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sendidululfifenssinaulamagsie sieludunmsneusy msdaasmineins nsdudunis ua
nsfamuUseifiung InenseunquiamAtianIs s eRiBeuina meleseineadd uagnsld
ANuAnassasIAtun s laty

[y

n5.214 sevlguidegsng 6 (3-9-6)
Bl 214 Business Research Methodology

Whvang 1ann1s waenszuiunsiunsdessia negadunisiaurineeslunisssylam
nsfmuanseunulAnlunisiansaundam nnseenuuuisnisineg ieldlunisduminey
nsAliunsAuMAIRaUIINUAYaUTEINA1eY MTIATIETeYa NMskUanumingvesteya
paenIunsUssliuavaumaauna wazaudululdvesdeyaneuiluldlunisdndulaniegsia
‘17?&5IﬂamamquﬁgﬁzLﬁsm%%’“ﬁm%aﬂmmw WAZLTIUSUI NABAIUNITVNILNGANTIUVRIGNAT

VUFRAIPN0ULAY  NDAIUNTOAUUATIANIG LAZYDININITAAIAVBINISUILAUAINZDUSATLA

n5.221 wiswghanisllediveuazlan 3 (3-0-6)
Bl 221 Thai and Global Political Economy
nsiasgaaiuntsal Yssnulagm wazulsvisaursegianaznisidlowesuszmalng
v 2 aa °o w o v & A ] [ a 4 1 o X
wazlan lnednassuseinunianudidguasiasduiaulaluvaeduninsieseiegsdndanas

Wuszuu Ineldszifeuitnediaumans lnolanize1adaasegransiagiasugransnisilio

N5.301 gINaNUAIAY LazysYY 3 (3-0-6)
Bl 301 Business, Society and Communities

Fwdadunew: aaulaivn ne. 201 wENNSIANTSEIAY

v o

wid warAusulingeuesgsAvlug ueiluanndnuihenilsvesdiny wazyusu Fadu

[
a N

7A1U093309 LHlomATEUARULUIAA Lavndnnsiansiiagyiou mslviaudAyiuasesssulunis

]

a «

anflugsnaniileusiieaieuseleydvesdiouviitu vmnudsiudalselevivesdany guyy
duwnndon wazgidwlmdsngusine negadulianuddylusesiinanyssaiu wazaeaunsnag

TUNMT0RNKUY NAYNT LAaTNTEUIUNITNNEGIND AFEAIURINTIUANNUTINGUNAIEAIAITITUTY
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N5.311 NITINUNUTSNY 6 (3-9-6)

Bl 311 Business Planning

a

dsdunou: aauledn ne. 211 MIIATIBRAAMNTIUMALNISWIITY Uag N, 214 suleuidegsna

3

wwIfn Jaguszasd aaenaunszuunstunsiaw wasUseuanudululdves waugsia

dmsunagsiamsuiulvg wazgsianaiun1seguds WemAToUAaULUUTIRBIgINA BeRUTENaY

[ % L3 s

Tudiud1eveunugsia audddediad Wusia wWivuie mMsiesiedaniunisel Nagnsgsne

9
[

WHUNITAAIN  WHUNITHAN/N1TURURNTS UHUNITIANIT WHUNITIEIY wasinudn5e9 Meiilag

[ v

aimurinee Tunisysannisanusluntifiauene megshadienisaniiugsisegiuluusssy

napAIUNITERNLUUNagnsauwmaluladuaznsdeaisiudengudivunegnAuuyesmianisnain

aaulau

N8.312 §35UAUIS UAZNITIANTIIANUELS 3 (3-0-6)
Bl 312 Good Governance and Risk Management

a o w1 o ¢ a I3 v Al

Adaduneu: dnAnwenenndvemansuaznsdyd g1usdn 3

VN UNUIN WagAUTURATaUTeIAnENTIINTHaHUTMsISsad mnglunisans
ANuTaAe wagShwusglenilitugidiuladevetesinms duniseeniuussuunisussdiu uas
N1359An135 Auanudeddudnuaenegenas dmansenusaidmunganand lngaseg uuitugu

AFHAILITEUUNSIRNTSAelussAnsndanulUssla waznsiaaaule

N5.313 TWUSITULALTTTUHEUNNTINT 3 (3-0-6)

Bl 313 Business Culture and Etiquette

v )

FwdeRuneu: UnfnwamugnditeaansuasnsUad  giugdin

[ o

finnusiiugu raenauanuiseudiluiuineidAguazdndudmiunsinsedoans uas

nsneslmminzanluwinegsfa Tnsgadunisiauiyeinain wagvinwelunisdnausnsluuiun

Y0IMIUTEY NTUNAUDNY N15ITANGINT NSy wagnsuaniauAniulunas sy

n5.331 MsUIMsgIugnAiioadayarAanis 3 (3-0-6)

Bl 331 Customer Base Management for Value Creation
fauinisuazuuil)UiRadelnailunisusvisanuduiusseninsesAnsgsnadugnan

meldvdnmsitgnénduduning muuundeauninduugiunain sl Tnensysanmsenans

1% a [

AUNTAAIA N15RU kazn133anTs inldlunsinuagyssiuyad1vegIugnan SIUNINITAIIN

sutinddny 9 Mdulsglesddmsunisinunnagns MIoenuuu rasnIun1sUssduauALAIes

nanssulunsdnnisanuduiiusanaiieasnsyarinuianisvalusserdulayseeze
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n8.421 dunwnuleuie Laznagnsssna 3 (3-0-6)
Bl 421 Seminar in Business Policy and Strategy

Fwdadunew: aeulaivn ns. 311 N13IUKNUTIAT

n&NN15 warnszuIUNIsluATSHAYY Avun wazdSudsuulovisuaznagnsgsia
Tngmsysannisarmasnsalunihinudusegmsgsiadensaiannuldiisulumsudsdu sl

