
N1INYINTAUNIIGIND
Business Forecasting
NIUIMITIATING
Project Management
nsdnaesanIuNsaidmsuNIsUIIMIM U iRn1suaslgaunu

Simulation for Operations and Supply Chain Management
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N1.315
HR315
36.319
15319
f.311
EC311
f.312
EC312
#.320
EC320
7.325
EC325
#.415
EC415
d.246
ST246
d.247
ST247
d.346
ST346
#.347
ST347
@.349
ST349
d.447
STa47

NITUIMITANNDULNU

Managing Compensation and Rewards
ganadidnvselind

Electronic Business

VUYL ATEIANENTIANIA
Microeconomics Theory
wqwﬁl,ﬂwgmam%uwﬂm
Macroeconomics Theory
adlaLATugmansilesiy

Introductory Mathematical Economics
wiswginidesu

Introductory Econometrics

Mg 6N

Game Theory
AwdvhlUReAUMsUsE Uy
General Principles of Insurance
paANsRULazNTaUlunannIng
Financial Market and Portfolio Investment
ngufinonide

Theory of Interest
ARnAERIUTEAUTIR 1

Mathematics of Life Insurance 1
AminA1ansUTEALIUANY

Casualty Actuarial Mathematics
ALinA1ERIUTEAUTIR 2

Mathematics of Life Insurance 2

3. Ay lnusedvaen 18 wU2BAA
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3.1 390
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a =

3.2 3vden
TndAnwidendinueivinneg sudidvuslilunuasivienidenuenaivinisiiu
Lioundn 18 miredin il seshidenfnudvfigideutu (1) Juidmualiiluivientidunie
Fgnenidonvesarvniviend 2 wie (2) diidwualiduinindishdnwdendnwiuiviiv wie (3)

J1nnAnendendnwiduivendenlunuindventdsnuenavInIsHe w3s (4) Ivinansans

NI

4. n1sAN¥IIBINNISEY
4.1 dwmTulindneraznidivermansuazn1sUoyd 18 wehn

UnAnwinaznidud s Iusraras@nuivivinisdu asdesinunseivinaui
A1UINNSRUMUUATIUIN LS wiaefin TngardesdAnyivrlunuInIvInterudiuau 15 wiliein waylu
ey lndensiuiu 3 niedn wazdesaeulaldlussinindeiuunar e Tsni C wazldan
syfuedvarasivilnimunlaisnngy 2.00

1L.0Wu 5 AN 15 wu8nn
n9211  AdafEnslavanAn1sku 3 (3-0-6)
FN211  Financial Mathematics and Statistics
14311 ANSUTMISNISHEU 3 (3-0-6)
FN311  Financial Management
N.312 Nseenu 3 (3-0-6)
FN312 Investments
N4.313  NIRUIERINNUTEINA 3 (3-0-6)
FN313 International Finance
ne41l  MFIATIEiRURUS 3 (3-0-6)
FN411  Derivarives Analysis

2. @enAn¥sIEITINNINENNNTRU (59 n.) Bnlidesnin 3 wiiein

4.2 dmSuiinfAn¥uanauzwIdYeAIEnsLAzN1TUYY 24 wlqwna

nAnwuenangmdvdY fusrasarAnunivinnstu sedesfnumseivisiieg
auiiinualiseeludl Tnedesaeulalalusieivdiduilildivunusindedu wasien wu.291 ves
néngnsuivsgstatdin uiazmeivilising C uarlddseiuaivavaniulniomalidsing 2.00
n19.201  NSEUGNI 3 (3-0-6)
FN201  Business Finance
n9.211  AdlerFnERsLazainnIsku 3 (3-0-6)
FN211  Financial Mathematics and Statistics
M311 AMTUIMITNITHY 3 (3-0-6)

FN311  Financial Management
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N4.312
FN312
N4.313
FN313
N.411
FN411
Uv.201
AC201
nWu.291
BA291

n§.311
MK311
n§.312
MK312
n6.313
MK313
n§.314
MK314
N$.315
MK315
N$.316
MK316
n§.317
MK317
n§.318
MK318
N%.319
MK319
n6.411
MK411
ne.d412
MK412

NN U

Investments
NMIRUTEMINUTEIA
International Finance

9

NTATIZIRYITLS
Derivarives Analysis
nsdaTdusy
Fundamental Accounting
snaidasiu

Introduction to Business

2.2.2 3918NN15HAIN

1. Fy¥nanvenu 33 WU2BNA

UnAnwI9zAIfnwITeIvIRNee AuNANE MKus

noAnsIHFUSIAA

Consumer Behavior

ANTIANIIATIAUAN

Brand Management
mMsIenanseaasiion1sindula
Marketing Researchfor Decision Making
NSUTMTHARS UILAZUTNS

Product & Service Management
NMSUTIMIIIALAENSES RN LST19NI5AaTR
Pricing & Marketing Profitability
NISUTNITYDININITINTNMUNY
Distribution Channel Management
mi?{'amimimmﬂLLU‘U‘LuJimei
IntegratedMarketing Communications
mMeessinanseaiasiion1sindula
Marketing Analytics for Decision Making
NAgNENIINAIARITA

Digital Marketing Strategy
mMsmaeLiionusadiy

Sustainability Marketing
miﬁmim&mimam%uqa

Marketing Management Capstone

(9

2N

il
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2. A NNUIBIBABN 18 WUBNA

v
a

thnwidendnuininvidolvudenguuuulaguuuunis fail

2.1 3vln
denfnuanaivlavniaidusasuonauefidaaoulusmine dusssumans
FuAwln TneAnvaudormuanss Seulvwemdngnsivinanitug wagvninhenvesivily
waoey tnAnwirzdeadendnuiinainnuiaiviniidondnulinienuinividensuiiisiien

a A

nMsnatavisenuLInIgue unfnwaulamuualiasunuIuIuigAafinuuAt9AL

o

]

2.2 A% a9n

= = a ] ] 2 a o Yo Sy v i
donAnw13183v161399 Tungqu (n) 3o (v) Nivualinwelull ludesndn

[V '
v a a a A =

18 nrefn Wil Avidendnwilunuinividonilisifeindendenivinieluaivdvieaiu
LLG]ILLu&ﬁﬂﬁLﬁ@ﬂ%%ﬂﬁLﬁﬂJWJUﬂ’NﬂJi duasunisusznevendwluewan wieseivfidndnwaule il
Foudulumunasiveaminedelunsiudviuduividen

(n) denluarvinisaain WnAnwvidendnwisednneieg fidivuals Wil i
Bendnulumnnividont sxdedlisrdeutvivlumnedviendendiléd endnwiliudadnedu uas
Lidrfndndeadenivinelunguiviieany

NAUNIIAAIN

ne.321  MseandmsulUsEnauns 3 (3-0-6)
MK321  Entrepreneurial Marketing
n9.322  NISUSMITNISATUEN 3 (3-0-6)
MK322  Retail Management
AM.323  ANSUIIITUEY 3 (3-0-6)
MK323  Sales Management
nn.324  N1SAAAGIND 3 (3-0-6)
MK324  Business - to — Business Marketing
N9.325  N1SRAIAgINAINWILa TS 3 (3-0-6)
MK325  Sports & Entertainment Marketing
AM.326  N1SRAINTERINNUTEINA 3 (3-0-6)
MK326  International Marketing
AR.327  NISAAIANITINYAT 3 (3-0-6)
MK327  Agricultural Marketing
n9.395  defiiAen1enIsnan 1 3 (3-0-6)
MK395  Special Topics in Marketing 1
An421  A1SUIMITRIIIMsSRsnenuULTenles 3 (3-0-6)

MK421  Omni-Channel Management
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nM.422 mﬁ%’wwmwam%ugq 3 (3-0-6)
MK422  Advanced Marketing Research
np.423  NAgNSNIINaTA 3 (3-0-6)
MK423  Marketing Strategy
N9.495  FUONAYNNNITHAN 2 3 (3-0-6)
MK495  Special Topics in Marketing 2
Np.A99  ASANWIBATETNINITHAIN 3(0-0-9)
MK499  Independent Study in Marketing

(v) \danuandivininann dnAnwvianunsadendnuiinledldiilaaeulu
wnIngrdesssumansiuividen Tnsuusilmdunguindamuand duadunsuszneuindn

Tuauan visesednunAnwmauls sisll deadulumunamivewmineds Tunsiudviiundudviden

Alag1auuziin1sdanguivigen

a 14 aa v =

nduividudadva ieasuaiisnnuiedisseuiuluaisaugsiafiioadesiufdsa
uBNAINIYN NA.319 nagnsnsmaInAITia Wi dnAnwianusadeniFoudnvarinfifeteadiuiy
MNAULH TUNNINGISY 19U
ne.321  nseandmsuUsEnaunis 3 (3-0-6)
MK321  Entrepreneurial Marketing
%341 AsUyIt@EInen 3 (3-0-6)
AC341  Forensic Accounting
v9.351  walulagifaluidmsuivdndyd 3 (3-0-6)

AC351  Emerging Technology in Accounting Professions

58319 ganadidnviselind 3 (3-0-6)
[S319 Electronic Business
AR313  ASINAIUIANUARAS AT ALALNITES U INNTSY 3 (3-0-6)

ER313  Development of Creativity and Creation of Innovation

NWALT  ANSUTNTRIANTUIRATIN 3 (3-0-6)
ER411 Managing Innovative Organizations

nw.a22  A1suIsmalulag 3 (3-0-6)
ER422  Technology Management

vU.326  msdanswalulagiazuinnssy 3 (3-0-6)
OM326  Technology and Innovation Management

ul422  mviesendeyarunalvgnnegsna 3 (3-0-6)

OM422  Big Data and Business Analytics
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naNIvIRIUANNSEY WalESuaiiauegTeuiuluaenugIianieudEy

YBNANNIT NM.A11 NTRAIANBANUTITULA UNANYIANUITLEBNESYUSN YL IVINLNEIVBILNULAL

1NAUZANNY TUNNINEAY 19U

U%.331
AC331
N.321
ER321
§9.433
1B433

Uu.305
LA305
1.443
LA443
3.309
PO309
#.375
EC375
@m.213
SW213
1d.301
JC301
19.266
ES266

- nguAvduanuddulunms
mMsUnTifiennusuinveusodsndouuazdny
Accounting for Environmental and Social Responsibility
ﬁﬂmm'ﬁlfluﬂﬂisﬂaumiLLazt;:iUsgﬂaUﬂmﬁaé’mm
Entrepreneurial Skills and Social Entrepreneurship
Uszihuneasesssulunisaniugsia

Ethical Issues in Business

- nguivIduaudduuenans
ngvneANATEIEUIIAA

Consumer Protection Law
NAMUIEIINIBNITUITUNNITA

Competition Law

U §373 un1silos

Capital, Business and Politics
\AswgmansUszgnddunneInsoTINv AuarAanndey
Applied Economics for Natural Resources and Environment
nsidsunlanedsnuuasdymdsay

Social Change and Social Problems
ﬂg]‘wmau,azﬂ‘%aﬁiimﬁamimaﬁﬁu

Law and Ethics of Mass Communication
AIndouuay MIWRILNTIdEY

Environment and Sustainable Development

3. NSANE1IBIINNITAANA
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avauvnavualiannii 2.00

nR.311
MK311
N6.312
MK312

LURU 2 99 6 wuledn
WoRANIIUEUTLNA
Consumer Behavior
NSIANIIATIEUA

Brand Management
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3.2 dmsuiinAnwuanauzwIdgeAERSLAZN1TUYT 24 wiswna

Tnfnwuenaasrndvendndy fusvasiasfnuivinnisnain azdesding
3 auiisvualitelud Tnedesaeulaldluseindiduildleinunusudfuuasien
wu.291 vewdngnsuimsgsiatadioudaseinldiind C uagldeseiudsarauivlniomun
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1.UsWu 4 w1 12 wdiwde
wu.291  gsRaidody 3 (3-0-6)
BA291 Introduction to Business
NR.201  WANNITAAIN 3 (3-0-6)
MK201  Principles of Marketing
np.311  waAnssuEuslan 3 (3-0-6)
MK311  Consumer Behavior
M312  A1SIANITRTIAUAT 3 (3-0-6)
MK312  Brand Management

2. BANANWISIEIWNIVRBNNTHAA (NA.) Dnliidaenin 12 miieda

2.2.3 A9 aN5TUVASHUNANDNISAANIS

1. Fy¥nanvenu 33 WUBNA

(%

UnNANYIEADIFN1TIETVIRN9] MUTAE AAUA AL

58311 wwnAenadeulusunsuiiugiu 3 (3-0-6)
1S311 Fundamental Programming Concepts

58.312  U1INTDINNGINI 3 (3-0-6)
1S312 Business Intelligence and Analytics

56313 msdamsuazmalulagnsdeansieyanislnadmiugsia 3 (3-0-6)

1S313 Telecommunication Technology & Management for Business
sa.314  szuugIuloya 3 (3-0-6)

1S314 Database Systems

58315  ATIATIZAITUUATAUING 3 (3-0-6)
1S315 Information Systems Analysis

54316 nseonuuukazUsuldssuuasaume 3 (3-0-6)
IS316 Information Systems Design and Implementation

58.317 mmﬁumﬂaamﬁaLLazmsmU@m:ﬁwmiaumﬁ 3 (3-0-6)
IS317 Information Systems Security and Control

38.318 szwmsaumﬂéﬁumiﬁuLLazmiﬁ’mﬁLﬁamimqLLmum%Wmmaaﬁﬂi 3 (3-0-6)

1S318 Financial and Accounting Information Systems for Enterprise Resource Planning
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96.319
15319
Jd.411
15411
36.416
15416

961.281
15281
38.282
15282
36.361
1S361
361.381
15381
36.395
15395
76.396
15396
Jd.461
1S461
36.462
1S462
36471
15471
38.472
1S472
56.481
15481
361.482
15482
76.491
15491

gInadidnnselind

Electronic Business
ﬂWiﬁmmawmmwﬁu%uﬁugm

Fundamental of Web Application Development
N1INTIVFDUISUUATAULNA

Information Systems Audit

a =

2. Jvueniden 9 enn
hAnwudenfinwannguividen $1umu 3 miaefn il
iwsesiloduaiumnuduiavesily
Tools for Empowering End Users
nseenkuuLarUsziiuduioUssauiugly
User Interface Design and Evaluation
Tyayrusehivg

Artificial Intelligence

LATNElRd S UL UL NNATULAL LN NS UUINSANYiiate

Web and mobile development Tool
WTolilAY N9TZUVAITAUNA 1

Special Topics in Information Systems 1
WUONLAY NNTZUUANTAUNA 2

Special Topics in Information Systems 2
irsesilodmiumsiiasziitoya

Tools for Data Analytics
nsdansgudeyaadielnl

Modern Database Management
DIYEYINTINNNADUNINDF WIDADNNAADTUAINEN
Computer Forensics
NIAUFANYIVBINITNTIVEDUTL UV TAULNA
Case Studies in Information Systems Audit
nsmulUsLNINUSEENAEMTUAR 1A
Cloud Application Development
nsUsEiuAmuA NTeNALIS

Software Quality Assurance

IATIUTEUUE TAUIIA

Project in Information Systems
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56.492  ASIANISIATINITIZUVATAUNA 3 (3-0-6)
1S492 IS Project Management
50493 msuimsweluladiflensivdsuuvadugaaisa 3 (3-0-6)

1S493 Disruptive Technology Management in Digital Economy
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BA291  Introduction to Business
56201 wialuladAdviaiiiogsia 3 (3-0-6)

15201 Digital Technology for Business
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2.2.4 3P NBNATITUINITOANTT N15UTTNBUNIT KASNSWEINTUYBE

thnudoadendnuingiiviladvivils 910 2 ngudn fe 1. ngadvinisudmmineins
uywd (Human Resource Management) kag 2. nquivinisilugusznaunisuagnisuinig
(Entrepreneurship and Management) Imaﬁﬂmiﬁmummimaa%ﬁaﬁLwiazﬂﬁcjﬁmﬁmumﬁ Laray
19sunsseungudn (Concentration) Wiluluseaunansfine (Transcript)

nguil 1 nguAvINIFUTIN TN INTUYEE (Human Resource Management)

1. v uenisau 27 wuenn

ShnwaresAnumeinmufinass fvue deil

VU211 NSUSIINTNENIUYYE 3 (3-0-6)
HR211  Human Resource Management
311 waAnssuesdnisuasnsidugin 3 (3-0-6)
HR311  Organizational Behavior and Leadership
U312 FPUUNITUINITHAIUY 3 (3-0-6)
HR312  Performance Management System
U313 NITINUHULAEARERNNTNEINTUYYE 3 (3-0-6)
HR313  Human Resource Planning and Acquisition
U314 NISHRILIMSNEINTUYYY 3 (3-0-6)
HR314  Human Resource Development
NU315  ATUTUITAINBULNY 3 (3-0-6)
HR315  Managing Compensation and Rewards
MU.316  NIIWENIUENRUS 3 (3-0-6)
HR316  Employee Relations
VU317 NSAILNBIRNTRAZNITUSIMSNTAB LAY 3 (3-0-6)
HR317  Organization Development and Change Management
NLALL  SEUUATAUWALAENITIATIBRIUN TN N T e 3 (3-0-6)

HR411  Human Resource Information and Analytics (HRIA)

2. Ayaniasn 6 WUBNA
TdnAnwden@nv151839191N@1VINISUSIITE9ANNS NNSUSENBUNIT WATNSNEINT

uywd (597 HR %38 ER) 91U 6 Wiein

3. Aylnvsedvden 18 wiehn
tnAnwidondnuivlmidolvidenguuuilaguuuunis il
3.1 3l
denfnwanuivilaivniaidusasuonaueidaaoulumine desssumans
Fudwln TneAnvmudotmuaussSeulvwemdngnsivinaruintug wesmninheAnvesiviv

wised UnAnwazdesdondnuyrivianmnniviniidendnwlivianuinividenaiuiivien
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NSUSMIT09ANIS NM5UTENBUNIS WagnTneInsuLed nquivIn1susmsminensuywdimualviasy

AU TUIUNUILAANAAUAVIIAU

%3
3.2 3y aen

Tiden@nwseivinngg Amuualinsseluil ivdesnin 18 nulwfa vl 909

wanAnwluninivdentazfsalidideuiuivlunuinisendenilaidand@nun I ikaid1asu

Nnu.321
HR321
NU.322
HR322
N1.395
HR395
nu.421

HR421

nu.422
HR422
NnN.423
HR423
nu.424
HR424
N4.495
HR495
nm.311
MK311
uU.323
OM323
§9.311
1B311
AN.103
CS103
18.200
JC200
3.200
PY200

Tinwensdeans N3t wazlasrioTes 3 (3-0-6)
Communication, Persuasive and Negotiation Skills
n3inUssAnsranuinunineInsuysd 3 (3-0-6)
Corporate Human Resource Performance Measurement

Wty MIN1sUTIMINTneInTIyee 1 3 (3-0-6)
Special Topics in Human Resource Management1

nITuarlAaAIUTNY FUNITUIINTEIANIT NM3UsENOUNTS 3 (3-0-6)
LAZNTUTMINTNINTUY Y

Research and Consulting in Organization, Entrepreneurship

and Human Resource Management

MiNweN15lAYN19gsHa 3 (3-0-6)
Coching Skills in Business

MSUITMIININEINTUYBdsEnineUseime 3 (3-0-6)
International Human Resource Management

VingeMIIANTEUIUNITREUF 3 (3-0-6)
Learning Facilitation Skills

Witaiilay N19N1TUTIMINTNINTUYWE 2 3 (3-0-6)
Special Topics in Human Resource Management 2

WeANTIUEUTLNA 3 (3-0-6)
Consumer Behavior

ANSUIMSNINITUINNG 3 (3-0-6)
Service Operations Management

ANINWINRBNYDITINATENI U TEINA 3 (3-0-6)
Global Environment of International Business

nslusunsumeyiaunesiloudu 3 (3-0-6)
Introduction to Computer Programming

Arudilosumenisieans 3 (3-0-6)
Introduction to communication

Ininevhld 3 (3-0-6)
General Psychology
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2380  IRINYIQAFVINTIULAYBIANTT 3 (3-0-6)
PY380  Industrial and Organizational Psychology

d1.337 AN 3 (3-0-6)
SO337  Sociology of Labor

ANIE AR/ER nsiedn

]
1 = 1

NauN 2 nau"?;611'1mui‘]ué’ﬂsznaumma:mscu‘%ms (Entrepreneurship and Management)

9

|

1. 3y uendsau 27 nuenn
Shnwaresinuseinmufinass fvue deil

w211 maduiussneunadesdu 3 (3-0-6)
ER211  Introduction to Entrepreneurship
211 NISUTIMINITNEINTUYEE 3 (3-0-6)
HR211  Human Resource Management
311 waAnssuesnisuasnsidugin 3 (3-0-6)
HR311  Organizational Behavior and Leadership
An31l nsiwAukuugsiakaymsiaszinuduldla 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis
w312 mMsuimsssiafidudulauayssfanseun 3 (3-0-6)
ER312  Manging Growing Business and Family Business
NW.313  ASHAILIAILANAS NATIALA N1TE5 19U TRNT U 3 (3-0-6)
ER313  Development of Creativity and Creation of Innovation
NW.314  NIAmUIRER S sl 3 (3-0-6)
ER314  New Product Development
nu321  vinwensdeans nsliiutn waziasdeses 3 (3-0-6)
HR321  Communication, Persuasive and Negotiation Skills
AWALT  ANSUTNTRIANTUIRATIN 3 (3-0-6)

ER411 Managing Innovative Organizations

2. Ayantaen 6 NUYAA
TrdnAnwden@nw151839191n@1U73INTUSINTBIANTT NNSUTENBUNIT WAL

nIneINUYLE (39 HR vise ER) 9131 6 viefin

3. AvlnnTedviasn 18 nUAn
tnfnwidondnuivlmidoividensuuuilaguuuunis il
3.1 3yIn
Fondnwavivlaivnileilusarusnaasidageuluumine desssumans
Jwdvin ImﬁﬂmmwﬁaﬁmumLLazL‘ﬁaul‘usuaqwé’ﬂqmﬁm‘lmmmﬁﬁmﬁfu6‘] wazyNInieAnUeIvIn

wised UndAnwiagAeauiendnuiiviannmuiniviiniidenfnuild wanuiniviiennuiiivien
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N15UIMI599AN1T N15UT2NBUNTT agninensuywd nauivin1sdugusenaunisuasnisuinig
AAUALARSUALIUIUMUIEARN AU UAT 1AL
=]
R

3.2 AyLaen

o
o

Fondnusedvaneg fituelitieluil Litfesntt 18 wihefin siell Sufden
Anwlumnaivideniasdodisdoutuivlumaniviendenilidondnul g
nN.321 ﬁﬂmmiﬁluéﬂisﬂaum'ﬁLLaw:iUs:ﬂammﬁaé’mu 3 (3-0-6)
ER321  Entrepreneurial Skills and Social Entrepreneurship
w395 sadeiiey nan1siluguseneunis 1 3 (3-0-6)
ER395  Special Topics in Entrepreneurship 1
nW.422  nsusmsmalulad 3 (3-0-6)
ER422  Technology Management
NW.495  Ftativay ‘I/l’Nﬂ’]iL‘f]wg‘lJﬁgﬂ’e)Umi 2 3 (3-0-6)
ER495  Special Topics in Entrepreneurship 2
nu.a21  ndpsazliAuInw A1uUn1TUTINTEIANIS N1sUsENUAIS 3 (3-0-6)

LAENITUIININITNEINTULE
HR421  Research and Consulting in Organization, Entrepreneurship
and Human Resource Management

np.311  nwaAnssuEuslan 3 (3-0-6)
MK311  Consumer Behavior
nn321  MseatndmiugUsEneunis 3 (3-0-6)
MK321  Entrepreneurial Marketing
w311 meleseiiensdadulannagsia | 3 (3-0-6)
OM311  Business Analytics |
UU.323  NISUIMISNINITUINNG 3 (3-0-6)
OM323  Service Operations Management
ul.326  Msdaniawaluladlasuinngsuy 3 (3-0-6)

OM326  Technology and Innovation Management

59311  @NINWIAGRNYBITINITENINIUTEIWA 3 (3-0-6)
IB311 Global Environment of International Business
AN.103  ASIUSBNSUADURLADIUDIAUY 3 (3-0-6)

CS103  Introduction to Computer Programming
28200 Anufiesiumenisdoans 3 (3-0-6)
JC200 Introduction to communication

WS 3/HR Mns1edn
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4. M3ANYIIYNNMTUIINTBIANMS NTUTENBUNNST UaenSnensuyud
UnAnwaiusadendnyiivinnguivladvmids 90 2 nquiv Ae 1. NgUIVINITUIIS
ninensuRed vise 2. narivnsduiuszneunsuarmsuims nefnwirsunulasasaiiunazngy

Fimald warazlisumsseyngadv (Concentration) Lilulunenunanms@ng (Transcript)

4.1 NFUIVINTUIUTNINEINTUY WY
1) dwmiuiinfAnwausnidivemansuasnisUayd 18 wioeia

tinfnwragmdvds fszasdarAnuivinnsumsesdns msuseneuns
WAZNTNEINTUYBY NGUNITUTMISTNSNEINTULEE FeAIRNIT183919199 pudiiunliFedeluil uae
dosaeuldldluneiriduuiasnein it C uarldmseiudvavauiuTniamalising 2.00

Ldwiu 3 3 9 wieia
U211 NISUTIININEINTUYEY 3 (3-0-6)
HR211 Human Resource Management
311 wgRnssuesAnIsuazn s dugtl 3 (3-0-6)
HR311  Organizational Behavior and Leadership
U312 STUUMSUIMISNAIY 3 (3-0-6)
HR312 Performance Management System

2. W@anfinu¥s1e3v19InIvennITUINIT89ANIT NSUTENOUNTT wag
NINYINTUYBE NFUNITUTIMININENTULEE (597 nu.) Bnlaidesndn 9 wiiedn

2) dwiutinfneruanauznitiveransuazn1sUyd 24 wiqena

tnAnviuenamnided v AUszasdazAnurivlnnisuinnsesdnis nns
Usznauns wandngansuyud ngunsuImamvineInsuywd agdesinusedviineg auiidmueli
Fanoluil Tnedesanulaldlusedndeduitlaleivunuiantedu wagivn wu.291 vesmdngns
Uimsgsietdinuazseinldiing C uagldmseduaisazauivindammnlisng 2.00

Ldsu 5 3 15 wihein
wu.291 gsRadosdy 3 (3-0-6)
BA291  Introduction to Business
VU201 MIUSMSwaEnIsUsEnaunsale vy 3 (3-0-6)
HR201  Modern Management and Entrepreneurship
U211 NISUIMIININeINTUYwE 3 (3-0-6)
HR211  Human Resource Management
311 wgRnssuesAnIsuaznsdugn 3 (3-0-6)
HR311  Organizational Behavior and Leadership
U312 STUUMTUIMINAY 3 (3-0-6)
HR312  Performance Management System

2. FenAn¥5e3v1aINIVeNNITUINITOIANIS NTUTENBUNT e

NINYINTUYBE NFUNITUTIMINTNEINTUYEE (3 vw.) Bnlideand 9 viiefn
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4.2 nguivIimadugusznaumsuaznisuinig
1) dwmiuiinfAnwausnidivemansuasnisUayd 18 wioeia

Infnwiangnided AUszasdazfnurdvnlnnisuinisesdns ns
Usznauns uagnimennsuyed naunisdugszneumsuaznsuims azfesdinunneivisineg aud
svualinerelull wasdosaeulaldluseivdifutassednldmn C warldrsyiuadoavaion
Tnsaaladsnndn 2.00

LUy 3 3 9 Wi
211 madufusznounadesiu 3 (3-0-6)
ER211  Introduction to Entrepreneurship
31l MsanAuLuugsiasazmslaszianudulula 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis
NW.313  NITAAIUIAILANES9ETIALAE NTEST1IUTRN T 3 (3-0-6)
ER313  Development of Creativity and Creation of Innovation

2. @ONANYITIEIVINIVIDNAITUIAITOANIT N1TUTENBUNIT LAz
ninensuywd ngunsilugusgnauniswagnisuims (sva e 8nlitdesndn 9 wiiefn

2) dwmsutinAneuanansndiveaansuasn1sUyd 24 wqwna

TnAnwuenaugndirde iusvasdasfnuivinnisuinisesdnig nns
Uszneuns wasninennsuywd naunisiduguszneunisuaznisuims azdesinunsneiunsieg i
fsrualifuiolull Tnesosaeuldldluneisisduiillaivunusmseiuuagis wu 291 vemdngns
Uimsgshatidioudazseinliding C uarldmssiuedvavaniulntamnlisng 2.00

LWy 5 31 15 wdawnn
wu.291 gsRadosdy 3 (3-0-6)
BA291  Introduction to Business
201 nsuSskaznisUsznaunsatyll 3 (3-0-6)
HR201  Modern Management and Entrepreneurship
w211 naduduszneuniadesiu 3 (3-0-6)
ER211  Introduction to Entrepreneurship
An31l nsimwsuuugsiatasnsieszianudulule 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis
NW.313  NITAAIUIAILANESNATIALAE NMTESNUTRN T 3 (3-0-6)
ER313  Development of Creativity and Creation of Innovation

2. 1@0NANYITIHIIANTVNDNNITUINITOIANTT NSUTENBUNIT Lay

ninensuywd ngunsidugusznauniswasnisuinns (sia nu.) Bnlidesndn 9 wiiein
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2.2.5 ¥ NUININISUNUANS
1. v nanUsAy 27 nuenn
Shnwaresinuvmeinmudinass fmue deil

w311 meleniiensdagulavnagsia 1 3 (3-0-6)
OM311  Business Analytics |
U312 MSINUELLAENSAIVANNNTUJURNS 3 (3-0-6)
OM312  Operations Planning and Control
U313 msUTulsaarusunssuiunmniessieg 3 (3-0-6)
OM313  Business Process Improvement and Transformation
w314 msuimailenuniwiazarandudama §ins 3 (3-0-6)
OM314  Managing for Quality and Operations Excellence
ul.315  NISUSMISAUYULTINagNS 3 (3-0-6)
OM315  Strategic Cost Management
U316 NSNEINTAINNGIAI 3 (3-0-6)
OM316  Business Forecasting
w41l MsIAmIuAznagnsNITUSINSlgguNI 3 (3-0-6)
OM411  Procurement and Supply Chain Management Strategy
vl412  msiaman1su)URnuesans 3 (3-0-6)
OM412  Organizational Performance Measurement
U414 NTUSMSLATINIg 3 (3-0-6)

OM414  Project Management

2. 3y uaniasn 6 wuwNA
BonAnwansedvssioluidl

w321 meleseiiensdadulannagsia 2 3 (3-0-6)
OM321  Business Analytics |l
UU.322  AUARLTNTEUULAYNITEDNLUUTZUUIUY 3 (3-0-6)
OM322  Systems Thinking and Design
U323 NISUSMITNANITUING 3 (3-0-6)
OM323  Service Operations Management
uU.324  M5UININISURURNITNINITA 3 (3-0-6)
OM324  Sport Operations Management
VU325 AsUSIInIsieaiien 3 (3-0-6)
OM325  Tourism Management
ul.326  msianswaluladilazuinnss 3 (3-0-6)

OM326  Technology and Innovation Management
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VU327 NISUSHNSAUAIAIARILAZARIAUAN 3 (3-0-6)
OM327  Inventory and Warehouse Management
U395 hdefivAy N19n15UsmIN1sUURnTg 1 3 (3-0-6)
OM395  Special Topics in Operations Management 1
w421 nsdaesanunsaldmiunsuimsmsujiinisuaslgauniu 3 (3-0-6)
OM421  Simulation for Operations and Supply Chain Management
ul422  FEmsiesenteyarunaivannegsia 3 (3-0-6)
OM422  Big Data and Business Analytics
w423 msusmsmsuuinislufianisusmsavnin 3 (3-0-6)
OM423  Healthcare Operations Management
w424 mslismdSnyniegsia 3 (3-0-6)
OM424  Business Consulting
V425 NIRTIRARUMIALTLNLLAENIUSIIAMIEE 3 (3-0-6)
OM425  Operational Audits and Risk Managemen
uu.426 miwmﬂsfﬁmﬂﬁﬁﬁa%’uqa 3 (3-0-6)
OM426  Advanced Business Forecasting
ul.495  htanikAy 11aN15UINISNISURURNIS 2 3 (3-0-6)
OM495  Special Topics in Operations Management 2
U496 dunuin1suimsnisujusnig 3 (3-0-6)
OM496  Seminar in Operations Management
ul499  MsAnwBasenauImsnsuuang 3 (3-0-9)
OM499  Independent Study in Operations Management
3. FlnnTedviasn 18 AV enle
tAnwudenfnuilmidoividonsuuuulnguuuunis feil
3.1 390
Fondnwanuivlaivnileilusaruenaasidedeulumine dusssuemans

Jwdvin Imﬁﬂmmm%’aﬁmumLLaxL’ﬁauléusuaam"ﬂqm’iémimmmﬁﬁmﬁu6‘] wazyINInieAnUeIvIn
wideeg thnwazdoadendnuiinanmnaivinidondnuliutevnaividonsuiivienuims
mMsuftRnsimualinsumudnaumheAnifmndisiu

%39

3.2 3yden

minfnwdend@nwsednlunguiviendsnuinisnisufianistnedu w3

Benfnwiseivivediviennisnain v nensruuasaumaiion159An1s 39110nN15UIMNT0IANTS
N1UTENBUNTT KaENINEINTUYYY T 0NUTIITIsNvseninelseme ladafinduaznisvuds uag
Jnengsiveduniuning musedeiisinua il Inidendnwlumneivideniaedodlisidour

Flumnedyienidenilafendnumliudiwaglddrdnddeudenivinelungaividediu fsil
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nn.311
MK311
N6.312
MK312
n%.313
MK313
nn.314
MK314
N6.315
MK315
nR.316
MK316
nn.317
MK317
N6.318
MK318
n%.319
MK319
nn.321
MK321
N6.322
MK322
N%.323
MK323
nn.324
MK324
N6.325
MK325
N6.326
MK326
N.327
MK327
nR.411
MK411
nR.421
MK421

NFUIYINTTNAN

WoANTIUEUTLNA

Consumer Behavior

NNFIANITATIEUAN

Brand Management
MATemsnseanasiionsinaula
Marketing Research for Decision Making
NSUSMSHANS UIILATUSNS

Product & Service Management

ﬂ’]i‘U%‘Wﬁi']ﬂ"lLLaSﬂﬂiﬁgﬂﬂwaﬁﬁliﬂ’]ﬂﬂﬂimaﬂﬂ

Pricing & Marketing Profitability
NISUINITYINNITINANMUNY
Distribution Channel Management
ﬂ’]i?ﬁlaﬁ’]iﬂﬂima’lﬂLLUUU‘Jim’]ﬂ’]’i
Integrated Marketing Communications
Mewsginanisaaiaiion1sinaula
Marketing Analytics for Decision Making
NAYNSNIINAINFINA

Digital Marketing Strategy
nsnamdmIUUTENOUNTS
Entrepreneurial Marketing
NMUIMIINIAUEN

Retail Management

ATUIMITUVY

Sales Management

NINAINGIND

Business-to-Business Marketing
nsnaagsnanwIkas Ui

Sports & Entertainment Marketing
NsRAIATENINUTEINA

International Marketing
ANINRINNITINYAT

Agricultural Marketing
nsaanasiienudad

Sustainability Marketing
MsUBMITeIM NS vtsuuudenles

Omni-Channel Management

uno.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

Page | 46



96.312
15312
Jd.314
15314
96.318
15318
96.319
15319
Jd.461
15461

nu.211
HR211
Nnu.311
HR311
U312
HR312
NU.313
HR313
nu.314
HR314
N1.315
HR315
N1.316
HR316
Nnu.317
HR317
N.322
HR322
N.323
HR323
nu.422
HR422
NnU.423
HR423

