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funstydnistu medyduims wagnadugsia Mmunzanlunsiinldlunisiese VEHG
mansUyduagnisiiugsie ludnvaueiidenlss warasviounuduiusiunagns nasnaunisdiu
Nanssusng 9 n19g3na teedaiunmsimuninuelunisulaauminevesdeyaniansdnd wazn1siduy

ganaenulgluntsnuny waznisdndulandfgy negsta

N5.213 MATendym wagnsindulaniegsia 3 (3-0-6)

Bl 213 Business Problem Analysis and Decision Making

a1

wuafa LATeYle wardsnisnvislunisiauineelunisiasizityml wagmnuaniaben
g duldlaiienisdndulaniegsio naludunisnnuny msdnassnineins n1sandunig uasnis
AnanuUszliung lngAsaumuiamAllANITIATIEMTIUTIIN. MIIATIEININEDs wazn1sldnnuan

assassalunisuntatym
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v

n5.214 suleuidegsia 6 (3- 9- 6)
Bl 214 Business Research Methodology

[ a 1 1%

Wnnne dnnis waenszuiun1slunisidegsna lnegdadunsimuvineelunisssulaym
AsiuansouRaAalunITiarsanagni n1sesnuuudsniseney eldlunisduniminey 1
AIUNITAUMIAINDUINUNEITOYAUTELANAIN N15ATIEVTaYE N1TUUARIUNLNEYDITaYA
naenaunsUszifiunuammnanng uazanuiululdvedoyadeuilulflunsdnaulamagsia vl
Imamamqmﬁgﬁmﬁw%ﬁ%’aL%q@mmw uaziBsUinal saemaumsvinisewgAnssuvesgninuudedany

paulal [oENIAMUUATIANIG LAZTRINIINITNAIAYDINITVILEUAATBUSASLA

n5.221 asugnamsiliesinauazlan 3 (3-0-6)
Bl 221 Thai and Global Political Economy

nsBAsIERanIunsal Ussiiudym wazuleviesuasygiawaznisilieswesUssmalneuay
Tan Tnednassusziuiiinnudfyuasidaduiiaulaluvasiunnnsinssieddnduazdu

seuU ngldsedouianediaumans lnaanvod1aBaaTugaanskasATegansnisiles

N5.301 §INANUAINY Uazyuvy 3 (3-0-6)
Bl 301 Business, Society and Communities

deRuneu: aaulaivn ns. 201 MENNNTIANISTINAA

il uazarmuiavouressialugusiiduaundnnheniesdsay uasguoy Sadudids
1939379 LiomeseuRquuLIAn uazndnn1sdanisiiastiou nislienuddytusiessailunmssiiu

'
at = =)

snandilgudiissiousslovivedteviuminiy mnuanudsuselovivesdny yuu Auindou way

)}

fehuladunausineg lasgudulianudiAglusesiinailszaiy wazasaunsnaglunisesniuy

q

eXp o

NAYNS UAZNTZUIUNITNNGIND ARDATUAINTTUANY NUTINYUATIEAIETITUTY

N5.311 NITIUNUGINT 6 (3-9-6)

Bl 311 Business Planning

a

Fvdadunaw: @ouleinn ns. 211 MFAATIRNEMNTTULGLNITWUIT Uae N5. 214 suleviTegsne

a [ 3 [ a [ £4 a
LUIAR mq‘dizam AABAIUNTEUIUNISIUNSHAILT LagUseiliuanudululaves ANUTINT

o

dmiunsgsiamisudulnl uazgsiananluniseguas iemaseuaquuuudnaeegsia asdUsenauly

s a

A9 0N UTINY AausIdevied Wushia Wivang MsieseianIunsal Nagnsgsna WHuNIS
MAA WHUNITHER/NSUJURNIT WHEN1TIANTT WRUNITRY wazukud1Tee Metllaessimunrinue Tu
nsysannsausluntiniauene negsiafienisaniiugsiseginlugusssunaeniunisesniuy

nagnsaumaluladuaznsdeansiudingudmunsanauudemanisnaineeulal
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15.312 §95U1AUNE LATNISIANITAIIULEES 3 (3-0-6)

Bl 312 Good Governance and Risk Management

A

ITIAUNaU: UnAnwiAueNdveransLansiT  §IusUn

I UNUIN LagANuTURAYeUTRInMEnITUNTag U nddedwmanglunsadienny

' '
v v [

193 warsnwvselevdlidugiaiuladevedndnis diunseeniuussuunsusediy kagn153nnis
fuaudesludnuaenen 19193 dawansevudeidmvungingnd lnefseguuiugiunsimussuy

mMsann1snelussansniianulusdla waznsiadaule

N5.313 JAUsTTULALSTTUIHENNI9GIAT 3 (3-0-6)

Bl 313 Business Culture and Etiquette

'
a

TULUN

[y 1 C

JUsAuneu: UnAnwiAuyNalveransarn1sUD

o

1%
o

3
fiauiugiu saensuaudseuilusumsgiddguardndudmsunsfadededans uas
nsnelminzanluninegsia lnegaudunisiawiuadnnin wasvinwelunisiiauensluuiunves

MsUszgN NFUEUDNY MIRIIEINY Nsndeu wasn1suaninuAniuluians sy

n5.321 Nagns wazn1sanliugsiatuginiaieidy 3 (3-0-6)
Bl 321 Business and Strategy in Asia
dsduneu: @oulaivn 8. 211 MIIATIRRNAIMNTTULAZNITUUITY
wainsvesanimnden uardnuwaizarundedumsiuiugsfelugliniaeide Insanzegebs
TuduiiAgifuimusssy waggunsnisdiudin srufauuifnuagndnnisvesiasugmansuvaia
ulgunemeiuAsygialaznsamuvesUssiaLaresAnsseninsUssimalussfugiaalelfedidiwa
nsznulagnseneguuuukazlonianud 1599095309 Inegatunisseuiisuluiunineins Ay

a

Iuseulunisudedu wazdadedngfnenrudnialunisdniugsialugliniadanans sl sauds

1Y

nsfnwnsdaudnse uardaumadfidfy o vesgsnaluginaede

o

N5.322 NAgNS warN13ALugsAaseaulan 3 (3-0-6)

