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Course Description
General Courses
Part 1
TU 100 Civic Education 3 (3-0-6)
Study of principles of democracy and government by rule of law. Students will gain understanding of the concept of
“citizenship” in a democratic rule and will have opportunity for self-development to become a citizen in a democratic

society and to take responsibility in addressing issues in their society through real-life practices.



TU 110  Integrated Humanities 2(2-0-4)

To study the history of human beings in different periods, reflecting their beliefs, ideas, intellectual and creative
development. To instill analytical thinking, with an awareness of the problems that humanities are confronting, such as
the impacts of: technological development, violence, wars, and various world crises so that we can live well in a changing

world.

TU 120  Integrated Social Sciences 2(2-0-4)

This interdisciplinary course focuses on the fact that social sciences play an important role for society. The course
explains the origins of the social sciences and the modern world, the separation of social sciences from pure sciences, and
the acceptance of the scientific paradigm for the explanation of social phenomenon. It also involves the analysis of
important disciplines, concepts, and major theories of social sciences by pointing out strengths and weaknesses of each
one. Included is the analysis of contemporary social problems, using knowledge and various perspectives—-individual,

group, macro-social, national and world perspectives-- to view those problems.

TU 130  Integrated Sciences and Technology 2 (2-0-4)

To study basic concepts in science, scientific theory and philosophies.Standard methods for scientific
investigations.Important evolutions of science and technology influencing human lives as well as the impacts of science
and technology on economies, societies and environments.Current issues involving the impacts of science and technology

on moral, ethics and human values.

TU 152 Fundamental Mathematics 3 (3-0-6)

(This course is for students who have already studied mathematics in high school and have gained not less than 16
credits or as demanded by their faculty.)

To prove logical rules, methods of proofs, arguments, mathematical induction, proofs of theorems of inequalities and
absolute values, inequalities solving, functions, type of functions, applications of functions, curve sketching, partial

fractions decomposition, solving of simple systems of linear equations.

TH 161  Thai Usage 3 (3-0-6)
Thai language usage skills: listening, reading, writing and speaking, with emphases on drawing the main idea,

communicating knowledge, thoughts and composing properly.

EL 070  English Course 1 0 (3-0-6)

Prerequisite : Language Institute placement

A non-credit course designed for those students with low English command and unable to enroll directly into English
Foundation Course (The assessment criteria are ‘S’ for Satisfactory or ‘U’ for Unsatisfactory and will not be counted

towards the students’ total credits and GPA).



A preparatory course designed to enable students to cope up with real English use of four basic integrated skills of

listening, speaking, reading and writing.

EL 171 English Course 2 3 (3-0-6)
Prerequisite : Have earned credits of EL 070 or Language Institute placement
An intermediate English course designed to promote four integrated skills to develop students’ English proficiency at

a higher level.

EL 172 English Course 3 3 (3-0-6)
Prerequisite : Have earned credits of EL 171 or Language Institute placement
An upper-intermediate English course to enable students to use integrated skills at a more sophisticated level than the

prior course especially in speaking and writing.

Part 2
EG 221 Reading for Information 3 (3-0-6)
Prerequisite : Have earned credits of EL 172 or Exemption
Strategies used in reading informative texts; analysis of the language structure, content and the writer’s presentation of

information; practice outlining and summarizing as well as giving opinions about the texts through oral discussion.

EG 241  Listening — Speaking 1 3 (3-0-6)
Prerequisite : Have earned credits of EL 172 or Exemption
Practice of English in everyday use including basic listening skills; pronunciation; including study of the culture

related to given social functions, with the aim of helping students gain confidence in verbal communication in English.

BA 202 Taxation 3 (3-0-6)

Prerequisite :Thammasat Business School and second-year student status

An overview of excise taxes and custom taxes, the tax treatment of individuals, partnerships and corporations.
Topics include value-added taxes, specific purpose taxes, property taxes, and other related taxes collected by government

agencies.

Business Core Courses

BA 201 Business Law 3 (3-0-6)

Prerequisite : Thammasat Business School and second-year student status



The course examines the legal system and basic legal principles affecting various forms of business. Review of
particular contracts; sale, hire purchase, agency, mortgages, lease, creditors’ right and bankruptcy, etc. Also covered are

the applications of law to financial instruments.

BA 203 Business Quantitative Analysis 3 (3-0-6)
Importance and benefits of the quantitative analysis, applications of quantitative analysis in business decision-
making, linear programming models, transportation models, network models, Markov analysis, inventory control models,

simulation, and applications of computer software on real-world problems modeling

BA 204 Business Statistics 3 (3-0-6)
Systematic data collection, sampling statistics, population parameters, probability theory and Bayes’ theorem,
random variables, probability distributions, hypothesis testing, analysis of variance, correlation, linear regression, and

analyzing and applying the results of statistical program

BA 291 Introduction to Business 3 (3-0-6)

The course aims to provide a comprehensive introduction to the key operations of business, namely finance,
accounting, marketing, human resource and production management, and management information system, placed
within organizational, forms of businesses, environmental, legal and managerial context. Underlying business concepts

will be discovered through the study of real-world examples and fundamental business plans.