NFUAUTTUUATFUMALRBNNTIANNS
Y1INTRINNGIND

Business Intelligence and Analytics
ECATT M IRIGHE

Database Systems

STUUATAUNANUNITRULAZN U BN NI TINUNS NN TOIANT

uno.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

Financial and Accounting Information Systems for Enterprise Resource Planning

g3nadidnnselind
Electronic Business
wsesledmiumsliasziveya

Tools for Data Analytics

NGUIVINITUINITAIANTT NMTUTLNBUNIT WATNITWEINTUYWE

- NFUIVINTUIUINSNEINTUYWE (HR)
NFUTMINTNEINTUYEE
Human Resource Management
woANIIUBIANITHAZNISTLE
Organizational Behavior Leadership
FEUUNTUITMTHAY
Performance Management System
N1FIUHLLAZNTARERNNSNEINTUY WY
Human Resource Planning and Acquisition
NSWALINTNYINTUY B
Human Resource Development
NITUINITANMBULNY
Managing Compensation and Rewards
NINUNITUANRUS
Employee Relations
nsAIeIANITLaENITUTININSIUAsLLUAS
Organization Development and Change Management
N3 IAUTEANENANUAUNS N INTUY WY
Corporate Human Resource Performance Measurement
NSUTMINULYELTINALENS
Strategic Human Capital Management
WiNweN15lAIN1NgINa
Coching Skills in Business
NFUTMINTNEINTUYBGTENIUSENA

International Human Resource Management

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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424 TinwENIIINNTEUIUNNSISEU

HR424

AN.211
ER211
AN.311
ER311
N.312
ER312
N.313
ER313
AN.314
ER314
AN.321
ER321
411
ER411
nN.422
ER422

§9.212
LO212
§3.341
LO341
§9.342
LO342
§9.442
LO442
§9.443
LO443
f3.444
LO444

§8.211
RB211

Learning Facilitation Skills
- ngun1sUsEnaunis (ER)

) £ & v
NuRUIzNoUNITLUDINY
Introduction to Entrepreneurship

o L a a 6 < 4
MaaAuLuugsiakarTlnseiandululs
Business Model Development and Feasibility Analysis

[

mMsUImsgIReffduiulanazgsiansounin
Managing Growing Business and Family Business
NTNAUIANILANES9ETIALAE NTEST U TRN T
Development of Creativity and Creation of Innovation
NIAAUINER S usi oA

New Product Development
ﬁﬂwmﬂﬂuéﬂ3zﬂaumiLLazQ’U33ﬂaumil,ﬁaé’mu
Entrepreneurial Skills and Social Entrepreneurship
NUIMIT0IANTUIRNT U

Managing Innovative Organizations
nsusmamalulad

Technology Management
nguAYIUITMIFINATENINUsEIMA Tadannduaznisuds
nsdamstadafindiosdy

Introduction to Logistics Management
nsIANIsladaRndseninsUszine

International Logistics
MaATgRTsUTIadE s uUnITIanisladafing
Quantitative Tools for Logistics Management
nsuIMsigguniu

Supply Chain Management
nsassiuuIaesldguniuy

Supply Chain Modeling
msdanmsarandedluldgunu

Supply Chain Risk Management

NguIVIFINFMITUNITNE

9
gsfvedumIunndilowuy

Introduction to Real Estate Business

uno.2

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

(3-0-6)

Page | 48



uno.2

4. nM3ANEIYIIMUTIIINMTUHURNS
4.1 dmSuiinAnwausnidivermansuasn1sUyd 18 wioeia

thdnwiaugmdds AszasdazAnwivilnuimsnsujiinns szdesfing
edvenee mudirnueliRedeluil wasdesaeuldlaluseivdiduusiarsieivn lisdindn C uazld
seiundvavarilnimualisiindy 2.00

LOsu 3 3w 9 vudleie
w311 meleseiiensdagulannagsia 1 3 (3-0-6)
OM311  Business Analytics |
U312 MIIHLLAZNNTATUANNSUURNNS 3 (3-0-6)
OM312  Operations Planning and Control
U313 msUiudsuasUfsunsyuILNTNIeEIne 3 (3-0-6)
OM313  Business Process Improvement and Transformation

2. @enfAn¥3givnivenuImsnsuUiAnTs (39 ul.) Bnlaitesndn 9 wilein

4.2 drwsulinAneuanansnidiseAansuasnsUyd 24 wildwna

fnfAnwiuenangwdiveaanss AuszasdaAnuivlnuinisnisufianisg
sfosdnuseivianeg amuidmuslielud Tnedeseeuldlaluseindiudilileivunus v
uayIv wu 29198 mdngasuImsgsiatudinuiarsednliiniy C uagldmszduaduasanivin
savmelaisng 2.00

LOsu 7 33 21 vudleia
wu.291  geRuesdu 3 (3-0-6)
BA291  Introduction to Business
w201 mstyTdud 3 (3-0-6)
AC201  Fundamental Accounting
U9.202  Msteydifionisdinns 3 (3-0-6)
AC202  Management AccountingManagement Accounting
ud.201  msusmsmsu{uRnig 3 (3-0-6)
OM201  Operations Management
w311 mennwidlenisindulanisgsio 1 3 (3-0-6)
OM311  Business Analysis |
VU312 MIIUNULAENIAIUANNISUURNTS 3 (3-0-6)
OM312  Operations Planning and Control
UU.313  msUTulTaarufsunTesuIunImIessia 3 (3-0-6)
OM313  Business Process Improvement and Transformation

2. @on@nw31e3vnivenuImsnsuSUans (sWa ul.) 8n3 viiefin
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2.2.6 I NBNUINITFINATZNIeUTEINA ladainduaznisuuds

uno.2

UnAnwidsudond@nwinguivilaivinils 910 3 nqudvn A 1. NqUUINITIINITENIN

a [

Usgine (Intermational Business) 2. nguladafng (Logistics) kaz 3. NduN15YU& (Intemational

Transport) lne@nwiliasuniulassaireiiudaznguivaninualy wazazlasunisssynguiv

(Concentration) Wluluseaunanisdine (Transcript)

1o

NguA 1 NNUINI5§INATLNINUTEINA (International Business)
1. 3y nendsau 33 nuenn
hdnwaedes@nuseineeg aufinaes fvun e

93211 msvudssgwinssemaidodu

T211 Introduction to International Transport

a9.212  msdansladanndiled

LO212  Introduction to Logistics Management

59311  @NINLIAGRNTBITINITENINNUTEWA

IB311 Global Environment of International Business

59.312  szidaUinive

1B312 Research Methodology

59.321  msanliunsinunsisginelseine

1B321 International Trade Operations

§9.323  NMISHAIIEAAIMNTTULAYANAINNTOLUNTHUITUTENI U TEMAYRITINA

1B323 Industrialization and Global Competitiveness of Firms

53324 msWaugshakaznsazannululszmelng

1B324 Business and Capitalist Development in Thailand

§9.332  NISUIMITINAUIIMUGTIY

1B332 Cross — cultural Management

§5.421  MSUIMITINATENINNUTENA

1B421 International Business Management

§5.422  NsANWLUSEULTIBUSTUUSIAAUILIYIR

1B422 Comparative Business Systems

§9.423  dunungIsnasEninsseina

IB423 Seminar in International Business

2. 3y lnusedvaen 18 wU2BAA

@

Unfnwudendnyiivinvseiyudengluuulagunuunds fail

2.1 3970

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

BRNANYIANUIV IV IR LA U NAMEIUAZD UL ULN NGNS USTTUANERNS

Qi Inefnwinudeimuawazioulvvemangnsivnaianivitug uasmniiveinvesianin
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uno.2

A 1

o = 1 & = a a o = v A a & aa a
L‘Maﬁ]@g Uﬂﬁﬂﬁfﬂ"ﬂgma\jLaaﬂﬁﬂwqjsﬁqf\ﬂﬂwuﬁﬂasﬁqiwmLa@ﬂﬂﬂ‘l‘.‘ﬂi’gMi@ﬂm'ﬂﬂ’)%’ua@ﬂm’]um?m’]L@ﬂ‘UiVﬂi

§3fRsEnINUTEWA visenuIniwdue MindAnwaulammvualiasunudiuiunidlsAaiinnuatie
Gl
39

N

2.2 3yuden Wendnwnivimunaula lngenadenmiungs (n) vie (1)

'
a

Fondnuiivimudiavls Inseaidenaiungu (n) we (@) fiszyls vieenvaziden
muanualavestndnu ldesndn 18 wiaefin kil Jnfidendnuilumnaivident ldsrinindos
dondvineluavdvifentu itz lidonaunguiiofiunuanuionisfutazduaiunig
Usznauadwluouan el goaduldmunasivesminedelunsiuiviuduivnden

(n) nic'j&l International Business Logistics and Transport

1. Benfnwansieivneeluil 15 miedn
§39.391  vhdeiiAy NaNMSUITIIEIiaseninalsena 1 3 (3-0-6)
1B391 Special Topics in International Business 1

§9.392  vhdeiiAy N1aNSUTMMIEIRAsYNinaTEna 2 3 (3-0-6)

1B392 Special Topics in International Business 2

55.424 Mﬁ’]ﬂigiiiiﬁ]ﬂﬁ@ﬂﬁﬁﬁf\ﬂaﬂ 3 (3-0-6)
1B424 Perspectives on Global Business

53.433  Usziiunsasesssulunisaniiugsna 3 (3-0-6)
IB433 Ethical Issues in Business

§5.499  MsAnwBATENNEINITENINIUTEIWA 3 (3-0-6)

1B499 Independent Study in International Business

a9.341  msdansladafndszninelsziva 3 (3-0-6)
LO341  International Logistics

89.342  nReTgARslsinadusunisdanisladanng 3 (3-0-6)
LO342  Quantitative Tools for Logistics Management

22343 msdanisladafnddmiuaufivudamnsenniea 3 (3-0-6)
LO343  Air Cargo Logistics

89.391  hteniay Nsladadngd 1 3 (3-0-6)
LO391  Special Topics in Logistics 1

89.392  htefiay nsladanngd 2 3 (3-0-6)
LO392  Special Topics in Logistics 2

89.442  MIUIMsigguNIu 3 (3-0-6)
LO4d2  Supply Chain Management

89.443  msasuwuuaeddauniuy 3 (3-0-6)
LO443  Supply Chain Modeling

89.444 mﬁmmimmﬁmﬁlﬂsﬁqﬂmu 3 (3-0-6)
LO4d44  Supply Chain Risk Management
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7.361
T361
U9.371
IT371
V3.372
[T372
7.381
EC381
U3.373
[T373
V3.375
[T375
U3 376
[T376
5.391
T391
09.392
[T392
5.461
Ta61
7.463
T463
v3.471
Tar1
U3.472
[Ta72

NnU.317
HR317
NW.211
ER211
AN.312
ER312

NM5UTEAUAINIMLLALAENTUSITAMULEYY

Marine Insurance and Risk Management

NMIRULALNTAUTDINTVURITE I U TENA

Investment and Finance for International Transportation

WTugAIanshazuleuIanN TN
Maritime Economics and Policy #%#3@
WATHEANANSNTUUEN

Economics of Transportation
wialulagluniswidiseud

Shipping Technology
NSUSMITNITIYUUNLTD

Ship Chartering
nMsgewenanasududseninaUssme
International Commaodity Trade

WtoflAyY NI9N1TVUETZIINUTEWA 1
Special Topics in International Transport 1
WToflAY N19N1TVUETZNINUTENA 2
Special Topics in International Transport 2
NITUIMITNTVUAITENINU BN A
International Transportation Management
MMsUIMINIGouazladannd

Port and Logistics Management

S BATIENANITHINADUVDINTUVUAITENINIUT LN

Shipping Transport Business Environment Analysis

AMTAATIZANITVUENIDINA

Analysis of Air Transport

2. denfinwannnguivinaanenialvdy 3 widiein

(v) ngu Global Strategy

1. @eonAnwansiedvweldll 15 miieda

AMSNAUIBIANITLAENTUSITNSIURBULUAS

Organization Development and Change Management

@ % éj 2
nlduRusznounIsiuanl

Introduction to Entrepreneurship

a

nsuImsgsnanmauAulauazgsnanseuaia

Manging Growing Business and Family Business

uno.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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N.313
ER313

AN.411
ER411

N6.201
MK201
nn.311
MK311
n%.312
MK312
N6.326
MK326
N6.423
MK423
§9.423
RB423
nu.423
HR423
§3.424
1B424

§9.433
1B433

§9.499
1B499

n14.201
FN201

NN.211
FN211

MN.313
FN313
N4.461
FN461

Uy 422
AC422

NTNAUIAILANES 9ETIALAE NTES TN T
Development of Creativity and Creation of Innovation
N13UIMI0IANIUIANISU

Managing Innovative Organizations
NANN1INATN

Principle of Marketing

WoANTIUEUTLNA

Consumer Behavior

N13IANITAIIEUA

Brand Management

NIRAIATENINUTEINA

International Marketing

NAgNSNITAATN

Marketing Strategy

RITUYING Tzl sEina

International Aspects of Real Estate
NFUTMINITNEINTUYRGTEN U S8INA
International Human Resource Management
vannyuNpesgsAalan

Perspectives on Global Business
Usziiunieasessaulunmsaiiiugsna

Ethical Issues in Business
N3ANYIDATENNEINITENINUTEINA
Independent Study in International Business
N3REUEsN9

Business Finance

ANRAARSUAzaDANITEY

Financial Mathematics and Statistics
NMIRUTENINUTZINA

International Finance
miﬁmwdwﬂismﬂ%uqa

Advanced International Finance
nsUYTszwinedseina

International Accounting

2. Bonfinyannauivinananenaivgd 3 wilein

uno.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3(3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

Page | 53



9.211
T211

§3.311
1B311

§3.312
1B312

§9.212
LO212
§3.341
LO341
§9.342
LO342
§3.343
LO343
81.441
LO441
89.442
LO442
§9.443
LO443
§1.444
LO444

uno.2

'
a -4

naudl 2 nguladanng (Logistics)

9

|

1. AyuandsAu 33 wuwnA
Thinwazdosdnuseivnene suiinas fmue dil

nMsvudssEwinsssmat ey 3 (3-0-6)
Introduction to International Transport
ANINWINAONYDITINITENINIUTEINA 3 (3-0-6)
Global Environment of International Business
52 U8 U 3 (3-0-6)
Research Methodology
nMssanslavafnd oy 3 (3-0-6)
Introduction to Logistics Management
nsinnsladaRndsenanauseine 3 (3-0-6)
International Logistics
MTAATIZATUTIdmSUNTIANISIadaRnd 3 (3-0-6)

Quantitative Tools for Logistics Management

v o v a

nsinnsladainddnsuaudivudimisennia 3 (3-0-6)
Air Cargo Losgistics

dunwmeinuladafnduarnisuimsidguniu 3 (3-0-6)
Seminar in Logistics and Supply Chain Management

nsuIsigguniu 3 (3-0-6)
Supply Chain Management

nsasawuunaeslgaunu 3 (3-0-6)
Supply Chain Modeling

mi%’mmimmL?iaaluieziqUW”uu 3 (3-0-6)

Supply Chain Risk Management

2. Jvlnvsedviaen 18 wiaehn
UnAnwidenfnuivilnselvidenguiuulaguwuumile fsil
2.1 3vn

deanAnwaivivn v iniandutazuanasNilaaeuluunInenausssumans

Judvn WnefnwinudermuauazReulvvesmdnansiviinanuiviuueg wavwndviefavesiann

=

DEAREE

wiieay Unfnwagdeufendnyimainriisiviinildendnulivsanuinividensunivienuims

WiIUszna wenuInIgduY MinfnwauladualiasuaiudiuiuneAnii et

G
%39
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§3.321
1B321
§3.323
1B323
§3.324
1B324
§9.332
1B332
§9.391
1B391
§9.392
1B392
§9.421
1B421
§9.422
1B422
§3.423
1B423
§3.424
1B424
§9.431
1B431
§9.433
1B433
§3.391
LO391
§3.392
LO392
§9.499
LO499
U9.361
T361
v3.371
T371

2.2 yuaen

& = a ' A o Yo T ! I a
LADNANTIINYIVINIGEG Wﬂqﬂu@‘lgﬂﬂmﬂlﬂu \’Llluaﬂﬂ'g'] 18 U8

ASALRUNITIUNITANTENIUSENA

International Trade Operations

NsNAILIgRAMNTINkAZANLANNTAlUNTIYITUTENI W TEINAYRITIAA

Industrialization and Global Competitiveness of Firms

nsmungsakasnsasauululssmelng

Business and Capitalist Development in Thailand

N13UIMITINIVIL TS TIH

Cross — cultural Management

detivay 1M9N15UTMTEINATENINUSEIA 1
Special Topics in International Business 1
Wty N9N15UTMTTINATENINNUSEImA 2
Special Topics in International Business 2
MIUIMITINTENINUTENA

International Business Management
N13ANYIUTEUIEUTEUUTIAIUIUINA
Comparative Business Systems
dunungsnasenIlsene

Seminar in International Business
vannyuNoesgsAalan

Perspectives on Global Business
N3IAN1INEIENINUTEINA
International Taxation Management
Uszihuneasesssulunisaniugsia

Ethical Issues in Business

Wtatiey naladanng 1
Special Topics in Logistics 1

Wtaiay naladaingd 2
Special Topics in Logistics 2
nsAnwdasensladannd

Independent Study in International Logistics
MsUsERufEmMImglanaznsUSmsALLdes
Marine Insurance and Risk Management

N9RULALNNTAIYUYBINTVUAITENINUTENA

Investment and Finance for International Transportation

uno.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (0-0-9)

3 (3-0-6)

3 (3-0-6)
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V3.372
[T372
7.381
EC381
U3.373
[T373
V3.375
[T375
9.391
[T391
09.392
[T392
v5.461
Ta61
53.462
Ta62
7.463
T463
v9.471
Tar1
U3.472
Tar2
U3.473
Tar3
ul.316
OM316
ul.412
OM412

3.211
T211
§9.212
LO212
§3.311
1B311

WswgAansiazulouIsnNITNIAYEUT

Maritime Economics and Policy

LATEFANANTN TV

Economics of Transportation
walulaglunisnidiveund

Shipping Technology

NFUSMITIN TG UNNLTD

Ship Chartering

WTafiiay N19N15IUEITENINUTEmeA 1

Special Topics in International Transport 1
WUNLAY N1NINITVUAITENINUTENA 2

Special Topics in International Transport 2
NIFUIMITNTVUAITENINU TN

International Transportation Management
FULUINITUIMINTVUAITEMINUSEINA

Seminar in International Transport Management
NsUsIMsTserazladafnd

Port and Logistics Management
MAMTIATIERANIEUINABNYBINTVUAITENINUTENA
Shipping Transport Business Environment Analysis
NTIATIZRATVUINIIDINA

Analysis of Air Transport
Uszihuddgaunisuimsgsnassmneuseinaladafnduasnsuuas
Current Issues in International Business Logistics and Transportation
N1INYINTAUNIIGIND

Business Forecasting

nsianansuuRauesens

Organizational Performance Measurement

naud 3 Ng§uN15YUES (International Transport)
1. v nanUeAuy 33 wuwnA
nMsvudssEwinUssmadeed
Introduction to International Transport
msdamsladanndilesi
Introduction to Logistics Management
ANINLINGOUYDITINITENINIUTENA

Global Environment of International Business

uno.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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§3.312
1B312
U9.361
T361
U9.371
T371
V3372
[T372
7.381
EC381
U9.461
Ta61
U3.462
[T462
7.463
T463
1.348
LA348

3L lBU75798

Research Methodology
MsUsERuSeMmgLaLarMIUIMSANALALS
Marine Insurance and Risk Management
MIRULAZNTAIMUVBINTVUAITENI YT A
Investment and Financefor International Transportation
WTugAansiazuleuIanN TN

Maritime Economics and Policy #%#3@
WAITYEAIARNSNITVUE

Economics of Transportation
NFUTMIINITVUAITENIUTEINA

International Transportation Management
AULWINITUIMINTVUAITENINNUTELNA

Seminar in International Transport Management
nsUIMISouazladasng

Port and Logistics Management

NOMUIENI YU

Maritime Law

2. ¥ lnusedvaean 18 BUBAA

v
a

Unfnwudendnyivinnsedvudenguiuulaguuuunis fsil

2.1 3970

uno.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

BRNANYIANVIV IV IR LAz U NAMEIUAZD UL ULN NGNS USTIUANERNS

Juwdvin Inefnwinudeinuawazioulvvemangnsivinaivndvinug wasmniviieinvesiviin

A 1

Liaeay
Y

PnAnw19EAudan@nyIva1nuIn I InAdenAn w1 L nsanuIn I a0 NANN A WBNUSING

33fRTEMINUTEWA visenuiniwdue MinAnwaulammualiasunuduiundligAaiinnuatiei

§3.321
1B321
§9.332
1B332
§9.391
1B391
§9.392
1B392

%38

2.2 A¥a9n

WWon@nwsgdnnanee Anuualinsseluil lideenin 18 wiiedn

AMIALIUNTAIUNITANTEHINU TEINA
International Trade Operations
N3USM53sNAT TS TIH

Cross — cultural Management

WdaiilAy N9N15UIMITINITENINNUsEINA 1
Special Topics in International Business 1
WdafiAy N19N15UIMTTINITENINUSENA 2

Special Topics in International Business 2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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§9.422
1B422
§3.424
1B424
§3.433
1B433
V3.373
[T373
V3.375
[T375
U9.376
[T376
9.391
T391
09.392
[T392
U3.464
Ta64d
v9.471
Tar1
U3.472
[Ta72
3.473
Tar3
7.499
T499
§9.341
LO341
§9.342
LO342
§9.343
LO343
§3.391
LO391
§3.392
LO392

NSANY YT U UTEUUTINAUIUIYIA
Comparative Business Systems
vannyLp3esgsAvlan

Perspectives on Global Business
Usziiun1aasessanlunmsniiugsna

Ethical Issues in Business
wialulagluniswidiseund

Shipping Technology

NITUINITNIYUANLTD

Ship Chartering
nMsBereuaniUdsuauisswiaussma
International Commodity Trade

WtanlAY NNIN1SVUAITENINUIEINA 1
Special Topics in International Transport 1
WidaiilAl N19N1TVUAITENINUTELINA 2
Special Topics in International Transport 2
1ATINTITY

Research Project
NNTAATITHINMIZLINAONVDINTVUATENINUTELNA
Shipping Transport Environment Analysis
MMTIATIZRNITVUEINIIDINA

Analysis of Air Transport
UszinuddgaunisumsgsnaseninUszmea ladafnduasnisuuds
Current lIssues in International Business Logistics and Transportation
N3ANEBATENINVUAITENINNUTENA
Independent Study in International Transport
msiansladafndseninelsziva

International Logistics
MAPTERTUTIadmsunsiansladafng
Quantitative Tools for Logistics Management
msdansladafnddmsuaufivudamnsennie
Air Cargo Logistics

Wideliay nladafnd 1

Special Topics in Logistics 1

Wdeniay naladafnd 2

Special Topics in Logistics 2

uno.2

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (0-0-9)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)

3 (3-0-6)
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uno.2

89.442  NSUIMNSIERUNIY 3 (3-0-6)
LO442  Supply Chain Management

89.443  msaswuunaeddauniuy 3 (3-0-6)
LO443  Supply Chain Modeling

av.440  msdamseudeduldguni 3 (3-0-6)

LO444  Supply Chain Risk Management

3. nsAneIYIUsnsgshasswitwssma ladafnduaznisuuds
thAnwansndendnyiinlnnguinledvmis 91n 3 ndudv e 1. nguuImagsna
seninaUseme (Interational Business) 2. nauladafng (Logistics) wag 3. ngun13vuas (International
Transport) Ine@nwnlsasumaliaseasisfiudazndsionimual wazagldunsszyngaiin (Concentration)

Ilulusiesunanisdinen (Transcript)

3.1 NHNUINI5§3NTENI19UsEINA (International Business)
1) dwmduiinfAnwausnidivemansuasnisUyd 18 wuaehna
thfnwianginduds fuszasdasAnuiniinuimsssfoszninaseima 1ad
aRnduarnIsVLEs NHUUINITIINATENINUIENA (International Business) 9 ADIAN 1518319199
puiituualy duioluil uasdosaoulaldluneindifuusazseie lisind C uasldrseduiads
avaudulytavmnlising 2.00

1. 09AU 4 1 12 Huene

53311 ANIMKINRBNYDIFINITENINUTEWA 3 (3-0-6)
IB311 Global Environment of International Business
§9.321  MSAIUNISAIUNISAITEUINIUSENA 3 (3-0-6)

1B321 International Trade Operations

§9.332  MsUITMsgInatudaueTy 3 (3-0-6)
1B332 Cross — cultural Management

§9.421  MSUIMSTINRTEMINNUTEINA 3 (3-0-6)
1B421 International Business Management

[

2. @an@nwn 2 3 6 viieds UnAnwanunsadendnwildnledlalusiedvnsal

§9.323  MSNAILIGAAIVINTTULAZANENNTOLUNITUITUTENIUTEMAYRIgINA 3 (3-0-6)
1B323 Industrialization and Global Competitiveness of Firms
§3.324  mavawgInakassazauululssmelng 3 (3-0-6)

1B324 Business and Capitalist Development in Thailand

§5.422  MsAnwIUIEUBUTEUUSINAUIUIYIR 3 (3-0-6)
1B422 Comparative Business Systems

§3.424 wmmgmaﬂﬁaﬂﬁjﬁaiaﬂ 3 (3-0-6)

1B424 Perspectives on Global Business
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§9.433
1B433
§9.212
LO212
§9.341
LO341
§9.342
LO342
§9.343
LO343
§9.442
LO442
§9.443
LO443
a3.444
LO444
29.211
T211
U9.361
T361
U3.372
[T372
7.381
EC381
V3373
[T373
U3.375
[T375
U3.376
[T376
V9.461
Tae61
09.463
T463
1.348
LA348

Uszinunansesssulunisaniugsia

Ethical Issues in Business
mssansladaRnd oy

Introduction to Logistics Management
NIANTsladaRndse nIneUszIne
International Logistics
MATIEATUSINad s UNIsIansladafng
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3.1.5.3 Y NDNTLUUAITHUNALNDNISAINNS
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3.1.5.4 3¥UBNNITUINITAIANTT MIUTLNBUNNT WALNITNINTHYWE

uno.2

1) nguITINIUIVIINITNGINTUY WY (Human Resource Management)
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2) ngudnmsliudusznaunisuaznsu3ns (Entrepreneurship and

Management)
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3.1.5.5 3y enuInIMsuUaAnIs
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3.1.5.6 BNUIMIFINDILUINUsEnG ladaRnduaznisuuds

1) nguuIn15§INATENdneUszime (International Business)
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2) nguladafng (Logistic)
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3) ngun1svuEs (International Transport)
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3.1.6 A1UNY5187YN

1. AAnwiialy
dauii 1

15.100  walasiunsasowiteym 3 (3-0-6)
TU100  Civic Engagement

Ugniladmeniln unum wazmhiimusuReveuvesmaiduandnifvesdsauluguznaiiodan
HUNTEUIUNTNAINTANETT 1 NM3usIens nMsefusensdifinwiaiigg gonu Wiy lnetnfnwiazdesdah
TAsanssaussd LieliAnn1s3u ieiinmsiasunlas ludseifudiauls

Instillation of social conscience and awareness of one’s role and duties as a good global
citizen. This is done through a variety of methods such as lectures, discussion of various case studies
and field study outings. Students are required to organise a campaign to raise awareness or bring

about change in an area of their interest.

15.101  lan 91¥eu wazlne 3 (3-0-6)
TU101  Thailand, ASEAN, and the World

Anwusngmsniidhdyredan endeuuarine luifivanisdles insusia denuimusssa Tagld
nseuLAn gl uarsulouifensdaumans shunmsefuneuazendieganunmsaivieyanadilady
arwaula ieliAnyuwesterumanrasuasdlanududeuiiduiusiuidan S3ndrilnana (GLOBAL
MINDSET) ansnsavimenseunrandeduuasalansimflmilsin iy

Study of significant phenomena around the world, in the ASEAN region and in Thailand in
terms of their political, economic and sociocultural dimensions. This is done through approaches,
theories and principles of social science research via discussion and raising examples of situations or
people of interest. The purpose of this is to create a perspective of diversity, to understand the

complexity of global interrelationships, to build a global mindset and to be able to challenge old

paradigms and open up a new, broader worldview.

15.102 Vinwsian1sdnw 3 (3-0-6)
TU102 Social Life Skills

NIAUAAVAINAULDILUUBIATIL Hamagusente ensuel dsea wazdndaas Fadurnueddai
sxthgliszavenudnsauaslifinludinuedradugy Menmsiaunenuausalunisguagunimmianie

@

AMIANITAMAUATEA NTE519ANNTUAINIINTU NSt lanuealaN1sUSUMlowWTeyiutymmennu

£ £

v

e on3ual wardeny MslannunEnevesgunseAEns N1slasulsraunSaluasANYI Uy

AuduiussenisAalziunywd Tulaussine airudad aues Aavznisuans wazanilnenssy
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Holistic health care, addressing the physical ,emotional ,social ,and spiritual needs , which is
considered. Important skills for success in leading a happy life in society. Students learn to develop
their ability in physical health care to manage stress, build emotional security, understand themselves
and adapt to psychological, emotional and social problems. Students also learn to understand the
meaning of aesthetics, experiencing and appreciating the relationship between art and humanity in
different fields, namely visual arts, music, performing arts and architecture.

(WeAulgiuin@nwsulnisiinw 2561)

15.102  YinweInn1edens 3 (3-0-6)
TU102  Social Life Skills

3fUsznaURiugIU AIA LAvATIVINEYBIUAAUY UazANMWINEDNASIRAS S
MMTAATIEI ININY AUAST NMNBUG AalzilaznIsuand Lazazaol viruAad 2550NTTU LA ENMNIAADLATIA
%19 warmsidenlasnuRaUzuazanmuandsnassAasaiuiinnues wasuSunyned ey

The course investigates fundamental elements, values and meanings of art and built
environment. These include analyses and criticisms of music, film, performance, drama, visual art,
literature and the built environment. Connecting these works of art and environment to lives and
social contexts is also focus for the course.

Waduldiuinfnwgulnisfine 2562 Wusiull)

15103 Finduanudsbu 3 (3-0-6)
TU103  Life and Sustainability

meuluTinegraiviufunavasuuasedan Wilamnuduiusszminmainuesssamnd wyud
LavaTIWAS Teawandenasasne Mslingsny wsusie Seluaudpuduaznsusvdey raenauesd
ANFIneeans dawandey Milugnsuiuaeniitingeudsdu

This course provides an introduction to the importance of life-cycle systems perspectives in
understanding major challenges and solutions to achieving more sustainable societies in this changing
world. Students will learn about the relationship between mankind and the environment in the
context of energy and resource use, consumption and development, and environmental
constraints.Furthermore, an examination of social conflict and change from the life-cycle perspective
will be used to develop an understanding of potential solution pathways for sustainable lifestyle

modifications.
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15.050  MSRRUITINYEN W9 Y 3 (3-0-6)
TUO50  English Skill Development litdunmiein
Anvtnwe amdanguluszdudosu Tiun msits 3R M58 M3Beu Weysanms ey
fugnlumsitauinuznundingussiusioly
Practice basic skills for listening, speaking, reading, and writing in English through an integrated

method. Students will acquire a basis to continue to study English at a higher level.

15.104  N15AM 81U LaZIWEUDEINEIA T 3 (3-0-6)
TU104  Critical Thinking, Reading, and Writing

ﬁwmﬁﬂmm'ﬁﬁmasmﬁ%mimimmmumi@?qﬁﬂmu MIATIEHA NIFUATIEI wagnITUTLIUM
Warninweseuieduansediey Whlagesjaune viruad ausgiu ndngiuatuayu mslémmmadiilug
Joazuveanuleu Waunvinven1slisulanenufaiiuegsiingratasn1slioudaivinig Janaenen
A waztdenlosdoyaiinduspmesweanuies ufseninsadrsdmdngiunasdoyaunldlumsainsassdnu
Weulnog19lusz@nsnn

Development of critical thinking through questioning, analytical, synthetic and evaluation
skills. Students learn how to read without necessarily accepting all the information presented in the
text, but rather consider the content in depth, taking into account the objectives, perspectives,
assumptions, bias and supporting evidence, as well as logic or strategies leading to the author’s
conclusion. The purpose is to apply these methods to students’ own persuasive writing based on

information researched from various sources, using effective presentation techniques.

5.105 ﬁﬂwzﬂwsﬁamiﬁwﬂwwé’mqw 3 (3-0-6)
TU105 Communication Skills in English
warninwennsils ya 814 wasideuntnssngqulaesatiunwansalunsaunuiiile uaniUdeu
muAniu waznseu Wievharudlademivmslumanssneg fiietestuivnvesindnu
Development of English listening, speaking, reading and writing skills, focusing on the ability
to hold a conversation in exchanging opinions, as well as reading comprehension of academic texts

from various disciplines related to students’ field of studly.

15.106  AUANASNATIALATNTHDANT 3 (3-0-6)
TU106  Creativity and Communication
NITUIUNTANDE19E519653A Tnedinsandainndidussrussneudfy waznsdeansaiuan

AananIliinradugvsogvanay auusundeny Jaussu anmwingey alussiuunaa 09AnT Lazday
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Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and environmental

contexts, at personal, organisational and social levels

15.108  NINAUILASTANITAULD 3 (3-0-6)
TU108 SELF DEVELOPMENT AND MANAGEMENT
nsdamsuazn1sUudfuiRsludminendviunasenurananewasEs N NN
NFIPULAZAILRAIANIBITUAL NMTENIAULBILAZATIILHUDUIAR miﬁﬁummiﬁ'auiﬁ]aam%m LaLNS
gD ussasUguLazIA TN LAY
Coping with and adaptation to university life. Development of social skill and emotional
intelligence. Self understanding and planning for the future. Personality and social etiquette. Learning

to live harmoniously and respectfully with others and the society.

dudl 2
9.211  m3ils-un 3 (3-0-6)
EG211 Listening-Speaking

Fdadunew: deuld 15.105 wIslasueniiu 18.105 vveldsuniseyliRainaviiv

msflsasnanmdsngudmiunsdeansluiinUsys fuiiluanunsaiidumenaus
lifumanis lassaidhensafluniwiyn nmseenides dnmawiudedlussiuduazussloaionamunmsye
nsilsunaunLasunAaINraIeUTEAN Anuuaneeadu s suineiAnAunss T nuay
AuENINIAeAN T TusTIY

Prerequisite: have earned credits of TU 105 or exemption or permission of the English
Department

English listening and speaking skills for everyday communication at both formal and informal
situations; grammar in spoken English; pronunciation, sound stress and intonation patterns to improve
comprehensibility and fluency; listening practice through various types of speeches; development of

cultural awareness and critical thinking to promote communication across cultures.

9.221  NIFOIUTAININY 3 (3-0-6)
EG221 Critical Reading

Fwdadunew: aeuld us.105 WIslasueniiu 15.105 viselasun1seusiiainanuiv

NSAAEAINING TiNBEN1581U AMNAINITAINITIATIE LA HUATIEIToLAINUIEWT NaTo LY
N1952°491ATIATINVDIUTLY

Prerequisite: have earned credits of TU 105 or exemption or permission of the English

Department
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Critical thinking and advanced reading skills, ability to analyze and synthesize information from
various sources, strategies for structuring basic academic texts, and ability to write general academic

texts that reflect their needs and relate to academic reading and writing tasks.