Bl 322 Global Business and Strategy

a v o 1

Fdadunow: aauldiv ns. 211 NFIAATILVRAANVNTTULAYNITHIITY
wadnsvesaninuinaenlun1sadugsna anwdes wastadendwansenulnensede
ANANNNIOIUNTRUITUTEAVUILITIRVBIUTENA  @AAIMNTIN WASUTEN TIUAINAENT WAsUUIN

nsusuimesgInatunaandnquedanliaenadesiunsivisuwaiifinnnulouisvessy 11nsnis

[
[ v A

A9 UDIDIANTIZIINUIZNA HADAIUTONNAININITAITENINUTEINANGIALY 9T 5908IN15ANY

<

nsdlanudisanazdaumanfitaulavesgsnaszaulan
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n5.323 msdamaiiternansiifiunuuazaiiayadilifions 3 (3-0-6)
Bl 323 Performance Management and Value Creation
Andafuniou: aeuldinn ns. 212 msldteyanisnstduasmstuiienisdndula

n&NN"T wazhuAndne Aldlunisiaunisnsiananisduiunuvesionis Tnesjaiunis
Anszvinnudenlesszninnagns wazsansdfunuiiodvuauunislunisaiiayadilfons
Wiszerdu uarsseze S2EMSANYLUIHUTIEUANUIMINGEL LAZNANSENUTBINTUILLIAAAINY

PanunlgiuAansiivunauaneeiy vsesglugaanssunuana1aiu

N5.324 N15589UFMTUBIANTTIND 3 (3-0-6)
Bl 324 Corporate Reporting

FdsAuneu : aeulainn ns.212 mﬂ‘fﬁaﬂ;}a‘mﬂﬂﬂiﬁig‘?iLLazﬂ’lifﬁmﬁamiﬁﬂaﬂfﬂ N384
ynamsiiumuasyumstaBifetuduning nilausserdunaysvozen n35uiTela sun1sRuTIw

JUNTLLARUAR ﬂ’]ﬁ@’e]ﬂLL‘U‘UﬁS‘U‘U%@QﬁLLaSiWSQWULﬁ@U%M’ﬁmu‘ﬂWSSLu

n5.331 msu%migmqﬂﬁwLﬁaa%fmgamﬁami 3 (3-0-6)
Bl 331 Customer Base Management for Value Creation

% U

Wawns wazkwljUadelvdlunisusmsanuduiusseninsesdnsgsfatugnen aela
sdnnsTringnAnduduning sunnAsduninduugiuaaia el lnemsysannsmansiuninan
N15RY wan133nn1s inldlunisiauazUsedliuyarivasgiugnm suvamsenaseinddy 9 My
Uszlewddwsunsimuanagns n158enwuy Aaandun1suseiliuauAuaA1vesianssuluni1sdnnis

AudusgnALieassyariiuianmslussesdunas seazen?

n5.337 shiefimwmnagina 1: Jevite 1.5 (1.5-0-3)
Bl 337 Special Topic in Business 1: Topic Name

wunAerieTEnslvl 1 Saduimunsesdenuinisgsiamuiissyludevdefifidonfioame
somsfnwilunsUszgndldlusiinmey 1.5 mihefn Wevsslewilunsuszneusi¥n nasnauns

Augsfalillanuviuady wazwiviudeaniunisal nswdsuwdasiiindulanasniia

n5.338 vhiefiawmagsia 2: Jevhde 1.5 (1.5-0-3)
Bl 338 Special Topic in Business 2: Topic Name

wwadn ioiinsluml 4 Faduiauinisesdauinigsimnuissyludeade Afidom
Wivsnosion1sAnu msUszgndldluviinay 1.5 mieda Weusslemilunisszneuendn nasnau

nsafiugsfaladanuiuade wasiiviuseaniunisainswisuiuasiniadulanasniia
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n5.339 vhiefiawmassia 3: Jevhde 3 (3-0-6)
Bl 339 Special Topic in Business 3: Topic Name

wufn wiedsnnslui q Saduimuinisesdainuiagsfianuiissyludode Adidon
Wiganesensinwnsuszgndldluuiinas 3 mhein Weusslonilunsusznouaiw naenauns

Adugsialdianuviuade wazwiviusoaniunisainiswasuwlasiiintulinaaniian

n5.421 duauuleuns wagnagnsgsng 3 (3-0-6)
Bl 421 Seminar in Business Policy and Strategy
Fwdadunew: aaulaivn ns. 311 N13INUNUTIAT

[ a

MANNIT wazNIzUIUNITuNITiaL Mrue wazuuldsuuleuiswaznagnsssna laens

q

[V
v 1

YINMIANNERsaNANUMURI g megshaiienisaiaulmuTeulunswdely el Tneg

q

a o = a & e = a ua ° a
nsseusannsuanasuanuAniulaensaifing waensinuiRlaelusunsudnasiniegsia

n5.422 duuuInsdnnisgsivadelng 3 (3-0-6)
Bl 422 Seminar in Contemporary Business Management
FwdeRuneu: @aulaivn ns. 311 N15INWNUGINA
v ! ‘:‘I a &( o a g.JI U ] L4
Wawns wardgymlndqifedulunisdanisgsiananieludssina waginsseme lneyauiy
nsseuiannswanilasuaudniulaglddeyamdudagiu mualuiunisWaunisan waznis
AuAIlAEdasE masnaunITMRUALUINISNISEAletdgnt TaeldanuAnaiisassanligaaniunsou
a - = a wa = a4 A a ¢ a A a o a a
wuIAn vsesssulend)URlusnn wazAIeelan1TIATIEYIN1egINALNENITUSINSNAUSEANS AN

MABAIU LUIANKALNALNSVDIFIND Start up

N5.429 1ATINTUIANTIUNNGINT 6 (0-18-12)
Bl 429 Innovative Business Project

deRuneu: UnAnwiamendvemansuaznsind  §1usln 4

N1511ANNARETINATIA LAZLUIAAYIBVANNITINLY 11991AKIAE NITTANITTIND KATIINDY
a v oA A o 9 & v - A a = = 1%
FW1N1591uBYe e irunlutelausiienisiufgunuasiilus Usssu laeiiidmuneiieasie
winnssulusunsdnnislugduuuveanalulad wdadman nszuiuns 38Aa 38n1sviu nsuily
Uy nsiiaue viseguuuudue dedenalunisiaiuasnainainuanunsalunisudadu vsenisiuyu