BA 321 Internship for Social Responsibilities 1 3 (work at least 200 hours/semester)

Prerequisite : Thammasat Business School and third-year student status

Internship students apply business or accounting knowledge to solve social problems, to work as teams, and to
cooperate with public sectors and organization in advantageous projects.

Students work under the advisory committee. They will be assigned the concrete responsibilities and scopes to apply

their academic proficiency in real working environments. They have to work at least 200 hours during the semester.

BA 322  Internship for Social Responsibilities 2 3 (work at least 200 hours/semester)

Prerequisite : Have earned credits of BA 321

Internship students apply business or accounting knowledge to continue solving social problems, working as teams,
and cooperating with public sectors and organization in advantageous projects in sustainable ways.

Students work under the advisory committee. They will be assigned the concrete responsibilities and scopes to apply

their academic proficiency in real working environments. They have to work at least 200 hours during the semester.

BA 401  Strategic Management 3 (3-0-6)



Prerequisite : Thammasat Business School and fourth-year student status

The course examines a comprehensive process of strategic management and deep analysis of internal and external
environments for high-impact corporate executives to make logical decisions in alignment with vision, mission, and
strategy at each organizational level. Analysis of critical factors pertaining to strategy formulation, implementation and

techniques of evaluating strategies will be thoroughly discussed through case studies.

BA 421 Corporate Governance for Value Creation 3 (3-0-6)

Prerequisite : Forth-year student status

This course studies corporate governance as a factor creating economic value to entity. The components comprise
management for value creation, corporate governance, corporate social responsibility and mechanism of corporate
governance in details, including roles of directors, corporate culture, risk management, control, monitoring and
evaluation. Corporate governance implementation, current and special issues are discussed by case studies in Thailand

and overseas.

Major : Finance

FN 201 Business Finance 3 (3-0-6)

Prerequisite : Have earned credits of AC 201

The basic principles of financial management for business; the responsibilities of financial managers; maximization of
enterprise value; financial analysis, cash flow analysis, financial planning and control, fundamental analysis on risk and
return, time value of money, current asset management, non-current-assets investment (capital budgeting) techniques, an

allocation and acquisition of funds, short-term and long-term financing, the costs of capital

FN 211 Financial Markets 3 (3-0-6)

Prerequisite :Second-year student status

Money, banking and financial markets; the effects of various factors on financial markets; monetary policies, interest
rates, regulations and controls of financial institutions, money markets, capital markets and international financial

markets, roles and functions of financial institutions in Thailand

FN 241 Risk Management and Insurance 3 (3-0-6)
Prerequisite : Second-year student status

Different types of risks and financial losses faced by individuals and organizations; types of damages, factors affecting risk
management, principles of insurances, basic understanding of various kinds of insurance, customer selection, reinsurance,

and insurance business management and control.

FN 281 Personal Finance 3 (3-0-6)
The determination of optimal financial objectives in accordance with various stages of individual life cycle; personal

financing and spending, personal financial planning and control, savings and efficient investments, appropriate credit



usage, personal tax planning, and income tax payment, benefits of saving and individual’s quality of life: health care,

leisure, free-time productivity, financial planning after retirement

FN 282 Wealth Management 3 (3-0-6)

Evaluations of potential customers, personal tax planning, life-cycle investing, measurement of risk of and return on
financial assets, portfolio theory, portfolio optimization, investment policy statements, investments in real estate
investment trusts, performance evaluation of mutual funds, retirement planning, wealth transfers, heritage, donations,

new issues in wealth management

FN 311 Financial Management 3 (3-0-6)

Prerequisite :Have earned credits of (1) FN 201 and (2) BA 204 or (ST 211 and ST 212) or (ST 216 and ST 217) or (ST 218
and ST 319)

Theoretical concepts of corporate financial management applied to resolve financial problems and issues encountered by
management in the real world of business; the management of asset structure and financial mix; the application of
financial models and instruments on managing the assets, liabilities and equities, valuation, the costs of capital, capital

structure, capital budgeting under risk, leasing, the concepts of agency problems and corporate governance

FN 312 Investments 3 (3-0-6)

Prerequisite : Have earned credits of (1) FN 201 and (2) MA 216and (3) BA 204 or (ST 211 and ST 212) or (ST 216 and ST
217) or (ST 218 and ST 319)

Valuation methods for fixed income instruments, equity instruments, options, and futures contracts; risk and return

measurement of individual securities and portfolios, the determinants of risk and return

FN 313 International Financial Management 3 (3-0-6)
Prerequisite : Have earned credits of FN 311