2. v uaney

2.1 P UNUIIUVIAY
wu.201  mdnngraneientunisusenaugsia 3 (3-0-6)
BA201  Business Law

Jtadunon : - nAnwamemdusmaniuaznstyd giusiuld

IS g

- dnAnwuenAuznIdseanslaznsUYT desdeulaivy wu.291
ﬁﬂmn{]‘wmaLﬁ'EJ’JﬁumﬁmaqﬁﬂiqiﬁﬂﬁmgﬂLLUU@Qﬁﬂ'ﬁﬁqiﬁﬁlmmawmﬂwSé’ﬂwmzﬂgmwLLax
miﬁﬁﬁsﬁzy%ﬂawmaLﬁ'mh"um'illizﬂaUﬁaﬂﬁimwﬂaqiﬁ%Lsdwé’ﬂﬂgwmat%aﬁmaLﬁtiﬂw%wéwdﬂs??afjﬁugwszﬁ’u
FupssIRLIAY ’iﬁmﬁgﬂﬁﬂ‘lﬂ”lLﬁlEJ’Jfg]J‘UG]i’]a’]i‘Vl’Nﬂ’]iﬁuﬁg\‘imi’]a’]iVJULLaWﬁ’]ﬁ’]iMﬁ
Prerequisite : - Thammasat Business School and second-year student status
- Non - Thammasat Business School have earmned credits of AC 291
The course examines the legal system and basic legal principles affecting various forms of

business. Review of particular contracts; sale, hire purchase, agency, mortgages, lease, creditors’ right and

bankruptcy, etc. Also covered are the applications of law to financial instruments.

NU.202  NISANERINT 3 (3-0-6)

BA202 Taxation

[
U

wdsRuney : - dnAinwianrndiveranskagnsdyd gustuln 2
- Un@AnwuenAuzndlvemanslaznsUd feosdeulaiv wu.291

AnvmdninusiuagimsinifunSassmaniinnBraninsuasndoinsmudszanaiuging Mldey
TutlgoulduinStuldyprasssumaBiulddiyaranSyarifiunSgsiaemzuazoinsuanudsuind
fesdmsuimsduviosdudugiaiuliuinSlsafeun@hgwiesiuas mithenuiuiaveutesynnauas
peAnsgINredennlumsdone

Prerequisite : - Thammasat Business School and second-year student status

- Non - Thammasat Business School have earned credits of AC 291
An overview of excise taxes and custom taxes, the tax treatment of individuals, partnerships

and corporations. Topics include value-added taxes, specific purpose taxes, property taxes, and other

related taxes collected by government agencies.
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WU.204  @dRgsna 3 (3-0-6)
BA204  Business Statistics
nmssuTindeyaegruluszuuaaifvediegauarAmiivesvesseansngufanuinvsiy
Muiiud) MusdduiasafinalinsuaneasanuasidunisneaeuauuRgiunmsiaszvanduiusuas
o a ¢ v v sa v a s
NN30ANRENANNITIATIZYLAZNTUSEENAlENadNSTLANTUSWNIUABUN A DS
Systematic data collection, sampling statistics, population parameters, probability theory and
Bayes’ theorem, random variables, probability distributions, hypothesis testing, analysis of variance,

correlation, linear regression, and analyzing and applying the results of statistical program

WU.301 MSRNIUEIND 3 @naulsitfesnin 240 Hlusseaanisding)
BA301 Business Internship

Andadureu: dnAnwanewidvernansuarnstod gruedudi 3

Usggndldaudvnanmstyfuazmsuimsssieildfnwunidlunisiniluesdnsgsia wisau
Ay videesAnsdue

dnfumsaniiumsagegniglinmsauatiuiuseninngndivemaniuaznsUnduazguimsves
99AN35IAY Mhenunass viossdnsduY naBnszazAiEnY Tnsdinsnnasweulun wihd eusuRnvey
paoRILITITIAT WagndninasilumsUszidunaidniau TnoasiinufiRnuiuesdnsgsia mhenunass
wiopeinsdue ldteandn 240 alussenianisine

Prerequisite: Thammasat Business School and third-year student status

Apply the knowledge acquired in accounting and business management to the real-world
work in the business organization, government agencies or other organizations.

Thammasat Business School and Executives of the business organization, government
agencies or other organizations will supervise the students during the intermnship period. The scope of
work, duties and responsibilities, the length of internship period and evaluation criteria are specified

and agreed upon by both parties no less than 240 working hours per semester.

WU.401  MITUSMNSIAINAENS 3 (3-0-6)
BA401  Strategic Management
Jentadunon : thAnwamgmdsemansuaynstyd grugtuli 4
wénnsuImMsnagngsiauaznsaiannailiiuseulududeiuogedaiu Tnsazaseunay
SN G NSEUALMIMALNUNALTS Teusznause mMsfmusidorim] nsivUA
fusha madeneianmwandennielusaznieusn mstvunnagydidlussiuesdng sefumiessia way
seiuvthil nszuaumsveImsthnagnsgnsuiti waznszurumsanmassidiusnasinfeonsiGeusis

A A o & a a s o s a o
LAFIBNUBNTING Vli]?L‘iJUIUﬂWSUiWiL?NﬂaQMS ﬂqiaiqﬂﬂaqmﬁL%Qu’Jmﬂiﬁﬂ
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Prerequisite : Thammasat Business School and fourth-year student status

The course examines a comprehensive process of strategic management to generate
sustainable competitive advantage. It also includes deep analysis of internal and external
environments for high-impact corporate executives to make logical decisions in alignment with vision,
mission, and strategy at each organizational level. Analysis of critical factors pertaining to strategy
formulation, implementation and techniques of evaluating strategies will be thoroughly discussed

through case studies.

Vr.201  nsdeyTtusy 3 (3-0-6)
AC201  Fundamental Accounting
sdnmadowy LnAnuaznszUINMSeIUTIILazTuTindeyamsnstad msdavhuazns
AATIZATIBIIUNINITRY 2199508y miﬂ’iy%l,l,azmsﬁmLm‘asﬁagdaLﬁ'mﬁ’uswmiauw%ﬂﬁ WiAY uavaIuTes
LD
The basic principles, concepts, and procedures for collecting and recording accounting
information; preparation and analysis of financial reports; accounting cycle; accounting and disclosure

for assets, liabilities, and owners’ equity.

w202 msdadilensdanis 3 (3-0-3)
AC202 Management Accounting
Juradunou aoulaivn ue.201
WnAnuaznsAARUYUNERsT IndestiensieTgideyadunuiiensnaLazdadule
ﬁaﬁﬁamauﬂqumiﬁmméfunumémLLUUﬁyugwu nstudiuduny suusEaa suUsEMBavguLaYn1g
WATIINAAINTTVIEY WNarsuuNsURInuausulinyeu Anuduiusvasiuyy Usinauagils n1s
AATIZAAMULANANTENINNILADN NITANUATIANUE
Prerequisite : Have earned credits of AC 201
Concepts of product costing and tools for planning and decision-making. Topics include basic
product costing and cost allocations, budgeting, flexible budgeting, sales and cost variance analysis,

responsibility accounting, cost-volume-profit analysis, differential cost analysis and pricing decision.
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n4.201  ANSRUGIND 3 (3-0-6)
FN201  Business Finance

FsAuneu: @oulainn Uv.201 wie U.291

wdnMsUIMIMIRUAEEAmMIINsiuiesiuiiavey Whvsnonsasariinvesians
ANMUIAERNAA 9 M9N15EY wdasllerng q TunsuEmsmMsdu NMSIATLRNIINISRY NTlnzinsa
Rudn MINWMEUNINMIRY Mengidesuremnudiss SasmaneuuukaskuURIAmIngau fves
Funuen ulsuedunuudou susisamu nsdndiunaumansiu madamtunuszerdulasssozen
TR UVDIRUNY

Prerequisite: Have earned credits of AC 201 or AC 291

The basic principles of financial management for business; the responsibilities of financial
managers; maximization of enterprise value; financial analysis, cash flow analysis, financial planning,
fundamental analysis on risk, return, and asset pricing models, time value of money, working capital

policies, capital budgeting, financing mix, short-term and long-term financing, and the costs of capital

nM.201 “ANNISHAN 3 (3-0-6)
MK201 Principle of Marketing

mnuvsnsLazanuddyesanatn lugrugiidunidunuvdnmassia unanmsnanadisliil
Wannmsnegseiios unummesmMIraaiiirelrsugiauardiny annuindewdifinasenisindulams
N5RAIA WOFNTIURUTIAA Nswldumnan n1sidenaand vy MIMUUARILTLIINNITAAA d3u
Usgaumsmsnanafimnzaniugsiandvunaunnsieiu uasngugninfidndamaluladlduansng
fu nsruiunsUimsnismaailesiy naenauaiessiasinnisnans

The course introduces the definition of marketing and its importance as a vital business
function. Topics include evolution of marketing, influences of marketing on economics and the
society, marketing environment, consumer behavior, segmentation, targeting, positioning, optimal

marketing mix for businesses of various sizes and consumers with distinct levels of technology

accessibility, introductory marketing management, and ethics of marketers.

56201 weluladAdviaiilegsia 3 (3-0-6)

1S201 Digital Technology for Business

v v a

wsamanAuineliAan sisuulasssie maluladiaviariansgsianaiuauiuudveddls s

(Y aa o

UFudeudssiamdvia nsAnuazeenuuugsiandvialva susuulniveanalulad ueundiady doyauas

a aa o @

ansauAregIiandvia nsaszmindsrnuiuasaendonidlevesuasmaluladnihunld venduisdniagy

'
a aa v 4

adulalunsifiunsgsiandviafiogluaninuindeunassdisimsa

@

AFariuayunynunukays
The key forces for change in business, how digital technology disrupts traditional business,

digital business transformation, rethinking and redesigning of digital business, the new technology,
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applications, data and information platforms of digital business, managing digital business IT/1S
infrastructure, Cyber security awareness and technology, and understanding how to use software for

planning and decision making support of digital business operations in the agile environment.

Vu.201  MSUIMSUazsUSENaunsatell 3 (3-0-6)
HR201  Modern Management and Entrepreneurship

LNAAMINSUIMILaEMTUsENoUNS Imunamauinisuims wihiluasinugguimsesdns
USTniazAMEN YL HUTENOUNTT NTINUAY N15INBIANTT NITUTMINTNINTUY Y miLfJuréjﬁﬂ N138574
us5994la wagmsmuRn MIdndulamsnsusms uazadesssunisuims mslfiesesiiomensuimsye
PRlIhA

Management and entrepreneurship concepts, evolution of management, roles and skills of
managers, types and characteristics of entrepreneurs, planning, organizing, human resource
management, leading, controlling, managerial decision making, ethics, and use of various management

tools in the digital era

ud.201 ASUIMINSUHURNIT 3 (3-0-6)
OMZ201 Operations Management

nsAnwLIAe wadia wasedesdioluniseanuy Tinsne warUSUUTIANUENINTANENNNS
UfuRnns uwasmsihluldleeniagsieanaivnssuvainvaieaiv lngaseuaqunagnsnIsufuRnig nannm
N1598NWUVAUAILAZUINIT NTBBNLUUNTEUIUNT NITUTMITAMNIN NITUSMITAUAIAIATY NITUTIS
Tasans msudmsldgumunsianansufoRnuesdng wagnsufiRnisierudsdu

Study of concepts, techniques and tools to design, analyze, and improve core operational

capabilities, and their application to a broad range of industries. Topics include operations strategy,
productivity, product/service design, process design, quality management, inventory management,
project management, supply chain management, operational performance measurement and

operations for sustainability.
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IYIVDIAULATHGANENS
7.213 megmam%qammﬁmé’u 3 (3-0-6)
EC213  Introductory Microeconomics
(@wsutinfnwiuenansAsAEns)
LL‘u’Jﬁ@LLﬁ%ﬂ’]’iUi%E}ﬂmﬁL‘gﬂqwaLﬂ’i‘lﬁgﬂ’]a(ﬂiﬁl&nﬁu{jiyﬁ’]ﬁlugﬂuwmLﬁi‘@gﬁ% MeiuYesnalngm
gUavilazgUNuvesdui auiilewiuRetunginssudusing woRnssumandn funumsndn n1sivug
eFudlunaiafifinmnsudstuanysal uazlsianysalzuuuusingg Wisuifsuussansnmnsdnasmineins
mimamiummmLLsqusiTuaugﬁaiLLammmSm ‘qu‘wﬁLﬁaﬂﬁuﬁéaﬁummmﬂﬁamiwam LATAINAUAIVDINAINA
(For students who are not Economics majors)

Concepts and applications of economic theories regarding fundamental economic problems,
price mechanisms, the supply and demand of goods and services, basic theories of consumer
behavior, production and costs, and price determination in perfect and imperfect competitive markets.
Comparing market performances in resource allocation, basic theories of factor markets and market

failures.

f214  \esugenansunaALlody 3 (3-0-6)
EC214  Introductory Macroeconomics

(@wsunfAnwuenanziATygAIans)

ANUNINELAEIINSANWILATEANEns [WmsnewasUalumaasugaansunnin n1sAuIn
Feliuszrvd ngunisimueselilszmnfnaenin aainn1stiu guaslazaUumuvesdu Jymnis
9y JymBuiowasRurln ulouign1siularnsadlunssneiafesnInvaessuuLATygng
paMstsEu saaRuaIissTna wernstvundasuandeu sudnisthdidiaesegiaunaely
TlunsieseianIunsainnuaAsugia

(For students who are not Economics majors)

Concepts and application of economic theories involving Macroeconomic indicators; goals and
problems in the context of Macroeconomics; determination of national income; money markets,
supply of and demand for money; Macroeconomic problems including unemployment, inflation, and
deflation, fiscal and monetary policies used for economic stabilization; the balance of payments;
foreign exchange market and exchange rate determination; application of economic indicators to

analyze economic situations.
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v 1vasaatunI
A9.221 ANW19INOBLTEIND 1 3 (3-0-6)
EL221 Communicative Business English 1
IsAunew: aould dw.172 ie 1s5.105
Wi nisdeansnmmdainguitieatussia WewSeundeulitnAnwansaldnusnguly
USumasnsvhgshvssnineUsenald meduiiiunstaunidludumisedeaazeiugndadlunislivinug
nsils mawe n1381u wernsBeuluniwsingy uennimeinidujatumsinumusidavesinfne
TumsieansisnussnguluuiunvesnsvingsiaseninaUssine
Sndne A iifedestunmmingsiatuargninuinldsmiunisiinds 4 inwe dndnvideainnuly
Srvusdeuazngu Snindnudafeddnminsgiieldanuiiitediiu nuinisgiie naenaudeyadi
dedeldande lunmsianuiilduneunnedndae
Prerequisite: Have earned credits of EL172 or TU105
This course aims to develop students’ business related communication skills in order to
prepare them to use English in international business context. This course focuses on improving
students’ fluency and accuracy in four skills; listening, speaking, reading and writing. Business related
vocabulary is incorporated in the practice of the four skills. Students are required to work individually
and in groups. This course also requires the students to critically apply current knowledge and theory

in business as well as information from trustworthy sources of media in completing both individual

and group assignments.

#9.321 MWI9INWTITINT 2 3 (3-0-6)
EL321 Communicative Business English 2
Fwdedunew: deuld aw.221
seiniiiinguszasdifionaninusnansdeastugeiiieatesiunagsie dufusteununion
TiFouannanlinndinguiefdusuuasihgsitlussduumneni netunihjiaeiauliEoldree

MINMWITIN W 4 vinwe Toua n15ila N3 N1591u waen1slsuldeggnioduarARILAGT TIUNIY

v ca

anuiulalunisdemsnwsengulussdugsiauuned Snvtsdadunsiinduddifiieatossnde §iFou
FosinsnuRsnarnungy uazdedldenuinnundsdoya Adedels safensimguinienis
Uivnsgsfaiviuadeinldlunsiauedisihnsun

Prerequisite: Have earned credits of EL221

This course aims to develop students’ advanced business related communication skills in
order to prepare them to use English in participating and leading international business. This course
focuses on enhancing students’ fluency and accuracy in four skills; listening, speaking, reading and
writing. The course also raises the students’ confidence in English communication in international
business context. Advanced business related vocabulary is incorporated in the practice of the four
skills. Students are required to work individually and in groups. This course also requires the students
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to critically apply current knowledge and theory in business as well as information from trustworthy

sources of media in completing both individual and group assignments.

2.2 3%en

2.2.1 A anN158U
1) ¥ nUNAU
N9.211  ARIAFIARSLATEDANITHU 3 (3-0-6)

FN211 Financial Mathematics and Statistics

1% '
A ¥ v a

anALarANAAERSTINGITRINUNITHEY akA @DRU9RUN NENNISANULENILANANDULNY AINY
| & a ¢ o X v | v & a - A
U3ztdu NTIATIZUNITON0DY LAAARAFLUDIAU (LUU OYWUD UHUIUNUS USWUSLUBIAU) N1TUIATMUNIZE
#1gn (Optimization) Wagiuy3ndiiugu
Essentials of statistics and mathematics for financial applications; basic statistics, the concept
of risk and return, probability, regression analyses, basic calculus (e.g. introduction to derivatives,

integration, and integral), optimization, and basic matrices

N4.311  ANSUIMITNITHU 3 (3-0-6)
FN311  Financial Management

sAuneu: @oulainn ne.201 waz ne.211

mnAnuaznguinsuimsnmstiuluddnvesfianmsfigianismenstudessdaluaniunisaiase
nsuimanmsiuieinuauning wildu wardweadvesdiussgtimnevesiansnms tiedesdienanisiy
wldlunsusmsauning nildu wardinvendiwesns Anvluddnvesnisiluwasiie g mens@uunldly
nsivuaseRukarnsindulalunsuTmMIRunuryuisy sudrgamu @Eunsndlinyuideu) meldnneany
wiusuwazaailiutiuou (mandes) msfuuslasiamuuasdiunamamIiuiivingean msUseiiy
HaﬁhLLazéquusuau'Eunummﬁ wardINTaRIITRY warnT1asNsRuli o msdeaulalunisiamEuyu n1s
Faaulandunsnduuudads wundndudymfunusssiniviavesianis

Prerequisite: Have earned credits of FN201 and FN211

Theoretical concepts of corporate financial management applied to resolve financial
problems and issues encountered by management in the real world of business; the management of
asset structure and financial mix; the application of financial models and instruments on managing the
assets, liabilities and equities, valuation, the costs of capital, capital structure, capital budgeting under

risk, leasing, the concepts of agency problems and corporate governance

14312 e 3 (3-0-6)
FN312  Investments

Fudssuneu: @auleiun n9.201 kay N9.211
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Prerequisite: Have earned credits of FN201 and FN211

Valuation methods for fixed income instruments, equity instruments, options, and futures
contracts; risk and return measurement of individual securities and portfolios, the determinants of risk

and return

N4.313  AISRUIENINNUTEmA 3 (3-0-6)
FN313  International Finance

Frtadunou : aauldivn (1) n9.201 way (2) N9.211 waz (3) A.212 38 #.214

anufidessulumsuimsmatiuiienisdiugsiusswinsane anmundoumaasugeans
spviaUszina sruunsRuseninaUsana aadafiiuasin ganisdisziudeuluaenassnineseme
nalnuesmainUisaniiunsinasema anudssndnsuanivdsuiunfiinanssnusonisaiiugsia
sewineUssne Ansuivmsanudedegldiedosdiomanisuiivangay UnuImMveteIAnINIaNITRTENINg
Usene 1y NoauUNIRUIENINUsEma su1A1slan WasuTTennITRusenielseme

Prerequisite: Have earned credits of (1) FN 201, and (2) FN 211, and (3) EC 212 or EC 214

The financial management for international business and its international economic
environment: international monetary system, the balance of current account, the balance of payment,
the foreign exchange market; the application of financial instruments and derivatives in the
international financial risk management, the roles of international financial institutions, such as the
International Monetary Fund (IMF), the World Bank, and international financial corporations

9

1L411  AFAATITIRDUNUS 3 (3-0-6)

FN411  Derivatives Analysis
FurTeruneu: @aulaivn ne.312

a a [V 1

P4 a Y & ] v ' .
ﬂ’J’]iJ:JJW‘LJj’mLﬂEJ’JﬂUﬁZy}Ey’]GUE]EU’IEJa’Nﬁuﬂ (FutureS/Forward) a‘I/IﬁE)‘Lé‘WLlGLGU‘u Optlons LLae

Warrants wagdtyayisaniddeu (Swaps) naanauansus ngunsmuunsansiaswaitl  Mseenkuung

s = @ o =l [ N
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Prerequisite: Have earned credits of FN 312
Fundamental principles of derivatives, including futures, forward contracts, options, warrants,

swaps, and real options, derivatives pricing models, strategies for speculating or hedging
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ne241  Msuimsanadessouagnisuseiude 3 (3-0-6)
FN241 Risk Management and Insurance

Adafureu: TnAnwguziudi 2

5m%}€u5ﬂ’3’mL?ﬁlwﬁﬂLL@Sﬂ’J’]ﬂJLﬁEJW]EW]’Nm'ﬁLEuﬁ@’F\]LﬁﬂLLﬁuﬂﬂaﬁﬂU qaﬁ%asmﬁmimm
Ussianvesaudemeiiintu 3usmsanundeds dedesne Ainaseonisusmsenandeade ndnms
Useiude eufidesiurasnsuseiudonusine nauimsesdnisussiusodosiu anmuandeuma
ngvne dann iesugia uavmaluladiinasonsdiiugsnssuuesustmusziude nansevuveenis
LU?iauLLUaaizuumsﬁwLLazmiL'E‘wuaﬂaﬂﬁﬁ@iaaﬂuwwqiﬁ%ﬂisﬁ’uﬁa

Prerequisite: Second-year student status

Different types of risks and financial losses faced by individuals and organizations, types of
damages, factors affecting risk management, principles of insurances, basic understanding of various
kinds of insurance, basic insurance business management and control, discussion of the dynamics of
legal, social, technological and economic environments and business activities of insurance
companies, the impacts of changes in the global commercial and financial systems on the insurance

business

N4.251  AaANIIEY 3 (3-0-6)
FN251  Financial Markets

Adadureu: dnfnwgugduli 2

NM9RU A1IFUIATT KAZAAIANITRY ANUFURUSURIAILUTAIG9) fifnaronarnnsduuleviensiy
Snsnenide mstiusazemuauanTuMIEY NMIYMNUTBMAINEY AAANY LaERAIANTSEUTEINg
Usgina unumuagnihivesanitumsiusieg Affegluvszmelne

Prerequisite: Second-year student status

Money, banking and financial markets; the effects of various factors on financial markets;
monetary policies, interest rates, regulations and controls of financial institutions, money markets,
capital markets and international financial markets, roles and functions of financial institutions in

Thailand

n9.281  MIUIMINTRUYAAA 3 (3-0-6)
FN281  Personal Finance
ndsAuneu : -
(ifunhednisilsmndnedn ne.282 msuivmsanuiiads fe)
nsnmuadiminennmsRulusasddinvesyana n133avRukarawuldRulunuieg

agadlszuumenIsiavinaun1sRiuegugnees nsduasulviiniseeuwavinRuesulUasumraysylevily

Page | 108



Ausings agiusednsam mazanldiasinegamingay nmsden1Buarnanun1BRuldyanasssuan 113
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Prerequisite : -

(No credits earned from this course if FN282 Wealth Management is also taken)

The determination of optimal financial objectives in accordance with various stages of
individual life cycle; personal financing and spending, personal financial planning and control, savings
and efficient investments, appropriate credit usage, personal tax planning, and income tax payment,
benefits of saving and individual’s quality of life: health care, leisure, free-time productivity, financial

planning after retirement

N4.282  MISUIMSAINLIAT 3 (3-0-6)
FN282  Wealth Management

ITIRUNDU ¢ -

(ahfusmhednisilsmndnudn ne281 msuimsnadudiuyana de)

NUTTELGNAT YENNTINUNUATEAIUYARANITAMUAILNITTIN MTINTATIHANDUUNY Loy
ANuEEwRInsIENTINsiunguidaassiiuasu udnnsdangumdnnindasmy nstmuaulsuisamu
maamﬂuaﬁ’wﬁmw%’wé MIUTTLUNANITUINISNDINU mm’mmum@ammqmi
dneleuanuied usann1suiane wdesiuars

Prerequisite : -

(No credits earned from this course if FN281 Personal Finance is also taken)

Evaluations of potential customers, personal tax planning, life-cycle investing, measurement
of risk of and return on financial assets, portfolio theory, portfolio optimization, investment policy
statements, investments in real estate investment trusts, performance evaluation of mutual funds,

retirement planning, wealth transfers, heritage, donations, new issues in wealth management

Page | 109



4331 MIUImMsaEnntunsu 3 (3-0-6)
FN331  Financial Institutions Management

FwdsRuneu: aeulaivn n9.251 way N9.312

MIUIMIIaEMSInNIIALENeY vesantunsiulagienzsuinsded msuimsasdes
f199 MAndu N133ANITAURUNUUALNITUTINTANINARDS nsudmsAunInduaeniian nisuimatlsuas

¥

UNu mﬁmeﬁgmmasmmﬁum ﬂaqwﬂumimmmumdﬁmmiﬁu%mamﬁumiﬁu WUININISUA LY
uantunsiu

Prerequisite: Have earned credits of FN251, and FN 312

Various aspects in financial institutions management especially commercial banks; risk
management, capital and liquidity management, asset and liabilities management, profit and cost

analysis, stability and investment strategies analysis, recovery plan of financial intuitions

n4332  nsuimsaude 3 (3-0-6)
FN332  Credit Management

sAunew: @oulainn ne.311

A dRuazUssamvesduide msfuuandninasivasulouiglumslidudevesssiansm
a1ty wadalumsiessiuasinnsandude mstumaluesdnmaenitefimsandu ms
firsanlassnadud mamuauuazmsineamil nsdafuniuazmauiloniditam nslészuussna
Toyalasaeuiiamesiiuntislumslinszidude

Prerequisite: Have earned credits of FN311

The importance and types of credit; loan decision processes of both corporate and financial
intermediaries; techniques for analyzing and evaluating credits, the determination of credit lines and
optimal interest rates, methods of evaluating loan proposals, debt restructuring and debt

management, computerized database systems in credit analysis

N34l NTUTMINIsUsEAUIWIANEY 3 (3-0-6)
FN341  Non-Life Insurance Management

deruneu: @eulaivn ne.241

Snvagenudeds Ussanvesmnudemeiiintusinsndau arudsdionadeliinnsemi
gsfansUseiuddenisuImsesAns uarunumvesniasglunisduaiugsiauseiuinady nsuimsms
UszAuson1IUINITNITHY

Prerequisite: Have earned credits of FN241

Various types of risks and damages of the property, liability insurance and reinsurance
business, the role of government in supporting the property insurance business, a relationship

between insurance management and the financial management of firm.
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ne342  MsuImIMsUseiuinuazguam 3 (3-0-6)
FN342  Life and Health Insurance Management

Fwdedunew: aeuldiv na.241

gsfamsUsEfuTinuazquammsussfudiawazguanluguiuusineg Reulvvesnsusssitedelu
miﬁﬂé’mﬁmLﬁwizﬁ’umiﬂmimﬁwwﬁ’uLLaxmiﬁiwﬁulmmLmumiﬁﬂﬂﬂﬁzqﬂ(ﬂﬁé’ﬂumiﬁmimm
dosfofiAntuiuyanauasgsianmsiuiiduiunuuisnlunismauwumnnisduduyanan1suinsens
awuuazanadsslunsamu

Prerequisite: Have earned credits of FN241

Life and health insurance businesses, insurance policies, the calculation of insurance
premiums, under wring processes, the indemnification, risk management for individuals and

businesses, personal financial management and investment.

ne351  MseERasIEnswi 3 (3-0-6)
FN351  Fixed-Income Securities Analysis

nvaRuneu: goulaivn ne.312

psansvbaznalnmMsvhnuwemataaasuiuUssmdlneuasiduanna lasiasvemsans
vl MasmuasamgRnsIueudEss mIsenuuunTIasul melemedenasuinadnuuzdudou nagns
miamuLLazmiU'%msmmL?ismmﬂmiamﬂumjmsﬂmwﬁ

Prerequisite: Have earned credits of FN312

Fixed income securities, the mechanisms of domestic and international debt markets, fixed

income instrument analyses, pricing, risk behavior, the security design, debt instruments with complex

structures, investment strategies and risk management of debt portfolios

N19.395  MvefilAY N19N15RU 1 3 (3-0-6)
FN395 Special Topics in Finance 1

Fderuneu : gaulaivi ne.201

Uy wuadn udnns wdesdieanis winnssu waliuiiddyuasimunmslmivhiaulafiisades
1IM3du WenaunnssuwiadwasasuanuAslituindnwlunsianuluswan

Prerequisite : Have earned credits of FN201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Finance that benefit students’ thinking and future careers.
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N4.399  MITHNIUAIUNITEY 3 Annueeatien 200 Mluslunaggiow)
FN399 Internship in Finance
Fwdaduneu : @auleivn Ne.311 uag N4.312 uaz 919139 AOUDYITR
msanmNEAaInsaLazUszaunsaimsiheussaitewieusignndufussneuindn
yadunmsiuiifszavsamlueunen IssunszuiumsFeud Andu eusy uazdjoRnuatsiumhenuis
nsusazsglumeindnmstuiidnnwauls uaznaisuiureu Enausmduudusii 200 Falug)
Prerequisite: Third-year student status and have earned credits of FN311 and FN312
and approved by the instructor
A student internship to obtain entreneurial experience of at least 200 hours in a pre-

approved state or private organization

N9.421  ATIATIZRTIENUNINNITRUY 3 (3-0-6)
FN421  Financial Statement and Reporting Analysis

FtsRunau: aaulalnn ne.311

(aidumheAalmmntn@nwAne13e) Ue.413 $1891UNTRULAENTIATIZNUNITRY A98)

isesiienng q dmdumsliasginanisiy Wislilunsussdiueudisavesnagnsesdng Fe¥n
Tnsanuanansalunsvhils dewSeudisutussduanuidssiiieides uazifionanisainanisiiduanu
LLazﬂ'ﬁsLLaL’Euaﬂiuamﬂm%nLﬁuﬁugﬂuﬁéﬁ@ﬁm%mwizLﬁu;ﬂaﬁh LarMTiATEauTe

Prerequisite: Have earned credits of FN311

(No credits are earned if a student takes AC413 Financial Reporting and Statement Analysis)

Various financial tools used in financial analysis for performance evaluations of firm
strategies based on profitability relative to risks, applications of financial analysis for better prediction

of future cash flows for valuation and credit analysis

n.422  msAnwenudululamenisiu 3 (3-0-6)
FN422  Financial Viability Study

Fwdaduneu : aeuleivn ne.311 wag ne.312

A A a = v = & 1Y a a

wsesdlowasinafiasiieg Ngldilunagnsiunisnwmanaunduldldvesmaiiulanianistu
wanuazdsufuRlunsdniuaugsia nsUszdiuanulululdvedasinmsludnvaeane nandulassnisind
N59e18ian1s MaudsuumudunInglinyuioy Anua11vedlasinskaynsauanlasinig naenaufnm
fanseunnAnvetouliiensandululiaia (Real Options) lunsusyliuanudululdvedasinisamu

e84 MIRNUJURMlasInsTaewiodmguiseuuUssynd
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Prerequisite: Have earned credits of FN311, and FN312

Various tools and techniques used in financial viability study; principles of and practice in
developing business plans, feasibility studies of projects including new projects, expansions, non-
current-asset replacements, project delays, and terminations of projects; real options and evaluations

of long-term investments, a group project on a business feasibility study

n4.423 miﬁmimiﬁu%’uqa 3 (3-0-6)
FN423  Advanced Financial Management

FUsduneu : aeuldivn ne.311 uag ne.312

nsassyariuuAianslaglinagniuasnaismunsuimsnsiutugs sensdemidunuuas
n3awu wwansanwdunisusseneniouvinsdiing

Prerequisite: Have earned credits of FN311, and FN312

Value creation using advanced financial management strategies and tactics of both financing

and investments; lectures and case studies

N9.424  NIFATEUAD 3 (3-0-6)
FN424  Investment Banking

JeRunau: doulain ne.311

wann1skazmaliANTTNAivsuivesssiananning vanmsastyariiuiansuagdamuaInms
AIVAINTT MIATEUNAINIT N15UTULATIEIRUNUTBININIT NFINTIBNU NITIATIETINT kavnIsiaus
endnning Tneianmanguidefesendoauimenisinnisnistusarnmaufofnnssaumaniiiotuly
asUszmanazlulsemalng

Prerequisite: Have earned credits of FN311

Investment banking business; principles of value creations for firms and investors by
mergers and acquisitions and business reorganizations; variety of investment banking activities, debt
restructuring, initial public offering, and venture capital; applications of financial management and

cases both in Thailand and abroad

Ne451  NTIATIBYRTIENSYU 3 (3-0-6)
FN451  Equity Securities Analysis

dsduneu: aeulaivn n4.312

NMTATIELAEUTHLYRAIN 1A LLu:]?wmmﬁmwﬁﬂﬁaﬁugm N1TIATILAATEFAING
TATIVYAAIMNTIURALNITIATILAUTEN N15UTEIUTIANTENNTNEULUUNSARAANSTLA R UER
NTAATIAVANNINETUUTOUTBY NMIFIATIZINANNINENIImMATA N1TATIAVANNSNELTIUTUIR N5

Uszillunanisadunurangunanning
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Prerequisite: Have earned credits of FN 312
An analysis and evaluation of equity instruments; economic, industry and company
analyses, various approaches in security valuation: discounted cash flows, relative valuation, technical

analysis, quantitative securities analysis, portfolio performance evaluation

ne452  MIBATIEAINgUraNnINguazn1TUITINTAUNSNe 3 (3-0-6)
FNd452  Asset Management and Portfolio Analysis

uaRuneu : aauldivn n4.312

nouuaznsufuRveansianmsnguuanvindadislnd n1sadanquudnnsng nsusslunanis
Fiunuvesngundnning nsuimanguudnnindasansul uasiannislllunmsuimsauning wu
wuUF1a84 Black-Litterman ANSAIMULUY Factor investing uaxauq Tngwnilsatuliindnulalitoyaass
Pneannsiuiieaduuusaemnimsiulagldiusunsy Excel

Prerequisite: Have earned credits of FN312

Theory and practice of modern portfolio management, portfolio construction, portfolio
performance evaluation, bond portfolio management, and new developments in asset management,
e.g. Black-Litterman model, factor investing, etc. Financial modeling using actual market data in Excel

program

N9.453  MIIATIERRaTNITUSIMIANUEIVININNSEY 3 (3-0-6)
FN453  Financial Risk Analysis and Management

dsauneu: @eulaivn ne.311 wazna.312

Us2LnNY8an I AENINIRUYNUTEAN 595mAYeInIELY MFIATIZIiALLAD
nansRuTiesinsUszay mytaenudeaiieSsudisuiuulouieanudeweafians wuedds uasasedle
nansRuiieumsanudsdiiseiuiidenadostuuleueanudes

Prerequisite: Have earned credits of FN311 and FN312

All types of enterprise financial risks and their nature; a variety of quantitative tools in

analyzing and measuring risks, approaches to manage risks in accordance with risk policies

n4.454  AINTINNISREUY 3 (3-0-6)
FN454  Financial Engineering
wdedunew: aeuldiv na.311 uay na.312
nsUssandldndinenansuavadifsiniunguin1ensRunsoenwuukasiauNGn o
mansRudmiunidammienisiuegsaassdungamuuasdszauiuunmsdneudunmsiamsluFeans

FEUNOANTIUTIGUVRIMANNTNG NqunannInduasnqueyius n1sesnwuunanning MR
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Prerequisite: Have earned credits of FN 311 and FN 312

Applications of mathematical, statistical, and financial theories and modles; designs and
developments of financial securities,randombehaviorof securities, portfolios, and derivatives; securities
designs, determinations of prices and risk of securities in financial markets using formulas and

numerical methods; strategies for investments, diversifications and risk management

n9.455 fuvuiaeaiiensnenueiodionienisiu 3 (3-0-6)
FN455 Models for Financial — Instrument Reporting

FdeAunew: n4.311 MIUIININTHY Uag N4.312 MY

mMeUszgndldiuuuasmguilossyyamyisssveeiowlonansiu Tnslawzeyitusuas
ouiusuAY AauIINsFesAYeIAuNINgLATAR LarTinzinsuimIanudsdasnisd  Taouadwsi
TauayuanATIUTIBNUNNNITRY

Prerequisite: FN311 Financial Management and FN312 Investment

The course Introduces theoretical models for calculating the fair values of financial
intruments, especially derivatives and embedded derivatives, estimating impairment vales of credit

assets, and analyzing hedging for risk management. The results serve as inputs for financial reports

under accounting standards.

n4.461 miﬁuizijmzmﬁ%uqq 3 (3-0-6)
FN461  Advanced International Finance

Fuderuneu : @aulaivi ne.313

A _a

panMIRuIErIssmeLa L TN s duiiAnduluaaianisdu WAIRUNUNTIAIENIIA
seomuldinnemandnvinduagsmaniiaussrinasema maudmsmsaiuvesions
P Suldun metinmginmsaspulagasinsamulungumdnningsenindsumg mslesgianudes
VN5 NFIAYINUIIEAMUTENIIUTENA NMTUTMTRUUNLUIEY

Prerequisite: Have earned credits of FN313

International financial markets, evolution of financial markets, financing sources from
international debt and stock markets; financial management for multinational corporations, direct

investment analysis, international portfolio investments, political risk analysis, international capital

budgeting and liquidity management
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n9.471  wuusiaesadfdiionsIFenianisiu 3 (3-0-6)
FN471  Statistical Models for Financial Research

FsAuneu: @oulainn n9.211 waz Ne.311 hag N3.312

nsUsznaAmNdNiusvesiulsmInstulaelduuudnasuasugiin nsUssendIBirsugiinug
Tfafanuudnaomanislu tneudsimeiiuumnnisaidine (Event Studies) lngldfaenamnnisain
msduluUszmalneysznau WelinAnunduuamdumsiidenanistuseluld

Prerequisite: Have earned credits of FN211, and FN311, and FN312

Basic econometrics and its applications on financial research; event studies using corporate

events in Thailand; research designs

na72  nslugshaudulazgsiamaluladnieiy 3 (3-0-6)
FN472  Start-up Finance and Fintech

Frtadunou: @ouladvn ne.201

wuAANISRIgIa Startup Madamdunu Mafwuadvnemssdunuasniuln meluladd
uUseyndlugsnan1sliu wagnsiamNandualnnmnis R

Prerequisite: Have earned credits of FN201

Conceptual and practical issues in a startup business development; finacing startups,
operational goals and growth; technology applied in a finance business; a development of new

financial products

n491  msfinanzEesnunisdugina 3 (3-0-6)
FN491  Selected Topics on Corporate Finance

FsAunew: @oulaivn na.311 way N9.312

mMnneissdulymansuiidulagiuvdeesams TaensiGeuiavBusnvgnisali
Pntuase visldnsdinvlumdedieliindnuinsest waruandsumundiuiiniy Tnefenansd
Haouwdudililddoasuitaummauna uasdanugniodudeinms

Prerequisite : Have earned credits of FN311 and FN312

Analysis of selected or current financial issues using case studies, guided class discussions,

and business presentations
N9.492 MSANYUANIZITDIATUNITALIU 3 (3-0-6)

FN492 Selected Topics on Investments

JudsAuneou: @auleivn ne.311 way n9.312
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Prerequisite : Have earned credits of FN311 and FN312

Analysis of selected or current issues in the area of investments using case studies, guided

class discussions, and business presentations

N4.493  MISANYILRNIZITOIUANITUNITRY 3 (3-0-6)
FN493  Selected Topics on Financial Institutions
FsAuneu: @oulainn n4.251 way N9.312
a ¢ 3 1Y o oA A = 1% a s
msieeissinudymenumsasuiiudagtuvseseuany IG]EJﬂ’]'iLﬁEJug%zMEJUEJﬂm@m’im%
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v & v o vy d‘ = % a a
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Prerequisite : Have earned credits of FN251 and FN312
Analysis of selected or current issues in the area of financial institutions using case studies,

guided class discussions, and business presentations

N9.495  WTafiLAY N119N15EU 2 3 (3-0-6)
FN495  Special Topics in Finance 2
Fderuneu : gaulaivi ne.201
Uy wuidn udnns wesdleanis winnssu wlbuiiddyuasimunmslmivhiaulafiisades
YIM3du eRaunssuwirilavaiuanudalituinAnwlunmsieulusuen
Prerequisite : Have earned credits of FN201
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Finance that benefit students’ thinking and future careers.