NaAnNWANUIANNS
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n5.439 gsnanaUdR(nsHnaw) 6 AnujtRnuszezsnanindngasm fun)

Bl 439 Business in Practice: Internship

= ) al

tadunew: dnfnwansndveansiazn1stiyd  §Iusln

I [ 4 I a wa o/ a [ A I o A wa £ % A

Seus adleuuRnusugsialuesanisegluseveniaue audi aeldnisguavesanei
U3nw lagdin1sanasuaulunninil mNUSURAteU aenausseslIa kagvaninaeilunsussiduxa 7
tavau vl Tnpgaduliifnnisiseuiannisiianug wasvinweild Anwiuniielddmsunisiauly

3319934 neulazdnsanmsfnwidnglannsvirnu vsensAinwiseluszauUSyalnauvangns

N5.151 NISAOANTNNGINAIUNTYITU 1 3 (3-0-6)
BI 151 Business Communication in Chinese 1

Seudszuuidsaginnisesndesniwiu Jnanuduninasnsulasadivesiidnysiu
= ¢ & v ] & 1Y Y ST~ aa o v A
SeuihensaiilewuauannsagnuwisUseloanugiuldnenuies lngadesdnrgddluiiinusediun

\NeTeeiun1sTevslazd1inau Usyunu 250 Al

n5.152 mi?%amsmqqiﬁﬂﬁmmwﬁu 2 3 (3-0-6)
Bl 152 Business Communication in Chinese 2

[y 1

Fdsduneu: @oulaivn 18.151 NSA0ENINNGININILNIWIAY 1

Y o

ANWIABINIVINTARAITNNGINAIEAWTU 1 Feuisuuselean1vaundudeudldussly

FInn15vI91u unua A lnsmneAdniningiteaniuiasugiawarssnanistiy anUseunns 350

[
A =

ANAT1EnTUSnYIURaLLTEUIUANNTIUIUYINIUIYNTUTURaEN S TUAINAISN YT FUTULAT B4

ADUNINDS
N5.251 N3ARATNNGINIAILAYITU 3 3 (3-0-6)

Bl 251 Business Communication in Chinese 3

wdeRuneu: aaulaivn 05,151 N15FRAITNNGININILAYITUY 1
Annnseenidusuazaunun tnelseuianndiegsunaunuduys) Mingidesiumsindeaunauuae

msvhauduiiusivyanadug ludegsie wariinnsussunaunuifuniwiu denues
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N5.252 MsdeaNINegIAINENWITY 4 3 (3-0-6)
BI 252 Business Communication in Chinese 4

1%

FwdeRuneu: aaulaivn n5.151 N15ERE1SVNNEIAINIENBITY 1

HnnseuuasningdfIgnysIu ANTeideudus Nildwiineesiugsia Maluguiuuves

AANUNY TIYUVI UTENA LQBUILAIAIY 189

ng.161 mi?%amsmqqiﬁﬂﬁastmajﬂu 1 3 (3-0-6)
Bl 161 Business Communication in Japanese 1

1 I v a [ Y LY Qly

Hnn1soanidss 91u LLﬁ%LGdUEJU(;f’JéJﬂ‘Hiﬂj’ UAB DNYITTTNIUL BNYIATIRTIATUE LLasDNYIAUI

]
[ '

eyiugudwiugndslineSouunnauliamnsoiniinuens 4 fe il wa 811 wasleunwgyui
TluginusednTu Wi wued1da a1us1en venduiewt nmskunseuazannsaldnwigUuindedeans

egsnatunugule IaiFeusadny Ussunn 380 A1 wagdnusAul 41 67

N5.162 N1sdea1sVNagIRAMENIWIYUY 2 3 (3-0-6)

Bl 162 Business Communication in Japanese 2

ndeRuneu: aeulaivn 05,161 NsdeaININEIRAsIen 1wl 1vselasueuliRaingusseny
lassasahensalsieainmsdeansmegsiamentndgdu 1 dnduvinyea 4 As il wa e
IS Ao v e v qa o v o a ! a a
wazdou UsvloandudounlivesluiiinUszdnTuuasn1sinaufinseagsia awwnsauentaan aninaui

91N UBNAUTEAIA UBnanazivaNa n15tiustleaveTeinisensduazanevendinm n13nTeyin

[
v a = o

IManindu waznistinsenauld loseudadnm anuseanns 395 A1 uagdnysAUIBN 102 M

n5.261 nsdeansmagsnafmun Uy 3 3 (3-0-6)
Bl 261 Business Communication in Japanese 3
Adafunou: aeuldivn n5.162 msdemsmegsiamnenwdgiu 2 visldsueuiRangussens
Tnssadshensaifeanmsdearsmegsiasenindiu 2 ndusinueiic 4 Ao fis wa 91y
wazidou annsadeunuuarldnounagenisgstaludugedulundunds aunsoldanssuniouas
onssun3enldl venlamuINTINTEI demeadImA UenALUTIAUIANK BINTYRTiveUNaL lsivey
vennisi3eudieu nsveeugnnaznisiadusu tideudadnd Snussana 366 A1 wazdnuysiud

a o A o & v o = v Y] Y] v
2n 134 G]'JLllE)"U‘U‘Viaﬂiﬁ@iTJLLa'JUﬂﬂﬂ‘U']aqllﬁlﬁﬂL?J']ﬁ@'U'J@ﬁSG‘I‘U 41@
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N5.262 NsdeanINgInamen wglu 4 3 (3-0-6)

Bl 262 Business Communication in Japanese 4

Fdafunou: aeuldinn n5.261 msdeasmagsiarentndgiu 3 WieldsueuiRangussens

Tnssa¥rshgnsaifeanmsdoansnsgsiasenindiu 3 Hndusinueic 4 Ao fls wa 91y
uazidou aunsananeseiuge Mslinnwma wazdgninlunsindedeasnnagsia annsavenag
wasa warafidaudsiu msmanziu Msliwaznisiu Ysglealdlih vsgleagugnnseii (hssunnan)
Useloalteuly Maniw waznwiyn TéSeuiadw SnUszana 352 m wagdnusdudsn 106 fuileay

wangasiudinfnwanusaithaeuinseau 3 la

N5.171 Msd0a1sNNgsAanIenI¥Leasiy 1 3 (3-0-6)
BI 171 Business Communication in German 1
Fwdadunew: dmduglifiiunvieesiuinneu