The financial management for international business and its international economic environment: international monetary
system, the balance of current account, the balance of payment, the foreign exchange market; the application of financial
instruments and derivatives in the international financial risk management, the roles of international financial

institutions, such as the International Monetary Fund (IMF), the World Bank, and international financial corporations

FN 323 Credit Management 3 (3-0-6)

Prerequisite : Have earned credits of FN 201

The importance and types of credit; loan decision processes of both corporate and financial intermediaries; techniques
for analyzing and evaluating credits, the determination of credit lines and optimal interest rates, methods of evaluating

loan proposals, debt restructuring and debt management, computerized database systems in credit analysis

FN 331 Financial Institutions Management 3 (3-0-6)



Prerequisite : Have earned credits of FN 211 and FN 312
Various aspects in financial institutions management especially commercial banks; risk management, capital and
liquidity management, asset and liabilities management, profit and cost analysis, stability and investment strategies

analysis, recovery plan of financial intuitions

FN 341 Non-Life Insurance Management 3 (3-0-6)

Prerequisite : Have earned credits of FN 241

Various types of risks and damages of the property, liability insurance and reinsurance business, the role of government
in supporting the property insurance business, a relationship between insurance management and the financial
management of firm.

FN 342 Life and Health Insurance Management 3 (3-0-6)
Prerequisite : Have earned credits of FN 241

Life and health insurance businesses, insurance policies, the calculation of insurance premiums, under wring processes,

the indemnification, risk management for individuals and businesses, personal financial management and investment.

FN 344 Insurance Business and Legal Environment 3 (3-0-6)

The dynamics of legal, social, technological and economic environments and business activities of insurance companies;
the impacts of changes in the global commercial and financial systems on the insurance business, information systems for
managing and controlling risk exposures in order to improve the efficiency in the management of change, organization

structures, project planning and human resource development

FN 351 Fixed-Income Securities Analysis 3 (3-0-6)

Prerequisite : Have earned credits of FN 312

Fixed income securities, the mechanisms of domestic and international debt markets, fixed income instrument analyses,
pricing, risk behavior, the security design, debt instruments with complex structures, investment strategies and risk

management of debt portfolios

FN 391 Research and Internship Project 3 (work at least 200 hours/semester)
Prerequisite :Finance major and third — year student status and knowledge in the filed of internship

A student internship of at least 200 hours during a summer semester in a pre-approved organization

FN 399  Practical Capability Development in Finance 3 (work at least 100 hours/semester)

Prerequisite :Finance major and third — year student status

This course allows students majoring in finance to learn more in the real world of business. Students will participate and
practice in organizations, public or private, so they can comprehend the working elements and environment. This shall

enhance students’ working experience and capability, which will be useful for their future career.



Students will register this course in a summer semester (totaling 100 working hours). Students must follow the rules and
regulations regarding the internship as required by Thammasat Business School. There will be evaluation with grade S

(Satisfactory) and grade U (Unsatisfactory). With S grade, students will be given the internship certificate.

FN 413 Strategic Financial Management 3 (3-0-6)

Prerequisite : Have earned credits of FN 311 and FN 312

Financial planning process by integrating various fields of knowledge, such as accounting, engineering and economics;
cost monitoring using a value engineering technique, control and evaluation processes using the balanced scorecard

approach, good governance; lectures and case studies in Thailand

FN 415 Financial Risk Analysis and Management 3 (3-0-6)
Prerequisite : Have earned credits of FN 311 and FN 312
All types of enterprise financial risks and their nature; a variety of quantitative tools in analyzing and measuring risks,

approaches to manage risks in accordance with risk policies

FN 421  Financial Statement and Reporting Analysis 3 (3-0-6)

Prerequisite : Have earned credits of FN 311

Various financial tools used in financial analysis for performance evaluations of firm strategies based on profitability
relative to risks, applications of financial analysis for better prediction of future cash flows for valuation and credit

analysis

FN 425  Financial Viability Study 3 (3-0-6)

Prerequisite :Finance major and fourth — year student status

Various tools and techniques used in financial viability study; principles of and practice in developing business plans,
feasibility studies of projects including new projects, expansions, non-current-asset replacements, project delays, and
terminations of projects; real options and evaluations of long-term investments, a group project on a business feasibility

study

FN 428 Investment Banking 3 (3-0-6)

Prerequisite :Have earned credits of FN 311

Investment banking business; principles of value creations for firms and investors by mergers and acquisitions and
business reorganizations; variety of investment banking activities, debt restructuring, initial public offering, and venture

capital; applications of financial management and cases both in Thailand and abroad

FN 451 Equity Securities Analysis 3 (3-0-6)