N9.499  NSANBIDATENINNITRUY 3 (0-0-9)
FN499  Independent Study in Finance

Fderuneu: @oulaivn n9.311 way na.312

fuadenansiuiithavla wievdeiiannsansivasuld (Testable Hypothesis) fenuios
Bouimsan wazdieszitam wensufauedraduszuu Tavendedeyaanumassneg nsilnvinugnis
WHUIIBIUINY

Prerequisite: Have earned credits of FN311 and FN312

Conducting a financial research with a testable hypothesis under the supervision of an

advisor; techniques used in data collections, data analysis, and writing research paper
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2.2.2 3¥BNN15AAINA
1) 3y nanvedu

ne.311 woAnIsuEUILaa 3 (3-0-6)
MK311 Consumer Behavior

Ataduneou : aauldivn nn.201

AnvnAnuazvguiingg eissvheudnlanginssugusion lneideninazaseunquitauuain
wuRaiy Sadunguimadnineuasnginssumans lunsinsginginssuduilng datlademsdninen
Wi n153u3 viruad usegdla uazdadenednuuas Tanusssu Wy yusemnsdauvestadeussunsaans
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fanamudaiiu wdunsinsgimadeuulamomninssuiuilon Insonzosddludeauddvia

Prerequisite : Have earned credits of MK201

A study of concepts and theories being employed to understand consumer behavior. Topics
include both traditional thinking, which emphasizes psychological and behavioral theories such as
perceptions, attitudes or social groups, as well as alternative theories from sociology and
anthropology, which emphasizes understanding consumer from social and cultural dimensions such as
a theory of symbolic consumption. This course also covers an analysis of changes in consumer

behavior, particularly in a dynamic digital society.

NM.312  NISIANITATIAUAN 3 (3-0-6)
MK312 Brand Management

JveRuneu : g@aulaivn nn.311
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Prerequisite : Have earned credits of MK311

The course will introduce students overall responsibility and tasks of a brand manager. Topics
include new product development and launching, brand design and architecture, brand positioning,
brand strategy and marketing programs, growing and sustaining brand equity, brand audit, and brand

health check.
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nn.313  Msidemamsnanaiionisiadule 3 (3-0-6)
MK313 Marketing Research for Decision Making

Fwdaduneu : aauleinn nn.311 wag Wu.204

MAfemsMsnaInnyLLsvesinnnan thanwagliFoudisnsliteyaduuidniseiiioans
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Prerequisite : Have earned credits of MK311 and BA204

The course views marketing research from a marketer’s perspective. Students will learn how
to provide a research brief to research agencies. They will learn how to judge the quality of marketing
research by understanding different types of potential research errors. The course covers the types of
research designs and the process of conducting marketing research with special attention given to how
to craft a good and relevant marketing research question. Moreover, students will be aware of the
importance of marketing research and learn necessary skills needed for marketing research career. The
content covers various research methods, including qualitative, quantitative, and mixed methods as
well as the data interpretation of the research methods. Through a wide-range of hands-on individual and
group assignments, students will have an opportunity to understand different research tools and their

linkages to marketing problems.

n9.314 NISUTMISHARSU9ILAZUTNS 3 (3-0-6)
MK314 Product & Service Management
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Prerequisite : Have earned credits of MK311

A central theme of the course is that studying theoretical foundations and practical
application of product & service management. The course starts by understanding unique differences
between product & service that require distinctive marketing strategies. Business’s relevant
environment (e.g., customer behavior, government policy, and advanced technology) is also examined
to gain an in-depth understanding of opportunities and challenges for creating business model,
developing product & service, establishing creative marketing strategies and activities, as well as
sustaining product & service excellence. The course provides broad issues in product & service value
creation in businesses. Also essential is the course to study key tools and elements (e.g., business
canvas and service blueprint) for product & service quality improvement that leads to customer's
satisfied experience, loyalty, and value. Topics focus on product & service theory, strategy, practical

implementation, control, and ethics.

AM.315 NNSUSIITINALAENITES1HANLSN19NISAAe 3 (3-0-6)
MK315 Pricing & Marketing Profitability
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Prerequisite : Have earned credits of MK201 and AC202

The course introduces students to theories, strategies, and methodologies in price setting for
profitability in accordance to market situations and product categories. These methodologies include
cost-based, competitor-based, and customer value-based pricing. The course will mainly focus on

value to customer, price elasticity of demand, breakeven analysis, price sesmentation, pricing

interrelated products, pricing product assortments, and dynamic pricing.

N9.316 N1TUTNTVOININITINT UL 3 (3-0-6)
MK316 Distribution Channel Management

Fderuneu : gaulaivn nR.201
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Prerequisite : Have earned credits of MK201

A study of distribution channel systems for traditional and modern trade, their roles,
constraints on their management, and their integration into marketing strategy. Analysis of dynamic
market factors, design and distribution of channels for effective and efficient management distribution
networks, and strategic deployment of multi-channel marketing decisions to gain competitive
advantages. Focus is on the roles, attitudes, and behavior of channel members, dimensions of channel
power, management of channel conflict, channel incentive programs, coordination of channel
relationships, and management of indirect channels. Particular attention is paid to the development,

control, and evaluation of a distribution channel in both consumer and business markets.

NA.317 ANSABENINTAAIARUUYIINTT 3 (3-0-6)

MK317 Integrated Marketing Communications
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Prerequisite : Have earned credits of MK312

With an increasingly diverse consumer lifestyle and advanced communication technology, this
course is designed to develop concepts, principles, and approach of integrated marketing
communications in order to answer the marketing challenge. The content covers integrated marketing
communications plan in terms of message and contact point (digital and physical) integration, and

evaluation, based on the understanding of consumer and brand, especially brand positioning.

An.318 MdazimsmsnanaLiiensinduls 3 (3-0-6)
MK318 Marketing Analytics for Decision Making
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Prerequisites : Have earned credits of MK312 and MK313
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The course introduces students to various data search, data collection, and data preparation
techniques. These data include both internal and external data as well as big data online.
Subsequently, students will learn how to analyze these data to uncover marketing insights before
deriving data-driven marketing decisions in the areas such as positioning, pricing, distribution, and

integrated marketing communication.

N9.319 NAYNSNINAINGINEA 3 (3-0-6)
MK319 Digital Marketing Strategy
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Prerequisite : Have earned credits of MK312

Digital marketing strategy course is to educate students to understand how to applying digital
technologies to craft marketing strategy in responding consumer and business market in digital era.
The content of this course contains four parts that are issue and challenges of digital technologies in
marketing competitive landscape, leveraging digital technologies to gain competitive advantage, digital
marketing strategy formulation, and designing metrics to measure the success of digital marketing

strategy.

nn.a11 MInaaliionNdsy 3 (3-0-6)
MK411 Sustainability Marketing
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Prerequisite : Forth -year student status and have earned credits of MK312

This course is a study of marketing management with responsibility to the economic,
environment and society. The course starts by discussing the adverse impact from conventional
business and marketing practices from the past towards the future, especially in the beginning of the
world's fourth industrial revolution. To ameliorate the situation, corporate social responsibility (CSR)
and sustainable development are employed as a foundation and goal to develop competitive
marketing strategies based on CSR to lower the negative impact while creating higher value to the
environment and stakeholders. Also important is the development of the means to enhance
sustainable consumption, including de-marketing. This course also includes the applications of

marketing for not-for-profit organizations and social enterprises.

nM.412 ﬂ’]iU%WﬁWNmW]ﬁ’]ﬂ%uQﬂ 3 (3-0-6)
MK412 Marketing Management Capstone
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(Marketing major and forth-year student status)

Prerequisite : Have earned credits of MK312

This capstone marketing course takes a holistic view of marketing strategy. It provides students
with the understanding of the inter-connectedness nature of all marketing elements. Students are
expected to link different marketing concepts and theories and combine them into one coherent
unified marketing strategy for a firm Through the use of a comprehensive consumer journey framework
as the core analysis tool, students should be able to develop meaningful marketing strategies
throughout the whole consumer journey to deliver superior offerings to the market while capture a

sustainable value for the firm.
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n9.321 NMsnandmIuRUsENoUNs 3 (3-0-6)
MK321 Entrepreneurial Marketing
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Prerequisite : Have earned credits of MK312

A study of key entrepreneurial marketing theories, concepts, and strategies that can be
applied to both established and new ventures operating in fast-changing, volatile business
environments. The course begins with a discussion of the evolution of the interface between
marketing and entrepreneurship and continues with an exploration of the underlying elements of
entrepreneurial marketing. The main emphasis of this course is on how to proactively identify,
evaluate, and exploit market opportunities in order to acquire and retain profitable customers. The
course also puts emphasize on the concept of effectual perspective of entrepreneurship. Through a

series of hands-on case studies, students will learn how to formulate entrepreneurial marketing

strategies using innovative approaches to risk management, resource leveraging, and value creation.

NA.322 MSUTMINTAUAN 3 (3-0-6)
MK322 Retail Management
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Prerequisite : Have earned credits of MK311

A study of retail business management, shopper behavior and market competition to
determine effective retailing strategy and retail marketing mix, in order to compete in the retail
business, covering on-site, online, and omni retail. The content covers location selection, organization
and human resources management, supply chain for retail management, merchandise planning,
purchasing system, retail pricing, and promotion program, as well as store management, store design,

store layout and product display.

N91.323 N1SUINITNUY 3 (3-0-6)
MK323 Sales Management
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Prerequisite : Have earned credits of MK201

A study of the modern concept of the sales management that requires internal and external
information for situation analysis and also using both qualitative and quantitative data in order to plan
and determine the sales strategies to satisfy target customers and purchase decision. This course also
studies how to build an effective sales teams and ethical sales management under the proper use of

technology.

NM.324 NIAAINGINT 3 (3-0-6)
MK324 Business — to — Business Marketing
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Prerequisite : Have earned credits of MK201

A study of concepts and practices in business-to-business (B2B) marketing and how it is related
business-to-consumer (B2C) marketing. Topics include B2B market environments, procurement,

business purchasing behavior, government buyers, marketing opportunities, marketing strategy, product
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development and management, business marketing channels, customer relationship management,
marketing communications, digital marketing for B2B business, sales management, selling techniques,
pricing and negotiation, marketing evaluation, customer satisfaction, and vision in business-to business

marketing.

nR325 NIAaIAgINInWILagtuLie 3 (3-0-6)
MK325 Sports & Entertainment Marketing
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Prerequisite : Have earned credits of MK201

Concepts, principles, and marketing strategies for sports and entertainment business as well as
other businesses using sports and entertainment as a marketing tool. Major topics include marketing

analysis, target customer identification, strategy formulation, and marketing program evaluation.

NM.326 NIAAIATENINUTENA 3 (3-0-6)
MK326 International Marketing
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Prerequisite : Have earned credits of MK201

A study of concepts and ways in doing international marketing including exporting, importing,
foreign direct investment, globalization and factors affecting international marketing. The course covers
how to gain consumer insights across international markets and translate them into appropriate
marketing programs. By acting as an international marketing managers, students should be able to
understand the linkages of the dynamic international environments, international opportunities, and

international marketing strategies through assignments, case studies, and group projects.
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AM.327 NTAAIANITINEAT 3 (3-0-6)
MK327 Agricultural Marketing

Ataduneou : aauldivn nn.201
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Prerequisite : Have earned credits of MK201

A study of industries and agricultural market structures as well as competitive in the market
and impact of socio-economic system, government policies, technology for agricultural products,
including other business factors that affect to design business model and determine marketing strategy
for agricultural products. This course emphasizes marketing value creation and ethical brand building
in order to respond needs and satisfy the target market and create competitive advantages for
agricultural products as well as develop their agribusiness potential in the worldwide market under

the proper use of technology.

AM.395  PTBNLAY N19NISAAN 1 3 (3-0-6)
MK395 Special Topics in Marketing 1
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Prerequisite : Marketing major, third-year student status or approved by the instructor

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Marketing that benefit students’ thinking and future careers.

AR.G21 NSUSSTeMINISIRs MU UEenTeq 3 (3-0-6)
MK421 Omni-Channel Management

daRuneu : g@eulaiv nn.311 ey nNe.316
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Prerequisites : Have earned credits of MK311 and MK316

A study of Omni-channel systems, their role and how to make the transition from the Multi-
Channel systems to the Omni-Channel systems. Focus is on the differences between the systems of
Multi-Channel and Omni-Channel distributions, as well as designing and managing the Omni-Channel
to respond with the lifestyle and demand of customers throughout the customer journey. Specific
attention is also paid to the development, control, and evaluation of Omni-Channel distribution in
both consumer and business markets, including the key challenges for the firm to set up Omni-

Channel distribution such as the investment in logistic and systems.

NM.422 mﬁﬁamﬂmwam%ugq 3 (3-0-6)
MK422 Advanced Marketing Research
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Prerequisite : Have earned credits of MK313

A project-based marketing research course adopting qualitative, quantitative, and mixed
methodology. Data used for different types of research projects are from various sources, such as
social media data, actual and past consumer behaviors, survey data, observation, etc. The course
emphasizes on hands-on experience of the full marketing research process. Students are expected to
conduct a high-quality marketing research project and to be able to understand and critically evaluate

the work of others.

N9.423 NagNsN1INaIN 3 (3-0-6)
MK423 Marketing Strategy
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Prerequisite : Marketing major and forth-year student status and Have earned credits of MK312

An intensive capstone course, using marketing simulation to provide experience in strategic
decision making. It addresses marketing decision process at a strategic level including marketing goals
and objectives, segmentation, targeting and positioning, new product development and market entry,

as well as management of the marketing budget.

AM.495  WIVaNLAY N9N1TAAA 2 3 (3-0-6)
MK495 Special Topics in Marketing 2
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Prerequisite : Marketing major, forth-year student status or approved by the instructor

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Marketing that benefit students’ thinking and future careers.

N9.499 NSANYIDATLNINITHAN 3(0-0-9)
MK499 Independent Study in Marketing
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Prerequisite : Marketing major, forth-year student status and approved by the instructor

A study of marketing research on an individual basis. During the course, a student conducts
research on a particular problem or topic in marketing under the supervision of an advisor with focus

on ethical, professional norm in marketing.

2.2.3 3YNBNTLUVETAUWMANBNITIANTS
1) JynanUsAu

58311 wwAnmadeulsunsuiug 3 (3-0-6)
1S311 Fundamental Programming Concepts
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Study the process of develop programming procedure. Technique and tools to clarify
algorithm or logic; for example, Flowcharts, Pseudocode, Activity Diagram. Structure, computer
grammar, and command form for controlling the program (control statement). Variable and operator
of programming language that supports both Procedural programming and Object-oriented

programming by using business application.

58.312  91IN30N9EIND 3 (3-0-6)
1S312 Business Intelligence and Analytics

FsAunew: aoulaiv 18.201

WIARNTEUIUNTT T3 WATA kaodAUTENBUTBIYIINTBINNGIND AN YUEKANITVINNIY
vounalulagasaumeadmiuvesiInsaamegsivlunnseiuuimsusenauldsie assdoya (Data
warehouse) wilasdaa (Mining) Big data Wiolasuadsszansnalumsindule sauvidnenimlunisudsiu
UYOIDIANT

Prerequisite: Have earned credits of 15201

Business Intelligence concept, framework, technique, methodology and components. Study
characteristic and process of Business Intelligence such as data warehouse, mining, big data for

management support, effective decision making and competitive advantage.

58313 msdanisuazmalulagnisdeansteyamslnadniugsia 3 (3-0-6)
IS313  Telecommunication Technology & Management for Business
wnAnugIuesnalulagn1sdeasnuiuaseiisneuiimaskasnsldnevieneuiimasine

IS =) 1

advayunsldnumgsiaaziiiediunagndniegsin wwdanmsidueseris nsldmalulaginiotig

19 |

poufiumeSarimaluladmsdemstoyandnaluanmuandenveamsgsiia sk Ussiundniiddoysants
JAN3LATOUNE

This course introduces fundamentals of telecommunication technology including computer
networks and the use of computer networks to support business applications and business strategy.
Topics covered include concepts of networking, the use of telecommunication and computer network

technologies in business environment and key issues in network management.
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5a.314  szUUFIUTEYa 3 (3-0-6)
1S314 Database Systems

n3dnnsfeyaluguiuuldsduiug (Relational) 1343ng (Object Oriented) waw Entity Relationship
AwAuAuTaya Relational Algebra wag Structured Query Language MIaRMHAGNSlUFULUUNIN
(Graphic) Tngldiagmegsiauagseauanududeulusedunans Seus Distributed Database Tusgau
o

Course covers relational, object oriented, entity relationship models; Query languages:
relational algebra and structured query language; represent data in graphical form; and basic

knowledge of distributed database. Medium complexity business cases will be applied.

54.315  MTIATIZRIZUUATAUWA 3 (3-0-6)
1S315 Information Systems Analysis

Fdsduneu: doulaivn s4.314 wastnAnwigiugd 3

unumvesindinsesisuUasaumA  03dNg Tinue uazasseusIATivael
Uiz Uszauauduialudndn . nseunnAnuazisnmsinsziiioszylymuagmenoudmsy
witlymliitussdnsgsiia iy nslduuAndeszuu Hudu sdnmadesiudiiolinnesivasuiulss
ﬂizmumiﬁﬁmumdﬁﬁﬁﬂ (Business process analysis and business process improvement) %’umau%ad
AsTUAUMSHRINSEUUESauUmA  fanssuiidesinludaztunou  dnjudn (input) WagHAaWS (outcome)
vausazianssuluudaztunen wufe (approaches) 32108U35 (methodology) waztnALAAIG
(techniques) dusunmsiaussuudaduiiseusuiilaemluluiondn naonausenduisiedesiions dmsu
NIIWAIUNTZUU 15U Computer Aided Software Engineering(CASE) WAz Integrated
Development Environment (IDE) g Tnewiustananguiiuasfinuoalvindnmannsaldnseuuuidn
FBn1s wénns wuAn suideuds weda waiededie CASE lunsimseissuuasaumaiiofarinunnay
Tassnsuagdorimunanudiosnisssuuansaumassuulassuundsdisumbenulamienunilsld

Prerequisite: Have earned credits of 1S314 and 3th-year student status

Role of system analyst, knowledge, skill, code of conduct. Concept and analytical
methodology for identifying problem and solution for business; for example, by using system concept.
Learn basic concept for analyzing and improving business procedure. Study renowned information
developing procedures: input and outcome, approaches, methodology, techniques. Software and
tools for system development; i.e., Computer Aided Software Engineering (CASE) and Integrated
Development Environment (IDE). By applying both theory and practice, students are able to plan the

information system project and specify information requirement for any system.
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54.316  n1seonuuukazUsUlYszuUasaUmA 3 (3-0-6)
IS316 Information Systems Design and Implementation

tadunow: aouladvn sa.311 uay 54.315

FuneumMIThuwazRInIIITIFesifiesenuuy a3 wavisvuuasaunalUldhAana Tuwdas
52408033 (methodology) wang Fuduitsensuiulaemluluisn@n wuiAn(approaches) wdnnsuazimaila
(techniques) 99 dmsuniseenuuuan1IRENsIUTZUY PRNLUUTEUUASETETIT0e5UNTTNLTeIsT UL
ponuuUiUsTauiudld sonuuuiUsraufuszumsaunady (System Interface) snUUUNTIALAY
%@N‘JaﬁgﬂugﬂLLUU%@GE’]U%@H’&LL@SEULL‘U‘U’:J"‘LA“] ponLUUTUTINTY aamwummﬁumﬂaamﬁaLLazmmgﬂéfm
TUNISTOUTBITEUU T 00NWUUNISNARBUNNSYNIUYBITEUY AABAIUNITIAINTRMNUAAMAN YA NN
wallaressyuy MvnndeusEUUREIENIee wagnsdaviienansuszneuszuy Tnewiuiimguijuas
MU TRViannsoUsEyndldunfn mdnniseenuuy uazmadasineg dmiunsesnuuy amfuieiesile
7199 WU CASE ua IDE Wudu ileadsfuuussuuiieanuuy sauﬁy’ﬁmv‘fﬁafﬁ’mummé’ﬂwmzmqLwﬂﬁﬂﬁuaq
sruuasaumaszuulasyuunile uazadnesduszneudinsine vessvuuiulndulumaterinuanadnume
RNV yaasruuiidavinle

Prerequisite: Have earned credits of 1S311 and 1S315

Study procedure and activity for designing, creating and implementing information system.
For each renowned methodology, approach, principle, technique for designing system architecture,
network, user interface, system interface, database and non-database storage, computer program,
security, and integrity. Further, design for testing the system and specify the system specification.
Testing the system by using various methodologies and preparing system document. By applying both
theory and practice, students must apply concept, principle, and design technique with tools; i.e.,
CASE and IDE to build system prototype, specification of the system and build other factors to meet

the specification of the proposed system.

56.317 mmﬁumﬂaamﬁaLLazmsmUﬂmzwmiaumm 3 (3-0-6)
IS317 Information Systems Security and Control

AudssTioaiatuiusEUUE TAINA flgdmmﬁmﬁlﬁmﬁ%ﬂ’ﬁﬁ?LﬁWWﬁUE}&;ﬁU%WiLLaBﬂﬁ
UfuRnsssuvansaumalugudaouiawes Wsunsudssens g1udeys seuuUfuansasens wagssuy
LASOUNBABNNIADS iamﬁammﬁumﬂaaﬂﬁﬂLLazmiMU@mﬁaﬂadﬁummL?imﬁmf\]Lﬁﬂ“ﬁuﬁmwumiaumﬂ
190U NI ﬂg‘wmaLLazﬁEJﬁii:uﬁLﬁﬂ?%’@ﬂﬁuszuumiaumﬁ ﬁlﬂﬂﬁﬁamiaﬁ(;lgﬂmm’mﬂmwumiaumﬁ
ey

Risks associated information systems and how to mitigate these risks which comprise top
management and operation in computer center, application, data base, network operating system,
and computer network. In addition, the course will introduce introduction of IT standard, law and
ethics. This course also introduces fundamentally practical experience on how to implement controls
in information systems.
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38.318 wuumiauL%ﬂf?ﬁumﬁL?iuu,azmiﬁ'zﬁLﬁamimﬂLLNum%’Wmﬂimﬁﬂi 3 (3-0-6)
1S318 Financial and accounting information systems for enterprise resource planning
wnAndesiuRsTusEUUNMI NS neInseaRng (ERP) msldinuastusamerldinsdmiu
STUUNMTINUNUNSTNYINTDIANS LLazﬂ'ﬁzmuﬂ1‘5‘1/1Nﬁﬁﬁﬁ]ﬁuawﬁﬂﬁmumﬂﬁjﬁfﬂ WU 59lA 919918 LagnISHAR
WHudu S’Jmﬁﬂﬂ’ﬂuLéﬂﬂLLagﬂ’J’mﬁumUa@G]ff&lLLﬁ%ﬂ’]iﬂ’JUﬂNﬂS%U’mﬂ’]iVI’Nﬁq‘iﬁf\]Lﬁﬁ]ﬂmﬁuﬂ’)’mlﬁm Hnu s
Aenfunistrunain1svinauwesiauls (configuration) S¥UUNSINRLNSNENNTBIANSiE AN salda
svuvhudoauld
Fundamental concept of ERP system, funding information systems, business processes such
as revenue, expense and production. In addition, risks associated with business processes and security
and control related to mitigate those risks. This course also introduces fundamentally practical

experience on how to configure core functions of ERP systems.

58319 gsieddnvisednd 3 (3-0-6)
IS319  Electronic Business

wdsRuneu: aeulaiv 54.201

anudAguarAnAIvesgIndidnnselind Ussnnuaslunavesgsiadiannseiing fugumng
weluladfiatuayumyingsiodidnnseind  uazmsfnwiaaasnsts ssuunstiseRu ngruneiifades

v a a® a a®

fugshedidnnseind mnausuwdnagniiiievingsedidnnseind maiawuivleditensvinded
diannselind myiana fanu wazlasiziussanduanayUssansnmusaiuledmdyddiannseding
Prerequisite: Have earned credits of 15201
The importance and value of electronic business (E-Business) Types of E-business and
business models E-business technology architecture and security, electronic payment system and

related laws. E-business strategic planning. Measuring, monitoring and analyzing effectiveness and

efficiency of e-commerce websites.

58011 mewanssusnuuwiutuiiugu 3 (3-0-6)
15411 Fundamental of Web Application Development
FwdeRuneu: aeuldiv 5a.311 uay 58.316
Frsuardunounsiaunssuvruuiuwarlusunsussgndiisosedeiumesidn welulad Tns
Tnaea wnsgiu edesile uaznwilusunsusngg oluilslaaidud uay \@Svines Alddmiuiamunssuuay
vudu Bmafvaouglaeldnalnsne wu anfl uar watu Husu nsléfedszantutu qngeurasnis
FeulusunsuszuunuuuiuiidssomslauflfAsaudens uazuummadoilunsudlogasoumaiy
ilearsnnusiunsUasnsdelifuszuunuuuiu - InufuRlveanunsaairsszuunuuuduiuuldneuiugly 7
dewderugrutoyavienisiniivdeyalusuuuudu wesussuuilannsaiauldistugunsnidilfeuay

L3 | A A ¥
gunsainnm wu defiold
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Prerequisite: Have earmned credits of IS 311 and 1S316

Study how-to and steps for developing information system. Web application that uses
internet technology, protocol, standard, tools, web programming languages: client and server, cookies,
session, multimedia. Web application weakness; i.e., programming defect. Technique to correct and
increase security. Student will create web application using database or non-database that interacts

with users run on desktop or mobile devices.

JA.416  NTNTIVADUITTUUANTAULNA 3 (3-0-6)
1S416 Information Systems Audit

FsAuneu: @oulainn $8.317 uay 54.318

WBNsuazmALnGIe é’m%umwanaauLﬁ@lﬁmw’hﬁ«’um’aﬁamﬁy’aiwumiaumﬁﬁiwummm
pghamnzay MsldEmsuazmeiiansasadeuineg suinsldmaluladiitetelunisnsinaey nsedeu
sruvEsauIAd ety nMsdeinsyanwiims LL@S?’]EN’]UF]’]W]TJR]E‘{E]U%QLLG\ﬂﬁhxﬂ‘Uﬁ]’]ﬂmi@i?f\]ﬁaugu5]
suddnUfTRAsTuMsITIdeUsTUUA AU e sy

Prerequisite: Have earned credits of IS317 and 1S318

The course covers various issues in IT auditing. Issues such as introduction of auditing
mechanisms, technical audit trails, audit processes, working paper, and audit report will be discussed.

This course also introduces fundamentally practical experience on how to audit information systems.

2) ¥ naniaan

54281  insesleduaiumnudifavesyld 3 (3-0-6)
IS281  Tools for Empowering End Users

iwsesileviowmaiatozdieliglilildfiungynmsdeulusunsuannsaaiamenduiosisie vie
s Undduitegld msaamthiu uazumnduddidnnseindsounaniesuid Tuiesmain ms
Anzideyaivledednaineg wu Ysinansliiuled nsldvenduasnszawinisuazgenduiidanis
sudeya leiiudeyaesnaduszuu innevideya uasiiauenenuiitisduaiumudisavesld vie
\nesile wazmaiindug Inswoundiaduiimunaziiulufiueundindunsgshadundn

Tools or techniques that allow end-users who are not professional in programming to create
simple software or to extend existing applications, using platforms to generate e-commerce
webpages/ websites, using basic analytical tools to analyze websites’ information such as traffic, using
spreadsheet software and database management software to systematically collect data, analyze

data, and generate reports to empower end users’ success, or other associated tools or techniques

58.282  N1seRNLUUKArUsElud sy sEaUAULY 3 (3-0-6)

IS282  User Interface Design and Evaluation
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wnAnuazluaaingg fldesurenginssmesmyudlunislineuiussuununefnmes

wielfiduuvamalunisesnuuuuszanufugld (User interface) fleBuuszanamnisyiianuvesild
szuunuReNiomes nszuIuMssenuUUiIsoUstauiugldfeselsuiBnseine Aldfuanudon 1wy
User experience, User Center Design tJumu sULUUNSIARBY (Interactive Styles) Uslanenes  waila
w1 Useidiu wazdenisiansandneg Tunseenuuunistinevluusassuuuy wisliiasnsadenldsuuuy
nsldneuldegnamnzay BnsUsziiunaznaaoudeyszauiuglifiesnuuy msinufRlramsaaiisi
LU (Prototype) dauseuszanufuglivesszuaunsuiinmesadsnevenduasiniodlonas wu JustinMind
Hudu suidinmnaeuuazUszifiusaussanuiudlilngldinnsiarag

To increase work efficiency, design user interface based on human-computer interact behavior
concept and model. Using various interactive styles and renowned methods: User Experience, User
Center Design. Technique, suide line, main issues for each user interface design will be discussed for
selecting the appropriate one. Evaluating and testing user interface design. Student must build user
interface prototype by using software or tool; i.e., JustinMind. He or she is able to test and evaluate

user interface design by using various measures.

5a.361  Unyay1usehivg 3 (3-0-6)
IS361  Artificial Intelligence

sAuneu: aoulaiv 18.201

LLmﬁ@LLawﬁﬂmiﬁugwuﬁmﬁuﬂmmﬂwﬁwﬁ AnwRgaiudssnvuarnsUszendld
UnyayUsehuglugenssusngg wu nsdunsesiides (Voice Synthesis) N13331A11A (Speech Recognition)
N33anIaLiiL (Visual Recognition) 3nenn1svueus (Robotics) machine learning wag faseuumyiasa
(Neural network) sjafumsuszgndldammagsiaietluldlumaifisdszavsain dnoamlunsudeduves
D9ANTS

Prerequisite: Have earned credits of 15201

Concept and fundamental framework of Artificial Intelligence. Study application of Artificial
Intelligence such as voice synthesis, speech recognition, visual recognition, robotics, machine learning

and neural network. Emphasis on business application to improve efficiency and competitive

advantage.
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5a.381 psesdedmiuiauivwenndinduiasuenniinduuulnsdnidlote 3 (3-0-6)
IS381  Web and Mobile Development Tool

FsAunew: aoulaiv sa.311

mswawenndnduuulnsdwidede Tngldadasilodmsuniswamun Ussuan IDE (ntegrated
Development Environment) tlotglunmsiauiuasnagouuennaindu uazyamdslunsiaungonduag
(SDK) wazilsudsafildusiusuiniosdiodviunmsiamiwenndindu

Prerequisite: Have earned credits of 1S311

Study how to develop mobile applications using Integrated Development Environment Tools
that support developing and testing the applications. Study software development kit and framework

that is used with the IDE for application development.