Ingysnsieudanmssaniudsurnudaiiulaensddne uaznisinujuRleelusunsudiaomnegsna

n5.151 msﬁamimﬁqiﬁaﬁwmm%u 1 3 (3-0-6)
BI 151 Business Communication in Chinese 1

Seuiszuuideswariinniseenidein iy inanuduninaensulasiasiawesidnusiy
SFoudhonsalidosfuruaiusonnudsdszloaiugiulddienues Ingordersdnsidsldly

aa o -dl d‘ ¥ ol di/ o U o
FIHUILINIUNNYIVDINUNITTDUNGLAZAIUNIIU UTEuad 250 AN

N5.152 MIA0AIININGINININIYIAY 2
3 (3-0-6)
Bl 152 Business Communication in Chinese 2
Fwdsfunew: @auliivn N5.151 NM3F0a1INNTININILAIWIAUY 1
I ' % a = a v = = v a A
Jun196egennu3INIYINTHea1IN9TIAMEN 18U 1 158usUusElenn1wdui

o w L3

Fudaugslduagludinn1vinay Wunud1dnn laganigamdninigitesiuinsygiauargsng

]

1Y a

N133u 8nUszanas 350 A1 ANTATIENTUSNYIIULALLTIUIUANNITNUFIUYRINAUIUNTUIULAY

Y

MsvufndIonwsIuluAIaInauRneS

N5.251 NISAENTNNGININEAIYITY 3 3 (3-0-6)

Bl 251 Business Communication in Chinese 3
FwdeRunieu: @euldivy 15,151 NSADANTNNTININENIWIAY 1

HNN1509NALLAZAUNUN LAYSIUSIINAIDYNUNAUNUIEU AN8TDINUNISHAGDANAL
Y

wagn1svinuduiusiuyaraduy ludgsia waginnisussunaunundunieniu fenues
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N5.252 NSADAINNGINININIWIAY 4 3 (3-0-6)

Bl 252 Business Communication in Chinese 4

14 =

Fwdadunew: aaulaivy ne.151 NSARANINNGINIAILAIWITY 1

o

Hnn1seuuasnine I nyIIu ndelligudus) nldniingITesiugsie Nilugliuuves

NNNY 189U USene Tawaudening “as

N5.161 M3FRa1INNGINITIEN 1YY 1 3 (3-0-6)

Bl 161 Business Communication in Japanese 1

A [

Ann1seanides 61U uallguiienuigUume dNyIgsaUe SnuIAIRIAIUL LavdnyIAud

I ieynugiudmiugndslimeSsunnneuliaiunsoflindinueis 4 fe e wa 61 wasileu

'
a

A QUUNTTTUTIAUTEINTU 19U WULUIAD 21U571A1 UNTULABUT NISHUNSEILaLaIuISaLy

v 9

Mg UuAnsedoasnegIiatuiuguld IalSeudadnd Ussuna 380 A1 uagdnwidud 41 o

D.

v q

N5.162 MIFRANINNGINITIAIWIYYY 2 3 (3-0-6)
Bl 162 Business Communication in Japanese 2
wdeRuneu: aeulaivn n5.161 MIFeaInNgIRaslen gl 1 vielasusudAnngussee
lassainahieinsaliaainnisdeasnegsnameniwgiu 1 dnduinuwens 4 Ae e wa 81u
IS Ao v g Yo SNa o v o a ! a a
wazdou UssleandudounldusslutinUszdniunagnisinanudnsegsia a1unsaveniian animauih
91N17 UBNIAUTTANA UBNANMALAZIMANA N131EUTEleAT038IN159198 AL AENOAAINA N1INTEVINT

[ o o

Maafinfu uagnisldnsenald lnSeudmdn Bnuseann 395 1 uazdnusAuddn 102 67

N5.261 MsARENTNIgIAIMNEBNWGL 3 3 (3-0-6)
Bl 261 Business Communication in Japanese 3
Jdafunou: aeuldinn n5.162 msdeansmsgsiasnenudiu 2 visldiueysiandusses
Tnssadrslagnsaitonnmsdeasmegsiafontndiu 2 Indusineeita 4 do s wa e
wazidou anusaaounukarldneuyanevegsRtludugedulugndunis aunsoldanssuniouas
onssun3enld vanlamuIN1INTEY d1emendnA UaNANLUINTAUIAINABINISYBTITEULAL

Loy venmsUeuiisy nsveayaawaznsuludiu laseudadne Snuszuna 366 A1 uaz

8NwIAWIAN 134 MidleaumingasiudiinAnwanansaitnasuinszdu 4 la
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N85.262 miﬁamimqqiﬁﬁ]ﬁ’;ammzﬁﬁu 4 3 (3-0-6)
Bl 262 Business Communication in Japanese 4
Adafuniou: aeuldinn n5.261 msdeansmsgsiasnenwdiu 3 veldiuewiiandusses
Tnssadrslaginsaiteninmsdeasmegsfafiontndiu 3 Indusinweita 4 fo il wa 8w
wazldou anunsaynqesEiugs nsldnvime uagdgniwlunisindedeansnnagsia amsauen
A waNa graiTaudatu nisaianziu nsliuaznsiu Ysglealdlii Ysgloagugnnszsi
(n35u719n) Uszleaouly Aanm uaznwiye IeiFeudmdw Snuszana 352 f uazdnusfud

3n 106 Fuflevundnansiiudiin@nwiaiunsadiaeuinsyiu 3 1

n5.171 msﬁamsmqqiﬁﬂé’wmmLaaiﬁu 1 3 (3-0-6)
BI 171 Business Communication in German 1
Jetaduriow: dwiulsifiiunwisesiuindeu
Soufszuudesuasnseonidos Yiulassadaiiddyueantnlnedousleinsaidosy