[

a 1% = = & Y A o = ¢ & v
LiEJug‘Jz“U‘ULﬁ&NLLazm‘;aaﬂLaﬁlﬂ T;JJW‘UIﬂﬁ\‘iaiqﬁwa’]ﬂwmaﬂﬂqwqiﬂﬂLﬁﬁlu%i'ﬂ&mﬂiml;ll@ﬁ@]u

o

Anvinweeu s ya Weu Seuwndnmidadeluginusydniu wasdmiilowiuniessia

N5.172 M3F0a1IN9GINITIBN W IEDTI 2 3 (3-0-6)
Bl 172 Business Communication in German 2
deRuneu: aaulaivn n5.171 Msdeansnegshamen1weasiu 1vsslasusuliRnangusseny
ANWII9IINIYINITADAINNGINIIEN W IERTHY 1 Anwihieinsalitugiu 61w Weu luseau
Jewiu iiunuidnminingidesiursygianasgsnaniudedaiuiuagtunatiun aunsaidiladinuag

anudueguszdniu wasiruafvesueesiulineauais

N5.271 N3A0E1INNgINARIENIYLeasiy 3 3 (3-0-6)

Bl 271 Business Communication in German 3

a v 1

Adadunou: aeuldiv n8.171 n1sFeansnegInamen v ey 1vselasueudfangussey

2

& o a

Anlddnwd druduanizniegsia Anwikazidnlalaseasiamegsia Anwikazeruionansi

WNentaafiugsislussAviurudoadsl
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n5.272 miﬁamsmﬂqsﬁaéf’;ammwaiﬁu 4 3 (3-0-6)

Bl 272 Business Communication in German 4
Adafuniou: aeuldinn n5.171 msdemmsgsiasenwieesiu 1vieldfusuiRangussens
THuunnsaouieniunsdeasmsgsamenwieesiu 3 Inideuenasnassia aunulag

Ttadwiigsia Anwinazlausunmelnusssunsinsewgagsna

n5.181 ﬂWiﬁam3w1qqsﬁaﬁwmmmqﬂizmﬂ 1 3 (3-0-6)
Bl 181 Business Communication in a Foreign Language 1

a

nsdeasiuusumegsialagldnuisslssinananeg nvun lasgadundny waslasasng

Uszloanuguily lnsluszduiitnd@nwiasaiunsadeanslasmeUsylonagiaing

n5.182 ms?’iamswwqqiﬁﬂé’aaﬂwwmaﬂizLWi 2 3 (3-0-6)
Bl 182 Business Communication in a Foreign Language 2

Fdafunou: aeuldivn n5.181 MsdeansmsgsRasnenwsisUsEma 1v3eldsusisiAan
HussEny

nsdomsluuiunmssialaentwisssmaiiang M sdelilesain ns.181 Tagsjatiui
nsvenegTusdn uarlassadineustloafidudeutu tnelusedull dnAnwimsianuansaluniseiu

WALLTUUINNNIETINA0E19Y

n5.281 MsARaNINNIgINAMIENTHIENIUTEINA 3 3 (3-0-6)
Bl 281 Business Communication in a Foreign Language 3

a v 1

Fdaduneu: aeuldiv n5.181 nsdeansngInamenwiUseng 1vselasueudfangusseny
Andt Uselen wagdruiuniwinldues lun1sdearsniegsia aen1wisnussmanane:
e Inginvinwelunisile ya 91U uwaziley Wen1sdeans Jeya wazAuianinda laeegregnaes

lusgaviliin@nwmadsanansadiaueniginategiedus lagldideniniegsna
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N5.282 ms?%amimqqiﬁaé”sammmqﬂismm 4 3 (3-0-6)
Bl 282 Business Communication in a Foreign Language 4
Jdaduniou: ns.181 msdeansmgsiamentwissUseme 193elssueyiandusses
Anwdndt Useloa uazdrununwiamgililunisdossniegsia Menwidsussmedinog
fvun Taeflninuglunisila yo 810 uazideu ionsdeans deya wazanuidniindn leedragnies

TuszAvildn@nwiasanunse Weusenuasuegedus ngldilevmegsia

wu.321 Mskaadsnwmsgsialagldnsdldnw 3 (3-0-6)
BA 321 Consulting Practices using Case Study
Fdadunen : dhanwamewdivemansuasnstyd s1usiuli 3
UszgnAldnTouniAnegsia Muuun1egsng sukuumsaiemelaniegsia matauilaseesi
TunsliAiusnwn Consulting framework nsualanddaymnsdifiner mMsiesizvinnulauseuluds
NSUYeTY NMTIATIEENIUNTAIRAZANIENITHUITY MIseyTaymivnegsia anuvinmelueunpaves
93713 NSYTAUINITBAANLILUAUNTTRY Aunsna1n sudey® ATuAISUTISIANISNTEUIUNNT A
nUIMTIANIMSHeInsyama Wudu M3daeseudwugi Ussananisnienisiy dnveannudulle
9Twnagsialann msiiawenanu vinvrlunsuimisinnisnan vinvrlunsineuduiia finve

Al Wusiu

wu.331 Temansgsialulseimadiu 3 (2-2-5)

BA 331 Business Opportunities in Japan
AN IMUE T IANLALLTIGIND 535U HEUNGINA aa1un15ainIlun1egsne wazlenia

negsnatulssmagUu sumsnsganuusEnduilugyu

wu.332 lananagsialuusemedu 3 (2-2-5)
BA 332 Business Opportunities in China
AN TAUSTTNTIAINLAZIBIINY 595U TENNNEEINY anunsalvinlunnegsia waglena

NINUUTENATY TIN5 UUTENTuT luIu

wu.333 lananagsnalulseinedenlus 3 (2-2-5)
BA 333 Business Opportunities in Singapore
AN InusIsngadinuwaziBegsna ossulleunnegsne aanunsalvinluniegsia waglena

Mg tulsTmnAdalys saumen1sgauUsEntuinludnlus
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wu.334 lanannagsnalugiinia CLMV 3 (2-2-5)
BA 334 Business Opportunities in CLMV