568.395  ynvolilAY Y9STUUAITAUIWA 1 3 (3-0-6)
IS395  Special Topics in Information Systems 1

AdsAuneu : aaulaiun 58.201

USoyn wwada ndnns wlesdlonme winnssy wnldufiddyuasiaunnisnifaulafiiedes
NNTZUVATAUNA WAUINSTUIWIALLazESuANAn iR utndnw lunisiaulueuian

Prerequisite : Have earned credits of 15201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent developments

in Information Systems that benefit students’ thinking and future careers.

58.396  TeNLAY N9TTUVANTAUNA 2 3 (3-0-6)
IS396  Special Topics in Information Systems 2

F1sAuneu : aeulaivn d.201

USwaun wwifia ndnns wdesdioane uinnssy wunldufidfuasimunisiviiiviaulefiiedes
NNTZUVATAUNA WRUNSTUILIALLaziEsuANAn iR utn@nw lunisiaulueuian

Prerequisite : Have earned credits of 15201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Information Systems that benefit students’ thinking and future careers.

sa461  n3esledmiunsinneideya 3 (3-0-6)
IS461  Tools for Data Analytics

FrtaRunou: aouleivn 54.312

nsrUILNTeTeRteyad miuTINTemegIia Fesdle dauuuseg Adlunsiesed enns
Anneiidinaezadiluddnielianeudilalinntudiomenouldiulamis A

Fugou 1 Mwuudmsumsiasizideya NMvimilesleya N153ATIEN Big data Liteaseyarlviiugsia
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Prerequisite: Have earned credits of 1S312
Study process to analysis data for business intelligence. Emphasis on quantitative and

qualitative analysis tools such as mining tools, big data for increase business value.

58.462  M3dan1sgiudeyaadylv 3 (3-0-6)
IS462  Modern Database Management

Jutaduneuw: deulaivn sd.314

sUMUUNTIANISgUTayaaelval (NoSQL, Non-Relational Database, NewSQL, Big Data,
Document and Graph Database Model) mseenuuugiudeyaasiolysiuaznislémdauaziteidu sl duge
TuﬂﬁiaaﬂLLUULLaSMUﬂmgmﬁﬁauﬂa mﬁmmigmﬁﬁa;gjaé’haizuuﬁﬂﬂﬁgmﬁﬁaaﬂaﬁaﬁﬂmﬁ WAENITINNIT
FutoyaluANNILINRBUYDIAATIA

Prerequisite: Have earned credits of 1S314

Modern Database Model (NoSQL, NewSQL, and Big Data, Document and Graph Database),
modern database design and advanced SQL commands and functions for database design and
control, database management with modern database management systems, and database

management in cloud environment.

F8.471  1UYINTTUNADURUADS TDABUNIAADIUAINYN 3 (3-0-6)
1S471 Computer forensics

FsAunew: @eulaiu sa.416

JULUUDWRINTTUNNABLAIADS FNINYIMNBYYINTIH NTLUIUNTAUAILDIVYINTTY
UsEnaudig NMsaeumnu N33R wagnsdainsenunisdva sudunadafildlunsdvai
o nsIuTsReNinmeecdy

Prerequisite: Have earned credits of 1S416

The course covers various computer forensics, psychology of forensics, and computer
forensic process (including examination, analysis and reporting). In addition, this course will also

explain how to initially use a number of techniques during computer forensics investigations.

58.472  NIAANBIVDINITNTIVAOUILUUATALNA 3 (3-0-6)
IS472  Case studies in information systems audit

wdsRuneu: aeuliiv 58.416

TATgkarefUTeNsAlANY RN Aun1sAluuvesEuIIsLarNsU UANsTEUUanSaumely
gudaeuiinmes TWsunsuuszgnd grudeya szuvdfiiniseiets wavsvuuieieteneufawes elvgisou
Aneudiaginuemalleneiuasuitymifeaiuaiutiuasasnfoay msmuauszuum sauma siuds

ANSAFIVADUT LUV SAULNADYN9ANTINNNTAAN Y TLAATUIT
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Prerequisite: Have earned credits of 15416

The course covers analysis and discussion of various case studies in information systems
which comprise top management and operation in computer center, application, data base, network
operating system, and computer network. This course also introduces practical experience on concept

of security, control, and audit in information systems from real world case studies.

sa.481  msialusunsudssgnddmsuaang 3 (3-0-6)
IS481  Cloud Application Development

sAunew: @oulaiv s8.311 uay sa8.411

Bnsailsunsuuszandiviuauels defielfuasiamuiiuns ndnfiugiuddyuenis
UsznanaluuAaIny tefuazdaldevain1susEulanaluuaang JULUUTeen1siusNIsAaIe AL
azanuazaudavgulunisldaana ﬁ’m’iiﬁ!LL@UWﬁLﬂ%uuﬁ%ﬁ’mﬂﬁ%ﬂauﬁﬁﬂLﬂ‘u N3INYINALNINVBINTTE
musaznsUuanalaealulh mimulegldaulariecitng Unsvwindn Wann Andadleldouuay
Fnnslusunsuuszgnddmiuaanidlaeidonldunanvlesuiiduides

Prerequisite: Have earned credits of IS311 and 15411

How to build applications for the cloud that are scalable, reliable, and secure. Study key
concepts of cloud computing such as advantage and disadvantage of cloud computing, delivery
models, provisioning, Containers, load balancing and auto scaling, serverless, micro services. How to

develop, deploy and manage applications for the cloud using popular platform.

58.482  N1sUTEAUAMAINGONALIT 3 (3-0-6)
1S482 Software Quality Assurance

dsduneu: aeulaivn 54.316

ndnuarIsnsmaaeuenlduRiowy warnsUssunmunweendLag nmsisveIINAFey
TUSHNTY ATORNLUUNTAUNAZDU miwmaaﬂu@a MINAFRUIHARET N1305398U Msvaaeudumediin
woUndied ANTIVDINTIANMIAMUNIN N1IATIFRUNM TN TUSEAUAMNNTENAWIS NMTUTEAUAMNIN
gondlafdmiulassmsvadn MsUssiusunuAafugunm insgiuLa
wasinfeafunisUssfuauninseniuas mudinsliieiosdonnasuiiduslusfidosiy

Prerequisite: Have earned credits of IS316

Introduction to software testing and software quality assurance (SQA) to validate software
and improve quality of developed software, the overview of program testing, test-case design, unit
testing, high-order testing, debugging, testing internet applications, overview of quality management,

program inspections and walkthroughs, development SQA, SQA for small projects, costs associated
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with quality, and standards and metrics for SQA. In addition, this course will introduce how to initially
use automated test tools.
58.491  1ASIUIZUUANTAUNA 3 (3-0-6)
15491 Project in Information Systems

Apriaduriou: thdnwienseuuasaumaiionisdanis g1usd 4

Uszanaosdmnuinuie AldAnwandndetussraduszuy famslieneitarosnuuussuy
nsannlUsunsuReuiames mslwsginaresnuuugutoya wazesdnnuisnumsuimsianisilsan
nsAnwTrua saanufiameduiidgnuluiviendendiag tiedailasanuaineszuvasaume
Uszinvlaussnvmisiiluldiunsinueild nednuazvedassnuenadunisasssuasaumatalsl
V]gwumﬁaﬁ%ﬁuqiﬁﬂm vialunsadsssuumsaunatulmidoauafiomhsndlanhemuniadeio
guulagueunils vidodumsdndenuaziwenduiiduiaguinuildliAnnadiunusiwenmhsnla
mhgunilFoiileyuulayumunil

Prerequisite: MIS Major and 4th-year student status

Students must integrate the knowledges: analysis, design, programing, database,
management, and others to develop an information system project that can be used in real world. He
or she may develop the project for the purpose of startup business or develop for organization or

community. Customize software package is also accepted for the project.

38492 N139ANSlATINITITUUANTAUNA 3 (3-0-6)
1S492 Information Systems Project Management

sAuneu: Muentsrulitpsnit 9 wiein

nénfuguveamsiamslasimsszuvasaunavdomallafansaume nmsun1sdanislasenis
NIDUAITUIMITIATINT N15IANITNITTINLATING NIFIANITVOULALATINIG N1TIANITIATLATINIG NITUINT
Funulasens Msumsauninlasins Msuins niweinsuyed msdansniseans Msuimsanuides
Tasans Msudmsmsingedadns msusms Jamsyilduladelasanis wazasseussauazAuSURAYoUsD
TN

Prerequisite: Earned at least 9 units compulsory IS courses

This course describes fundamentals of IS/ IT project management, including IS/IT project
management overview, project management framework, project integration management, project
scope management, project time management, project cost management, project quality
management, project human resource management, project communications management, project
risk management, project procurement management, project stakeholder management, and ethics

and professional responsibility.
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58493 msudmIameluladiiemsasuuasdugafasa 3 (3-0-6)
15493 Disruptive Technology Management in Digital Economy

Fwdsduneu: inwentsdulitdeundt 9 wiefn wargiusl 3

nstnaluladasielvadediaudululdfiagthindainisdsuwlas nauny wasnsimussuuny
Aufuazuins Aegifisluniagsia lnaeuiannsdfinw filuszaunisal waz/mSensinwigauanesdns
fiuaste AninvznsaawnAnlunsuszondldimaluladifiensasundaslunsadsyarmegsialuged
Isasioly

Prerequisite: Earned at least 9 units compulsory IS courses and 3th-year student status

This course focuses on management of disruptive technologies in the digital age. The course
materials cover the design and implementation of disruptive technologies to change or replace
current system products and services. Students will learn from case studies, industry experts or

company field trips.

2.2.4 3BUBNNITUIUITBIANTT MIUTLNBUNIT WaZNTWEINTUYYE
nguAYINTUTIINTNENIHNYWE (HR)
1) ¥ nanveAu
ML211 MIUSMININEINTUYYE 3 (3-0-6)
HR211  Human Resource Management
Jvtaduneou : gauldiv) nu.201
WIARNITUTININEINTUYWOTRATARA NALNSNITUTIINTNEINTUYWE NTIATILAU N3
PNUHUNTNINTUY Y N1TaTTMLazAnEan NsENauskagiaul n1sUsslunsuineu nmshilsylewd
AOULVIU ARDAIUNITATINUTIEINIALUNITYINIL WagMIUIMIMTNEINTUYWE sEnTeUseine
Prerequisite :Have earned credits of HR201
Concepts of human resource management and digitalization of human resource
management, strategic human resource management, job analysis, human resource planning,
recruitment and selection, training and development, performance appraisal, compensation and

benefits, employee relations, and international human resource management

31l weRnssuesinIsuaznsdugn 3 (3-0-6)
HR311  Organizational Behavior and Leadership

FwdsRuneu : aeuldivn nu.211

LWIRANGANIINBIANTTEALTARNYARS SEAUNGYN TEAUBIANTT TWLETIUBIANIT B1U1D N13klDd

a v [

wazmImdegAnnudauds n1snsedoans n1sAuwUaIuaEMITAILIDANTUIANTTULUIARLAE N YA NS

Juduhlugafdnea msasdvsnavesiiin Audnvazvesiil nafnssuvesii finuaaiunisal uae
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Prerequisite :Have earned credits of HR211

Organization behavior concepts, individual level, group level, organizational level,
organizational culture, power and politics, conflict resolution, leadership, cormmunication, organization
change, development of innovative organizations, principles and theories of leadership in the digital
era, influence building for leadership, leadership traits, behavior leadership, situational leadership and

ethical leadership

U312 FTUUMTUIMISNANY 3 (3-0-6)
HR312  Performance Management System

FuraRuneu : aeuldivn nu.211

LWIAANTITUIMISNANSUH TRIL/NE1U MIUTMIHaNISUJURNW/KENUTNaENS NszUIung
mMsUImMsHansUfTRmL/Many inFeslearitlvsldmiunmsinuas Usziduna

Prerequisite : Have earned credits of HR211

Performance management concepts, strategic performance management, performance

management process, and modern tools for performance measurement and evaluation.

VU313 NTINHULA AN NN T e 3 (3-0-6)
HR313  Human Resource Planning and Acquisition

vraduneou : aauldivn nu.211

LUIAANITINMNUNTNEINTUYYEINITATIVILAZNTANEDNNINEINTUY Y N1TINUNUNTNINTUYWE
WeNagns NszuunIINMSUHURLUNTINMNUNTNEINTUYYE NAgNSNITAMERNNSNEINTUYEY NTEUIUNTHAY
\nesiloailvilunisdmdonninensuywd

Prerequisite : Have earned credits of HR211

Human resource planning and human resource acquisition concepts, strategic human
resource planning, process on human resource planning, human resource selection strategies,

processes and modern tools on human resource selection.

U314 MIRALIMSNEINTUYYE 3 (3-0-6)
HR314  Human Resource Development

Fwdaduneu : aeuleivy nu.211

LR MININTIYWS NSRRI gULUUMSEBuSfeRaL S ensIyEE NS
goniuulATINIMINRUIMININTUYYS NMIandunsiarnsuszdiunansimuningnsuyed

Prerequisite : Have earned credits of HR211
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Human resource development concepts, developmental processes on strategic human
resource development, design of effective learning interventions and human resources development

programs, implementation and evaluation of human development programs.

U315 AITUTMITAINBULNU 3 (3-0-6)
HR315  Managing Compensation and Rewards

FuraRuneu : aeuldivn nu.211

WUIRAUNUINNNAYNSVBITEUUNTUTMIAINBULNY NTIATIANY MIUTEliuAay M3
dsammeuuny msdailassaaiuion madvuadiinagdla msuimsatainig ngraneifeady
ANMBULNY

Prerequisite : Have earned credits of HR211

Strategic roles of compensation/rewards systems, job analysis, job evaluation, wage and
salary survey, pay structure, incentive and benefits programs, remuneration law and other relevant

contemporary issues on managing compensation and rewards

U316 MINENUFURUG 3 (3-0-6)
HR316  Employee Relations

wdsduneu : aeuleiv u.211

AR ITnOUEITLS annmusany ngranefiAeadesiuussu mstueeses  ns
sriudetaudiluasdnis mslnaindunissefudofinmussnu msdanuuaznisiangaanu msumsany

panvaeluernig

Prerequisite : Have earned credits of HR211
Employee relations concepts, labor unions, labor law, labor relations law, collective
bargaining practices, negotiation and conflict resolution procedures, processes of lockout and strike,

and diversity management in organizations.

VU317 ATRRWIBIRNISLaENSUTIINRUAsuLla 3 (3-0-6)
HR317  Organization Development and Change Management

FrdsAuneu : geulainn nu.201

LUIAANITAILNBIANTHAZNSUTININSIUABLWUAY N1TOBNLULBIRNTS NSEUIUNITIUNITUSIS
mMswdsuwlas walanisananusuniunsddsuwas

Prerequisite : Have earned credits of HR201

Concepts on organization development and change management, organizational design,

processes of change management, techniques in minimizing resistance to change
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U411 STUUANTAUWALAZNITIAT IR UN NN TUYYE 3 (3-0-6)
HR411  Human Resource Information and Analytics (HRIA)

FwdsRuneu - UnAnwgiusl 4 FeniEelrIa1uniInnsuImssianis MIUsENauMs way
VINYINTUYBINGUIVINTUSININTNENTUYWE LLaSﬂﬁjNﬂ’l’ﬁL‘ﬂuéjﬂ’i%ﬂaUﬂ’]'ﬁLLazﬂ’]'i‘U%W]'i

mw%mﬁa;ﬁamiaumﬂLLaxmﬁ@migm%;&aﬁmwfwmﬂimuwﬂﬁgﬁwu Huusinseeniuuteya
wazmsthanld ilethemsdindulalufunsuimsyransuaysumsfianisidanagnsvedesdns sudusius
fulszdvBammussmsumssnunineinsuywd lnsasounqunislideyaiienisufting deyaifiensuims
wardeyaiieifiuanuannsalunsudiduvesesdns

Prerequisite : HR/ER major or minor and fourth-year student status

Creation of HR information that supports daily operation, management decision, and
business competitiveness of the organization. Covering HR database management, HR statistics and
related business functions. Increasing usage of HR information and analytical skills of HR business

partners.

2) 3y uden

nu321  vinwenisdeans sl uwaziasadeses 3 (3-0-6)
HR321  Communication, Persuasive and Negotiation Skills

FsAuneu : aeulaivn vn.201

LLmﬁ@ﬂﬂiﬁaaﬂiwﬂamiu'%miﬂizmumimiaﬂ@iaﬁamimiama?aaﬂiizw’jﬂmﬂﬂa NaY uay
aﬂﬁﬂ’]i LLU’Jﬁﬂﬂ’liU%W’]iﬂ’J’m%}ﬂLLéjﬂLLa%ﬂ’]iLﬁ]i’iﬂ@iEﬁ@ﬂ ﬂaEJ‘VléLLa%E‘ULLUU“U@Qﬂ’]iU%M’]iﬂ'NZJ{J)ﬂLLEQJJ\‘iLLﬁzﬂﬂi
1359716919584 ATANTITUILAUD ﬂ’]ii‘ljllﬁ’]’} LAZLAINDTOY

Prerequisite : Have earned credits of HR201

Concepts of managerial communications, communication process, interpersonal
communication, communication in groups, organizational communication, conflict management and
negotiation concepts, strategies and models of conflict management and negotiation, and techniques

of presentation, persuasion, and negotiation

U322 NFIAUTEAVENANUAUNS N INTUY Y 3 (3-0-6)
HR322  Corporate Human Resource Performance Measurement

Fwdaduneu : aauledn w211

LWIAANTInkAzUTlUNaNUN TN INTHYEES NSHALINTTInRAUSEEIuNaUN TN INTUY¥EUDS
03A3 In3esiloasitlmidmiumsinnarUssiunanuninensunuduesesdnis

Prerequisite : Have earned credits of HR211
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Corporate human resource performance measurement concepts, developments of
corporate human resource performance measurement, modern tools of corporate human resource
performance measurement
VU323 NISUSIINULUBOTINANS 3 (3-0-6)
HR323  Strategic Human Capital Management

Fwdsduneu : aeuleivn in.211

ﬁmy’]amwmﬂé’aﬂm’ﬁﬁﬂLﬁuqiﬁﬂmadaﬂﬁﬂﬂi LLu’JﬁmLLazﬂizmumiﬁ‘mmuumﬂéﬁmﬂaqwﬁ s
NaHUaEMITmUANagnse s v lisenadesiu e neuagnagvslunsa g shaluvaneguwuy

Prerequisite : Have earned credits of HR211

Business environments of organizations, concepts and processes of strategic human capital
management, and planning and design of human capital strategy in alignment with a variety of

business goals and strategies.

NU.395  FtafivAy N19N1TUTMINTNEINTULEE 1 3 (3-0-6)
HR395 Special Topics in Human Resource Management 1
wteduneu : aaulaiv vu.211

o w 1Y

USoyn wwada ndnns wlesdlonne uinnssy wnltufidfyuasiannnismifivaulafifedes
MINMSUTMINTNENTUY LY NamnssuiirduasaSuanuAnviutindnwiunsihnulueues

Prerequisite : Have earned credits of HR211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Human Resource Management that benefit students’ thinking and future careers.

a2l mMTeuarliAUine) AunNTUIMITeIAnIT N15UTENoUNIs 3 (3-0-6)
LAZNTUTMINTNINTUY Y
HR421 Research and Consulting in Organization, Entrepreneurship and Human
Resource Management
deRuney - dnAnwgiuel 4 I envselvIanuINNTUIINTeERns MIUTENauNs way
niNeINTUYEENgIITINTUIIMSNeINsINYY wazngunsdudusenaunisuasnisuiiig
LA TIaATef e nTIyedon1TUsENoUNS MIenkuLuide indesilon1sinide
WIUSINLAZIBIANATI TAT1ERTeYaUITY NTEUIUNSTEUNLIREAUNNIYINTS
wwIAnN1slEAUS Ny unsnensuyeensensusEnauns nssuIumMImMstiaiuine inwelu
mlasziiazdnaussumauilatymegiaduszuy
Prerequisite : HR/ER major or minor and fourth-year student status

Concepts of research in entrepreneurship or human resource management, research design,

quantitative and qualitative research methods, data analysis, and research publication process
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Concepts of entrepreneurship or human resource management consulting, consulting

processes, and skills for case analysis and fact-based problem solving skills

U422 inweNIslAYNINgIng 3 (3-0-6)
HR422  Coaching Skills in Business

vdnMsuazANNsINEYeInslAY msldieimunamsUfiRnuATusEAnBaimgs nsisemy
dienslée inwen9ldy wuuuHuLAENTaULIARYBINSTAY amdaitunislie madamanuiinsand
dufumisldy mslifoyatioundu nakuthmnsuanisimunuauUFoins wiesilensTéy nisiinfiiRly
nslA%

Principles and concept of coaching; coaching for high performance; coaching stance;
framework for coaching; intuition for coaching; asking a powerful question in coaching; giving corrective

feedback; creating goal and action plan; coaching tools; coaching practices.

N423  MTUTMINININTUYETENINU TN 3 (3-0-6)
HR423  International Human Resource Management

AnwinAnuazndnnislumsuimaminensuyudsenineUszina Jadosng q fdamade n1sU3ms
NINEINTUYWEIVDIUTTEINTWYIF (Multinational Corporation) Msfimuaulyuy nagns
wazuuUTRluMsUIMInInensuyssseilssna nnfeseiiudu q Adedestu s
UIMINTNeINsuYudseninalseme 019 Msusmsnanauduwi@ (Expatriate)
NSUTMINTNEINTUYBSUUTUNVDINTAIUTINAINTTEN I TEIMA

Principles and theories of international human resource management, factors influencing
human resource management in multinational corporations, development of international human
resource management policies, strategies, and practices, and other relevant contemporary issues on
international human resource management, including managing expatriates and human resource

management in cross-border mergers and acquisitions.

424 TinYENIIANTEUIUNNSISEUS 3 (3-0-6)
HR424  Learning Facilitation Skills

M&NNT5 WWIAR IRefun1TeaNLULLAYSANSEUIUNT N TikaganuuRnTeUTeINTEUIUNIS
UNUMTBIEIANTIUNITIANTEUIUNTS shwsdesfuiieatunisdanssuauns N9eTEAUA1Y N1saRtuTIn
nsadsiuiniaous nssunguniseanuuunsEUIMs NMeEnURTRNsInsEUILNaEEuS

Principles and concepts of learning facilitations, roles and responsibility of facilitators,
manager as a facilitator, basic skills for facilitations, different levels of listening; note talking; holding

learning spaces; understanding group; learning design and facilitation practice
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N.495  FafikAY NINITUTMITNTHEINTULYE 2 3 (3-0-6)
HR495 Special Topics in Human Resource Management 2
sAuneu : aaulalnn vin.211

1Y [

USoayn wwada ndnns wnsesdlonmz winnssy wunldufiddyuasiaunnsnifiaulafiiedos
VINTUSIINTNeNIUYWE Nawnseuwiriiasidsuanudnliiuindnwilunsvhaulueues

Prerequisite : Have earned credits of HR211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Human Resource Management that benefit students’ thinking and future careers.

ngudvin1silugusenaunisuaznisu3nig (ER)
1) 3y nendedu
w211 maduiussneunadesdu 3 (3-0-6)
ER211  Introduction to Entrepreneurship
LLmﬁmmiLﬂuﬁ‘Uizﬂaumi ﬂ’]iﬂigqﬂﬁﬂqwﬁ“uadﬂ”ﬁL‘T]‘uQ"US%ﬂ@Uﬂ’ﬁ "3‘5mm‘%ﬁqﬁw‘%aﬁ&uuwsﬂsﬁﬂwﬂ
merziuazlszdiulonianiegsio n1sanwanudulile nsesenwuuinaeidgmnsun1snauEy n153avh
WHUFINA UagNSIAINNGINY
Concepts of entrepreneurship, theoretical applications of entrepreneurship,
a start-up business or a new business development venture, analysis and evaluation of business

opportunities, feasibility study, business planning design and business plan development.

N3l MsiunAuLuugsiasazmsiasziaudulula 3 (3-0-6)
ER311  Business Model Development and Feasibility Analysis

Ftadunou : @ouleinn viu.201

nssvylenanisgsia wnAnuasiadesiielunisesnuuuuasiamnduluunsgsia
nMavadeukazyszfiufuLUUNINgsAe Msasdlonfiuauniagsia nszuiunmsinzianudulildvesnis
GugshavdoimungsialminisUssdulonanisgsivlvinagndnisBugsivlv mnudssesiade
am'wLn@é'aumUIULLazuaﬂaaﬁﬂﬂiﬂﬂiaaﬂLLUUﬂﬂiVT”@iﬁf\] WALHINTNITNITATUANNINGINT

Prerequisite :Have earned credits of HR201

Business opportunity identification, concepts and tools for business model design and
development, testing of business modes, implementation and evaluation of business models, process
of feasibility analysis for new venture or business development, assessment of new business
development, new venture strategy, risks on the interplays between external and internal factors, and
business designs and control mechanisms.
w312 msudmsgsiaimdufulauargsfionseun 3 (3-0-6)

ER312  Manging Growing Business and Family Business
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Furdaduneu : @aulaivi nu.201

¥
& a s a

WNANNTUIMTsAeTiANAuTn 2995T3ngsAa Mandanilugsia nagnsnisvetegsh ns
dnduladamaidugusznouns madufihosdnisididuduln unAnnsudmsssianseuass  msdunen
Aams wallalunisudladamisne veanisuimsgsnanseunia

Prerequisite :Have earned credits of HR201

Concepts of managing the growing business, business lifecycle, turnaround strategy,
management functions of new ventures, business expansion strategy, entrepreneurial decision making

and leadership, concepts of family business management, business succession, and concepts and

techniques to solving problems in the family business

AW.313  NISHAILIAINARES 19T IAlaz NS U IRNT L 3 (3-0-6)
ER313  Development of Creativity and Creation of Innovation

FdsAuneu : @euleivn nw.211

wnfnAuAnasEssAtlumMaduiszneunts wadanmsiawianufnadeassd andnvueen
vosmaduguszneunts nsiuduszneunsilamalulad nalnmsimuninnssy anuivnegsia n15an
ansuns nsainamAIevieuinngsy

Prerequisite :Have earned credits of ER211

Concepts of entrepreneurial creativity, techniques on creativity development, characteristics

of entrepreneurs, technopreneurship, innovation creation mechanism, business acumen, patent

registration, innovation network building

NW.314  NTAmUIRERS il 3 (3-0-6)
ER314  New Product Development

FtaRuneu : aaulaivn Nu.313

WNAANITHAIUINAN AN ANTIATIZINAIN NITHRILIAINANATINETIA NITATINAULUY
HARANY NMTINLNULAzUTZIEUNTRMLINER A T

Prerequisite :Have earned credits of ER313

Concepts of new product development, market analysis, creativity development, product

prototypes, planning and assessing new product development plans
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W41 NITUTMTRIANTUIANTIN 3 (3-0-6)
ER411 Managing Innovative Organizations

F1sAUneuU : gaulaivn nw.313

WUIARNTUIMNTOIANTUINNTTY UV]UW]GUENr;:iﬂ'izﬂEJUm'ﬁLLaztiiu%m’ﬂumﬁmu?mﬂﬁu A%
a¥esdmsuuUdangy MssenuuvasAMsTuNMshauuulasins meaisimusssesdns Az
msusmsanuduiiy Anurainraieveadiu
Prerequisite :Have earned credits of ER313

Concepts of managing innovative organizations, critical roles of entrepreneurs and managers
in innovative organizations, building flexible organizations, building project-based organization or PBO,

organizational culture building, leadership, team management, and team diversity.

2) Jyudan

nW.321 ﬁmﬂ%ﬂﬂiLﬁu&Eﬂi%ﬂ@UﬂﬁiLLazéﬂizﬂaUﬂ’]’iLﬁlaﬁﬂﬂm 3 (3-0-6)
ER321  Entrepreneurial Skills and Social Entrepreneurship

FtaRuneu : aaulaivn nu.211

wnfnnsaseinwenislugusenouns anagdi nsuUIeadss Mafnduladauims any
SuinveURedIAN WALITLTITUNNGINY mwﬁ’jqLLmﬁmmnﬂu;ﬁﬂisﬂammﬁaé’mu Whnnennsvingsialiie
deru ussgslavesifuszneumsiitedsan Tomanazguasselunsidugiusznounsiitedsny

Prerequisite :Have earned credits of ER211

Concepts of building entrepreneurial skills, leadership, risk management, managerial decision
making, social responsibility and business ethics. In addition, concepts of social entrepreneurship, goals
of conducting social business, motivation of social entrepreneurs, opportunities and challenges for

social entrepreneurship.

nn.395  sdefiviy nansiludusznaunis 1 3 (3-0-6)
ER395 Special Topics in Entrepreneurship 1

FtaRuneou : aauldivn Au.211

USayn wuidn udnns wesdleanis winnssu wliuiiddyuasimunmslmivhiaulafiiodes
mensidugusznaunis WawnszuauimisaziasuanudaliiuinAnwilunisiaulueues

Prerequisite : Have earned credits of ER211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Entrepreneurship that benefit students’ thinking and future careers.
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w422 nsusmswmalulad 3 (3-0-6)
ER422  Technology Management

FsAuneu : aaulalan vin.201

WNAANITUTITIALULEE MIRmUITEUUNTUSSALUlaBuayn1INEs YinwgdmTunIsusme
waluladidlulssnudemensnan warlugsiauims nisudmenmnin msuimsvhalagumu ssuudn
wanelees MIAnAuLaLITo/Mammandnel waruinnssunsnds nelameFesantnenssugsia/mansiasi

Prerequisite :Have earned credits of HR201

Concepts of technology management, development of technology management processes,
skills for a firm’s technology and production, in factories or production lines as well as service
businesses, quality management, supply chain management, supplier system, research and

development, and production innovation especially business/ product architecture.

w495 vadeiiay nan1silugUszneuns 2 3 (3-0-6)
ER495 Special Topics in Entrepreneurship 2

10sAUneY : doulaivn nw.211

USoyn wwada mdnns wnsesdlonmg winnssy wunltufiddyuasiamnnisnifiaulafiiedes
namsduduszneunts Mawnszuinimivaziasuanudalituindnuilunisiauluewas

Prerequisite : Have earned credits of ER211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Entrepreneurship that benefit students’ thinking and future careers.

2.2.5 3 UBNUINISNSUHUANTS
1) JuwanUsAu

v 311 melnnzsiitensdndulamagsia | 3 (3-0-6)
OM311 Business Analytics |

nsAnwInTsidteya waluladansauna meadadmsunsiiaseiiBlTnauagiiuunendinemans
viesuvulusunsudiiosy Wetelunisdadulansgsiavesiuimsldesnagniosuasusiug o
ATOUARNNITIUTUNTULTREY AILUUNITVUED SRV NTIATIERINTADN FILUUNARNAIAST N3
Apszvnsdndula uaznisinassanIunisal

Study of using data, information technology, quantitative methods, and mathematical or

computer-based models to help management gain improved insight about their business operations in
order to make better, fact-based decisions. Topics include linear programming models, transportation
models, network models, Markov analysis, inventory models, decision analysis, and simulation.
U312 MINUKULATAIUANNITUNURNNS 3 (3-0-6)

OM312  Operations Planning and Control
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Fwdsduneu: aeulaivn ul.201

NsAN¥INITUTIINISUURNS LLazms”lﬁu’%mﬂw%qﬁﬂﬁﬂudammmsawLquLLasmimuqu
NswsEUNINeINs Malesizinisaiiunulureutievesiilgguniu msneinsalanudeniswassuu
1SRN NTIIUHUE T N1 UHUE WER N1IAIVANFUAIAIARY NTINUNUMSINITNER AABAUNITIN
WHUNSNARTENTUSAUTEUUNINER MIRERFUAKAUSMIWUUAY wazn1sumslgauniu a3esssulunis
UIMINsUHURNS n1sfnwagldnisussens unay mMswanidsuanudaiiu msasiaszaunmsalinung
FraesiuUFing uaznsdavinlassnsuuugiluBesiitndnwanla

Prerequisite:Have earned credits of OM201

Study of concepts and in-depth techniques in planning and controlling the operations of a
production unit and/or a service organization, operations planning, forecasting, capacity planning,
inventory management, material requirement planning, lean philosophy, and supply chain
management in both manufacturing and service context, ethics in industrial management. Delivery of

the course: lectures, assigned readings, group discussions, simulation gaming, and term project.

U313 msUiudsuasUfsunsyuILNTNIeEIne 3 (3-0-6)
OM313  Business Process Improvement and Transformation

FtaRunewaaulaiv vl.201

MsANEAlATIZY U3UUTe LaraanuUUNTEUIUNITNIGGTAY WinfAn wazimnaln 5ildlunsiesei
onuUUarUTuURIszuUIL At lafenfundanin UssdvBam wasUszdvEnavessy e mnmgy
Wangaudes msudtamiiteuiuussnszuaumslussuuny A5l iite Tauszans amay wasmaialy
mﬁmeﬁﬂismummmmqms"dﬁgﬂqiﬁﬁ]Lﬁal,%’wﬁqﬂﬁ?maaL,Lazqmammim 4.0 nsAnwaglinisussene
unAy MsaniAsuAAniu Anvigauluaniunisalels waznisdavinlasansuiuusenuluiGesd
indAnwaula

Prerequisite:Have earned credits of OM201

Study of concepts and tools for analysis, design and improvement of business processes,
concepts of productivity, effectiveness and efficiency of work systems, waste, systematic problem
solving, performance indicators of work processes, process analysis techniques, and business

transformation for Industry 4.0 and digital age. Delivery of the course: lectures, assigned readings,

group discussions, site visits, and term project.

Page | 153



vl.314 msudmsienunmiazasndudema fEns 3 (3-0-6)
OM314 Managing for Quality and Operations Excellence

FraRunow:  aaulaivn ul.201

MsfnwuwIfn 1n3esdle uazmadailesdlugaandudmnsufoins ﬁgﬂul,%aﬂmmw ANEILNTE
Tunsadrenls LLazmmé’JﬁﬁuﬁuaﬂmiﬁﬂLﬁuqiﬁa lAUATOUARN MIANNITAMAIN NIRTFIUTEUUNITUTINS
ABININ miaaﬂLL‘U‘UE’NﬁﬂiLLaSiSUU\‘i”lwg:ﬂNaﬁiJi]Vléﬁjﬂ ﬂﬂiaamwwamﬁm%@mmw iwuaéfmﬁ]mmwuazmm
Dudamefoins msmauszgndldindosdiensaifesdnsurnisBous wasunuiiRvamsufiRnistu
mudsTuesgIAe

Prerequisite: Have earned credits of OM201

Study of concepts, tools and techniques to gear up operations excellence in terms of quality,
profitability and business sustainability. Topics include principles of quality, standard of quality
management system, design of organization and high performance work system, design for quality and

product excellence, quality and operations excellence awards, applications of statistical tools and

methods, learning organization, as well as operational best practices and business sustainability.

U315 NISUSMSAUNUTINaEns 3 (3-0-6)
OM315 Strategic Cost Management
FnUsdunew: aeulainn vv.202 vise Uv.203
Anwunumuazgvsenanimsliteyadunuiiiidenisuimaiainagnsvesesdns MiefiGounseunqu

=

fia Mslddeyasiuyulun1sadufianIsure@IinTUIANLUAANISUTISAUYUTINAENS unumveansiy
Foyadunulunisuimadenagns 3 Usens Yssnsusnldun msldteyasunuiiontsnsuny fesznouse
MUY MTIATIERAUNULAEIWIUIS MsivuasuudIvang wagmsiasein1samu
Usgmssiesnusznausne mslddeyadunuiitenisniuny seszuudunuimsgIu ssuUiuyunudei ssuy

¥ £% a ¥ a

AUNUNITEUIUNNT TEUUAUNUILAINTIY NMstudiusuuwassununinduesn wasusensgavinefonsly
Foyadunuionisinduls dvde nisldsuuunsdndulanndeyasunu waznagnsmsimuasiamandeya
AUNY

Prerequisite: Have earned credits of AC202 or AC203

Study of the strategic roles and applications of cost information in planning, controlling, and
decision making involved in the business strategies. Topics include the rationales for using cost
information in business management, concepts of cost management, roles of cost in planning i.e. cost
estimation, cost analysis and profit planning, target costing, and the analysis of capital investment.
Next, roles of cost in controlling i.e. standard costing, job costing, process costing, activity-based
costing, and absorption and joint costing. Finally, roles of cost in decision making i.e. decision making

with cost management model, and strategic pricing based on cost information.