Anvinwgeu s ya Weu Seundnmizaleluginusydniu wazdmiilowiuniegsia

N5.172 M3F0a1INNGINITIBN W IEDTI 2 3 (3-0-6)
BI 172 Business Communication in German 2
FndsAuneu: aeulsin n8.171 MsdeamsmegIiwmenwieesiu 1 visalasusulfnndussens

Junsresennnuinnivnisdearsnivgsiamenivieesiiu 1 Anwilensaliiugiu 8y

]
o a 14 a 1

Wew lusydudesdu uyuddwiningidesiuasugianazgsianiudedsiuniuazdunes s

mmmL?’J’ﬂa%‘imLLazmmLﬁuae“JUim?ﬁu LATVAUARYDITNLEDTHULANDFNADS

N5.271 N1SARAITNNGINIMEN W NEDTIU 3 3 (3-0-6)
Bl 271 Business Communication in German 3
Fdadunou: aeulaivn n5.171 MIFeanIMegIRasien ¥ wesiu 1 viselasuaudRangusses
(% I3

AnAsldadne druduanieni1egsna Anwikazidnlalaseasnaniegsia Anviuagsu

enansiieItasiugshvluseAuiuNudealelvy

19



UPe.2

n5.272 mi?iamsmqqiﬁﬂﬁ'gamwwwaaﬁu 4 3 (3-0-6)

BI 272 Business Communication in German 4

Juaduniow: aouldin ns.171 madeansmagsiamemyieesiu 1 vieldsuoydfongussens
THuunmsaoufeniumsdeasmagsiasenwigessiu 3 Bndsuenarsnisgiia aunuilae

Itadwiigsia Anwnazidilausunneinusssun1sindoegsng

N5.181 M3ARANINNGININILN1WIANUTEINA 1 3 (3-0-6)
Bl 181 Business Communication in a Foreign Language 1
4‘ a a ¥ 1 Qll o 1 4 d' U 6
n1sdeansluvTunmsgsialagldarwidreUsemanamg dvun Inggduduidnd wag

lassasnsuszloanugiumily Tneluszauiiin@nwimsaiunsadeansiameyszlonagneie

N5.182 NMSHOATNNGININEATWFNUTENA 2 3 (3-0-6)
Bl 182 Business Communication in a Foreign Language 2
FndsAuneu: aeulsiiv ns.181 MsdemvnigsiasisnwrnUsema 1 valisueudAnngussene
A a a | a ° ' =~
n1sdeansluviunmisgsfalaeniwisinalsemananeg fvun deilieddn ns.181 lay
Yaduinisveregiuadny wazlaseasieussloandudouiu lngluseavuil dnAnwiadsd

ANNANNTDLUNITEN LAz UEUIANNNETINIDENIY

n5.281 MsdeansvnagsRasun wIEIsEINe 3 3 (3-0-6)

Bl 281 Business Communication in a Foreign Language 3
Jutsdunen: aeuldiv ns.181 msdeansmagsiafenunesame 1 violssueysiRandussene
Fei Usglen uazdruruntwnitldies s lunisdeasnisgsia Meaiwdnsuszimaiang,

Y

Mvun Ingdniinwylunisile we 81U wavleu Wen1sdeans Joya waza1uianilndn taeeng

anfed lusgruilinfnwasaunsadiauemednaiegadue) lagldillenimiegsia

N5.282 msdeansynegsnafsnwwssEve 3 (3-0-6)

Bl 282 Business Communication in a Foreign Language 4
Asduneu: aeuliiv ns.181 msdeansagsiafenusamea 1 videlssueysiRangussens
i Useloa wagdrurunwiansdldlunsiearsnisgsia smentwiisUssimafinos

CY =f = a

Amun lagdninwelun1sile wa 61 wavllisy en1sdeans Joya wagauidniindna laagis

gnfed lusgruildnAnwiasanunse Weusenuaedrsdus) Wngldidomniegsia
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Ual.211 N15URBNITRUTUAY 3 (3-0-6)

Al 211 Fundamental Financial Accounting

Y IS a

ANUNNNY LagTngUTEasnrein1sUnT 93855500 ANTT unumvesn Uy aniise
demy YorruanagngineiieIteaiuividndnd nannisuagisnisduninUaydnunannisUnyid
N3TUNNUnu9950YT N139ATKazlaueIuNITHY AMUNMTUATLULIATFINNITIIEIIUNIY

1

N33y M3t ¥dmiugsnssuiifeatesiufianssunmsaniuau vannmsiesiufedtunsiul

Y

38913 8LarNsTIUINIS WNN15alN1enaITeUIEELIAN T8I

va311 msdy@nsitudunans 1 3 (3-0-6)
Al 311 Intermediate Financial Accounting 1
Suraduriou: deuléivn uas211 nsUnsdutudu
ANYINTDULWIAATIZIIUNIINTEU A155UFT18M15 N1TIALAAT NITUARITIENIT LAY
mMsamedeyadimiuiiau enmsuazgunsal dunindlaidifnu edmdumindionisasu fuvu

N3A81 NIABYAYDIAUNTIE UardyLINIATUHY wazFUNINENIn1TREY

U312 m'ﬁﬁ’aﬁmﬁﬁu%uﬂmﬂ 2 3 (3-0-6)
Al 312 Intermediate Financial Accounting 2

Agraduriow: aouldivn vas211 nmedayBnisdudusy

Bt dddetuianmsmsiamiduuanuamiluandioes lsdetiu amansouius
msUnTdostumudes nssuinele iauﬁ’jﬂmi%’uﬁsﬁsﬂﬁmﬂé’m@wLSth nMeRulaseRn U

NaUsElEBUNTNIN NNSUNAUBIUNITIRY ALIIHUNNITRUTENINENE

U313 NMSUTAUNUY 3 (3-0-6)

v 9

Al 313 Cost Accounting

dsAuneu: aaulaivn va.211 nsUglin1sRutusy

[ v A

ANUEAY LA UNUINTDINTUYTAUYY ANUMNEVBIAUNUAI NsTufinAunulussuy

o

Uny¥ syuudny@inuyuaudain seuuduuyaanmsngs nstudialdiienisngn nmsdudiuauu
wUNUINIT Msluaiuduyusiukasnstayddmsundniarmassls AunuAnNIN SEUUAUNY
AULUTUAZAUNUTIN SEUUTRTRUYUNINTTIULAZNITIATIEINALANANTEUUNSHERLUUTIUNAT