AN TRIUSTTTIFIANLAZITIEINY 595U HENNN9TIAY anun1sainilun1egsia uaglenianiegsna

Tudseinaginim CLMV (fune) a1 wal1 wazlenuiy) sauninsaauussntutlugiinig CLMY

nu.335 lamaniegsnalusewmelng 3 (2-2-5)
(EmsuinfnwuaniudeuanasUssmeaying)

BA 335 Business Opportunities in Thailand
(Only exchange students are permitted.)
AnwfaussuBedanunazidagsna sssulouniessfa anunisaliluniegsia uazlonia

negsialulssmelng saumsnmsgauussntuilulne

Wu.336 lanannegsnalulseineafinivue 1 3 (2-2-5)
BA 336 Business Opportunities in Selected Country |
AN TnusITTINLALIBIIN 555U THeNN19TIN aaunsalinlunneg i waglonia

MegsNAtuUTEIWANIITUA 1 S9UNINsguuTEnduihlunivug 1

wu.337 lenanagsnalulssmaiimun 2 3 (2-2-5)
BA 337 Business Opportunities in Selected Country |I
AN IMUETTUTIFIANLALLTIGIND 535U HENN1GIN a0 un15ainIlun1egsna wazlenia

ngsnalulssmanmivue 2 Sauvianisgauusenduiluiimun 2

WU.338 NTIANISTINAUUTUAN] 3 (2-2-5)

BA 338 Luxury Brand Management
ﬁﬂmaqﬁﬂizﬂauﬁugmmqmsmmmaq?ﬁuﬁwLLaw’%ﬂmmiuﬁwgﬁﬁﬂixﬁw%ma ANWTYDS

NSWUEIUARIAYBINAIALUTUAN] ieseslauazinuziidniulunsiaunnagnsnisnisnaindmiu

Aur LLazU'%miLwiuﬁwg
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A195UNESIEAVINTNDING B

TU 100 Civic Engagement 3 (3-0-6)
Instillation of social conscience and awareness of one’s role and duties as a good

global citizen. This is done through a variety of methods such as lectures, discussion of various

case studies and field study outings. Students are required to organise a campaign to raise

awareness or bring about change in an area of their interest.

TU 101 Thailand, Asean, and the World 3 (3-0-6)

Study of significant phenomena around the world, in the ASEAN region and in Thailand
in terms of their political, economic and sociocultural dimensions. This is done through approaches,
theories and principles of social science research via discussion and raising examples of situations or
people of interest. The purpose of this is to create a perspective of diversity, to understand the
complexity of global interrelationships, to build a global mindset and to be able to challenge old

paradigms and open up a new, broader worldview.

TU 102 Socials Life Skills 3 (3-0-6)

Holistic health care, addressing the physical ,emotional ,social ,and spiritual needs ,
which is considered. Important skills for success in leading a happy life in society. Students learn to
develop their ability in physical health care to manage stress, build emotional security, understand
themselves and adapt to psychological, emotional and social problems. Students also learn to
understand the meaning of aesthetics, experiencing and appreciating the relationship between

art and humanity in different fields, namely visual arts, music, performing arts and architecture.

TU 103 Life and Sustainability 3 (3-0-6)

This course provides an introduction to the importance of life-cycle systems perspectives
in understanding major challenges and solutions to achieving more sustainable societies in this
changing world. Students will learn about the relationship between mankind and the environment
in the context of energy and resource use, consumption and development, and environmental
constraints.Furthermore, an examination of social conflict and change from the life-cycle perspective
will be used to develop an understanding of potential solution pathways for sustainable lifestyle

modifications.
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TU 104 Critical Thinking, Reading, and Writing 3 (3-0-6)
Development of critical thinking through questioning, analytical, synthetic and
evaluation skills. Students learn how to read without necessarily accepting all the information
presented in the text, but rather consider the content in depth, taking into account the
objectives, perspectives, assumptions, bias and supporting evidence, as well as logic or
strategies leading to the author’s conclusion. The purpose is to apply these methods to
students’ own persuasive writing based on information researched from various sources, using

effective presentation techniques.

TUO50  English Skill Development(Non-credit) 3 (3-0-6)
Practice basic skills for listening, speaking, reading, and writing in English through an

integrated method. Students will acquire a basis to continue to study English at a higher level.

TU105 Communication Skills in English 3 (3-0-6)
Development of English listening, speaking, reading and writing skills, focusing on the
ability to hold a conversation in exchanging opinions, as well as reading comprehension of

academic texts from various disciplines related to students’ field of study.

TU 106 Creativity and Communication 3 (3-0-6)
Creative thought processes, with critical thinking as an important part, as well as
communication of these thoughts that lead to suitable results in social, cultural and

environmental contexts, at personal, organisational and social levels

EG 211 Listening-Speaking 3 (3-0-6)
Prerequisite : Have earned credits TU 105 or TU 105 or Exemption

Practice of English listening and speaking skills for everyday communication at both formal and

informal situations; gsrammar in spoken English; pronunciation, sound stress and intonation

patterns to improve comprehensibility and fluency; listening practice through various types of

speeches; development of cultural awareness and critical thinking to promote successful

communication across cultures.
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EG 221 Critical Reading 3 (3-0-6)
Prerequisite : Have earned credits TU 104 or TU 104 or Exemption

The development of students’ critical thinking and advanced reading skills, ability to analyze

and synthesize information from various sources, strategies for structuring basic academic texts,

and ability to write general academic texts that reflect their needs and relate to academic

reading and writing tasks.

Bl 201 Principles of Business Management 3 (3-0-6)

In this course students will learn about the importance, impact and responsibilities of
business on and towards economic and social development, business organisation models,
operations and processes as well as bodies of knowledge in the various main business career
fields i.e. marketing, production, management, finance, accountancy and technology and data
systems. This is in order to understand the characteristics of each work area, especially the
interconnectedness between the different fields, for the purposes of successful business

dealings.

BI 202 Organisational Management 3 (3-0-6)

In this course students will learn about the fundamental concepts related to
organizational behaviour and structuring according to different models, as well as the processes
and methods of managing an organisation’s primary resources i.e. manpower, goods, money
and data for maximum efficiency and benefit (resource optimization). This course will also
study the principles by which organisations can adapt to an ever changing business

environment.