U316 NISNEINTAINIGGIND 3 (3-0-6)

Page | 154



OM316 Business Forecasting

FraRunowaeulaivn wu.204

AnwiMslasgndeyaniegsiannendslagiuiaryszendlden wedanisneinsallaglusunsy
difaguilonswennsalowaniiundedie FhiefiSeunseunquie Msnumumdnaianiieites auddgves
m‘mmmzﬁ&iaﬁﬁmiiumﬂmqﬂmdﬁqiﬁ«’\] NTEUIUNINEINTAl ATian1sWeINTalLUURA1S LALA wailandeadi
Anddouiintadeishminuuuidniviuudeaiuuunnaesogaheuazanosuuunyam MATALN
ssfUszneumaiiavestonuaziauiy wasmadasiumanensel

Prerequisite: Have earmned credits of BA204

Study of analyzing historical business data and applying computer-based quantitative
forecasting techniques to achieve reliable forecast of the future. Topics cover the review of relevant
statistical concepts, the important role of forecasting in business functions, the forecasting process, the
studies of several forecasting techniques such as naive, moving averages, exponential smoothing,
simple and multiple linear regression, time series decomposition, Box-Jenkin, and combining

techniques.

w411 MIIanuaznagnsnIsusMsigguniu 3 (3-0-6)
OM 411 Procurement and Supply Chain Management Strategy

FyrtaRuneuw: @ouldian U201

Anwinszurumsdom wagnagninsudmsldgumuiloiindnauaninsolunisutsturednading
Tnedoudnszurumslumsdam madadenduis nsuimsdyan msdamaanudauds mafmvuaiad ind
Rendosiumsdam msuimsanudeanis msuimsiuu mallnneiuazyssiiugus mslinguiinudlu
NSUTMIIIMIIAM MsUTmsAuduiusiugam n1susmsiggunu meguuwiAndluy SCOR wag GSCF 113
Jamsedulanuaznisdnvmuuudsdy

Prerequisite: Have earned credits of OM201

Study of procurement management process and supply chain management strategy to
enhance competitive advantage. Topics include purchase order cycle/process, supplier development,
contract management, conflict resolution, procurement KPIs, demand management, cost reduction,
supplier performance analysis and management, games theory in procurement, supplier relationship
management, supply chain management models such as SCOR and GSCF, global sourcing and

sustainability in procurement.
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w412 msianan1sufumaueang 3 (3-0-6)
OM412 Organizational Performance Measurement

FtaRunouw: @oulsdnn Ul.201

nsfnuInsdnrhszuunsiasansuiifnuesdnsiiteasiounamsujiRnuiiuandefisutu
w1 UnumvesssuumsianalunsUtRnuusunagns dmiuesdnsiigaiuaglijmimarils fde
UsgnaumeiimsaswasiszuunmsTanadlUdlumaufcR mssenuuuszuunisianavesesdnsuninFes
frinan1sUftRnundnyde Key Performance Indicators (KPis) Ssagaelviindnuniianuidlauazanunse
dwdnmsfildlurelfesdnsussauimaneladl

Prerequisite: Have earned credits of OM201

Study of Performance measurement system as a tool to translate strategies into actions in
order to achieve the desired outcome in both for-profit and non-profit organizations. The topics
include the design and implementation of performance measurement system, concept of key
performance indicators that helps students to understand and can apply this knowledge for

organization to achieve its goals

w414 N1sUIMIStASINTg 3 (3-0-6)
OM414  Project Management
Andaunouaeuldin V316 uasinAnwgiuzdudi g
msfnwimsrakazaNudlulun1suimslasens 2995730vedlAsINIg NMIIINUNLLAZAIUAY
Tassmssndanedelunmsmausudanm nsdavhaudszina mslivineins msdssiduenudunvinauay
nansznueslasins nMsdalassadiesdns msfmdenyana msUsziiunnandes msmAuRnn ey

1 a

Uszanunulasins aaenuusziiufiausingg lagldlassnsidogaidumsysannisfeus

Prerequisite : Have earned credits of OM316 & Fourth — year student status

Study of rationale and necessity in managing project including project life cycle, project
planning and control in several dimensions. Techniques such as activity and time scheduling, budget
estimation, resource allocation, outcomes and impact evaluation, organization structure, project staff

selection, risks assessment, project monitoring and coordinating, and other special issues will be

focused. A real world project will be assigned to integrate knowledge for class work.
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2. 3vaen

w321 mengiitonsindulanisgifae 2 3 (3-0-6)
OM321  Business Analytics |I

FtaRunow: aouladnn ul.311

nsfnvimaiiansienyideyadaUiinu msliiedosdlodwinalumsiinsgitoyaiiietisly
mssindulaldegraduszuuuaziivszdnsamnmsuszendlfinafinnslinszideyaludalsunalunsudleym
nsgstia Tdeiifnwazifetosiulusunsumendaemanising 4 dndnwazilemalunisldresiinmes
govliwslumsuidgmeunsdifnumisgsiavdeuszneusme Tsunsudadu Wsunsudaduiidmeuidy
iy Wswnsudhune ngefuainssensy n15u3mslasinig N5ATIEEn1sinaula ngul
13 waZlUTLN TN TR

Prerequisite: Have earned credits of OM311

Study of various data analysis techniques, tools for quantitative analysis to help make
decision systematically and efficiently, applying quantitative analysis techniques to solve business
problem, mathematical modeling, and using computer software to solve business problems via
business case studies. Topics include linear programming, integer linear programming, goal
programming, queuing theory, project management, decision analysis, game theory, and dynamic

programming.

UU.322  AUAALTINTZUULAENTODNLUUIEUUIU 3 (3-0-6)
OM322 Systems Thinking and Design
F1sAunew: doulaivn uU.201 way 5a.201

a

nMsfnweAndszuuidenlssiulunssuumslunms e eindn Simua X
sUuUU uarilinguszasAditaiou diaiduiugiulumseenuuussuunuiifianudnlaluanumnevesszuuuay
3dUsENaUTeITE LY Muguisafuanudifsrtumelulafasaune sidududneamnslfnuie
Uszananauazmsdeans msuszendldinaluladansaumaiiioSonldteyant1e5iniss wazaenndesuugiu
ety msfnwdiasgiiaunssuu uaznsdngiudeya msdsulaziandsuteyanasnaunisdmi
AudnwIrANFIMITesTEUY ndnnsvessruLdeyaillilunsneusuuimemineinsisesdng (ERP)
nansgnuAnndgmmsdeiunulasteya AnuuanmesEisiasgidnszuuulaedannuato
VOIFINNUUTBULTIEUAUNTBINTEUIUNITVDINIY ANUABINITUATNTAATIENDBNRUUTEUUNUAYUIUY
szuudeyariielinsuitRnuinnumgegauignd

Prerequisite: Have earned credits of OM201 and 15201

Study of systems thinking as a connectedness, a process, the whole, the pattemns of a
system, and context.Topics include congruence among business processes, business rules, business
data, and organizational structure to match the mission of the organization unit, understanding of the

information and the work system, principles of a well-designed and well-integrated business
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information system, and Enterprise Resource Planning (ERP), process model, workflow model, data
flow model, and other system analysis tools in order to communicate a business need for information

system development.

vl.323  ASUIMSNINITUINISG 3 (3-0-6)
OM323  Service Operations Management

wdsdunewaaulainn uu.201

MIANYIANBULANETEIRINITUINISNLANAINIINNITHER N5 UNULAZBNLUUNTZUINNNS
Wiusn1s uwagn1suImsianisuinisediiuseansnim siudle anusuiaveusedinuLaza3sITN VB
usmslagnisfineidumsyssendnannis AuAsnisusmaainvateyssinmiau Aan133uems 1se
amound Tsausu lsmeuia ssiadeans msvuds Wudu

Prerequisite: Have earned credits of OM201

Study of distinctive characteristics of ‘service’, the strategic planning for service business,
service process design, and effective service operations will be discussed. Applications of concepts in
several types of service such as restaurants, movie theaters, hotels, hospitals, communication, and

transportation, social responsibility and service provider’s ethics will be introduced.

u.324 MsuTmsnMsUuRnImIensi 3 (3-0-6)
OM324 Sport Operations Management

Frarunowaeulaivn ul.201

nsAnwunliuuazdod dyiasdmaronisudsuulasesgranvnssunmsfinndersieosdnslu
masuaznAenIu shdusznaufeniseeniuukdafusiuaznsyuunsiedesiunsin ssuuns
AIUANNITANTUITUNAUNTAYN STUUNMTUTLEUNAUDINITIANITNIAIUAITAWT NI1TTANITNIAY
YAANTNEAUNSTIN wazmsdansmasumsufianmslugsiaiifsadosiuim nsfinwazldnisussens
msuanasuanudniu waynsdnvhlasinsuszidulugaavnssumsfiwifiaa

Prerequisite: Have earned credits of OM201

Study of the evolution of sport industry as well as its current trends and issues affecting
organizations in both government and private sectors. Topics include product and process design,
service control system, performance measurement system, and human resource management in
sports organizations. Delivery of the course: lectures, group discussions, and term project in depth

areas of sport operations management.
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w325 MIsusmsnsvienilen 3 (3-0-6)
OM325 Tourism Management

FsRuneuasulaiv ul.201

msAnwwliukazanumsainsieadiesluuiunlan wlewensvesiierlulsemesingg wasms
JNLLmuﬂaqwﬁ‘miviaqLﬁmﬁuaaml,%sm NSNRUINAEVTUALNTZUIUNITNITIANITANY aedUsznaUTinsUiuTes
nsvieadieaduldun msdnnisauasduas msdnnisgumumsvieaiien msvudsinvieadien nsdnnisiiin
Wiesosfuinvieadion madamisanudivieadien mnuauga serinemsldusgloviannminernsmensvieaiien
LarmIsnuanInwIndeNLaENINeINININ e Tien SadRinansdfiufiansussnanens oo
agnadeBuy

Prerequisite: Have earned credits of OM201

Study of global tourism trend, tourism policies and strategy in various countries, ASEAN and
Thailand will be discussed. Tourism policy and strategy, Thailand tourism situation and its potential
gaps will be analysed. It is also included the study of demand and supply in tourism industry such as

transportation, accommodation, and destinations in order to manage and sustain all related resources.

1U.326 msdansmaluladiuazuinnssy 3 (3-0-6)
OM326 Technology and Innovation Management

FsAunewaeulaivn uU.201

nsAnwuAgiumMINausuimelulad nsdamamelulad manensainaluladnagmsms
walulad M3a519tnAAlMINISUIRNTITN N1TEALUL workshop N1NIUIRNTTULAZULIRATTUTNNSNEINT
Uy

Prerequisite Have earned credits of OM201

Study of technology roadmapping, technology management, technology forecasting, technology

strategy, innovation ideation, innovation workshop design, human-centred innovation.

UU.327  ASUSMNIAUAIASASILAE ARIAUAN 3 (3-0-6)
OM327 Inventory and Warehouse Management

deruneu: @eulaivn ul.201

Anunsldimaiaisnsudmsauiaediinuizay 330 sildlunsuimsauiasnduuuiuauds
wiedlalvig fuuulunsuinsdudasedsiivssansam %qsamﬁqmﬂﬁﬂﬁﬁmﬁﬁﬂuﬂszmmﬁﬂu LnAnEes
Theory of constraints Wa¥N15UIMIATIFUALALAUENTELEUAINTEUIUNTIUNNTORNWUULAZ AN
UsgdvBnmadsduiuaraudnszaredud Aanssulunisaidunuvesadidumuazaudnszangdusn ns
Uszgnaldunanaulumsuimsndedud msdnwazldnnsussens unanu nsdfinu msuanivdsunin

Aniu wazAnwgauluaniunisaiass
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Prerequisite: Have earned credits of OM201

Study of principles and practical procedures in inventory management and warehouse
management from the traditional western approach to the revolutionary Japanese Manufacturing
Technique and recent development such as theory of constraints, Inventory optimization model.
Furthermore, topics include the concept of warehouse and distribution center management, the
effectiveness and efficiency enhancement in warehouse design and development. Course delivery

modes can be lectures, group discussions, and site visits.

U395 Thteiiay NeanTuIMISNIsURURNT 1 3 (3-0-6)
OM395 Special Topics in Operations Management 1
ArtaRuneu : aaulaivn uu.201

o w @

USuay wwada ndnns wsesdlownmz winnssy wnltufiddyuasiaunnsinifiaulafiiedos
NNSUTINMSURIRMS Wmunssuiwirduasasuanuanlinutindnyilunsyinulusuieg

Prerequisite : Have earned credits of OM201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Operations Management that benefit students’ thinking and future careers.

ul.421  nsdnaesanunsaldmsunsusmsujinnisuaslgaunu 3 (3-0-6)
OM421  SIMULATION FOR OPERATIONS AND SUPPLY CHAIN MANAGEMENT

Fradunouw: aoulainn wu.204

wdnms Uslen] wagUsunmuesmssaesaniunsel duseunisldfuuusaesdanunisaliierae
fusmsiadulalditudusunmsuimsufoinisuasldgumuneliamnulsiuiusuresdadosie Busufela
nsfunariindeyarirdumsuanuasmmgudmiviadeidfiianaliwivuou msfauduuudaedae
Tl UsunsupauiInes mmiwaaummgﬂﬁmﬁumﬁaLLU‘U MIATiLazLUsANINENNAENSTLE N1
ATRdeuUAMNLTeTaTIf LY nsUszendlgnMsTaesanIunisel 019 n1sdndulaamuinunindoue
Tval NMsUTUUTINTBUINNTHEALAZUSNNT MIUTMSLIATING N13UTMNIVBIAIARS N15IANTTLY
gunuLazlaladind va

Prerequisite: Have earned credits of BA204

Concepts, benefits, and types of simulation. Steps of using simulation models for helping
managers make better decisions in operations and supply chain management under uncertainties.
Monte Carlo Method. Data collecting and fitting to the theoretical probability distributions for input
variables with uncertainties. Developing simulation models using computer programs. Model
verification. Analyzing and Interpreting simulation results. Model validation. Applications includes
new product investment’s decision making, production and service process improvement, project

management, inventory management, supply chain management, and logistics etc.
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UU.422 TBMsAseideyarunnlngniegsna 3 (3-0-6)
OM422 Big Data and Business Analytics

FtaRunow: aouladnn ul.311

nsfnwdnuvazvedeyaruinlngnisgsiasufiinsienest Wmneiledioins@nvinumad
gstavannsnaiayaclnenslideyaruelugfodiuauainsolunmsutsiumagsia Tnsdlomastiy
nsUszgndldiBnsieneiuasienssulumsisgidaidiethluguadida sdefinuusznouluse oy
nsa1enseunnAndmiuIS i neideyaruslvg msaisyailnensldineluladuaziedosiiolunis
Anneilusuuuusineg udsdassudivszgndldtoyaanniagsie

Prerequisite: Have earned credits of OM311

Study of the nature of big data and business analytics, and a practical toolkit on how to
perform big data analysis. The aim is to discover different ways to generate business value from big
data sets for the purpose of increasing competitiveness in the business context, applying an analytical
process that covers all activities from problem formulation to business outcomes. Topics include
conceptual framework for business and Big Data analytics, value generation from new technologies,
methods and tools for visual analytics, text analytics and predictive analytics, as well as project on the

business data set.

ul.423  N1sUIINsUSUANTsluRINSUSNSEUN N 3 (3-0-6)
OM423  Healthcare Operations Management

Fwdadunew: aeuldiy vl.201

NSANYIANYAULIRNEVRIRINT “UTNTAUAM” anmmIudaduvesianisusmsguamlulseme
11/1aﬂaqwﬁ‘msu’imﬁmmsﬁuaaﬁamm’%miqmmwﬁgqmﬂ%fguasLaﬂszjufi%mmaxms’imwxﬁﬁmﬁﬂﬂums
’mLLmudaﬁgﬁﬂmi‘U%miqmmwmﬁﬂimqa%’wmiu‘%mimﬁmmi@’hw%’wmﬂiwwémsu’%m5LLaz°LJ%"U1J§ﬂ
nszvaumsUinmsaunmlagldesdauifumsuimsnsufiainig 00d msdnesanisuing maedeud
YOI UIBUALNITTOABY N1TUTINTAUNNILNITUINITEUNN NMsuTmsuuuduluuinmsasnn JWudu s
mMsdamsdaiuaumsmsLmgnsianmsfunsSusimsianisauuimsdutuuimsresinaulduing
PIMNINTHATILNRATNITUTITTEUUANTAUNAVBININITANUFURA YR UADAIAN LAY ITLTITUYRIGINIUINNT
qunm mafnwaglinmsussens nsuaniUAsunuAnuiu uaznsdavinlasinisusssinlufenisuins
aunmilanla

Prerequisite: Have earned credits of OM201

Study of specific characteristics of healthcare, strategic management and competition in
Thailand’s healthcare sector of both public and private organizations, managerial decision analysis of
healthcare organization establishment, organization structure, human resources management,

management and improvement of healthcare operations i.e. patient and provider scheduling, patient

Page | 161



flows and waiting times, quality management in healthcare, lean healthcare, and medical support
management, medical and other services management such as accommodation and food service,
healthcare information management and analysis, ethics and social responsibility, delivery of the
course: lectures, group discussions, and term project in depth areas of healthcare operations

management.

ul.424 nstAUSneInnegsie 3 (3-0-6)
OM424 Business Consulting

Andedureu: deuldin vU.201 waziindnugiuzdudi 4

msdnvieSosdleflilumsinrgideyamsgsianarnsussandldlunsdifne sasfanmsSeusan
Usvaunsainssvesideasoluanani

Prerequisite: Have earned credits of OM201 & Fourth — year student status

Study of practical analysis and consulting tools and frameworks through real-life business

consulting scenario and first-hand experience from professional consultant and practitioner.

V425 NIATIARUNIALTLLLAENNTUSNTATLIE 3 (3-0-6)
OM425 Operational Audits and Risk Management
Fradunew:  aeuleivn vl.201
MsfnwuLafAn 1n3esle uazmadadmivianundaauausauazgfiduiuneluvesesdnsaneld
ﬂ’J’lﬁ,JﬂG]Gqfuf\]’lﬂﬂ’]iLUgﬁJuLLUaQ“{JaQIaﬂLLazﬂﬁﬂuiijLLﬂuau%WQﬁqiﬁf\] lAgATOUARN N1IATIFFBUNITATUNY
Usslnnueanuides nagndanuides msvssiiuanudsmsufoimg mavimsanudssmeafoinng ms
Uivnsmnuseiilesvesnisdiiugsia e nuUisteUNIiInILALsTTINAUIAYEI89ANS
Prerequisite: Have earned credits of OM201
Study of concepts, tools and techniques to improve competency and resilience of business
under pressure of global changes and business uncertainties. Topics include operational audit, types
of risk, risk strategy, operational riskassessment, operational risk management, business continuity

management, as well as corporate social responsibility and good governance.
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uy.426 mmmmzﬁmaqsﬁa%uqa 3 (3-0-6)
OM426 Advanced Business Forecasting

FrtaRunou: @oulsdnn Ul.316

Fasnensaidmiuieyansgsiiiianududeunanidunaingalasiomylunsdvosdoyasne
Fanwt 3y videmedalus Banswensaideyaludnvaznduuemanset Bnsmennsalludnvazyeanin
vhazfuilosiAnmnnisallusuianity Logistic Regression ?%mswmﬂiai%y’ugjaﬁuqiélt,d Non-linear and
Dynamic regressions, Seasonal ARIMA-type forecasting models, State Space models for Exponential
Smoothing tag Neural Network Models TUsinsumauimasamsunisneinsal R wag RStudio

Prerequisite: OM316

Forecasting models for more complicated and dynamic business time series, especially,
weekly, daily, and sub-daily data. Forecasting models for hierarchical or grouped time series.
Forecasting models for probability of an event happening: Logistic Regression. More advanced
forecasting models such as non-linear and dynamic regressions, seasonal ARIMA-type forecasting

models, state space models for exponential smoothing, and neural network models. R and R-Studio

programs for forecasting.

ul.495  Wdaiiay 11aN15UIINSURURNTS 2 3 (3-0-6)
OM495 Special Topics in Operations Management 2

FyrdaRuneu : aauldivn uu.201

Ve WA udnns wdesdieanis winnssy wluiiddyuasimunmslmivhiaulafiioades
MINSUTNMINMSURIRMS Waunssuiwirduasasuanudnlinutindnyilunsyinulusuien

Prerequisite : Have earned credits of OM201

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Operations Management that benefit students’ thinking and future careers.

vl496  duuuIMSUIMISMSUNURNTS 3 (3-0-6)
OM496 Seminar in Operations Management

Adafuneu: TnAnugiuedudi 4 nudmsnisufoing uay w313

ﬁﬂ‘mmumuﬁugmﬁmmiﬁmimiﬂﬁﬁams WU HERNN NagnSTINAkaENISURURNS
ANuATInmamalulad waznseuunTIdedlfiansuuulnl Jgvimesunisusmsmsugdanis
WwemsadelvailunisuImansuiinig Bnsfnwldnisussers nmsueunngliin@nudnuiunany wae
lNaTIVIMIMEUMTUIMINsUfTRNT iethiaue warduuuuanasunsAadilueuieu Ussneu
fAumsfnwiuenaauil 11uide wagnsdlfn

Prerequisite: Operations Management major and fourth-year student status or approved by

the lecturer and OM313
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Study of introductory lectures on the foundations of productivity, business and operations
strategy, contemporary issues in production and operations management through lectures, seminars,
field trips, researches, and case studies, distinctive challenges and problems in operations
management, encouraging and facilitating students to do literature review, presentation notes and

reports in order to lead and actively participate in discussions

ul499  msAnwdasenisusmsnsuiuanis 3 (3-0-9)
OM499 Independent Study in Operations Management

Adafureu : dnfinwgiuzdudi 3 duly

msdnyinddaasuliindnuniunianusluhtedunauladuuimsnmsufoing neldtoyaids
Fn1sNUvassine dnfnwagladnrinvenisseuimenuesegedliusyaninaannssiunisfinudeyadss
anuildiuslumsimnduansmudndiy sunsaeiinssideuiledymegradussuuaeldmuuzi
21N819159

Prerequisite: Third -year student - status of Thammasat Business School

Study of encouraging students to do individual in-depth study on operations management
topics of their interest, training to conduct effective self-learning under the instructor’s supervision
through reading, fact-finding, participating in critical dialogues as well as pursuing a systematic problem

solving process.

2.2.6 IvNANUIMNIFINATNIUTEINA ladannduaznisuues
NHUUINTTINTENIUTEINA (International Business)
1) JyendeAu
53311 ANMKINRBNVDITINATENINUTEINA 3 (3-0-6)

IB311 Global Environment of International Business

a

ANNLINRNNEAYYDIN1TUTENBUTINTENINUTEWA iU NTeUIUNIslanIAdng
NSTIUNGUNAUATEFNIFULUUANS ANNLINADUYINAIRY TAUSTIN NITLEIDY NANTENUVDIINNUING DN 7D
mMsUszneugIiassilsEmA aunnsidfguesgsiasenineussma Taunisesdnisiuay sy
iwi’mﬂizmmquwﬁﬁﬁmsﬁaﬂ UNUIVLAZRANTEVUIINNITAVUYBIUTENILYIR

The global environments of international business, including the globalization process, regional
economic cooperation, social, cultural, and political environments. Evolutions of international
business, international trade and foreign direct investment.Key theories in international business. Roles

and impacts of multinational enterprises.
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59.312 32108075998 3 (3-0-6)
IB312 Research Methodology

F10sAUneY : daulaiv Wu.204 38 (d.211 Laz @.212) 3o (4.216 Wag @.217) w30
(7.218 way @.319)

unumuazaNdAgueIN duren1sAnwigsianisesnuuunsife nnislunside intedlefld
Tuns398 n1sldnareinTieressia A3usTIUTRINITN

Prerequisites : Have earned credits of BA204 or (ST211 and ST212) or (ST216 and ST217) or
(ST218 and ST319)

Roles and relevance of management research, Researchdesign. Researchmethods,

Researchinstruments, Implications of research in business.Business ethics.

59.321  NIALEUAIIAIUNITAITERINUTELNA 3 (3-0-6)
IB321 International Trade Operations

Jndafuneu : dndnwgiuedudi 3

waninauet wnuJiRdwsunmsenliugsianisiseninaseng nseuiunis msdud ssileude
UTRe9 mesunsfszrineUssma insmsuazulounesingg ifvualaeiguialneuassguna
AaUsewma YaufuRainalunienisiseninelseme

Prerequisites : Third-year student status
Criteria and guidelines for international trade operations, import and export procedures,

rules and regulations of international trade, Thai and international policies on international trade.

§9.323  MINAIUIAEIMNTTULAEAIINENTOINITHYITUTENTNNUTEMATDITINT 3 (3-0-6)
IB323  Industrialization and Global Competitiveness of Firms
wanszuvaslamAtanifvhlfAeniaudsuuamesgsituargnamnssuludssmane mafndu
uardnuurrnIMILLarnasaeiotenensdnilussfulssmaLar sziulanlagInEUNUMTEIUT Y
Mndszmardaiauluasugialan mavAsuulamedasiaionagsiauargnanvnssuveslaniadmgul
walBsU{URNNg
Impact of globalization on the transformation of businesses and industries. Progress of firms,

value chains and industries from developing countries. Theoretical explanations and empirical

evidence of the structural changes in the global business and industries.
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59.324  mswmwgsiakarnsazaunululszmalng 3 (3-0-6)
IB324  Business and Capitalist Development in Thailand
Wannmsuazmsiiulnvesgsielulsemelne flauiiddy uinnssumanmsuimsves
g3falneg nalnnsiganuiluannavesuisning unumvesgsialveluginie
Evolution and development of business in Thailand. Key players in Thai business.
Management innovation in Thai businesses. Internationalization process of Thai firms. Roles of Thai

business in the Asian region

§9.332  MIUIMNITINAUINTRUGTIU 3 (3-0-6)
IB332  Cross - cultural Management

sruuRnAMsdInLuas i SvdnavesinmssalumsuimsssiaseninssemanagnsUivig
\Banagms 19U M3dnesdng amzfiiuagndnnisums msdeansiiiusyavEnmszinsgauniniiinansis
Faussn Maasvieses MIUIMsyAnaRdam LA vatsNeIansTs Msuimennanliungiainsem
N1453N9

Developmentofsocial values. Influence of culture on business and strategic management.

Organization structure, leadership and management style. Effectiveintercultural communication.

Human resource management in culturally diverse context. Business etiquette

§9.421  MSUIMNSEINTENINUTENA 3 (3-0-6)
1B421 International Business Management
Jtaduneu : gauldiv 59.311
BnsuTmsuaznsaliugifaseninaseina aqusvasduaznagnslunisanidunisgsiasening
Uszimanauselevd Tonalunisasueinauseina mMsiaunuleuiguagnagnsnsusmsvedgsnasening
UssimavSeuseminumniiaonadosiuaninuindonyeigsiasminsussine
Prerequisites : Have earned credits of IB311
International business management. Objectives and strategies for international operations.
Analysis of foreign investment opportunities. International expansion strategy development and

implementation.

§9.422  NSANYIUSEUBUTEUUTIAIUIUINA 3 (3-0-6)
IB422  Comparative Business Systems

Fwdaduneu : aeuldin §9.311

Wiguisuanuuanauasszuugsialulsemaviseninianiie wussuugsialueliessuugsialy
glsv szuvgsialulssmmanizeiing Jadesing o Afnanszvusessuugsianasmsduiiussia Jademns

nsiles Yademeuseifenans uazlady Jademedeny anmnvasanuuansiavesseuugsnatulan
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Prerequisites: Have earned credits of IB311
Comparative study of a variety of business systems, including those in Asia, Europe, and North
America. Economic, historical, social, and institutional factors shaping business systems. Causes of

differences in business systems.

§9.423  duNgINATEMINUsTIA 3 (3-0-6)
1B423 Seminar in International Business
Jytadunion : aeuldin 53311 uay tnAnwngiuedudi 4
nauifedosiugsieseninseme  Ussifiulymmeiugsiassninadssine
Prerequisites : Have earned credits of IB311 and International Business, Logistics and
Transport major and fourth-year student status
Theoretical concepts in international business. Academic research and articles on key issues

in international business.

2) 3y aen

§9.391 hdafivAy N19N15UMSTINTENINUSEWA 1 3 (3-0-6)
IB391 Special Topics in International Business 1

J1sAuneu : aaulain 59.311

USuayn wwada ndnms wlesdlownmz winnssy wnldufiddyuasiaunnsniiaulafiiedes
MNTUTMTTINITENINaUsEWA unnssuiwimiuasiasuanuanliiudnfnwilunsvinulusuien

Prerequisite : Have earned credits of IB311

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Business that benefit students’ thinking and future careers.

§9.392  idefiiAY N19NITUTINITINTEN I SEINA 2 3 (3-0-6)
IB392 Special Topics in International Business 2

FyrtaRunou : aauldiv) 59.311

VS wudn udnns wdesdleanis winnssy wnliuiiddyuasimunmslmiviiaulafiisades
MAINTUTMTTINITENINUTEIWA unnseuiwimluasiasuanuanliiutdnfnyilunsvinulusuien

Prerequisite : Have earned credits of IB311

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Business that benefit students’ thinking and future careers.
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59.424 %amymmﬁmqiﬁﬂﬁﬂ 3 (3-0-6)
IB424  Perspectives on Global Business

(% |

am‘wLLméJamadmaﬁ‘hLﬁuqiﬁaiumaﬂﬂﬁiﬁqﬂixLmﬂﬁﬁmmﬁmmmaﬂisL‘Wﬁ,m FEUUNYVNY TEUU
N19Li09 I3UUNITRY %J,Juﬁ'ﬁ'iuuazst’faﬂﬁﬁmumiﬁﬂLﬁuqsﬁa UYORINAINIINITAT LAZNITIANITAIULINUY

Prerequisites : Have earned credits of 1B311

Business environment of different regions/countries that are potential markets for Thai
businesses. Different legal, political, financial, cultural and commercial systems and practices, including

international trade agreements, and labor arrangement in specific regions.

59431  MIANINEIEMINUTEIMA 3 (3-0-6)
1B431 International Taxation Management
WNARNIINTINNITNBINTTE I mAd S UUS It Alulssnalneuazusen gy

ssusing JomuazgUassefifntuieniudennasiumBensseninsama wanisdiad ssuumd
fanns Jemnasnidou nmskimenlouilensdanisfunuuas mdssuuyfuarniBernsvesuisndium
Inauazma

Prerequisites : Have earned credits of IB311

Theoretical and managerial concepts on Taxation Management under different international
regulations. Problems and obstacles of international taxation management practice, including free-
trade agreements, double-taxation agreement, transfer pricing, differences in accounting standards and

tax systems.

59.433  Uszhuneasesssulunsaniiugsia 3 (3-0-6)
IB433  Ethical Issues in Business
Wossalunsiuiugsio madndulavesiuims Useiiumeaiosssuiennuninisdadule uu
mensUfdRneiuatessaluesing unumvssgsialudean nansenuvesnsauiugsie giidnlddnde
Business ethics, executive decision makings, ethical dilemma, organization guidelines on

ethical issues, roles of business in society, consequences of doing business, stakeholders

§9.499  NSANYIBATENINTINITENINUTEINA 3 (0-0-9)
IB499  Independent Study in International Business

Ftadunou : aauldivn 59.312

HapyiRgriumamsgsfassrinsUssmea othanis

Prerequisites : Have earned credits of IB312

In-depth study of topics related to international business management.

nauladanng (Logistics)
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1) v nandaAu
a9.212  msdansladaindiloedu 3 (3-0-6)
LO212 Introduction to Logistics Management
ATEULUIAN LLawqwﬁLﬁyaaéfuLﬁ'mﬁ’umﬁwmﬂa?}aﬁﬂémuﬁﬁmﬁmé’ﬂ YDITEUY
Tadafnditu Msdndensudmsaddud nsdansaudandinisnszaedudn msdnnsnisuues
warAanssuladafinddun
The fundamental definition, concepts and theories of logistics management through key

activities such as purchasing, warehousing, inventory management, physical distribution, transportation

management and other logistics issues

a9.341  msianisladafndseninaUsema 3 (3-0-6)
LO341  International Logistics

rtaduneu : aauldiv) a1.212

lassainevedgsna Ussinnvesuimsdmsugdeean-dndrdud nMssiudroumuiies
AILLANANNTENINLONENTEUTUNITIANT A TaRNAT2MINUTEMALAZ NI SVUAIEUATENINUTE A
AudnunzvesswudwisilemansgUuULTidsHanseusionsdansladafindseinsseme

Prerequisites : Have earned credits of LO212

Business structures, types of service offered to exporters and importers, container
consolidation, related documents difference between International Logistics Management and
International Transport Management, multimodal transport characteristics its effect on international

logistics.

89.342  MILATIEARUTINAEnTuNsInnsladaing 3 (3-0-6)
LO342  Quantitative Tools for Logistics Management

Fwdaduneu : aeulein av.212

WUUT1809 Wafin TeN1svaanslun1sesnwuy AUAY UURn1sHasNsianIsseuunIsvuEs
warladafind nauszgndldmadaideTinuiadaneifiuuasiiaind Bnmearuulasmiouasnsdnaula
wuunaeiady TumsnausunszuIunsene Afeadestu madanisledainduasnsvuds nmsdaassguasd
nseenuuulaseiienszaedui muimsmsdnds manadunaagmsianismnssna Myl
s umsiideivangan mamuauAuiaeds nsuszgndldreufiimeslunisiiesedssuulaiaind

Prerequisites : Have earned credits of LO212

Models, concepts solution methods in the design, control, operation and management of
transportation and logistics systems. Applications of exact algorithms, heuristics, network and multiple

criteria optimization techniques, logistics and transportation management, demand allocation, routing

and scheduling, location selection and inventory control. Excel spreadsheet with its solver tool.
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89.343  MsIANTSlalaRndd1msuduAfivudeeInIe 3 (3-0-6)
LO343  Air Cargo Logistics

FsAuneu : aeulaivn a2.212

Anwinszuiumsladafndiiiestedunisdndadudinisennie wu n1sfivrie nnsuuds nsdaiu
LayASYUANEALA MIudsteya uarnsAnsysduf dmsuaudinluuazdudiamy Wy aud
dunT1e AuALdsie wazdnidTin

Prerequisite: Have earned credits of LO212

Study of the operation of air cargo logistics for general and special cargo such as dangerous
goods, perishable cargo and live animal shipment, cargo acceptance process for air freight operators,

freight rate calculation, and warehouse operation.

89.441  duuumeeuladafnduasnisuimsigauniu 3 (3-0-6)
LO441  Seminar in Logistics and Supply Chain Management

FwdsRuney : dUnAnwienu3msgsnasenineUsewme ladafnduaznisuuas (WnLogistics) g1usdu

(ad)}
=p
N

ysanmsmnuimenuladafinduaznisuimsldgumumeliuiunesiidoldedfuniaulaly
Tagtu WannvinwemamunmsAnianeikazun Jaymmeuladainduaslgounulagliyuusawuueasiy

Prerequisite : Logistics major and fourth-year student status

Integrate logistics and supply chain knowledge within the context of current research
issues. Skills will be developed to analyze logistics and supply chain issues from a holistic

perspective.