(JUST-IN-TIME PRODUCTION) tagmsianan1sujjumany

21



UPe.2

U314 ﬂ’]iaauﬁ'zg%uazu%mﬂﬁmmLé‘fiaﬁu 3 (3-0-6)
Al 314 Auditing and Assurance Services

Srdauriou: deuldivn va311 mstdnstudunans 1 was Ju va312 N3URYTNITRY
Funana 2

a v A

TgUsrasAavensae Ul 1nsgIunsaeulnd A3581UTTveaUTNY NTEUIUNTATIIERY

Uay¥ 509 nMTuNunsasudyd N155usiuvangIunsaeutyd n1stuiinian1snsisgey n1saguna

N3R89V KAZNITINVINTIBUNTaaUTYT

U315 spuuansaumanien1sUnBuasnisauauniely 3 (3-0-6)
Al 315  Accounting Information System and Internal Controls
Syadunou: douldien uaL21l nsUdnsdutudu
LUIAUAALAYUSNNITUDITTUUAITAUNANINNITURYT N15IATIZRLAZ00NLUUTEUY
asaumAdmivLsazaeshanssy lngmilisauidssiiAeades uavadeszuunismuauniely

NOaAAMIULENNAINGTT ATULIWIAATEY COSO

U411 msﬁ’m%miﬁu%uqq 3 (3-0-6)
Al 411 Advanced Financial Accounting
ITsRunauaeulaiv U311 ﬂﬁﬁ@%ﬂﬁﬁﬂ%ﬁﬂﬁ’m 1 g 3Un.312 msﬁ’aﬁmsﬁu%uﬂmq 2
nMsdmiydmiugsnssunassemsnianududeu FaUsznoufe MITugsia ns9am
N15919 WuasuluuTeniiukaznssna Juamuluusdnges sun158usIL suN1sduanie
Aams nansgnuNMIINMsasuLUassnsuaniudsuiunsiassmafidmasonisuasaisy

nsRuvealsnuluiaUseme Sunsmsilawmedeyainediudiulmdslufianisduy msilame

¥ a L

ToyaNgINUUARANTEAINTIMNEITRI U wazdIuUALTNY SN s0¥dmTuTIenIsAN

Y

Wukunsenalseine

U439 nsUinauf iR Hnaw) 6 (FInufvRmuszezaindngas fmun)
Al 439  Accounting Internship
Fpadunou: dnAnwinuzmidvemaniuaznstyd el 4
msasdloufiRnudutnyilusdnsiioglusedeiiane oyid aneldnisquavesans
Usnw Tnefinisanasveuiusvthil mnmsuiiavey nasnauszaziian wazndninasiunisusziliung
fimiau el TnesjatiuliAnnsGeudannisthnag wasineeiildfnuunidtelddmiunisrha

Tugsfasse neufiazdisansfnwidnglannisviu wsemsfnwseluszaud3yalnanuvangns

22



UPe.2

wu.321 nsliAUinwinegsnalagldnsdlfn 3 (3-0-6)
BA 321 Consulting Practices using Case Study

Jndeduten : Tndnwanzmdveeansuagnsdyd grusdudi 3

UszendldnseuuiiAnynegsia Muuunegsna sukuunsaseselaniegsia nsimun
Tas9as1s Tunslaiusnen Consulting framework  nsualanddgminsdlfingr nsiAsIzni
aulaSeuludnsudedy nsleeranunisaliaranienisudsdy msseyldymimnegsia
ANUIMETUBUIANYDITINT NMTYTUINITOIAANUILUAIUNITRY AUNITHAIR AuTd A
MIUIMITANIINTEUIUNST AumsuImsianisnineinsyana WWusu nsdnwmieumuuziy
Uszinaun1smenisiiy. vinveenadulieon@nnisgsialdun nsdnauenasu invelunisuims

L Y [ [ = Y 1 Y o I v
Iansiian inwrlunisyhneuduniy wﬂwzmmmugﬂm wunu

wu.331 lemansgsialulsemadiu 3 (2-2-5)

BA 331 Business Opportunities in Japan
AN TausIT T NLALIBITIN 555U THeNN9TINT aaun sl lunnegsie waglonna

egsnatulsemagUu Smsnsgauusentuilug iy

Wu.332 lenannagsnalulseinedu 3 (2-2-5)
BA 332 Business Opportunities in China
AN INUE T IANLALLTIGIND 535U HEUN1GINA o un15ainIlun1egsia wazlenia

9N tUUTEIATY TIUTIN13RuUTEnduluiu

Wu.333 lananegsnalulseinedenlus 3 (2-2-5)
BA 333 Business Opportunities in Singapore
AN TAUSTTNTIAINLAZIBIINY 555U TENNEEINY anunsalvinlunnegsia waglena

g tulsTmAdalys saumn1sgauusEntuinludnlus

wu.334 lemaniagsialuginie CLMV 3 (2-2-5)
BA 334 Business Opportunities in CLMV
AN TRIUSITTIEIANLAZITITIND 595U HENNN9EIAY anun1saimalun1agsia uaglania

MegsnatulsEnAginIa CLMV (fne) 817 wall kazlenuiy) sauianmsauussvtutilugiinig CLMV
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nu.335 lamaniegsnalusewmelng 3 (2-2-5)
(EmsuinfnwuaniudeuandsUssmeaying)