BI 203 Business Laws and Trading and Investment Regulations 3 (3-0-6)

This course is about major laws related to starting a business, business dealings and
competition, focusing especially on laws that relate directly to business processes. The course
will also examine the different responsibilities and prohibitive restrictions placed on businesses,
as well as laws, rules and regulations imposed by the state that impact both positively and

negatively on the competitive potential and profitability of businesses.
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Bl 204 Taxation 3 (3-0-6)

This course examines the duties and responsibilities involving the payment of taxes by
individuals and companies, encompassing the criteria and procedures of different types of
taxation. These different types are income tax, excise duty and tax collected as revenue, which
divides into income tax for individuals, income tax for legal entities (corporation tax), value
added tax and stamp duty withholding tax, as well as taxes levied by local administrative

organizations such as building, local maintenance and signage taxes.

Bl 211 Industry and Competition Analysis 3 (3-0-6)

Prerequisites: have earned credits of Bl 201 (Principles of Business Management).

This course looks at the thinking the concept of Microeconomics , Theprice mechanism.
demandand supply of goods. The concepts of management economics, marketing and strategic
management in order to analyse the structure, development and different environmental
conditions that impact on changes in industry and competition. Will also are discussed This is
to be achieved by focusing on developing knowledge and understanding and analytical skills,
which are the fundamentals of determining strategy within a complex and highly uncertain

business environment.

Bl 212 Accounting and Financial Information for Decision Making 3 (3-0-6)
This course studies types and benefits of accounting and financial data covering
concepts of financial and cost accounting and business finance. The course emphasizes on
applying accounting and financial information to reflect strategic activities. This course focuses
on an interpretation of accounting and financial information for business planning and decision

making.

Bl 213 Business Problem Analysis and Decision Making 3 (3-0-6)

In this course students will look at the concepts, tools and methods that help to
develop problem analysis skills and determining various possible options to aid business
decision making. This will include planning, resource allocation, operations and appraisal.
Students will also learn quantitative and statistical analysis and how to think creatively to solve

problems.
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Bl 214 Business Research Methodology 6 (3-9-6)

In this course students will learn about the business research aims, principles and
processes, concentrating on problem identification skills, determination of concepts behind the
consideration of the problem and different types of research methodology design, in order to
search for answers. The course will also examine different ways of obtaining results from data,
data analysis and interpretation and evaluation of the logic and probability of data before
making business decisions based on it. Both quantitative and qualitative research methods on

both off-line and on-line arenas will be covered in the course.

Bl 221 Thai and Global Political Economy 3 (3-0-6)
This course analyses the situation, problems and issues and policies of political

economy both in Thailand and globally by selecting important issues of current interest for

in-depth systematic analysis. This will be done using social science methodology, in particular

that of economics and political economy.

Bl 301 Business, Society and Communities 3 (3-0-6)

Prerequisites: have earned credits ofBl 201 (Principles of Business Management)

This course studies the duties and responsibilities of businesses as members of society
and as part of the community, which are the foundation of business. The course content
covers the concepts and management principles that reflect the importance laid on business
ethics. This is because business should not act not purely for the benefit of its shareholders,
but also for the benefit of society, the community, the environment and various stakeholders.
Businesses may do this by placing importance on the aforementioned items and link them into
design, strategy and business processes as well as various activities visible by the public.

Bl 311 Business Planning 6 (3-9-6)

Prerequisites: have earned credits of Bl 211 (Industry and Competition Analysis) and
Bl 214 (Business Research Methodology)

This course examines the concept, objectives and development processes and
evaluation of the feasibility of business plans both of newly established and fully operational
enterprises. The content covers enterprise modelling, the different components comprising the
various elements of business planning, forming a vision, (13), goals, analyzing the situation,

business strategy, marketing plans, production/operations planning, management planning,
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financial planning and contingency planning. The design of all these elements relies on both
off-line and on-line landscapes. The focus will be on development of skills in integration of
knowledge of duties in different business work areas in order to carry out business in a

recognizable form.

BI 312 Good Governance and Risk Management 3 (3-0-6)
Prerequisites: Available only to third year students in the Faculty of Commerce and
Accountancy
This course looks at the duties, effects and responsibilities of committees and managers
towards and on the aims of wealth creation and protecting organizational stakeholder interests.
The course covers design of appraisal systems and management of different types of risks that
may affect the above aims, based on development of internal organizational management

systems that are both transparent and accountable.

BI 313 Business Culture and Etiquette 3 (3-0-6)
Prerequisites: Available only to third year students in the Faculty of Commerce and
Accountancy
This course examines the foundations and general knowledge that is important and
essential for communication, contact and appropriate behaviour in business circles, focusing on
personality development, taking meeting minutes, project presentations, business negotiations,

socializing and giving opinions in public.

Bl 321 Business and Strategy in Asia 3 (3-0-6)

Prerequisites: have earned credits of Bl 211 (Industry and Competition Analysis)

This course studies the dynamics of the environment and characteristics of risks involved
in undertaking business in Asia, particularly in cultural and lifestyle aspects. The course also
covers the concept and principles of macroeconomics, economic and investment policies of
countries and international organizations at the Asian regional level that directly affect the
structure and opportunity for success of business. The focus will be on comparison of
resources, competitive advantage and contingencies affecting the success of business
operations in this region, including case studies of significant business successes and failures in

Asia.
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Bl 322 Global Business and Strategy 3 (3-0-6)

Prerequisites: have earned credits of Bl 211 (Industrial and Competition Analysis)

n this course students will learn about the dynamics of the business environment, risks
and factors affecting the ability to compete internationally of countries, industries and
companies. Also studied are the ways by which businesses in the major international markets
adapt to state policy and international measures, as well as important trade agreements and

case studies of successes and failures in global business.

Bl 323 Performance Management and Value Creation 3 (3-0-6)

Prerequisites: have earned credits of Bl 212 (Accounting and Financial Information for
Decision Making)

This course examines the principles and concepts used to develop performance
management in business by analyzing the relationship between strategy and performance
management in determining ways of creating value for businesses both in the short and long
term. Students will also compare the appropriateness and effects of applying various models

of thought presented in the course to different size enterprises or different industries.