89.442  nsUTMslgaunu 3 (3-0-6)
LO442  Supply Chain Management

Fdadunieu : aeuldin a9.212 wariinAnwigiuzdudii 4

AsLAneeszEriensisruuladafnduarmsuimslaguniu Tegunuuasnisadayaaiiun
gnén nssuwnAnlumInsanduulneamzeg1Bsiunulunsuinsedsdufmsniluiainmaiiunainse
TumswisiuvedddgumusihunsiasuuamesgUasduesgniuaznisinnmanssuaunsmaniilonouausdse
ANUABINITVBIGNANDE NN AL

Prerequisites : Have earned credits of LO212 and Fourth-year student status

Difference between logistics and supply chain management. Supply chain and added value
creation to consumer. A framework for cost reduction, particularly inventory management costs, as
well as to increase supply chain competitiveness through changes of consumer demand and

production process management to optimize responses to customer demand.
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A9.443  nsaiuuuaedgaunu 3 (3-0-6)
LO443  Supply Chain Modeling
F1sAuneu : aaulainn a3.212
fuvuiaesanunsaiiuuianisallisiodles msatuayunsdindulalunsianisladafinduasly
UL MIRALIAILUUTIABY NMTIATIEIRANTINRBEAUNTAINITAAIINLALNTATURANTIATIE
Prerequisites : Have earned credits of LO212
Discrete event simulation modeling, decision support in logistics and supply chain
management model building, simulation output analysis, communication of technical information and

conclusions drawn from data analysis.

a2.440  msdanisenandedlulaguniu 3 (3-0-6)
LO444  Supply Chain Risk Management

Ftaduneu : aaulaivn a1.342

AnwwnAnizeseandes Jaduiitinadenandes waznsdansauidsdulsgunm
feusznoudedunoundn 4 duneude nsszyviinvesnandss msUssliuszduanades mstmuaun
VI’]\?ﬂ’]iafﬂNaﬂi%%U%’]ﬂﬂ’J"lNLgﬁN LLﬁzﬂ’ﬁ‘Ui%LﬁuLLagaWﬂ’mwaﬂig‘V]U%Wﬂﬂ’NlIL?%‘EN uaﬂmm‘iﬁﬂﬁﬂmﬁmm
mamsitushueddgumundafamanseny iemivusenoudenisinuuudn nqud wasieiediodldly
madeneiarudsduusiardunou uenani fFeuswinsinwuumenisiamanudedulsguuan
UmgusEnouns Welidlamsdansnnuideduuiuningg aaensudiuguassariedodiaiiintulu
nszuaumsdanisanandedluniaufon

Prerequisites : Have earned credits of LO342

Managing a supply chain is challenging. Apart from the operational risks, companies
encounter greater unprecedented risks caused by natural disasters and economic swings. These
uncertainties disrupt the routine processes across the supply chain. To mitigate these problems,
companies need to understand how their supply chains are exposed to risks and how they can lessen
the impact of the disruption. The main purpose of this course is to describe the concept of risk and
risk management in a supply chain, and to explain the enablers that would be used to manage those

risks.
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2) ¥ @en

89.391  Widefiay nsladannd 1 3 (3-0-6)
LO 391 Special Topics in Logistics 1

FdeRuneu : @euldivl av.212

VS wwifia ndnms wedioane uinnssy wunldufidfusasimunisiviiiviaulefiiedes
maladafng WauinssuiwialuaziasuauAnliiutndnwlunsvinanulusuiam

Prerequisite : Have earned credits of LO212

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Logistics that benefit students’ thinking and future careers.

89.392 vhteRiAy yaladaing 2 3 (3-0-6)
LO392 Special Topics in Logistics 2

JdaRuneu : @auldivl av.212

USuaun wwifia ndnns wdesdielane uinnssy wunldudfidfuasimunisiviiiviaulafiiedes
maladafing Wawinssuiwialduaziasuauanliiutndnwlunisvinnulusuiam

Prerequisite : Have earned credits of LO212

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Logistics that benefit students’ thinking and future careers.

a2.499  nsAnwdasensladannd 3 (0-0-9)

LO499 Independent Study in International Logistics
FtaRuneou : aaulaivn 59.312
Anwmamnuladandlagazideasenueaniglinisamuguguasgnelnddnvrese1asdiussens
Prerequisites : Have earned credits of 1T312
An individual in-depth study of logistics and supply chain issues under close supervision from

the course instructor.

NguN15vUEs (International Transport)
1) v nandsAu
93211 msudssswinssemaidodu 3 (3-0-6)
T211 Introduction to International Transport
U TANSAUTelATIATUAT AN YL RRAMINTIUNSIAUEE NMSVUAIFUANIIMEI UNUIMYRR
U5ENaURANTT MUNUIUAsFUAIUTELANAIY UNUIMYRISTHORAAIMNTTUNSIAUE OMAE NTVUANA AN

vgla nalnTuNugIuLaslAsIas1909ANTUIUTENLED nanuwazIsn1sURURMUYILTENGe N139nviendls
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ToANAsdyey) MINNTAWSTD WINTAANINT STUUMIVUEY N15INTLINNEUAT 1iTe LLazqﬂﬂiiﬁ‘m‘mUﬂﬁ
YUALFUMARBAIU N5UUdAIEFULUY

The structures and characteristics of the shipping industry, organizational structures of a
shipping company, role of the intermediate persons or freight forwarders in the shipping business, the
role of government as a policy maker, the multimodal transport concept, the elements in the shipping
business ports, marine insurance, and logistics. Transport document, preparation of sailing schedule

cargo-handling system.

935361 nsUsEAufemzaLasnsUImsanudes 3 (3-0-6)
[T361  Marine Insurance and Risk Management
defuneu : gaulaivn 95.211
BsuFoR nginasilaeiia 9 U vesngrnemsussiude niusssiuszdussmamsiaatulves
Lloyds, Institute Clause @ SUMAUALAZAILTD ﬂQLﬂm%LﬁuLaaﬁiLﬁmsﬁuuﬂuiwwﬁqﬁ'auimmiﬁumm
naonIuNsUsziliukaznsvaldrdemesevinegduan wazidlandnnsudmsanudes
Prerequisites : Have earned credits of 1T211
General rules and regulations of insurance law, new Lloyds, Institute Clause of marine

insurance policy for goods and vessels — additional rules after the coverage period - and measure of

indemnity between the counterparts. Understanding the principle of risk management.

U5.371  NMSHULAZNNTAYUYDINTVUANTENINNUTENA 3 (3-0-6)
[T371 Investment and Finance for International Transportation

Fdedunau : @eulaiv ¥9.211 uar n9.201

Wmnevesnsuimanisiuvesgsvudsseninasena madeldlumslinsgsinstu - s
Usziliulasansaamuiilawnien1siuseuudnvesusenvudaseninesema n3davieuusennn n5eEu
NMIAIVAN NTUIMISHUNU LagNITasUY

Prerequisites : Have earned credits of [T211 and FN201

Financial management goals, financial analysis techniques, evaluation of investment projects

based on financial figures, accounting system, budgeting, planning, controlling, fund management, and

investment for international transport companies
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¥3.372  WsugAmansiazuleuenITnIateun? 3 (3-0-6)
[T372 Maritime Economics and Policy
Andadunion : deuldiv (1) ¥3.211 uag (2) A211 vide A212 viie #.213 laifiinin C
VYN IUATYFANEASUIOTUILANINGIAINITVUAIWELE NOANTIUNIIANUASHT)
A3¥119 Mufguasdnguiouniu warmawesde Jadeiidvunguasduazguuveaie wissle 1
WATHEANENSUNIANANITAINAIA AT AUNUElATIEE1anAInUedTeRT 13aUTETLEUNNG antdulayNInn
ieiiAgadeafunamnsvudamenzia wu ngdedifuesnguussmanien amnnsnssungussfaves
USENUUAINNNZIA LATYAEANTINAIA TATIZINIANAATYUBITININITVUAN NNLIALAEHNAN TENUVBITINT
fjﬁiaﬂ’@%@amﬁﬁsﬁmawizmvﬂ ANTAIATIZINIINIRU (Financial Analysis) pasnau Cost-Benefit
Analysis TunsalgnannssunisvudIsenIalsene
Prerequisites : Have earmed credits of (1) IT211 and (2) EC211or EC 212 or EC13 up to C
Shipping business with economic theories, an analysis of freight pricing behavior, demand &
supply and vessel price, factors influencing vessel demand & supply. Economic tools for market
forecast, analysis of structural cost of tramp and liner markets. Organizations and rules related to sea
freight market boat club, rules and regulations of each country, evolution of marine shipping company
business aggregation. Analysis of macroeconomics to developing countries’ need to participate in
shipping business for country development effect on the nation’s balance of payments financial

analysis and cost-benefit analysis shipping industry.

93.461 N1TUIMIINTVUEAITENISUTENA 3 (3-0-6)
IT461 International Transportation Management
Adadunieu : aeuldin v9.211 uasinAnug el 4 dndnwguetudi 4
1A5985190azMTUIMINUTUAUAIS VBIUTENLTD AMIANUALEUNIINISIALLED N1SIANIEe A3
U3119N0430N15MINUAAITEINNEE N1SATUANLAEN1SURURNIT AAUAT LAENAENSNINNTITRAIATBIUTENITE
Prerequisites : Have earned credits of [T211 and Fourth-year student status
Management concepts and operation practiced in the ship liner company such as the route
planning (traffic study and scheduling), ship planning (new and second-hand tonnage), ship
management (crew, technical, insurance), container management (planning, control and operation)

and the corporate marketing strategies. Role of ship agents and their practices.
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93.462 FULWINITUIMINTVUAITEMINUTENA 3 (3-0-6)
[Td62 Seminar in International Transport Management

dsduneu : dnAinwigiuel 4 FyenuIvsgsiaseninalsemen dnAinwenuinisgsnasening
Uszine gzl 4

Bsduahilyvveinsuins msfndulaznagnivesuiiniliuinamsiunsuudiszing
Useing Jinsgvidnaninvesssuunisvuddlulssmalneuasgiinna

Prerequisites : International Business, Logistics and Transport major Fourth-year student status

Methods to identify management problems, judgment and strategies of transport service
providers and a potential analysis of national and regional transport system.
U5.463 nsUTMIVLTeuazladannd 3 (3-0-6)
IT463 Port and Logistics Management

Avrtaduneou : aaulaivn v3.211

NsUTMsIEelusEAusiuIa W Uleuerisewid seaun1sufURnIsNITIuaLLaToaNkuY
iFeuarsruuladaind n1sUfuRnsvewiiTeakarAfeduA Ineiun1suLaITEUUABILNULLES HANTENUYEY
weluladrordouazladenng nsudmsn1stunasnIsnsAveInsusNsiSouasadadud n1susms
WINUFUNUS

Prerequisites : Have earned credits of IT211

Port management at the government level, National Port Policy, operational level, port and
logistics planning and design, port and warehouse operations container transport system, technolosgical
effect on port and warehouse, financial management, pricing of port and warehouse services, labor

relation management.

2) 3y aen
25373 wialulaglunismdigeun? 3 (3-0-6)
IT373  Shipping Technology
F1sAuneu : aaulalnn v3.211
LUIAATDINISIAULS MasnIumAANITIALEe Watialuile Tun196el3e N1T9NLUULEe
iieanalidroanusmilovesmieauingg lumsiamungaamnssuniseFeuazgsiansiuse
Prerequisites : Have earned credits of T211
Shipping concept, shipping techniques, new shipbuilding techniques and designs to reduce

costs, agency cooperation to develop shipbuilding industry and shipping business.
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¥3.375 NIFUIMIINITAUNNTD 3 (3-0-6)
[T375 Ship Chartering

F1sAuneu : aeulaivn ¥9.211

FnuareInaIanIstIwInEe Wunansiiuiievesdess dadeditnuedsenidusain wimnide
wlialasdYYIVINITYNAUITE wellauaztunoulunmsiasandmnds msusadualdanelunsnudens
msfmnanaidlumsvudedud g mide warnanenersewinemi

Prerequisites : Have earned credits of IT211

Ship chartering market types of ship chartering, demand and supply, freight calculation, the
hull structure and the ship particulars, the Time and Voyage Charter Parties, Lay time calculation,

voyage cost estimation, the role of shipbrokers and the fixture procedure.

95376 MsTeBLANUABUAUASENINSUSTINA 3 (3-0-6)
[T376 International Commodity Trade
Judafuneu: douldivn v5.211 lidin €

%

asungnguimsenadeliuarnsufiRnnesiugluuunsiuaniisududimnamany ddaves

a o A

Tan wWu vy fesssuni Safte duus warlupasdudmnessug esuislasadmansvesdudlunaialan
widnil 1wy guasd guvnu nalndusian gRevdnuasivevionanandn dadedu wu maaTauiulams
wisugia uazilsuensfiifesnarenisiuuananansidudmend sudmisldiedesiienamsiu wu
psranseuius TunmsuftRnmsteniouaniudeududn

Prerequisites : Have earned credit of IT211 up to C

Modern trade theories and practices relevance in the development of major bulk commodity
trading patterns in oil and gas, grain, ore and other commodity markets. World market structure of the
key commodity markets (i.e. demand, supply, price mechanisms, key buyers and sellers or key market

players in the industry. Other fundamental factors include economic growth and policy affecting trade

in world commodity markets. Use the basic financial tools such as derivatives for commodity trading.

99.391 WUaNLAY N9NISUUEITENINUTTIA 1 3 (3-0-6)
IT391 Special Topics in International Transport 1
AuTerunau : @aulaivn 95.211

@

USoayn wwada ndnns wsesdlonnnz winnssy wnldufiddyuasiaunsnifuaulafiiedos
NNATVUAITENINUTEIMA  winseuiuiallazasunuAaliuinAnwlunsvinaulusuiam
Prerequisite : Have earned credits of IT211
Philosophy, concepts, principles, tools, innovations, recent trends, and recent
developments in International Transport that benefit students’ thinking and future careers.

959.392 WIVaNLAY N19N1SVUEITENINUTENA 2 3 (3-0-6)
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IT392 Special Topics in International Transport 2
wdsduneu : aauldiv v3.211

[y

USuayn wwada ndnns wsesdlownmz winnssy wnldufiddyuasiaunsnifiaulafiiedos
NINSVUATENINUTENA  WRWINSEUITIALLasEuANAalrnutnAnwlun1syiaulueuan

Prerequisite : Have earned credits of T211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in International Transport that benefit students’ thinking and future careers.

95.464  1ASINNTINY 3 (3-0-6)
[T464  Research Project
Audsrunau: @aaulaivn §5.312

v Y <

Fifiunmsitenuduneuresnisidudielfldnansinu uazdsuiinueddadu mafudoya s
THiasosion1side nsUssanana siusena warnmsdsunan1sidenaonaunisiiauenaniside
Prerequisites : Have earned credit of IB312
Conduct the research and learn core research skills including data collection, research tools,

data analysis, discussion, writing the research results and presentation.

23.471 NMTIATIHEN1IZLINADNVDINITVUAITENINUTELNA 3 (3-0-6)
[T471 International Transportation Environment Analysis

Fraduneu : @ouleiu v9.211 waz A.381 w39 U5.372

NouAsegAansuUssgnaltlunaTeRan Nl IndaNgININIsILEITEnIUTEINa NansENUsie
9RANVNTTINIUAITENINUTEINA AaonduantiulazngnaTis1eg MAstestumsnaanisuuds 1wy w5
138 ngUotsAuveInguUTEImMAR1aY

Prerequisites : Have earned credits of IT 211 and EC 211 (Macro Economics) or [T 372

Economic theories to analyze international transport business environment and the impacts
on the international transport industry and on institutes and rules concerning transport market, boat

clubs, rules and regulations of each country.
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95.472 NS HATILINITVUAINIGDINA 3 (3-0-6)
[T472  Analysis of Air Transport
Furderuneu : @aulaivl v59.374

'
1 =

am‘wLLaﬂﬁaNquiﬁ%muﬁJWW&aﬂmﬂ nn sy DUHEYRYANY ﬂWLﬁﬁJﬁEN Asfiuaansnsiu
UnuINeesslugsiavudmiseInie wwaldulunsdaeEnsliusnisvudmieennia AnvuSeuiisuiu
Uszmdlneg @anmnisuimsmsinnisnielussAnsvesatenistu Iﬂiﬂﬁ%ﬁﬂéfunu NIAMUATIAT N3
UImsnelaliinusslevigen (Yield Management) nMsivuaidunienisdu nsinseinagnsnisidisu
Juiusingmgsia

Prerequisites : Have earned credits of IT 374

Air transport business environments and policy the rules and regulations, related conventions,
traffic rights, government roles in air transport business, deregulation of air transport service using.
comparative studies with Thailand. Study of the management and administration of airlines the cost
structure, air freight pricing, yield management, routing & scheduling, alliance strategy.

v Y

95473 UsziudfngrnunisuimsgsiassninsUseina ladafnduaznisvuds 3 (3-0-6)
IT473  Current Issues in International Business Logistics and Transportation
Usziuddnmssiaiifesefuseegieaniisunns Ussduitiuateluamvudmsssiasevinassima
ladafnduazn1svuds
Important issues in business that need wide discussion, issues on international business,

logistics and transportation

93.499 NIANYIBATENINVUAITEHINUTEImA 3 (0-0-9)
[T499 Independent Study in International Transport
Ftaduneu : aauliivn §9.312
Anwmamumsvuddlagasideamenuainiglinisaiuauguasgelnagnveesdiussens
Prerequisites : Have earned credits of IT312

An individual in-depth study of either transport under closed supervision of the instructor.
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2.2.7 ¥ uangsnvedmisunsng
1) JynendeAu

§8.211 qiﬁaaé’wﬁm%’wélﬁaqﬁu 3 (3-0-6)
RB211  Introduction to Real Estate Business

‘vié'ﬂm5ﬁ1§iﬁﬁlaé’mﬁw%’wéﬁaaé’u AATILALATINY N1IAAINLIENEINITUTNINISUTETUTIAN
A8 Ay My wagnmsiunsdndulasaensumsianuar dnassiau mnsaseuiinuenasans
uavanwIAdeNsneg MAgTestugsivedamiuming

Basic principles, project analysis, brokerage, management, valuation, tax, law, investment
and finance. Related to the real estate industry as well as subdivision development, surveying land,

legal documents and environments.

§9.212  nsUsEliusIAednsunsndUasnu 3 (3-0-6)
RB212 Introduction to Real Estate Valuation

' [

wé’nﬁaqé’mﬁmﬁuyjam fnquszasd nszuaumMamdnnisuazisnsUssiliunmedsiumingd
AseUALMTUsTIuonanvane TnqUszasd 1y gammmmﬁamﬁaﬁma vievdnnindmuseiu yaen
Sadume yarufu viefiolnguisasdfiawiug  mudsfnwinisgdnunrditulaun enasaniuitsiuis
ngineuazdadedug MAeades tiethuussiiuyaredmnuming

Principles on real estate valuation process and methodologies that are suitable for all
valuation purposes such as market value for market transaction purposes and for financial loan
collateral, forced sales, compulsory acquisition or other special purposes. Title deed, construction, law

and regulations or any other related factors analysis to real estate value are also included in the

subject.

50.311  welulagnisneadeenmslugsisedmsuning 3 (3-0-6)
RB311  Building Construction Technology in Real Estate Business

welulad FBn1sieans FBmssrunuuiuniiBer Yageadiaineg Aldlunsieadns dwusznou
yosorsludrunuvedasaine dunuandnenssy saenaugunsaiiflifindiluenmsiasiomessuy
sz seuulih ssuuidessuudnyt ssuuued ssuutlosfulalng uasszuuneuiamesnuauens
s du uarnsUssnunmAieaisueseIns

Technologies, construction methods, blue print reading, construction materials, project

structures and construction cost estimation as well as building facilities specially water pipe system,
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electricity system, waste system, elevator system, air conditioner system, Fire alarm system, computer

controlling system and all communication system.

50.312  NQUuNegsNvedwnZunINe 3 (3-0-6)
RB312  Real Estate Development Regulation
npuazssfeuuazduneunseygliiddumaieatugsiedmiimindUssinnsneg n1e
Ansesingranouazsedeusing 4 ARgtewseiinansynudenstaungsioedwniuning lnaanzns
MUANNISABA31991ANSNIAIVAN WardAnRTunsARasIeIANTUIsUsSEIAN ngrneiieafuiailes
Law & regulation as well as permit procedures in real estate business operations, Analyze
law & regulation relevant to the real estate development. Emphasis will be on construction control

regulation, prohibit areas and types of buildings and town planning law.

§9.313 N3N NMIAMU LagNALNSIINIoFMITUNINE 3 (3-0-6)
RB313 Real Estate Finance, Investment and Business Strategy

wTduneu : @auleiv) 19.201 Waieuwn

nsfadimng fusha wagdsnslunisasmu W%famﬁy’dmimaﬂaqwﬁsmdG]‘ﬁ'maumumml,mmﬂmi
sullugsiamssuedamiuming wuilau fegende ermsdrinny qudnisi Tsawsy was Anduveinis
Y5379 LU MTNIUMIININTNANA MIMLKLANLIASS NIEN9AIL Laznagnsduy agfesdiiusiy
NTAATIEINNITRY WAL ANTULVDIUTHNUTODIANT

Prerequisite : Have earned credits of FN201 or equivalent

Goal, Mission, process and strategies in developing a real estate business project, for instance
land, residential, office building, shopping center and hotels etc. All aspects of the business
component i.e project positioning, risk management, product differentiation and other strategies must

be consistent with the financial analysis and company/organization status.

§0.315  AsugAmanATIsidmiunsiamLles wavedansunsng 3 (3-0-6)
RB315 Economics Analysis for Urban and Real Estate Development

0eAUneY : ANV M.211 Way F.212 39 /.213 LazA.214

nalnveswanafiny wazedon3uming Sedinnuuandisainnalnnainvesduinedndue wazuuian
iwsugenadisatunaifa mataudosasnsiaunedwniuming saenautlidesnang Aduadenis
WasuuUaanslinfu uazngdnssuguilag

Prerequisite : Have taken EC211 and EC212 or EC212 and EC214

Mechanism of land and real estate markets, which are different from other goods and

services. Further, urban economics issues related with cities, urban development and real estate
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development shall be explored, including factors that may affect uses of land and consumer

behavior.

50.411  NISUSMIINITAAIALAZAILVUUEUN DI TUNING 3 (3-0-6)
RB411 Real Estate Marketing and Brokerage Management

Adafunieu : aeuldin nn.201 vdaifisuvi wasduihAnwgugsudi 4

WWIAUAAUAZ NG nsnaPLadunuEvedensiminslasvhmsdnwtunousng gy
ﬂ’]ima’mg?dLL(ﬂlﬂ’ﬁ’J’NLLNUﬁﬁ]ﬂiiﬂJma"lﬂﬂﬂiﬂ{jﬁam’mLLN‘LN”I‘H mim‘uaml,asmiﬂisLﬁumamumimmmmzﬂa
gnsvediunaunsnatan1sanyanuduldlansinunseainnaensundnnisuasAanssuvesnaduduny
wienilugsivedwnsuming

Prerequisite : Have earned credits of MK201 or equivalent and fourth - year student status

Theories and principles on real estate marketing and brokerage management by analyzing
each marketing procedures from planning, implementing, controlling and evaluating. Study marketing

strategies in order to make feasible of real estate projects.

50.412 MTREdmugIiaedwmsuning 3(3-0-6)
RB412 Research Methodology for Real Estate Business
wiIAA inAT SULUY Fume LLazﬂizmumﬁﬁaLﬁaﬁﬂﬂﬂizqﬂmﬂlﬂuﬂﬂﬁﬁwwﬁmqiﬁ%
aﬁwﬁw%’wéﬁﬁﬂwﬁw%maLﬁamﬁ‘fmmamquﬁﬂmi(ﬁ%ﬂigLﬁuﬂzymﬂﬁé'?qamagml,mﬁﬁa;@LLasmiLﬁU
VT mﬁLﬁi’lzﬁLLazajUNamiﬁﬂLauama\‘i’lﬂugmwwm 9
Principles, format and process in conducting a research in order to apply in real estate
business. This consist of how to conduct assumptions, data collection, analyzing and how to

conclude in various formats.

50.413 FUNWINUTIAYFITUNING 3 (3-0-6)
RB413 Real Estate Seminar
dsduneu : Bewlvilunguedmsuninduilitesnin 2 Jun
Ans1e9t waroRuse Jawndnugsivedamniuming idluwivdnnmsnguiuaznisiluld saenau
Hoyyvadiuasseussi anmwndoumaasugiauazdeay Welimindnuilddladsdyvuasnanssvuiid
noderululagiu
Prerequisite : Have taken real estate subjects no less than 2 subjects
Analyze and discuss various problems both theoretical and practicality of real estate
business perspective as well as ethical problems , economic and social circumstances in order to

achieve an in-depth understand of those problems and impacts on the society.
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50.414 NFUTMININGFU 3 (3-0-6)
RB414 Property Management

F10sAuneu : @aulain N4.201 WiaLiguwi

ANWUTLATNITINUAY N1TUTINTNSWIAUTTAAS 9 WU e1asdinaumsuladiie
oSy uazflegende drugnavinsnAeesiiherdvemindau fums wavfion dnvarasin
NINGAUNITATIADTINITAUDTIHNUARDAIUNTIAT N UTElevgegalunsuTmsnIndau

Prerequisite : Have earned credits of FN201 or equivalent

Strategies and the how-to in managing real estate businesses such as office buildings,
condominiums, apartments and other residential buildings as well as industrial compounds. Analyze
aspects concerning the landlord, managers and lessees. Analyze leasing types, negotiation skills and

the conduct of reports in order to achieve highest and best use of the property.

50.415 msiwszvianudululigsivedmsuning 3 (3-0-6)
RB415 Real Estate Business Feasibility Studies

FndsRuneu : aeuliin ne.201 viseisuwin uavsewivilunduedwniamsndulivesnii 1 3w

anudulUldlugsivedmniuning ssamaagnssuiunisfnwanudulldnansznuanuduly
Tglususing quasiadeiagdeninniinsanmsmeasiuguasduasgumuinasinisndulanisainasiu
F83UTIEI8 SR manauwIY kavn1sUszdiuazulasinising o Seanudulula

Prerequisite : Have earned credits of FN201 or equivalent and have taken real estate subjects
no less than 1 subject

The fusibilities of real estate businesses and their process as well as the their impacts.
Influential factors in the demand and supply forecast, income and expense forecast, rate of return and

their evaluation analysis are also included.

2) I uaen
§8.332 M5USTEUTIANINIAGINT 3 (3-0-6)
RB332 Business Valuation
Fwdaduneu : aeuliiv n9.201 viseieuwh wasswivlunguedmnaunindan
agtiey 1 3

ANNR U WaLITNTUTERINTIAINATIRAAN 9n1sideyaninsRuniegduuuulsaasumnus

Y 9

a

wazas1slmlieldlunsussliusaningsian1susediugamuYesgsna NMsinseiiunstulundaeng

'
a £ o I~

9NIRBUTIBNURAIAIUN1TUTIEUAI M NTELATOIALENSANAVEANEANS Usyle AvEURT Lazdu 9
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Prerequisite : Have earned credits of FN201 or equivalent and have taken real estate
subjects no less than 1 subject
Theories and process in business valuation. Using existing financial information and applying
to the process of valuing business and stocks. Analyzing different aspects of finance and how to

conduct reports. Valuing good will and other business rights.

50.302  msUndmiuginvedwmsuning 3 (3-0-6)
RB342  Real Estate Accounting

AutaAuneu : aeuldiv) UY.201 wIBLiBUW waydvn 59.312

éfﬂwmzm'ﬁﬁig%LLazmﬁmﬁﬂiwmmmaamumamiﬁ‘hLﬁumuﬁuaqqiﬁﬁlaé’mﬁw%’wéi’mﬁy’ami Toydi
\Rerfunisasmu uasmsdadulalugsinedimumindumsgunsdydnifeadeaiugsfcedmduming
USZLONA9

Prerequisite : Have earned credits of AC201 or equivalent and RB312

How to analyze accounting and taxation problems in real estate investment and decision

making process. Revise law and regulation on accounting and taxation principles for real estate

businesses. Analyze data, plan and control any real estate accounting and taxation aspects.

§0.395 ¥hvetivy N19gINedmsuning 1 3 (3-0-6)
RB395 Special Topics in Real Estate Business 1

Juraduneou : gauldivn §9.211

USayn WA ndnns wdesiieanns winnssy wltuiiddyuasimunmslnifiuaulafiiendes
M9gINvRdMNUNINE NaunseuwimdiasidSuanudnluiuindnewilunisvinulueuen

Prerequisite : Have earned credits of RB211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Real Estate Business that benefit students’ thinking and future careers.

Page | 183



50.422 N1SUTMTIATINTOAIMTUNTNE 3 (3-0-6)
RB422 Real Estate Project Management

FdaRuneu : aaulaivn 59.211

NAENS LATNIIINMNLIIUNDUNDA 9Tz AL EuNsneasakazndaInlasensneasawaLass
FDINITUTITIATING LAZNITLATAND IO

Prerequisite : Have earned credits of RB211

Strategies and planning procedures on pre-construction phase, during construction phase and

complete construction phase as well as managing projects and negotiation skills.

50.423  DEIMIUNSNITZUINUTZLNA 3 (3-0-6)
RB423  International Aspects of Real Estate
Fyadunieu : thAnwgiugdul 3 vidoennsdiaoususts
gafvedwniuningseninssemansdnunsasungunasivanysefunisruaunandes n1s
waidsuvedangsialasidussfredmBunindressumaiioutuuasUssmadidyisiuennasimsing
wazgalussUseine
Prerequisite : Third - year student status or approved by the instructor
Real estate business interaction among nations on the following basis investment, regulations,

risk, assurance and global changes. International excursion is a possibility.

59.431  dunuIn1suTeiiuge 3 (3-0-6)
RB431  Seminar in Valuation

Anseh wavedumeienfudymeng 1 feluivinms nquiuasmeufivesmsdssdunen
paenaudgmeuAnanasseuTINan MIndoIaATys s dsnuie inAnwn iU ssaunsnivay
\ladetlymitiirodsnslutlagii

Analyze and discuss various problems both theoretical and practicality of valuation
perspective as well as ethical problems, economic and social circumstances in order to achieve an in-

depth understand of those problems and impacts on the society.

50.441  dunungunefiintestussisedmiuming 3 (3-0-6)
RB441  Seminar in Real Estate Business Law

ngvne suidou detsdusng o dedsfungnsensns adulwl qifetestugsinedamiumindlag
ihflymuazdengunefifstulunsduiugsisedmiumindlagldnsdinu dWelsindAnuildin
uanasuuazuansauARuLLLFY

Law and regulations related to real estate business. Discuss problems, laws and regulations

in real estate business by using case studies.
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50.442  ulnnssuuazweluladifiegshivedmiuming 3 (3-0-6)
RB4d2  Property Innovation and Technology

nsliuinnssunazmaluladiiensdindulalussiaedmniamndsuUssnoufenisnausu ns
Fudiunu uagmsmuamdssdiuna Tufunstaulasans maneinsainiegsii msuimslasmisilugag
Ao sewIne uaEMAINsioasns Msasu MAnTEvignd guisdu sadsnsidilanisiasuulasueiva
Tuladiifnasiogsinedamdumminduazgsiafiivailes

To use innovation and technology for decision making process for real estate business in
terms of planning, analysis, development, investment and construction as well as controlling and

evaluating. Understanding of change in property technology (PROPTECH) is also included.

50.495 vhdefiiAy NgInvedmsuning 2 3 (3-0-6)
RB495 Special Topics in Real Estate Business 2

FsAuneu : aeulaiv 59.211

USuaun wwifia ndnns wdesdielane uinnssy wunldudfidfuasimunisiviiiviaulafiiedes
M9gINIRdMNUNING NaunseuiwindiasiaSumnuantviuindnwilunisvihaulueues

Prerequisite : Have earned credits of RB211

Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Real Estate Business that benefit students’ thinking and future careers.

3. wenuangns

=

3.1 Jyann15Uyd
ve.311  mstyTdunans 1 3 (3-0-6)
AC311  Intermediate Accounting 1
FyrtaRuneu : aauldivn uv.201
NIDULIANA T UMITIBLINSEY ndnn1s WURTRNeTyBAeatuaumEnG nilduszesdy
wazUsvanainviay mssuwundssan mﬁuiﬁw&mw MIINYaA NNSATIAT NITUAAITIBNI A NTTUALINEY
si’faggaLﬁ'mﬁ’uﬁuw%’wéuawﬁ%wﬁwé’uLm'axswamsmummgmmsswamumqmiﬁu
Prerequisite :Have earned credits of AC201
Conceptual framework for financial reporting; Principles and accounting treatments for assets,
short-term liabilities and provisions; classification, recognition, measurement, valuation, presentation

and disclosure of assets and the above liabilities in accordance with Thai Financial Reporting

Standards.
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UY.312 miﬂ“@%%’juﬂmq 2 3 (3-0-6)
AC312 Intermediate Accounting 2
FrtaRuneu : aauldivn uv.201
wdnmsEmsUfsRmata@iieituniaussesen mssuunusaan nssuisens s
ymiuaﬂ"]ﬂ’]iLLﬁmi’]EJﬂﬂ’iLLﬁ%m’ﬁLTJﬂLNEJ%JJE]QJMaLﬁ&J’JﬁUMﬁlauigﬁJgEJ’]W]’]@J@JW]?EWUM’:T’:?WEN’]H N
N3 ¥ANN15 WBNsUGURMAURBE S UL miﬂ’uﬁﬂﬁzg%uasmiﬁ'}Lauaiwmiﬁmﬁuehusuaa;:iﬁa
vuluaunsdu mlsseviu msdnaussunsiuuaznsiamedoyasiie 9 Tusun1slu nsdavinay
nszuaiuan ulsvienstad nmsdsuulamatyiuaznisuiluteianaiandnnssuimeldmummnsgu
ATTNPNUNAITRUY
Prerequisite: Have earned credits of AC201
Principles and accounting treatments for long-term liabilities; Classification, recognition,
valuation, presentation and disclosure of long-term liabilities in accordance with Thai Financial
Reporting Standards; Principles and accounting treatments for leases; Recording and presenting the
stockholder’s equity transactions in financial statements; Earnings per share; Financial statement
presentation and disclosure; the preparation of statement of cash flows; Accounting policies, changes
in accounting policies, and error corrections; Revenue recognition in accordance with Thai Financial

Reporting Standards.