BA 335 Business Opportunities in Thailand
(Only exchange students are permitted.)
AnwfausssuiBsdanunazidagsna sssullouniessia anunisalmnlunisgsie uazlenia

nugsialulsemalng saumsnsgauusgntuilulneg

Wu.336 lanannegsnalulseineaninivue 1 3 (2-2-5)
BA 336 Business Opportunities in Selected Country |
AN InusIsuTidinuuwaziBegsna s55ulenniegsne aa1un1salinluniegsie waglona

MegsNAtuUsEImANIITUA 1 S9uMensgauuTEnduihlunmmu 1

Wu.337 lanianegsialudssinanniiviue 2 3 (2-2-5)
BA 337 Business Opportunities in Selected Country |l
AN TAusITNTINLALIBeTIN 555U THeNN19TIN w1 sl lunnegsia waglonia

MegsNAtulsEImANIITUA 2 SIuvansgauusEnduiiluiimue 2

WU.338 N13IANITTININUTUANG 3 (2-2-5)

BA 338 Luxury Brand Management
Anw109AUsENURUTIUNINIINAIATBAUA AL USNTSUUTUAMS TS AnBrG Snvme

YOI sUsdURAATeIRAALUTUAS InTeslauarvinuzdidndulunmstauinagnsmanisnain

AMFURUAUAZUSNTWUTUANS

3.1.6 A1D5UNYIIYIVINTWNDING W
TU 100 Civic Engagement 3 (3-0-6)
Instillation of social conscience and awareness of one’s role and duties as a good
global citizen. This is done through a variety of methods such as lectures, discussion of
various case studies and field study outings. Students are required to organise a campaign to

raise awareness or bring about change in an area of their interest.
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TU 101 Thailand, Asean, and the World 3 (3-0-6)
Study of significant phenomena around the world, in the ASEAN region and in
Thailand in terms of their political, economic and sociocultural dimensions. This is done
through approaches, theories and principles of social science research via discussion and
raising examples of situations or people of interest. The purpose of this is to create a
perspective of diversity, to understand the complexity of global interrelationships, to build a
global mindset and to be able to challenge old paradigms and open up a new, broader

worldview.

TU 102 Socials Life Skills 3 (3-0-6)

Holistic health care, addressing the physical ,emotional ,social ,and spiritual needs
,which is considered. Important skills for success in leading a happy life in society. Students
learn to develop their ability in physical health care to manage stress, build emotional
security, understand themselves and adapt to psychological, emotional and social problems.
Students also learn to understand the meaning of aesthetics, experiencing and appreciating
the relationship between art and humanity in different fields, namely visual arts, music,

performing arts and architecture.

TU 103 Life and Sustainability 3 (3-0-6)
This course provides an introduction to the importance of life-cycle systems
perspectives in understanding major challenges and solutions to achieving more sustainable
societies in this changing world. Students will learn about the relationship between mankind
and the environment in the context of energy and resource use, consumption and
development, and environmental constraints.Furthermore, an examination of social conflict
and change from the life-cycle perspective will be used to develop an understanding of

potential solution pathways for sustainable lifestyle modifications.
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TU 104 Critical Thinking, Reading, and Writing 3 (3-0-6)
Development of critical thinking through questioning, analytical, synthetic and
evaluation skills. Students learn how to read without necessarily accepting all the
information presented in the text, but rather consider the content in depth, taking into
account the objectives, perspectives, assumptions, bias and supporting evidence, as well as
logic or strategies leading to the author’s conclusion. The purpose is to apply these methods
to students’ own persuasive writing based on information researched from various sources,

using effective presentation techniques.

TUO50  English Skill Development(Non-credit) 3 (3-0-6)
Practice basic skills for listening, speaking, reading, and writing in English through an

integrated method. Students will acquire a basis to continue to study English at a higher level.

TU105 Communication Skills in English 3 (3-0-6)
Development of English listening, speaking, reading and writing skills, focusing on
the ability to hold a conversation in exchanging opinions, as well as reading comprehension

of academic texts from various disciplines related to students’ field of study.

TU 106 Creativity and Communication 3 (3-0-6)
Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and

environmental contexts, at personal, organisational and social levels

EG 211 Listening-Speaking 3 (3-0-6)
Prerequisite : Have earned credits TU 105 or TU 105 or Exemption

Practice of English listening and speaking skills for everyday communication at both formal

and informal situations; grammar in spoken English; pronunciation, sound stress and

intonation patterns to improve comprehensibility and fluency; listening practice through

various types of speeches; development of cultural awareness and critical thinking to

promote successful communication across cultures.
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EG 221 Critical Reading 3 (3-0-6)
Prerequisite : Have earned credits TU 104 or TU 104 or Exemption
The development of students’ critical thinking and advanced reading skills, ability
to analyze and synthesize information from various sources, strategies for structuring basic
academic texts, and ability to write general academic texts that reflect their needs and

relate to academic reading and writing tasks.

BI 201 Principles of Business Management 3 (3-0-6)

In this course students will learn about the importance, impact and responsibilities of
business on and towards economic and social development, business organisation models,
operations and processes as well as bodies of knowledge in the various main business career
fields i.e. marketing, production, management, finance, accountancy and technology and
data systems. This is in order to understand the characteristics of each work area, especially
the interconnectedness between the different fields, for the purposes of successful business

dealings.

Bl 202 Organisational Management 3 (3-0-6)

In this course students will learn about the fundamental concepts related to
organizational behaviour and structuring according to different models, as well as the
processes and methods of managing an organisation’s primary resources i.e. manpower,
goods, money and data for maximum efficiency and benefit (resource optimization). This
course will also study the principles by which organisations can adapt to an ever changing

business environment.