Prerequisite : Have earned credits of FN 312



An analysis and evaluation of equity instruments; economic, industry and company analyses, various approaches in
security valuation: discounted cash flows, relative valuation, technical analysis, quantitative securities analysis, portfolio

performance evaluation

FN 452 Financial Derivatives Analysis 3 (3-0-6)
Prerequisite :Have earned credits of FN 312
Fundamental principles of derivatives, including futures, forward contracts, options, warrants, and swaps, derivatives

pricing models, strategies for speculating or hedging

FN 461 Advanced International Financial Management 3 (3-0-6)

Prerequisite :Have earned credits ofFN 313

International financial markets, evolution of financial markets, financing sources from international debt and stock
markets; financial management for multinational corporations, direct investment analysis, international portfolio

investments, political risk analysis, international capital budgeting and liquidity management

FN 471 Statistical Models for Financial Research 3 (3-0-6)
Prerequisite : Finance major and fourth — year student status and Have earned credits of BA 204
Basic econometrics and its applications on financial research; event studies using corporate events in Thailand; research

designs

FN 491 Seminar in Finance 3 (3-0-6)
Prerequisite : Have earned credits of FN 311 and FN 312

Analysis of current financial issues using case studies, guided class discussions, and business presentations

FN 494 Financial Engineering 3 (3-0-6)

Prerequisite : Have earned credits of FN 311 and FN 312

Applications of mathematical, statistical, and financial theories and modles; designs and developments of financial
securities,randombehaviorof securities, portfolios, and derivatives; securities designs, determinations of prices and risk of
securities in financial markets using formulas and numerical methods; strategies for investments, diversifications and risk

management

FN 499 Independent Study in Finance 3 (0-0-9)
Prerequisite : Have earned credits of FN 311 and FN 312
Conducting a financial research with a testable hypothesis under the supervision of an advisor; techniques used in data

collections, data analysis, and writing research paper



Major : Marketing
MK 201 Principles of Marketing 3 (3-0-6)

(For students in Thammasat Business School or students intended to transfer to Thammasat Business School only)

A study of marketing as one of the core business functions. This course provides an overview of modern marketing
with an emphasis on the concept of marketing, its economic and social impacts, consumer behavior, and the process of
fundamental marketing mix management. This course concludes with a discussion of responsibility and ethics of

marketers.

MK 202 Fundamentals of Marketing 3 (3-0-6)

(For non- Thammasat Business School students.)

A study of marketing system, concepts, and practices in the modern era. Emphasis is on how products and services
are offered, priced, promoted, and distributed, based on an understanding of customer characteristics and behaviors as

well as implications of marketing on society and environment.

MK 311  Consumer Behavior 3 (3-0-6)
Prerequisite : Have earned credits of MK 201 or MK 202
A study of concepts and theories of behavioral analysis in order to understand consumers and their behavior. Topics
include both traditional thinking, which emphasizes psychological and behavioral theory for the decision-making process
of purchasing, and contemporary alternative theories, which emphasize understanding consumers from social and
cultural dimensions. This course covers the understanding of both individual and organizational behaviors that influence

the purchasing decision.

MK 312 Marketing Planning 3 (3-0-6)
Prerequisite : Have earned credits of MK 311
A study of marketing theories, concepts, processes, and tools as essential to business. Focus is on building skills and
experience in developing a marketing plan. Topics cover the influences of environmental factors, consumer behavior, and
competitive and responsive conditions as well as the development of a marketing plan, implementation, and control of

marketing execution. Special emphasis is on social responsibility and adhering to ethics in every step of the process.

MK 313  Creativity and Communication in Marketing Profession 3 (3-0-6)
Prerequisites : Marketing major and have earned credits of MK 201
A study of principles and processes to enhance creative thinking and communication skills essential for success in a
marketing career. Emphasis is on the development of effective communicative strategies and means for each student and

his or her team that fit with the target audience, situations, and goals.

MK 314  Qualitative Research in Marketing 3 (3-0-6)

Prerequisite : Have earned credits of MK311



Understanding the roles, importance, and types of marketing research for business. Main topics begin with research
question identification, research process, methodology, and tools applicable to conducting qualitative research in
marketing. Common methods include in-depth interviews, focus group, and observation, among others. Students will
learn through the whole research process with hands-on assignments and a qualitative research project. Special attention
is given to analyzing data and interpreting results properly as well as when and how to use quantitative research to

complement qualitative research.

MK 315 Quantitative Research in Marketing 3 (3-0-6)
Prerequisites : Have earned credits of BA 204 and MK314
Understanding the roles, importance, and types of marketing research for business. Main topics start with research
question identification, research process, methodology, and tools applicable to conducting quantitative research in
marketing. Common methods include survey and experimentation, among others. Students will learn through the whole
research process with hands-on assignments and a quantitative research project. Special attention is given to analyzing
data and interpreting results properly as well as when and how to use quantitative research to complement qualitative

research.