U317 ﬂ’]i‘U%‘Wﬁﬂ’J’mL?ﬁlﬁx‘i’aﬂﬁﬂiLLﬁ%ﬂ’]iﬂ?UﬂNﬂ’]ﬂlu 3 (3-0-6)
AC317  Enterprise Risk Management and Internal Control

FyrtaRuneu : aauldivn uv.201

wnansAnmlUlaesAUszneuiEiunsAIUANEluMAILAMYBICOSO MeUseiliunanIs
ﬂ’JUF’]ZLIﬂWEJI‘HLL‘H’Jﬂ’lﬂuﬁ@ﬁug’m%@ﬂﬂﬁiﬁli’l%ﬂ@‘Uﬂ’]EJSLuﬂ’]i‘U%‘Vﬁiﬂ’J’]iJLgﬂﬂﬁ’?ﬁzﬂaﬂﬁﬂi (ERM: Enterprise-wide
Risk Management) NM34As2UUNUANLNTEUILNTUIIIANLIEDY minfluasanuSuiinteuveinsaaey
melunagfuiTRnuAnIfuNMsUIMsALEss wihfazanusuiiavevreamsnuasvasumelulazny
UIMSANAALIF DANIZNTTUNNIATIVABY ALNTINNISUSINIALEES LLaza&ﬁ‘dszﬂaUﬂﬂiﬁﬂﬁUQLLaﬁﬁ]miﬁﬁ

Prerequisite : Have earned credits of AC201

Basic concept and components of COSO internal control; Evaluation of internal control; Basic
concepts of internal audit; Enterprise Risk Management (ERM); system arrangement related to Risk
management process; Duties and responsibilities of internal auditors and risk management officers,
Duties and responsibilities of internal audit function and risk management function to audit committee

and risk management committee; and Components of good corporate governance.
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1331 st Tiflernusuinveusedindeuuasdan 3 (3-0-6)
AC331  Accounting for Environmental and Social Responsibility
sAuneu: @oulainn vv.202
nspULnANM TTReggiEu mufuRsveuresnagTRfifivedwnndouuasdinu Hanse UL
aUSUENﬂﬁﬂizﬂauq'ﬁﬁaﬁﬁﬁaw%mﬂiﬁﬁmﬁuaz?amaé’am AsTUIUMSSNsAsnnden n1ssausam Tufin
uarliameiteyaselduasiumuiiisatesiuiundounstarhsenunsdanisiunadon satamsdaii
enuMIRRLIieANS By
Prerequisite: Have earned credits of AC202
Sustainable development concepts, corporate environmental and social responsibility;
negative impacts of business activities on the environment and natural resources; environmental

management process; identification, collection, and analysis of environment-related costs and earnings

information; environmental reporting, and sustainability reporting.

UY.341 NSO NAImMeN 3 (3-0-6)
AC341  Forensic Accounting
FtaRuneu : aaulaivn uv.316
wAnkazranUURNeeunsTRatiaive Tenuuasnmsiuunlssinnnisdena Ininenisdens
n15UpaMuLaYN1ITINTUDIWYINTIUNALATEENA N13HeNRY 019INSIU LBiUas N13TIVTINVANGIU nAlla
nsduAYalingTULarHRedANdy N1SWBUTIBNUNNTAVAIY
Prerequisite: Have earned credits of AC316
Concepts and Methodology of Forensic Accounting. Fraud definition and schemes. Psychology
of Fraud. The detection and prevention of financial fraud and white-collar crime activities. Money

Laundering. Cyber Crime. Evidence Collection. Interviewing witnesses and potential suspects. Writing

investigative report.

U9.351  wialulaginluldunsuivdndayd 3 (0-0-6)
AC351  Emerging Technology in Accounting Professions (accounting major elective)
FyrdaRuneu : aaulaivn Uv.201 way 54.201
welulafansaumaildrunisiydtgiusazanuinudivnaneluladfifalml senduaininis

L v A v A

JyBaiuayuaunisdayd Lﬂ%dﬁauaznnﬂﬁﬂmﬁLﬁmzﬁﬁﬁagaﬁﬂizqﬂm‘"ﬁ’fﬁumiuzy%
(accounting major elective)

Prerequisite: Have earned credits of AC201 and 15201

Emerging and current information technology in accounting, software packages supporting

accounting tasks, data analytic tools and techniques specific to accounting applications.
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vra11  naviyTduge 1 3 (3-0-6)
AC411  Advanced Accounting 1

FsAuneu: @oulain Ur.311 Lag UY.312

Nt ddmsunissiugsna nstnddmsuRuamuluvignsufanissiuauasuienges nstnd
dmsudnlddeluAanissunsenu msdaruaznisiiauesunisiusn msvadifetusnsuanieuway
mstestunrndssdniusensiiiutunsesema maudasasunsiu madamedoyaifeniu
qﬂﬂaﬁaﬁaﬂﬂiﬁ,ﬁ'a'g%’aﬁu waZAIUIUANLUY

Prerequisite: Have earned credits of AC311 and AC312

Accounting for Business Combinations; Accounting for investments in associates, joint venture, and
subsidiaries; Accounting for joint arrangement; Preparation of consolidated financial statements;
Accounting for foreign currency transactions and hedging of foreign currency transactions; Translation
of foreign currency financial statements; Disclosure of related party transactions; and operating

segments.

Un.412 N tuge 2 3 (3-0-6)
AC412 Advanced Accounting 2
JdsAauneu : goulaivn vv.311 way uv.312

winnssuielanisinyarseldmunnsgunmssenumanistiy sl joalunsiansannis

a

Suisela vianms Basufuimadadiieiuraysylevindnaundnnisdyddmiugarefossunis
1RTFIUNTILNUNINTTEY mMstyiieafuedosdionisnisiu nmsdaussian nsuanssensvesduning
VNIRY NIABLANYBIEUNITNENINTRY ﬁmmLmﬂm'wuawﬁaumqmsﬁmmsmwmmu Mty
ananseyiusuar Mty iestunundes

Prerequisite: Have earned credits of AC311 and AC312

Recognition and measurement of revenue in accordance with Thai Financial Reporting
Standards; Implementation guidance for revenue recognition; Principles and accounting treatments for
employee benefits; Principles for fair value accounting in accordance with Thai Financial Reporting
Standards; Accounting treatments for financial instruments; Classification, presentation of financial
assets; Impairment of financial assets; Distinguishing financial liabilities from equity instruments;

Accounting treatments for derivatives; and Hedge Accounting.

U%.422 n1sURTTEnIeUseva 3 (3-0-6)
AC422 International Accounting

Adafurieu : deuldin vv.201 uay thnwgngudi o

nstdfisuifiussninessma anmgivdafionnudiladinddlunenunisiussriassme

Naa '

Tadumuaniniindousingg nensdytninaseuinsgusasiuiufiininistaydudasUssina  Jeyminis
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fmuasialauunumuazdesitnlunisldansaumamenistadiievsslovilunsinssiunisiuuaznis
UImsgsiasenineUssma Ussifiumshumeinsitiesdes wasmsiduguaianis

Prerequisite : Have earned credits of AC201 and fourth-year student status

Comparison of international accounting practices , background for a profound understanding
of international financial reporting, factors affecting international accounting standards and practices,
the problem of international transfer pricing, roles and limitations of accounting information system in
the financial statements analysis and international business management, related tax issues and

corporate governance.

3.2 3V INANVIAUSNINVAERSTUASNITU YT
nu.291  gsfalewu 3 (3-0-6)
BA291  Introduction to Business

a a

dnuyaEreIgINIaNNWIRdNLa JULUUANLTWEIURITIRA MIUIMsEInananIsunIegsiviiu

[V VA
€ v a A

NIHANNIIAAIANITRUNTUYTNTUIMTANTAUNA UALNITUSININTNEINTUYYEN uLwaqﬁugmLmammﬁm
Y9IN1TUINTTINT waglilAnANUARTIVEDANIUNITIAYINUNUGITA
vunewe indmsuindnvuenausmndivdaiszasdezBeuneivima q vesruzduininaisey
Boudn w291 newivduieldilufugnlunmsideuineevesnaeznde

The course aims to provide a comprehensive introduction to the key operations of business,
namely finance, accounting, marketing, human resource and production management, and
management information system, placed within organizational, forms of businesses, environmental,
legal and managerial context. Underlying business concepts will be discovered through the study of

real-world examples and fundamental business plans.

wu.321  nshiduSnwmnsgsialagldnsaldnu 3 (3-0-6)

BA321 Consulting Practices using Case Study

[
[

Anriadunion : WnAnwanzmndvemaniuaynstnd gueduli 3

UszenAlinsounnAnyegsia Mkuunegsia Jukuunsaseseliniegsia msimuwlaseasisly
nslyAUsne Consulting framework nsuAlangdgyminsdifinen A15ATIZNR Anulaseulu
WeNsudedu MTBesgvanunsalvazan1dznswdsluy Msseylgviniegsia - anumelusuianves
3577 NISYIUINITBIAANNIIUAUNITRY Arun1saan mudiyd AIUNITUTMINTINNS
55UIUNIT MUNISUTNITIANIININeInsyaaa Wudi Msdamdoumuusii Ussanansmieanisty inwe
enuduiiearinmisgsialann msihauenaiu inwelunisudmsdnnisna dinvelunsvhauduiiy fhve
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Prerequisite : Thammasat Business School and third — year student status
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An application of business concept. Business Model and Revenue Model. Consulting
framework development. Case cracking. Competitive advantage analysis. Situational analysis and
Competitive landscape. Business problems identification. Future challenges of the business.
Integration of multidisciplinary business area including Finance, Marketing, Accounting, Organization
Management, Human Resource Management, etc. Formulation of recommendation. Financial Model.

Business professional skills including presentation, time management, teamwork, leadership, etc.

wu.331 Temavnagsialudsemediu 3 (2-2-5) BA331
Business Opportunities in Japan

Anuiaussnndedinunasdegsna ssaudeumigsia aaunisalinlunsgsie waglenanisgsia
Tutssmadiu satansgeuusnduiludgiu

Study social and business cultures, business customs, common business situations, and

business opportunities in Japan. Company visits in Japan are incorporated in the course.

nu.332 lenanegsnvlulsemeiu 3 (2-2-5) BA332
Business Opportunities in China

Anuiausssndedinunazidegania ssaufleumnigiia aaunsalinlumsgsie waglenanisgsne
Tutssmadu avansgnuuisndudiluiu

Study social and business cultures, business customs, common business situations, and

business opportunities in China. Company visits in China are incorporated in the course.

nu.333 lanamegsnatulseinadenlus 3 (2-2-5)
BA333 Business Opportunities in Singapore

Anuriausssndedinunazidegaia ssaufleumigsia aaunsalinlunsgsie waglenanisgsie
Tutssmadsalud Tauisnmsgouuisnsuiludeelus

Study social and business cultures, business customs, common business situations, and

business opportunities in Singapore. Company Visits in Singapore are incorporated in the course.

wu.334 lTemaniegsnalugiinin CLMV 3 (2-2-5)
BA334 Business Opportunities in CLMV

Anuiausssndedinunazidegana ssaufleumnigsia aamunsalinlunsgsie waglenaniigsia
Iuﬂizmﬂqﬁmﬂ CLMV (A @13 waln uagllenuy) 'ﬁaamzﬂmi@ﬁ’mﬁ%ﬁm%uﬂﬂuqﬁmﬂ CLMV

Study social and business cultures, business customs, common business situations, and
business opportunities in CLMV region (i.e., Cambodia Laos Myanmar Vietnam). Company visits in CLMV

region are incorporated in the course.
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nu.335 leniansgsnaludsemelng (EsuindnuuaniUdsunnssuszmavindu) 3 (2-2-5)
BA335 Business Opportunities in Thailand

Anuiaussnndedinunasdegsna ssaudenmigsia aaunisalinlunsgsie waglenanisgsia
Tutszmalne sastanmsgauuisniuilulng

(Only exchange students are permitted.)

Study social and business cultures, business customs, common business situations, and

business opportunities in Thailand. Company visits in Thailand are incorporated in the course.

WU.336 IamamqﬁjﬁﬂuﬂizLMﬂﬁﬁmum 1 3 (2-2-5)
BA336 Business Opportunities in Selected Country |

Anuiaussnndedinunasdegsia ssaudeumassia anunsaiialunisgsie waglenanisgsia
Tudszinaiidnmun 1 nm??qma@muu’%ﬁw%’uﬁﬂuﬁﬁmuﬂ 1

Study social and business cultures, business customs, common business situations, and
business opportunities in Selected Country I. Company visits in in Selected Country | are incorporated

in the course.

wu.337 Temanisgsislulsemeaiiriun 2 3 (2-2-5) BA337
Business Opportunities in Selected Country |l

Anuiausssndedinunasdegsia ssaudeumnagsia aaunisaiinluniegsie uaglenaniagsia
Tulssmediranun 2 susisnsgeuuisndudiludidinue 2

Study social and business cultures, business customs and common business situations, and
business opportunities in Selected Country Il. Company visits in in Selected Country Il are incorporated

in the course.

WU.338 NIIANTTINAUUTUANG 3 (2-2-5) BA338
Luxury Brand Management
ﬁﬂmaﬂﬁﬂizﬂauﬁugwmdm‘mmmmﬁu?ﬁLLazﬁmSLLmuﬁ%gﬁﬁﬂizawﬁma ANYUTUDINITUUY
dunanveInanLUTIng edeslenagiinueidudulunmsiannnagndvnansaaadmivauduaruins
WUTUANS
Study the basic elements of effective marketing of luxury goods and services, the
characteristics of different segments of the luxury market, tools and skills necessary to develop

marketing strategies for luxury goods and services.
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WU.339 Wteiilay N19UTMITgIna 1 3 (3-0-6)
BA339 Special Topics in Business Administration 1
USway1 wuadn ndnns wdesdioany winnssy wltuiiddyuasiauinisiniiuiala 7
Aerteameiuuimsgsia Weiannnssuawimitesiasunudaliiuindnwlunmsihadlusuen
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.340 FteiilAy N19UTIITIN 2 3 (3-0-6)
BA340 Special Topics in Business Administration 2
USray wade wdnnns wdesllewante uinnssy wnliufiddyuasimunismifiviauled
Aerteameiuuimsgsia Welannnssuauimitesiasunudaliiuindnwlunmsihadlusuen
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.341 MdeiivAy N19UTMSEInae 3 1.5 (1.5-0-3)
BA341 Special Topics in Business Administration 3
USoay wade wdnnns wdesdlewmnty uinnssy wnldufiddyuasiaunislndiiviauled
Reteameiuuimsgsia Weiannnssuiwimilasiaiunudaliiuindnulunshandlusuen
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.

WU.342 Midetivey N19UTN153INT 4 1.5 (1.5-0-3)
BA342 Special Topics in Business Administration 4
USry wuadn wdnnns ndesflerany uinnssy wnltuiddyuasinunisiiiiuiaulad
Agrteameiuuimsgsia Weiannnssuiuimilasiasunudaliduindnwlunmsihadlusuen
Philosophy, concepts, principles, tools, innovations, recent trends, and recent

developments in Business Administration that benefit students’ thinking and future careers.
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3.3 3yUBnANTNINTEAEATWaTNITUY
an.103  nstdsunsuneninmesideady 3 (3-0-6)
CS103  Introduction to Computer Programming
(LidtunbeAndmsuinAnwavivsinensreuiinmes wasgfney An.102)
LLmmmﬁmLﬁaﬁummmmﬁlmﬂmm M30NWUU waznsiusunsdalaseadne Thensal
wazANIMINEYRIN MUY Yiateya lassasiensaiunu Aiduuagmsdsrmiailines
(No credit for Computer Science students and students who studied CS 102)
Introduction to algorithmic problem solving, structural design and programming,
programming language syntax and semantics, data types, control structures, functions and

parameter passing.

A3l VU ATYEANENIIANIA 4 (4-0-8)
EC311  Microeconomics Theory

F10sAuneu : aeauls f.211 (W3e f.213) uaz A.216 (W30 A.211)

Anwiuaginsgnmginssugusing lnewdungeainunelaniniu n1suslaatiunal n1s
uilnafungldnrundss nguimandnuasdununisdn mseurgaimmnainuidnlagldiuu
asauma msliaszinmautsdulilanysalldun aangnuin aaiafutsiufsniie wazpangue
toye nauinuntowiu makisalumaUfoR mssmuasalunaindadomsnannielilasass
paaUszLAMEng 9 gasninluuaziAsgenaniaiainig AnuduvaivesmatnuazMIwAtam

Prerequisites: EC211 (or EC213) and MA216 (or MA211)

Consumer behavior focusing on indifference curve analysis, intertemporal
consumption, consumption and risks. Theory of production and cost, the birth of the firm using
information cost, structure and behavior of imperfect competitive markets which are monopoly,
monopolistic competition and duopoly markets. Introduction to game theory. Price setting in
practice. Price determination in factor markets, general equilibrium analysis, welfare Economics,

market failures and measures to correct.

A312  NUATYAIARTINAIA 4 (4-0-8)
EC312  Macroeconomics Theory

FwdeRuneu : aeuld (n) A211 uay .212 ¥3e (¥) A.213 uay A.214

wWUUT18099asN NIINLUARIARY AAIANENES LaznaInRUATIINUsEINA (WUUT1eRY IS -
LM - BP) n15LUA8utUaanienasn i sannnananLasnainuisy Luusiaosguasdiianuas
gumuinaslussuuAsygianuule waskuule eRuie n15ienu wasuleuiegsnyiadesnin
maAsegia nquinnasydulpmaasygiamsosusasugmaniuniadeiuguasygmans
9a0A Wy naufininsgsiafiuried nquiiaranadn wasnguivesdiaudideu aaonsunsuszend

VIO WL ATHFANEN SUNNIALIATILIEAIUNITAININATYFAY
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Prerequisites: a) EC211 and EC212 or b) EC213 and EC214

The model of joint equilibrium in product markets, money markets, and foreign
exchange markets (the IS-LM-BP model); changes in equilibrium; product markets and labor
markets; the model of aggregate supply and demand in closed and open economies; inflation,
unemployment, and the Phillips curve; economic stabilization policies; growth theory,
microfoundation of macroeconomics focusing on real business cycle model, new classical
model, and new Keynesian model; applications of Macroeconomic theory to analyze economic

situations.

f.320  edlmAsugmansidesiu 3 (3-0-6)
EC320  Introductory Mathematical Economics

rdsduneu : geuld (n) @211, A.212 uag A.216 (W38 A.211) w50 (V) M.213, A.214
waz A.216 (W30 A.211)

(gldfumbheiald mnaeuledn f.421 uneuvisemasd@nyividng deg)

o a !

URNAALAE U ANAAIEAS 1389 TATY AUNITLAZIASNDS N1IATBURUSUTEANANS 9
f

ada o

lunsalndidudsdassnilsiiazaiad nismade (Optimization) Tunsaltlifivednnnuazil

1

91

(%

f
dufinfaidesdu mesusmnmudauasnuinaasugenansaaniauaranan wielvidila
auduiugueaiuUsig q maasugamans laowhifenuduiussenineilaidusu feidueds uay
flerduduiislunguiinsugmans Tinszsiaianudangu naonmaain navesnsiuaS ua
wuudaestafensnanuaskanandesu

Prerequisites: a) EC211, EC212 and MA216 (or MA211) or b) EC213, EC214 and MA 216
(or MA 211)

(Credits will not be awarded to students who are taking or have completed EC421)

Applying mathematical concepts and tools such as functions, equations, matrices,
univariate and multivariate differential calculus, constrained and unconstrained optimization,
and basic integral to understand the relationship between different economic variables and
explain concepts of Microeconomic theory and Macroeconomic theory. An emphasis will be
placed on relationships between total, average, and marginal functions, the analyses of

elasticity, market equilibrium, impacts of taxation, and the basic input-output model.
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f.325  esuginiley 3 (3-0-6)
EC325  Introductory Econometrics

Fwdsruneu : aeuld 211130 M.213) F.212(M50 A.214) A.216(W50 A.211) uay @.216
(39 @.211)

(aglitumieAnly mnaeuldin f.425 uneursenasinyivRing I8y

BnsihanuInsEiiLarguiesygiansullunsiinsgideyanaasugialagasng
wuudaesannesififulsdaseifeag e duUsdaseiidnvasdmunm Anniyviuay
Fudlatlymlunuuiiassanaesteiy Wun Jamiudsdassimuduiusdadudsfunasiu
(Multicollinearity) aymasunuiiauuususiulinad (Heteroskedasticity) dayvnsasunaud
anduusiu (Autocorrelation) Yaymn1sseyuwuuinaesiinnan (Specification Error) Aaenauaunse
WenuuudnaeaATegiAuUssgnaldlunuifemansegemansinegiaminzan tnagatunisly
Wswnsud5agumassugii

Prerequisites: EC211 (or EC213), EC212 (or EC214), MA216 (or MA211) and ST216 (or
ST211)

(Credit will not be awarded to students who are taking or have completed EC425)

Applying statistical methods and economic theories to analyze economic data using
the simple and multiple regression. Topics also include dummy variable, multicollinearity,
heteroscedasticity, autocorrelation, and specification error. This course focuses on how to
choose the appropriate tool for an empirical study, with the emphasis placed on using some

econometric softwares.

375 LAswgmansUszgnAfunIneIn s AlasAuaden 3 (3-0-6)
EC375  Applied Economics for Natural Resources and Environment

Fdadunou : aeuld @.210 wie A.211 vie /.213 (axlitumiieAsld mnaeuldiulis
158U 400 vesvanagesiinou ierdidnyiividindeg)

ANUFUNUTTENTNAMLATYAULANIGATEEA N13IRaTINSNEINTII TR Akas Ty
Awanden AnwuwnAndesumaasgmanslumsiinmgiuaznisdszgndldlunisianstiymnis
Tdnsnenssssurfuazdsindey ANWIUNUIMTBIYUTY NATIAT N1AST wazadszdsay Tunis
muAuuazuidammslinineinssssunAuasaunndes fialuseiuisiu seduusuna uag sz
Tan Anwwndamsiauerddudesy wwmamudusssududmwndon way wudndowu
ﬁmmsﬂizLﬁu;ﬁaﬂ'ﬁmqmegmam‘suaw%’wmﬂiﬁsimmaLLaz?ﬁmé’au

Prerequisites: EC210 or EC211 or EC213 (credits will not be awarded to students who
are taking or have completed any 400-level courses in this subfield.)

The relationship between economic growth, natural resources allocation and
environmental problems. Basic economic theories used for analysis and application in natural

resources management and environmental problems. The roles of government, community,
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and business sectors to control and solve problems in natural resource and environmental
exploitation at local, national, and global levels. Concept of sustainable development. Concept
of environmental justice. Basic concepts and methodologies in economic valuation of natural

resources and environment.

A.381  LASYIAIANTNITUUE 3 (3-0-6)
EC381 Economics of Transportation

1sAuneu : @auld M.210 Wie M.211 vw3e #.213

unumveIn1svuddluszuuAsygianelulassznIeUssma mNduRUSIEnINeN1STUEwe
m'il,ﬁaﬂﬁé?wawﬂwmﬁmLLasﬁjﬁﬁ]miﬁﬂ mé’ﬂmmsml,azmeama&?&é’mwﬁwuéﬂu@qLﬂiﬂgmam‘
AunuenvuLasuudeuTiietosiunsyuds amduiusvesnsvudsluiliosiunmsvensiives
e Yymuazulovieiiedosiunmsamusunsvuddusnios

Prerequisites : EC210 or EC211 or EC213

The role of transportation in the domestic and international economy. How
transportation affects the location of businesses and production sites. Criteria and economic
reasons for transportation pricing. Private and social costs related to transportation. How urban
transportation is affected by expansion. Problems and policies related to investment in urban

transportation.

Aa415 ey 3 (3-0-6)
EC415 Game Theory

F10sAuneu : aeuls @311 wag A.320 (W39 #1.421)

wnfn wedesiie waznsUszgndlinguiinunieldaninnsaifieansaumasuysaiuazlsl
auysal 019 LNUNAENS ARBAMUUULLY AABAMLUUNALMENEN LnuTifinssevens (Extensive game)
ALY TRl NINNEeY naUd wazinafifinsdevenenigldaninsaiiansaumealsianysal
wazvtodu o Afaeuiiuauans

Prerequisites: EC311 and EC320 (or EC421)

The application of game theory with complete and incomplete information including
strategic games, Nash Equilibrium, mixed-strategies equilibrium, extensive games, subgame
perfect equilibrium, Bayesian games, extensive games of incomplete information, and other

topics that the lecturer finds suitable.
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1.266  AwIndenuaznsiaidd 3 (3-0-6)
ES266  Environment and Sustainable Development

AuduTuSsEAndeniunisau uniSeuaneiin JyvuasaansenuannnIaL
Alfonunmasnaden MsnaumumMIiudsndoniioannstaudssninamsianniuniseying
Aawnden fimsAnwgnuuenaaud

Relationships between development and the environment. Lessons from the past.
Problems and impact on environmental quality from development. Environmental planning to

reduce conflicts between development and environmental conservation and field trip.

18200  aradidestunmsdeans 3 (3-0-6)
JC200  Introduction to communication

AVIUYINE BIAUTENBU NTZUIUNNT SNUALLASUNUYITNTIveInSaeans Ussinvuazsssu
%@Qﬂ?igaﬁ'ﬁ ﬂ?NWIﬂﬂﬂigaﬂﬁﬁ 3’?Gummwaamz%mﬁué’mu ﬁgﬂudauﬁuaaﬁfaﬁy’aw‘ﬁmax?ﬁlaimj
sutavdnaudfunsasmans vimsnisdeans InguasTveited msdearsesdng nislawan
ANEUASLAZNINENY

Meanings, components, processes, characteristics, and role and responsibility of
communication; type and level of communication; language for communication; and evolution

of communication in the society, in terms of both original media and novel media.

14.301 ﬂg]‘wmmmz%‘%aﬁiiuﬁamima%u 3 (3-0-6)
JC301  Law and Ethics of Mass Communication

avsuaziasnmlunisuansrnudniiuvesyed Ui ngvune NN IV
Uszann miasdlevhliifdudedeidos ngmunedeasuavu ngyaneuazdedsduduiiieades
AAOAIUAILTURATOUVDIABNIATUNINTSE 5T

The right and freedom of human in free speech; philosophy, rule, and law on
contempt and defamation, laws on mass communication and other related laws, as well as

ethical responsibility of mass media.

U305 NYMUNYANATONEUILAA 3 (3-0-6)
LA305 Consumer Protection Law

WanNMs wina uarwnAnivihlifnrnudndunasseadingineduasesuilon wasnis
] g v oA v [YPN ax Y- B Ny A A 1Y
19 9 Manguaneildivenisauasesuslan Bnmstiduldngmneg unsmsnldiedeieunguilan

Falasumnudemey nuiusnglunguraneimensduaseaiusing nguunednmeausuiinee

ad a =~

AnudemeiinTuaindumnlivaensdie ngrungdmien1suIense NYMINEINMEIEIITUAG

1

AUSINA UagnQuuneduiiieddes Tunaentian1sinasesAnsAuasesusina mundayalitilu
§

RERY

<3 <
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This course explores principles, rationales and concepts providing room for enactment
of legislation for the protection of consumers. The study embraces legal measures for
consumer protection, enforcement of law and measures for redressing injury suffered by
consumers as embodied in the Consumer Protection Act, B.E. 2522 (1979), Product Liability
Law, Direct Sale Law, Consumer Case Procedure Law and other relevant legislation as well as

establishment of consumer protection organizations as prescribed in the Constitution.

348 NQUINENINYEUTI 3 (3-0-6)
LA348  Maritime Law

A1eAuneY : WefAnwIIv) W.231 %38 W.209 *se WU.201

wEnnQMNeINEveU3 WU ngrneifeIiuEoiiunzia MadiuesFouarSuavinimeia
AURAKAZNITINANANUTURATOUTDUIIVBAUTO NMISTNTOLAUNZLA NITTUTUVBIVNNNZLE AIURADY
Wnnselaunu ma*‘tiwmﬁaﬁﬁammma mamﬁhmm@amaﬂ"ﬂﬂ Larn13UTEAUAYNIINELE

Prerequisite: Have taken LA231 Specific Contracts 2 or LA209 Civil and Commercial
Law or BA201 Law Related to Business Operation

This course is dedicated to exploring principles in maritime law e.g. the law on sea
liners, the law related to mortgage of vessels and maritime preferential rights, liability and
limitation of liability of shipowners, charterparties, carriage of goods by sea, liability for vessel

collision, sea salvage, general average and marine insurance.

w443 AQMINEIINIENITHIITUNIINITAN 3 (3-0-6)
LA443 Competition Law
Fyrfadurew: Wuinfnwsuatutd 3 Tuly

wnAnuazudnMsfidAgueIngmneitemstadunansi wamsunsmuguvieridugua
woAnssuiinsenunsuifieudonisudsiulasiadesnadusss  msnedosnuldlididuuangingsuuns
dnwnsy uvumesieiunalnisld naesnulinpmiduiudifedestumsiuaymsamussinessne

Prerequisite: Being at least a third-year student

This course aims to provide an account of concepts and fundamental principles of
competition law, means used to control or regulate activities which will affect the free and fair
competition, exceptions to specific activities, governmental role in the law enforcement and

problems pertaining to international trade and international investment.
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5309 ¥ 9309 Aunsidles 3 (3-0-6)
PO309 Capital, Business and Politics

Fwdsduneu : aeulein 5.211

AnwAnuduiugseninmu 5309 Aunisdies aseuaguludsziuunuinvessglunisiau
LLas‘U‘wm‘mLLazﬁ‘m%‘waﬁJaﬂmjmquLLasmﬂﬁﬁﬁﬁ]ﬁy’dmEﬂuuaﬁhmﬁﬁﬁGiaﬂizuaumaﬁ/mmiLﬁaﬂ ey
WlgunganssarvesEn iU TilouaraiAnsvedsy WU NIIANTSIEes $3an1 S5U1A waIEUUTIUNS

Prerequisite: Have earned credits of PO211

Study on relations among capital, business and politics including, the role of state in

development and the influence of private sector, domestic and transnational, on political

institutions” activities which affect political process and public policy.

3.200 Fne1vily 3 (3-0-6)
PY200 General Psychology
wuRasne 4 madeinedildlunisvhanudnlanginssuanged THud fugrumedainen ns
$u nsiSeus N133fn unisvesnyed 91TunlkAzIRdle yadnamdsALLarANURAUNAN1TR
Psychological concepts understanding human behavior such as biological foundations,
perception, learning, cognition, human development, emotions and motivation, personality,

society, and psychological disorders

9.380  IINYIYAAMNTTULALBIANIT 3 (3-0-6)
PY380 Industrial and Organizational Psychology

wUsduneu : aauld 2.200

wdnn3 nouuaratidensdnine Wevhuwszndrunginssuayedluaniuivhau u
desing 9 lun nMsdaidenyaaing nsuszliunansudiRnu nsiineusy ussgelavesniinay
anufiawelalunuuazmugniusionsdnis nedih nsdeanslussdns

Prerequisite: have earned credits of PY200

Psychological principles, theories and research on human behavior in work settings
relevant to the following topics: employee selection, performance appraisal, training, employee

motivation, employee satisfaction and commitment, leadership, organizational communication

A1.337  AIAUINYLTIU 3 (3-0-6)
S0337  Sociology of Labor
Fdaduneu : aeuld @2.201 viIelageudAngussEee

USunauazananuuzvesidussnulussuuasvgiatadevenisindayaainsidng

KU

@

AAIALIINY T99RTINTIINNUVBIUTEAINTIBINNUNGUA1IY LagansaumALayens Anwianyae
VDINAARTINULAZ WU UL UNTAATUYARRLINE R AL TR UMATUTINANYIlATIES 1901 N0

MAWUIUNALTDUNIANLUANANVDITEUULATYFA
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Prerequisite: Have earned credits of SO201 or permission of an instructor
Socioeconomic and demographic aspects of the labor force, including its occupational

and industrial distribution, employment and organization.

a206  ewdnlufnfunsusziude 3 (3-0-6)

ST246  General Principles of Insurance

o Y

Mﬁﬂ‘ﬁugmmaqmiﬂisﬁuﬁa Usennuein1suseiune anvuzvesdygtaztoulvves
nsussUsEAufe nMsdanseudesateuasnisuseiuds msdssfduasowarmsuseMudinuuy
A9 MsUsEuiere nsusyiudsay mmﬁlﬁyﬁmﬁulﬁmﬁ’um’jmmam‘ﬂszﬁuﬁa

Basic principles of insurance ; types of insurance ; insurance policy contracts and
provisions ; risk management and insurance ; casualty insurance and life insurance ;

reinsurance ; social insurance ; introduction to actuarial science.

a.247  sa1ansiukaznsaaulundnnine 3 (3-0-6)
ST247  Financial Market and Portfolio Investment

JEUUNIRY 1Tas19aIAn1sEY AaARsIENTI Y PANARTIENTY AENAMTRLsEINIUsTNeA
NanBUWYIY AMLEEs Yiasteyaiiiensindula msliasizivdnning nsudmsnguudnning ms
MIURUNTAINUY ATIFTNU ATNETVE NOIWUTI VLAY ATIENTOYNUSIAZAAINDUITUS

Financial System; The Financial Markets; Equity Market; Bond Market; Derivatives
Market; International financial markets; Return of an investment; Risk; Information for Decision
Making; Security Analysis; Portfolio management; Investment Planning; Equity; Bond Mutual

Fund; Unit Trust; Derivatives.

306 vguijnende 3 (3-0-6)
ST346  Theory of Interest

ﬁugm“uawqwﬁﬂamﬁa ﬁugm%awqwaﬁhi’]mm PNTINANDUUNUVBINTAMNU EEARERREE
IS nsussendnquiinenids wdeduq fiurauls

Basics of Interest Theory; Basics of Annuity Theory; Rate of Return of an Investment;

Loan Repayment Methods; Application of Interest Theory; Other Interesting Topic.
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4347  aderansuseiudiin 1 3 (3-0-6)
ST347  Mathematics of Life Insurance 1

utaRuneu : aauld 4.246 uay 8.346

udniiugiuvesadinmaniUseiude n1suanuasnsagsenvein uagmsnedn
nsUsEAuTin Amssnanunmsdn deussfuiingrdtesiafouarhenenauenisUss fudio
wuusneg Wevssiusn BudsesUssiuiinsruuideyssiuavsasiuarssuuideussfusuudauuag
3TV TTULAR T IN N AdinAan SUTE AUy

Prerequisite : Passed ST246 and ST346

Basic principles of actuarial science; survival distributions and life tables; life insurance:
life annuities, net single premium and net level premium for life insurance and life annuity
contracts; gross premium; net premium reserves and modified reserves; code of professional

conduct of actuaries.

4.349  adlaransuseiuviunedey 3 (3-0-6)
ST349 Casualty Actuarial Mathematics

FwdsRuneu : aeuld a.211 w3e 4.216 e @.218

mia%ﬁqa‘”mwLﬁwixﬁuﬁaﬁugm mMsfmundnsnmsidssienoyana MUz
mMadssfe msdsesnugande 9sse1ussaiindnnadamaniUsziude

Prerequisite : Passed ST211 or ST216 or ST218

Basic rate making ; individual risk rating ; risk classification ; loss reserving, code of

professional conduct of actuaries.

a.447  pdleransUssiugin 2 3 (3-0-6)
ST447 Mathematics of Life Insurance 2
Fdsduneu : aeuld a.347
flafdunans®in Fuvudmiuindeaiifinisduaaanunimiesnnvaeag wagns
UizqﬂﬁmwﬁmsguqmamumwLﬁmmﬂmmamma AkuuUseiudesiualeing
Prerequisite : Passed ST347
Multiple life functions ; multiple decrement models for single life and applications of

multiple decrement theory ; insurance models including expenses.
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an.213  madsusdanedinuuazdomdany 3 (3-0-6)
SW213  Social Change and Social Problems

WnAn el MavBsunamisdsen warlymdsay unumvssantumadanusonis
Wasuulamadiauiasransznuannnsivdsuulas watanisidsuwamdinuiidiansenuse
sruumMLdTLedanuLarFinanudueg aaunsaimedann dapndann mswuansndudiunils
YDIFIAY mmmiﬁ”’qL%q%"uLLasLs?jﬁm?i%ﬁﬂﬂajmia%ﬁqmim?%ammaaLﬁamiﬁmmﬁwm

Concepts and theories of social change and social problem; roles of institutions in
social change and dealing with consequences of change; dynamics of social change and effects
on social relation systems and ways of life; social ideologies, social problems, social inclusion;

proactive and reactive measures for social change towards social development
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