Bl 203 Business Laws and Trading and Investment Regulations 3 (3-0-6)
This course is about major laws related to starting a business, business dealings and
competition, focusing especially on laws that relate directly to business processes. The
course will also examine the different responsibilities and prohibitive restrictions placed on
businesses, as well as laws, rules and regulations imposed by the state that impact both

positively and negatively on the competitive potential and profitability of businesses.
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BI 204 Taxation 3 (3-0-6)

This course examines the duties and responsibilities involving the payment of taxes
by individuals and companies, encompassing the criteria and procedures of different types of
taxation. These different types are income tax, excise duty and tax collected as revenue,
which divides into income tax for individuals, income tax for legal entities (corporation tax),
value added tax and stamp duty withholding tax, as well as taxes levied by local

administrative organizations such as building, local maintenance and signage taxes.

Bl 211 Industry and Competition Analysis 3 (3-0-6)
Prerequisites: have earned credits of Bl 201 (Principles of Business Management).
This course looks at the thinking the concept of Microeconomics , Theprice
mechanism. demandand supply of goods. The concepts of management economics,
marketing and strategic management in order to analyse the structure, development and
different environmental conditions that impact on changes in industry and competition. Will
also are discussed This is to be achieved by focusing on developing knowledge and
understanding and analytical skills, which are the fundamentals of determining strategy

within a complex and highly uncertain business environment.

Bl 212 Accounting and Financial Information for Decision Making 3 (3-0-6)
This course studies types and benefits of accounting and financial data covering
concepts of financial and managerial accounting and business finance. The course
emphasizes on applying accounting and financial information to reflect strategic activities.
This course focuses on an interpretation of accounting and financial information for business

planning and decision making.

Bl 213 Business Problem Analysis and Decision Making 3 (3-0-6)

In this course students will look at the concepts, tools and methods that help to
develop problem analysis skills and determining various possible options to aid business
decision making. This will include planning, resource allocation, operations and appraisal.
Students will also learn quantitative and statistical analysis and how to think creatively to

solve problems.
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Bl 214 Business Research Methodology 6 (3-9-6)

In this course students will learn about the business research aims, principles and
processes, concentrating on problem identification skills, determination of concepts behind
the consideration of the problem and different types of research methodology design, in
order to search for answers. The course will also examine different ways of obtaining results
from data, data analysis and interpretation and evaluation of the logic and probability of
data before making business decisions based on it. Both quantitative and qualitative

research methods on both off-line and on-line arenas will be covered in the course.

Bl 221 Thai and Global Political Economy 3 (3-0-6)
This course analyses the situation, problems and issues and policies of political

economy both in Thailand and globally by selecting important issues of current interest for

in-depth systematic analysis. This will be done using social science methodology, in

particular that of economics and political economy.

Bl 301 Business, Society and Communities 3 (3-0-6)

Prerequisites: have earned credits ofBl 201 (Principles of Business Management)

This course studies the duties and responsibilities of businesses as members of
society and as part of the community, which are the foundation of business. The course
content covers the concepts and management principles that reflect the importance laid on
business ethics. This is because business should not act not purely for the benefit of its
shareholders, but also for the benefit of society, the community, the environment and
various stakeholders. Businesses may do this by placing importance on the aforementioned
items and link them into design, strategy and business processes as well as various activities
visible by the public.

Bl 311 Business Planning 6 (3-9-6)

Prerequisites: have earned credits of Bl 211 (Industry and Competition Analysis) and
Bl 214 (Business Research Methodology)

This course examines the concept, objectives and development processes and
evaluation of the feasibility of business plans both of newly established and fully
operational enterprises. The content covers enterprise modelling, the different components
comprising the various elements of business planning, forming a vision, (13), ¢oals, analyzing

the situation, business strategy, marketing plans, production/operations planning,
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management planning, financial planning and contingency planning. The design of all these
elements relies on both off-line and on-line landscapes. The focus will be on development
of skills in integration of knowledge of duties in different business work areas in order to

carry out business in a recognizable form.

BI 312 Good Governance and Risk Management 3 (3-0-6)
Prerequisites: Available only to third year students in the Faculty of Commerce and
Accountancy
This course looks at the duties, effects and responsibilities of committees and
managers towards and on the aims of wealth creation and protecting organizational
stakeholder interests. The course covers design of appraisal systems and management of
different types of risks that may affect the above aims, based on development of internal

organizational management systems that are both transparent and accountable.

BI 313 Business Culture and Etiquette 3 (3-0-6)
Prerequisites: Available only to third year students in the Faculty of Commerce and
Accountancy
This course examines the foundations and general knowledge that is important and
essential for communication, contact and appropriate behaviour in business circles, focusing
on personality development, taking meeting minutes, project presentations, business

negotiations, socializing and giving opinions in public.

Bl 331 Customer Base Management for Value Creation 3 (3-0-6)

This course examines modern development and practice in the management of
relationships between business and customers under the principle that customers are assets,
in line with the concept of market based assets. This is done by the integral development
of marketing, finance and management for the purpose of measuring and evaluating
customer base value, as well as calculating important indexes beneficial for determining
strategy, design and evaluation of the extent to which customer relationship management

activities for creating value are worthwhile to business in the short and long term.
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Bl 421 Seminar in Business Policy and Strategy 3 (3-0-6)
Prerequisites: have earned credits of Bl 311 (Business Planning)
This course studies the principles and processes involved in developing, determining
and altering business policies and strategies by integrating abilities in different business roles
in order to build competitive advantage. The focus will be on learning through exchange of

opinions, case studies and practice via an enterprise modeling programme.

Bl 151 Business Communication in Chinese 1 3 (3-0-6)
Students will learn about Chinese tonal sounds and pronunciation and the origins

and structure of Chinese characters as well as fundamental grammar in order to be able to

construct basic sentences independently using trade and office related vocabulary

comprising 250 words.

Bl 152 Business Communication in Chinese 2 3 (3-0-6)

Prerequisite: have earned credits of Bl 151 (Business Communication in Chinese 1)

As a continuation of the prerequisite course, students on this course will learn about
complex Chinese sentence structures frequently in working life, especially another 350
words of economic, work and business-related vocabulary. Students will also practise
analyzing Chinese characters and study the basics of the Chinese dictionary and typing in

Chinese on the computer.