MK 316 Product and Brand Management 3 (3-0-6)
Prerequisite : Have earned credits of MK311
A study of concepts and theories related to product and brand management. Principal topics include product
management policy and strategy, value-added brand management strategy, product and brand management in different
stages of product life cycle, and causes and prevention of product and brand failure. Also discussed are topics concerning
the formulation of other marketing strategies to complement product and brand strategy, brand competitiveness in the

global market, impact of the government, and ethics in product and brand management.

MK 317 Pricing Management 3 (3-0-6)
Prerequisites : Have earned credits of MK 201or MK 202 and FN 201
A study of concepts and principles related to pricing management. Topics include pricing policy, strategy for pricing
determination and adjustment, pricing as a marketing promotion tool, and pricing to complement other marketing mix.
Also discussed are environmental factors that influence profitability and application of quantitative analytical techniques

as decision-making tools for increasing business profitability.

MK 318 DistributionChannel Management 3 (3-0-6)
Prerequisite : Have earned credits of MK 201or MK 202
A study of distribution channel systems, their roles, constraints on their management, and their integration into
marketing strategy. Analysis of dynamic market factors, design and distribution of channels for effective and efficient
management distribution networks, and strategic deployment of multi-channel marketing decisions to gain competitive

advantages. Focus is on the roles, attitudes, and behavior of channel members, dimensions of channel power, management



of channel conflict, channel incentive programs, coordination of channel relationships, and management of indirect
channels. Particular attention is paid to the development, control, and evaluation of a distribution channel in both

consumer and business markets.

MK319  Integrated Marketing Communications 3(3-0-6)

Prerequisite : Have earned credits of MK 311

A study of the integrated approach in marketing communications. This course is designed to develop concepts,
principles, and methods of marketing promotion and communication. Focus is on developing an integrated marketing
communications plan in terms of message and contact point management in order to answer the market challenge, based
on consumer understanding (outside-in approach) and the understanding of brand, especially brand positioning.Topics
discussed cover planning, media strategy, factors influencing media selection, media mix strategy, media testing and

evaluation, and communication strategies that are consistent with other marketing strategies.

MK 321 Sales Promotion and Event Marketing 3 (3-0-6)
Prerequisite : Have earned credits of MK 311
A study of concepts, principles, and tools of sales promotion and event marketing. Topics include planning and

developing an effective strategy by using situation analysis and goal setting, while integrating creative tools and

appropriate media with other elements of the marketing mix. The course finishes with testing and evaluation of the
operation.
MK 322 Retail Management 3 (3-0-6)

Prerequisite : Have earned credits of MK 201or MK 202

A study of retail business management. Topics include roles and institutions related to retail business, understanding
consumer behavior and market competition to determine effective retailing strategy, location selection, organization and
human resources management, supply chain and IT for retail management, merchandise planning, purchasing system,
retail branding, retail pricing, and promotion program, including store management, store design, store layout for
product placement, services, and retail sales techniques. This course also discusses international retailing and electronic

retailing.

MK 323  Sales Management 3 (3-0-6)
Prerequisite : Have earned credits of MK 201or MK 202
A studyof modern sales management. This course provides a study of the new concept of sales management that
requires external information for situation analysis in order to discover the opportunities, threats, strengths, and
weaknesses to satisfy customers. Also emphasized are the uses of quantitative and qualitative information. The course also

covers building a sales team and effective sales management.

MK 331 Business — to — Business Marketing 3 (3-0-6)



Prerequisite : Have earned credits of MK 201 or MK 202

A study of concepts and practices in business-to-business marketing, which is different from consumer marketing.
Topics include procurement, business purchasing behavior, marketing opportunities, marketing strategy, product
development and management, business marketing channels, customer relationship management, integrated marketing
communication, sales management, selling techniques, pricing and negotiation to add value, marketing evaluation,

customer satisfaction, and vision in business-to business marketing.

MK 332  Services Marketing 3 (3-0-6)
Prerequisite : Have earned credits of MK 201or MK 202
A study of the importance of marketing in the service industry. This course covers the impact of service on local and
global economic development, the differences between “goods” and” services” that lead to the unique characteristics and
problems of service businesses, consumer behavior in service businesses, evaluation and development of tools for
improving service quality, service marketing plans, marketing mix planning, and competitive strategies for service

marketing.

MK 333 International Marketing 3 (3-0-6)
Prerequisite : Have earned credits of MK 201 or MK 202
A study of marketing in the international context. This course starts by providing concepts and theories of
international marketing, which covers market systems and other factors influencing international business. Topics also
include marketing concepts with no geographical boundaries, international marketing strategy, import and export,

foreign investment and analysis of new challenges and ethical issues related to international marketing.