Bl 324 Corporate Reporting 3 (3-0-6)
Prerequisites: have earned credits of Bl 212 (Accounting and Financial Information for
Decision Making)
A comprehensive study of financial accounting reporting for assets, current and long-term
liabilities, revenue recognition, consolidated financial statements, statement of cash flow. Designing

information system and reports for internal management.

Bl 331 Customer Base Management for Value Creation 3 (3-0-6)

This course examines modern development and practice in the management of
relationships between business and customers under the principle that customers are assets, in
line with the concept of market based assets. This is done by the integral development of
marketing, finance and management for the purpose of measuring and evaluating customer
base value, as well as calculating important indexes beneficial for determining strategy, design
and evaluation of the extent to which customer relationship management activities for creating

value are worthwhile to business in the short and long term.
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Bl 337 Special Topic in Business 1: Topic Name 1.5 (1.5-0-3)

In this course students will learn about new concepts or methods that develop business
knowledge as stated in the topic. The topic is worth 1.5 credits and the content is applicable
to working life or contemporary business operations, is up to date and able to keep up with
constantly changing circumstances.

Bl 338 Special Topic in Business 2: Topic Name 1.5 (1.5-0-3)

In this course students will learn about new concepts or methods that develop business
knowledge as stated in the topic. The topic is worth 1.5 credits and the content is applicable
to working life or contemporary business operations, is up to date and able to keep up with the

constantly changing circumstances.

BI 339 Special Topic in Business 3: Topic Name 3 (3-0-6)

In this course students will learn about new ways of thinking or methods that develop
business knowledge as stated in the topic. The topic is worth 3 credits and the content is
applicable to working life or contemporary business operations, is up to date and able to keep
up with the constantly changing
Bl 421 Seminar in Business Policy and Strategy 3 (3-0-6)

Prerequisites: have earned credits of Bl 311 (Business Planning)

This course studies the principles and processes involved in developing, determining and
altering business policies and strategies by integrating abilities in different business roles in order
to build competitive advantage. The focus will be on learning through exchange of opinions,

case studies and practice via an enterprise modeling programme.

Bl 422 Seminar in Contemporary Business Management 3 (3-0-6)

Prerequisites: have earned credits of Bl 311 (Business Planning)

This course examines new developments and problems in business management both
nationally and internationally by concentrating on learning through exchange of opinions based
on current data, along with development of thinking, independent research. The seminar also
explores how to determine problem solving approaches that are independent of convention or
past traditions. The seminars also cover different business performance tools and strategies of

start-up business.
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Bl 429 Innovative Business Project 6 (0-18-12)
Prerequisites: Available only to fourth year students of the Faculty of Commerce and
Accountancy
In this course students learn to apply creative thinking or new ways of thinking or
principles from business management and other fields to develop into a proposal for concrete
change, the goal being to create innovations in management of models of technology,
products, processes, ways of thinking or working, problem solving, presentations or other

models, resulting in increasing organizational competitive advantage or productivity.

Bl 439 Business in Practice: Internship 6 (Full-time for the period set by program committee)
Prerequisites: Available only to fourth year students of the Faculty of Commerce and
Accountancy
Students will learn about and carry out business related work in an organisation
approved by the faculty, under the supervision of the advisory board. There will be clear
stipulation of the internship duties and responsibilities, duration and appraisal criteria. The
focus will be on learning via application of knowledge and skills gained during the programme
to a real business situation in preparation for entry into the world of work after study
completion, or for entry into further study.
Bl 151 Business Communication in Chinese 1 3 (3-0-6)
Students will learn about Chinese tonal sounds and pronunciation and the origins and
structure of Chinese characters as well as fundamental grammar in order to be able to
construct basic sentences independently using trade and office related vocabulary comprising

250 words.

Bl 152 Business Communication in Chinese 2
3 (3-0-6)

Prerequisite: have earned credits of Bl 151 (Business Communication in Chinese 1)

As a continuation of the prerequisite course, students on this course will learn about
complex Chinese sentence structures frequently in working life, especially another 350 words of
economic, work and business-related vocabulary. Students will also practise analyzing Chinese
characters and study the basics of the Chinese dictionary and typing in Chinese on the

computer.
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Bl 251 Business Communication in Chinese 3 3 (3-0-6)
Prerequisite: have earned credits of Bl 151 (Business Communication in Chinese 1)
In this course students will practise pronunciation and conversation by studying short
dialogues related to contact and social interaction in business situations and by practising

forming independent conversations in Chinese.

Bl 252 Business Communication in Chinese 4
3 (3-0-6)
Prerequisite: have earned credits of Bl 151 (Business Communication in Chinese 1)
In this course students will practise reading and understanding meaning of Chinese
characters from short written passages with business related vocabulary in the form of letters,

news reports, announcements, legal notices etc.

Bl 161 Business Communication in Japanese 1 3 (3-0-6)

In this course students will practise and study pronunciation, reading and writing
Japanese characters i.e. Hirangana and Katakana characters and kanjis in order to lay the
foundations for those with no prior knowledge of Japanese to build the four skills: listening,
speaking, reading and writing Japanese in everyday situations such as introducing oneself, asking
for the time, the calendar, verb conjugation and ability to communicate in Japanese in basic

business situations. Students will learn a vocabulary of 380 words and 41 kanjis.

Bl 162 Business Communication in Japanese 2 3 (3-0-6)

Prerequisite: have earned credits of Bl 161 (Business Communication in Japanese 1), or
students must have been approved to study the course by the instructor.

This course studies grammar structure leading on from Business Communication in
Japanese 1 and there will be further practice of listening, speaking, reading and writing via
complex sentences frequently used in everyday life, work and business, such as telling the
time, the weather, stating intentions and reasons, requesting and asking for supporting evidence,
oral presentations, the present continuous and use of verbs. Students will learn an additional

395 words and 102 kanijis.
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Bl 261 Business Communication in Japanese 3 3 (3-0-6)

Prerequisite: have earned credits of Bl 162 (Business Communication in Japanese 2) or
students must have been approved to study the course by the instructor.