Bl 251 Business Communication in Chinese 3 3 (3-0-6)
Prerequisite: have earned credits of Bl 151 (Business Communication in Chinese 1)
In this course students will practise pronunciation and conversation by studying short
dialogues related to contact and social interaction in business situations and by practising

forming independent conversations in Chinese.

Bl 252 Business Communication in Chinese 4 3 (3-0-6)
Prerequisite: have earned credits ofBI 151 (Business Communication in Chinese 1)
In this course students will practise reading and understanding meaning of Chinese
characters from short written passages with business related vocabulary in the form of

letters, news reports, announcements, legal notices etc.
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Bl 161 Business Communication in Japanese 1 3 (3-0-6)

In this course students will practise and study pronunciation, reading and writing
Japanese characters i.e. Hirangana and Katakana characters and kanjis in order to lay the
foundations for those with no prior knowledge of Japanese to build the four skills: listening,
speaking, reading and writing Japanese in everyday situations such as introducing oneself,
asking for the time, the calendar, verb conjugation and ability to communicate in Japanese

in basic business situations. Students will learn a vocabulary of 380 words and 41 kanjis.

Bl 162 Business Communication in Japanese 2 3 (3-0-6)

Prerequisite: have earned credits of Bl 161 (Business Communication in Japanese 1),
or students must have been approved to study the course by the instructor.

This course studies grammar structure leading on from Business Communication in
Japanese 1 and there will be further practice of listening, speaking, reading and writing via
complex sentences frequently used in everyday life, work and business, such as telling the
time, the weather, stating intentions and reasons, requesting and asking for supporting
evidence, oral presentations, the present continuous and use of verbs. Students will learn

an additional 395 words and 102 kanjis.

Bl 261 Business Communication in Japanese 3 3 (3-0-6)

Prerequisite: have earned credits of Bl 162 (Business Communication in Japanese 2)
or students must have been approved to study the course by the instructor.

This course involves further grammar study following on from Business
Communication in Japanese 2 and practice in listening, speaking, reading and writing.
Students should be able to ask and answer questions and hold business related
conversations at a more advanced level, to use transitive and intransitive verbs, state
purpose, do an oral presentation, state wishes, needs, likes and dislikes, compare, ask
permission and express that something is forbidden. Students will learn an additional 366
words and 134 kanjis. After completing this course, students will be eligible to enter for the

Level 4 proficiency examination.
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BI 262 Business Communication in Japanese 4 3 (3-0-6)

Prerequisite: have earned credits of Bl 261 (Business Communication in Japanese 3)
or students must have been approved to study the course by the instructor.

This course covers further grammar study leading on from Business Communication in
Japanese 3 and practice in listening, speaking, reading and writing. Students should be able
to have advanced level conversations, use spoken Japanese and polite expressions for
business contact and communication. Students should also be able to state cause and
effect, give reasons for conflict, give predictions, give and receive appropriately and
understand and use active and passive and conditional sentences. Students will learn an
additional 352 words and 106 kanjis. After completing this course, students will be eligible

to enter for the Level 3 proficiency examination.

Bl 171 Business Communication in German 1 3 (3-0-6)
Prerequisites: This course is for those with no prior knowledge of German.
Students will learn the different sounds and pronunciation of German and also the
main structures of the language by studying basic gsrammar. There will also be practice of
listening, speaking, reading and writing skills and study of everyday and basic business

related vocabulary.

Bl 172 Business Communication in German 2 3 (3-0-6)

Prerequisites: have earned credits of Bl 171 (Business Communication in German 1),
or students must have been approved to study the course by the instructor.

This course involves further study of German grammar and business communication
following on from Business Communication in German 1, as well as basic reading and writing
and building economics and business related vocabulary by means of printed matter and
the internet. This should allow students to understand daily lifestyles and viewpoints of

Germans to a reasonable extent.
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BI 271 Business Communication in German 3 3 (3-0-6)
Prerequisites: have earned credits of Bl 171 (Business Communication in German 1),
or students must have been approved to study the course by the instructor.
In this course students will learn and practise using vocabulary and business-specific
idioms, in addition to studying and understanding business structures and study through

reading business related documents via new media.

Bl 272 Business Communication in German 4 3 (3-0-6)
Prerequisites: have earned credits of Bl 171 (Business Communication in German 1), or
students must have been approved to study the course by the instructor.
This course will have the same instruction methods as Business Communication in
German 3, with practice in writing business documents, conversation using business related

vocabulary and studying and understanding the cultural context of business contact.

BI 181 Business Communication in a Foreign Language 1 3 (3-0-6)

In this course students will learn how to communicate in business contexts in a
foreign language determined by the faculty, focusing on vocabulary and basic general
sentence structure. At this level, students should be able to communicate using simple

sentences.

BI 182 Business Communication in a Foreign Language 2 3 (3-0-6)
Prerequisites:  have earned credits of Bl 181 (Business Communication in a Foreign
Language 1), or students must have been approved to study the course by the instructor.
In this course students will learn how to communicate in business contexts in a
foreign language determined by the faculty, following on from Bl 181. The focus will be on
expanding vocabulary and using more complex sentences. At this level, students should be

able to read and write simple business letters.

Bl 281 Business Communication in a Foreign Language 3 3 (3-0-6)
Prerequisites: have earned credits of Bl 181 (Business Communication in a Foreign
Language 1), or students must have been approved to study the course by the instructor.
In this course students will learn vocabulary, sentences and expressions frequently

used in business communication in the foreign language determined by the faculty.
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Students will practise listening, speaking, reading and writing for communicating information
and opinions correctly. At this level, students should be able to deliver a short oral

presentation on a business related topic.

BI 282 Business Communication in a Foreign Language 4 3 (3-0-6)

Prerequisites: have earned credits of Bl 181 (Business Communication in a Foreign
Language 1), or students must have been approved to study the course by the instructor.