MK 334  Agricultural Marketing 3 (3-0-6)

Prerequisite :Have earned credits of MK 201 or MK 202

A study of industries, agricultural market structures, the important role of the agricultural market inan economic
system, the impact of a central distribution center, future markets, government policies, competition, technology for
agricultural products, and other business factors that affect the agricultural business model. This course emphasizes
marketing value creation, brand building, and marketing strategy in order to respond to the market and create
competitive advantages for our agricultural products as well as develop their agribusiness potential in the worldwide
market.
MK 335 Health-Care Marketing Strategy 3 (3-0-6)

Prerequisite : Have earned credits of MK 201 or MK 202

A study of marketing strategy related to healthcare businesses. This course focuses on the important role of the
healthcare industry in the development of better living and improved quality of life of the human race. The study also
promotes the health tourism industry by integrating marketing mix with indigenous traditional wisdom, biotechnology,
modern technology, and other strategies to strengthen Thailand’s healthcare management of the public and private

sectors while addressing the concerns of ethical issues and social responsibilities.



MK 341 Special Topics in Marketing 1 3 (3-0-6)
Prerequisite : Marketing major and third-year student status or approved by the instructor
A study of recent developments, concepts, and tools in a specific marketing-related area that benefits students’

thinking and future careers.

MK 342  Special Topics in Marketing 2 1.5 (1.5-0-3)
Prerequisite : Marketing major and third-year student status or approved by the instructor
A study of recent developments, concepts, and tools in a specific marketing-related area

thatbenefits students’ thinking and future careers.

MK 343  Special Topics in Marketing 3 1.5 (1.5-0-3)
Prerequisite : Marketing major and third-year student status or approved by the instructor
A study of recent developments, concepts, and tools in a specific marketing-related area that benefits students’

thinking and future careers.

MK 411 Marketing Analysis and Decision-Making 3 (3-0-6)
Prerequisites : Have earned credits of MK 311 and BA 204
An integrated approach to studying the scope, characteristics, and process of important marketing decisions in
competitive and rapidly changing business environments. Students will learn concepts and tools useful for marketing
decision-making and practice how to use them to analyze data from inside and outside the organization in order to design

and deliver insightful reports or presentations that fit with different marketing management positions and situations.

MK 412 Marketing Strategy 3 (3-0-6)
Prerequisites : Marketing major and forth-year student status have earned credits of MK 312
The course builds the skills and experiences of the students by focusing on analyzing and criticizing the marketing
strategy used in a real business practice. The content also emphasizes the process of marketing strategy development,
implementation, and evaluation by using case study and simulation games in marketing to integrate knowledge and

techniques in marketing strategy.

MK 421  Special Topics in Marketing 4 3 (3-0-6)
Prerequisite : Marketing major and forth-year student status or approved by the instructor
A study of recent developments, concepts, and tools in a specific marketing-related area that benefits students’

thinking and future careers.

MK422 Entrepreneurial Marketing 3 (3-0-6)

Prerequisite : Have earned credits of MK 201 or MK 202



A study of key entrepreneurial marketing theories, concepts, and strategies that can be
applied to both established and start-up firms operating in fast-changing, volatile business environments. The course
begins with a discussion of the evolution of the interface between marketing and entrepreneurship and continues with an
exploration of the underlying elements of entrepreneurial marketing. The main emphasis of this course is on how to
proactively identify, evaluate, and exploit market opportunities in order to acquire and retain profitable customers.
Through a series of hands-on case studies, students will learn how to formulate entrepreneurial marketing strategies using

innovative approaches to risk management, resource leveraging, and value creation.

MK 423  Sustainability Marketing 3 (3-0-6)

Prerequisite : Have earned credits of MK 312

A study of marketing management with responsibility to the environment and society. The course starts by
discussing the adverse impact from conventional business and marketing practices. To ameliorate the situation, the
concept of sustainable development is employed as a foundation and goal for corporate social responsibility(CSR)and
responsible marketing. Subject to the constraints of sustainability of the ecology and society, the central issue is the
development of competitive marketing strategies based on CSR to lower the negative impact while creating higher value
to the environment and stakeholders. Equally important is the development of the means to enhance sustainable
consumption, including de-marketing. This course concludes by touching on the application of marketing for not-for-

profit organizations and social enterprises.

MK 499 Independent Study in Marketing 3 (0-0-9)
Prerequisite : Marketing major and forth-year student status or approved by the instructor
A study of marketing research on an individual basis. During the course, a student conducts research on a particular

problem or topic in marketing under the supervision of an advisor with focus on ethical, professional norms in marketing.

Major : Accounting

AC 201 Fundamental Accounting 3 (3-0-6)
The basic principles, concepts, and procedures for collecting and recording accounting information; preparation and

analysis of financial reports; accounting cycle; accounting and disclosure for assets, liabilities, and owners’ equity.

AC202 Management Accounting 3 (3-0-6)

Prerequisite : Have earned credits of AC 201

Collecting cost data and how to use cost data for planning, controlling, evaluating performance for improving
efficiency and effectiveness of an organization as well as decision making of executives at all levels.

(Credits are not counted for Accounting major studentsand Accounting minor students from other faculties.)