This course involves further grammar study following on from Business Communication
in Japanese 2 and practice in listening, speaking, reading and writing. Students should be able
to ask and answer questions and hold business related conversations at a more advanced level,
to use transitive and intransitive verbs, state purpose, do an oral presentation, state wishes,
needs, likes and dislikes, compare, ask permission and express that something is forbidden.
Students will learn an additional 366 words and 134 kanjis. After completing this course,

students will be eligible to enter for the Level 4 proficiency examination.

BI 262 Business Communication in Japanese 4 3 (3-0-6)

Prerequisite: have earned credits of Bl 261 (Business Communication in Japanese 3) or
students must have been approved to study the course by the instructor.

This course covers further grammar study leading on from Business Communication in
Japanese 3 and practice in listening, speaking, reading and writing. Students should be able to
have advanced level conversations, use spoken Japanese and polite expressions for business
contact and communication. Students should also be able to state cause and effect, give
reasons for conflict, give predictions, give and receive appropriately and understand and use
active and passive and conditional sentences. Students will learn an additional 352 words and
106 kanjis. After completing this course, students will be eligible to enter for the Level 3

proficiency examination.

BI 171 Business Communication in German 1 3 (3-0-6)
Prerequisites: This course is for those with no prior knowledge of German.
Students will learn the different sounds and pronunciation of German and also the main
structures of the language by studying basic grammar. There will also be practice of listening,

speaking, reading and writing skills and study of everyday and basic business related vocabulary.
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Bl 172 Business Communication in German 2 3 (3-0-6)

Prerequisites: have earned credits of Bl 171 (Business Communication in German 1), or
students must have been approved to study the course by the instructor.

This course involves further study of German grammar and business communication
following on from Business Communication in German 1, as well as basic reading and writing
and building economics and business related vocabulary by means of printed matter and the
internet.  This should allow students to understand daily lifestyles and viewpoints of Germans

to a reasonable extent.

Bl 271 Business Communication in German 3 3 (3-0-6)
Prerequisites: have earned credits of Bl 171 (Business Communication in German 1), or
students must have been approved to study the course by the instructor.
In this course students will learn and practise using vocabulary and business-specific
idioms, in addition to studying and understanding business structures and study through reading

business related documents via new media.

Bl 272 Business Communication in German 4 3 (3-0-6)
Prerequisites: have earned credits of Bl 171 (Business Communication in German 1), or
students must have been approved to study the course by the instructor.
This course will have the same instruction methods as Business Communication in
German 3, with practice in writing business documents, conversation using business related

vocabulary and studying and understanding the cultural context of business contact.

Bl 181 Business Communication in a Foreign Language 1

3 (3-0-6)In this course students will learn how to
communicate in business contexts in a foreign language determined by the faculty, focusing on
vocabulary and basic general sentence structure. At this level, students should be able to

communicate using simple sentences.
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Bl 182 Business Communication in a Foreign Language 2 3 (3-0-6)
Prerequisites: have earned credits of Bl 181 (Business Communication in a Foreign
Language 1), or students must have been approved to study the course by the instructor.
In this course students will learn how to communicate in business contexts in a foreign
language determined by the faculty, following on from Bl 181. The focus will be on expanding
vocabulary and using more complex sentences. At this level, students should be able to read

and write simple business letters.

Bl 281 Business Communication in a Foreign Language 3 3 (3-0-6)

Prerequisites: have earned credits of Bl 181 (Business Communication in a Foreign
Language 1), or students must have been approved to study the course by the instructor.

In this course students will learn vocabulary, sentences and expressions frequently used
in business communication in the foreign language determined by the faculty. Students will
practise listening, speaking, reading and writing for communicating information and opinions
correctly. At this level, students should be able to deliver a short oral presentation on a

business related topic.

BI 282 Business Communication in a Foreign Language 4 3 (3-0-6)

Prerequisites: have earned credits of Bl 181 (Business Communication in a Foreign
Language 1), or students must have been approved to study the course by the instructor.

As with Business Communication in a Foreign Language 3, this course will further study
vocabulary, sentences and expressions used in business communication in the foreign language
specified by the faculty. Students will practise listening, speaking, reading and writing for
communicating information and opinions correctly. At this level, students should be able to

produce a short written report on a business related topic.
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BA 321 Consulting Practices using Case Study 3 (3-0-6)
Prerequisite : Thammasat Business School and third — year student status
An application of business concept. Business Model and Revenue Model.
Consulting framework development. Case cracking. Competitive advantage analysis. Situational
analysis and Competitive landscape. Business problems identification. Future challenges of the
business. Integration of multidisciplinary business area including Finance, Marketing, Accounting,
Organization Management, Human Resource Management, etc. Formulation of
recommendation. Financial Model. Business professional skills including presentation, time

management, teamwork, leadership, etc.

BA 331 Business Opportunities in Japan 3 (2-2-5)

Study social and business cultures, business customs, common business situations, and

business opportunities in Japan. Company visits in Japan are incorporated in the course.

BA 332 Business Opportunities in China 3 (2-2-5)

Study social and business cultures, business customs, common business situations, and

business opportunities in China. Company visits in China are incorporated in the course.

BA 333 Business Opportunities in Singapore 3 (2-2-5)

Study social and business cultures, business customs, common business situations, and

business opportunities in Singapore. Company visits in Singapore are incorporated in the course.

BA 334 Business Opportunities in CLMV 3 (2-2-5)

Study social and business cultures, business customs, common business situations, and
business opportunities in CLMV region (i.e., Cambodia Laos Myanmar Vietnam). Company visits

in CLMV region are incorporated in the course.

BA 335 Business Opportunities in Thailand 3 (2-2-5)

(Only exchange students are permitted.)
Study social and business cultures, business customs, common business situations, and

business opportunities in Thailand. Company visits in Thailand are incorporated in the course.
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BA 336 Business Opportunities in Selected Country | 3 (2-2-5)

Study social and business cultures, business customs, common business situations, and
business opportunities in in Selected Country I. Company visits in in Selected Country | are

incorporated in the course.

BA 337 Business Opportunities in Selected Country |l 3 (2-2-5)

Study social and business cultures, business customs and common business situations,
and business opportunities in in Selected Country Il. Company visits in in Selected Country Il are

incorporated in the course.

BA338 Luxury Brand Management 3 (2-2-5)

Study the basic elements of effective marketing of luxury goods and services, the
characteristics of different segments of the luxury market, tools and skills necessary to develop

marketing strategies for luxury goods and services.
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