As with Business Communication in a Foreign Language 3, this course will further
study vocabulary, sentences and expressions used in business communication in the foreign
language specified by the faculty. Students will practise listening, speaking, reading and
writing for communicating information and opinions correctly. At this level, students should

be able to produce a short written report on a business related topic.

Al 211 Fundamental Financial Accounting 3 (3-0-6)

This course examines the meaning and purpose of accounting, professional ethics,
roles of accounting in society, accounting laws and regulations, the accounting principles and
fundamental concepts of Double-Entry accounting system and recording in accounting cycle,
preparation and presentation of financial statements in accordance with Thai Financial
Reporting Standards, accounting for transactions that related to operating activity, and basic
concept of recognition of revenue from the sale of goods and the rendering of services.
Events after reporting period.

Al 311 Intermediate Financial Accounting 1 3 (3-0-6)

Prerequisites: have earned credits of Al 211 (Fundamental Financial Accounting)

In this course students will study about Conceptual framework for financial reporting ,
the recognition, measurement and disclosure requirements for property plant and equipment,
intangible assets, investment property, borrowing cost impairment of assets and lease for

lessees, and financial assets.

Al 312 Intermediate Financial Accounting 2 3 (3-0-6)
Prerequisites: have earned credits of Al 211 (Fundamental Financial Accounting)
Accounting for debt and equity financing, Earnings per share, derivatives, hedge

accounting, revenue recognition including revenues from lease contracts, deferred income

tax, employee benefits, presentation of financial statements, and interim financial reporting.
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Al 313 Cost Accounting 3 (3-0-6)

Prerequisite: have earned credits of Al 211 (Fundamental Financial Accounting)

The role and importance of cost accounting, cost terminology and cost accumulation
systems, job order costing, process costing, manufacturing overhead cost allocation, joint cost
allocation and accounting for by-product, quality cost, variable costing and absorption costing
system, standard costing system and variance analysis, just-in-time production, and performance

evaluation

Al 314 Auditing and Assurance Services 3 (3-0-6)
Prerequisite: have earned credits of Al 311 (Intermediate Financial Accounting 1) and
Al 312 (Intermediate Financial Accounting 2).
This course studies the objectives of auditing, auditing standards, professional ethics,
the audit process, starting with planning the audit, obtaining audit evidence, recording and

summarizing the audit results and preparing the audit reports.

Al 315 Accounting Information System and Internal Control 3 (3-0-6)
Prerequisite: have earned credits of Al 211 (Fundamental Financial Accounting)
Concepts of accounting information system, analysis and design of information

system for various cycles, according to coso and focusing on related risks and how to

mitigate the risks.

Al 411 Advanced Financial Accounting 3 (3-0-6)
Prerequisites:  have earned credits of Al 311 (Intermediate Financial Accounting 1)

and Al 312 (Intermediate Financial Accounting 2).

Accounting for complex transactions: Business combinations, Joint arrangements,
Investments in associates and joint ventures, Investments in subsidiaries Consolidated
financial statements, Separate financial statements, Effects of changes in foreign exchange
rates in translation of foreign entities, Disclosures of interests in other entities, Related party

disclosures, Operating segments, and Foreign currency transactions.
Al 439 Accounting Internship (Full-time for the period set by program committee)

Prerequisites: Available only to fourth year students of the Faculty of Commerce

and Accountancy
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Students will learn about and practise accountancy related work in an organisation
approved by the faculty under the supervision of the advisory committee. There will be
clear stipulation of the internship duties and responsibilities, duration and appraisal criteria.
The focus will be on learning via application of knowledge and skills gained during the
programme to a real business situation in preparation for entry into the world of work after

graduation, or for entry onto a Masters degree programme.

BA 321 Consulting Practices using Case Study 3 (3-0-6)

Prerequisite : Thammasat Business School and third — year student status

An application of business concept. Business Model and Revenue Model.
Consulting framework development. Case cracking. Competitive advantage analysis.
Situational analysis and Competitive landscape. Business problems identification. Future
challenges of the business. Integration of multidisciplinary business area including Finance,
Marketing, Accounting, Organization Management, Human Resource Management, etc.
Formulation of recommendation. Financial Model. Business professional skills including

presentation, time management, teamwork, leadership, etc.

BA331 Business Opportunities in Japan 3 (2-2-5)

Study social and business cultures, business customs, common business situations,

and business opportunities in Japan. Company visits in Japan are incorporated in the course.

BA332 Business Opportunities in China 3 (2-2-5)

Study social and business cultures, business customs, common business situations,

and business opportunities in China. Company visits in China are incorporated in the course.

BA333 Business Opportunities in Singapore 3 (2-2-5)

Study social and business cultures, business customs, common business situations, and

business opportunities in Singapore. Company Visits in Singapore are incorporated in the course.
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BA334 Business Opportunities in CLMV 3 (2-2-5)

Study social and business cultures, business customs, common business situations,
and business opportunities in CLMV region (i.e., Cambodia Laos Myanmar Vietnam). Company

visits in CLMV region are incorporated in the course.

BA335 Business Opportunities in Thailand 3 (2-2-5)

(Only exchange students are permitted.)
Study social and business cultures, business customs, common business situations, and

business opportunities in Thailand. Company visits in Thailand are incorporated in the course.

BA336 Business Opportunities in Selected Country | 3 (2-2-5)

Study social and business cultures, business customs, common business situations,
and business opportunities in in Selected Country I. Company visits in in Selected Country |

are incorporated in the course.

BA337 Business Opportunities in Selected Country |l 3 (2-2-5)

Study social and business cultures, business customs and common business
situations, and business opportunities in in Selected Country Il. Company visits in in Selected

Country Il are incorporated in the course.

BA338 Luxury Brand Management 3 (2-2-5)

Study the basic elements of effective marketing of luxury goods and services, the
characteristics of different segments of the luxury market, tools and skills necessary to

develop marketing strategies for luxury goods and services.
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