AC 311 Intermediate Accounting 1 3 (3-0-6)

Prerequisite : Have earned credits of AC 201

Accounting framework; Principles and accounting treatments for assets, liabilities, revenues and expenses; Classification,
recognition, measurement and valuation of assets and liabilities in accordance with Thai Financial Reporting Standards;

Presentation and disclosure of assets and liabilities; Events after financial statement date.

AC 312 Intermediate Accounting 2 3 (3-0-6)

Prerequisite : Have earned credits of AC 201

Revenue recognition principles for sales of goods and rendering services; Accounting treatment for leases; Recording
and presenting the stockholder’s equity transactions in financial statements; Earnings per share; the presentation and
disclosure of financial statements; the preparation of statement of cash flows and interim financial statements; Accounting

policies, changes in accounting, error correction; Accounting for troubled debt restructuring; Professional ethics.

AC 313 Cost Accounting 3 (3-0-6)

Prerequisite : Have earned credits of AC 201

The role and importance of cost accounting ; cost terminology and cost accumulation systems, cost calculation under job
order costing, cost calculation under process costing ; manufacturing overhead cost allocation, joint cost allocation and
accounting for by-product, quality cost, variable costing and absorption costing system, standard costing system and

variance analysis, just-in-time production.

AC 314 Cost Management 3 (3-0-6)

Prerequisite : Have earned credits of AC 313

Use of cost information for planning, controlling under certainty and uncertainty events. budgeting system, cost-
volume-profit relationship ; cost analysis ; capital budgeting, performance evaluation of units in organization , and

transfer pricing.

AC 315 Tax Accounting 3 (3-0-6)

Prerequisite : Have earned credits of AC 201 and BA 202

The relationship and differences between accounting income and taxable income; and the recording of those
differences;Personal income tax; Accounting for defered income tax, withholding tax, value-added tax, and specific

business tax ; Tax responsibilities; Professional ethics; Authority of tax officers in tax assessment and collection.

AC 317  Internal Control and Enterprise Risk Management 3 (3-0-6)
Prerequisite : Have earned credits of AC 201
Basic concept and components of COSO internal control; Evaluation of internal control; Basic concepts of internal audit;

Enterprise Risk Management (ERM); system arrangement related to Risk management process; Duties and



responsibilities of internal auditors and risk management officers, Duties and responsibilities of internal audit function
and risk management function to audit committee and risk management committee; and Components of good corporate

governance.

AC 318  Accounting Information Systems 3 (3-0-6)

Prerequisite : Have earned credits of AC 201 and IS 201

Fundamental concepts of accounting information system; Techniques and tools in the process and preparation of financial
and management reports; Control systems in accounting information system; Basic business processes and the impacts of

E-commerce on accounting information systems.

AC 331 Accounting for Environmental and Social Responsibility 3 (3-0-6)

Prerequisite : Have earned credits of AC 313 or AC 202

Sustainable development concepts; Corporate environmental and social responsibility; Negative impacts of business
activities on the environment and natural resources; Environmental management practices; Identification, collection and

analysis of environment-related costs and earnings information; Environmental reporting and sustainability reporting.

AC 411 Advanced Accounting 1 3 (3-0-6)
Prerequisite : Have earned credits of AC 311 and AC 312

Accounting for home office and branch; Accounting for business combinations; Accounting for investments in
associates and subsidiaries, Accounting for interests in joint venture; Preparation of consolidated financial statements;

Translation of foreign currency financial statements; and Disclosure of related party transactions.

AC 413  Financial Reporting and Statement Analysis 3 (3-0-6)
Prerequisite : Have earned credits of AC 311 and AC 312
Presentation and disclosure of accounting information in various industries; Linkage between financial statement items;

Effects of accounting choices; Tools and techniques for an analysis of financial statement and other financial reporting.

AC 422  International Accounting 3 (3-0-6)

Prerequisite : Have earned credits of AC 201 and fourth-year student status

Comparison of international accounting practices , background for a profound understanding of international financial
reporting, factors affecting international accounting standards and practices, the problem of international transfer
pricing, roles and limitations of accounting information system in the financial statements analysis and international

business management, related tax issues.

AC 423 Tax Problem 3 (3-0-6)

Prerequisite : Have earned credits of AC 315



Analysis of tax rulings from Court’s orders, Board of Taxation, Royal Decree Committee Office, Revenue
Department, and related parts of BOI Act and terms from Industrial District Act, as well as the new enforcements from
the Revenue Codes.

Language InstituteThammasat University

EL 221 Communicative Business English 1 3 (3-0-6)
Prerequisite : Have earned credits of EL 172
Practising listening, speaking, reading and writing skills; reading different business materials; writing summaries
and expressing ideas in paragraphs; listening for main ideas and making conversations within business contexts; making

oral presentations of selected business topics to enhance critical thinking and speaking skill

EL 321 Communicative Business English 2 3 (3-0-6)
Prerequisite : Have earned credits of EL 221
Practising listening, speaking, reading and writing skills at a more advanced level; practising listening for main ideas
and details; practising speaking using different business functions in pairs and in groups; performing role plays and
simulations based on real life situations; reading for vocabulary enrichment and development of business ideas and

concepts; writing to express ideas and opinions gained from reading, listening and speaking.

Faculty of Science and Technology

ST 346 Mathermatics of Finance 3 (3-0-6)
Prerequisite : Have earned credits of MA 211 or MA216 or MA218
Basic principles of financial problem analysis ; the meansurement of interest ; compound interest ; annuities-certain ;
yield rates ; amortization schedules and sinking funds ; bonds ; stocks and other securities ; applied mathematics in

financial problem analysis.

ST 347 Mathematics of life Insurance 1 3 (3-0-6)
Prerequisite : Have earned credits of ST 246 and ST 346
Basic principle of actuarial science; survival distributions and life tables; life insurance: life annuities, net single
premium and net level premium for life insurance and life annuities contracts, gross premium, net premium reserve and

modified reserves, code of professional conduct of actuaries.

ST 447 Mathematic of Life Insurance 2 3 (3-0-6)
Prerequisite : Have earned credits of MA 347
Multiple life functions ; multiple decrement models for single life and applications of multiple decrement theory ;

insurance models including expenses.



Faculty of Economics

EC 213 Introductory Microeconomics 3 (3-0-6)

(For students who are not Economics majors)

Concepts and applications of economic theories regarding fundamental economic problems, price mechanisms, the
supply and demand of goods and services, basic theories of consumer behavior, production and costs, and price
determination in perfect and imperfect competitive markets. Comparing market performances in resource allocation,

basic theories of factor markets and market failures.

EC 214 Introductory Macroeconomics 3 (3-0-6)

(For students who are not Economics majors)

Concepts and application of economic theories involving Macroeconomic indicators; goals and problems in the
context of Macroeconomics; determination of national income; money markets, supply of and demand for money;
Macroeconomic problems including unemployment, inflation, and deflation, fiscal and monetary policies used for
economic stabilization; the balance of payments; foreign exchange market and exchange rate determination; application

of economic indicators to analyze economic situations.

EC 311 Microeconomics Theory 4 (4-0-8)
Prerequisites : Have earned credits of EC 211 (or EC 213) and MA 216 (or MA 211)
Consumer behavior with the use of indifference curve analysis, intertemporal consumption, consumption and risks,
and Information cost. Theory of production and cost, the birth of the firm, structure and behavior of different types of
markets and introductory game theory. Price determination in factor markets, general equilibrium analysis, Introductory

Welfare Economics, market failures and measures to solve problems.

EC 312 Macroeconomics Theory 4 (4-0-8)
Prerequisites : Have earned credits of a) EC 211 and EC 212 or b) EC 213 and EC 214
The model of joint equilibrium in product market, money market, and foreign exchange market (the IS-LM-BP
model); Changes in equilibrium; Product market and labor market; The model of aggregate supply and aggregate
demand in closed and open economies; Inflation, unemployment, and the Phillips curve; Economic stabilization policies;
Growth theory, New Keynesian economics theory; the real business cycle theory; applications of macroeconomic theory to

analyze economic situations.

EC 320 Introductory Mathematical Economics 3 (3-0-6)
Prerequisites : Have earned credits of a) EC 211, EC 212 and MA 216 (or MA 211) or b) EC 213, EC 214 and MA 216
(or MA 211)

(Credits will not be awarded to students who are taking or have completed EC 421)



Applying mathematical concepts and tools such as functions, equations, matrices, univariate and multivariate differential
calculus, constrained and unconstrained optimization and integral to explain concepts of Microeconomic theory and
Macroeconomic theory to understand the relationship between different economic variables. An emphasis will be placed
on relationships between total, average, and marginal functions, the analyses of elasticity, market equilibrium, impacts of

taxation, and the basic input-output model.

EC 381 Economics of Transportation 3 (3-0-6)
Prerequisite : Have earned credits of a) EC 210 or b) EC 211 or ¢) EC 213
The role of transportation in the domestic and international economy. How transportation affects the location of
businesses and production sites. Criteria and economic reasons for transportation pricing. Private and social costs related
to transportation. How urban transportation is affected by urban expansion. Problems and policies related to investment

in urban transportation.

Faculty of Law
LA 348 Maritime Law 3 (3-0-6)
Prerequisite : Have earned credits of a) LA 231 or b) LA 209 or c¢) BA 201
This course is dedicated to exploring principles in maritime law e.g. the law on sea liner, the law related to
mortgage of vessels and maritime preferential rights, liability and limitation of liability of ship-owners, charter parties.

carriage of goods by sea, liability for vessel collision, sea salvage, general average and marine insurance.
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